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Source-Tagging 
Suit Settled, But 
Questions Linger 



BY DON JEFFREY 



NEW YORK— The suit over source- 
tagging has been settled out of court. 



but record companies remain in no 
rush to install anti-theft tags on CDs 
during manufacturing. 

After four months of talks, retailer 
Target Stores, two independent retail- 
ers, and electronic anti-theft technolo- 
gy company Checkpoint Systems 
agreed to drop their lawsuit against 
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Soundtracks 
Offer Sweet 
Relief To Retail 

■ BY CHRIS MORRIS 

LOS ANGELES — As just a glance at 
The Billboard 200 for the week ending 
April 12 reveals, movie soundtrack 



NEWS ANALYSIS 



albums are bigger than ever. That 
week, 27 soundtracks were represent- 
ed on the chart— a record number for 
the period since May 1991, when Bill- 
(Continued on iHige 97) 
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THE REEL THING 



The WHITE Paper 



'Producers' Producer: 
The Man Behind A Classic 



The While Paper is an occasional 
feature column of analysts ami opin- 
ion regarding music and home 
entertainment industry topics by 
Billboard's editor in chief. 

M BY TIMOTHY WHITE 



NEW YORK— Meet Sidney 
Glazier, the producer who produced 
"The Producers." The 19(58 AVCO 
Embassy film farce is commonly 
considered one of the 
funniest of all time, and 
in keeping with the 
prankish screen pro- 
ject that helped make 
his reputation, the 
imposing (i-foot-2-inch 
Glazier remains a 
blithe presence with a 
lifelong impulse toward 
self-effacement. 

"Everything about 
making 'The Produc- Gi 
ers* was complete, 
utter insanity — just 
nuts and impossible," says the gar- 
rulous 81-year-old impresario, who 
looks 20 years younger. "And I 
can't really take any damned cred- 




it when people come up and thank 
me for its longevity in the market- 
place, because that's purely been a 
matter of word-of-mouth." 

Nonetheless, ever since the an- 
nouncement last December by the 
Library of Congress that "The Pro- 
ducers" was being entered into the 
National Film Registry as a "cul- 
turally, historically, and aestheti- 
cally" significant work, it seems the 
semi-retired Glazier can scarcely 
attend a dinner party 
or public function in 
Los Angeles or New 
Y'ork without a casual 
mention of his cele- 
brated comedy putting 
the brakes on most 
surrounding repartee, 
all subsequent gab 
assuming an intricate- 
ly enlaced pattern 
impenetrable to non- 
er initiates of "The Pro- 

ducers." Convulsed 
disciples typically 
insist on intoning snatches of its dia- 
logue as though they were staves of 
epic poetry' — "That's it baby, when 
iContinucd on iHH/f sti) 
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IN MUSIC NEWS 



A&M Set 
Marks 25th 
Year For 
Sounds Of 
Blackness 



APRIL 26, 1997 



In-Stores At 
Borders Benefit 
Vets, New Acts 

■ BY CRAIG ROSEN 

LOS ANGELES— With its unique 
clientele and artist-friendly settings. 



L 



BORDERS' 



the 150-store. Ann Altar, Mieh.-ba.*ed 
Borders Books & Music ha$ become .. 
prime ipot for in-store performances 
from a wide range of star and up-and- 
coming talent. 
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Pop, Classical 
Stars Team 
For 'Carnival!' 

■ BY EILEEN FITZPATRICK 

LOS ANGELES— An impressive list 
of pop, classical, and world music tal- 




KATIA LABEQUE 



ents have pooled their artistic 
resources on a new album designed to 
(Continued on imge Hi) 
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Watch the Academy of 
Country Music Awards 
Wednesday April 23rd, 
as host George Strait 
performs his #1 hit 
One Night At A Time" 
for over 17 million 
viewers nationwide. 
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FTC Begins Another Music Biz Inquiry 

Investigation To Cover MAP Policies Of Majors 



■ BY ED CHRISTMAN 



NEW YORK— Seven months after the 
Federal Trade Commission (FTC) ended 
its investigation into music-business trade 
practices, the agency apparently has 
launched another inquiry covering some of 
the same ground it touched upon last time. 

During the week beginning April 14, the 
six major labels received a letter from the 
Dallas office of the FTC that said it was 
beginning a "preliminary inquiry" into their 
minimum advertising price (MAP) policies, 
sources say (Billboard Bulletin April 17). 
MAP policy was one of the areas the agency 
looked at in its three-year investigation of 
music industry trade practices. 

That investigation, which also began 
with a letter stating that the agency was 
conducting a preliminary inquiry, appar- 
ently was prompted by the unrelated used- 
CD controversy. The inquiry, which con- 
cluded in October 1996, ended without the 
FTC taking any action. 

When the majors were first contacted 
by the FTC in July 1993, four of the six 
had changed their cooperative advertising 
policies in an apparent attempt to dissuade 
merchants from engaging in the used-CD 
business. The FTC never stated precise- 
ly what it was investigating, but based on 
the agency's information requests, the 
probe covered MAP policies, the allocation 
of cooperative advertising dollars and free 
goods to accounts, and whether the six 
majors were illegally communicating with 
one another on price information. 

The FTC ended that investigation in 
early October, sending a form letter with 
the standard wording it uses when it 
doesn't take action (Billboard, Oct. 19, 
1996). That letter said that the closure of 
the investigation shouldn't be "construed 
as a determination that a violation may not 
have occurred." It also reserved the right 
to take further action if necessary. 

Even so, some major-label executives 
express surprise at the latest FTC letter, 
noting that all six majors had been peri- 
odically strengthening their MAP policies 
and eliminating loopholes while that inves- 
tigation was ongoing. They also note that 
the FTC didn't take any action at that 
time. 

All six majors now have a MAP policy, 
each with variations, that eventually cuts 
off advertising funds for a certain period 
of time to accounts that run ads with 
prices below MAP, regardless of who is 
funding the ads. 



At the time that the FTC ended its inves- 
tigation, only four majors had MAP policies 
evolved to that degree. Since last October, 
the other two closed their loopholes, and in 
March, at the annual convention of the 
National Assn. of Recording Merchandisers, 
two majors — Sony Music Distribution and 
BMG Distribution — went a step further and 
raised their MAP prices by $1. At least two 



other majors were also said to be considering 
such a move. 

Executives at the six majors either 
decline to comment or did not return 
phone calls for comment on the latest FTC 
letter by press time. A spokeswoman for 
the FTC says that the agency "doesn't 
confirm or deny" investigations and de- 
clines to comment further. 



IFPI Meets On Piracy, Asks 
Italy To Bolster Its Efforts 



BY MARK DEZZANI 




ROME — The Eternal City has become the 
center of the record industry's never-end- 
ing battle against piracy. 

The biannual board meeting of the Inter- 
national Federation of the Phonographic 
Industry (IFPI), held April 14-16 here, pro- 
vided a platform for a three-pronged new 
attack on the world's pirates. 

As part of the meeting, leaders of the 
international music industry called on the 
Italian government to 
give priority to the pas- 
sage of its new anti- 
piracy legislation. 

The gathering of 
senior executives was 
also the center-point of 
a public awareness 
campaign, "Three Days 
Against Piracy," run by 
the record industry-sponsored, year-old 
Italian body Federation Against Music Pira- 
cy (FPM) and that included the public 
destruction of 150,000 pirate tapes and discs. 

A further development to emerge during 
the three days was the announcement by the 
U.K.'s ambassador in Rome, Thomas 
Richardson, that an anti-piracy workshop 
would be held in May at the British embassy 
here that will bring together legal authori- 
ties, government ministers, and anti-piracy 
experts from the U.K. and Italy. 

Speaking at a reception for IFPI dele- 
gates hosted by Richardson at the British 
embassy, IFPI chairman David Fine con- 
gratulated the Italian record industry on its 
export success and acknowledged that the 
Italian authorities had made progress in 
tackling the piracy problem that has bedev- 



iled the business here and damaged labels 
in other European Union countries. How- 
ever, he added that proposed new Italian 
anti-piracy legislation should become law as 
soon as possible. 

Said Fine, "International exports of Ital- 
ian repertoire, including artists such as 
Andrea Bocelli, Laura Pausini, Luciano 
Pavarotti, Eros Ramazzotti, and Zucchero, 
have surged in recent years to an annual 
average of between 10 million and 15 million 
units, worth approximately $150 million." 

He said that the Italian industry each 
year invested about 15% of its total revenue 
in new artists and that this was a higher pro- 
portion than the pharmaceutical industry's 
spending on research and development. 
"The Italian music industry is, therefore, a 
significant contributor both to the Italian 
economy and to the world music scene," he 
said. 

Fine added, "It is astonishing that so 
much has been achieved in a market which 
has for years been burdened with piracy. 
Imagine what could be achieved without this 
millstone around the industry's neck." 

Fine said that in 1996, losses to the Ital- 
ian music industry through piracy were esti- 
mated at $100 million and that it was esti- 
mated that 22% of all units sold in the 
country were illegal copies. "Italy now 
accounts for a third of all pirate recordings 
sold in the EU," said Fine, "costing the 
authorities $25 million in lost value-added 
tax and related taxes alone. 

"It is vital that every effort is made to 
defeat this scourge and for the industry and 
Italian government to come together to find 
a solution." 

Fine stated that among the positive devel- 
(Conlinued on page 91) 
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DIRECT-TO-SELL-THROUGH EMERGES 

Counter to the prevailing industry strategy, which has been to re- 
tease a video priced for rental and reprice it for sell-through six 
months later, studios are sending more titles straight to sell 
through. Correspondent Anne Sherber has the story. Page 67 

RADIO DIGS IN ITS HEELS 

The radio industry is proving to be hesitant in developing new 
technologies for fear that they will harm the status quo. However, 
as radio editor Chuck Taylor writes, broadcasters should not be 
afraid of a little competition. Page 81 
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Commentary 7 

Italy Takes Crucial Steps Against Piracy 



I BY RUDI GASSNER 



The main board of directors of the Inter- 
national Federation of the Phonographic 
Industry (IFPI) gathered April 14-16 in 
Rome for "Three Days Against Piracy." Their 
message was clear: Piracy is killing culture, 
destroying the future for new artists, and 
eroding the economic base of our hugely suc- 
cessful industry 

The campaign, which brought together 
record industry leaders, artists, government, 
and the public, made Rome the focus of the 
worldwide battle against music piracy for 
three days (see story, page 3). It was drama- 
tized by a public destruction of tens of thou- 
sands of pirate cassettes in the Terrazza del 
Pincio — an event that symbolized the fight 
against a music pirate market worth more 
than %2 billion worldwide. 

The Italian capital was a fitting host for the 
campaign. Italian artists are currently dri- 
ving an extraordinary export boom, extend- 
ing the reach of Italy's culture worldwide and 
earning the country substantial export rev- 
enue. Yet, this success story is tarnished by 
the country's record on piracy; Italy has by 
far the largest pirate market in Western 
Europe, costing the music industry, its 
authors, artists, and record companies some 
S100 million. 

There are two key points our industry's 
leaders made during their meetings with 
senior Italian ministers. First, Italy's fight 
against piracy is a fight to retain its world- 
class status in the international music busi- 
ness; and second, alongside its European 



partners, Italy has a pivotal role in combat- 
ing the increasingly sophisticated pirate mar- 
ket worldwide. 

The fight must start in Italy — the world's 
tenth-largest music market but the smallest 
consumer of legitimate recordings per capi- 
ta in Europe. For this, piracy is to a large 
extent to blame. To illustrate, pirate sales of 
best-selling acts like Eros Ramazzotti and 
Zucchero are, astonishingly, roughly equal to 
legitimate sales in Europe. Compilation tapes 
of the world-famous San Remo Festival are 
sold in equal quantities in two parallel mar- 



Italy has a 
pivotal role in 
combating the 
increasingly 
sophisticated 
pirate market 
worldwide 1 

Rudi Gassner is presi- 
dent/CEO of BMG Enter- 
tainment International. 



kets, legal and illegal. These are just two 
examples of how development of the legiti- 
mate market is being stunted by Italy's black 
market 

Piracy overall in Italy stands at 22% of the 
market, according to IFPI. It is a significant 
improvement on last year's 33%, thanks to the 
industry's own anti-piracy operations and 
closer cooperation with enforcement agen- 




cies. But it is still a level that jeopardizes 
Italy's unprecedented success in the world 
music market. Acts such as Ramazzotti, Zuc- 
chero, Laura Pausini, Andrea Bocelli, and 
Luciano Pavarotti now sell 10 million-liS mil- 
lion records outside Italy, worth some $150 
million. That is an asset worth protecting. 
What is at stake in the piracy fight is the 
investment needed to create the next gener- 
ation of great, world-class Italian artists. 

There are other losses, too, and they apply 
to all countries with high rates of illegal music 
sales. Piracy costs the Italian treasury $25 
million, according to IFPI's estimates. It 
restricts the growth potential of a music 
industry that employs, directly or indirectly, 
30,000 people. And, it nurtures organized 
crime. 

So what, in Italy, is being done to tackle the 
problem? The answer, in brief, is some good 
work, but not enough of it. There have been 
three positive developments in Italy in the last 
year. First, a new law criminalizing bootleg 
recordings helped stem the flow of millions of 
bootleg CDs in the Italian market; second, the 
creation of the industry's new anti-piracy 
office, FPM, has led to a series of successful 
operations against pirate operators; and 
third, the Italian government has brought for- 
ward its first specific anti-piracy legislation, 
which is expected to pass through parliament 
imminently. 

This is progress, but more is needed. IFPI 
has called for a program of measures to 
strengthen enforcement against pirate oper- 
ators, speed up an inefficient judicial process, 
(Continued on page 91) 
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SHE WORKS HARD FOR THE MUSIC 

Thanks to a superb story by Marilyn 
Gillen on April 12 ("Righteous Babe An Indie 
Success Story," Billboard) that shed new- 
light on one of the hardest-working artists 
who's stuck to her guns and her philosophy, 
Ani DiFranco. 
I became hip to Ani in 1990, checking out 
the folk club scene. I also 
happen to be working a 
group with a similar aes- 
thetic called Disappear 
Fear (i.e., a parallel club 
circuit, same type of 
media attention, and lim- 
ited radio). What I 
admire most in DiFranco 
ch franco is her integrity and her 
ability to stay strong in 
her belief of keeping truly "indie." 

Sometimes money speaks louder than 
words and commitments, no matter how' firm- 
ly planted. Money becomes an addiction and a 
manipulative device that sways our decisions 
elsewhere. I've watched many artists start 
out like Ani and swear they'd never change. 
Then a few years later — boom — they sell out 
or are strung out 

Any artist who has the passion and the 
sense to say "I can't stop" deserves a success 
story, and now with Righteous Babe setting 
the example, hopefully we can all attempt to 
achieve such magnitude. From one indie to 
another, I applaud you, Ani. 

Fiona Bloom 
Zero Hour Records 
New York 



EBB & FLOW OF INDIE PRODUCT 

Regarding Chris Morris' April 12 com- 
mentary, "Indie Labels Need To Help Reduce 
Product Glut" (Declarations of Independents, 
Billboard), I share his opinion with respect to 
the quality of packaging and the quality of 
content. I also agree w f ith Morris' comments 
in relation to a label having its ducks in a row 
with distribution, marketing, press, radio pro- 
motion, retail promotion, etc. 

What I take exception to is his suggestion 
that labels should limit their creative efforts 
and hold back product until there may be a 
more open pipeline. It ain't ever gonna hap- 
pen! Keep in mind that by the time a promo 
hits your "towering columns of CDs in the 
corner," the label and the artist have been liv- 
ing with the project for some time. 

As an avid reader and fan of Morris' col- 
umn for years, appreciating his insights with- 
in the independent community, I feel that 
when I go skeet shooting, my shotgun shells 
hold several dozen pellets — all with the same 
potential to hit the target. It only takes one 
to break the pigeon. Let's reload and let the 
product flow. 

Rod Tremblay 
Bullet Marketing 
Mount Dora. Fla. 

MUSIC: IT'S A FAMILY AFFAIR 

I am a freelance musician and singer/song- 
writer (the first big "cover" of one of my 
songs is on Anointed's "Under The Influence" 
album, now on Billboard's gospel and Christ- 
ian charts) who is raising two children and 
making a CD about motherhood. 

I have enjoyed Timothy White's Music to 



My Ears column for years, taking heart in his 
musical insight and loving the way he listens. 
I play at plenty of kids* parties where parents, 
after some coaxing, enjoy the warmth of 
singing with their kids. But as children grow 
up, making live music at home stops. White's 
March 15 piece on Anita Cochran ("Anita 
Cochran: Back To The Family," Music to My 
Ears, Billboard) stands out for me, and the 
last sentence made me cry. Amid all the pres- 
sures, the most crucial gift we can give our 
children is time and . . . "Go get your guitar!" 

I wonder how many Anita Coehrans there 
will be 20 years from now. Thanks for the 
reminder of how important our music-mak- 
ing—and our time — is to our children. 

Tina deVaron 
New York 

SURPRISING TIES THAT BIND 

I've always wondered why Timothy White 
wore that "silly" bow tie. After reading his 
column of March 29 ("Anniversary Of An 
Enthusiasm," Music to My Ears, Billboard) 
his bow tic doesn't look "silly" anymore. Keep 
up the good writing. 

Frank Preciado 
KAWC-AM-FM 
Arizona Western College 
Yuma, Ariz. 

Well put ("Anniversary Of An Enthusi- 
asm"). White's column continues to surprise. 

Gary Pacheco 
Senior VR Special Projects 
Arista Records 
New York 



Articles and letters appearing un this page nerve as a forum fur the expression of views of general interest. The opinions ofTervil heir art- mil necessarily those uf Billboard or it* management, 
letter* shrwlrt he submitted to the Letter* Editor Commentaries should be submitted to Commentary Editor Marilyn A. llillen. Billboard, 1515 Rroarhvay, New York. N.Y. 10036 



4 



BILLBOARD APRIL 26. 1997 



WQHT Seizes No. 1 From 
WKTU In Winter Arbitrons 



BY CHUCK TAYLOR 



NEW YORK — The enduring winter of 
1997 apparently sparked desire for a 
more feverish beat in the nation's No. 1 
radio market, as New York's hip-hop 
WQHT (Hot 97) returns to the top of 
Arhitron's latest ratings survey for lis- 
teners 12-plus. Hot 9Ts triumph comes 
at the expense of the highly publicized 
dance/top 40 WKTU, which drops to 
No. 3 after three consecutive quarters 
at the summit. 

Hot 97 gained a significant number 
of listeners during the survey period, 
Jan. 2-March 26, posting a 6.1 share, 
up from its 5.7 percentage of listeners 
in the fall. Such status suggests there 
is indeed truth in advertising; Recent- 
ly, the station launched a subway cam- 
paign with the slogan "Hip-hop rules 

BMG, AOL Deal 
Puts Software 
On Releases 

■ BY BRETT ATWOOD 

LOS ANGELES— BMG Entertain- 
ment North America is partnering with 
America Online (AOL) to bring access 
software from the leading Internet ser- 
vice provider to many BMG releases. 
The deal represents the first time a 
major music com- 
pany has entered 
into a widespread 
agreement to use 
the audio CD format as a distribution 
vehicle for something other than 
music. As a result, 20 million-25 mil- 
lion CD singles and full-length CDs 
from BMG will contain AOL software 
in the next year. 

Although some labels have made 
deals with Internet service providers 
to put their software on individual 
enhanced CD (ECD) releases, this non- 
exclusive partnership involves all of 
BMG's wholly owned, ventured, and 
distributed labels, including Arista, 
RCA, Windham Hill, and Loud. The 
partnership initially involves only 
BMG-affiliated CD releases in the U.S., 
but will soon be extended to Canada. 

AOL is negotiating with other major 
and independent labels for similar dis- 
(( 'out in tied on page 8Jt) 



Nordic Bows Sales Of 
Digitally Sent Music 

LOS ANGELES— Commerce in digi- 
tally delivered, CD-quality music has 
quietly made its debut on the Internet 
via a new retail site for Nordic Enter- 
tainment Worldwide, a small company 
offering more than 400 complete songs 
that can be downloaded for a fee from 
its World Wide Web site. 

The Napa, Calif.-based company's 
Nordic Records Downloadable Music 
Site (DMS), which bowed a few weeks 
ago at http://www.nordicdms.com, 
charges 25-65 cents per song and offers 
tracks from established acts, such as 
Ike & Tina Turner's "River Deep — 
Mountain High" and "Nutbush City 
Limits," and several developing artists. 
The site will soon add songs by Jimi 
Hendrix that have yet to be released on 
CD, as well as several vintage tunes 
(Continued on page 95) 



the world in 1997." 

A significant portion of WKTU's 
loss, meanwhile, comes from tri- 
umphant gains posted by top 40/main- 
stream WHTZ (Z100), which began 
showing signs of life following its 
strong-willed return over the past six 
months from modern-leaning top 40 to 
its heritage format. Z100 rose from a 
2.5 to a 3.1 share. More recently, the 
station began cash-giveaway contests, 
so its ratings are likely to continue 
upward next quarter. 

(Continued on page 95) 



Federal Judge Decides 'Seattle' Case 

WarnerlChappell Loses US. Mechanical Royalties 



BY IRV LICHTMAN 



NEW YORK— In a lawsuit closely fol- 
lowed in the music publishing and 
songwriting communities, a federal 
District Court judge has ruled that 
Warner/Chappell Music does not have 
rights to collect mechanical royalties 
on a track that appeared on the best- 
selling soundtrack album to "Sleepless 
In Seattle," even though it licensed the 
recording before U.S. rights were 
acquired by another publisher. 

In his April 14 decision, Judge 
Harold Baer Jr. appears to have placed 



Howard Stringer Appointed New 
Sony Corp. Of America President 



BY DON JEFFREY 



NEW YORK— Sony has named 
Howard Stringer the new president 
of Sony Corp. of America (SC A), with 
responsibilities for strategic plan- 
ning, new-business development, and 
the company's retail, broadcast, and 
new-media businesses. 

Although he assumes one of the 
titles held by Michael P. Schulhof, 
who resigned in 1995, Stringer's role 
is not as broad as Schulhof s had been. 
The heads of Sony Music Entertain- 
ment (Thomas Mottola), Sony Pic- 
tures Entertainment (John Galley), 
and Sony Electronics (Carl Yankows- 
ki) will continue to report to Tokyo. 

The appointment did not come as a 
surprise, as there has been specula- 
tion that Stringer was in talks with 
Sony ever since it was announced 
that he would be resigning as presi- 



dent/CEO of TELE-TV, a company 
that was developing programming for 
an alliance of telephone companies. 
Stringer was formerly president of 
the CBS Broadcast Group. 

It had been reported earlier this 
year that Sony's top management in 
Tokyo might be looking for an execu- 
tive to head operations in the U.S. 

Stringer will oversee Sony Retail 
Entertainment, Sony Online, and SW 
Networks. The company says he will 
'Vork closely with all the U.S. oper- 
ating companies [music, movies, and 
electronics] to coordinate groupwide 
efforts to expand Sony's presence in 
the rapidly growing communications, 
digital distribution, and new media 
universe." 

He will report to Nobuyuki Idei, 
president/COO of Sony Corp. 

In another move, Ted Masaki is 
named deputy president of SCA. 



CMT, Wal-Mart Expand On Their 
Tour Partnership Via TV Special 



BY CHET FLIPPO 



NASHVILLE— The airing on CMT 
Thursday (24) of the first two-hour spe- 
cial on the CMT/Wal-Mart Country 
Across America tour marks a mile- 
stone in the partnership between the 
network and the giant retailer. 

The show, to be telecast at 4 p.m. 
EDT (and repeated Saturday [26] at 4 
p.m. and April 27 at 10 p.m.), will fea- 
ture live segments and backstage inter- 
views with several artists, including 
Deana Carter, Paul Brandt, George 
Ducas, James Bonamy, Terri Clark, 
Wade Hayes, Cledus "T." Judd, Rick 
Trevino, Mila Mason, Daryle Single- 
tary, Thrasher Shiver, and Lonestar. 
Audience interviews and segments of 
videos by tour artists will also be 



included. 

'The show really reflects the excite- 
ment generated by the tour in small 
towns across America," notes CMT 
VP/GM Paul Hastaba. 

'This has been a resounding success 
for Wal-Mart," says chain spokes- 
woman Sharon Weber. "Our customers 
keep asking for more shows. Just last 
week, Tracy Lawrence played an 
unscheduled, unannounced show at a 
store in Dallas for us, just as his way of 
saying thank you to Wal-Mart for our 
help in the past. For us, it's a way to 
say thanks to our customers for their 
loyalty." 

Wal-Mart's customers, Weber adds, 
are country music's customers as well. 
"We have the same roots," she says. 

(Continued on page 95) 



RIAA Pursues 1st AHRA Violation 



BY PAUL VERNA 



NEW YORK— For the first time 
since the passage of the 1992 Audio 
Home Recording Act (AHRA), the 
Recording Industry Assn. of Ameri- 
ca (RIAA) has cracked down on a 
manufacturer of a device designed to 
circumvent a key copyright-protec- 
tion provision of that law. 

Under AHRA, all consumer DAT 
recorders sold in the U.S. must con- 



tain Serial Copyright Management 
System (SCMS) circuitry, which pre- 
vents more than one digital copy of a 
master to be made. The industry's 
intent in creating the legislation was 
to avert rampant digital copying — 
which, unlike analog copying, does 
not result in any audible loss in sound 
quality from one tape to another, 
even after repeated copying. 
The manufacturer, Technolab Dig- 
(Continued on page 95) 



into a narrower framework a historic 
1985 U.S. Supreme Court decision. 
That decision gave Mills Music contin- 
uing post-termi nation rights to collect 
mechanical royalties on the standard 
"Who's Sorry Now?" in situations 
where it had licensed recordings of the 
song before it lost publishing rights. 

In the "Seattle" case, plaintiff Fred 
Ahlert, owner of Olde Clover Leaf 
Music, sued Warner/Chappell Music to 
claim mechanical royalties for U.S. 
sales on Joe Cocker's 1969 A&M 
recording of the evergreen "Bye Bye 
Blackbird" that appeared in the 1992 



hit film and on the Sony Music- 
released soundtrack album. 

Baer ruled that Wamer/Chappell's 
rights to Cocker's recording were lim- 
ited to A&M's right to manufacture the 
recording. 

"All of the rights in the Cocker 
[recording] other than the manufacture 
of [A&M] phonorecords are part of the 
rights that reverted back to the plain- 
tiff upon termination of the grant," 
Baer ruled. "Therefore, it is the plain- 
tiff that has the right to receive royal- 
ties for the Isoundtrack album]." 

(Continued on fHigv 95) 



'Offensive Lyrics' Targeted 
In Bill By Texas Sen. Ratliff 



BY BILL HOLLAND 



WASHINGTON, D.C.— A bill has been 
introduced in Texas that would make 
it illegal to invest state funds in any 
media company that releases record- 
ings with offensive lyrics. 

Republican Sen. Bill Ratliff, chair- 
man of the Finance Committee, intro- 
duced SB 1923, which would prohibit 
the comptroller from using state funds 
to invest in companies owning more 
than 10% of labels that release a 
recording "that explicitly describes, 
glamorizes, or advocates murder, 
assault, sexual assault, necrophilia, bes- 
tiality or pedophilia, degradation of 
females, use of controlled substances, 
gang activity, or violence against a par- 
ticular sex, race, or ethnic group" (Bill- 
board Bulletin April 17). 

Ratliff was successful last February 
in urging the state school fund to divest 
itself of $3.5 million in Seagram Ltd. 
stock because of offensive lyrics in 
recordings by Seagram-owned Inter- 
scope Records. 

The bill will be heard April 17 in 
Ratliffs committee. Paul Russinoff, 
director of state relations of the 
Recording Industry Assn. of America 
(RIAA), says the RIAA is working to 
defeat the bill. 

Warner Music 
Revenue, Profit 
Down In 1st Qtr. 

■ BY DON JEFFREY 

NEW YORK— Warner Music Group, 
struck by falling sales both domesti- 
cally and internationally, reports 
declines in revenue and profit for the 
first quarter. 

For the three months that ended 
March 31, Time Warner's music com- 
pany says revenue decreased 5% to $933 
million, from $983 million a year earli- 
er. Cash flow (earnings before interest, 
taxes, depreciation, and amortization) 
fell \°k to $140 million, from $146 mil- 
lion (Billboard Bulletin, April 17). 

The company says the shortfalls in 
the U.S. and overseas more than over- 
shadowed increases in the worldwide 
music-publishing business. 

A source says that Time Warner 
chairman Gerald Levin told securities 
analysts that 1997 would be a "transi- 
tional year" for the music business, 
which he said suffered from "structur- 
(Continued on page 91) 



The action is the latest in a round of 
recent state-sponsored efforts to 
deploy bottom-line methods to force 
companies to quit producing albums 
with explicit lyrics, particularly "gangs- 
ta" rap recordings. Bill proponents 
such as anti-gangsta-rap activist C. 
DeLores Tucker say such recordings 
are corrupting youth. 

A similar bill in Maryland, HR 718, 
introduced last February in the state 
Legislature's Appropriations Subcom- 
(Continued on page SU) 

New Video Inks 
Deal With MTM 
For TV Classics 

■ BY SETH GOLDSTEIN 

NEW YORK— Thanks to Mary, Bob. 
and the gang at WKRP, New Video is 
taking a big step forward in the sell- 
through business. The New York- 
based independent has licensed from 
television producer MTM some of 
the best-loved and most successful 
series in TV history, including "The 
Mary Tyler Moore 
Show,"* "The Bob 
Newhart Show," 
"WKRF In Cincin- 
nati,'* "Hill Street 
Blues," and "St. 
Elsewhere." 

It's the second 
time around for 
MTM, which had 
released many of the same titles 
through a previous deal with United 
American Video (UAV). But it's the 
first time the cassettes will be digital- 
ly remastered in the standard play for- 
mat. Previously, programs had been 
dubbed onto tape in the less expensive 
extended play mode, which many 
retailers consider of doubtful quality. 

New Video expects to roll out the 
first releases later this year in a deal 
that "takes us well into the 21st centu- 
ry," says president Steve Savage. 'This 
is our most ambitious endeavor to 
date." He's adding staff and taking 
more floor space for MTM and other 
projects, such as its NBC News line. 

"We've had substantial double-digit 
growth annually over the past four 
years," Savage says, making New 
Video "one of the leaders of nonfiction 
programs." 

New Video has built its name dis- 
tributing the Arts & Entertainment 
(Continued on pope 95) 
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the essential electronic 
music collection. 



♦the chemical brothers block rockin' beats 
♦fluke atom bomb 
♦underworld pearl's girl 
"the future sound of london we have explosive 
♦photek ni ten ichi ryu 
♦aphex twin girl/boy sang 
♦orbital the box 
♦tranquility bass we all want to be free 
♦goldie inner city life 
prodigy voodoo people [chemical brothers remix] 
♦josh wink are you there? 
♦the crystal method busy child 
♦atari teenage riot sick to death 

it's all you'll ever need. 



date: 6 may 1997 
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CD $13.9B/CS S9.3B 
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A&M To Bow Sounds Of Blackness' Latest 

30-Member Act Calls For Peace With 'Time For Healing 9 



■ BY SHAWNEE SMITH 

NEW YORK— Even though Gary 
Holzenthal, owner of Odyssey 
Records in New Orleans, has not yet 
heard any tracks from Sounds Of 
Blackness' fourth album, "Time For 
Healing," he plans to amply stock his 
shelves with the May 6 A&M release, 

"With the track record they have, 
it wouldn't be in my best interest not 
to stock this record," says Holzenthal, 
who has three stores in the New 
Orleans area. "They have been very 
successful with their first records, 
and I'm looking for this other album 
to be just like the first [ones].** 

Holzenthal's enthusiasm is not 
dampened by the fact that the 30- 
member act has undergone some sig- 
nificant changes on this latest set: 
Ann Nesby, former lead singer for the 
group, did not contribute to the new 
album, and producers Jimmy Jam 
and Terry Lewis, who helmed each of 
the act's previous albums, are also 
absent. 

"I'm not sure that many customers 
knew that Jam and Lewis even pro- 
duced the first albums, because it 
doesn't sound like a typical Jam and 
Lewis sound," he says. "And I would 
hate to think that an individual leav- 
ing a group of so many would dictate 
the success or failure of the record." 

On the other hand, LeBron Joseph, 
PD/music director at R&B adult 
WYLD New Orleans, admits that the 
absence of Nesby made him a little 
skeptical at first about playing the 
act's first single, "Spirit" 

"Sounds Of Blackness has always 
been a good outlet for us — their music 
has always been spiritually themed, 
in a very contemporary sort of vein, 
and of course the vocals and tracks 
have always been good," he says. "So 
I was a little apprehensive at first 
because Ann is not part of the pro- 
ject" 

But adds Joseph, "it was a pleas- 
ant surprise when the record began 



to move on its own, and response from 
the listeners has been positive." 
* On the new album, Sounds Of 
Blackness music director Gary Nines, 
assistant director Billy Steel, and 
band leader Levi Seacer (formerly of 
the New Power Generation) are con- 
trolling the production reins previ- 
ously held by Jam and Lewis. 

In Nesby's absence, lead vocal 
duties, which were always shared, are 




SOUNDS OF BLACKNESS 

divided among numerous members, 
including, most notably, Coree Cot- 
ton. 

Despite the many changes, the 
album is as uplifting, spirited, diverse, 
and musically sound as anything the 
ensemble has ever produced. 

"We have a saying: 'Once a sound, 
always a sound,' " says Hines. "We've 
known Jimmy and Terry for most of 
our 25 years and when [they] first 
signed us [to Perspective], they said, 
'We don't want you to change, we 
want to present you to the world just 
the way you are.' " (Sounds Of Black- 
ness later followed Jam and Lewis to 
A&M.) 

Thus far, each of the albums the 
ensemble has recorded with Jam and 
Lewis has been derived from a play 
or musical production the group 
staged throughout the years: 1991's 
"The Evolution Of Gospel" (which has 



sold 300,000 units, according to 
SoundScan) and 1994's "Africa To 
America: The Journey Of The Drum" 
(330,300 units) began life as concert 
productions, while 1992's 'The Night 
Before Christmas — A Musical Fan- 
tasy" (120,000 units) was derived from 
a full-blown play. 

"Time For Healing" marks the 
group's first original work recorded 
for A&M. It also helps mark another 
milestone: the ensemble's 25th 
anniversary. 

Prior to its introduction to the pop 
world, Sounds Of Blackness spent 
much of the 70s touring extensively, 
performing mostly classic gospel 
songs in colleges and churches around 
the States. During the '80s, Hines 
began to focus the act toward original 
theatrical and musical productions 
like "Music For Martin" and "Soul Of 
The '60s," among others. It was at 
that point when people like Jam and 
Lewis began to take notice, and the 
opportunity to record their original 
material presented itself. 

As the title implies, the new album 
serves as the group's universal call for 
peace and self-healing. "It's our cry 
out to the entire world to stop the 
madness and come to our senses and 
come together," says Hines. 

"Just looking at the world today 
and [over) the past year or two, wit- 
nessing the breakdown from peace in 
the Middle East in Northern Ireland, 
the Oklahoma City bombings, the 
Atlanta Olympic bombings — we were 
on that same stage performing the 
night before [the bombing], so it real- 
ly touched home," Hines says. "[Look- 
ing at] what happened to Tupac 
[Shakur], Biggie [Smalls], the situa- 
tion in urban America and all over the 
world, it seems like we are constantly 
being bombarded with pain, so we are 
lashing out in pain. [We figured] that 
if open wounds are causing the prop- 
agation of pain and keeping it contin- 
uous, then it's time for healing. We 
(Continued on page 91) 



Gospel's Nelons Are Full Of 
'Praise' On Homeland Set 



■ BY DEBORAH EVANS PRICE 

NASHVILLE — The mayor of Atlanta 
has declared May "Nelons Apprecia- 
tion Month" in honor of the family 
group's 20th anniversary in Southern 
gospel music. But with the release of 
its new album May 8, Homeland Enter- 
tainment executives expect enthusiasm 
for the veteran 
group will extend 
well beyond its 
hometown. 

Toward that 
end, the label is 
readying an 
extensive retail 
and radio cam- 
paign to garner 
exposure for what 
the Nelons feel is 
their best project 

in recent years, "We've Got To Praise 
Him." 

"I'm expecting this could be the 
biggest album we've done," says patri- 
arch Rex Nelon. " 'At The Foot Of The 
Cross,' 'We Will Win,' 'Waiting On The 
Word,' 'In The Cool Of The Day,' *I 
Dreamed I Drove The Nails' — these 
are all great songs." 

Homeland Entertainment CEO Bill 
Traylor agrees. "I've known the 
Nelons' music for years, and I think 
this is their best record ever . . . It's 
almost like they were out to prove a 
point on this record, and they have." 

Originally known as the Rex Nelon 
Singers, the group consists of Rex 
Nelon (who has been singing Southern 
gospel music for 40 years); his daugh- 
ter Kelly Nelon Thompson; her hus- 
band, Jerry; Amy Roth, the newest 
member, who joined the group a year 
ago; Jason Clark, bassist/vocalist; and 
Matt Duren, keyboardist. 

In its 20-year career, the group has 
been nominated for three Grammy 
Awards and won six Gospel Music 
Assn. (GMA) Dove Awards and a New 
York Film Festival Bronze Award, 
among other honors. Signature 
songs — such as "Come Morning," "The 




THE NELONS 



Son's Coming Up," "O For A Thousand 
Tongues," "Bring My Children Home," 
and "No More Tears'' — have made the 
Nelons one of the Southern gospel 
community's most popular acts. 

'There have been many highlights 
through the years," Nelon says, "but 
one of our most special memories is 
winning the New York Film Festival 
Bronze Award 
and the first Dove 
Award for short- 
form video in 1987 
for 'Famine In 
Their Land.' I 
also think of spe- 
cial songs we've 
had the privilege 
of recording, like 
'O For A Thou- 
sand Tongues,' 
which I brought 
to the group. We still do that one. And 
'Come Morning,' which was the 
Singing News song of the decade for 
the 70s. It was also our first No. 1." 

Kelly Nelon Thompson agrees that 
quality songs have been a cornerstone 
of their career. "When you have been 
doing this as long as we have, people 
learn all about you," she says. "My 
father's, and hopefully our, integrity 
remains consistent. We have always 
tried to do great songs with great 
words." 

The Nelons are eager for fans to 
hear the new album, their first effort 
on the Homeland label (they recently 
left Bill Gaither's Spring Hill Music). 
Jerry Thompson says the group's deci- 
sion to sign with Homeland was 
spurred largely by its members' 
respect for Traylor. "We've always 
liked Bill Traylor," he says, "and we've 
always looked for an opportunity to go 
back and work with him." 

Produced by Lari Goss, "We've Got 
To Praise Him" is soprano Roth's first 
recording project with the group. Prior 
to replacing Charlotte Penhollow last 
year. Roth had traveled with contem- 
porary Christian act Living Word. 

(Continued on fKigp 85) 
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Artists & Music 



REDISCUSSION 



An occasional column spotlighting albums 
of special artistic merit that Billboard 
regards as being underappreciated at the 
lime of their initial release. 

In the Baroque era, the ultimate 
aim of instrumental music was to imi- 
tate the expressive qualities of the 
human voice. Since then, certain in- 
struments have secured a special 
place in music lovers' hearts for their 
ability to produce a particularly vocal 
effect. Early on, the viola da gamba 
was prized for.its humane tone, and 
subsequently the violin and the cello. 
The saxophone, a more 
modern invention, has per- 
haps an even greater claim 
on this account, breath 
being ite engine of sound. 

Illustrating this point, 
British classical saxophon- 
ist John Harle recorded his 
"Saxophone Songbook," an 
affecting cycle of instru- 
mental arias and songs 
without words from more 
than a dozen composers 
across 600 years. The more 
familiar works on the 
album include Rachmani- 
nov's "Vocalise" and De- 
bussy's "Syrinx" — early 20th-century 
instrumentals with cantahile melodies. 
Similar are soaring, songful contem- 
porary pieces by Michael Nyman 
("Miserere Paraphrase") and the late 
Stanley Myers ("Voyager"). The 
songs voiced without their texts range 
from 14th-century Parisian poet/com- 
poser Guillaume de Machaut's love 
paean "N'aroit Autre Depart" to 20th- 
century American iconoclast Charles 
Ives' touching "Tom Sails Away." 

But the soul of "Saxophone Song- 
book" can be best divined from its 
linking of two English composers, Tu- 
dor bluesman John Dowland and con- 
temporary avant-gardist Sir Harrison 
Birtwistle. The four settings of Dow- 
land songs — including the plaintive 
"Flow My Tears," the greatest hit of 
the Elizabethan age — and the album's 
closer of Birtwistle's ghostly "Dinah 
And Nick's Love Song" help trace a 




pervasive melancholy in Anglo music 
that Harle finds especially inspiring. 

"You could say the music of Dow- 
land and Birtwistle is pessimistic — the 
words to the songs are certainly sad — 
but their work has an aura that is tran- 
scendent," Harle says. "Maybe it's 
because we English are an island race, 
but composers like Dowland and Birt- 
wistle have a real loneliness to them. I 
suppose you could find a lineage of 
optimistic English composers, but I'm 
drawn to that poignant strain, the tel- 
ling of stories with a bittersweet edge." 
Composer Gavin Bryars, who 
wrote the pastoral rhap- 
sody "The Green Ray" for 
Harle in the early '90s, 
praises the saxophonist for 
his "pure, singing tone." 
Indeed, Harle's lithe, lus- 
trous playing bespeaks 
enough emotion on "Saxo- 
phone Songbook" to make 
traditional narrative seem 
superfluous. (Although one 
set of vocal performances 
does grace the album: Ny- 
man's lovely "Ariel Songs," 
sung by soprano Sarah 
Leonard. They appear v 
Harle says, in order "to 
show that the world has a need for 
words like Shakespeare's 'The Tem- 
pest', " from which the songs were 
set) 

Issued by the small U.K. indie Uni- 
corn-Kanchana (and distributed by 
Harmonia Mundi in the U.K. and 
U.S.), "Saxophone Songbook" made a 
less resounding impact in record 
racks than Harle's Decca and EMI 
releases, yet the album has earned a 
coterie of influential admirers — 
among them a pop singer with a clas- 
sical bent "I was drawn to 'Saxophone 
Songbook* for the Dowland settings in 
particular," says Elvis Costello. "Not 
only is it a beautiful sound he makes, 
but John has a true affinity for that 
Elizabethan sensibility. And in putting 
early and contemporary music side by 
side, he showed that his instrument 
can time travel" 

BRADLEY BAMBARGER 



Harle Weaves Past With Present On New Set 

Costello Featured On Argo's 'Terror & Magnificence 9 



m BY BRADLEY BAMBARGER 

NEW YORK— An alchemy of the 
medieval and modern far beyond chant 
with beats or any other such crossover 
ephemera, English classical saxophon- 
ist/composer John Harle's "Terror & 
Magnificence" explores the age-old 
dichotomies of sacred and profane/sci- 
ence and superstition/good and evil in 
a transporting musical fantasy. In 
songs and set pieces, Harle matches 
Shakespeare and other voices from the 
past with a few voices from the present, 
including the particularly well-cast 
Elvis Costello. 

In fact, Costello's participation has 
helped "Terror & Magnificence" make 
a greater impression than might be 
thought for such an ambitious album. 
Out May 13 in the U.S. on the London 
Records imprint Argo, 'Terror & Mag- 
nificence" was issued in Europe and 
Asia last October, topping the classical 
charts in Italy and Japan. In the U.K, 
"Terror" was a top 10 hit on Classic 
FM, and a sold-out fall concert tour 
included a show at London's Royal 
Festival Hall that had 600 people in 
standing room. 

Billed as the world's most recorded 
classical saxophonist, Harle's virtuosic 
tones are best known from his work in 
the Michael Nyman Band and on sev- 
eral recordings under his own name for 
Argo and other labels. He has also 
composed various theatrical scores, 
one of which helped provide the cen- 
terpiece for 'Terror & Magnificence." 
Costello sings the songs of "Mistress 
Mine," a compelling suite Harle fash- 
ioned from his music for a production 
of Shakespeare's 'Twelfth Night" 

Though rooted in rock, Costello is 
thoroughly at home with the idiom of 
an earlier age, having recorded the 
classically minded song cycle "The Juli- 
et Letters" with the Brodsky Quartet 
in 1993 and continuing to tour interna- 
tionally with the group to great suc- 
cess. He also recently composed three 
songs for mezzo-soprano Anne Sofie 
von Otter as well as a piece for the viol 
consort Fretwork with countertenor 
Michael Chance. On "Mistress Mine," 



Costello delivers Shakespeare's verses 
with a burnished timbre and plangent 
phrasing ideal for Harle's hushed, mel- 
ancholy settings. 

"I was keen not to have a standard 
classical voice sing these songs," Harle 
says. "Since Ehis is used to singing his 
own songs, he has a special conviction, 
an intensity and passion. And with 
'Mistress Mine,' he achieved an almost 
surreal level of intimacy. As he said, his 
goal was to sing Tike the listener's head 

a was on the same" 
pillow' as his." 
Costello adds, 
"John and I agreed 
that I shouldn't 
approach these 
songs as a classical 
singer or an actor. I 
just treated the 
hahle verses like the 

beautiful lyrics they 
are. As I think [English composer] 
Harrison Birtwistle once told John, 
there is an inherent music in the words 
of Shakespeare." 

The genesis of "Terror & Magnifi- 
cence" was not only in Harle's score for 
"Twelfth Night" but his epic mid-'80s 
work "Saxophone Mass" and the '95 
album "Saxophone Songbook," an en- 
gaging instrumental interpretation of 
vocalise and songs from various ages 
(see ReDISCussion, this page). On 
"Saxophone Songbook," Harle's pure- 
toned voicing of laments by Eliza- 
bethan lute master John Dowland 
demonstrated his special affinity with 
early lyrical forms, as did his haunting 
account of Guillaume de Machaut's 
"Qui N"aroit Autre Deport," from the 
French poet/musician's epochal "Rem- 
ede De Fortune" collection of courtly 
love songs circa 1340. 

Regarding whether his modern 
instrument has the provenance to 
channel the well-wrought thoughts of 
pre-Renaissance composers, Harle 
says, "With Bach and Handel, the per- 
formance practice is recognized, but 
with this older music, it's unclear how 
it was played. Adolph Sax may have in- 
vented the saxophone in the mid-19th 
century, but the idea of conical-bored 



reed instrument has been with us 
much, much longer. So in a way, it's 
just as viable to play a piece of early 
music on a soprano sax made in 1966 as 
it is a bombard made in 1366." 

The title track of 'Terror & Magnif- 
icence" is an eerie, ambient evocation 
of the Gothic era, with a chorus of sax- 
ophones in counterplay with backing 
voices, percussion, and a recitation of 
verses by Machaut The album's other 
performances include soprano Sarah 
Leonard, who gives glorious voice to 
three settings of anonymous Tudor 
texts in the yearning ballad suite The 
Three Ravens." Jazz saxophonist Andy 
Sheppard plays on several tracks and 
is featured in a lyrical chase with Harle 
on the duo improvisation "Hunting The 
Hare." The last piece on the disc is 
"Rosie-Blood (Sederunt)," Harle's rean- 
imation of a work by 12th-century 
Notre-Dame polyphonist P^rotin that 
features countertenor William Purefoy. 

Aside from "Saxophone Songbook" 
(Unicorn-Kanchana), Harle's previous 
recordings include a stellar vehicle for 
his long-form playing: a 1992 Argo disc 
of concertos by a trio of contemporary 
English composers, with Michael 
Nyman's songful "Where The Bee 
Dances"; Gavin Bryars' legato-lined 
"The Green Ray"; and Mike West- 
brook's jazzy "Bean Rows And Blues 
Shots." A '95 Argo follow-up, "Sax 
Drive," featured concertos by Stanley 
Myers, Richard Rodney Bennett, and 
Michael Torke. 

For EMI Classics, Harle recorded 
two albums in the early '90s: a set of 
standard concert works for saxophone 
with Sir Neville Marriner and a tribute 
to Duke Ellington, "The Shadow Of 
The Duke," which is currently deleted. 
(An odd discographical tangent: For 
Zomba Records a few years back, 
Harle turned a theme he had composed 
for a Nissan car ad into a techno-pop 
single, "Nissan Dorma," that went to 
No. 6 on the U.K. dance charts.) 

As a featured soloist, Harle can be 
heard in a lyrically intense Frank Mar- 
tin "Ballade" on Decca as well as in 
Ingolf Dahl's grand alto-sax proces- 
(Continued on page 97) 
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RECORD COMPANIES. Mel Jones is 

promoted to VP of planning for the 
Universal Music Group in Los Ange- 
les. He was senior director of plan- 
ning. 

Sandra Trim-DaCosta is appoint- 
ed VP of artist and product develop- 
ment for N2K Encoded Music in New 
York. She was VP of marketing at the 
GRP Recording Co. 

EMI Christian Music Group in 
Brentwood, Tenn., appoints Jeff 
McKenzie VP of special markets and 
catalog development and Melinda 
Grindstaff senior director of retail 
marketing. They were, respectively, 
senior director of special markets for 
Brentwood Music and special pro- 
jects and financial analyst for Ford 
Motor Co. 

Susanne White is promoted to 
senior director of promotion for 
Guardian/EMI Records in New York. 
She was director of national promo- 
tion. 




JONES TRIM-DACOSTA 

Kevin Twitchell is promoted to 
national sales director for Geffen 
Records in Los Angeles. He was East 
Coast regional marketing manager. 

Susan Unger is promoted to direc- 
tor of production at Mercury Records 
in New York. She was associate 
director. 

Sony Music Nashville promotes 
Craig Campbell to associate direc- 
tor of media and publicity for Epic 
Nashville and Tracy Graham- 
McGlocklin to manager of sales and 
marketing. They were, respectively, 
manager of media and publicity and 



sales supervisor. 

Gail Marowitz is promoted to 
design director for the Columbia 
Records Group in New York. She was 
senior art director for creative ser- 
vices at Sony Music. 

Tony Sellari is promoted to design 
director, new media and creative ser- 
vices, for Sony Music in New York. 
He was associate design director. 

Duane Martuge is appointed sales 
manager at Omega/Vanguard Clas- 
sics in New York. He was VP of Elec- 
tric Kingdom Records. 

Kim Zonca is named director of 



WHITE r TWITCHELL 

retail marketing for Hybrid Record- 
ings in New York. She was market- 
ing and product manager for Para- 
digm Entertainment. 

PUBLISHING. Allan Tepper is pro- 
moted to VP of creative services and 
special projects for Wamer/Chappell 
Music in New York. He was senior 
director of creative services/special 
projects. 

Koanna Gillespie is appointed 
creative manager at PolyGram Music 
Publishing in Los Angeles. She was a 
consultant to the Burt Bacharach 



Music Group. 

RELATED FIELDS. Mike Sandoval is 

promoted to executive VP of MGM 
Music in Santa Monica, Calif. He was 
senior VP. 

Terry E. London is promoted to 
president/CEO of Gaylord Enter- 
tainment Co. in Nashville. He was 
COO. 

John Ruscin is appointed presi- 
dent/COO of Ticketmaster Direct and 
senior executive VP of Ticketmaster 
in New York. He was president/CEO 
of CBS/Fox Video. 
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Sammy Hagar Revisits Solo Road 

'Marching' Launches Track Factory Label 



■ BY MELINDA NEWMAN 

NEW YORK — After fronting a band 
that sold more than 45 million 
records during his tenure, it seems 
odd that Sammy Hagar feels like he 
needs to convince anyone of his rock 
credentials. But he says he does, and 
he intends to do so with his first solo 
record in more than a decade, 
"Marching To Mars," which comes 
out May 20 on Track Factory/MCA. 

"I feel like I have something to 
prove," the energetic Hagar says. "I 
feel like I had something to prove in 
1975, when Montrose broke up. I felt 
like I had something to prove when I 
joined Van Halen in 1986 because of 
David Lee Roth, and I feel the same 
way now. There's a different feeling 
when you have something to prove, 
and I'm breaking my ass and I'm lov- 
ing every minute of that." 

According to MCA executive VP 
Abbey Konowitch, Hagar's enthusi- 
asm is contagious. "One of the most 
exciting things with being involved 
with Sammy at this particular time 
is he is coming off being the leader 
of one of the most successful bands 
in the world, and he wants to go out 
and play every town big and small, 
towns Van Halen hasn't played in 
years," says Konowitch. "He's an 
artist who knows it's his time, who 
knows there's a window to re-estab- 
iish himself as a solo artist." 

While Hagar's trademark howl is 
instantly identifiable as the same 
voice that graced the last several Van 
Halen albums, the music on "March- 




HAGAR 



ing To Mars" is quite a departure. 
The songs are more acoustic and 
often more melodic in nature than 
Van Halen's material, perhaps 
because for the first time since his 
solo days, Hagar is writing both the 
lyrics and music. 
The result is a lifetime's (or at least 
a decade's) worth 
of reflections and 
memories. Some 
tracks (first sin- 
gle "Little White 
Lies" and "On 
The Other Hand") 
reference the split 
with Van Halen, 
while others ad- 
dress broader is- 
sues, such as taking a life ("Who Has 
The Right") or the birth of his daugh- 
ter ("Kama"). 

For Hagar, the ease with which the 
songs developed was a total surprise. 
"After Van Halen ended, 1 didn't 
know what I was going to do," Hagar 
says. "I didn't want to rush into any- 
thing. But then about two weeks later, 
I just started writing songs. I would 
wake up every morning with a new 
song on my brain, and I would just 
run with it." 

Hagar surrounded himself with a 
brace of Bay Area musicians to guest 
on the album, including Huey Lewis, 
Mickey Hart (who also co-produced the 
title track with the album's producer, 
Mike Clink), Eric Martin, and Mickey 
Thomas, as well as such notables as 
Bootsy Collins and former Montrose 
bandmates Ronnie Montrose, Denny 



HighTone's Russell Takes 
A Look Back On 'Around' 



I BY TERRI HORAK 



NEW YORK— On "The Long Way 
Around (The Acoustic Collection)," 
Tom Russell's latest release on High- 
Tone Records, the singer/songwriter 
gets right to the point as he takes lis- 
teners on a journey through some of 
the highlights of his career. 

About half the tracks on the 
album, due May 
20, a rich collec- 
tion of new inter- 
pretations of 
some of his clas- 
sic material, 
were recorded 
live at the night- 
club Off Broad- 
way in St. Louis. 
In addition to 

longtime accompanist guitarist 
Andrew Hardin, Nanci Griffith, Iris 
DeMent, Katy Moffatt, Dave Alvin, 
and Jimmie Dale Gilmore join Rus- 
sell. 

"I wanted a record that summed 
up the last 10 years," says Russell, 
who has recorded for Philo, East 
Side Digital, and Round Tower 
Records, among others, before 
beginning his association with High- 
Tone a few years ago. 

"I thought now that I had a more 
aggressive label, I should familiar- 
ize the audience with my older 
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material," Russell notes. "I also 
thought I'd add some special 
friends, and it would sort of present 
an up-to-date collection of who Tom 
Russell is. It allows me to say, 'OK, 
this is what I've done to this point,' 
and move on." 

"The Long Way Around" is Rus- 
sell's second solo outing for High- 
Tone. He also co-produced with 
Alvin "Tulare Dust: A Songwriter's 
Tribute To Merle Haggard," which 
HighTone released to much acclaim 
in 1994. 

Many of the tracks on "The Long 
Way Around" have been co-written 
with or recorded by others, includ- 
ing many of Russell's guests. "Out- 
bound Plane," for example, was co- 
written with Griffith, who performs 
background vocals on the disc. Her 
version of the song, which was a top 
10 country hit for Suzy Bogguss, 
appeal's on one of her early Rounder 
albums. 

Griffith and Russell duet on his 
song "St. Olav's Gate," which Grif- 
fith has also recorded. 

"The Long Way Around" offers 
several new songs as well, including 
"Big Water," which Russell wrote fol- 
lowing the Midwestern flooding dur- 
ing the summer of 1993. Russell per- 
forms it as a duet with DeMent, with 
whom he worked on the Haggard 
(Continued on page If)} 



Carmassi, and Bill Church. 

The album is the first release on 
the Track Factory, the record com- 
pany arm of the Bubble Factory, Sid 
Sheinberg's new entertainment ven- 
ture. Track Factory president Tim 
Sexton says that relaunching 
Hagar's solo career is exactly the 
way he'd like to launch the label. 

In December, Sexton had been 
curious about Hagar's solo status 
and asked a mutual acquaintance if 
he thought the Track Factory had a 
shot at signing Hagar. "This guy said 
no, but that Sammy and I should 
meet anyway," says Sexton. "Sammy 
was already far down the road with 
(Continued on next page) 




Blind Leading The Blind. The members of Revolution Records act Agnes 
Gooch hang with the producers of their new album, Rob Schnapf and Tom 
Rothrock, owners of Bong Load Records. Shown, from left, are drummer Scott 
Bushkin. Rothrock, guitarist Nathan Ehrenfeld, vocalist Mat Baker, bassist John- 
ny Lonely, and Schnapf. The album. "Blind," will come out June 17. 
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The Heart Of Chicago' Returns On 
Reprise, While Titelman Departs 



IAPPY ANNIVERSARY: Chicago provided the sound- 
track to my teen years. I slow-danced with my first seri- 
ous crush to "Just You 'IvT Me"; I crawled around my par- 
ents' closet to make sure they had indeed gotten me 
"Chicago's Greatest Hits" for Christmas in 1975; the 
theme to my goodbye party after I spent my junior year 
of college in Germany was "Hard To Say I'm Sorry/Get- 
away"; and I remember exactly what I was doing (driving 
to high school) and what I was wearing (brown top/white 
cords) when I heard on the radio that guitarist Terry Kath 
had killed himself while playing 
Russian roulette in 1978. 

Although my musical tastes 
expanded in directions beyond Chica- 
go, I always remained curious about 
the group's output. Even to a long- 
time fan like me, it still seems incon- 
ceivable that Chicago is turning 30 
this year. To celebrate, Reprise is 
putting out "The Heart Of Chicago: 
1967-1997," a ballad-heavy collection 
that arrives in stores Tuesday (22). 

The compilation, which includes 
two new tracks, is the first best-of to combine hits from 
the band's Columbia and Warner/Reprise years, a result of 
Chicago gaining ownership several years ago of its Colum- 
bia recordings. 

Trombonist James l'ankow notes that the band has 
withstood defections — most notably singer Peter Cetera's 
departure in 1985 — and sales slumps, but that in its four- 
decade history, Kath's death was the only event that 
prompted the band to remotely consider calling it quits. 
"We'd been taking everything for granted. Like most stars 
tend to do, we became hedonistic and expected everything 
to just happen for us," says Pankow. "Out of that tragedy 
a very important lesson was learned. We did an about-face, 
and Terry's smiling down on us now for getting our act 
together. For us to survive so many years and still see audi- 
ences get excited about us is the most precious gift an 
artist can enjoy. I pinch myself daily." 

There was a time when Chicago ruled the airwaves, pro- 
ducing close to 50 top 40 and/or album-rock hits. When the 
band toured with the Beach Boys in 1975, it was the 
hottest ticket in town. 

Now it's 1997, and it looks like Chicago, after an eight- 
year drought, may have another hit on its hands. "Here In 
My Heart," co-written by Glen Ballard and James New- 
ton Howard, received 337 spins at AC radio this week and 
climbs to No. 24 in its second week on Billboard's Adult 
Contemporary chart (The album's other new track, "The 
Only One," was produced by Lenny Kravitz.) 

And the band will start its third tour with the "Beach 
Balls," as Pankow calls them, May 30. Beach Boy Carl Wil- 
son continues to receive treatment for lung and brain can- 
cer; however, his representative says he is expected to tour. 

While some of us prefer our Chicago with a harder edge, 
Pankow makes no apologies for playing the radio game by 




by Melinda Newman 



serving up another ballad. 

"After the huge success of 'If You Leave Me Now,' 'Hard 
To Say I'm Sorry,' and some of our other ballads, radio did- 
n't want U) hear any uptempo stuff," says Pankow. "There's 
a whole other side to the hand, and the people that come 
to hear us in concert hear that side, but in terms of radio, 
that side is pretty much nonexistent. But if that's what 
radio wants, we'll keep giving it to them." 

Chicago, which is no longer signed to Reprise, has start- 
ed its own label, Chicago Records, and is looking ahead to 

an album of all fresh material that it 

would most likely link with a major 
label to distribute. Pending the suc- 
cess of "The Heart Of Chicago." 
Pankow says Vols. 2 and 3 may even 
be in the offing. 

Though Pankow doesn't offer 
much hope of a reunion tour with 
Cetera to us fans, w r ho would love to 
see it, he doesn't rule out the possi- 
bility. "I think his head is in such a 
different place, and he never really 
was a team player," Pankow says. 
" We've touched on collaborating together, and nothing has 
come to pass, but never say never." 

New STUFF: Producer Russ Tilclman has parted 
ways with Warner/Reprise. Titelman, who produced Steve 
Winwood's "Back In The High Life" and Eric Clapton's 
"Journeyman" and "Unplugged," among other projects, 
had been with the company more than 25 rears. Reprise 
had no comment Titelman did not return calls by press 
time . . . With the recent departure of senior director of 
A&R Tom Vickers, Mercury Records has opted to deac- 
tivate its triple-A leaning Parachute imprint. Parachute 
acts Grey Eye Glances and Jane Kelly Williams will 
remain with Mercury, but it remains to be seen if the Para- 
chute logo will appear on their future releases . . . 
Nashville-based Capricorn Records is relocating to 
Atlanta in June, due to founder Phil Walden's desire to 
return to Georgia. The label was originally based in 
Macon, Ga„ but when Walden reactivated Capricorn in 
1991, he based it in Nashville. Twelve of the label's 14 
Nashville staffers will be making the move to Atlanta. Pro- 
motion and marketing staffers have been based in Atlanta 
since 1991 . Publicist Carol Burnham will remain based in 
Los Angeles, while VP of A&R Harvey Schwartz will 
continue to operate out of Mercury's offices in New York. 
Mercury distributes Capricorn. 

OoPS: To clarify an item we ran a few weeks ago, Rob 
Zombie is working with Charlie Clouscr of Nine Inch 
Nails fame on the score for the third installment of "The 
Crow," which Zombie is also writing and directing. 

Assistance in preparing thin column provided by Craig 
Rosen in Los Angeles. 
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A&M Predicts 'Sudden Fun' At Radio With Slider's Debut Album 



I BY JIM BESSMAN 



NEW YORK— Slider, whose May 20 
debut album, "Sudden Pun," has 
A&M particularly pumped to break 
the hand nationwide, has a head 
start on the West Coast. 

As the label's product development 
director Scott Carter notes, "Every- 
one just seems to know them. Talk to 
any band in L.A. and Josh Freese 
has probably drummed with them, 
and [vocalist/guitarist] Matt Wine- 
gar, who's from San Francisco, prob- 
ably produced your friend's demo." 

Indeed, Winegar, at age 16, pro- 
duced the first Primus album, "Suck 
On This" (he also produced the 
band's follow-up album, "Fizzle Fry," 
two years later), along with his 
friends' demos. He also played gui- 
tar in Spent Poets, which recorded 
for Geffen in 1991. Drummer Freese, 
meanwhile, has played with the var- 
ied likes of Paul Westerberg, the 
Vandals, Julianna Hatfield, and 
Devo, among others. 

"Spent Poets broke up, basically 
because I wanted to sing my ow-n 
songs," says Winegar (who wasn't 
the former band's songwriter). "So I 
came to L.A. completely broke, but I 
had a publishing deal with peermu- 
sic, and they had a recording studio 
in L.A. that I locked myself into 
every day ... II] wrote and record- 
ed 25 new songs in a six-month peri- 
od." 

Winegar's songs — as evidenced on 
"Sudden Fun" — reflect his passion 



for three-minute pop songs and '60s 
bands like the Beatles, Kinks, 
Rolling Stones, and Velvet Under- 
ground. "I'm into songs, so I don't 
listen to any new music. So many 
bands now have one good song and 
the rest of the album is crap. But I 

B always wanted an 
album that plays 
like a greatest- 
hits record. Al- 
bums used to be 
great: Listen to 
'Magical Mystery 
Toiir,' or the 
Kinks'TThe Kinks 
Are) The Village 
Green Preser- 
slideb vat ion Society.' 

Wow! Every song 
on the whole record could be a sin- 
gle. I've made a lot of records with 
other bands, and this is one of the 
first I like listening to." 

For Carter, "Sudden Fun" is "one 
of the best 'radio records' we've ever 
gotten. It's not rooted in anything 
[except! maybe older things like the 
Pixies and Replacements, which 
aren't really tied to the '80s but 
would still sound new today." 

Slider, whose name derives from T. 
Rex's 1972 album "The Slider"— 
Winegar is a huge T. Rex fan — came 
to A&M after Winegar hooked up 
with old friend Matt Wallace, pro- 
ducer for the Replacements and 
Faith No More, who brought Wine- 
gar's demo to the label and also con- 
nected him with Freese. Bassist 



Zach Schaffer joined after much of 
"Sudden Fun" was recorded (with 
Winegar, who co-produced with 
David Bianco, playing bass), and the 
trio commenced playing all over Los 
Angeles and San Francisco. They 
have since spent a lot of time waiting 
for its release. 

"Parts of the record were done a 
year ago, so it's something that our 
promotion people have been asking 
to work for a while," says Carter. 
"Every month or so people will ask 
when it's coming out, because it's 
something we can get on-air." 

The delay, Winegar freely con- 
cedes, has involved his lengthy treat- 
ment to overcome a four-year heroin 
addiction on his own. Winegar has 
been living near his mother in Utah 
the last seven months undergoing a 
methadone program, which is near- 
ing conclusion. 

"I'm not at all preachy about it, I 
just stopped so I could be a healthi- 
er person and be more productive," 
says Winegar, who stresses that he's 
cleaning up for himself and by him- 
self, rather than bowing to pressures 
to enter a formal treatment pro- 
gram. He now looks forward to 
returning to Los Angeles in another 
month and "diving into touring," 
which agrees with A&M. 

"They'll do some touring in mid- 
June in airplay markets, because air- 
play is our strongest suit," says 
Carter. 

The first single, "I Wanna Go," 
goes to rock and alternative formats 



HAGAR REVISITS THE SOLO ROAD 

(Continued from preceding jtage) 



some other labels, but there was 
something about the structure of our 
business that appealed to him." 

"Everyone assumed that I was on 
Warner Bros., which I kind of was, 
but it wasn't that tight a deal," says 
Hagar, picking up the rest of the 
story. "As soon as word got out that I 
was free, every label came calling. I 
didn't want to sign a deal until the 
record was done. I told labels, 
'You're welcome to listen to the 
album and to talk to my manager 
fGary Stamler], but I want you to 
sign this record.* And that's what I 
got from the Track Factory. There 
were four labels that really got it, but 
I ended up going with Tim because 
he just became my friend. I thought, 
'I want to be in business with this 
company.' " 

Friendly faces were just what 
Hagar needed following his depar- 
ture from Van Halen last year, a split 
he says he still doesn't understand. 
Hagar, who repeatedly stresses what 
a wonderful time he had with the 
band, says that when Van Halen 
came off the road at the end of 1995, 
he alerted the group that he planned 
to take some time off because his 
wife was expecting a child in the 
spring. 

"I wanted to be (with her in north- 
ern California] for a couple of 
months, so I said, 'Eddie [Van 
Halen], you're supposed to have hip 
surgery; Alex (Van Halen], you're 
supposed to have neck surgery — 
why don't you all get that done, and 
we'll get together in June and make 
the next record.' " 

Much to his surprise, Hagar says 



he then found out that the band 
wanted to first release a greatest- 
hits package, an idea to which he was 
opposed. "I went down to [L.A.J and 
tried to [work on new material for 
the] greatest hits, but it was a very 
obtuse kind of situation," he says. 
His frustration level with the band 
increased, as he worried about his 
wife, who had just had a Cesarean 
section. "Finally, I just said, 'Fuck 
you guys, I'm leaving,' " and flew 
back home. 

Still, Hagar says he didn't feel that 
any of those conflicts threatened the 
life of the group. Next thing he knew, 
Roth was back in the studio with the 
band, working on the greatest hits. 

"The band went and got David Lee 
Roth behind my back. He was their 
enemy," he says. "They were in there 
with David Lee Roth, while I'm 
changing my new baby's diapers." 

Hagar claims that Eddie Van 
Halen felt so guilty about recording 
behind Hagar's back with Roth, "he 
called me on June 16, Father's Day, 
and told me. I flipped out, rightly so. 
Eddie said, 'You've always wanted to 
be a solo artist, why don't you go 
back to being one.' My jaw dropped; 
my chin hit the floor. I never would 
have suspected." 

However, Hagar says, as stunned 
as he was by the turn of events, he 
felt like the band dynamics had been 
changing ever since Ray Danniels 
became Van Halen's manager. "To be 
honest with you, when [longtime Van 
Halen manager] Ed Leffler died in 
1993, honest to God, that was the end 
of Van Halen," he says. "Ed Leffler 
was really the glue that kept it all 



together. We had one more record 
and one tour after his death, but it 
wasn't the same," he says. "I still 
don't get the breakup. I'm blaming 
[Ray] for everything, because Ed 
Leffler would have smoothed it all 
out." 

Danniels responds, "I feel [the 
split] is old news. I don't want to get 
drawn back into anything derogato- 
ry. I wish [Hagar] nothing but good 
luck with his new record." 

With the benefit of time, Hagar 
says he knows his departure was for 
the best. " 'Marching To Mars' is the 
outcome of it, and now in my heart 
and in my head, I'm thanking God 
that it happened." 

Hagar says he can't wait to get out 
on the road. First up are a number 
of free radio-sponsored concerts in 
late May (after "Little White Lies" 
has had time to make an impact at 
active rock and mainstream rock), as 
well as appearances on Howard 
Stern May 21 and "Late Show With 
David Letterman" May 23. Hagar 
will then kick off a theater (3,000- to 
5,000-Heat) tour June 18. 

"I want it to be a festive kind of 
thing, with a mariachi band playing 
in the lobby with stuffed jalapenos 
and margaritas. I'll come onstage 
and start playing. I'm really excit- 
ed," says Hagar, who plans to pat- 
tern the shows after his annual con- 
certs at his Mexican club Cabo 
Wabo Cantina. In addition to selec- 
tions from the album, Hagar says, 
he'll do a sampling of tunes from his 
earlier solo days, as well as his 
stints with Van Halen and Mon- 
trose. 



Wednesday (23). But Carter says 
that the label is already a few weeks 
into extensive cassette-single give- 
aways "to help seed radio markets." 
The tapes are being supplied via 
PGD's artist development reps and 
include snippets of other album 
tracks "because the songs are so 
catchy and Slider is one of the hook- 
iest bands." 

A&M is also polybagging other 
samplers with Alternative Press 
magazine and is getting Slider rep- 
resentation on other magazine sam- 



plers. 

"We're getting as much music out 
to people in advance as possible, and 
then when we go to radio we're doing 
local marketing and advertising and 
time- buys and whatever it takes to 
get people more familiar," says 
Carter, who adds that tons of stick- 
ers will also be made available and 
that World Wide Web sites are also 
being targeted. "But the name of the 
game is getting the music in the 
hands of the kids and micromarket- 
ing at airplay markets." 
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HIGHTONE'S RUSSELL TAKES A LOOK BACK 'AROUND' 

(Continued from ixu/e Ik) 



tribute. 

Frequent collaborator Moffatt 
appears on a number of the album's 
tracks, including a duet on their tune 
"Walkin* On The Moon" and "Miner- 
al Wells," which Russell has record- 
ed for the first time here. 

"I think using the female vocalists 
adds more depth to the melodies; 
they bring a new life to the songs," 
Russell says. 

HighTone will promote the album 
to triple-A and Americana stations. 
"We will work the duet tracks the 
hardest," says Darrell Anderson, 
national director of marketing and 
promotion at HighTone. "Tom's 
known in the performing community 
as a songwriter, and the appearance 
of these guests lets radio know who he 
is and that these guys are big fans." 

Anderson thinks that program- 
mers are also likely to be receptive 
to the album because "Tulare Dust" 
was so well received. 

At retail, Anderson says, High- 
Tone is "focusing on those places 



where we feel we can get the records 
sold if we get them in the door." This 
includes "mid- to upper-demo" out- 
lets such as Borders and Tower 
Records, as well as mail-order cata- 
logs. 

HighTone will place the record on 
listening posts and offer co-op and 
tour-support advertising. The label 
will also run ads in regional and 
national folk magazines in an effort 
to capitalize on Russell's following ' 
among "old-school" folk fans, Ander- 
son says. 

"The Long Way Around" creates 
an interesting bridge that connects 
the subtle gap between the softer 
image of contemporary folk on such 
labels as Philo, for example, and the 
edgier rock and country-influenced 
sound of HighTone's roster. 

Russell, who chose his most 
requested songs for the album, says, 
"Over the years, this old croaky voice 
has gotten better, and I think I've 
taken the songs more to heart after 
performing them for so many years." 
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Re-recording many of his older 
songs has given Russell the chance 
to capture the essence of the mater- 
ial in a way that he hasn't before, 

"Sometimes you write a song and 
hear it in your head from the melody 
all the way through to the produc- 
tion, and there's a certain core feel- 
ing and meaning and sound, but then 
it gets away from you in the record- 
ing process." 

"You sing it live for years on end, 
always trying to get back to the feel- 
ing you have when you wrote it," 
Russell continues, "and I think final- 
ly with this set I've done that: I've 
gotten back to the initial rush you 
feel when you finish a song and think 
that it may be good, but now you 
have to interpret it." 

The album's release coincides 
with the California native's move 
from Brooklyn, N.Y., to western 
Texas. "I was in New York for 15 
years, working out of a small 
bunker/abandoned store front, and I 
just needed a change," he says. "I 
wanted to see how it would affect my 
writing." 

In addition to his career as song- 
writer and performer, Russell has 
written several books, including a 
crime novel that was published in 
Norway, which is a strong territory 
for him. 

Russell also compiled, with singer/ 
songwriter Sylvia Tyson, "And Then 
I Wrote — The Songwriter Speaks," 
a collection of insights about song- 
writing from a wide range of writers 
(Billboard, Sept. 14, 1996). He says 
that a follow-up is in the works. 

Russell is also keeping busy on a 
number of other new projects as 
well, including a book called "Skull 
Orchards," a series of vignettes 
about his early days performing in 
rough Vancouver dives. 

One of the album's most poignant 
tracks, "Blue Wing," harks back to 
that time in its depiction of life's raw 
underside. The song has been cov- 
ered by Alvin, and on "The Long 
Way Around" the two perform a 
duet of the tune that is stirring in its 
quiet intensity. 

"A lot of these songs are pieces 
seen through the eyes of a certain 
character," Russell says, "and if it's 
not rendered in a certain way, it 
doesn't rise up and speak to the lis- 
tener." 




Famous Amos. Glen Ballard, right, 
head of Capitol-based Java 
Records, has hired Amos Newman 
as an A&R exec. Newman, the son 
of Randy Newman, was most 
recently at MCA's Blue Thumb 
imprint. Java's first signing is Ter- 
ence Trent D'Arby. 




The cast of "Sprung" 



SOUNDTRACK 8t FILIV1 SCORE NEWS 



BY CATHERINE APPLEFELD OLSON 

QwEST RECORDS' "Sprung" is the latest R&B/rap soundtrack to hit the cir- 
cuit The set, due April 29, is awash in a more lighthcarted street attitude than 
many of its predecessors", befitting the ebb and flow of Trimark Pictures' roman- 
tic comedy. Sound effects are provided courtesy of a diverse stable of acts, includ- 
ing Jay-Z, Monifah, E-40, Jodeci's Mr. Dahin, the Lost Boyz, new Qwest act 
Keystone, and the Fugees' Praswell. Tisha Campbell, who stars in the story 
of yo-yo-ing relationships, provides a track with 
"Martin" co-star Tichina Arnold. 

Jay-Z's raw, undulating "Who You Wit?" sets 
the pace for one of the film's pivotal club scenes 
and is an extension of his now-familiar rap rever- 
berations. "It's basically a little different varia- 
tion of ihe same thing I do," says the Roc-A- 
Fella Records artist "I tend not to stray too far 
from my own style." 

"Sprung" represents the third soundtrack 
credit for Jay-Z, who also made a vocal appear- 
ance on "The Nutty Professor" and "Dangerous 
Minds." With a trio of successes under his belt, 
he says it might be time to take a break from the 
soundtrack circuit for a while. "There are more 
black films now and more opportunities, but you 

can only be on so many soundtracks," he says. "I have a new album coming 
out and I have other projects I'm working on." 

But that doesn't mean Jay-Z is turning his back omHolly wood. He and two 
partners are in the process of putting together an as-yet-unnamed production 
company that will develop films and videos under the Roc-A-Fella umbrella. 
The genre of choice? Street life, of course. "We've got to start with what we 
know," says Jay-Z. "Then we'll broaden our horizons like we always do." 

Qwest which went through a significant reorganization in the fall, is pin- 
ning more than a fleeting summer flirtation on "Sprung," with hopes that the 
soundtrack will give it pole positioning among labels working in the R&B/rap 
soundtrack genre. "We hope this record sets Qwest up as one of the premier 
labels to go for soundtracks," says new president Mark Persaud. 

COLLECTOR'S CORNER: Spring's here, and soundtrack compilations are 
sprouting up all over the place. Out May 20 from Rhino Movie Music in con- 
junction with Turner Classic Movies Music is "You Are My Lucky Star: 
Romantic Duets From MGM Classics," while "Murder Is My Beat: Classic 
Film Noir Themes And Scenes" debuts June 24. "Romantic" flirts its way 
through 21 songs and 30 years of MGM musicals via such time-honored learn- 
ings as Lucille Ball and Desi Arnaz, Gene Kelly and Judy Garland, and 
Bing Crosby and Grace Kelly. Another dynamic duo, George Feltenstein 
and Bradley Flanagan, co-produced the set 

"Murder" coils 17 of Hollywood's creepiest themes and interstitial music cues 
from such classics as "The Postman Always Rings Twice," "The Maltese Fal- 
con " and "The Asphalt Jungle" around timeless dialogue nuggets. Musicologist 
Ian Whitcomb produced the album and wrote the accompanying booklet 

Also brand-new from Rhino/Turner in the compilation department is the 
24-track "Where The Boys Are: Connie Francis In Hollywood," which com- 
prises all of Francis* screen performances for MGM and 1 1 previously unis- 
sued tracks, including demos she recorded during the production of "Looking 
For Love." The labels also are touting "Maracas, Marimbas & Mambos: Latin 
Classics At MGM," a tribute to the studio's stint of Latin-flavored musicals 
that date from 1944 to 1959. All but two of the album's 18 tracks are previ- 
ously unissued, and liner notes are courtesy of Will Friedwald. 

Not quite as classic but equally entertaining is Hollywood Records' new 
"Miramax's Greatest Hits," which pays homage to the ultra-hip studio's recent- 
day collaborations with composers ranging from Elmer Bernstein to Ennio 
Morricone to Philip Glass to Hans Zimmer. Among the 15 films whose 
themes are showcased here are "The Piano," "My Left Foot" "Smoke " and 
"Pulp Fiction" . . . RCA Victor's new "Legends" Celtic music compilation also 
contains its share of film and TV themes. The album, the brainchild of flute vir- 
tuoso James Gal way and composer/performer Phil Coulter, includes music 
from "Patriot Games" and "Excalibur" as well as the TV miniseries "The 
Thornbirds" and "The Civil War." Finally, for the couch potato in all of us, indie 
GNP/Crescendo Records offers "Fantastic Television," a collage of licensed 
material and re-recordings of themes ranging from the classic ("The Green 
Hornet") to the current ("The X-Files," "Sea Quest"). 

PRODUCTION NOTES: Recently independent-again Mammoth Records has 
scored the soundtrack to Sundance Film Festival darling "Hurricane," and 
the album includes several label staples. Among the acts that recorded for the 
project are Seven Mary Three, Squirrel Nut Zippers, the Backsliders, Joe 
Henry, and Juliana Hatfield . . . Fresh from a hit on "Lost Highway," the 
Smashing Pumpkins will contribute two original songs to the "Batman And 
Robin" soundtrack, due in June from Warner Sunset. Warner Sunset presi- 
dent Gary LeMel promises several other big-name contributors on the project 
Walt Disney Records has tapped the Presidents Of The United States Of 
America to yodel the theme song to July's live-action "George Of The Jungle." 

FoR THE RECORD: George Armitage is the director of "Grosse Pointe 
Blank" (The Reel Thing, Billboard, April 12). John Cusack co-wrote, pro- 
duced, and stars in the film. 
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Soundtrack Sales Stronger Than Ever, 
As Film And Music Learn To Get Along 

Film-Based Compilations And Superstar Artists Chart High 
BY CATHERINE APPLEFELD OLSON 




Although retailers continue to lament slow sales 
on most genres of prerecorded music, just the 
opposite has been the case for albums thai 
come equipped with, 
shall we say, visual aids. 
Film soundtracks have 
been building in popularity lor 
several years, but have truly 
come into their own during the 
past year. A glance at The 
Billboard 200 during almost any 
week in recent months reveals at 
least six soundtracks in the top 
20, with more big-name titles set 
to hit during the summer. 

Most executives working in die 
soundtracks industry agree their 
escalating prominence is a sign 
[hat the him and music commu- 
nities may finally have figured 
out how to make the most ol each 
i>thcr\ siiengths. With sound- 
tracks divisions firmly ensconced 
at most major labels, the result 
has been more films with more 
music cues, more "hit" sound- 
track singles and, perhaps most 
importantly, more cooperation in 
the marketing arena. 



MUSIC IN A STARRING ROLE 

Although most hit soundtracks 
relv (Hi a single or string of singles to keep sales strong, 
there are those that rise above the crowd as a unified 
sum of their parts. This year's such selection is 
PolyCiram Classics & Jazz's "Shine," which is 
approaching 700,000 in worldwide sales. The album is 



ROMEO JULIET 
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a magnificent classical collage from a movie in which 
music is "almost like another character," says Nancy 
Zannini, senior VP of soundtracks at PolyCiram 
Classics and Jazz. "Every film 
needs music, but not every film 
needs a soundtrack. We want to 
make records where the music is 
important to a film." 

Kalhy Nelson, director of 
music at Walt Disney's motion 
picture group, says the winds 
have definitely shifted from the 
fickle days when labels would get 
in and out of the soundtracks 
business depending on the pro- 
ject du jour. "What pushed the 
soundtracks business over the lop 
has been the acceptance, finally, 
of the film companies in really 
appreciating ami understanding 
and using the music as a real 
marketing tool for a movie," she 
says. "Up until recent years, 
soundtracks were always viewed 
by the film company as a step- 
child." 

Likewise, Nelson says record 
labels have figured out how- to 
belter run with the ball once a 
film company has done its part to 
promote a film and its music 
before release date. "They are 
realizing the importance of being partnered with a 
film company thai can spend far more money launch- 
ing a film than they would ever be able to spend 
launching a record," she says. 

Continued on fmgr W 
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An Original RECORDS Soundtrack 




A Musical Experience 
as Powerful as 
Hercules Himself. 

Grammy* and Academy Award* -winning 
composer Alan Menken and Tony'' award 
winning lyricist David Zippel combine their 
superhuman talents to create lively songs and 
a legendary score that captures all the exciting 
drama and hilarious humor of the f ilm 




r 



Features the single 
Go the Distance 
performed by 
Michael Bolton. 



Give the Gift of Disney Music 

New Holiday Campaign Starts This November 

Radio Promotions 
Account-Specific Retail Marketing Programs 



Comprehensive PR Campaign 
Dramatic In Store Merchandising Materials 
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SOUNDTRACK SALES 

Omit nurd from page 1 7 

Karyn Rachtman, VP of sound- 
tracks at Capitol Records, says the 
fear of music experimentation 
appears to be waning at film stu- 
dios. "When they make movies, 
instead of being scared of putting 
too much music in, people are look- 
ing at music as an opportunity," she 
says. "And record companies are 
willing to give enough money to 
help pay for the music in the film." 

Capitol has enjoyed such success 
with the alternative-rock sound- 
track to "Romeo + Juliet" that it is 
releasing a second album that con- 
tains additional material from the 



Most executives working 
in the soundtracks 
industry agree their 
escalating prominence 
is a sign that the film 
and music communities 
may finally have figured 
out how to make the 
most of each other's 
strengths. 



movie. Upcoming from the label 
this summer is the soundtrack to 
porn-industry drama "Boogie 
Nights," which is infused with 
period tracks from KC & The 
Sunshine Band, Rick Springfield 
and Night Ranger. 

"The film studios have become 
much more sophisticated, in terms 
of what type of music they want 
for a film, and they are working 
hand in hand with the music labels 
in their marketing," says Maureen 
Crowe, VP of A&R, soundtracks, 
at Arista Records. Crowe notes 
that one positive outcome has 
been the creation of different ad 
campaigns geared to different 
audiences. "They understand now 
that if they do an ad for MTV, they 
will want to do a different one to 



run on the ABC news," she says. 

ENDLESS PROMOTION 

"Producers and directors are 
paying more attention to music 
cues," says Gary LeMel, president 
of Warner Bros. Music and the 
Warner Sunset label. "And record 
companies are realizing that they 



in the film's promotional material. 

"The beauty of music that's real- 
ly associated with the film is you 
get that big hit of audience mem- 
bers who walk out of the movie 
and say, '1 want to buy die music' 
Then, when the video hits, you get 
some reaction, then cable televi- 
sion, then free television," LeMel 




Nancy Berry, Virgin Music Croup 

have a potentially big upside. The 
film company is spending a lot of 
money on promoting the film, and 
the music has the potential to get a 
nice ride." Warner Sunset's "Space 
Jam" has spent more than four 
months in the upper echelon of 
the chart on the coattails of six sin- 
gles and the extensive use of music 



Nancy Zannini, PotyGram Classics W Jazz 

adds. The March release of "Space 
Jam" on video, for example, saw 
stores such as Toys "R" Us, Target 
and Wal Mart, which didn't stock 
the album the first time around, 
placing the CD alongside the 
video. LeMel says Warner Bros, 
expects to sell about 4 million 
Continued on page 2-f 




Although most commercial soundtracks are tied to 
feature films, the small screen is making some noise 
of its own in this ancillary market. Several television 
series — the majority of which have devoted baby- 
boomer or Gen-X viewers — have spawned soundtracks 
filled with music that either has appeared in the show 
or is believed to appeal to its 
core audience. 

The most recent addition 
to the tube-track pack is this 
month's "Mad About You — 
The Final Frontier" on 
Atlantic Records, but the list 
also includes recent additions 
"Friends," "Party Of Five" 
and "E.R ," as well as earlier 
projects "Northern 
Exposure," "Moonlighting" 
and "Miami Vice." 

The television- soundtracks 
relationship is blossoming 

Into a real two-way street. On one hand, albums filled with hit 
music are drawing greater attention to a TV show and Its 
ancillary products, such as Hootie & The Blowfish's "I Go 
Blind" did for "Friends." On the other, some programs, such 
as "Melrose Place," are providing a platform to showcase 
new music videoclips during the opening credits. 

"The baby boomers grew up with television and love the 
music from it. and they are preconditioned to entertainment," 
says Neil Norman, VP of production at independent label 

GNP/Crescendo Records, 
— rliL^til M.yi .1, which has released 

numerous albums of music 
inspired by the "Star Trek" 
series, as well as other 
television staples. This 
spring, the label is releasing 
"Fantastic Television," a 
potpourri of re-records and 
licensed material from such 
programs as "The X Files," 
"The Green Hornet," 
"Seaquest" and "The 
Untouchables." 

Although more television 
soundtracks are angling for top billing these days, those with 
some historical perspective on the industry warn that not any 
old TV program is worthy of a soundtrack release. "A sound- 
track album to a TV show only makes sense after the show is 
proven, and when music is one of the reasons people watch 
the show," says Kathy Nelson, director of music at Walt 
Disney's motion picture group, who worked on the 
"Moonlighting," "Northern Exposure" and all three "Miami 
Vice" soundtracks while at MCA Records. H 
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Italy Calls A Truce, Australia Shines, And Ireland Encourages Homegrown Talent 

ITALY 

MILAN — Argentine composer Luis Bacalov 
has scored the soundtrack for another Italian- 
based film production set to gamer 
international critical and commercial success. 
Bacalov, who won the 1996 soundtrack Oscar 
for "II Postino, " has composed the CAM- 
released score for "La Tregua (The Truce), " 
based on the autobiographical novel by the 
late Judo-Italian author Primo Levi. "La 
Tregua" traces the liberation by Russian 
troops of inmates from a Nazi concentration 
camp toward the end of World War II and 
their migration on foot across a devastated 

Europe to discover if their homes and families were still intact. Directed by 
Francesco Rosi, "La Tregua" is the first Levi book to be translated to film. Bacalov's 
compositions for "La Tregua" were influenced by the folk tunes of East Europe, and 
he has included many of the ethnic musical elements and instruments from that 
region, says Alessandra Balzone, head of promotion at CAM. 

The Rome-based soundtrack label, publisher and distributor also has expanded 
its special-projects line with such compilation albums as "CAM's Movie 
Soundtracks Caribbean Style" joining earlier releases like "From CAM With Love" 
and "Soundtracks Made In France. " Last December, CAM organized its second 
annual Premio Rota awards in Rome. The honor, named for Italian soundtrack 
composer Nino Rota, was bestowed on Luis Bacalov. —mark dezzani 

AUSTRALIA 

MELBOURNE — "Definitely the most exhausting project I've worked on" is 
how music director and producer David Hirschfelder describes the Oscar- 
nominated "Shine" soundtrack. For Melbourne-born Hirschfelder, who says he 
was classically trained in piano and "didn't even hear pop until I was 15," 
assembling the works of Rachmaninoff, Chopin, Liszt and Vivaldi "was going 
back to my own childhood." A fellow child prodigy, Hirschfelder could relate 
to the trauma experienced by "Shine" protagonist David Helfgott in classical 
competitions. They were blood sports," he recalls. It was Hirschfelder who 
decided Helfgott's own performances best told the tale. "He is a player with 
moments of genius," says Hirschfelder. "Purists might disagree, but his 
interpretation of 'Hungarian Rhapsody No. 2' is the most listenable of all." 
Strong media and retail cross-promotion with Ronin Rims for the Australian 
release of "Shine" in August 1996 spurred gold sales (30,000 units) in 
Helfgott's homeland, according to PolyGram Classics. In the U. S., the "Shine" 
soundtrack reached No. 1 on Billboard's Top Classical Crossover chart and 
reignited the career of Helfgott, who staged a near-sellout tour of the US. in 
March. Hirschf elder's upcoming projects include a collaboration with opera 
singer Dave Hobson, a movie called The Interview" and The Boy From Oz," 
a musical based on the songs of the late Peter Allen. —CHRISTIE EUEZER 



DUBLIN — Shaun Davey, one of Ireland's busiest and most 
distinguished composers, has gained a higher profile of late with 
his soundtracks for the film "Twelfth Night" (Silva Screen 
Records) and the hit TV series 

t"Ballykissangel" (Virgin Records). But for 
Davey, recognition has been building 
steadily over the past decade. In 1985, he 
received a Person Of The Year Award on 
Irish television for his contributions to Irish 
culture. In 1995, he won an Ivor Novello 
Award in the U.K. for "The Hanging Gale" 
(BBC Television). His music has been 
performed in Australia, Canada, France, the 
U.S., Germany, Spain and the U.K., where 
he has worked frequently with the Royal 
Shakespeare Company. 
Davey says that, although there are 
"only a handful" of Irish film and television composers, they have 
a good understanding of international music. He offers colleagues 
three points of advice. First, be technically equipped to an 
international standard, with a computerized home studio, compos- 
ing with your computer synchronized to the picture at all times. 
"Your success is measured [in terms of] speed, accuracy and the 

Continued on page 22 
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You don't have to be a 
chart historian to recog- 
nize the impact that sin- 
gles from soundtracks 
have had on The Hot 
100. One glimpse at 
Billboard's pop singles chart is all 
it takes to see the prevalence of 
titles from films like "The 
Preacher's Wife," "Space Jam," 
"Set It Off" and "Evita." One 
advantage songs from sound- 
tracks have is the multi-million- 
dollar advertising campaigns for 
their films that often include the 
music from the movie. 

"If you have to go through the 
normal process of getting radio 
to play your song, you nave to 
count on people listening to the 
radio station that's playing the 
record," says Kathy Nelson, pres- 
ident of music for the Walt Disney 
motion picture group. "If you 
have a song in a movie and mil- 
lions of people see the film, 
you've got immediate exposure. 
And then if you happen to have 
the title song to the movie, it's 
used in advertising on TV and 
radio and in the trailer, and you 
have even more exposure. That's 
what happened with 'Gangsta's 
Paradise.' I'm not so sure that 
song would have been as big of a 
hit had it not been for the expo- 
sure it got in the movie and, more 
importantly, the campaign lead- 
ing up to the release of the 
movie." 

Nelson's work on the "Dan- 
gerous Minds" soundtrack at 
MCA led to her current position 
at Disney, where her search for a 
song for "Up Close And Per- 
sonal" resulted in Diane Warren 
writing "Because You Loved Me." 

Warren credits the film's pro- 
motional campaign with helping 
make the song No. I. "It was like 
Celine Dion had a video in heavy 
rotation on every network for two 
months," says Warren. "That's a 
once-in-a-lifetime exposure for 
an artist. I think that put her over 
the top. The combination of the 
song and the exposure took her 
to superstar status." 

GLOBAL REACH 

The benefits of a hit soundtrack 




Kathy Nelson, Walt Disney 

single aren't confined to domestic 
sales. "[A hit song] helps open a 
movie overseas, because by the 
time a sung becomes a big hit in 
the U.S., the film may already be 
over there," says Chris Montan, 
executive music producer for 
Walt Disney feature animation, 
who has supervised music for 
films such as "The Three 
Musketeers" and "Aladdin." 
"When 'Cocktail' opened interna- 
tionally, we had the No. 1 and 
No. 2 records in Australia with 
'Don't Worry, Be Happy' and 
'Kokomo.' So I think people 
underestimate the power of songs 
beyond America." 

A film's international release 
date can affect the timing of when 
a single is issued in different ter- 
ritories. The U.S. and U.K. had 



different first singles by Whitney 
Houston from "The Preacher's 
Wife." Maureen Crowe, VP of 
A&R/soundtracks at Arista, ex- 
plains, "Because the film was 
coming out in March in Europe, 
'Step By Step* was just being mar- 
keted [in the U.K.] as a record. 
We probably would have gone 
with 'Step By Step' here except 'I 
Believe In You And Me' was so 
strongly featured in the film." 
The third single from the sound- 
track, written and produced by 
Baby face, will be issued to coin- 
cide with the release of the home 
video. 

"Record companies see that 
these albums can have a long life 
after the movies," says Crowe. "If 
they can release a third or fourth 
single, they can have a record out 
there while it's going to home 
video and not only get a bump 
from the video but from [having 
it played on the] radio." 

Timing is important, and mis- 
timing can be fatal. "I did a 
soundtrack earlier this year for a 
movie called High School 
High,'" says music supervisor 
Tim Sexton. "It was not success- 
ful at the box office. We had six 
singles and six videos released in 
advance of the movie. And we 
should have had several of those 
records hit the top 20. None of 
them did. The label couldn't 
coordinate retail, video and radio 
all at the same time, because they 
were paying attention to their 
next big record, 'Space Jam,' 
which they did a great job on. 
Having said that, the album is 
still at 600,000 units because it 
was a great hip-hop compilation 
soundtrack, which helped the 
first weekend at the box office." 

HIGH-FLYING "SPACE JAM" 

"High School High" might 
have missed, but the "Space Jam" 
soundtrack has yielded a bonanza 
of hit singles. The most successful 
was the inspirational "I Believe I 
Can Fly" by R. Kelly. It peaked at 
No. 2 on the Hot 100 and 
demonstrated another side of the 
man who wrote "Sex Me" and 
"Bump N' Grind." Kelly admits, 
"I was actually scared to do 'I 
Continued on piige 22 
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EVITA 




Arista released two different lead singles in 
the U.S. and the U.K. from "The Preachers 
Wife" soundtrack. 



Andrew Uoyd Webber and Time Rice earned 
Oscars for "You Must Love Me from 
"Evita. " 
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ALL OVER ME 
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MORE GRUMPIER JINGLE ALL 
KOMBAT OLD MEN THE WAY 
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MY PELLOW AMERICANS, AND MORE! 
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R. Kelly contributed "I Believe I Can Fly" to the "Space Jam" soundtrack. 



SINGLED OUT 

Continued from page 20 

Believe I Can Fly' at first. I won- 
dered how people were going to 
take this from me, and it touched 
me to know that people accepted 
that song. It inspired me to do 
more things like it." 

With tracks like the R. Kelly hit 
and other Hot 100 entries like 
Monica's "For You I Will." Seal's 
"Fly Like An Eagle" and the 
Quad City DJs' "Space Jam," as 
well as tracks by Coolio, All-4- 
One and Salt-N-Ptpa, the "Space 
jam" soundtrack was almost a 
greatest hits of 1997" compila- 
tion. 

And "compilations" is a key 
word in the success of sound- 
tracks. Sexton believes. "Sound- 
tracks have become to this terri- 
tory what the 'Now [That's What 
I Call Music]' series is in the U.K. 
and Europe," he says. "They've 
become great opportunities to 
put togeiher compilations, and 
they've piggybacked on these $50 
million-plus campaigns to sell 
records." 

STANDOUT SONGWRITING 

One person who brlirvrs there 
is a strong difference between sin- 
gles and albums is lyricist Tim 
Rice, who has collected Oscars for 
"A Whole New World" from 
".Aladdin," "Can You Feel The 
Love Tonight" from " The Lion 
King" and, this year; fo r " You 
Must Love Me," the only new 
song Rice and Andrew Lloyd 
Webber wrote for the film version 
of "Evita." Rice suggests, 'VMbums 
are consumed; singles are 
bought. If you said to a young 
group, make a three-minute hit 
single, or we'll give you a million 
dollars to make 45 minutes of 
nice sounds, the latter is much 
easier. I think the Beatles and the 
Stones and Tamla/Motown and 
Stax/Volt were so good at writing 
songs because they had to come 
up with a three-minute slice of 
magic every three months. And if 
they didn't, they were dead. Now 
people come out with two-hour 
slabs of music every three 
months, and singles are used as 
promotional tools. It's sad, 
because it harms the art of song- 
writing." 

One thing that has not changed 
over time is that a single from a 
film remains an emotional sou- 
venir of the cinematic experi- 



ence. Sexton concludes, "When 
you look back, from the recent 
'Romeo + Juliet' as far back as 
'Casablanca' and 'The Sound Of 
Music,' 'Out Of Africa,' 'Foot- 
loose,' 'Reality Bites,' 'The Mis- 
sion' and almost every successful 
soundtrack you can name, what 
they've all had is that the emotion 
in the movie was replicated in the 
music. The soundtrack became a 
way to replicate the experience of 
the movie." I 



Continued from page 20 

ability to communicate with a 
director," he says. Second, have 
a range of sampled sounds 
available to demonstrate the 
sounds in your head. "Make 
them concrete and discernable 
to a director or producer, so 
you become very specific with 
what you're offering and get all 
potential confrontation out of 
the way," he says. Third, Irish 
composers must challenge 
stereotypes. "Most visiting film 
companies assume that Irish 
composers only write "diddly- 
eye" [superficial Irish dance] 
music. So the first thing is to 
present a show reel with 
nothing Irish on it." Davey also 
has produced albums for other 
artists, among them Sonny 
Condell, Midnight Well, Liam 
O'Flynn, Rita Connolly and 
Stockton's Wing. —KEN STEWART 



This Year's 
Blockbusters 

The chart recap Ln thLS spotlight reflects units 
sales, as calculated by soundscan, for each ueek that a 
soundtrack appeared on The Billboard 200, from the start 
of the chart year, the Dec 7 issue, through the warch 
29 issue These rankings offer a year-to-date picture of 
hou the soundtrack race is shaping up for oecenber's 
vear-in-Music issue 



TOP SOUNDTRACKS 

Pas. TITLE— Label 

1 SPACE JAM — Warner 
Sunset/Atlantic 

2 ROMEO + JULIET — Capitol 

3 THE PREACHER'S WIFE -Arista 

4 EVITA — Warner Bros. 

5 SET IT OFF - EastWest/Elektia 

6 BEAVIS AND BUTT-HEAD DO 
AMERICA— Geffen 

7 THE MIRROR HAS TWO 
FACES — Columbia 

8 GRIDLOCK'D — Death 
Row/I nter scope 

9 HOWARD STERN PRIVATE PARTS: THE ALBUM — Warner Bros 

10 RHYME & REASON— Buzz Tone/Priority 

1 1 LOST HIGHWAY— Notriing/lnterscope 

12 PHENOMENON-Reprise/Womer Bros 

13 ONE FINE DAY — Columbia 

14 JERRY MAGUIRE— Epic Soundlroj. 

15 THAT THING YOU DOI— Ploy-Tonel/Epic Soundtrox 

16 DANGEROUS GROUND 

1 7 MICHAEL — Revolution/Warner Bros. 
IS SHINE Ph.l.ps 

19 BOOTY CALL — Jive 

20 STAR WARS: A NEW HOPE— RCA Victor 

21 BRAVEHEART — London 

22 SELENA — EMI Lalin/EMI 

23 THE CROW: CITY OF ANGELS — Miramax/Hollywood 

24 STAR WARS: THE EMPIRE STRIKES BACK— RCA Victor 

25 LOVE JONES: THE MUSIC — Columbia 
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Romeo + Juliet 



Hark! The best-selling soundtrack of 1996 is TRIPLE PLATINUM and counting. 
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Romeo + Juliet Vol. 2 Dead Presidents 



Herefore art the acclaimed original score including "When Dove's Cry." I^P^^^^^H The Hu 9 hes Brothers hit paydirt of the GOLD variety 

with classic '70s funk. 
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Was there ever any doubt it would go PLATINUM? As if. 




Stealing Beauty 




teBrling Beauty 



, fe Bertolucci Livs it up wrth Mazzy Star and Liz Pha 
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Shallow Grave 

Trainspotting would marry Leftfield with Andy Williams. 
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i Trainspotting 

More like GOLDspotting. 
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The Audience is listening. To us. 
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SOUNDTRACK SALES 

Continued from fin gr 19 

copies ol "Space Jam" in the U.S. 
and another 2.5 million overseas. 

The lal>el also has high hopes 
lor this summer's "Batman And 
Robin," which will feature two 
original Smashing Pumpkins 
songs and Me'shell NdcgeOeello 
doing a rendition of "Poison Ivy." 
Warner Bros, is betting that 
"Batman And Robin" will fly based 
on its superstar artist lineup, 
which Danny Bramson, senior VP 
of soundtrack development at the 
label, says will include several 
more, as yet unannounced, stand- 
outs. "The soundtrack — which 
had traditionally been a marketing 



"The film studios have 
become much more 
sophisticated in terms of 
what type of music they 
want for a film, and they 
are working hand in hand 
with the music labels in 
their marketing." 

-Maureen Crowe, Arista Records. 



shell to help sell a film — is now put 
together almost as its own stand- 
alone collection ol songs," he says. 
"We want it to be not merely a sou- 
venir of the film but its own stand- 
alone accomplishment, and this 
has been a natural development as 
opposed to by design." 

STAND-ALONE TITLES 

Nancy Berry, executive VP of 
the Virgin Music Group world- 
wide, says her label also aims to 
produce soundtracks that will sell 
independently of the film they're 
associated with. Virgin's current 
" The Saint," which brings togeth- 
er a collage of music that can be 
loosely categorized under the 
"electronica" genre, is one such 
example. "The idea with 'The 



Saint' was to create an album that 
would stand up on its own with or 
without the support of the movie," 
she says. In an unusual move for 
any project. Berry says eight of the 
album's 14 songs are being 
worked simultaneously at radio, 
including Duran Oman's "Out Of 
My Mind." 

"Soundtracks are a bit like a 
sampler. There are very strong 
sales in the compilation market 



internationally, but the same vehi- 
cle doesn't really exist in America," 
Berry says. "In a way, soundtracks 
f ulfill that sort of market — where 
the consumer could buy the album 
and get a taste of" that kind ol 
music." Virgin will continue its 
thematic soundtrack bent with this 
summer's "Speed 2," which is set 
in the Caribbean and includes 
original music from such acts as 
Continued on AdUBV 26 




'"Boogie Nights" will include vintage KC £tf Me'thtU Ndeg^Ocello will be heard on 
The Sunshine Band. 



"Batman And Robin. ' 




"Speed 2" will feature Maxi Pri 



m) and VB40 (below). 




The Devil's Own 



THE POWERFUL SCORE BY 
JAMES HORNER (BRAVEHEART) FEATURING 
GOD BE WITH YOU" BY DOLORES O'RIORDAN 
OF THE CRANBERRIES 



SOUNDTRACK ON BEYOND MUSIC 213-466-6900 

e 

COMING SOON: CHRONIC FUTURt AND STONE COUNTRY 
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SHAGGY 

MY DREAM 

TAMIA 

MAKE TONIGHT BEAUTIFUL 

MARK MORRISON 

CRAZY 

T.K. 

SPEED 2 THEME 

MAXI PRIEST 

THE TIDE IS HIGH 

LEAH ANDREONE 

I FEEL THE EARTH MOVE 

CARLINHOS BROWN 

A NAMORADA 

COMMON SENSE 

NEVER GIVE UP 

JIMMY CLIFF 

YOU CAN GET IT IF YOU REALLY WANT 

RAY VON 

SOME PEOPLE 

BETTY WRIGHT 

EVERY BREATH YOU TAKE 
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SOUNDTRACK SALES 

Continued from page 21 

UB40 and Maxi Priest. 

Another label in the compilation 
state of mind, is Edel Records, 
whose roster includes "The Bird- 
cage" and "2 Days In The Valley." 
Its upcoming "Spies" soundtrack 



is a flashback to the '60s. 

Of course, the appetite for 
soundtracks infused with rap and 
hip-hop songs appears to be bot- 
tomless. The latest entry in this 
genre, Priority Records' sound- 
track to "Rhyme & Reason," 
achieved gold status after only a 
few weeks on the charts. 



Andrew Shack, Priority VP of 
soundtracks, says record compa- 
nies are working more closely 
than ever with film companies — 
and sometimes even can take 
credit for launching a buz/ on a 
movie, as was the case with last 
year's "Dangerous Minds." For 
"Rhyme & Reason," Shack says 




Trent Reznor collaborated with David Lynch 
on "Lost Highway." 
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THE CULT FILES 



The Ultimate Collection of 
Cult TV and Film Themes 
"Impeccably compiled, 
attractively packaged" 
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CINEMA CHORAL CLASSICS 



A collection of the most beautiful and 
dramatic choral music written for the 



cinema. Over 70 minutes of musk: 
•Bursting with theatrical opulence" 



"A unique, exhilarating and superlative 
album. Highly recommended-" 



SILVASCREEIURECORDSGROUP 



WORLDWIDE REPRESENTATION 



USA: Ml.- A Mi R 1 1 a - 

AUSTRALIA: FESTIVAL 



LEBANON IA i.H DI'iOL-i 



SOUTH EAST ASIA* ROCM HtrCOHOS 



GERMANY: EDEL-CONTRMflE 



INDIA MM1U4SOUNO 

iTALv DPf am cmr 
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FOR ALL LICENSING ENQUIRIES CONTACT DAVID STONER 
SUVA SCREEN RECORDS GROUP, 3 PROWSE PLACE. CAMDEN TOWN. LONDON NW1 9PH. UNITED KINGDOM 
Tel: *44 171 428 5500 Fax: .44 171 482 23A5 e-maif: ostonerasitvascreen.co.uk 



the label "set up the whole movie: 
we started the buzz on the street." 

Although Arista also is seeing 
success with its current R&B- 
iu fused soundtrack, "The Preach- 
er's Wife," Crowe says the label 
will not look exclusively lo create 
soundtrack! in thai genre. "We are 
not limited to a certain genre of 
music just because of the strength 
of the label. The job of a sound- 
track is to help a director tell a 
story. Every label has its strengths, 
and there are certain soundtracks 
thai gravitate to them." 

NEW AND KNOWN ARTISTS 

Priority's Shack also notes thai 
soundtracks increasingly are pro- 
viding a platform for labels to 
showcase new rap and hip-hop 
talent. "We always try to put more 

"We always try to put 
more of the unknown or 
newer artists on a 
soundtrack, because if 
a half-million people see 
the movie or hear the 
soundtrack, then some 
might actually get turned 
on to that artist." 

-Andrew Shack, Priority 



of the unknown or newer artists 
on a soundtrack, because if a half- 
million people see the movie or 
hear the soundtrack, then some 
might actually gel turned on to 
that artist," he says. 

"Soundtracks today are more 
artist-driven than they ever have 
been," notes Ron Carter, senior 
director of media at Qwest 
Records, whose "Sprung" sound- 
track is set to hit retail this month* 
"A lot of young artists are being 
launched on these albums." Qwest 
artist Key Stone, lor example, 
makes his debut on "Sprung." 

Another factor that's helping lo 
raise the bar on soundtracks is the 
blurring of lines between artists 
working in the film and music 




industries. Recent collaborations 
include Trent Reznor's work with 
David Lynch on "Lost Highway," 
Joe Strutnmer's score for "Grosse 
Point Blank" and Babyfacc and 
Forest Whittaker's close collabora- 
tion on "Waiting To Exhale." 

Notes Crowe, "Many of the film 
directors that are being hired 
today are out of MTV and com- 
mercials, and they are interested 
in being collaborative with artists 
and creating music lo complement 
the films." ■ 
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Coming This Fall: 
"In iiia Beginning. 
Old School Covers Featuring: 
Erick 5er mon?/i KS)ti^^urray / Redman - "Rappers Delight" * 1ooTSiiortEmlNe?dfA\Freak" 
Mack lOjSrlope^agSjBgone Tiiugs N' Harmony - "F... 7ha Police" * C^lio^ot^Bitl Y'all" 
Cypressjtilt- "I'm Stittffil" * Tiia Dogg Pound - "Knick Knack Patty Wack ^TheTRootsaiLTne Show" 

Snoop Doggy Dogg - "Freaky Tales" 
& More 
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ARTIST Am.26.lW TITLE 

LABEL J NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEXDj 


1 


1 


39 


* * * NO. 1 ★ * ★ 

KENNY LATTIMORE COLUMBIA 67125 (10-98 EQ'16.981 


KENNY LATTIMORE 


CD 





1 


TRACEY LEE BYSTORM 53036VUNIVERSAL 110.98/15.98] 


MANY FACEZ 


CD 


6 


7 


TONIC POLYDOR 531042/A4M 18 98/10 981 


LEMON PARADE 


CD 


3 


14 


MATCHBOX 20 . ava 927?i,ag . 7 sbvi i 9B1 YOURSELF OR SOMEONE LIKE YOU 


CD 


_ 


1 


THIRD EYE BUND ELEKTRA 62012/EEG U0.98M6 98) 


THIRD EYE BLIND 


(T) 

NY/ 


_ 


1 


3X KRAZY NOO TRYBE 42961,'VIRGIN [10 9&16 981 


STACKIN CHIPS 


7 


2 


6 


RONAN HARDIMAN philips 533757 (10 98/17 981 MICHAEL FLATLETS LORD OF THE DANCE 


8 


4 


3 


WILD ORCHID RCA CGB9A ri0.9B/I5 981 


WILD ORCHID 




17 


14 


ERIC 8ENET WARNER BROS 46270 (10 98/15.98) 


TRUE TO MYSELF 


10 


7 


24 


DAVID KERSH CURB 77848 (10 98/15.98) GOODNIGHT SWEETHEART 


11 


5 


22 


NO MERCY ARISTA 18941 (10.98/15-98) 


NO MERCY 


12 


11 


3 


CAEDMON'S CALL WARNER ALLIANCE 46463/WARNER BROS 18-98/13-98) 


CAEDMON'S CALL 


13 


12 


9 


FREAK NASTY MATOHXniWffi!niTOU!lt»IS9S. CONTROVERSEE ..THAT'S LIFE... AND THAT'S THE WAY IT IS 


14 


8 


39 


DJ KOOL CLR/ AMERICAN 43 105AVARNER BROS (10.98/15 98) 1 FT MF CI FAR MY THROAT 


15 


13 


9 


RAHSAAN PATTERSON MCA 1 1 559 19.98/12.98) 


RAHSAAN PATTERSON 


16 


10 


36 


CLEDUS "T." JUDD RAZOR 4 TIE 2825 (10.98/16 98) 


1 STOLED THIS RECORD 


07) 




1 


THE LONDON SUEDE NUDE 6791 1/C0WM8IA< 10.9a BVMJ8I 


CON' IN 111 UP 


0?) 


21 


7 


SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10 98/15.98) 


BECOMING X 


19 


9 


5 


THREE 6 MAFIA PROPHET 4405 (9.9(V!4.98I 


THE END 




24 


36 


JACI VELASQUEZ WORD 67823rtPIC 110 98 EQ/15 98) 


HEAVENLY PLACE 


21 


16 


3 


RAYJ EASTWEST 62017/EEG (10.98/16.98) 


EVERYTHING YOU WANT 


22 


20 


11 


SPACE GUT REACTION 53026VUNIVERSAL (10.98/15.981 


SPIDERS 


(23) 


34 


3 


OMC HUHI 533435/MERCURY (10.98/16.98) 


HOW BIZARRE 


24 


14 


2 


MICHAEL CARD MYRRH 4605/WORD (9.98/12 98) 


UNVEILED HOPE 


25 


27 


6 


REEL BIG FISH MOJO53013AJNIVERSAL[7.96V11.98) 


TURN THE RADIO OFF 
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available C~J Albums with the greatest sales gains. C 1997, BillboaroYBPI Communications. 
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22 


15 


BARENAKED LADIES reprise 46393/warner BROS. 110.98716.98) ROCK SPECTACLE 


27 


23 


9 


FRANKIE CUTLASS VIOLATOR I548VRELATIVITY 110.98715.98) 


POLITICS & BULLSH-T 


OS) 


31 


3 


BIG HOUSE MCA 11446 (10 98/15.98) 


BIG HOUSE 


09) 


41 


2 


K'S CHOICE 550 MUSIC 6772(VEPtC (10.98 ECV16 98) 


PARADISE IN ME 


30 


U 


3 


MACHINE HEAD ROADRUNNER 8860 110.98/15.98) 


THE MORE THINGS CHANGE... 


31 


25 


33 


AKINYELE ZOO 31 142VV0LCAN0 (6.98/9 98) 


PUT IT IN YOUR MOUTH (EP) 


32 


30 


34 


ANN NESBY PERSPECTIVE 549022/A4M 110.98/14.98) 


I'M HERE FOR YOU 


(33) 


39 


33 


FUN LOVIN' CRIMINALS em 35/03 1/ 9a : l 981 


COME FIND YOURSELF 


34 


26 


31 


LOCAL H ISLAND 524202 (8.98/14.98) 


AS GOOD AS DEAD 


35 


28 


14 


SWEETBACK EPIC 67492 (]0 98 ECv)6.98) 


SWEETBACK 


36 


18 


9 


LESS THAN JAKE CAPITOL 37235 (6.9879.98) 


LOSING STREAK 


(37) 


43 


8 


DJ SHADOW UO WAVFFRR )24123'ADNDON ll0.9a/)6 98) 


ENDTRODUCING DJ SHADOW 


38 


37 


3 


MILA MASON ATLANTIC 82923/AG 110.98/15.98) 


THAT'S ENOUGH OF THAT 


38 


35 


5 


ORB ISLAND 524347 (10,98/16.96) 


I'll- ill IVION 


40 


33 


32 


AMANDA MARSHALL EPIC 67562 0 0 98 EQ/16.98) 


AMANDA MARSHALL 


QD 




I 


SNAPCASE VICTORY 51- (9.98/14.98) PROGRESSION THROUGH UNLEARNING 


42 


38 


5 


NUYORICAN SOUL GIANT STEP/BLUE THUMB 1 130-/GRP (9.98/1 5.98) NUYORICAN SOUL 


43 


49 


26 


SHAKIRA • SONY 81 795 (7.98 EO/12.98) 


PIES DESCAL20S 


44 


32 


14 


THE SUICIDE MACHINES HOLLYWOOD 162048(8.98/12.98) 


DESTRUCTION BY DEFINITION 


(15) 






OUT OF THE GREY SPARROW 51563 (10 98715.98) 


(SEE INSIDE) 


CD 




I 


DAFT PUNK SOMA 42609/V1RGIN (10.98/16.98) 


HOMEWORK 


47 


29 


3 


SPEARHEAD CAPtTOL 31959* (10.98/15.98) 


CHOCOLATE SUPA HIGHWAY 


QD 




11 


GRUPO UMITE POLYGRAM LATINO 533302 (7.98/12.98) 


PARTIENDOME EL ALMA 


49 


42 ■ 


2 


RICK BRAUN BLUEMCON 92743/AG (10.98716.98) 


BODY AND SOUL 


CM) 




63 


KENNY WAYNE SHEPHERD • giant 24621/WARNER BROS. 110.98/15.98) LEDBETTER HEIGHTS 
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BY DOUG REECE 



U ROUNDWORK: Better 
known for his production work 
on such songs as Playa Pon- 
cho's "Whatz Up, Whatz Up," 
li - Rock is beginning to reach 
a mass audience of his own as 
part of B-Rock & the Bizz. 

The group has a red-hot 
radio hit on its hands with its 
first single, "My Baby Daddy," 




Meet Swap. Ednaswap, 
whose album "Wacko Mag- 
neto" was released March 
4 on Island, will open for 
No Doubt May 24 through 
June 1 . Ednaswap is also 
performing several West 
Coast dates during May. Its 
single, "Clown Show," 
which was originally includ- 
ed on the act's self-titled 
1995 debut, was shipped 
to mainstream rock stations 
April 1. 



which borrows the loop from 
the Emotions' 1977 No. 1 
R&B hit, "Best Of My Love." 

The song is growing expo- 
nentially at mainstream R&B 
stations, picking up 239 spins 
for the week ending April 6, 



according to Broadcast Data 
Systems. 

R&B KDKS Shreveport, 
La., music director Gentle- 
man George says although he 
was not overly enthusiastic 
about the song, listener de- 
mand dictated that the station 
begin spinning the track. 

"We're playing this song 
based strictly on the phones," 
he says. "This is more or less a 
[track] we weren't going to 
play, but based on the over- 
whelming calls, we had to. I 
would say that we're 
actually not playing 
it as much as we are 
getting calls for it" 

According to rep- 
resentatives from 
the band's label, 
Tony Mercedes Rec- 
ords, B-Rock & the 
Bizz have been re- 
cording new songs 
in Tampa, Fla., for a 
forthcoming June 
release. 

Until then, the 
track can be found 
on the Tony Mere- 
des/LaFace/Arista 
compilation album, 
"Dis Bass Game 
Real," which will be released 
April 29. 

ReADY TO RUMBLE: John 
Ondrasik has taken an inter- 
esting, if somewhat circuitous, 
path toward his final arrival as 
the singer/songwriter for EMI 
act Five For Fighting. 

After spending time in and 
out of various Los Angeles 




Freak Out. "Let The Freak Flag 
Fly," the first full-length from Tran- 
quility Bass, aka Mike Kandel, 
bowed April 15 on Caroline. A 
video for the first single, "We All 
Want To Be Free," was directed by 
MTV's "Amp" creator/director Todd 
Mueller. The song will also be 
included on the compilation "MTV's 
Amp." which will be released May 6 
by Caroline (Declarations of Inde- 
pendents, Billboard, April 19). 



REGIONAL HEATSEEKERS NO. Is 



NORTHE AST 
Tonic, lemon PcrorJe 




THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1. 3X Kruy SLsckin Oups 

2. Third Eye Bind Th-rj Eye Blind 

3. R»< Bit Fish Turn The Radio OR 

4. Kenny Liflkrx** Kenny Lattlmore 

5. Sneaker Pimp* Becoming X 

6. The London Suede Cornrng Up 

7. Eric Benet True To Mywir 

8. Band* FJ ftecsdo Tribute A Juan ;,<..—■■ 

9. ftonan KaHbnan lubcheet FIMNy s Lonj OJ The Dance 

10. Tracey Lee Many Facnz 


SOUTH CENTRAL 

1. Three 6 Mafia The End 

2. Meteftboa 20 Yourtell Ot Someone Ufce You 

3. David Kenn Goodnight Sweetheart 

4. Kenny Lattlmora Kenny Lattifnore 

5. Tonic lemon Parade 

6. Freak Natty Conttoverjee... Thar* Lee... 

7. Uedua "T." Judd 1 Stoked Ttvs Record 

8. 3X HaJBJ Stactun Chips 

9. La DHerertzia Cants Conmigo 

10. Mfchaet Setjado Recueroo Especial 



bands since his early teens, 
graduating from UCLA with a 
degree in math, landing a pub- 
lishing deal, and "writing some 
really bad songs," Ondrasik is 
finally getting an audience 
with "Message For Albert," 
Five For Fighting's March 1 1 
debut. 

The artist, who says he typ- 
ically writes 100 songs a year, 
is anything if not prolific. The 
12 tracks found on "Message 
For Albert" were whittled 
down from an original 80, he 
says. 

"We just tried to 
pick the best songs in 
whatever genre," says 
Ondrasik. "We could 
have had a record 
that was all love 
songs, but we didn't 
want selections of one 
type of music. You 
need song's like [the 
upbeat single] 'Bella's 
Birthday Cake' to get 
people to listen to the 
love songs on the 
album." 

RoADWORK: If 

you're in the Pennsyl- 
vania area, be sure to 
catch Interscope rock act Huf- 
famoose during dates leading 
up to the June 17 release of its 
album, "We've Been Had 
Again." The band's gigs in 
Philadelphia include May 3 at 
the Grape Street Pub and May 
18 at both Penn State Univer- 
sity and the North Star Bar. 

Magnet, whose album 
"Don't Be A Penguin" will be 



released by PC Music May 6, 
opens its club tour Friday (25) 
at Maxwell's in Hoboken, N.J. 

HighTone artist Julie Mil- 
ler opens a series of dates for 
Emmylou Harris, including 
April 27 at the Merle Watson 
Festival in Wilkesboro, N.C. 
Miller's album, "Blue Pony" 
bows Tuesday (22). 

Vanguard recording act 
Venice begins a promotional 
tour to triple-A radio stations 
in the Western U.S. April 28 at 




Back To Back. Wamer 
Nashville recording artist 
Anita Cochran, whose 
debut album, "Back To 
You," will be released Tues- 
day (22). will appear May 
13 on TNN's "Prime Time 
Country" (Music to My 
Ears, Billboard, March 15). 
Cochran follows that 
appearance May 17 with 
her Grand Ole Opry debut. 
TNN will also broadcast the 
event. 



KGSR Austin, Texas. The 
group's album, "Born And 
Raised," was released March 
18. 
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Wilson's Approach Is Refined 

Columbia Singer Targets R&B Audiences 



IBYJ.R. REYNOLDS 




LOS ANGELES — Although her music 
has always been influenced by R&B 
sensibilities, con- 
summate vocalist 
Nancy Wilson has 
traditionally been 
regarded by con- 
sumers as more of 
a jazz artist. How- 
ever, that could 
change as her 
wilson label, Columbia, 

positions "If I Had 
My Way," Wilson's latest project, as an 
R&B album. 

Slated for release June 3, the label's 
goal is to market Wilson's set as an 
R&B radio-friendly project. "Because 
Nancy's music has been perceived as 
jazz, it has reduced her project's mar- 
keting opportunities," says Michael 
Mauldin, Columbia Records Group 
senior VP and Columbia Records black 
music executive VP "So by positioning 
her more R&B, our hope is to gain 
more airplay, which will allow more 
mature listeners to rediscover her and 
allow younger consumers to discover 



her for the first time." 

A self-described salon singer, Wilson 
agrees that R&B has always been a 
part of her repertoire. "People who 
come to my shows know that I've 
always done it," she says, "but on this 
album, we're just emphasizing that 
aspect of my music more." 

Wilson's association with jazz be- 
came entrenched in the minds of con- 
sumers and the media as a result of her 
success in the early '60s with such jazz 
artists as Cannonball Adderley and her 
affinity for popular standards. 

The artist's last album, 1994's "Love 
Nancy," while creatively sound, was 
commercially recognized by a narrow 
band of core consumers. In an effort 
to broaden her fan base with more 
contemporary R&B audiences, "If I 
Had My Way" features the production 
work of Michael J. Powell, Randy 
Jackson, Kenneth Crouch, Barry J. 
Eastmond, and Skip Scarborough. The 
set also taps such writers as East- 
mond, Gordon Chambers, Diane War- 
ren, and Larry Loftin. 

"We're getting some better lyrics 
from today's writers," says Wilson, 
"songs that have attitude and are good 



Artist Joe To Be A Player 
For Jive With 'AH That I Am' 



■ BY SHAWNEE SMITH 

NEW YORK— Jive Records plans to 
repeat artist Joe's recent soundtrack 
success as it works "Don't Wanna Be A 
Player" from the "Booty Call" sound- 
track. The hope is that "Don't Wanna 
Be A Player" will set up Joe's upcom- 
ing Lfi "All That I Am," which is sched- 
uled for release June 17. 

After selling a modest 27,000 units 
of his 1993 Mercury album, "Every- 
thing," according to SoundScan, the 
soloist came back in 1996 with the hit 
"All The Things (Your Man Won't Do)" 
from the "Don't Be A Menace To South 
Central ..." soundtrack on Island. The 
song peaked at No. 2 on the Hot R&B 
Singles chart and sold an impressive 
708,000 units, according to SoundScan. 

"We're trying to take the success Joe 
already has [from 'AH The Things'] and 
increase it with 'Don't Wanna Be A 
Player' " says James "Jazzy" Jordan, 
Jive's VP of black music marketing. 

A romantic ballad expressing Joe's 
desire to settle down with one woman, 
Jordan believes "Don't Wanna Be A 
Player" is the perfect introduction to 
the artist's "relationship-friendly" 
album. 

"His music penetrates your soul," 
says Jordan. "[It] lets women know it's 
all right to have a good guy, and it 
doesn't alienate male listeners. It says 
things men want to say, but he makes it 
easier for the person to buy the record 
than to try to write it themselves." 

Joe hopes "All That I Am" will help 
establish him as a romantic balladeer 
amid the bevy of popular bump-and- 
grind type acts currently in the market 

"Joe writes about love and not sex," 



says Tse Williams, senior director of 
creative services at Zomba music pub- 
lishing. "He expresses sweet senti- 
ments." Williams signed Joe to a pub- 
lishing deal in 1991 and helped shop his 
solo and soundtrack deals at Mercury, 
Island, and Jive. * 

Joe's "sweet sentiments" permeate 
"All I Am," which features songs co- 
written with Gary Baker (All-4-One's 
"I Swear") and Jolyon Skinner (Billy 
Ocean's "Colour Of Love"). 

"They had the facility for phrasing 
things in a way that was more inter- 
esting and not cliche," says Williams. 
"So this album is more stylized; there's 
a definite sophistication he's trying to 
convey." 

"I want to bring back the romance 
to R&B," says the 24-year-old Joe, who 
is writing songs for Tamia and himself 
to be featured on the "Speed II" 
soundtrack. 

"I'm trying to set a standard 
lifestyle and pattern that can be 
respected. I talk about relationships 
from a female and male perspective — 
how they work, the good times and the 
bad times — I talk about it all. I want 
people to get that good feeling that 
they would get if they went to an 
O'Jays concert" 

Joe will premiere his brand of 
romantic R&B with a six-piece band at 
Impact's Super Summit XI convention 
April 18 in Miami. He will also do a 
mini-promotional tour in select cities. 

"The best thing we could do for Joe 
is to let his vocals set him apart," says 
Jordan. "His vocals speak more loudly 
than anything I could come up with, so 
we're trying to have him do radio con- 
(Continued on next page) 



for women to listen to." 

The set, while carrying more R&B 
tones, still maintains Wilson's own spe- 
cific musical essence — emotional 
vocals that are tempered by disciplined 
restraint, over laid-back but sturdy 
rhythms and melodies. 

"Sweet Love," the first single, offers 
a seemingly effortless performance by 
Wilson. Written by Robert Jerald, 
Ricky Jones, and Melissa Ritter and 
produced by Jerald, Jackson, and Rit- 
ter, the Bong is an ideal introduction to 
(Continued on next page) 




No Hoodlums Here. PMP/Loud vocalist L.V. stands with jazz man John Clayton 
and executives after recording a cover of the blues tune "Basin Street Blues." 
The track will appear on the "Hoodlum" soundtrack, slated for release by Loud 
in July, and features performances by acts such as Erykah Badu, Wu-Tang Clan, 
Queen Latifah, SWV, Faith Evans, Tony Rich, Adriana Evans. Rahsaan Patterson. 
Davina, Big Bub, and Chico DeBarge. Pictured, from left, are Clayton, L.V., RCA 
A&R senior VP Ron Faire, and Frank Mancuso Jr., the film's producer. 



Kedar Readies 'Timeless' Set By Big Bub; N2K 
Issues A Very 'Instrumental History Of Jazz' 



UET-UP KINGS: Even as Kedar Entertainment artist 
Erykah Badu continues selling through the stratosphere, 
the Universal-distributed label has begun the groundwork 
for its next releases. 

Among them are "Timeless," by Big Bub, formerly of 
the group Today. His debut solo set is slated for release 
sometime in August "Need Your Love," the artist's first 
single, features rap work by Queen Latifah and Heavy 
D and is scheduled for release in late June. Meantime, lis- 
ten for "Zoom," Bub's contribution to the "Hoodlum" 
soundtrack, released on Loud. 

Also on tap at Kedar is the September-scheduled 
release on songwriter/artist Chico DeBarge, whose unti- 
tled set is produced by the 
vocalist and his brother El 
DeBarge. "Iggin' Me" is the 
set's August -due first single. 
Chico DeBarge also has a 
track on the "Hoodlum" sound- 
track, titled "No Guarantee." 



Rhythm 



I IME WARP: In response to 
the demand for vinyl on the 
part of collectors, mix-show 
jocks, and club DJs, Jive is 
bowing its "Classic 12" " 
series. The first 12-inch 

release, due Friday (25), is "Bonita Applebum" backed 
with "I Left My Wallet In El Segundo," by A Tribe Called 
Quest. The second 12-inch, "Check The Rhime'VAward 
Tour," is also by Tribe and hits stores May 9, followed by 
the group's "Scenario'T'Oh My God" May 23. Each 12-inch 
will bear graffiti-style artwork that has a back-in-the-day 
nostalgia. 

MuSIC RACK: N2K's two-enhanced-CD (ECD) boxed 
set "The Instrumental History Of Jazz" boasts a compre- 
hensive study of instrumental jazz. As much an educational 
tool as it is entertainment, the set features 22 tracks of 
music and a 56-page booklet that includes oncographies, 
liner notes, bibliography, and musician lists. 

In addition to the multitude of musical work spanning 
jazz's 20th-century development, the ECDs include videos 
featuring Duke Ellington, Thelonious Monk, Miles 
Davis, and others. Consumers purchasing the package 
also receive 15 days of "free" Internet access via Earth- 
Link Network, where N2K just happens to have a World 
Wide Web site. 

The project was researched and written by professor 
Dr. Willie L. Hill Jr. and was produced by Hill and Carl 
Griffin in association with the International Assn. of Jazz 
Educators. 

BoOKORNER: For all you drum aficionados, Face the 
Music Productions has issued "Give The Drummer Some! 
The Great Drummers Of R&B, Funk & Soul." 



Distributed through Warner Bros. Publications and 
written by drummer Jim Payne and edited by PolyGram 
catalog development group A&R director Harry Weinger, 
the 276-page softcover book offers percussion fans a lim- 
ited history and interesting commentary on many of 
R&B's finest drummers. Wisely, in his preface, the author 
makes mention of worthy drummers who, for logistical 
reasons, didn't make the book. Also included with the book 
is an educational CD bearing 120 drum rhythms, 90 of 
which the author recorded. 

BoTTLES OF BEER ON THE WALL: Contrary to the 
April 5 item in this space, En Vogue's Dawn Robinson, 
who recently signed a solo deal 
with Dr. Ore's Aftermath, will 
not be staying with the Elektra 
act. Some of the tracks on the 
revamped trio's "EV3" set, slat- 
ed for release June 17, will fea- 
ture Robinson vocals. 

"Whatever," produced by 
Babyface, is the threesome's 
first single from the album and 
hits programmers' desks May 
19. 




by J. R. Reynolds 



Ref 



EPRESENTING: New Line 
Cinema feature "The Player's Club" marks the director- 
ial debut of Priority rapper Ice Cube, who currently has 
a featured role in Sony's big snake flick, "Anaconda." "The 
Player's Club" centers around a woman's Struggle to 
escape from the explosive, unstable environment of a Bry- 
land, Ga., gentlemans' club. 

The script was penned by Cube, who joins a cast that 
includes Jamie Foxx, Bernie Mac, and Adele Givens. No 
word yet on the soundtrack. 

In addition to stretching his creative wings as director, 
the veteran industry soldier is also flexing some econom- 
ic and political might by using an all-African-American 
production crew. What's next, the first black -owned and 
-run movie studio? 

SlSTA SOUL QUEEN: Aretha Franklin, who is cur- 
rently recording her next Arista album, is also keeping 
busy through her company, Crown Productions. The com- 
pany recently acquired the movie option to Random House 
biography "Jesse: The Life And Pilgrimage Of Jesse Jack- 
son," by Marshall Frady. 

Franklin is a lifelong friend of the civil-rights activist 
and will be co-producing the yet-to-be-scheduled biopic. 

Soul Sister No. 1 is also gearing up her Arista-distrib- 
uted joint venture World Class Records. The first act step- 
ping to the plate is a gospel music performance by the 
New Bethel Church Choir, which was recorded earlier 
this year. The untitled set is scheduled for release this 
summer. 
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NOTORIOUS CHART-TOPPERS: With the Notorious B.I.G.'s "Hypno- 
tize" (Bad Boy/Arista) claiming the Hot R&B Singles throne, Bad Boy earns 
the distinction of having across-the-board domination on seven Billboard 
charts. First-week sales of more than 111,000 units land the late B.I.G. a No. 
2 entry on Hot 100 Singles Sales, while his label chief, Puff Daddy, holds 
down No. 1 on that list for the seventh straight week. "Hypnotize" also tops 
Hot R&B Singles Sales and Hot Rap Singles, both of which compile data based 
on a pane! of R&B-leaning accounts. 

B.I.G.'s Hot Shot Debut on Hot R&B Singles was pretty predictable, con- 
sidering the title's more than 35 million impressions on 71 R&B monitored 
stations. Although radio played a significant role in the entry, sales account- 
ed for more than dA% of the song's total chart points. 

"We are at once astounded [by], saddened by, but greatly appreciative of our 
current chart success," says Bad Boy president Kirk Burrowes. "We are cur- 
rently reworking our release schedule to answer these chart successes with 
the appropriate follow-up material." 

Biggie also wears the crowns for a third week on Top R&B Albums and 
The Billboard 200; despite a 36% attrition on the latter chart, "Life After 
Death" still moved more than 197,600 units for the week. "I'll Be Missing 
You/We Love You Big Poppa" will be the next radio single from Puff Daddy, 
with proceeds going to B.I.G.'s three children. 

MlND YOUR BIZ: B-Rock & the Bizz's "My Baby Daddy" (Tony Mer- 
cedes/I>aFace/Arista) scoots 9-3 on Hot R&B Singles since picking up anoth- 
er 31% at core stores. "It's been our No. 1-selling single for two weeks in a 
row," says Kendall Wilkes, singles buyer at HMV Atlanta. "Last week alone, 
we moved nearly 100 singles, and the numbers should double over the Freaknic 
Weekend [which runs April 18-Sunday (20)]." The label and WVEE Atlanta 
are planning an outdoor performance by the act during the festivities. 

SaLES BOOST: "Emotions" by Chi-town rapper Twista (Creator's Way/Big 
Beat/Atlantic) rockets 96-71 on Hot R&B Singles since newly configured sin- 
gles hit retail. The song was originally released via Chicago indie Creator's 
Way, the label responsible for Do Or Die's "Po Pimp," which featured Twista. 
"Emotions" charted in the Feb. 15 issue and peaked at No. 76 on Hot R&B 
Singles before being picked up last month by Big Beat/Atlantic. Twista made 
his mark in the rap scene in 1992 with "Runnin' Off At The Mouth," his first 
album under the moniker Tongue Twista. That same year, he was recognized 
as the world's fastest rapper by the Guinness Book of World Records. His sec- 
ond album, "Adrenaline Rush," hits stores May 27. 

RoAMING UP YONDER: Rome's "I Belong To You (Every Time I See Your 
Face)" (RCA) jumps 10-8 on Hot R&B Singles after a 13% increase in audi- 
ence impressions. The song hops 24-19 on Hot R&B Airplay, while an 11% 
increase at core stores bumps "I Belong" &4 on Hot R&B Singles Sales . . . 
Despite an 11% gain in audience impressions, Toni Braxton's "I Love Me 
Some HimTI Don't Want To" (LaFace/Arista) slips 12-15. Although the label 
had been working the latter track, many R&B stations leaned toward the for- 
mer and had the song on their playlists for several months, so much so that in 
the April 18 issue of sister publication R&B Airplay Monitor, the track earned 
the Airpower distinction at No. 20 with 242 spins, according to Broadcast Data 
Systems. The lead track is being supported by 66 stations this week. 
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1 


RUNAWAY 

Y."FR(A\ :<U -r>l Mi* W ilCFC)'. Ih.W 


2 


i 


4 


SKWtf S-OWE 'JWE S« Of TCU* SWF COTE 

THE GABL2 {WARNER BROS 1 


3 


23 


2 


1 GAVE YOU EVERYTHING 

4 PM (NEXT PLATEAU) 


4 


4 


£ 


SWEET SEXY THING 

NU FLAVOR TEAT ROGER lRE«RlS£ WARNER BROS 1 


b 


5 


5 


SWEET THANG 

U--:A^'.' Mi ,|F„7 Mi TOWN 


S 


S 


4 


COME ON EVERYBODY (GET DOWN) 

US 3 (BLUE NOTfCAPIIOl) 


; 


I 


9 


HOMIE LOVE 

WILDllfFE SOCIETY IBUJNTfTVT] 


e 


13 


7 


YOU AIN'T RIGHT 

TONYA IJ-TOWWMALACOI 


s 


9 


13 


WE GOT IT 

JJNGLE ERC1**S 'Gil STJEETiYxW AtWCMUANDi 


10 


II 


2 


YOUR ONLY LOVER 

U-UVNO (III* JOE) 


1! 


14 


1 


MOST OF ALL 

■/---i- ■ nf^i ;-h /. ~>: ,iv 


12 


7 


3 


MY LOVE WON'T FADE AWAY 

ZAKIVA IDV&AAMI 


13 




11 


1 GOT DAT FEELIN 

01 KOOL (CIR) 
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< 
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TITLE 

ARTIST (LAFJEL'PROMOTION LABEL) 


14 


12 


li 


NOT. OF THE CLUB Ml i tl MKt AD Hi ITS HO} 

OTR CLIQUE (All NET) 


15 




: 


LET ME SEE YOU SQUIRREL 

SQUIRREL (JIVE) 


IS 




: 


YOU DONT HAVE TO BE AFRAID 

TAKE 6 (WARNER BROS ) 


17 


a 


n 


TEAR DA CLUB UP 

THREE 6 tAAFIA iBRUTAUPRIORITY) 


18 




is 


MASTA PLAN 

TIC LOST TRYSE OT NPMOF 'REWGAOLRKNO BlUI 


IS 


19 


; 


CLAP TO THIS 

J SLY (WC&PUREVMERCURY) 


20 




19 


MACK DADDY 

DISCO AND THE OTY BOYZ (KRUNCFLRlP-IT) 


21 


IS 


5 


SURVIVING THE GAME 

RUFTTOWN MOB ILIL JOE) 


22 


IE 


6 


GIRLS DEM SUGAR 

BEENIE MAN (VP! 


23 




3 


LOCK DOWN 

SAM "THE BEAST" (CIR) 


24 


22 


4 


SHAKE WHATCHA MAMA GAVE YA 


25 




! 


NOTHIN BUT DA BONE IN ME 

FLESH -N-BONL IMC GF> Df 1 av-,vfp::ijf. 



)|.ng Under lists the lop 25 singles under No 100 
ft have not yet charted. 
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NANCY WILSON 

(Continued from preceding page) 

R&B adult stations, according to 
Columbia executives. 

"Sweet Love" is being considered for 
release during the second or third 
week of May. "Wish You Were Here," 
a duet between Wilson and Mercury 
artist Brian McKnight, is another 
track under consideration as a single. 

At press time, a clip for the first sin- 
gle had not been scheduled. However, 
Mauldin says, videos for subsequent 
releases, such as the McKnight duet, 
are possible. 

"You have to take into account the 
kinds of clips that the shows are read- 
ily airing," says Mauldin. "It might 
make more financial sense to do more 
with her on the road. 

"We don't want to push this project 
down anybody's throats, so we're pre- 
pared to stay with this project," he 
says. 

Columbia plans to center its mar- 
keting campaign for "If I Had My 
Way" around Black History Month in 
June. "Because of its historic signifi- 
cance, and because Nancy celebrated 
her 60th birthday this year, and this is 
the 60th album that she's recorded on, 
we felt this was a great opportunity to 
place some focus on one of America's 
richest music treasures," Mauldin 
says. 

The label began promoting Wilson's 
set in February during a Las Vegas 
performance on Valentine's Day. In 
addition to attempting to gain aware- 
ness through print interviews and 
music reviews, the label is planning a 
New York promotional concert in late 
April or early May. 

"Our focus is to generate enough of 
a buzz from that show to gain major 
television and radio interest," says 
Mauldin. 

Columbia plans to record the per- 
formance and incorporate it into an 
electronic press kit. 

Since extensive performing has 
always been a staple for Wilson 
{"That's what I do best, and I'd never 
record something I could perform 
every night," she says), Columhia 
hopes to tap into the concert-going 
audience for additional album sales by 
souping up her regular trio with more 
instrumentalists on key dates around 
the country. 

"The involvement of more players 
will better represent what her album 
is all about, creatively," Mauldin says. 

A retail promotional tour is under 
consideration; however, it would be 
very selective and not commence until 
after the album has been released, and 
the music has had a chance to ferment 
in the ears of consumers. 

JOE 

(Continued from preceding page) 

certs, morning shows, talk shows, what- 
ever." 

"Don't Wanna Be A Player" was ser- 
viced to radio March 10. The video was 
serviced March 28. The print advertis- 
ing campaign will target the July issues 
of such music magazines as Vibe and 
Black Beat and several fashion maga- 
zines. TV spots are slated to run two 
weeks prior to the set's release on BET, 
the Box, and local cable outlets. 

A second single, yet to be deter- 
mined, will be released after the album 
streets. 

An international promo tour is cur- 
rently being scheduled that includes vis- 
its to the U.K. and -Japan this summer. 
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TITLE 1111111 ARTIST 

lAfitl & NUMKKDISTRIBLFTING LABEL ■ ■ 


CD 


NEW ► 


1 


* ★ * No. 1 * * * 

HYPNOTIZE » THE NOTORIOUS B.I.G. 

(CI ID) BAD BOY 79092,'ARISTA 1 MHh at No 1 


© 


4 


38 


3 


★ ★ * Greatest Gainer * * * 
my baby daddy ♦ b-rock & the bizz 

in r: \> -VMrKrrixF.lAFArf M"; .iR 


3 


1 


1 


14 


CAN'T NOBODY HOLD ME DOWN A 


♦ PUFF DADDY (FEAT. MASE) 


4 


2 


2 


11 


I'LL BE ♦ FOXY BROWN FEATURING JAY-Z 

ICMDIITI VIOLATOR. Ill- AM 574 ?B Ml RCURY 


5 


3 


• 


9 


BIG DADDY • 

ICHDWTI UFTOnV. ■_•:<: • :• ...NIVERSAL 


♦ HEAVY D 


6 


5 


5 


1 


1 SHOT THE SHERIFF 

.: :, -ijr.f. _■{■ JAM . ' i L i 1 . 


♦ WARREN G 


7 


8 


1 


4 


JAZZY BELLE 

ID' 'T IJ LAFACE 24224'ARISTA 


♦ OUTKAST 


1 


1 


6 


37 


LET ME CLEAR MY THROAT 

:; IT C.FI AWIW LAN : L^l 'AAHN: h li 


♦ DJ KOOL 


9 


i 


4 


10 


GHETTO LOVE • ♦ DA BRAT FEATURING T-BOZ 

ICIIDKFI IX) SO SO DEE 78S27,C0LLJMBIA 


10 


1 


8 


11 


THE THEME (IT'S PARTY TIME) 


♦ TRACEY LEE 


11 J 10 


11 


8 


GANGSTAS MAKE THE WORLD GO ROUND ♦ WESTSlOE CONNtCTIOls 


12 


]] 


10 


5 


SHO NUFF ♦ TELA FEATURING EIGHTBALL 4 MJG 

id ID) (Tl SUAVE HOUSE 1602REIATIV1TV 


13 


VI 


9 


30 


DA' DIP • 

iCilTj(X) MA°[: >.v.[: vr: ,'.[-■ CllZTRlAD 


♦ FREAK NASTY 


® 


NEWP 


1 


STOP THE GUNFIGHT TRAPP FEAT 2PAC, NOTORIOUS B.I.G. 

; [:;;: TF-i- - i-2 1 VF^iOi 'i2 


QD 


21 


20 


20 


RUNNIN' 2PA.C, NOTORIOUS BIG., RADIO. DRAMACYDAL S. STRETCH 

iCI (JO MERGELA'SOLAR 7013A/HINES 


16 


13 


12 


22 


COLD ROCK A PARTY • 

ICMDKMJIT ,«: 1 Ai'Y/'.Sl bJ212:TEG 


♦ MC LYTE 


17 


14 


13 


29 


NO TIME • ♦ LIU KIM FEATURING PUFF DADDY 

1CIIDMTI I.'.. il A:, lili, Al ^W44'AG 


18 


18 


23 


10 


T.O.N.Y. (TOP OF NEW YORK) 


♦ CAPONE-N-NOREAGA 


19 


16 


15 


12 


1 aUWVS FEEL LIKE ■SOBEtODTS WATCHING ME) 


♦ TRL FEAT KKElMMINiVJS'EP' 


20 


20 


19 


6 


STEP INTO A WORLD (RAPTRUE'S DELIGHT) ♦ KRS ONE 

IT) JIVE 42442' 


21 


15 




9 


DO G'S GET TO GO TO HEAVEN? ♦ RICHir RIO 

: II JA-LAMi •- Lld '.L'.l . L:-l •I'JjO'/LRCLiM- 


22 


19 


30 


3 


GONNA LET U KNOW ♦ LIL BUD & TIZONE FEAT. KEITH SWEAT 


23 


25 


25 


5 


WU-RENEGADES 

:i :j 1 iv.j 'A'-ii, 'lO,.' n- -y 


♦ KILLARMY 


24 


17 


1! 


14 


WHATEVA MAN 


♦ REDMAN 


25 


7.1 


16 


23 


LUCHINI AKA (THIS IS IT) 


♦ CAMP LO 


® 


30 


23 


5 


ME OR THE PAPES 

iCI IT. (Ki PAVDAY.L0NDON 531 LOaiSLASD 


♦ JERU THE DAMAJA 


27 


27 


27 


5 


THAT'S RIGHT ♦ DJ TAZ FEATURING RAHEEM THE DREAM 

ICI IT) 'KJ BREAKAWAY SUCCESS 53641 TMi 


28 


24 


21 


13 


THINGS'LL NEVER CHANGE RAPPER'S BALL ♦ i - TEA* 13C ='JC' 


29 


22 


18 


9 


HIP-HOPERA ♦ BOUNTY KILLER FEATURING THE FUGEES 

ICI ID) FT) BLUNT VP 146-LTVT 


CD 


28 


26 


6 


iKmeiwT] •KmttMWXii 

) (Tl VIOLATOR ] 57wRElATIViTY 


awe wml «w«ej$6 k$ m 


(3D 


NEW ► 


1 


IT'S THE PEE '97 ♦ PMD (FEATURING MOBB DEEP) 


32 


26 


22 


18 


GET UP 

ICI ID) (Tl UNIVERSAL 56032 


♦ LOST BOYZ 


QD 


RE -ENIHY 


4 


EMOTIONS ♦ TWISTA (FEATURING J.P) 

CI ID) IM) (Tl '.X} CREATOR'S WAV.'BIG BEAT 9(3025. ATLANTIC 


GD 


35 




2 


KEEP IT ON THE REAL 

ICI ID) NO0 TRTT3E 3S5&4.VIRGIN 


♦ 3X KRAZY 


® 


38 




6 


TIGHT TEAM 


SHAMUS FEATURING FLU 


36 


29 


29 


6 


MOVE IT IN MOVE IT OUT 


♦ DERELECT CAMP 


37 


34 


34 


9 


DO THE DAMN THING 


♦ THE 2 LIVE CREW 


38 


33 


31 


21 


NOTHIN' BUT THE CAM HIT I FROM "RHYME 1 RliASOrT) ♦ MACK 10 i Til D0K PJJIO 


35 


36 


33 


46 


HOW DO U WANT IT/CALIFORNIA LOVE A ♦2PACIFEAT KCUOJOI 

.C) iDi lMi (Tl |»! DEATH ROW MERSFC«E 85-1^52 ISLAND 


40 


31 


24 


21 


WHAT THEY DO 

107/GEFFZN 


♦ THE ROOTS 


© 


NEWiV 


1 


FEELIN/ IT 


♦ JAY-Z 


42 


39 


37 


6 


THE ULTIMATE 

CmC: J! iK' Fiir. RFAF < F."W2' AFi 


♦ ARTIFACTS 


43 


32 


32 


17 


LOVE ME FOR FREE 


♦ AKINYELE 


® 


RE-ENTRY 


3 


2 MUCH BOOTY (IN DA PANTS) 


SOUNDMASTER T 


45 


37 


3; 


19 


SPACE JAM (FROM "SPACE JAM") 

c:i 1C1 :t: hi vvaknih suns; ' b ; ulai hfu.h 


QUAD CITY DJ'S 


46 


41 


40 


32 


BOW DOWN ♦ WESTSIDE CONNECTION 


47 


43 


42 


22 


RUFF RIDE/RUFF RIDA 


♦ FRAZE 


48 


i 


44 


::• 


YARDCORE 

c'i iC' :t; DLL iuiul 5 VINT- IUU3 -FtLi f.m 


♦ BORN JAMERICANS 


49 


42 


41 


3 


COME ON EVERYBODY (GET DOWN) ♦ US 3 


50 


44 


45 


25 


STREET DREAMS • 


♦ NAS 



Records with the greatest sales gains this week ♦Videoclip availatxlity, •Recording Industry Association 
of America (RLAA) certification for sales ot 500.000 units ARIAA certrfication lor sales of 1 million units. Catalog 
no. is for cassette single. 'Asterisk indicates catalog number 0 for cassette majti smgle; cassette single unavailable. 
(C) Cassette single availability- (D) CO single availability. (M) Cassette maxi-smgte availability. <T) Vinyl r^i-singfe 
availability. (V) Vinyl single availability. (X) CO maxi-singfe availability. 0 1997. BiMboardyBPI Communications, 
and SoundScan, inc. 
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TITLE ARTIST 
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CD 


NEW ► 


1 


* * * No. 1/Hot Shot Debut * * * 

HYPNOTIZE 1 «Mt at No. 1 ♦ THE NOTORIOUS B.I G. 


1 


2 


2 


i 


8 


FOR VOU 1 WILL (FROM "SPACE JAM") • ♦ MONICA 

Df OSIER :'J WARREN d C Rd'Ov ,',aRM[C: SUNSET :- V:ri- .'.CIMM : 


2 


CD 


g 




2 


MY BABY DADDY ♦ B-ROCK & THE BIZZ 

B-AGCE (LAGCE.B.AGEC. M.WHITE .A MCKAY 1 |C) (DMT) (XI IONY MERCEDES LAC ACE 24221 SRISTfl 


3 


CD 


j 


■ 


9 


CUPID ♦ 1 12 

A HENfC'lGS A m[NVNC2 . ilL.2 V 'C'NCS '■' Kfl'H V SCWCR'CK.li C APKER lC' 0' !V! RAD BOY 7*287 ARISTA 


4 


5 




g 


9 


BIG DADDY • ♦ HtAVY D 

T.OOFAT HEAVY 0 iT.OOFAT HEAVY D.H BROWN) C! :D IT CdO.VN JMVERSAl 


5 


6 




2 


17 


IN MY BED A ♦ DRU HILL 

': 'll.d..', - -' MRc ■'.*( r 2T2 .MM ', . (C! (Dl ISLAND 854854 


1 


7 


4 


I 


14 


CANT NOBODY HOLD ME DOWN A' ♦ PUFF DADDY (FEATURING MASE) 


1 


CD 


10 


jl 


8 


1 BELONG TO YOU (EVERY TIME 1 SEE YOUR FACE) ♦ ROME 

G.BMUERGEAJ.V.MCRRITT (GERALD BAIL LE RGEAU (0 (O: RCA 64759 


8 


i 




3 


11 


GET IT TOGETHER • ♦ 702 

D.JONES iD. JONES! 2 ?•' BW 10 S>C'j 1 2 MOTOWN 


3 


10 


e 


B 


11 


I'LL BE ♦ FOXY BROWN FEATURING JAY-Z 

POKE & TONE LCI IBAflNESA WINBUSH.RMCvREi (QlDKT IEF JAM SJAC^fiMEflCU 1 


5 


11 


8 


7 


13 


WHAT'S ON TONIGHT ♦ MONTELL JORDAN 

DEVANTE 'M JORDAN. DEVANTEJ E JONtSi ICI (0) ID DEF JAM 574032'MEfiCU''V 


7 


12 


1 1 


1 D 


5 


YOU DONT HAVE TO HURT NO MORE ♦MINT CONDITION 

M(M CONDITION (A LEWIS) IC) |[H (Tl (VI «l PERSPECTIVE 5825M A&M 


10 


QD 


13 


15 


15 


RETURN OF THE MACK ♦ MARK MORRISON 

\l (,' C CHILL '■( '.'"mm MM'. ■ : '■! (CI (Dl IT (XI ATI ANTIC 


13 


05 


14 


jy 


5 


FOR YOU ♦ .tti\NY LAIIlMORt- 

B J EASTMONO (K LEHUM) c C COLUMBIA 78456 


14 


15 


12 


12 


5 


1 LOVE ME SOME HIM 1 DON'T WANT TO TONI BRAXTON 

."',",'-,', ^ h • -, 1 ' ..,'..-, ,.| | . MM 1. 2 ' LRIST '■ 


12 


16 


15 


g 


14 


ON & ON • ♦ ERYKAH BADU 

B.I*OWERJJAMAi(E-BAOUJ.JAMAL) C C: " »-2*AH • M . • • .' 


1 


17 


] ; 


18 


8 


LET IT GO (FROM "SET IT OFF') ♦ RAY 


17 


IS 


18 


16 


7 


1 SHOT THE SHERIFF ♦ WARREN G 

WARREN G IB MARLEY.l. PARKER. TONI C .E SERMON P SMlTHl C! (CI |T: j FUKACET JAM S .'3S6A1KCRCURY 


16 


19 


16 


13 


13 


EVERY TIME 1 CLOSE MY EYES • ♦ BABYFACE 

BARYTACE (BABYrACEl (CJ (Dl (VI 1X1 EPIC 78485 


5 


20 


20 


21 


10 


HARD TO SAY I'M SORRY • ♦ AZ YET FEATURING PETER CETERA 

BABYFACE ' ..-.Mil- '. 1: i '. .'1 1 . .' LAFACE "•- 


20 


21 


21 


22 


7 


HEAD OVER HEELS ♦ ALLURE FEATURING NAS 

MCAEE- F2«E4ll>WIMCWl7>;T<J(^ ICMO Til TRACK WASTHSEFJYE - d 


17 


22 


19 


14 


7 


REQUEST LINE ♦ ZHANE 

KAYCEi.C (.IGHTY iff.NLUFYiLLl.H 2,-C ,0 LICHTY NASHFCflCJ.'.' SIMPSON' OCI .01 'Tl 00 IU.TOYKN 3E06 H'MO'CWN 


9 


23 


24 


24 


33 


LET ME CLEAR MY THROAT ♦ DJ KOOL 

C 1 • M:C 7 !.-.'.' 2 - ".CRM- "1 C Mi l ,c T ., If- MI,'(='|iM'.N 1 " 1 1 2 V.'.'.R V R CR2M 


21 


24 


22 


19 


10 


I'M NOT FEELING YOU ♦ YVETTE MICHELE 

FUNKMASTER FLEX M BRYANT, j SYLVESTER. F HARVEY LOL(D6A790 


12 


GD 


26 


26 


3 


JAZZY BELLE ♦ OUTKAST 

:1WGAN(/FD NO'.'E CW.AN'/l C NQI.'I A RtN.AMlN.A RATION' .( 'C T ■ i X I Al ACE .'A.M'A ARISTA 


25 


26 


25 


25 


11 
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JUST THE WAY YOU LIKE IT ♦ TASHA HOLIDAY 
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SUMTHIN' SUMTHIN' (FROM "LOVE JONES") ♦ MAXWELL 
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UN-BREAK MY HEART A ♦ TONI BRAXTON 
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YOU DONT HAVE TO WORRY/I'M STILL IN LOVE WITH YOU • ♦ NEW EDITION 
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46 
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1 CAN MAKE IT BETTER ♦ LUTHER VANDROSS 

L.'.A'.DRCCC M MI'.iFR l VANDROSS M MILLER ' <C) (D) (V) DO LV 78466 EPIC 
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WHATEVA MAN ♦ REDMAN 
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NO TIME • ♦ LIL' KIM FEATURING PUFF DADDY 
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COLD ROCK A PARTY • ♦ MC LYTE 
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1 ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) 0 TRU FEAT. ICE CREAM MAN (MASTER P) 
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TEARS ♦ THE ISLEY BROTHERS 

A .'. Men. !•( c ISLEY (BABYEACEl (C) (Dl T-NECK 854B6ZYSCAN0 
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GONNA LET U KNOW ♦ LIL BUD & TIZONE FEATURING KEITH SWEAT 
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GET UP ♦ LOST BOYZ 
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SWEET LOVE ♦ ELEMENTS OF LIFE 
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NO ONE KNOWS ABOUT A GOOD THING (YOU DONT HAVE TO CRY) CURTIS MAYFIELD 
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DO G'S GET TO GO TO HEAVEN? ♦ RICHIE RICH 
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SEEIN' IS BELIEVING ♦ ADRIANA EVANS 
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KEEP IT ON THE REAL ♦ 3X KRA2Y 
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73 


62 


56 
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NO ONE BUT YOU ♦ VERONICA (FEATURING CRAIG MACK) 
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TAKE YOUR TIME ♦ TRE 
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DO THE DAMN THING ♦ THE 2 LIVE CREW 
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TRUE DAT ♦ LEVERT 

G.LEVERT ',1 mjORC'J". .0 LEVERT W.i^-tLuv 
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DON'T GO ♦ JELLfE 

R WHITE JELL Ei (CUD) (Tl WHEY OWWT 1105 
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LOVE ME FOR FREE ♦ AKlNYFi f 
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O Recoils with the greatest airplay arxJ sales gains this week. Greatest Gainer/Sales aod Greatest Gainer/Airplay are awarded, respectively, lor the largest sales and airplay increases among singles below the top 20. ♦Videoclip availability. ©Recording industry Assn 01 America 
(RIAA1 certificatwn for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. 'Asterisk indicates catalog number is for cassette mani-smgte, regular cassette 
smglc unavailable. (C) Cassette single availability. (D) CD singte availability- (M) Cassette maxi-sin^le availability. (T> Vinyl man-single availability. IV) Vinyl single availability. tX) CD ma m-single ava labiiity. c 1997. Billboard/BPI Communications. 
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Hot R&B Airplay 

Compiled from a national sample of airplay supplied by a 'nacicas: Data Systems' Radio Track service. 95 R&B stations 
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DON'T LEAVE ME 
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SOMEBODY'S SOMEBODY 
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THE THEME ( IT'S PARTY TIME) 
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FOR YOU 
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HOPELESS 

OIONNE F ARRIS 1 COLUMBIA! 


li- 


i; 


13 
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TELL ME DO U WANNA 
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TEARS 
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NEXT LIFETIME 
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I'LL BE 
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NEW EDITION IMCAI 
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WHATEVA MAN 
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RETURN OF THE MACK 

MARK MORRISON ATLANTIC 


61 


57 


6 
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CALL ME 
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1 BELIEVE IN YOU AND ME 
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49 COLO ROCK A PARTY {Hraokrin Based. ASCAP, BMG, 
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CwttR. ASCAP) HL/YVBM 
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95 COULD TOU LEARN TO LOVE (Sotiy.-AtV I1C, BMUcnf. 
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ASCAP/A/cu«S, BMI) 
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2 FOR YOU I WILL (FROM SPACE 1AM) (Re.iLsongv 
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14 FOR YOU (CykJiiu! ASCAT.'PSO ASCAi*) WBM 
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Ajuil ASCA! i'.ii :.n! nl A. .. /'.'"I hr:i«vm' (.iiitrv/i^ 
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W. SJSW-./.iiritii! t::\.V ■ ,r A:l A.I' Irll, • 
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ASaP-'Wity-KniRlrr. ft:rAr.\iikH:i-., ll riar. ASCAP) 
18 I SNOT THE SHERIFF (Zcmba. ASCAP/Housb Ot Fun. 
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82 rT'S THE PEE '97 ^,111 IV.*' . n ■ - V.V- I:'.' /.II ' 
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AifAfiVi.Tfixih n[f..M", rtBM 
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ASCAP/U-iy^l.:,. AXAP Al t»,W> WBM 
78 ME OR THE PAPES (Irvne. FJMlTrverled Atchernst. 

BWl'SW J,t O'.LJ.' .■Uif.^d : i:;1. AL.^f; AsAl 
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HM(.lryimt-:ni:. BMI Hi L l * iV * tiff , II Uin CcmLK 
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Housuie, BMIIiwe Bl*l VtBM 
22 REQUEST LIKE (5 tti Tcwn. ASCAP.'Nau^. ASCAP/Ya 

Y.- ASCAf : .1JcWh^:iCi:l1-i;.k-i ! • IJV.il AS^P 
13 RETURN OF THE MACK il^ 'f I riMI'St-? sMLlitMn! 
57 RUNNIN' (LM Apnl ASCWV'Bm Wo Easy, ASCAP/Jusbn 

Combs. ASCAP/Bii Poopa ASCAP) HL 
77 SAV... IF YOU FEEL ALRIGHT (EMI April. ASCAP/Flytl 
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Tyme. ASCAP.Crvsta! YratErr, ASCAP.Earrous. 
A2SCAP7"Steel Chest ASfARfMl &art-^vocd. BMlilrvms. 
BMI) HL/WBM 

55 SEEIN' IS BELIEVING (Sway Jay, ASCAP) 
32 SMO HUFF (Mcrr* -N-Ihc-PocMl ASCAP) 
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S3 STAY IRevttblianaryla^GiariL BVLTvjTail-NDmar 

BMLWainer -Tamerlane. BUI WBM 
38 STEP BY STEP (FROM THE PREACHER'S WIFE) 

annnnu ASCAP.'BMG. ASCAP) HL 
37 STEP INTO A WORLD (RAPTURE'S DC LIGHT) (Zomba, 

ASCAP/BDP, ASTAPjChryj^ahs, ASCAP/lintiassy, SMI) 

WBM 

41 STOP THE GUNFIGHT (Hap Connection. ASCAP.<5pec 

Tvwtve, ASCAP/B S P . ASCAP) 
40 SUMTHIN' SUMTHIN [FROM LOVE )ONES) (Sony.'AlV 

Tunes LLC ASCAf'.'Mj-i.-cv.tll. A^Plcon Waie, ASCAPI 

56 SWEH LOVE Bfonpto-i Road «W,')i)bc(B, BMIi 
S3 TAKE YOUR TIME (Mo tbuc. ASCAP^tBlM^ ASCAP.tMl 

Apnl, ASCAP) HL 
88 TALK TO ME lArmato. ASCAP/Sorry/ATV Tunes LLC, 

feCAJ'/rt'ii) Ok'ii:], A'-/o : ll ; . O- 1 His. ASCAP.'MCA, 

ASCAPAo Ka You. ASCAP/EW Apnl. ASCAP) HL 
52 TEARS (Sony/ATY LLC. BMLIcar, BMI) HL 
fil THAES RIGHT l^nlrDn aW..Chn 5 lores, BMD 
26 THE THEME (IES PARTY TIME) (T Lee. eWL^occizm, 

AKJir/My^l«Y Sy-.fKii liMI.'tiLlKi PtJlmi^l teCM'.WI 

Jr., ASCAP) 

62 THINGS'LL NEVER CHANG WRAPPER'S BALL (WB. 
ASCAP/7iippij, ASCAP.'7i3fnba, BMI'Y-Far%' 6V ,'5rar<J 
BMLUadass, ASCAP.1BN, ASTJif/Cypherclert, ASCAP) 
WBM 

84 TT6HT TEAM (Mr Grew ASCAPiDon DuHriontB. 



ASCAPi'Still DiEJjin A-SCA^BMC. ASCAP/Peaco Pipe. 
ASCAP/lamal M . ASCAP) 
60 T.OmffOPOFNEWYOfilO(Surte28.ASCAP/Percy 
Coles ASUPi'T^HMACK ASCAP/Satti Ot July. BMfl 

90 TRUE OAT lt>-.iO«J. K.MI.T«:.:vr7 ^.'itrwl liM./'.T-i.t -vn 

WBM 

89 U CANT SING R SONG (Frantic SouliAxms. 

ASCAPmeram hi i KCARC-Ya L^ter Ssnrrds BMI, 
42 UN-BREAK MY HEART [Hert.arr-. 'LiCAPl WBM 
73 WATCH ME 00 MY THING (FROM ALL THAT) Cuntw. 

BML'Hcc*man. BMl.To M*c. ASCAPI WBM 
58 WEEKEND THANG Sermon, ASCAP/Zumba. 

BMl'Mirack 1 Batiy 1 ena M) WBM 
47 WHATEVA MAM i Encli Sermon. ASCAP.-Tomba, 

ASCAPi'Ttjriky Noble ASCAPi WBM 
34 WHAT KIND OF MAM WOULD I BE iMint Factory. 

ASCAP/EMI Apnl. ASCAP) HL 
11 WHAES ON TONIGHT (Clvyialis. jASCAP/Mo' Swang. 
ASCAPi l S*'flE Moo. ASCAPjEMI Apnl. ASCAP/Baj, 
ASCAftTteSwingMob, ASCAP) HUWBM 
WHEN YOO'RE IN LOVE iFfersnn BMtEMI Blackwood, 
a Ad Astra. ASCAP) 



lb 



KMI.'- : .T .\'.....-,:, e\2! A-,1-.: -VtTAI'I 

WU- RENEGADES IO«K Family BMl 
YOO BRING THE SUNSHINE lW» 



ny/ATV LLC BMVCcsl. 
B Ml/Cat Yum BMI/Browntow n Sound BMLEMI 
Blaclnwod. BMI.flMJney Unm. BM0 
12 YOU DONE HAVE TO HURT NO MORE IMmt Factory. 

ASCAP/EMI April . ASCAP) HL 
98 YOU DONE HAVE TO LOVE ME (EMI Apnl. ASCAP/Soul On 

Soul. ASCAP/Evelle, ASCAP) HL 
43 YOU DONT HAVE TO WORRY/I'M STILL IN LOVE WITH 
YOU (FMI, ASCAP/Tlyte Tyme, ASCAPEMI Apnl. BMl.'lustin 
Lor-Ji.HMI-Nirll it-«'. Il mm rMi. l.'vr.iltne. BMI) HL 
81 YOU WILL RISE :Sorv.'A'V LLC SMI/Sony. ASCAFWori.-a 
fhnt ASf.AF'. ; ; k ,> ^ Cap-i'an ASCAP.'J.zop 
BMlElLiasVD.ee. ASCAP) 
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gbood TOP R&B ALBUMS 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED. COMPILED. 
AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

o»- 

= 


ARTIST TITLE 

LABEL & NUMBtaOISTRIBUlING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT TOR CASSETTLCDl 


PEAK 
POSITION 


1 


1 


1 


4 


* * ★ No. 1 * * * 

THE NOTORIOUS B I G. BMXKJY rail-.'UlsnmWH.m JmMshNcI UFE AFTER DEATH 


1 


2 


3 


3 


9 


ERYKAH BADU A -.: JAR BADUIZM 


1 


CD 


NEW ► 


i 


* * * Hot Shot Debut* * * 

BIG MIKE RAP -A 101 WOO TRYBC 44094WRG1N (10 98* 16 9B) STILL SERIOUS 


3 


4 


2 


2 


6 


SCAR FACE RAP-A-LOT/NGC TRYBE 4?799',M1RGIN (10.98/16-98) THE UNTOUCHABLE 


1 


s 


4 


6 


5 


SOUNDTRACK Columbia 6791 7 110.98 eq/16.98) love joneS: the music 


4 


CD 


NEW ► 


1 


CRIME BOSS FEATURING THE FEDZ CONFLICTS & CONFUSION 


6 


UJ 


7 


9 


7 


*★* Greatest Gainer ★ ★ * 

SOUNDTRACK . •: .■ - BOOTY CALL 




8 


5 


5 


32 


BLACKSTREET4V iNTERSCOPE 90071* (10 98.16 98: ANOTHER LEVEL 


1 


g 


6 


7 


24 


SEJSSo^i raVwiRSCOfl «0 W16.M! ™ E °° N "^LUMINATI: THE 7 DAY THEORY 




10 


5 


1C 




TRU NO LIMIT 50660*,'PR)0SITY 02 96VIB.98) TRU 2 DA GAME 


2 


11 


10 


11 


23 


LIL' KIM • UNDEAS'BiG BEAT 92733*/AG (10.9*16 96) HARD CORE 


3 


12 


11 


12 


21 


DRU HILL # ISLAND 524306 (10.98/16.98) ■ DRU HILL 


5 


13 


9 


8 


22 


SOUNDTRACK A ! WARNER SUNSET/ATLANTIC 52961.'AG (11.96717 981 SPACE JAM 


5 


14 


13 


13 


54 


MAXWELL A COLUMBIA 66434 (10 .98 EGY 16.98) BB MAXWELL'S URBAN HANG SUITE 


8 


19 


15 


15 


27 


GINUWINE A 550 MUSIC 67685,'EPtC (10 98 £016.98) OB GINUWINE... THE BACHELOR 


14 


16 


17 


21 


32 


MONTELL JORDAN DETiAM 533191 '/MERCURY UO.98EQ16.98) MORE... 


16 


17 


[4 


14 


33 


AALIYAH A BACKGROUND 9271 VAC (10.98/16.98) ONE IN A MILLION 


2 


18 


12 


4 


3 


WARREN G TAKE A LOOK OVER YOUR SHOULDER (REALITY) 

G 'L NM.'t ■ jAI.' I. J -j if WtH'.Jh* -U.98 E.U .'j ■? 


4 


19 


18 


17 


43 


TONI BRAXTON A'' LAFACE 26C2Q'AfliSTA CO 9816 981 SECRETS 


1 


20 


19 


19 


33 


112 • BAD 80V 73009'ARISTA (10.98/15.98) 1 u 


5 


21 


IE 


16 


21 


FOXY BROWN A WLATOR/DEF MM 533&W* 1 | MERCURY ( 10 96 EOj'16.96) ILL NA NA 


2 


22 


22 


30 


44 


KENNY LATTIMORE Columbia 671?^ nc 98E&16 9H: HB KENNY LATT1MORE 


22 


(23) 


NEW ► 


1 


TRACEY LEE 8YST0RM 53036MINIVERSALI10.98>15.961B MANY FACEZ 


23 


24 


24 


20 


5 


LEVERT ATLANTtC82986/AG(10.9ai6.98l THE WHOLE SCENARIO 


10 


25 


23 


25 


21 


TONY TONI TONE • mercury 53*250 uo 98 ewe 9h: HOUSE OF MUSIC 


10 


26 


20 


It 


9 


VARIOUS ARTISTS • FUNK MASTER FLEX THE MIX TAPE VOLUME II: 60 MINUTES OF FUNK 

LOUD b > J ■ 1 t'L/- . Sih . b . 


2 


27 


21 


?} 


25 


WESTSIDE CONNECTION A LENCM MOB 50S83*/PBlORJTV (I0.9SV16.98) BOW DOWN 


1 


(28) 


NEW ► 


1 


3XKRAZY rtOOTRrBE4296tA'IRGINI10.98'16.98)B STACKINCHIPS 


28 


29 


25 


27 


14 


PEGGY SCOTT-ADAMS MISS BUTCH 4001MAROI GRAS (10.98.16.98) BB HELP YOURSELF 


9 


30 


32 


34 


5 


AFTER 7 VIRGIN 42756 110 98/16.98) THE VERY BEST OF AFTER 7 


24 


31 


26 


24 


24 


BABYFACEA EMC 67293' (10.96 EQ/16. 981 THE DAY 


1 


Si 


33 


31 


51 


KIRK FRANKI IN AND THF FAMII V am 

rvinrv rnHnnLin hivu i nt r mtti 1 1_ t w uuujiTf ua i npkiM 1 a 
GOSPO CENTRIC 7?1 ?? ■ ... WHAILHA LUUKIN 4 


3 


33 


29 


32 


23 


TELA SUAVE HOUSE I55*RCLATIVHY 110.98/15.96) PIECE OF MIND 


17 


34 


31 


26 


42 


KEITH SWEAT A iltKTRA 61707VEEG 110.98116.981 KEITH SWEAT 


1 


35 


34 


35 


62 


2PAC A' DEATH ROW/INTERSCOPE 524204'^SLANO 119 99/24.98) ALl EYEZ ON ME 


1 


36 


28 


22 


6 


y AR ,'.?y?-?, R .T IST i m .,_ MUGGS PRESENTS. ..THE SOUL ASSASSINS CHAPTER 1 
UULUMBW Mkkst 1 1'J 70 LU lt> 7(3.1 


C 


37 


2? 


29 


27 


702 BIV 10 5307 J8-,'MC TOWN I.8.38V16 96! EH NO DOUBT 


24 


m 


39 


39 


5 


MARK MORRISON Atlantic B2963'Ag;io 98.'i5.9s>B return of the mack 


38 


39 


37 


38 


29 


MINT CONDITION PERSPECIM M90?&MM(10.98>M.96) DEFINITION Of A HA "J D 


13 


40 


30 


28 


20 


SOUNDTRACK A" ARiSTA 18951 1 10.98/16 98} THE PREACHER'S WIFE 


1 


•IT) 


NEW ► 


1 


CHRIS ROCK DREAMWORKS 50008,'GCFFEN 110 98/16 98) ROLL WITH THE NEW 


41 


42 


35 


33 


11 


NO^KS^TY* 0.9.16.98) MASTER P PRESENTS . WEST COAST BAD BOY7 II 


2 


© 


55 


63 


22 


ERIC BENET WARM R BROS. 46270 110.98/16.981 ■ TRUE TO MYSELF 


43 


44 


41 


48 


27 


JOHNNY GILL • MOTOWN 530616 !10 9aU698) LET'S GET THE MOOD RIGHT 


7 


49 


38 


42 


24 


GHOSTFACE KILLAH • RAZOR SHARP/EPIC STREET 67729-/EPIC (10.98 EO/16.98) IRONMAN 


1 


46 


36 


36 


48 


THE ISLEY BROTHERS A T neck bjzwsiawj m 98/16.98) MISSION TO PLEASE 


2 



47 


42 


3; 


13 


REDMAN • OFF JAM S33470'/MERCURY 110 98 EQ/16.98) 


MUDOY WATERS 


1 


48 


43 


40 


10 


CAMP LO PROFILE 1470* 110.98/15.981 


UPTOWN SATURDAY NIGHT 


5 


49 


40 


41 


13 


SOUNDTRACK • BUZZ TONE 50635'/PRIORfTY (10.9*16 981 


RHYME & REASON 


1 


50 


47 


47 


9 


FRANKIE CUTLASS v claim iwx- ^.mivit- iO'.ta .: ts 


POLITICS & BULLSH'T 


; : 


51 


46 


46 


28 


LUTHER VANDROSSA LV67S53*/EPICII0.96 £0/16.961 


YOUR SECRET LOVE 


: 


(52) 


58 


59 


46 


ANN NESBY PI RSPECTTYE 549022. A&M 110 96/14 981 81 


1.1 h-:RE TOR Tim 


27 


53 


48 


54 


11 


RAHSAAN PATTERSON mca 1:559(9 98.12 98)81 


RAHSAAN PATTERSON 


48 


54 


45 


49 


24 


AZ YET • LAFACE 26034/AR1STA (10.98/15 98) 


V YET 


18 


55 


49 


45 


11 


SOUNDTRACK • jt.AIH ROW 901 14MNTERSC0PE (10.98/16.98) 


GRIDLOCK'D 


1 


56 


50 


65 


21 


SHAQUILLE O'NEAL T « ISM.'TRAUMA 90O87*4NTmscoPE 110 98/16 981 


T0U CAN'T STOP THE REIGN 


21 


57 


63 


60 


7 


VARIOUS ARTISTS THUMP 9956(10.9.16 98) 


OLD SCHOOL FUNK 


57 


51 


51 


50 


28 


CURTIS MAYFIELD WARNER BROS. 46348 1 10 98/16.98) 


NEW WORLD ORDER 


24 


59 


14 


43 


23 


SNOOP DOGGY DOGG A DEATH ROW 90038-AHTERSCOPE 110.96/16.96) THA DOGGFATHER 


1 


60 


62 




28 


KENNY GA- arista 18935 U0.96A&9K 


THE MOMENT 


9 


61 


54 


44 


31 


NEW EDITION A' MCA 1 1180' 110 98/16.98) 


HOME AGAIN 


1 


62 


52 


52 


23 


RICHIE RICH OAKLAND HILLS 41510TJFJAAM 533471 '/MERCURY 110 98 EC/16 98) SEASONED VETERAN 


11 


S3 


56 


57 


3 


RAY J EASTWCST 6201 7/EEG (10.98/16.981 881 


EVERYTHING YOU WANT 


56 


64 


60 


58 


21 


AT- A' NPG 54982EMI (22 9.34.98) 


EMANCIPATION 


6 


65 


53 


56 


35 


AKINYELE Z00 31142*A/OLCANO (6.9.9 9BI IB 


>UT IT IN YOUR MOUTH (EP) 


18 


DO 


57 


51 




SOUNDTRACK jive i!590 -:l l 96/ 


DANGEROUS GROUND 


3 


67 


61 


61 


20 


VARIOUS ARTISTS DEATH ROV/ mTERSCOFt 50677',/PfllORITY 119 9K3.96) 


DEATH ROW GREATEST 1 . ' / 


15 


68 


65 






NUYORICAN SOUL GIANT STER.BEUE THUMB 1I30'/GRP(9.9*15 98I88I NUYORICAN 5' 


65 


69 


66 


73 


jj 


JOHNNIE TAYLOR MALACO 7480(9.9.15 981 


GOOD LOVE! 


]5 


® 


98 


— 


2 


* * * Pacesetter * * * 

VARIOUS ARTISTS BOOTY MIX 2: THE NEXT BOUNCE II 


70 


71 


67 


64 


17 


SWEETBACK EPIC 67492 (10.98 EQ/16 981 ffl 


SWEETBACK 


46 


(2.2) 


75 


74 


40 


JAY-Z • FREEZE/ROC-A-FELLA 50592','PRIORITY (10 9.15 98) 


REASONABLE DOUBT 


3 


73 


04 


62 


21 


MOBB DEEP • LOUD 66992*/RCA (10.9.16 98) 


HELI ON EARTH 


1 


74 


59 


55 


5 


THREE 6 MAFIA PROPHET .1405 /9 9a'U 98/ BB 


THE END 


42 


75 


70 


68 


10 


C-BO ON THE RUN 7201/ AWOL 110 9.14.98! 


ONE LIFE 2 LIVE 


12 


76 


69 


66 


29 


SOUNDTRACK A EASTWEST 61951 '/TEG 1 1 1 9.1 7 981 


SET IT OFF 


3 


77 


74 


88 


46 


MASTER P • NO LIMIT 53978* /PRIORITY (10 9.16 98) 


ICt CREAM MAN 


3 


78 


72 


67 


3 


GEORGE DUKE WARNER BROS. 46494 (10 9.16.98) 


IS LOVE ENOUGH? 


67 


79 


V 


75 


87 


AL GREEN THE RIGHT STUFF 30BOO/CAPITOL (10 9.16 98) 


GREATEST HITS 


34 


80 


n 


70 


34 


OUTKAST A LAFACE 26029'/ARISTA(109.16.98l 


Aluir/b 


1 


■8f; 


9; 


86 


24 


E-40 9 SICK WID' (T41591/JIVE (11 9.16,98) 


THA HALL OF GAME 


2 


(82) 


NEWlV 


: 


FRAZE BEFORE DAWN 2011/T0UCHWO0D (10 98 14.98) 


RUFF RIDE - THE ALBUM 


82 


® 


100 


100 


3 


{SI} ™ «97 ,9 .9.14.98) » D B0V FR0M G A 


GREATEST HITS 1986-1997 


83 


84 


73 


72 


3 


1MPROMP2 MOJAZZ 53074.M0T0WN 18.9.14 981 


CANT GET ENOUGH 


72 


85 


81 


71 


41 


DJ KOOL OR/AMERICAN 43105.WARNER BROS 110.9.15.98)0 


LET ME CLEAR MY THROAT 


21 


86 


68 


69 


32 


DOOR DIE • RAP-ALOT/NOO TRYBE 4205B/VIRGIN 110 9.15.981 


PICTURE THIS 


3 


87 


80 


77 


23 


LL COOL J • D£F JAM 534125*.94ERCURY (11,96 EQ/17.96) 


All WORLD 


21 


88 


84 


87 


91 


BONE THUGS N-HARMONY A' RUTHLESS 5539' ( «LATIYITY (10.9.15.98) E. 1999 ETERNAL 


1 


89 


78 


90 


74 


R. KELLY A jive 41571' 10.9816 


R. KELLY 


1 


© 


NEW> 




US 3 BLUE NOTE 30027'iCAPITOl (10 9.T5 98) 


:/,r;.v.v -. V'O 


90 


81 


91 


79 


; 


DENISE LASALLE MALACO 7479(9.9.14.98) 


SMOKIN IN BID 


n 


92 


89 


78 


45 


DONELL JONES LAFACE 26025*/arista HO 961 5 961 BB 


MY HEART 


30 


83 


76 


93 


13 


FREAK NASTY CONTROVERSEE.. THArs LIFE. 

HARD ' .1,' i : '. ' , - gg 


AND THAT'S THE WAY IT IS 


68 


94 


90 


89 


61 


FUGEES A* RUFFHOUSE 67147-AC0LUM8IA (10 98 EO/16.96) 


THE SCORE 


1 


95 


79 


31 


24 


DA BRAT • SO SO DEF 67813' COLJMBIA 10 98 EQ06 981 


ANU THAT ANT RUM 


5 


06) 


NEW ► 


1 


DJ DMD FEAT. THE INNER SOUL CLIQUE INNER soul/warp 45I&1CHIBAN 19 9.14 961 ELEVEN 


96 


87 


82 


80 


20 


8-LEGIT SICK WID IT 41593' JIVE (10 9.15 96) 


THE HEMP MUSEUM 


15 


98 


8' 


76 


24 


ALFONZO HUNTER DEF SQUAD 528Z7/EMI 110 9.15 981 881 


BLACKA DA BERRY 


41 


(99) 


RE-ENTRY 


4 


TWELVE A.M. AT last V.I p. 5001 (9 9.14 98) ■ 


THE TIME HAS COME 


27 


(100) 


RE-ENTRY 


2S 


MC LYTE EASTWEST6I781'/EEG(10.9a'16.98) 


BAD AS 1 WANNA B 


11 



O Atoums with the greatest sales gains this week, •Recording Industry Assn Of America (RIAA) eertificatkin for shipment of 500.000 album units. A RIAA certification for shipment of 1 million units, with mutbplatinijm titles indicated by a numeral following the symbol. For boxed sets, and 
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs aricl/or tapes. 'Asterisk indicates LP is available. Most tape prices, and CO prices (or BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are 
equivalent prices, which are projected trom wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week, ■indicates past or present Heatseeker title, c 1997, 
Bill boar di'Bfl Communications, and SoundScan, inc. 



and Video Industry 



Billboard's 1997 Record Retailing Directory 

Billboard's Record Retailing Directory provides ihe accurate 
information you need to reach record retailers and sell them your products 
and services. 

Relied upon by the entire record and video industry. Billboard's 1997 
Record Retailing Directory contains over 7.000 listings of full-line 

record stores featuring chain stores, chain headnuarters and independents. 




Music/Viiea Dealers 
6 Chain Headquarters 



Jam-packed with listings: 

■ phone and fax numbers ■ store names and addresses ■ chain store planners and 
buyers ■ store genre or music specialization ■ audio book retailers nationwide 
RRD packs all this essential information into one compact 6x9 directory — 
so it's easy to handle and take on the road. 

Industry leaders agree — this source of reliable information is too valuable to be 
without. To order your copy al $155 plus S6 shipping and handling ($13 for 
international orders) call (800) 344-7119. in NJ call (908) 363-4156. You can fax 

your order to (908) 363-0338. or mail this ad w ith check or money order to: 
Billboard Directories. Dept. BDRD3037. P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

Plea* add appnifriale sale lav in NY. NJ. PA. CA. TN. MA. IL & DC. Orders payable in U S. funds only. 
PIclnc make any necessary name and address cuneetions apose. All sales are final. BDRD302T 



34 



BILLBOARD APRIL 26, 1997 



Dance 



ARTISTS & MUSIC 



Mary J. Blige Shares Her Soulful, Praiseworthy World 



M 



lARY'S WORLD: How much do we . 
absolutely worship Mary J. Blige? OK, 
so we're gushing . . . but who cares? 
The woman has a gift for writing songs 
that are not only rich with heartfelt 
emotion but also tremble with the kind 
of humanity and hardcore realness 
that often leads to intense catharsis. 
We cannot even begin to count the con- 
siderable number of experiences — joy- 
ous, sad, and downright revelatory — 




Bosom Buddies. Singers Karel and 
Deborah Gibson were all smiles after a 
recent performance at the Amnesia 
nightclub in Miami. The two have 
more in common than sharing a dub 
bill. They have just released new sin- 
gles on Jellybean Recordings. Karel's 
"I Am" is a spirited hi-NRG anthem 
produced by Brinsley Evans with 
remixes by DJ Stobe, while Gibson's 
"Only Words" is a perky pop confec- 
tion produced by the artist with inter- 
pretations by Junior Vasquez. Karel 
will soon lens a videociip for this track 
with directors Ricardo Martin and 
Andrew Howard. Gibson and Vasquez 
is also putting the finishing touches to 
an updated version of Gibson's 1987 
hit "Only In My Dreams," which will be 
released later this season. 

that we have connected to the songs of 
Bltge's 1995 masterpiece, "My Life." 
That album etched a tough creative 
standard for the artist to match, but 
she accomplishes that feat with decep- 
tive ease on her new MCA opus, "Share 
My World" (Billboard, April 12). 

Working with an army of producers 
that includes Jam & Lewis, Babyface, 
and Mtume, among others, she weaves 
more soulful tales of heartbreak and 
eventual empowerment, displaying a 
sharper lyrical vision and luminous, 
markedly matured vocals. The high- 
lights are seemingly endless, though 
the twinkling, single-worthy "Every- 
thing" and the melancholy "Search- 
in' " come to mind first And for those 
who love a cover, Miss Mary tears up 
Natalie Cole's pop chestnut "Our 
Love" with a gospel-like fervor that 
actually bests the original recording, 
hard though that may be to believe. 

The uplifting "Love Is All We Need" 
ushers in "Share My World," and 
we're pleased to see that MCA is invit- 
ing club citizens to the party with a 
pair of solid remixes by the ever-fab 
Mark Picchiotti. He taps into the 




by Larry Flick 

spiritual energy of the song by laying 
a hand-in-da-air house groove that 
nicely complements the verses and 
transforms the chorus into an 
anthemic chant. Listening to this 
interpretation of the song, we can't 
help but fantasize about what Blige 
might offer had she opted to craft a 
house tune from scratch. Perhaps next 
time around. Until then, we'll happily 
allow "Share My World" to become one 
of the primary soundtracks to our 
spring season. 

SwiNGIN' SINGLES: New York's 
Progressive High Records hits hard 
with a pair of must-have slam me rs for 
the dub-house generation. Brutal Bill 
demonstrates formidable growth on 
"DeBtiny," a track that strobes with 
ear-grabbing samples and a bassline 
that is relentlessly infectious. Mean- 
while, Anthony Acid & Nasty Nova 
trip on wicked percussion and plush 
keyboard lines on "Clap 2 Dis," a jam 
that is equally accessible to dark 
underground gatherings and festive 
mainstream parties. 

Chicago's Cajual Records also 
serves up a couple of essential 
turntable items in the form of "Club 
Lonely" by Cabrini-Greens & Corn- 
bread (aka producers Dewey B. and 
Braxton Holmes) and "Dancin' " by 
the Chicago Connection. In both 
cases, the local scene's distinctively 
soulful sound is a crucial creative ele- 
ment. The former cut, by the by, bares 
no relationship to the Li'l Louis ever- 
green, standing tall on its own merits 
with a sinewy melody and an edgy 
beat. The latter jam pounds with a 
quirky disco flair, thanks to the imag- 
inative production of Mark Grant and 
Cajmere. 

Speaking of Chicago (and we love 
to — it's got one of the best club scenes 
in the world), the kids at Mood Food 
Records continue to prove that the city 
does not function on house music 
alone. "Ignorance Is Bliss," by Colour 
Climax, is an exercise in jittery acid- 
funk, deftly straddling the line 
between the acid-jazz and electronic 
communities. Yeah, the requisite disco 
mix is included and handled quite nice- 
ly by Sure Is Pure. But be adventur- 
ous and dip into the original down- 
tempo version. It's not like much else 
that you've heard lately — a brave move 
that we wish more folks would make 
when entering the studio. 

If you've been wondering if "Little" 
Louie Vega and Kenny "Dope" Gon- 
zalez were permanently locked into 
the jazzy world of their red-hot band, 
Nuyorican Soul, the answer can be 
found on "Thru The Skies," a 12-inch- 
er they're about to release under the 
name Kenlou. For 17-plus flawless 
minutes, the duo takes you on a deep- 
house journey that is rife with rich 
sonic images and a plush groove that 
is as comforting as it is exhilarating. 



A brilliantly understated effort avail- 
able on their own MAW Records. 

LaTIN ACTION: The increasingly 
simpatico union between the dance 
and Latin music communities will be 
among the topics of discussion at Bill- 
board's eighth annual International 
Latin Music Conference, April 28-30 
at the Hotel Inter-Continental in 
Miami. 

We're pleased to be participating in 
what should be an enlightening panel 
on the topic with such heavy-hitters as 
producer Pablo Flores, Marvin How- 
ell of BMG International, and Mark 
Walker of Max Music, among others. 
Also, acts that incorporate the two 
genres in their recordings will per- 
form April 29 at Sticky Fingers. The 
bill includes Sony acts Nayobe and Dr. 
Noiz, Arista-Latin's Angelica, and 
BMG artist Carrapicho. For registra- 
tion info, call Maureen Ryan at 212- 
536-5002. Hope to see you there. 

THE MORE, THE MERRIER: 
After a winter filled with far too many 
creatively anemic compilations, we're 
close to drowning in a flood of cute 
new multi-act albums. 

Is everyone in clubland totally vib- 
ing the electronic revolution yet? If 
not, then dive into "MTV's Amp," a 
compilation triggered by the breakout 
success of the music television net- 
work's weekly late-night series of the 
same name. By the set's close, you'll be 
sold. With a lineup that includes 
Fluke, Underworld, Photek, and 
Prodigy, this Astralwerks album 
could actually serve as a primer for 
anyone looking to be enlightened on 
the electronic genre that seems to 
have everyone in rock'n'roll arching 
their eyebrows with curiosity. Though 
there's nary a dud to be found here, 
we're currently most compelled by 
"Block Rockin' Beats" by the Chemi- 
cal Brothers, "Sick To Death" by 
Atari Teenage Riot, and "Busy 
Child" by the Crystal Method. 

World-beat enthusiasts are advised 
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CLUB PLAY 



FABLE ROBERT MILES decotsiruction 
LOVE IS ALL WE NEED MARY J. BLIGE 

A LITTLE BIT OF ECSTASY JOCELYN 

ENRIQUEZ CLASSIFIED 

OXYGENE 8 JEAN MICHEL JARRE epic 
GIMME SOME LOVE GINA G eternal 



MAKI SINGLES SALES 

1. IN A DREAM JOSSETTE GALAX! 
FREESTYLE 

2. FULL OF SMOKE CHRISTION roc afella 

3. THAT SOUND PUMP FRICTION king 
STREET 

4. BITCH MEREDITH BROOKS caf-itol 

5. FEELIN' IT JAY-Z roc-a-fella 



Breakouts- Titles with future chart potential, 
based on club play or sales reported this week. 




Workln' It. Ann Nesby, center, and her dancers, Lulanger Washington, left, and 
Jamecia Bennett, strike a dramatic pose before recently taking the stage at the 
Warsaw nightclub in Miami. The diva is trekking across the country in support of 
her new Perspective/A&M single, "Hold On," which sports juicy house remixes 
by Mousse T. and Blaze. "It's a great pleasure to witness such creativity," Nesby 
says of the 1 2-inch package. "It's always fun to see the new direction a remixer 
will take my voice and the song." Originally produced by Steve "Silk" Hurley, the 
song is from her 1 996 debut, "I'm Here For You," a stellar project that continues 
to build an avid audience for the artist. Beyond promotional duties for "Hold "On," 
Nesby's agenda includes performances at various gay and lesbian pride rallies 
throughout the month of June and then a return to the studio to begin cutting 
her next album. 



to make a mad dash for their local 
shops May 6 for copies of "Rhythm 
Zone" and "Peaceful Planet," a pair of 
Mango albums that combine the nat- 
ural beauty and pure essence of the 
genre with modern technology. The 
former set rattles with the lively and 
percussive musings of Ismael Lo, 
Salif Jeffes, and Bahia Black, while 
the latter collection has a more sooth- 
ing tone, thanks to the contributions of 
Mensy, Lazzo, and Angelique-Kidjo. 

If the concept of embracing world- 
beat music — either as a working DJ or 
as a private listener — has previously 
seemed daunting or unappealing, 
please use these wonderful Mango 
sets as a catalyst to rethink your posi- 
tion. If you can get with jungle or 
drum'n'bass culture, you can get with 
this. And the jams offered here are far 
more satisfying than almost anything 
to be found on a drum'n'bass album. 

Twisted America offers what is eas- 
ily the best edition of its "Journeys By 
DJ" series with "After Hours," a disc 
designed to fill the chill-out needs of 
the diehard punter. Deliciously sensu- 
al and moody in tone, this set blends 
well-known jams by such acts as the 
Daou and Danny Tenaglia with rare 
treasures by Don Carlos and Ashley 



Beedle. We're living most for the 
inclusion of the gorgeous "It's Par- 
adise" by Ellis D., which was Junior 
Vasquez'* pre-stardom recording 
moniker. 

On a harder house tip, there's a 
wealth of worthwhile music. Most 
notable is "The New York Source," a 
double-CD package on Sub- Urban 
Records that showcases the mixing 
prowess of Boris Dlugosch and cuts 
like "Music Takes Me Higher" by Lift, 
"Love Goes On" by K I it do Featuring 
J.D. Braithwaite, and "There's Got To 
Be A Way" by Federal Hill. 

KlCKIN' IT: New York's budding 
Flip It! Records continues to mine 
interesting new ground by obtaining 
permission to reconstruct obscure or 
unlikely pop songs from major labels. 
This time, Warner Bros, and trouba- 
dour Rickie Lee Jones have allowed 
her 1981 chestnut "Living It Up" to be 
transformed into a club anthem by 
Junior Vasquez, Mark Kamins, 
Jerome Farley, and Michael Josephs. 
Vasquez does the tribal thing to solid 
effect, while Kamins kicks a shuffling 
hip-hop groove that is actually quite 
ripe for radio play. With this single and 
(Continued on next page) 
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Bf bead HOT DANCE MUSIC 



TH'S 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 


PI IID Dl AV 

ULUb rLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PUWLISTS. 
TITLE ARTIST 

LABEL & NUMBER/PROMOTION LABEL 




2 


3 


9 


* * * No. 1 * * * 

HAVANA ARISTA 13327 1 at In I 


m 


4 


9 


; 


TO STEP ASIDE ATLANTIC 85430 PET SHOP BOYS 


(3) 


7 


12 


6 


THAT SOUND KING STREET 1058 PU'.'P FRICTION 


XT) 


6 


8 


8 


CALL ME LOOK 4572SRCA ♦ LE CLICK 


5 


1 


2 


8 


STAR PEOPLE Dreamworks sboosajeffen ♦ George Michael 


(s) 


11 


13 


6 


ONE IN A MILLION BLACKGROUND PROMO/ATLANTIC ♦ AALIYAH 


(7) 


10 


14 




MUEVE LA CADESA IMOVE TOUR BODY) SIS CHI RHTTHM 12495 ♦ REEL 2 REAL FEAT. PROTECTO UNO 


8 


5 


7 


9 


LOVEFOOL TRAMP0LENC5T0CKH0LM PRGi.'3'MihL JRf ♦ THE CARDIGANS 


9 


3 


1 


11 


GIVE IT UP EMPIRE STATE 3&EIGHTBALL VICTOR CALDERONE 


(10) 


18 


27 


4 


OA FUNK SOMA 385B7/VIRGIN ♦ DAFT PUNK 


QP 


16 


23 


4 


TESTIFY SOULfURIC 0O05 JAY WILLIAMS 


(12) 


13 


18 


5 


SAXMANIA AQUA BOOM 036 MIJANGOS 


(13) 


22 


35 


4 


NOT OVER YET perfeckwinetic 43734/REPRISE GRACE 


14 


9 


4 


11 


PEOPLE HOLD ON 4RIST4 PROUO LISA STANSFIELD 


19 


6 


5 


12 


I'M ALIVE GRANDSLAM OOl/STRCTLY RHYTHM ♦ STRETCH AND VERN PRESENT VADDOG 


18 


19 


17 


10 


ARE YOU THERE- - . J" -.'L'-HO^t 7841&COLUMBW ♦ WINK 


(17) 


30 





2 


1 MISS YOU ELEKTRA PROMtttEG ♦ BJORK 


( 18) 


20 


25 


5 


YUM YUM JELLYBEAN 2521 PULSE FEATURING ANTOINETTE ROBLRSON 


(.19) 


21 


28 


4 


MAKE YOUR OWN KIND OF MUSIC MCA SOUNDTRACKS PROMCvMCA MAMA CASS 


-0 


23 


32 


5 


WHERE HAVE ALL THE COWBOYS GONE? IMAGO 43854/WARNER BROS ♦ PAULA COLE 


21 


17 


16 


7 


IT HAS BEGUN TVT SOUNOTRAK 8035/NT PSYKOSONIK 


(3 


24 


41 


3 


RELEASE YO' SELF JITSA009 TRANSl ANTIC SOUL 


(21) 


29 


39 


4 


★ ★★Power Pick*** 

MAJICK ■it; c- M : . H >: 


(24) 


32 


42 


3 


ONE MORE TIME ARISTA I33?s ♦ REAL MCCOY 


29 


25 


36 


4 


SEARCHIN' GROOVE ON 54STRICTLT RHYTHM MOOD II SWING FEATURING LONI CLARK 


21 


12 


6 


13 


DISCOTHEQUE ISLAND 854789 ♦ U2 


27 


19 


11 


11 


SON OF A PREACHERMAN LOGIC 45596 SOUL S K 


(28) 


35 


46 




OFFSHORE EOEL AMERICA 36800 ♦ CHICANE 


29 


27 


31 


19 


RHYTHM IS A DANCER ARISTA PROMO SNAP 


® 


NE 


«► 


1 


* * * Hot Shot Debut* * * 

SPIN SPIN SUGAR CLEAN UP/VIRGIN UNDERGROUND 38590/V1RGIN ♦ SNEAKER PIMPS 


CS) 


45 




2 


IN MY ARMS MUTE/MAVERICK 43857AYARNER BROS. ERASURE 


(W) 


36 


47 


3 


MUSIC POPULAR 26045/CRITIQUE ♦ DOLCE & GABBANA 


(33) 


39 




2 


CARRY ON INTERHIT 10164 DONNA SUMMER S GIORGIO MORODER 


34 


28 


30 


7 


DRIVE HANDS ON IMPORT GEOFFREY WILLIAMS 


39 


14 


10 


IS 


IT'S JUST ANOTHER GROOVE SM :! «H»W II F THE MIGHTY DUB KATZ 


(36) 


48 




! 


YOU OONT KNOW EPIC 78548 ♦ CYNDI LAUPER 


37 


37 


38 


5 


FUNK LIKE DAT INTERHIT 10163 ' I' HARRIS 


38 


26 


22 


10 


MAKE MY DAY ARIOLA 44B79 GRACE UNDER PRESSURE 


31 


33 


25 


8 


ONLY YOU MAXI 2054 " SHAY JONES 


(40) 


NEW ► 


1 


GONNA MAKE IT MOONSHINE 88437 STATESIDE 


41 


31 


24 


i: 


CALLING YOUR NAME STOCKHOLM IMPORT E TYPE 


42 


34 


34 


10 


WANNABE VIRGIN 3B579 ♦ SPICE GIRLS 


43 


19 


50 


3 


HOLD ON ARIOLA 45168 YOJO WORKING 


44 


44 


44 


4 


NEVER FELT THIS WAY JELLYBEAN 2520 FAST FORWARD FEATURING BEVERLY 


49 


41 


40 


6 


HARMONY MUSIC PLANT 044 SHUFFLE INC. 


46 


47 


49 


3 


TELL THE WORLD WAX <:<i REDEMPTION FEATURING EVELYN THOMAS 


(47) 


NEW ► 


1 


SUPERNATURAL NERVOUS KK» KIM ENGLISH 


48 


46 


33 


6 


A LITTLE BIT OF LOVE RHINO 7KLWATLANTIC ♦ RUPAUI 


49 


38 


26 


14 


RUNAWAY GIANT STEP/BLUE THUMB 3094IGRP ♦ NUYORICAN SOUL FEATURING INDIA 


90 


42 


15 


14 


STEP BY STEP ARISTA 13313 ♦ WHITNEY HOUSTON 



CD 



14 



QD 



it 

® 



19 

CD 



@ 



32 

m 



© 



37 

® 



7501 



11 
5 o 



NEW* 



NEWP- 



NEW ► 



NEW ► 



NEW ► 



NEW ► 



MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB-SAMPLE OF PCS (POINT OF SALE! EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLO TO SOUNOSCAN. INC SoUndScan* 
TITLE ■■■■■II ARTIST 

LABEL & NUMBER/DISTRIBUTING LABEL ■■■■■■" 



★ ★ * No. 1 /Greatest Gainer * * * 

A LITRE BIT OF ECSTASY fTi Ui OASSf*I>T«ER! 019Q-TOMWV BO 2 -wks * Nc ; ♦ JQCELY* ENRIQUE? 



STEP INTO A WORLD (RAPTURE'S DELIGHT) (T) jrvE 42442 



CAN'T NOBODY HOLD ME DOWN (T) (X) BAD BOY 79081,'ARISTA 



♦ PUFF DADDY (FEAT MASFJ 



INSOMNIA IT) CX) CHEEKY/CHAMPION 1 3333.ARISTA 



RETURN OF THE MACK (T) (X) ATLANTIC 8M43/AG 



♦ MARK MORRISON 



ONE MORE TIME (Ti ■ ARISTA 13379 



LET ME CLEAR MY THROAT IT) (XI CLft'AMERICAN 437&4/WARNER BROS 



MY BABY DADDY |7) [XJ TON* M E RC E DE S/L AF AC E 24221/AFttSTA 



♦ B ROCK & THE BIZZ 



THE THEME (IT'S PARTY TIME) (TI BYSTORM 561 14/UNWERSAL 



♦ TRACEY LEE 



CALL ME (T) IX) LOGIC 45726'RCA 



REQUEST LINE iT> ixj iLLTOWN 86O62&M0TOWN 



* * * Hot Shot Debut* * ★ 

NO ONE BUT YOU iTj H O LA 3410H1SLANO ♦ VERONICA (FEATURING CRAIG MACK) 



BIG DADDY (T) UPTOWN 56C39AJNWERSAL 



RUNAWAY fT! CX) GIANT STEPrBLUE THUMB 30947GRP 



♦ NUYORICAN SOUL FEATURING INDIA 



UN-BREAK MY HEART (Ml (T) (X) LAFACE 24213/ARISTA 



♦ TONI BRAXTON 



DOHT CRY FOR ME ARGENTINA (7) (X! WARNER BROS 43809 



I'LL BE fT) VJOLATOFVDEF JAM 574G29iWERCURY 



♦ FOXY BROWN FEATURING JAY-Z 



STAR PEOPLE (Tl (Xi DREAMWORKS S6003.GEFFEN 



♦ GEORGE MICHAEL 



HEAD OVER HEELS (T) TRACK MASTERS/CRAVE 7B524/EPIC 



♦ ALLURE FEATURING NAS 



RUNNIN' (X) M-RGEUvSOLAR 70134fHINES 



2PAC, NOTORIOUS B.I.G., RADK5. DRAMACYDAL& STRETCH 



JAZZY BELLE (Tl IX> LAFACE 2423&ARI5TA 



TO STEP ASIDE/SE A V1DA E (THAT'S THE WAY LIFE IS) !T) m ATLANTIC B543Q-AG 



♦ PET SHOPPY 



IT'S THE PEE '97 (Ml (T) (X) RELATIVITY 1590 



DA' DIP (T) (X) HARD HOOQiY'OWER 01 12VTRIAD 



♦ PMD (FEATURING MOBB I ; : 
♦ FREAK NASTY 



ON & ON (T| KEDAR 5512QTJNIVERSAL 



♦ ERYKAH BAOU 



PLEASE DONT GO IT) (X) ARISTA 13305 



I'M NOT FEELING YOU fT) LOUO 64789.WCA 



♦ YVETTE MICHELE 



I SHOT THE SHERIFF IT) r. FUNK/DEF JAM 573565,.MERCURY 



THAT'S RIGHT |T)(X| BREAKAWAY/SUCCESS 58641,'EMI 



♦ DJ TAZ FEAT RAH EE M THE DREAM 



COME ON (T) (X) EASTWEST 6399ft'EEG 



♦ BILLY LAWRENCE FEATURING MC LYTE 



DONT SPEAK rf) (XI ZYX 66073 



GET READY, READY! [Ml IT) (XI TAKE FO* 205 



ME OR THE PAPES (T) (X) PAYDAY/LONDON 531083J1SLAND 



♦ JERU THE DAM AJA 



THE ULTIMATE IT) (X) BIG BEAT 95606/AG 



SOMETIMES (T) (X) DELICIOUS VINYL 4009jREO ANT 



♦ THE BRAND NEW HEAVIES 



CARRY ON (T) >: INTERHIT 10164 



DONNA SUMMER & GlORGlO MORODER 



DA FUNK (Tl SOMA 3B587/VIRGIN 



♦ DAFT PUNK 



MAJICK IT) (X) MOONSHINE BS434 



WU-RENEGADES 01 WU-TANG 53267/PRWftfTY 



NOT OVER YET (Tl (X) PERFECTO/WNETIC 43 734/REPRI5E 



MUEVE LA CADERA (MOVE YOUR BODY) (Ti (XI STRICTLY rhythm 12495 



♦ SEEL 2 REAL FEATPR0YECT0 UNO 



WHERE HAVE ALL THE COWBOYS GONE? (T) 00 IMAGO 43854/WARNER BROS 



STEP BY STEP (M) (Tl (X) ARISTA 13313 



♦ WHITNEY HOUSTON 



DONT STOP MOVIN' fT) (X) UNDISCOVERED 55301,MCA 



GHETTO LOVE fT) (X) SO SO DEF 7850a l COLUMBIA 



♦ DA BRAT FEATURING T-BOZ 



F I R ESTARTER ( T I (XI XL MUTE/MAVERICK 43a43/»VARNER BROS 



TALK TO ME (T) DO RCA 64776 



♦ WILD ORCHID 



GET UP (T| (X) NERVOUS 20263 



♦ BYRON STINGILY 



I BELIEVE I CAN FLY (T) IX) WARNER SUNSET/ATLANTIC 4242WTVE 



MUSIC (T) IX) POPULAR 2 



♦ DOLCE & GABBANA 



CD Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sates increase among singles 
anywhere in the top 50. ♦Videoclip availability. Catalog number is for vinyl maxi-single. or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability, c 1997, Bill- 
board/BPI Communications. 



DANCE TRAX 

(Continued from preceding page) 

Dolly Parton's "Peace Train," Flip It! 
is inching toward a mighty fine com- 
pilation album. Given the label's knack 
for assembling solid 12-inch packages, 
it would be nice to see the label tackle 
a new artist and a fresh song. 

If you're an A&R exec who has 
grown weary of jockeying for the stu- 
dio attention of the same handful of 
producers and is looking for some 
fresh perspective, you might want to 
give Paul Andrews a call. Simply put, 
he's a budding young producer/writer 
who deserves a break. Among the 
goodies circulating on his current 



demo reel is "Whole," a sleek and soul- 
ful song of empowerment written with 
Cynthia Biggs. The track is coated 
with sweet strings and a light jeep 
beat, while singer Sharon Bryant 
(Remember her? Why doesn't such a 
fierce artist have a label deal?) 
breathes a quietly assured worldliness 
into the lyrics. 

Another Andrews item that has us 
twirlin' up a storm is a bedroom mix 
he did of Whitney Houston's "So 
Emotional" (No, he's not trying to 
bootleg this mix, though someone at 
Arista needs to hear it and put it to 



good use). He floats the diva's vocal 
over an infectious, house-flavored hi- 
NRG groove that would work on either 
a dancefloor or radio station. Be on the 
lookout for this lad. We're betting on 
him rising above the pack in the com- 
ing year. 

Vinyl collectors will be delighted to 
learn that Epic Records is reactivat- 
ing its "Mixmasters" classic single 
series, which offers remastered rare 
and out-of-print hits on double- A-sided 
12-inch records. There are a festive 
slew of treats planned, including 
"Enjoy Yourself" and "Blame It On 



The Boogie" by the Jacksons, "Club 
Lonely" and "French Kiss" by Li'l 
Louis & the World, and "You Spin Me 
'Round" and "Brand New Lover" by 
Dead Or Alive, among others. Look 
for these "Mixmaster" releases to hit 
the stores June 3, with more planned 
for the end of this year. 

DJs who find the charming Love To 
Infinity remixes of "In Your Arms" 
by Erasure too light and fluffy to spin 
should investigate a new promo-only 
pressing of the song sporting smokin' 
underground versions by Dekkard. 
Although the groove here is far deep- 



er and ultimately more exciting for the 
dancefloor, fans of the actual Maver- 
ick/Warner Bros, recording will prob- 
ably grimace with disapproval. 

Finally, we goofed when we recent- 
ly credited the production of Crystal 
Waters' new Mercury single, "Just A 
Freak," to the Basement Boys. The 
song was actually written and pro- 
duced by Waters with 95 North. If you 
haven't investigated this jam yet, don't 
wait a second longer. It's really quite 
fab — in both its original incarnation 
and in remixes by Soul Solution and 
Hex Hector. 
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Sons Of The Desert Market With Mirth 

Epic Band Plans To Build On Texas Base 



In The Apple. Members of Arista/Nashville group BR5-49 recently made their 
early morning TV debut on ABC's "Good Morning America." Shown, from left, 
are show host Forrest Sawyer, Gary Bennett, Chuck Mead, host Joan Lunden, 
Shaw Wilson, Jay McDowell, and Don Herron. 



■ BY DEBORAH EVANS PRICE 

NASHVILLE — For anyone who won- 
dered why they received a copy of the 
Laurel and Hardy classic movie "Sons 
Of The Desert" or why they were get- 
ting voice-mail messages from some- 
one impersonating Jay Leno, it's all 
part of a six-month campaign promot- 
ing Epic's new band Sons Of The 
Desert. By incorporating some fun and 
games, label executives hope to draw 
extra attention to the June 8 release of 
the band's debut album, "Whatever 
Comes First." 

The combination of music and mirth 
seems to be working as the group's 



Indie Mainstay John Prine Marks 25 
Years In Music; Travis Exits Warner 



Nashville 



by Cket Flippo 



\JU BOY: He has long been a musical pioneer and is now 
quietly celebrating 25 years in the music business with a 
new live album on his own Oh Boy Records. John Princ 
moved to Nashville almost two decades ago and has been 
influencing the music and the artists here ever since" Prine 
probably has done more than anyone else in country-folk to 
inspire writers and pickers tomove to town. He turned 
down an offer to sign with CBS Records (now Sony Music) 
when he moved here and has been glad ever since that he 
has his own label (run by his longtime manager Al Bunet- 
ta, who serves as president, and VP Dan Einstein). 

"I moved to Nashville primarily because of Cowboy," 
Princ tells Nashville Scene, referring to legendary artist/ 
producer "Cowboy" Jack Clement. "I had made a record 

here in 1973 and got a , 

whirlwind introduction to 
the town by Lee Clayton. 
He took me to the Kyman 
when the Opry was still 
there. And I kept coming 
back here and I met Cow- 
boy, and it got to where I 
was spending more time 
here than I was at home in 
Chicago when I was off the 
road. So I finally moved 
here in 1980." 

When Oh Boy was 
formed, Prine says, he and 

his label cohorts saw it as a natural alternative to major 
labels as well as independent labels. "Dan and Al had some 
experience, having worked with Steve Goodman. The last 
four years of Steve's life, he had no label. So they sold records 
by mail order and at his gigs. They basically knew how to 
get it off the ground." With independent distribution, Oh 
Boy is not dependent on any one distributor. Prine says he's 
much better off at his own label than being with a major. He 
sold more than 400,000 copies of his Grammy-winning album 
"The Missing Years"; he says, "With a small company, you 
can sell 60,000 copies and you're making money." 

What directly inspired Oh Boy, Prine says, was the CBS 
Nashville offer. "It was a good offer," he says. "They want- 
ed, I think with hindsight, an artist who was folk-based but 
that they could pitch country, like Mary Chapin Carpenter 
is now. The money was good, and we had friends at the label 
that I trusted. Still . . . labels go through changes. They 
drew up the contracts and I was ready to sign, and then I 
got this knot in my stomach, like, 'I don't want to go through 
this again.' But then I said to myself, if I don't want that, 
then what do I want to do? So we started Oh Boy." 

The country-folk thing remains a dilemma for major 
labels, he says. "Nobody knows to this day what to do with 
Joe Ely. Asylum could only get so far with Guy Clark; now 
he's at Sugar Hill. That's why I had that knot in my stom- 
ach. I mainly make my living on the road. If I needed a new 




refrigerator, I'd go out and sing for two hours. I know the 
people are out there. The major labels are missing the fans 
by going after the Levi-wearin' truck buyers. They're there: 
They're grandmas and grandpas and teenagers. I still love 
going out on the road; it's exciting for me. I'm goin' on 51 
and havin' more fun than ever." 

Of present-day country, Prine says he's a LeAnn Rimes 
fan. "When we started Oh Boy, 1 spent years looking for a 
14-year-old girl singer, like a new Tanya Tucker. I was like 
an old lecher, slowing the car down. But if you get one hit 
from 'em, they'll be around for a long time." 

The label's next release will be the May 20 debut album 
of R.B. Morris. The roster also includes Heather Eatman, 
a singer who works at The New York Daily News. 

On THE ROW: Randy 
Travis has left Warner/ 
Reprise Nashville and is 
label shopping. The sepa- 
ration was said to be by 
mutual agreement. Al- 
though Travis' current 
single, a sprightly re- 
make of Roger Miller's 
"King Of The Road," was 
on his last Warner Bros, 
album, it's being. worked 
to country radio by Asy- 
lum Records, because the 
song also appears on Asylum's April 22 soundtrack for the 
forthcoming Bill Paxton movie "Traveller" . . . National 
promo director Larry Pareigis is out at Almo Sounds. 

Paige Levy has been promoted to senior VP of A&R at 
Warner/Reprise Nashville. Her signings at the label include 
Dwight Yoakam and Paul Brandt. She's working with 
those artists, as well as the Sky Kings and newcomers 
Gayla Borders and Michael Peterson ... At MCA Nash- 
ville, Jules Wort man has been promoted to VP of music 
and video publicity . . . John Michael Montgomery's cur- 
rent self-titled Atlantic album has been certified quadru- 
ple-platinum by the Recording Industry Assn. of America. 
That matches the numbers posted by his last album in 1994. 
Little Texas' "Big Time" was certified double-platinum, 
and its "Kick A Little" is platinum. Travis Tritt's "Ten Feet 
Tall And Bulletproof " is now double-platinum. 

Willie Nelson makes a rare Nashville appearance April 
27 when he plays a memoiial concert at the Stardust The- 
atre honoring the late Faron Young . . . Doc Watson hosts 
the 10th annual MerleFest Thursday (24>-April 27 at Wilkes 
Community College in Wilkesboro, N.C. Artists appearing 
include Alison Krauss & Union Station, Junior Brown, 
Marty Stuart, Ricky Skaggs, Steve Earle, and Emmy- 
lou Harris . . . Warner/Reprise's Victoria Shaw is nomi- 
nated for an Emmy for her song "All For The Sake Of Love," 
which has been featured on the soap "As The World Turns." 



debut single, the title tune from the 
album, is already at No. 37 on Bill- 
board's Hot Country Singles & Tracks 
this issue. 




SONS OF THE DESERT 

"That is a great record," says 
Stephanie Crist, assistant music direc- 
tor at KMDL Lafayette, La. "We real- 
ly get a lot of requests for it . . . There 
are a lot of bands out now, but I really 
think they have an edge on everybody, 



and I think their video is really cool, 
too. We love those guys. They are real- 
ly, really good, and we're crossing our 
fingers for them." 

Sony senior VP of marketing Mike 
Kraski admits that the country mar- 
ketplace is becoming crowded with 
bands, but says the fact that these guys 
came together on their own is a differ- 
ence the audience will hear. 

"I'm reading these blurbs on a lot of 
the acts, and a lot of them turn out to 
be Nashville label creations. They find 
a lead singer that has been with anoth- 
er hand, and combine it with this per- 
son, and combine it with that person . . . 
and just build the package internally," 
he says. 

"I think we all have a tendency to not 
give the consumer enough credit to fig- 
ure that out. We think they don't get 
the difference, [thatl they don't realize 
the difference between something real 
and something that Nashville manu- 
factures, and I think that's the prima- 
ry difference here. These guys are 
(Continued on page .i9) 



Strait, Foxworthy Among 
Hosts Of ACM Awards Show 



NASHVILLE— George Strait, Jeff 
Foxworthy, and Crystal Bernard host 
the Academy of Country Music (ACM) 
Awards, televised live on NBC 
Wednesday (23) at 8 p.m. EDT. 

The 32nd edition of the ACM . 
Awards show will be graced with spe- 
cial appearances by Gene Autry, 
Alaliama, and the Oak Ridge Boys. 

In addition to the hosts, performers 
include*Clint Black, Brooks & Dunn, 
Garth Brooks, Deana Carter, Billv 
Dean, Bill Engvall, Vince Gill, Alan 
Jackson, Tracy Lawrence, Patty 
Loveless, the Mavericks, Reba McEn- 
tire, Tim McGraw, LeAnn Rimes, and 
Bryan White, as well as newcomer 
nominees Trace Adkins, James 
Bonamy, BR5-49, Burnin' Daylight, 
Mindy McCready, Ricochet, and 
Kevin Sharp. 

Presenters on the show include 
John Anderson, John Berry, Lisa 
Hartman Black, BlackHawk, Gary 
Chapman, Kenny Chcsncy, Mark 
Chesnutt, Joe Diffie, Ty Herndon, 
Naomi Judd, Toby Keith, Jay Leno, 



Kathy Mattea, Martina McBride, 
Patti Page, Collin Raye, Riders In The 
Sky, Sawyer Brown, Cliffie Stone, 
Doug Stone, Marty Stuart, Doug 
Supernaw, Pam Tillis, Randy Travis, 
Tanva Tucker, Clay Walker, and Chely 
Wright. 

Previously announced Hat Award 
winners are WSIX Nashville as sta- 
tion of the year, WSIX's Gerry House 
as DJ, Bob Romeo of the Don Romeo 
Agency as talent buyer/promoter, and 
Crazy Horse Steak House in Santa 
Ana, Calif., as country nightclub. 

Winning musicians of the year are 
Glenn Worf (bass), Eddie Bayers 
(drums), Stuart Duncan (fiddle). 
Brent Mason (guitar). Matt Rollings 
(keyboard), Terry McMillan (special- 
ty instrument), and Paul Franklin 
(steel guitar). 

United Stations Radio Networks 
and Dick Clark Productions present a 
live three-hour ACM Awards salute 
show the weekend of Saturday (19)- 
Sunday (20). 

CHET FLIPPO 




Sold In New York. A sizable delegation from Nashville presented the 'America's 
Sold On Country" campaign to agencies in New York. Shown, from left, are Ris- 
ing Tide artist Matraca Berg. Interep chairman Ralph Guild, Interep country radio 
format director Melony Hand, RCA artist Ray Vega, Capitol artist Suzy Bogguss, 
Warner Bros, artist Brady Seals, and Country Music Assn. executive director Ed 
Benson. 
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12 


19 


MACARENA (COUNTRY VERSION) imprint 18«)7 THE GROOVEGRASS BOY2 


i 


6 


6 


7 


1 MISS YOU A LITTLE ATLANTIC 8486S'AG 


JOHN MICHAEL MONTGOMERY 




19 


17 


17 


6 


DARK HORSE Atlantic B4B&&AG 


MILA MASON 


6 


5 


5 


20 


FRIENDS ATLANTIC 87019EAG 


JOJHN MICHAEL MONTGOMERY 




20 


21 


18 


19 


IS THAT A TEAR •. i.'l.i .- ' 


TRACY LAWRENCE 




7 


7 


14 


A GIRL'S GOTO DO (WHAT A GIRL'S GOTTA 001 MAYBE HELL NOTICE HER HWHffim MINDY MCCREADY 




21 


20 


13 


26 


LITTLE BITTY arista 13048 


ALAN JACKSON 


(8) 


10 


9 


6 


DADDY'S LITTLE GIRL :urb E>Cv092;UM»ERSAl 


KIPPI BRANNON 




22 


23 


24 


3 


I'D LOVE YOU TO LOVE ME capitoi Nashville 58632 


EMILIO 


9 


4 


3 


13 


WE DANCED ANYWAY capitoi Nf$HVUE 58626 


DtANA CARTER 




23 


22 


19 


24 


GOD BLESS THE CHILD mercury Nashville: 57B74B 


SHANIA TWAIN 


10 


9 


8 


10 


EMOTIONAL GIRL MERCURY NASHVILLE 574016 


TERRI CLARK 




24 


24 


23 


40 


1 DO REPRISE >76)6/WARNER BROS. 


PAUL BRANDT 






22 


3 


SIX DAYS ON THE ROAD CURB 73016 


SAWYER BROWN 




(25) 


RE-ENTRY 


3 


COLD OUTSIDE mca 45253 


BIG HOUSE 


w> 


18 


20 


4 


A DOZEN RED ROSES career )3C7LvAR>5TA 


TAMMY GRAHAM 


CD Records with the greatest sales gains this week. •Recording Industry Assn. of America certification for sales of 500,000 units. ARIAA 


13 


12 


16 


5 


LITTLE THINGS CAPITOL NASHVILLE 58630 


TANYA TUCKER 


certification for sales of 1 million units, with multlmilhon titles indicated by a numeral following the symbol. € 1997, Billboard/6P 
Communications and SoundScan, Inc. 
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SONS OF THE DESERT MARKET WITH MIRTH 



by Wade Jessen 

RuMOR MILL: With more than 30,000 unite, Clay Walker scores his 
biggest opening week, as "Rumor Has It" takes Hot Shot Debut honors at No. 
4 on Top Country Albums and enters The Billboard 200 at No. 32. Walker's 
new title outsells by exactly 10,000 pieces his prior opening-week high-water 
mark, set in the Oct. 15, 1994, issue with his sophomore set, "If I Could Make 
A Living " which entered the country chart at No. 7. 

Alan Shapiro, GM at Giant's Nashville operation, says Walker's vigorous 
first week can be linked to a "picture-perfect setup at every level." Shapiro 
cites as key factors the efforts of the WEA distribution staff, regional pro- 
motion personnel, and those involved in Walker's day-to-day management. 
"Having the lead single stay at No. 1 for two weeks has us thoroughly con- 
vinced that this album will move his career to the next plateau," says Shapiro. 

Meanwhile, "One, Two, I Ixjve You," the second single from "Rumor Has It," 
enters Hot Country Singles & Tracks at No. 70, with airplay detected at 33 
of our 161 monitored stations. 

RoLL TIDE: Opening with 18,000 units, "Dancin* On The Boulevard" enters 
Top Country Albums at No. 7, marking not one but two career milestones for 
Alabama. This title is the highest debut for the group since "The Closer You 
Get" popped on in at No. 2 in the Nov. 5, 1983, Billboard, and it is also the act's 
biggest opening week since we began using point-of-sale information from 
SoundScan in May '91. Alabama's prior benchmark opener in that time was 
"American Pride," which entered with 16,000 units in the Aug. 29, 1992, issue. 

Ron Howie, VP of sales at the RCA Label Group in Nashville, says he's 
pleased with the debut and thinks there's a lot of room for growth in the com- 
ing weeks for the album, which is "heavily influenced by what some people call 
beach rock, so we feel [the band has] a whole new story to tell here." 

Howie says a series of nine in-stores over a five-day period during the track- 
ing week helped bolster the debut. "We had three [of those appearances] that 
averaged somewhere between 2,000 and 3,000 people each. It was almost to 
the point of being unmanageable in markets like Chicago and Columbus, Ohio," 
Howie says. "We have a second phase of in-stores in the Southeast, beginning 
May 7 in Nashville." That trip will also take Alabama to Knoxville, Tenn., 
Asheville, N.C., and Columbia, S.C., and conclude in Myrtle Beach, S.C., where 
the group owns and oi>erates its own venue, the Alabama Theatre. 

Meanwhile, "Sad Lookin' Moon," the lead single from the new set, rises 9- 
8 on Hot Country Singles & Tracks, with airplay detected at each of our 161 
monitored stations. 

NasHVILLE, MINUS THE TWANG: Meanwhile, a self-titled set by Mark 
Wills (Mercury Nashville) earns the Pacesetter cup with a 16% gain. The 
third single from that set, "Places I've Never Been," bullets at No. 34 on Hot 
Country Singles & Tracks, with airplay detected at 149 monitored stations, 
including KILT Houston, KTST Oklahoma City, and KUZZ Bakersfield, Calif. 

StRAIT TO THE STREETS: George Strait's "One Night At A Time" rises 
3-1 on Hot Country Singles & Tracks after just seven weeks on that chart. 
"This record is still so young in the grand scheme of things, we hope to live 
there [at No. 1] for a few more weeks," says David Haley, VP of promotion 
at MCA Nashville. A new Strait album, "Carrying Your Love With Me," will 
begin scanning at retail Tuesday (22), the day before Strait co-hosts the annu- 
al Academy of Country Music Awards on ABC. 



(Continued front gggg S?) 

real. We didn't put these guys togeth- 
er. They were already together. They 
worked in Texas together as a band for 
years." 

Sons Of The Desert, who named 
themselves after the aforementioned 
Laurel and Hardy film, comprises lead 
singer/acoustic guitarist Drew Wom- 
ack; his brother, guitarist/vocalist Tim 
Womack; bassist Doug Virden; key- 
boardist Scott Saunders; and drummer 
Brian Westrum. 

"It started in 1989, and I joined in 
1990, when the lead singer left to sell 
cars," says Drew Womack. "Soon after 
that, we brought Brian and Scott in. 
They were up in Dallas, so the band 
relocated to Dallas. We moved from the 
dance halls and honky-tonks in Waco 
[Texas] to the weeklong gigs around 
Dallas. Scott and Brian joined the band 
around '93. My brother, Tim, was the 
last to join about 2V*2 years ago." 

The band gathered experience on 
the Texas club circuit before heading 
to Nashville. "It was a Cinderella 
story," Womack says. "We felt like we 
were ready to go to Nashville and see 
what it was all about We booked a gig 
at the Wildhorse for two weeks, and 
the third day we were here, I played 
some songs for a publisher [who] man- 
aged Joe Diffie, Ty Herndon, and Tim 
McGraw at the time, and he's now our 
manager [Johnny Slate of Image Man- 
agement, whose company, API, U also 
Womack's publisher]. 

"He knew Epic was looking for a 
band. I was on my way home after 
playing him some songs, and I got to 
my hotel, walked in, and the phone was 
ringing. It was Johnny, and he asked if 
we could do a private showcase for Epic 
Records tomorrow at 1:30 p.m. So we 
got it all set up, and they offered us the 
deal right then and there. So the third 
day in Nashville, we were offered a 
record deal. We were in the right place 
at the right time." 

Kraski says it was the band's 
unique sound that perked up ears at 
Epic. "Musically, these guys are not 
derivative," he says. "They are very 
fresh . . . and you have somebody with 
tremendous talent like Drew. He has 
an incredibly expressive voice, and his 
songwriting skills are far beyond his 
years. That's what is going to separate 
these guys from everybody else." 

Produced by Slate and Doug John- 
son, the album contains eight cuts 
written or co-written by Drew Wom- 
ack, among them "Leaving October." 



He co-wrote the tune, about losing 
someone close to him, with Tom Dou- 
glas. "It will definitely be a single," 
Kraski says. "The question is, when 
strategically is the time right to 
release that because you want to make 
sure it's solidified enough at radio that 
you can take full advantage because 
that's not one you want to waste." 

The band members are the musi- 
cians heard on the album, and Womack 
admits that going from live perfor- 
mance to the studio was an unnerving 
transition. "It was really weird," he 
says. "It was so sterile ... It was hard. 
It was a lot different than playing live 
for sure, [but] the producers were real 
good at making us feel comfortable. At 
first, we were really intimidated, but 
they made sure we knew there was no 
time restriction or reason to rush — 
just relax and have fun." 

He says the band is pleased with the 
results. "That is what we sound like 
live, and that's what we wanted to por- 
tray on this record," he says. 

Womack says the years of perform- 
ing around Texas helped the band 
forge its music. "When we moved to 
Dallas, we started honing our sound 
and trying to develop something dif- 
ferent, and I think we have. We just 
wanted to keep the sound we fell in love 
with in the beginning, and that made 
everybody want to be in this band." 

Womack's life before his recording 
contract included a stint working for a 
Hastings outlet in Waco. Kraski says 
the label plans to use Womack's pre- 
vious day job to launch the record 
with an in-store appearance at that 
particular Hastings store, and possi- 
bly doing appearances at other Hast- 
ings locations. 

Though details were still being 
worked out at press time, Hastings* 
senior music buyer Skip Young says the 
chain may set up promotions at stores 
in Denton, Waco, Round Rock, and San 
Marcos, Texas, and call it "the 1-35 
tour." "We're talking about having a 
coming-home thing for Drew," he says. 

Young saw the band at an Austin, 
Texas, showcase and was impressed 
with its sound. "Drew has a killer 
voice," he says. "He's got the chops, 
and the band is tight. They are really 
good." 

Kraski says the campaign to launch 
the band began more than six months 
ago. The label sent out the videos of 
"Sons Of The Desert" and left phone 
messages from a variety of celebrity 



impersonators, as well as E-mailing 
radio stations. The label also serviced 
a few songs at a time out to tease radio, 
then invited PDs and music directors 
to Austin for the aforementioned show- 
case. "It was just great," he says of 
audience reaction. "And [the band is] 
already committed to quite a few 
fradio station] appreciation shows . . . 
and we are already set up with 'win it 
before you can buy it* promotions at 
radio. 

"We'll also be doing dance club pro- 
motions the weekend before the in- 
store date to kind of complement the 
'win it before you can buy it* [con- 
tests]," Kraski adds. 

Another facet of the campaign that 
Kraski thinks will be beneficial is that 
the label is offering special pricing on 
the album. "We are releasing Sons Of 
The Desert at Sony's developing-artist 
price, which is $7.98 on cassette and 
$11.98 on CD. Wade Hayes and Ty 
Herndon are a couple of acts we broke 
out of that developing-artist program. 
That gets retailers very excited be- 
cause it gives them an opportunity to 
show a great price to their consumers, 
and it's an opportunity for them to give 
something of great value at a great 
price that helps create consumer loy- 
alty for them." 

Kraski says that the developing- 
artist program has been successiiil not 
just for Nashville but for Sony as a 
whole. "Our batting average is very 
high," he says. "Our rule of thumb is, 
if we don't believe it's an absolute 
smash-hit home-run album, we don't 
put it in the developing-artist pro- 
gram." 

Kraski adds that the label has plans 
"for aggressive positioning in over 
8,000 retail locations, and we are still 
putting to bed a lot of other commit- 
ments." 

The band has been getting expo- 
sure by its video airing on CMT and 
TNN and by performing dates on the 
Wal-Mart tour as well as opening 
slots for Joe Diffie and Ty Herndon. 
The band is hooked by Creative 
Artists Agency, and plans call for 
continued heavy touring during the 
summer. 

"We think this is exactly what the 
marketplace needs," Kraski says. "We 
are off to a great start with the single, 
and it looks like it's going to go all the 
way. We have a lot of hit singles to fol- 
low this one. So we are pretty much 
primed and ready to go." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher Licensiruj Ore) Sheet Music Otst. 
21 455 ROCKET (Irving. BMI/Cracklm', BMI/Rug BMI] WBM 
52 AIL THE GOOD ONES ARE CONE LAcufl Hose 

MfttMM lot I. ASCAP/Ranger Bob, ASCAP) 
5 ANOTHER YOU (EM ApriLASCAnHL 

50 BAD FOR US (Square West, ASCAP/WDH. ASCAP/Foolish 
Hit. ASCAP/Howfcn Hits. ASCAP/Hamstew Cumberland 
BMI Tom Shap.ro. BMI) WBM 

51 BE HONEST (Major Bob, ASCAPWo Bravo. BMVSon Of 
Gila Monster. BML-Shytane, BMI) WBM 

7 BETTER MAN, BETTER OFF (Ensejn, BMI/Slwot 

SUM ASCAP) HI 
75 THE BETTER TO DREAM OF YOU (Why Walk ASCAP) 
62 BREAKFAST IN BIRMINGHAM (Old Desperados. 

ASCAP/N2 D, ASCAP/Bfian's Dream, ASCAP/Wilklawn. 

ASCAP/Balmur, ASCAP) WBM 
G7 CHANGE HER MIND (Hamstem Cumberland, BMW any 

Boone. BMI/BMG ASCAP) HL/WBM 

30 COLO OUTSIDE (MCA. ASCAP/ShiiwV Stone Cold. 
ASCAP/B* Hints, ASCAP/Max Dot ASCAP^asy landing. 
BMI) HL 

21 COUNT ME IN IFMI. ASCAP/Pnricelon Street. 
ASCAP/Kamstem Cumberland, BM|/Fu£ue. BMI) 
HL/WBM 

31 CRY ON THE SHOULDER OF THE ROAD (Mighty Nice 
BMI/Btue Water. BMllongrtude. BMI/August Wind. 
BMI/Great Broad. BMI) HL/WBM 

45 DADDY'S UTTLE GIRL (Purple Sun. SESAC/Ten Ten. 
Sf SAC/Real GuiFnends, SESALVStan Webb, SESAC) 



22 DARK HORSE (EMI April. ASCAP/lnto Wistlin', 
ASCAP/Wetacune. SOCAfWown In Front, SOCAN/Dream 
ing In Pub**. SOCAnVSorty/ATV Tunes LLC. ASCAP) HL 

61 DO IT AGAIN (Almo. ASCAP/Twin Creeks, ASCAP/ Jess 

Brown, ASCAP/Ensrun. BMI) HL/WBM 
E DOHT TAKE HER SHE'S ALL I GOT Uerry Williams. 

SMI/Bug, BMl/Embassy, BMlTjellrxec, BMI) 
71 A DOOR (Starstruck Writers Group. ASCAP/Mark D , 

ASCAP/EMI Blackwood, BMI/Ty Land. BMI) 
44 A D02EN RED ROSES [Major Bob, ASCAP/Poor Folks, 

BMI) WBM 

S9 EASE MY TROUBLED MIND ISony/AIV Tree. BMt/Moliite 
Valley. ASCAP. Ham stein Stroudavarwus. ASCAP/KjnetK 
Diamond. ASCAP/Curb, ASCAP) HL/WBM 

23 EMOTIONAL GIRL (Starstruck Angel. BMl/Dead Solid 
Perfect BMI/Sorry/ATV Tree, BMI/Chris Waters. BMD HL 

41 EVERYTHING I LOVE (Cobom RMl/Ten Ten. BMI/lusf 
Cub. BMVSongs Of PolyGram bit 'I. BMI) HL/WBM 

64 FIRE WHEN READY (Hamstem Cumberland. BMlTom 
Sltap.ro. BMl/Baby Mae. BM0 WBM 

49 FIT TO BE TIED 0OWH IStarstmck AngeL BMI/Musc Of 
Moo. BMI) HL 

56 FROM WHERE I'M SITTING [Major Bob. ASCAP/WB, 
ASCAP) WBM 

15 .A GIRL'S GOTTA DO (WHAT A GIRLS GOTTA DO) (May 
pop, BMlWikfcounrjy, BMI/Makin' Chevy s, BMVEMI 
Blackwood. RMfArtbyme. BMl/Mike Cum. BMlfttamond 
Storm. BMI) HL/WBM 



10 G000 AS I WAS TO YOU (New Don, ASCAP/New Hayes. 
ASCAP/Hondor. BMWrvmg. BMI) WBM 

39 HERE'S YOUR SIGN (GET THE PICTURE) flwwi Spurs, 
BMfShaNoo, BMI/Songs Of PoryGram Intl. BMl/Virpn 
Tarter. BMI) HL 

24 HOLD IN' (Irving BMIyKelty Garrett, 8MI/Alrr», 

ASCAP/DarWy Rabt*. ASCAP/Sony/ATV Tree, BMI) WBM 

65 THE HOPECHEST SONG (Ccbum, BMI 

18 HOW WAS I TO KNOW (Sooy/ATV Cross Keys. ASCAP/AJ 
Around Town. ASCAP/Starstnjck Angel. BMI/EMI Black- 
wood. BMI) HL/WBM 

72 I COULD LOVE I MAN LIKE THAT (Warner -Tamerlane, 
BMI/Chenowee, BMI) WBM 

68 I'D RATHER RIDE AROUND WITH YOU (Starstruck 
Writers Group. ASCAP/Mark D„ ASCAP/tMl Blackwood. 
BMlfly Land, BMI) HI 

11 IF SHE DON'T LOVE YOU IWB, ASCAF/Big Tractor. 
ASCAP/EMI April. ASCAP/X-Iown. ASCAP) HL/WBM 

73 I LEFT SOMETHING TURNED ON AT HOME ICatcn The 
Boat ASCAP/Castte Street ASCAP) 

12 I MISS YOU A UTTLE (Hot Hooks. BML'iMM. BMI/tX, 
ASCAP) WBM 

38 I HEED YOU (Almo. ASCAP/Twin Creeks ASCAP.Wamer- 

Tamertane, BMVNew Works. BMI) WBM 
43 I ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL 
54 I WILL, IF YOU WILL (Zomoa. ASCAP/lnspector Bartow. 

ASCAP/Mgnty Good. ASCAP) WBM 

74 KEEPING YOUR KISSES (Atlantic, BMVPairK And Print- 
er, BMI) 

59 KING OF THE ROAD (FROM TRAVELLER) (Tree, BMI) 
36 LET IT RAIN (EMI Blackwood BMI/Songs Of Jasper, 

BMI/EMI Apni. ASCAP) HL 
20 THE LIGHT IN YOUR EYES (Mota. ASCAP) WBM 
16 A LITTLE MORE LOVE (Benefit. BMI) WBM 



25 UTTLE THIHGS (Ensign. BMI/lsland Bound, 
ASCAP/Famous. ASCAP) HL 

33 LOVED TOO MUCH (New Don. ASCAP/New Hayes, 
ASCAP/lrving, BMI) WBM 

.63 LUCKY ME, LUCKY YOU (Gary Nicholson ASCAP-MRBl, 
ASCAP/Sortgs Of PofyGrain Int l. ASCAP/Uu Roy Pamef I. 
BMD 

28 NEVER AGAIN, AGAIN (Malacn. BMllsham Ryto, BMI) 
HL/WBM 

1 ONE NIGHT AT A TIME (EMI Blackwood BMI/Golry 
Rogers. BM I/Song Island. BMllrfe's A Pilch, 
ASCAPWeon Sky ASCAP/Hipp Row. ASCAP) HL 
70 ONE. TWO, I LOVE YOU (Songs 01 PolyGram Inl I. 
BMI/fefder Hill, B Ml/New Haven, BMVMusie Hill, BMI) 

3 ON THE VERGE (Careers -BMG BMI/Hugh Prestwood 
BMI) HL 

34 PLACES I'VE NEVER BEEN (Hamstem Cumberland. 
BMLBaby Mae, BMfNcw Havert, BMI) WBM 

4 RUMOR HAS IT (Lon Jayne, BMI/Sonoaddy. BMI/Muy 
Bueno. BMI) 

8 SAD LOOKIN' MOON (May pop. BMI) WBM 
42 SAY YES (EM April, ASCAP/Mown. ASCAP/Hamsle-i 
Cumberland BM I/Fugue. BMI) HL/WBM 

35 SHE DREW A BROKEN HEART (log Rhythm, BMI) 

57 SHE SAID. HE HEARD (Loyal Dutchess, ASCAP/T amoiA, 
ASCAP/New Don. ASCAP/New Hayes, ASCAP/Don 
Schktz, ASCAP) HL/WBM 
46 SHE'S GOING HOME WITH ME (Post Oak. BMI) 
14 SHE'S SURE TAXING IT WELL (Miss Betsy, ASCAP/Tiny 
Buckets 0' Music, ASCAP/C.J D, ASCAP/Zomba. BMI) 

13 SITTIN' ON GO (Warner Ta.-nenar>e. BMl/Hellmaymen. 
BMl/Maypoo. BMl/Nmeteenth He*, BMI/M*e Curb, 
BMI/Diamond Storm. BMI) WBM 



IS SIX DAYS ON THE ROAD (Southern Arts BMI/Tune, 

58 SOMEWHERE IN LOVE (Emdar. ASCAP/lexas Wedge. 

ASCAP.Willdawn, ASCAP.Bolmur. ASCAP) WBM 
53 THE SWING (EMI April. ASCAP/IKids. ASCAP/ AMR. 

ASCAP/Swrra Home. ASCAP) HL/WBM 

47 TARE IT FROM ME (Warner-Iamertane. BMl/Poltywog. 
BMI/Socan, BMI) WBM 

9 OHIS AIN'T; HO THIHKIN' THING (EMI Blackwood. 

BMI/Ty Land, BMl/Starsbuck Writers Group. 

ASCAP/Mark D, ASCAP) HL 
32 THIS IS YOUR BRAIN (Almo, ASWP/Daddy Rabort 

ASCAP/Sony/ATV Tree. BMD HL/WBM 
66 THE TROUBLE WITH THE TRUTH (Cross Keys. 

ASCAP/Four Sons. ASCAP) 
60 TRUE LIES (Sony/ATV Tree. BMI/AJ Andersongs, 

BMI/Mighty Nice, B MI/MCA, ASCAP/Fire Feather, 

ASCAP) HL 
40 UNCHAINED MEL0OY (frank. ASCAP) 

48 THE USED TO BPS (Dine Stars, ASCAP/Southern Days. 
ASCAP/CMt, ASSAP/Aculf-Rose. BMI) WBM 

55 USE MINE (EMI April, ASCAP/love The Town, 

ASCAP/Da«d Aaron, ASCAP) HL/WBM 
29 WE DANCED ANYWAY (Longitude, BMI/August Wind. 

BMI/Groat Broad, BM I/Heart Of Hearts. BMI) WBM 
37 WHATEVER COMES FIRST (Ritk Hall. ASCAP /Water 

town, ASCAP/Emdar ASCAP/Texas Wedge. ASCAP/Wom 

aculate Conceptions, ASCAP/Full Keel, ASCAP) WBM 
2 WHEN I CLOSE MY EYES {Tom Coflms, BMt/Murrah, 

BMI) WBM 

26 WHO'S CHEAT1N' WHO (Songs Of PolyGram Intl. 

BMI/EMI Algee. BMI) HL/WBM 
17 WHY WOULD I SAY GOODBYE (Sony/ATV Tree, BMI/But- 

fak) Prairie BMI/Ctins Waters. BMI) HL 
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Aboard TOP COUNTRY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND 
PROVIDED Br 



Hlfiir 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETtfjCO) 


PEAK POSITION 


1 


1 


1 


9 


* * ★ No. 1 * * * 

^ N , N g J!,' M f^,. m 9 , Wl , UNCHAINED MELODY/THE EARLY YEARS 


1 


2 


7 


2 


40 


liFHnH r\ 1 rvl CO Jft VAJMb / foci \lu.'r*a, ID. 301 DLUC 


1 


3 


3 


3 


32 


DEANA . v^^tu I ... .n H DID 1 SHWE MV LEGS F0R THIS ' 


2 


CD 


NEW> 


1 


* * ★ Hot Shot Debut* * * 

CLAY WALKER GIANT 24674. WARNER BROS (1098716981 RUMOR HAS IT 


4 


CD 


4 


5 


3 


ALISON KRAUSS & UNION STATION SQ L0NG SQ WRQNG 


4 


nn 


6 


6 


13 


BILL ENGVALL WARNER BROS 46263 (10 9a'16.98) Bfl HERE'S YOUR SIGN 


5 


CD 


NEWt> 


I 


ALABAMA RCA 6)426 no .98/16 58! DANCIN' ON THE BOULEVARD 


7 


g 


5 | 4 




TRACY LAWRENCE ATLANTIC 8J98VAG (10 9S'I6 96) THF COAST S CLEAR 


4 


( 9 ) 


NEW ► 


1 


WYNONNA CURB 115B3,WCA(10.98/16.98> COLLECTION 


9 


10 


7 


8 


42 


TRACE AOKINS 0 Capitol Nashville 37222(10.98/15 9b) BB DREAMIN' OUT LOUD 


6 


U 


9 


10 


42 


KENNY CHESNEY ETO66908/RCAI10.9B/IS.98)B ME AND YOU 


9 


u 


8 


7 


24 


ALAN JACKSON A ARISTA ISS13 I10.9ai6.98) EVERYTHING 1 LOVE 


1 


13 


10 


9 


26 


KEVIN SHARP • 143/ASVIUM 6I93CVEEG 110 98116 98)11 MEASURE OF A MAN 


4 


14 


11 


11 


52 


BROOKS 4 DUNN A 1 ARISTA 18810 110.98/15.98) BORDERLINE 


1 


15 


16 


24 


3 


TANYA TUCKER CAPITOL NASHVILLE 36886 (10.98/16.981 COMPLICATED 


15 


16 


12 


13 


25 


TRACY BYRD MCA 11485(10.98/16.98) BIG LOVE 


12 


17 


13 


12 


29 


CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS 


2 


IS 


14 


14 


50 


MINDY MCCREADY A BNA 66806/RCA (9 96715 981 ■ TEN THOUSAND ANGELS 


5 


QD 


19 


73 


86 


COLLIN RAYE A EPIC 67033/SONY (10 96 Ed 1 5 981 1 THINK ABOUT YOU 


5 


20 . 


15 


15 


10 


KATHY MATTEA MERCURY NASHVILLE 532899(1 0.98 ECV'l 6 981 LOVE TRAVELS 


15 


21 


17 


16 


■ 


REBAMCENTIREA MCA 11500(10.96/16.961 WHAT FITS ■ 


1 


22 


16 


18 


77 


ALAN JACKSON A' arista ibso: (10.96/16.981 , THE GREATEST HITS COLLECTION 


1 


23 


21 


15 


29 


S "' CHAEL M0NTG0ME,,Y • WHAT 1 DO THE BEST 


5 


24 


20 


i; 


23 


TERRI CLARK • MERCURY NASHVILLE 532879 110 96 EQ/15.9B) JUST THE SAME 


10 


29 


23 


26 


31 


LORRIE MORGAN • BNA66847/RCA(10.9671698I GREATER NEED 


8 


26 


25 


23 


25 


DAVID KERSH CURB 77848(10 96715 98) B GOODNIGHT SWEETHEART 


21 


27 


24 


22 


55 


BRYAN WHITE A ASYLUM 61880/EEG 110 96715 96) BETWEEN NOW AND FOREVER 


7 


28 


22 


21 


51 


GEORGE STRAIT A' MCA 1 1428 110 9616.98) BLUE CLEAR SKY 


1 


CD 


58 


65 


4 


* * * Greatest Gainer * * * 

ROY ORBISON VIRGIN 42350 (109616 961 THE VERY BEST OF ROY ORBISON 


29 


30 


26 


21 


N 


CLEDUS T." JUDD RAZOR t TIE 2825 (10 981 6 98) B 1 STOLED THIS RECORD 


23 


31 


27 


25 


30 


AALT D»e!y6O902^0 5 98/16 981 THE BEST 0F C0 U N ™ V SING THE BEST OF DISNEY 


17 


32 


32 


31 


21 


MARK CHESNUTT DECCA 1 1529/MCA (10.98/16 981 GREATEST HITS 


13 


33 


30 


28 


46 


VTNCE GILL • MCA 1 1422 110.96/16.981 HIGH LONESOME SOUND 


3 


34 


31 


49 


7 


VARIOUS ARTISTS ARISTA 18821 (10.98/15.981 PEACE IN THE VALLEY 


31 


35 


29 


30 


73 


GARTH BROOKS A* Capitol Nashville 32060(10.98/15.96) FRESH HORSES 


1 


36 


28 


29 


85 


FAITH HILL A r WARNER BROS 45872(10 98/16.98) IT MATTERS TO ME 


4 



THIS WEEK 


LAST WEEK 


s 


WKS. ON CHART 


ARTIST TITLE 

LABEL A NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT! 


I 

t 

g 

3 
E 


<3D 


V 


50 


3 


BIG HOUSE MCA 11446I1096'159B)B 


B G HOUSE 


37 


38 


33 


33 


64 


PATTY LOVELESS • EPIC 6726*S0NY (10.98 £0/15.98) THE TROUBLE WITH THE TRUTH 


10 


39 


36 


37 


83 


32£S*™'Vici (10.9EV16.961 GREATEST HITS - FROM THE BEGINNING 


3 


40 


34 


32 


33 


TRAVIS TRITT • WARNER BROS 46304 (10 95'16.98) 


THE RESTLESS KIND 


7 


41 


42 


38 


73 


VINCE GILL A MCA 11394 (10.98/16.981 


SOUVENIRS 


j 


42 


35 


36 


49 


SAMMY KERSHAW • MERCURY NASHVILLE 528893 (10.98 EOV17.9BI 


POUTICS. REUGK7N AND HER. 


17 


43 


44 


4/ 


6 


MILA MASON Atlantic 82923^ag(10961598iB 


THAT'S ENOUGH OF THAT 


43 


44 


41 


40 


64 


TRACY LAWRENCE A Atlantic 82666/ag (10 9615.981 


TIME MARCHES ON 


4 


45 


33 


41 


82 


TIM MCGRAW A ; CURB 77800 (10.98/16 98) 


ALL 1 WANT 


1 


46 


38 


34 


25 


MARY CHAPIN CARPENTER • 

COLUMBIA <z . vj-r- .: .. ....r. : u :t 


A PLACE IN THE WORLD 


3 


47 


40 


35 


51 


TOBY KEITH • mercury nashville 531192(10.98 EO/16.96) 


BLUE MOON 


6 


41 


49 


51 


40 


ALABAMA RCA 66846 14 98/9 98) 


SUPER HITS 


47 


49 


50 


43 


43 


LYLE LOVETT CURB H409.WCAU0.9a/16.981 


THE ROAD TO ENSENADA 


4 


SO 


48 


42 


33 


TRISHA YEARWOOD MCA 11477(10961698) 


EVERYBODY KNOWS 


6 


51 


53 


56 


28 


RICK TREVINO COLUMBIA 674S2/SONY (10.96 10/16.96] 


LEARNING AS YOU GO 


17 




52 


52 


53 


35 


TY HERNDON EMC 67S64/S0NV (10.98 E0/15.98) 


LIVING IN A MOMENT 


6 




53 


51 


48 


30 


BR5-49 ARISTA 18818 110 96.35.98) B 


BR5-49 


33 


94 


43 


39 


33 


Srb'^I" 1 '* CRANK IT UP THE MUSIC ALBUM 


3 


55 


45 


44 


30 


JOHN BERRY CAPITOL NASHVILLE 35464 (10.98715.96) 


FZ-CLS 


9 


56 


46 


46 


29 


GARY ALLAN DECCA 1]482/MCAI10.98/159B)B 


l/SFD HEART FOR SALE 


20 


57 


57 


61 


15 


CRYSTAL BERNARD river north 161207 (10.98/15 98/ EH 


THE GIRL NEXT DOOR 


57 


58 


56 


52 


S3 


GEORGE STRAIT A' MCA 11263 (39 9649 98) 


STRAIT OUT OF THE BOX 


9 


59 


54 


54 


44 


PAUL BRANDT REPRISE 46180/WARNER BROS I10.98/16.981B 


CALM BEFORE THE STORM 


14 


fin 


47 


45 


61 


RICOCHET • COLUMBIA 67223/S0NT 110.98 EO/15 96: B 


RICOCHET 


14 


61 


62 


53 


79 


LORRIE MORGANA BNA 66506/RCA 110 .96716 .961 


GREATEST HITS 


5 


62 


59 


57 


64 


MARTINA MCBRIDE • RCA 66509 19 98/15.98) 


WILD ANGELS 


17 


63 


60 


75 


4 


STEPHANIE BENTLEY epic&6B77^ony(|0.98EO;15 98) 


HOPECHEST 


60 


64 


55 


55 


91 


JEFF FOXWORTHY A' WARNER 8ROS 46856 (10.98/16.98) 


GAMES REDNECKS PLAY 


2 


65 


61 


58 


88 


TERRI CLARK • MERCURY NASHVILLE 526991 (10 98 Ett'16 98) B 


TERRI CLARK 


13 


CD 


73 




7 


* ★ ★ Pacesetter * * 

MARK WILLS MERCURY NASHVILLE 532116(10 96 £0715.961 


* 

MARK WILLS 


66 


67 


63 


64 


. 


JOHN ANDERSON BNA 66962/RCA ho 9ft.l6.98) 


GREATEST HITS 




68 


72 


70 


6 


KIM RICHEY MERCURT NASHVILLE 534255 (10.98 E0716 98) 


BITTER SWEET 


53 


69 


69 




2 


THE BUFFALO CLUB RISING TIDE 53044 (10.98/15.98) 


THE BUFFALO CLUB 


69 


70 


66 


69 


Gl 


LITTLE TEXAS • WARNER BROS 46017 (10 9635.98) 


GREATEST HITS 


17 


71 


71 






SAMMY KERSHAW MERCURY NASHVILLE 528536 (10.98 ECyT6 98) 


THE HITS CHAPTER 1 


19 


CD 


RE-ENTRY 


19 


JERRY GARCIA A DAVID GRISMAN ACOUSTIC D4SC21 (17. 98 CD) SHADY GROVE 


19 


CD 


RE-ENTRY 


22 


JOHNNY CASH American 43097*/warner Bros (10 98/15,98) 


UNCHAINED 


26 


74 


68 


62 


7 


BRADY SEALS REPRISE 46258/WARNER BROS. (10.98716 98) B 


THF TR.1TF- 


44 


75 


67 


67 


51 


JO DEE MESSINA CURB 77820 (10 9615 981 B 


JO DEE MESSINA 


22 



O Albums with the greatest sales gains this week •Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units, A RIAA certification tor sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boned sets-, and double albums 
a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available- Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent 



: " i s which are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage grovrth. Heatseeker Impact shows albums removed from Heatseefcm this week 

Communications, and SoundSean, Inc. 



I Indicates past or present Heatseeker title. « 1997, Biflboard/BPI 



|-> III I Tah ll>lk»MlMi Aol/Tkloaa 1IL. . — COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

Biiboard 9 Top country Catalog Albums ^^™~«-*«™-~- „,,„. 


THIS 
WEEK 


LAST 
WEEK 


ARTIST . TITLE 

LABEL A NUMBEFtDISTRIBUTiNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


11 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE7CD1 


li 




1 


SHANIA TWAIN A mlrcur- nashville 5224&F. to :b' 


BjB 4«*tt«Ng.l THE WOMAN IN ME 


114 




14 


12 


REBA MCENTIRE A* MCA 10906 (10.96715 98) 


GREATEST HITS VOLUME TWO 


185 




2 


GARTH BROOKS A'' Capitol nashville 29689 410 98/15.98) 


THE HITS 


122 




19 


16 


BROOKS I DUNN A' ARISTA 1865819 98/15 981 


BRAND NEW MAN 


295 




3 


PATSY CLINE A' MCA 12' (7 9B/12.98J 


12 GREATEST HITS 


525 




16 


20 


PATSY CLINE A MCA 4038 (7 98712.981 


THE PATSY CLINE STORY 


142 






VINCE GILL A' MCA 11047 (10.98/15.98) 




149 












4 


WHEN LOVE FINDS YOU 




11 


19 


THE CHARLIE DANIELS BAND A 1 epic 3879&SONY (7 98 Earn 981 


A DECADE OF HITS 


390 




5 


HANK WILLIAMS, JR. A CURB 77638 16 9679 981 


GREATEST HITS. VOL. 1 


153 




IS 


21 


GEORGE JONES A EPIC 4077&SONY (5.98 E0/9 98) 


SUPER HITS 


316 




6 


GEORGE STRAIT A' MCA 10651 (10.98/15.98) 


PURE COUNTRY (SOUNDTRACK) 


239 








19 


18 


GARTH BROOKS ▲" CAPITOL NASHVILLE 93866 19 98/13.981 


NO FENCES 


315 




7 


TIM MCGRAW A* CURB 77659 (9 98/15.981 


NOT A MOMENT TOO SOON 


160 








20 


17 


TANYA TUCKER • CAPITOL NASHVILLE 81367 (10 98715.98) 


GREATEST HITS 1990 1992 


5b 




10 


ALISON KRAUSS A ; ROUNDER 0325* (9 9S3 5 981 B 


NOW THAT IVE FOUND YOU: A COLLECTION 


114 






14 


WILLIE NELSON • COLUMBIA 64IB4.50NT IS98ECV9 98J 


SUPER HITS 


143 




21 


22 


HANK WILLIAMS A MERCURY NASHVILLE 823293 (7 98 £071 1 .98) 24 OF HANK WILLIAMS GREATEST HITS 


-138 






TRACY BYRD A' MCA 10991 (10 98/15 98) 


NO ORDINARY MAN 


149 




22 


15 


GARTH BROOKS A' CAPITOL NASHVILLE 98743 (10 98716 981 


THE CHASE 


144 






CHARLIE DANIELS • EPIC 64182/SDNY (5 98 EQ/9 96) 


SUPER HITS 


126 




23 


24 


MARY CHAPIN CARPENTER A' COLUMBIA 488B1/S0NV (10.98 E0716.98 


COME ON COME ON 


227 




13 


ALABAMA A RCA 66410 110 9&15 981 


GREATEST HITS VOL III 


132 




24 


23 


JOHN MICHAEL MONTGOMERY A' Atlantic 82728.AG (10 98,16 98) 


JOHN MICHAEL MONTGOMERY 


106 




11 


BRYAN WHITE A ASYLUM 6[642/EEGU0.W5 98)B 


BRYAN WHITE 


95 




25 




GEORGE STRAIT A' MCA 42035 17.96/12.98) 


GREATEST HITS VOLUME 2 


495 



c 1997 B'tlbrartVBPI CormuntatoT) jnd SaottdSai'. Inc. 
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BILLBOARD APRIL 26, 1997 



Billboard, 



APRIL 26. 1997 



Hot Latin Tracks 



9BB 



Artists & Music 



27 STATIONS 



1 SHAKIRA it,. i^HNM v 
SE QUIERE SE MATA 

2 DIEGO TORRES > ■ •*. -•' . 

SE QUE VA NO VOLVERAS 

3 FEY SONY LATIN.30W 

4 CELINE DION S5C 

MUSICV50NY SOLA OTRA VEZ 

5 JON SECADA sbk/EMI 

6 LAURA PAUSINI vvea laiina 
ESCUCHA A TU CORAZON 

7 KABAH POLYGRAM LATINO 
LA CALLE DE LAS SIRENAS 

8 RICKY MARTIN SONY 

9 ENRIQUE IGLESIAS . 

visa ENAMORADO POR 
10 EMMANUEL >■ ■ 

NO Ml MUJER 
1 1 AMANDA MIGUEL - 

GRAM LATINO MEDIA MORA 

12 LA MAKINA .".ft-SONY 
CORAZON DE OTRO 

1 3 CHAYANNE SONY LATIN-SON* 
VOLVER A NACER 

14 MARCOS LLUNAS i - v ^i 
LATINO TE AMO 

15 JULIO IGLESIAS 
COIUUSIA'SCNV VOLVER 



TROPICAL SALSA 



17 STATIONS 



* . .''I «f«. -. - :* -t 

TCCdMsctOMtorthtSfMtim* IT 



1 BRENDA K STARR PAPCMA 
HERIDA 

2 GILBERTO SANTA ROSA 

SONY TROPICAOSONV ESAS... 
3GRUPO MANIA: \> v*z* 
CAUSONY DEJA QUE LA 

4 ALEX DCASTRO >mi.y.Ska.v 
ROOVEN TE FUISTE 

5 MICHAEL STUART hum 
AMOR A PRIMERA VISTA 

6 GIRO SONY TROPICAL/SONY 
ME ENAMORE 

7 SAN ED FUI LATIN 
CUANDO TU TE FUISTE 

8 TONY VEGA RMM 
AHORA QUE TE VAS 

9 LA MAKINA UN/SONY 
CORAZON DE OTRO 

10 YOLANDITA MONGE WEA 
LATINA SUSUSUSUBIR 

11 LOS SABR050S DEL 
MERENGUE U ' ; EL MEJ0R 

12 MASCARA SALSERA GOLD 
STAR H p ESTA MUJER... 

13 TITO ROJAS IU 

QUIERO HACERTE EL AMOR 

14 RIKARENA j*i*S0NY 
NO PUEDO OLVIDARLA 

15 CELINE DION 550 
i.ii,--,;.^0Nv SOLA OTRA. 



REGIONAL MEXICAN 



57 STATIONS 



SON! 
5 LOS YONIC'S I 

•l.j Ml m. '^0 



M 



THIS 
WEEK 


.at 

r _ 




z 

°E 

S3 


COMPILED FROM A NATIONAL SAMPLE Of AIHPLAY SUPPLlEO 8T BROADCAST 
DATA SYSTEMS RADIO TRACK SERVICE- 96 LATIN HUSK STATIONS ARE ELEC- 
TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK 

ARTIST TITLE 

LABEL/DISTRIBUTING LABEL PRODUCER ISONGWRiTERi 


CD 


2 


2 


7 


* * * No. 1 * * * 

LOS TEMERARIOS YA ME VOV PARA SIEMPRE 

A ANGEL ALBA IIVHORESl 


2 


1 


1 


13 


ENRIQUE IGLESIAS 


■ l . j:< "Hir.iLUA vi: 

r f-:bi; but ja gl-si-s: 


CD 


4 


3 


7 


LOS TIGRES DEL NORTE 


Ml SANGRL PRISIONERA 

E A HEBNANDEi E VAlENCAi 


CD 


3 


4 


5 


MARCO ANTONIO SOLIS 


O SOY O FUI 

M A SOL'S IM A sO-i- 


f5) 


6 


12 


5 


LOS TUCANES OE TIJUANA 

FLMATlf. 


SECUESTRO DE AMOR 

, -'I . ' V . ' Ml i'l LA" .'■ 


6 


5 


5 


9 


BRONCO 

!m\-Vi: ; - 


QUIEN PIERDE MAS 

F=:"'liT. i y A CA , 'FF FFFAR.'A 


CD 


19 




; 


JUAN GABRIEL 8. ROCIO DURCAL EL DESTINO 

ARULAMG 1 GABRIFI (1 CAFWFI 


CD 


9 


7 


20 


GRUPO MOJADO 

FDHDVKa 


PIENSA EN Ml 

i-'-a v i.v.i." ; i- i.i i'::. 1/ '...'ami . 


CD 


10 


14 


7 


FEY AZUCAR AMARGO 

SCNYIATIHSONY MAT, '<'■ -V.A >.' .'.F 1 .'.'.[ nr. 7 FtF-ADO', 


gd 




8 


9 


LOS TIRANOS DEL NORTE 


CHAROLA DE PLATA 


11 


7 


6 


14 


GRUPO LI M 1 TE 


JUGUETE 
JCARRIIIOIMASSIASI 


(3D 


12 


9 


6 


LORENZO ANTONIO 


♦ EL NO TE QUIERE 

T MfTRRIF (T MORRIFl 


13 


II 


to 


11 


EMMANUEL 

PFMGRMI 1ATI-.0 


Ml MUJER 

UAU.ANWLMWALlTJAIIOriOl 


14 


8 


13 


6 


SHAKIRA 

SONY IAT\SOSY 


SE QUIERE SE MATA 

1 . . ■ ... : .,J,.A. 1 ...... .A 


© 


20 


22 


3 


DIEGO TORRES ♦ SE QUE YA NO VOLVERAS 

■ 1 W*M r .A. F. ■ ' F: Wr\'/.\ \l .'. ../..■ 




23 


18 


7 


INTOCABLE 

tMt LATIN 


Y TODO PARA QUE 

i AiAIA.FRFTNA 


GD 


18 


23 


3 


CELINE DION 


SOLA OTRA VEZ 

L FOSTER E -A-F'tN ; RALHUA'i'NOf • 


18 


IS 


21 


6 


ALEJANDRO FERNANDEZ 

SON* FtlSCOS'SOm 


• NUBE VIAJERA 

. 


19 


10 




6 


JON SECADA 

■ 


♦ . YM-.rriL' 


Gl 


22 


19 


4 


* * * AlRPOWER* * * 

KABAH LA CALLE DE LAS SIRENAS 

■ -i' 


GD 


21 


20 


4 


+ * * AlRPOWER* * * 

LOS REHENES ♦ COSAS BUENAS QUE PARECEN MALAS 

J TORRES U TORRES: 


22 


17 


16 




LOS YONIC'S 


'.. ■•■ ill- 1 .ft ALf, 

!■ '..ah; . I,' M--i. 


CD 


27 




3 


LOS ANGELES AZULES 

OISA/FMI1ATIR 


Ml NINA MUJER 

1 Mt.'IA AvA'.'i , l I.-' |A A, AM: 


24 


24 


15 


6 


LAURA PAUSINI ESCUCHA A TU CORAZON 

•- -n - - •. .VA;-*i:f-is:.:.::u'A:--i:*MAvtv. . „.h^ 


© 


30 


39 


3 


LOS CAMINANTES 


CON TINTA DEL CORAZON 

A [If UNA ! I'FRNANOI.'i 


© 


29 




2 


LOS HUMILDES 


UN BESO PARA LLEVAR 

f UlT^ro.lOl AJAH FEESPAWA. 


GD 


33 


35 


5 


LA TRADICION DEL NORTE 

ARKXA/BMG 


CORAZON 

LFAGUILA" ., Li-...'.'. 


© 


38 


40 


7 


EZEQU1EL PENA 


ANDO QUE ME LLEVA 

.', . NIE.A 


@ 


40 




2 


BANDA EL RECODO 


Ml FRACASO 






, i .'ji . a. ; .;a^^i'. 


30 


26 


24 


s 


VICENTE FERNANDEZ 


PORQUE 


31 


35 


36 


25 


MICHAEL SALGADO 

jctr 


PALOMITA BLANCA 

,i t uPEi..,ALENAll 


© 


NEWP- 


1 


GRACIELA BELTRAN 

FMI IATIN 


TUYA 

■ ■ 1 


© 


NEWP 


1 


SELENA ♦ LAST OANCE.THE HUSTLE/ON THE RADIO 

EMILAT'N ABQUINTANIIIAII IC ARARA V V 'ir. SI M'.'t i. ,M .-..|:.'. 


34 


14 




24 


GRUPO LIMITE 


EL PRINCIPE 

FARRiUF) .AlA/AN 


35 


14 


11 


11 


CHAYANNE 

,i V A" 


♦ VOLVER A NACER 

ESTEFANO 1FSTEFAN0 X 7APATA 


® 


NEWP 


1 


SAM U RAY 

niSATMl LATIN 


EL SOY YO 

NOT LISTED IM A FSTRADAI 


m 


RE-ENTRY 


1 


E O TCHAN E O TCHAN 

POI YGRAM 1 ATINO I C ADAN W.RANGEL ICAUUNA.B.TCHAN.CISSINHD) 


38 


28 


29 


8 


INDUSTRIA DEL AMOR SUSPIRAR 

1,', : ■ . V.VA INDUSTRIA DEL AMOR IR WRFXUCO A.RIIMf II 


39 


25 


17 


14 


RICKY MARTIN ♦ VOLVERAS 

SONY LATlNiSONY A C PORTE* 1 PLA^f ■ Bl AKF K f RFGTER 1 F.GUF 1 SCOIAR 


® 


NEWP 


1 


LA MAKINA 

JAN. SON 1 


CORAZON DE OTRO 

O SANTANA <G A.ALVAI 



1 LOS TEMERARIOS i 

YA ME VOY PARA SIEMPRE 

2 LOS TIGRES DEL NORTE 
rONOviSA Ml SANGRE ... 

3 LOS TUCANES DE TIJUANA 
lm latin SECUESTRO DE. 

4 BRONCO fONOViSA 
QUIEN PIERDE MAS 

5 MARCO ANTONIO SOLIS 
FONOVISA O SOY O FUI 

6 GRUPO MOJADO i .1 - 
PIENSA EN Ml 

7 ENRIQUE IGLESIAS - r. 
VISA ENAMORADO POR. . 

8 GRUPO LIMITE POLrGAAM 
latino JUGUETE 

9 LOS TIRANOS OEL NORTE 

10 LORENZO ANTONIO 
It INTOCABLE EMi latin 

12 JUAN GABRIEL & ROCIO 
DURCAL ARI(X«VBMG EL.. 

13 LOS REHENES r lNOYISA 
COSAS BUENAS QUE - 

14 ALEJANDRO FERNANDEZ 




by John Lannert 

ExOTIC ALABINA. During a trip to New York at the 
beginning of February, I popped over to Virgin's Times 
Square Megastore to check out the outlet's 40 best-selling 
albums, complete with listening stations. At station No. 37 
was Alabina's "The Album," an electrifying release by the 
Paris-based group that sets its 
pumping, flamenco/pop/dance sound 
to Arabic and Spanish lyrics 
(Reviews & Previews, Billboard, 
Dec. 7, 1996). 

By coincidence, "The Album," 
which was released as an import by 
U.S. distributor Musicrama, was 
playing while I was in the store. 
Within 10 minutes, several copies of 
the CD were sold. I felt gratified 
that a record somewhat off the beaten musical path was 
selling. 

In late March, I returned to the Virgin store and, much 
to my surprise, there was "The Album" still holding at No. 
37. The power of listening stations for nonmainstream 
music remained convincing. 

I was just about ready to write a piece about why a U.S. 
imprint should license this record when I received a copy 
of "Alabina" from New York label i\stor Place Recordings. 

A subsidiary of Profile Entertainment that specializes 
in diverse, adult-oriented music, Astor Place puts out prod- 
uct by artists ranging from recently deceased songwrit- 




ing great Laura Nyro to overlooked jazz titan Conrad Her- 
wig. About a month ago, Astor Place acquired the U.S. 
licensing rights to Alabina's set as a result of Profile pres- 
ident Steve Plotnicki hearing tracks from "The Album" 
during a party. 

The group's self-titled album, which Astor Place remas- 
tered to allow the inclusion of a Spanish-language version 
of the title track, is due to drop May 13. 

Marshall Lamm, Profile's director of marketing and 
publicity, says the Spanish and bilingual versions of the title 
track already have been serviced to Latin pop stations in 
the U.S. 

The disc will be featured on NPR program "Afropop 
Worldwide" the week before its release. Given the positive 
reaction to the record via in-store play, Lamm expects to 
launch a listening-station campaign at retail. A U.S. tour 
is being planned as well. 

Alabina was named after the grandmother of Eti, a 
come-hither songstress born to an Egyptian mother and a 
Moroccan father. Her rapidly oscillating high voice in Ara- 
bic serves as a celestial counterpoint to the earthy Spanish 
wails of Tonio, lead singer for Eti's accompanying fla- 
menco-rooted quartet Los Ninos De Sara. 

Known as Ishtar on the first incarnation of "The 
Album," Eti also acquits herself nicely in Spanish on the 
Latino rendition of the title track. Eti and Los Ninos De 
Sara are collectively known as Alabina, although their col- 
laboration seems less the creation of a recording entity than 
the realization of a musical concept by producer Charles 
Ibqui. 

Latino pop radio is an appropriate home for Alabina with 
bilingual cuts such as "Linda" and "Yo Te Quiero, Xu Me 
Quieres." But this album is a multihued musical gem that 
would be embraced by the college crowd and world music- 
fans. An extended dance version of the title track, featured 
on the original album, or a reconstruction of "Eshebo 
(Chebba)," contained on both albums, surely would entice 
(Continued on next, potjc) 
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Vocalist Kurt Elling Brings 
Jazz To The Uninitiated 



N0TAS 

(Continued from preceding page) 
the dance market 

CONFERENCE UPDATE: Fonovisa 
merenhouse act Demolition is slated 
to perform at the April 28 showcase 
that opens Billboard's eighth annual 
International Latin Music Conference. 
Demolition replaces Jordi. The confab 
runs April 28-30 at the Hotel Inter- 
Continental ih Miami. 

Also, Kid Curry, PD of WPOW-FM 
Miami, is booked to host the confer- 
ence's Latin dance showcase April 29. 
Eddie Mixx, ace mixing specialist for 
WPOW, which is better known as 
Power 96, will be blending jams be- 
tween sets. Mixx has produced sides 
for dance acts Samantha, Tease To 
Please, and (lino Latino. He provides 
remixes for the Miami Heat during its 
basketball games as well. 

Lastly, Peruvian rocker Pepe Alva is 
slated to perform April 30 at Bill- 
board's post-award party at Resurrec- 
tion Hall at Club Nu. 

ChART NOTES: Los Temerarios 

make history this' week as the Mexican 
pop/ballad act nails down its first No. 1 
on Hot Latin Tracks with their mari- 
achi take of the classic "Ya Me Voy Psora 
Siempre" (Fonovisa). The tear-jerking 
love song is taken from the band's live 
album "En Concierto Vol. II," which 
remains at No. 17 this issue on The Bill- 
board Latin 50. 

At retail, Enrique Iglesias* "Vivir" 
(Fonovisa) reclaims the top of The Bill- 
board Latin 50 after a two-week hiatus. 

One final note: With thus issue, Sony 
titles will be split by genre into pop 
(Sony Latin), tropical/salsa (Sony Trop- 
ical), and regional Mexican (Sony Dis- 
cos). 
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26 UN BES0 PARA LLEVAR (Vander ASCAP) 
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The GIG: If Kurt Ellinfr's New York 
fans miss a performance during his 
upcoming East Coast tour, they can 
catch him again . . . immediately. The 
improvising vocalist, whose new Blue 
Note disc, "The Messenger" (released 
April 8), naturally displays his intrepid 
side, is making a minimum of 20 dates 
in a variety of area haunts during May 
and early June. Night after night, the 
singer will bounce around Manhattan 
and its environs, trying to warm ears 
to his creative approach. 

The kickoff is at Birdland, the well- 
known jazz spot. But many spaces, like 
the Rodeo Bar (a country saloon), don't 
feature jazz on a regular basis, and 
they're surely not "listening rooms." 
Did I mention the word "intrepid" 
already? "Yeah, just call me the Indiana 
Jones of the jazz vocal workl, the daring 
adventurer," says Elling, laughing. 

The business idea behind such an 
itinerary is to woo a non-jazz listener : 
ship. It's the right tack for Elling, whose 
work liberally strays from accepted 
orthodoxy while maintaining logic and 
soul. Similar moves in Los Angeles and 
San Francisco have suggested that per- 
forming outside of standard jazz halls 
is edifying. "It can open your eyes," 
Elling says. "If you win the audience, 
you know you've really won. It isn't 
because someone has put you in the 
right place or the right picture is out 
there in the world. It's because you've 
done it yourself." 

Elling's version of vocalese includes 
wild narratives, poems set to music, 
elasticized standards, and some damned 
impressive scatting. "People want to 
hear something that's cool and differ- 
ent. And jazz is a performing art — you 
want to do it and get better at it New 
experiences are key." 

Dates include New York's Izzy Bar 
(May 7); Schenectady, N.Y.'s Van Dyck's 
(May 10); New York's Sullivan's (May 15- 
17); and Southhampton, N.Y.'s 75 Main 
Street (May 31). The stretch closes at 
the Knitting Factory June 17, the kick- 
off night of the New York Jazz Festival. 

In THE STUDIO: Those interested in 
high art and star power have something 
to get psyched about. A duet disc by 
Herbie Hancock and Wayne Shorter 
is due from Verve in July (the guys are 
just now finishing up their studio time). 



BLUE 

NOTES 




by Jim Macnie 

The keyboards and reeds outing is 
titled "1 + 1." 

The pair have been in the same aes- 
thetic sphere since the late '50s, when 
they were both Blue Note artists. 
Together they helped form the nucleus 
of Miles Davis' visionary mid-'60s 
ensemble. Each debuted titles on Verve 
over the last two years, Hancock with 
1996's Grammy-winning "The New- 
Standard," Shorter with '95's "Night 
Vision." They've never recorded a duet 
together, so "1 + 1" should be a real 
event 

The recording engineer is Tomoo 
Suzuki, who worked on previous Han- 
cock projects. The pianist is spending 
the spring working a string of 16 domes- 
tic tour dates with a band consisting of 
bassist Dave Holland, drummer (iene 
Jackson, and tenor saxophonist Craig 
Handy. The shows were to begin April 
18 in Santa Cruz, Calif., and move to 
Minneapolis' Guthrie Theater on Mon- 
day (21). May 2 finds them on the fair- 
grounds in New Orleans as the Jazz & 
Heritage Festival brings thousands of 
music fans to the Crescent City. 

BlIRT BACHARACH is sure getting 
around these days. Last year he collab- 
orated with Elvis Costello. Now, 
McCoy Tyner spends a disc interpret- 
ing his tunes backed by an orchestra. 
Tyner's latest Impulse! date, a nod to 
the pop composer called "The Music Of 
Burt Bacharach," is a follow-up to his 
Grammy-winning "95 title, "Infinity." It 
streets June 17. Tyner has a pair of 
high-visibility gigs in conjunction with 
the disc. Work is afoot to provide an 
orchestra for the pianist's June 26 date 
at the JVC Jazz Festival in New York 
and the July 25 Hollywood Bowl appear- 
ance as well. Another talented clirjue is 
addressing itself to Bacharach 's oeuvre. 
The various-artists set "Great Jewish 
Music: Burt Bacharach" is the kickoff of 
the Tzadik label's series celebrating 
composers. 
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Helfgott Still Hot; Koch 
Discovers Budget Market 

MoRE HELFGOTT: RCA and 
Philips have been making hay out of 
the "Shine'VDavid Helfgott bonan- 
za, and now RCA is getting ready to 
fire its next salvo. 
Scheduled for release May 20: a 
Helfgott solo 
disc titled "Bril- 
liantissimo" (one 
of the pianist's 
favorite words), 
which includes 
such Helfgott sta- 
ples as Liszt's 
"Hungarian 
Rhapsody No. 2" and "La Campanel- 
la," Chopin's "Raindrop Prelude " and 
Rimsky-Korsakov's "Flight Of The 
Bumblebee," as well as the first and 
third movements of Mozart's "Piano 
Concerto No. 24." Helfgott recorded 
the album in January in Australia. 

Two recent Helfgott discs, RCA's 
"Plays Rachmaninov" and Philips' 
"Shine" soundtrack, haw spent sever- 
al months at the top of Billboard's Top 
Classical Albums and Top Classical 
Crossover charts, respectively, and 
RCA reports that the recording of 
Rachmaninov's Piano Concerto No. 3 
(Rach 3) has sold more than 200,000 
copies in the U.S. Helfgott's recital 
tour continues in Europe this spring; 
he will take much of the summer off 
and return to the U.S. to play a recital/ 
Rach 3 program Aug. 25 at the Holly- 
wood BowL In October, he will also play 
the Royal Albert Hall in London, 
where he played the killer concerto as 
a student 

Deal: The relaunch of Alexander 
Rahbari's Discover label has brought 
Koch International into the budget 
classical market. Several years ago, 
Rahbari, an Iranian conductor, 
launched Discover as a challenge to 
Naxos (for which he had recorded, 
among other things, nine operas and a 
complete Brahms symphony cycle). 
Koch acquired a 50% share of the label 
in 1996, re-christened it Koch Discov- 
er Internationa], began releasing back 
catalog and new issues in February, 
and is bringing out 20 titles a month. 
April's releases include a new 



by Heidi Waleson 

recording of Verdi's "Otello" with label 
stalwart soprano Miriam Gauci, Rah- 
bari, and the Orquestra Simfonica 
De Barcelona; the world premiere of 
Andre Laporte's opera "The Castle" 
(based on Kafka); and the complete 
piano music of Darius Milhaud, per- 
formed by Francoise Choveaux. 

And while we're on Koch: Titles of 
two Koch executives were incorrectly 
stated in this space recently. Liz Jones 
is executive VP of Koch International; 
Deb Micallef is national sales manag- 
er for all Koch-distributed labels. 

DISTRIBUTION: Two very different 
labels have signed with Allegro for dis- 
tribution: the venerable Omega Record 
Group, comprising Vanguard Classics, 
the Bach Guild, Omega, and Everest; 
and the eclectic 8-year-old Iago Music, 
which specializes in early music of 
Latin America. 

Omega is the contemporary reincar- 
nation of Seymour Solomon's Van- 
guard label, whose 850-plus classical 
releases date back to 1950 and include 
recordings by Alfred Deller and the 
Deller Consort, Gustav Leonhardt, 
Mischa El man, and the Utah Sym- 
phony under Maurice Abravanel, plus 
the Everest classical catalog and new 
recordings. Omega has released more 
than 400 CDs, 250 of them remastered 
from the Vanguard catalog. 

Iago Music, based in San Antonio, 
Texas, has a narrower focus and an 
unorthodox approach. Its most suc- 
cessful release is "Native Angels," per- 
formed by the vocal ensemble Savae. 
The disc, which has sold 7,000 copies 
since its release six months ago, 
according to the label, is an intriguing 
re-creation of music that was sung in 
the 16th century cathedrals of Latin 
(Continued on next page) 
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14 


14 


46 


REGGAE GOLD 1996 VARIOUS ARTISTS 
VP 1479" 


IS 


9 


23 


STRICTLY THE BEST SEVENTEEN VARIOUS ARTISTS 
VP 1489* 


TOP WORLD MUSIC ALBUMS 


1 


1 


44 


★ * NO. 1 ★ * 

RIVER DANCE • BILL WHO AN 
CELTIC HEARTBEAT H.'K >. A'j EH 18wr*ttMNo 1 


2 


? 


6 


MICHAEL FLATLETS LORD OF THE DANCE RONAN HARDIMAN 
PHILIPS 533757 EE 


3 


3 


4 


CABO VERDE CESAR 1 A EVORA 
NONESUCH 79450/AG EE 


4 


4 


7 


LEGENDS JAMES GALWAY & PHIL COULTER 
RCA VICTOR fc 9 / b Bfl 


5 


5 


4 


SEVEN ZAP MAMA 

LUAKA BOP 46486VWARNER BROS 


6 


6 


28 


SANTIAGO THE CHIEFTAINS 
RCA VICTOR 68602 


CD 


10 


7 


CELTIC CROSSROADS JOHN WHELAN & FRIENDS 

NARAOA 61060 


8 


7 


26 


RED HOT + RIO VARIOUS ARTISTS 
ANTILLES 533183,VERVE 


9 


9 


11 


ROGHA: THE BEST OF CLAN NAD CLANNAD 

RCA 66978 


10 


11 


2 


DANCE OF THE CELTS VARIOUS ARTISTS 

NARAD* 63932 


OD 


13 


— , 
10 


L'AMOUR OU LA FOLIE BEAUSOLEIL 

RHINO 72622 


12 


12 


55 


TIERRA GITANA GIPSY KINGS 
NONESUCH 


13 


8 


9 


N DIS LIFE ISRAEL KAMAKAWIWOOLE 
BIG BOY 5903 


CH) 


15 


9 


QUI DAM CIRQUE DU SOLEIL 
RCA VICTOR 68601 


as 


RE-EHTRtI the BROTHERS MCMULLEN . SOUNDTRACK 


TOP BLUES ALBUMS- 


CD 


1 


11 


★ ft NO. 1 * * 

LIE TO ME JONNY LANG 
A*M 5406-JO B0 1 at f*o 1 


CD 


NEW*- 


COME ON HOME B0Z SCAGGS 

VIRGIN 42984 


3 


2 


22 


HELP YOURSELF PEGGY SCOTT ADAMS 
MISS BUTCH 4O03MARDI GRAS EB 


4 


3 


6 


DON'T LOOK BACK JOHN LEE HOOKER 

POINTBLANK 4277 . . 


5 


4 


76 


GREATEST HITS A STEVIE RAV VAUGHAN & DOUBLE TROUBl E 
EPIC 6621 7* 


CD 


6 


'5 


LEDBETTER HEIGHTS • KENNY WAYNE SHEPHERD 

GIANT 2462; WARNER BROS QB 


7 


5 


46 


GOOD LOVE! JOHNNIE TAYLOR 

MA LAC 0 748C 


8 


8 


37 


BLUE DROPS OF RAIN COREY STEVENS 

EUREKA 7 7053,'DISCOVERY 


9 


1 


3 


ROCKIN' MY LIFE AWAY GEORGE THOROGO0D & THE DESTROYERS 

EMI 56220 


10 


9 


43 


JUST LIKE YOU KEB' MO' 
OKEH 67316/EPIC BE 


QD 


NEW* 


GREAT GUITARS JOE LOUIS WALKER 
VERVE 537141 


12 


10 


36 


A TRIBUTE TO STEVIE RAY VAUGHAN VARIOUS ARTISTS 

EPIC 67599 


QD 


12 


13 


UNDER ONE ROOF ROOMFUL OF BLUES 

BULLSEYE BLUES 9569.ROUNDER 


14 


14 


3 


SMOKIN' IN BID DENISE LASALLE 
MMA00 7479 


15 


11 


33 


A PIECE OF YOUR SOUL STORYVILLE 

CODE BLUE r-?921/AG 



Indiotry Asm Of # 
cfi aOdibon* rrulio 



umb; AR1AA 

f<H tjOMtl SMt. >r>d Double jlbixnt mm » running lime ttiit pjcwtl^ two hout. tho 

discs dwdm Uon All tibiyns iva.iaBW on casswte and CO •Astensk mtcm 
HeM9Mt«n UUC9 e 1997, ElMboMVBPI Com mimical' ois and SounoScan. Inc 



(RIAAI ctrtiricaton lor ule. ol 500.000 
lod by ■ rtumera! laiowmg ttio i^inbrt 
ftti '.h-£L- 



Former 
Was INotWas) 
members 
Sweet Pea ■ 
Atkinson and V 
Randy Jacobs ■ 
have a new band. ■ 
The Boneshakers. 1 
live and on their I 
debut album, make ] 
rock & soul ' 
a religious 
experience. 

leatijring "Cold Sweet." 

I Blew Up The United 
Slates" and Welcome To 
My Life " 
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Billboard. 




by Deborah Evans Price 

SoULFUL SURRENDER: Carman has long been 
known for covering a variety of musical territory, and dur- 
ing his recent appearance on "Sam's Place," Gary Chap- 
man's Nashville- based radio show, the crowd responded 
enthusiastically to that versatility. Carman opened with a 
rousing version of "Radically Saved" and went on to serve 
up an entertaining musical smorgasbord that even includ- 
ed a country number replete with line dancers. But perhaps 
the high point was when Carman gave the audience a taste 
of his new album with a stirring performance of "The Old 
Rugged Cross." rfis new set, "I Surrender All: 30 Classic 
Hymns," is somewhat of a departure from the rap, rock, 
and pop of his previous releases yet in some ways it's more 
Carman than any other album. 

"Only stylistically is it a departure," Carman said dur- 
ing a post-show interview, "spiritually it's pretty much what 
I've been doing all along because it's praise and worship 
songs. Primarily what I do is write praise and worship 
songs, then produce them in such a way so they'll be accept- 
able in a mainstream market So this is just going back to 
the original structure of what makes a worship song and 
that's the words, spirit, and melody. And we didn't over- 
produce it We did it just as if 1 was in a church leading a 
congregation. So that way people could listen to it and feel 
a part of it" 

The album opens with "His Name Is Wonderful" and con- 
tinues on to include "Jesus Paid It All," "Leaning On The 
Everlasting Arms," and many other classic hymns, some 
covered in medley form. "We wanted to pick songs every- 
body was very, very familiar with," he said. "There are cer- 
tain songs everybody wants to hear, and there are certain 
songs that are favorites to you." 

Videos have always played an important part in Carman's 
career, and though this record doesn't lend itself to a movie 
treatment, as some of his previous efforts have done, he says 
he is weighing various options, among them filming a live 
concert video. Another video project he's excited about is a 
new series he'll be hosting Saturdays nights on Trinity 
Broadcasting Network. "It's called 'Video Gold,' " he said. "I 
took all the videos I've ever done and put them in a 13-week 
series and did a behind-the-scenes look at them — how we 
made them and the stories behind the songs, and people giv- 
ing testimonies about the songs themselves and the topics. 
It's very ministering and very exciting." 

Z NEWS: Z Music Television, the Gaylord Entertainment- 
owned Christian video channel, and Stephen Yake Produc- 
tions have reached an agreement to co-produce 13 episodes 
of a new TV series for Z titled "Generation 101." Produced 
by Debbie Dudley and directed by Michael David 
Ashe raft, the show will begin airing this summer. Z pro- 
gramming manager and co-creator of the project Graham 
Barnard describes it as a "video show with a mission" that 
will target 15- to 25-year-olds. 

The show will be hosted by VJs selected from a nation- 
wide talent search. Plans call for the show to be location- 
oriented and to be produced with the cooperation of non- 
profit groups and community service organizations. The 
show will spotlight members of "Generation X" who are 
making a positive difference in the world and feature music 
videos. The show will likely be the first of many develop- 
ments with Z Music, especially now that the network is part 
of Gaylord's newly formed Family Values Entertainment. 
Dan Ha ire II and Mike Blanton, co-presidents of the ven- 
ture, have already made it known that there are plans for 
changes at Z. The network has always had a hard-working 
staff, and under the new leadership, it will be exciting to see 
what unfolds. 

To THE TOP Congratulations to Caedmon's Call and the 
teams at Warner Alliance and Warner Christian Distribu- 
tion (WCD). As everyone knows, the band's self-titled album 
debuted at No. 1 on Billboard's Top Contemporary Christ- 
ian and Heatseeker album charts (Billboard, April 12), mak- 
ing it the first new act in the Christian industry to accom- 
plish such a feat. I received phone calls from publicist Rick 



Hoganson and WCD's Melinda Scruggs-Gales relating 
stories about the brisk sales. 

For example, at the Blockbuster outlet near Vanderbilt 
University in Nashville, product sold out so quickly thai 
Warner Alliance's Jim Sturgeon raced over with addition- 
al copies. Warner Alliance VP of promotion and marketing 
Chris Hauser says that the feat was a team effort. "It has 
to be attributed to Caedmon's Call's really smart market- 
ing and really hard work," Hauser says. "There was a real 
concerted effort to communicate with their fan base exact- 
ly what stores to go to. People could go to their [World WideJ 
Web site and find stores that had product available start- 
ing March 25." 

Hauser says that the radio success of the single "Lead Of 
Low" was also a factor in the album's early sales and that 
the label hopes the next single will help continue the momen- 
tum. "We hare a song that's going to be an even bigger pay- 
off in 'Hope To Carry On,' " he says. -Hauser adds that 
WEA's commitment to the project will be a big factor in 
continuing the band's success story. 



N 



IQC GOES WESTERN: The first Great Western Quar- 
tet Convention (GWQC) is coming up May 8-10 at the Fres- 
no (Calif.) Convention Center. In the fall, the National Quar- 
tet Convention (NQC) will celebrate its 40th anniversary. 
The event has always been one of the music industry's most 
highly attended gatherings and NQC executive director 
Clarke Beasley says that expanding to the West Coast is a 
result of Southern gospel's growth. "The National Quartet 
Convention, by launching its first spinoff show on the West 
Coast hopes to fill a great demand for Southern gospel 
music in thaf region, as well as establish an event that will 
serve as a platform to launch many Southern gospel artists 
and funnel them into a West Coast market, having an expan- 
sive effect on the entire Southern gospel music industry." 

The Cathedrals, the Florida Boys, J.D. Sumner, James 
Blackwood, the Hoppers, the Nelons, and the S peers are 
among the acts who will participate in the event At press 
time, ticket sales were already more than 5,000, and orga- 
nizers expect extensive walk-up sales. 

TlDINGS OF JOY: The latest of Bill Gaither's Southern 
gospel music specials, "BUI Gaither: Joy In The Camp," is 
slated to air on TNN on Saturday (26) at 10 p.m. EDT. The 
one-hour program was filmed during a three-day "home- 
coming" event at Gaither's home studio in Alexandria, Ind., 
and features Ann Downing, Candy Hemphill Christmas, 
Glen Payne, and Ivan Parker. This show is the second of 
four Gaither specials due to be shown on TNN this year. In 
addition to airing shows on TNN, Gaither has, in the last few 
years, released videos, which have met with tremendous suc- 
cess. Of the 19 videos he's made during {he last five years, 
17 have been certified gold, platinum, or multiplatinum. 

News NOTES: Ceili Rain's lead vocalist/principal song- 
writer Bob Halligan has signed with Benson Music Pub- 
lishing. New York residents can look for the Ceili brigade 
to storm the Big Apple again as the group performs Thurs- 
day (24) at the Bitter End and Saturday (26) at Sam 
McGuires. If it weren't for the Dove Awards and the post- 
GMA week writing frenzy, I know where I'd be . . . Also 
while I'm talking about great live music, don't miss the 
chance to attend Gary Chapman's Sam's Place at 
Nashville's Ryman Auditorium. This remains the best thing 
to do in Nashville on a Sunday evening. Upcoming shows 
will feature Wes King, Hovie Lister & the Statesmen, and 
Wylie & the Wild West Show (April 27) and Billy Dean, 
Vestal Goodman, and Billy & Sarah Gaines (May 18). 
Newcomer Israel turned in an impressive set during a 
recent Sam's Place, as did country act Ty Herndon. 

The Gotee Brothers recently entered into a joint ven- 
ture with veteran Nashville publisher/producer Tom 
Collins. Among the first signings to Gotee/Collins Pub- 
lishing are dc Talk bassist Otto Price and the Katinas, 
the latter of which are are also signed to Gotee Records . . . 
Questar Mission Records has signed eager, a new rock out- 
fit founded by former PFR member Patrick Andrew. 

As this issue hits the street, the Christian music com- 
munity will be in the throes of Gospel Music Week 1997 at 
the Nashville Convention Center. The showcases, lunches, 
parties, and events are too numerous to mention, but look 
for a wrap-up in the next Higher Ground. In the meantime, 
when you see outgoing Gospel Music Assn. (GMA) presi- 
dent Bruce Koblish, give him a pat on the back, thank him 
for the exceptional job he's done the past six years, and wish 
him well as he starts his new gig May 5 as Reunion presi- 
dent Have a great GMA week! 



APRIL 26. 1997 



Top Contemporary Christian. 



3 

s 

I 


£ 
'■: 


5 

a 

o 

% 


Compiled tram a national sample of retail store Mid rack sales Sf5ftfl?£f?* 
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ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL 


1 


1 


60 


* * NO. 1 * * 

KIRK FRANKLIN AND THE FAMILY • 

GOSPO CENTRIC 2 127/CHORDANT 19««»&atNo l WHATCHA LOOKIN' 4 


CD 


3 


7 


CARMAN sPMtsow 156MHOROANT 1 SURRENDER ALL-30 CLASSIC HYMNS 


3 


6 


55 


JARS OF CLAY A ESSENTIAL 557&BRENTWOOD ■ JARS OF CLAY 


4 


5 


n 


VARIOUS ARTISTS • 

SHMOW 1S62CH0RUNT WOYV-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


5 


4 


7 


PETRA WORD 9929 PETRA PRAISE 2 WE NEED JESUS 


6 


2 


32 


STEVEN CURTIS CHAPMAN • sparrow ISMOTCROAm SIGNS OF LIFE 


7 


7 


31 


POINT OF GRACE word 9694 LIFE LOVE & OTHER MYSTERIES 


8 


3 


3 


CAEDMON'S CALL warner alliance 46463/iVCO fjHJ CAEDMON'S CALL 


9 


3 


73 


DC TALK A FOREFRONT 5140'CHORDANT JESUS FREAK 


(2) 


1? 


47 


JACI VELASQUEZ myrrh 6996AYORO ■ HEAVENLY PLACE 


u 


11 


7 


VARIOUS ARTISTS sparrow/arista 163sa>ordant PEACE IN THE VALLEY 


12 


10 


2 


MICHAEL CARD myrrh 4605/word ■ UNVEILED HOPE 


13 


13 


SO 


NEWSBOYS • star song 0O75/CHORDANT TAKE ME TO YOUR LEADER 




2 


OUT OF GREY sparrow 1 56JCHORDANT ■ (SEE INSIDE) 


a© 22 


20 


VARIOUS ARTISTS HOSANNA' 104927WORD REVIVAL AT BROWNSVILLE 


17 19 


28 


CRYSTAL LEWIS myrrh 5O36VW0RD ■ BEAUTY FOR ASHES 


IS 


15 


54 


ANDY GRIFFITH ■ 

sparrow 144C.CM0RDANT EB 1 LOVE TO TELL THE STORY: 25 TIMELESS HYMNS 


19 


21 


60 


AUDIO ADRENALINE forefront 51 4*cmordant BLOOM 


(D 


25 


19 


DONNIE MCCLURKIN warner alliance 46297ATO) DONNIE MCCLURKIN 


QDI30 


5 


VARIOUS ARTISTS 

MMnrusiu ire/a*iiAAAiLit t CT IIP rtJU Tiir JlI ATI/tfc.1 ill ntV r\C nDAVTD A 1 (31 II 4 

SPARROW 16SM:H0ROAiYi Lfcl US rHAY — IHL NATIONAL DAY Or PHAYtR ALBUM 


22 


26 


6fi 


THIRD DAY REUNION 0117/BRENTWOQD B THIRD DAY 


23 


17 


25 


ANOINTED MYRRH ■'' ■ v. B UNDER THE INFLUENCE 


24 


2(1 


24 


BEBE & CECE WINANS SPARROW 704arCHOROANT GREATEST HITS 


25 


28 


19 


OUT OF EDEN GOTEE 382fVvvoRD ■ MORE THAN YOU KNOW 


(D 


RE-ENTRY 


TWILA PARIS SPARROW 1 51&CHOROANT WHERE 1 STAND 


(2) 


38 


5 


WES KING SPARROW 1587/choroant A ROOM FULL OF STORIES 


28 


24 


27 


RAY BOLTZ WORD 9937 EH NO GREATER SACRIFICE 


(ID 


34 


42 


BOB CARLISLE d-aoem/whson 9691«rentwooo ■ SHADES OF GRACE 


(D 


37 


42 


REBECCA ST. JAMES forefront 5141/chordant b GOD 


31 


31 


47 


4HIM BENSON 4321/BRENTWOOO B THE MESSAGE 


32 


23 


2 


INSYDERZ GUMSHOE 9707/D1AMANTE MOTOR CITY SKA 


33 


25 


17 


VARIOUS ARTISTS hosanna- 8952/word SHOUT TO THE LORD 


34 


27 


2 


VARIOUS ARTISTS 

HOSANNA! 10392/INTEGR1TY AMERICA'S BEST PRAISE & WORSHIP SONGS 


35 


36 


71 


VARIOUS ARTISTS • 

SPMROW ]51&CH;:fc,Vii iVOW-1 996 THE DEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


36 


32 


28 


SUSAN ASHTON SPARROW 1 458/CHORDANT Bj A DISTANT CALL 


37 


18 


20 


MXPX TOOTH ft NAIL 1060VD1AMANTE B LIFE IN GENERAL 


(38) 


NEW* 


AL DEN SON BENSON 4441VBRENTW0OD TAKE ME TO THE CROSS 


(D 


RE-ENTRY 


MICHAEL W. SMITH • reunion 0106/brentwood I'LL LEAD YOU HOME 


40 


33 1 5 


CAROLYN ARENDS REUNION IOOOO/BRENTWOOD FEEL FREE 



C ) Records with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification 
for lales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated 
by a numeral following the symbol. For boxed sets, and double alburns with a running time that exceeds two hours, 
the RIAA multiplies shipments by the number of discs and/or tapes. AN albums available on cassette and CO 'Aster- 
isk indicates vinyl available. ■ indicates p#a or preset! Heatsaeker trtte © 1997, BiltboaroVBPI Communicators. 



KEEPING SCORE 

(Continued from preceding page) 

America, European sacred music as 
adapted to the cadences, and musical 
traditions of the indigenous population 
and African slaves. 

In addition to the usual distribution 
channels, Logo direct-markets to such 
unconventional venues as New Mexico 
truck stops, national park gift shops, 
and Roman Catholic bookstores and 
gift shops. Savae embarks on a concert 
tour in May and will also perform in 
Borders Books fit Music stores; the 
company's April release, a guitar disc 
dubbed "Seville To Santa Fe," will also 



feature a Borders tour this summer 
for its four guitarists. 

"Because Iago focuses on music with 
Latin American/Southwestern roots, 
we often get a crossover audience who 
regard the music as world music," says 
Ben Tavera King, president of Iago, 
who also plays vihuela on "Seville To 
Santa Fe." In its quest to make the 
music "accessible rather than academ- 
ic," King points out that the company's 
descriptive, story-based catalog "bor- 
rows a bit from J. Peterman." 
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BILLBOARD SPOTLIGHTS 

CONTEMPORARY 
CHRISTIAN MUSIC 



THE CONTEMPORARY CHRISTIAN 
music scene in recent years has been an 
ever-changing landscape. From the sales 
and acquisitions of every major Christian 
record label to the shuffling of the execu- 
tives afterward to the gale-force winds of 
change blowing through 
the artistic community as 
singers and songwriters 
decided either to encour- 
age believers or minister 
to non-believers — or to do 
both. 

It's been a time when the 
line between the Christian 
and general marketplaces 
have at times softened. For 
example, a few years ago, 
who would have thought 
Virgin Records would have 
signed a band with an 
album title as blatant as 
"Jesus Freak"? That hap- 
pened when dc Talk 
signed a worldwide deal with the pop pow- 
erhouse while still maintaining its connec- 
tion to the Christian market via longtime 
label ForeFront Communications. The 
diversity of Christian music was recog- 
nized in a variety of places, as evidenced 
by Gotee Records act Christafari climbing 
as high as No. 7 on Billboard's reggae 



chart and garnering a nomination at the 
reggae community's ninth annual Tamika 
Reggae Awards in New York City. 

Yet there were times when the line 
between the Christian and secular worlds 
were brought even more sharply into 

A Field In Flux 



The past year has seen tremendous growth, 
sales and surprises, but maintaining success 
in the market remains "a delicate thing. " 



and the key element has been growth. Ac- 
cording to the RIAA's annual Consumer 
Profile, the genre's market share increased 
by 38% in 1996. Gospel/Christian music's 
share rose from 3.1% in 1995 to 4.35% in 
1996. The report also stated sales were up 
from $381 million in 1995 
to $538 million in 1996, a 
309? increase. According to 
RIAA, the genre ranks 
sixth in popularity behind 
rock, country, urban con- 
temporary, pop and rap, 
respectively. It is ranked 
ahead of classical, jazz, 
oldies, new age and other 
formats. 



KV 1)1 lilMUII EVANS PRICE 

focus, as was the case when Jars Of Clay 
had to remove a mainstream band from 
the opening slot on its tour because the 
band continually exhibited behavior that 
wasn't compatible with the members of 
Jars Of Clay's Christian principles. 

It's been a rapidly changing world for 
those involved in the Christian industry. 



REASONS FOR GROWTH 

Bruce Koblish, president 
of the Gospel Music Associ- 
ation, cites several reasons 
for the genre's growth — 
including involvement by 
mainstream labels, creative marketing, 
increased media exposure, the introduc- 
tion of SoundScan to the marketplace and 
the positive message in the music. 

Word president Roland Lundy also has 
a few theories about Christian music's 
growth. "One would be Jars Of Clay's 

Ctmlnmnl <»i fuigr hs 
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Inspiration Of Independents 

In the shadows of the consolidation by major mainstream labels, 
a solid core of Christian indies are weighing the challenges and rewards 
of doing it their way. It's about freedom of movement. 



Though I Ml, Zomba and 
Gaylord have been slaking 
big claims in the Christian 
record industry, they are far 
from the only players on (he 
field. In the shadows of the 
consolidation by major main- 
stream labels, there is an abun- 
dance of independent record com- 
panies in the Christian market — 



Nashville's Cadence Communi- 
cations has garnered attention 
with releases this year by Erin 
O'Donnell and Israel. Dez Dicker- 
son's Absolute Records label has 
launched Paul Q-Pek and Believ- 
able Picnic. California's Rugged 
Records created a stir with its 
"everybodyduek" [sic] project. 

Gotee Records, owned bv d( 



BY DE BORAH EVANS PRICE 

PLAYING IN THE 
SOUTHERN FIELD 

In the Southern gospel-music 
world, independents remain the 
key players. Spring Hill is owned 
by gospel patriarch Bill Gaithcr 
and partners and has a roster that 
includes the Gaither Vocal Baud, 
Jell" & Sheri Easter and Janet 
Paschal. Homeland Entertainment 



New Hinsons. 

ENERGY AND ATTENTION 

Like all labels, independents face 
both challenges and rewards. 
Among the latter are the opportu- 
nity to provide artists lots of grass- 
roots energy and the attention of a 
small, fin used stall. Peacock's 
re:think label successfully launched 



enjoys the benefits of major distri- 
bution and the advantages of 
being independently operated. 
The label's debut will be the June 
release of Chris Rice's "Deep 
Enough To Dream." Rice is a 
youth-retreat leader who per- 
forms for young people all over 
the country. Smith, Rocketown 
president Don Donahue and ere- 



There are numerous independent reeord imprints in Che Christian community 
releasing product, but if an actual tally was done, they would probably be out- 
numbered by independent artists who record custom albums for sale in churches 
and concert halls they perform in as they crisscross the country. 



ranging from artist- owned and 
operated entities like Michael \V. 
Smith's Rocketown and Charlie 
Peacock's re:think to large-scale 
operations like Oregon-based 
Pamplin Music and Chicago's 
Questar Mission Records to the 
ultimate in independence: artists 
who issue product on their own 
labels. 



Talk's Toby McKeehan, Joey 
Elwood and Todd Collins, has 
been one of the industry's most 
successful independents, with acts 
like Johnny Q. Public, Out Of 
Eden, Grits and Christafari; the 
latter act has not only carved a 
successful niche in the Christian 
market, but also has attracted a 
mainstream reggae following. 



was started Aug. I, 1988 by indus- 
try veteran Bill Travlor and has 
become a major force in the 
Southern gospel community, with 
artists such as the Speers and the 
Bishops. Henderson ville, Tenn.- 
based Daywind Music Group has 
also emerged us .1 contender in the 
field, launching such acts as the 
Sleeles, Amy Lambert and the 



singer/songwriter Sarah Masen, 
who achieved mainstream success 
and has also been nominated for 
Best New Artist at this spring's 
Dove Awards, as well as receiving a 
ikxI for pop/con temporary Album 
Of The Year. 

Michael VV. Smith's Rocketown 
label is distributed by Word, which 
owns a partial interest. So Rocketown 



ative manager Derek Jones say 
their team doesn't want to change 
what Rice is already doing with his 
music; (hey just want to expand 
his audience and make more peo- 
ple aware of what his music has to 
offer. 

But, for all the joys of signing 
and developing artists in a more 





Arlwfly nulrfH-ndrttt: from left, BtHtVObtt IHrnir, Paid Q-Prk, Christafari 
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• "Signs of Life" GOLD 

• Grammy Nomination 

• 7 Dove Nominations 

• 3 Number One Songs 

• 80-City Tour -400,000 Attendance 

• "Heaven In the Real World" PLATINUM 



Contemporary 

Christian Music 



k FIELI IN FLU 

(Umtmued /rum fxi^e f 5 

success, [also] Kirk Franklin and 
the WOW project,*' he says; the 
latter being a nuilti-artisl collabo- 
ration of the Word, Sparrow and 
Reunion labels that produced the 
WOW 1995 and WOW 1996 
CDs/videos. "I think the WOW 
project played an important part 
in that it brought in some new 
consumers, and we had great gen- 



marketing we are doing and the 
touring that our artists are doing, 
and (he high quality of product 
our artists are putting out. I think 
it's happening because we are all 
working hard to get our artists 
more exposure, all the major com- 
panies are working hard, and I 
think it's paying olf." 

There's been growth in the 
Christian music industry, but 
there have also been growing 
pains. In the past year, Gaytnrd 



faced as the new president of Ben- 
son after the Zomba acquisition. 
Also, Platinum Entertainment's 
purchase of Inlersound caused re- 
organization at Intersound-owned 
Light Distribution and R.K.X. 
Music, with longtime R.F..X. chief 
Gavin Morkel departing. 

Things remained stable at Word 
following its purchase by Gaylord. 
"I think we've found a great 
home," Lundy says. "1 feel really 
comfortable with the new Gavlord 



music did a few years ago, and that 
Zomba entered the market with 
realistic expectations. "I don't think 
Zomba expected it to explode," he 
says. "They saw it as a piece of a big- 
ger puzzle that had solid, calculated 
grow'th. I don't think they were 
(aught up in the breathless fan- 
tasies of die last two or three years 
that some others were caught up in 
believing it was going to l>e the next 
big thing on the block. They 
thought it had potential, but they 



According to the RI44's annual Consumer Profile, Christian 
music's market share increased bv 38% in 1996. 



eral-market penetration. So those 
buyers who came in and bought 
the WOW project might have 
bought some other projects which 
helped. 

"You can't discount what has 
happened with Jars Of Clay and 
Kirk Franklin. They have sold a 
lot of product in the general 



Entertainment purchased Word 
Records And Music, and most re- 
cently acquired Blanton, I larrell 
Entertainment, and have created 
Family Values Entertainment. The 
new division will encompass those 
two companies as well as Z Music 
Television, which is slated to 
undergo changes. 




f orester Sisters 

market. You stack them on lop of 
the success we've had with 
Anointed and Point Of Grace last 
year and what Ghordant had 
with Steven Curtis Chapman. 
That's where those numbers 
come from, and that expansion is 
a field afire." 

PAY-OFFS AND 
GROWING PAINS 

Lundy says the past year has 
been a good one for the Christian 
music industry, and not all of the 
growth has been in the general 
market. "From last April through 
December was a great sales [peri- 
od! for us," he says. "We bad dou- 
ble-digit increases in revenues in 
the GBA [Ghristian Booksellers 
Association] market. What I sec is 
an overall positive response to the 
music that we are producing, the 



Zomba, whit h already owned 
Brentwood Music, bought Re- 
union last October from BMG, 
then purchased Benson Music 
Group in March from Music 
Entertainment Group. EMI added 
ForeFroni to its collection of 
Christian labels — which already 
included Sparrow and Star Song. 

In the wake of the changes, sev- 
eral key executives in the Ghristian 
industry have left their posts. 
Reunion's longtime president Terry 
Hcnmiings, along With the majority 
of the Reunion staff, exited after 
the Zomba purchase. Reunion re- 
cently announced that Bruce 
Koblish will leave the Gospel Musk 
Association and take over as presi- 
dent on May 5. The office had been 
vacant since October. Star Song 
Communications president Jeff 
Moseley depart ed and later sur- 



ownership, and I'm really looking 
forward to the future... As far as 
the industry is concerned, it seems 
that with the acquisition of 
Benson, there are now three 
good, solid, substantial players in 
our market, not to discount the 
independents, because I think 
they have a place loo." 

BREATHLESS FANTASIES 

Brentwood Music president/GKO 
Jim Van Hook says Brentwood's 
parent company. Zomba, has "a 
good attitude toward Ghristian 




Stei'en Curtis Chapman 



weren't caught up in an overstated 
expectancy level." 

Van Hook says he also appreci- 
ates (tie way Zomba has supported 
Ghristian music without making 
changes that would aflect the con- 
tent of the music. "As long as you 
support it with your secular deep 
pockets and network around (he 
globe and leave its leadership free 
to be committed to its vision, then 
I think it works," he says. "But it's 
a delicate thing." 

INVITING CLIMATES 

While EMI and Zomba were 
busy acquiring labels, Warner 
Bros, continued nurturing Warner 
Alliance and Warner Resound, 
which launched in January 1990. 
Unlike Warner Alliance, which 
focuses mostly on the GBA market. 
Resound focuses heavily on the 
mainstream market, with product 
that can find an audience in both 
the GBA and general markets. 
Resound releases include product 
by the Forester Sisters, Vigilantes 
Of Love and B.J. Thomas, fclx- 
ecutive VP/GM Barry I.andis is 
pleased with the progress of the 
label and says it's a good lime for 
Ghristian artists and entrepre- 




Wurd's Roland Ltotdy. Rrnihcattd's Jim I mi Hoi>k, Resaund's Harry La ltd i 



music" because of the success 
they've enjoyed with Brentwood 
since its purchase three years ago, 
particularly with Jars Of Clay, 
Though there's been growth in the 
Christian industry, Van Hook 
acknowledges Ghristian music has 
never exploded the way country 



netirs to try their wings. "I 
wouldn't encourage just anybody 
to get into it," he comments. "But 
for people who have the right 
understanding, it's always a good 
time. I don't see any shortage of 
people who want to venture in, 
because the climate is good." H 



INDEPENDENTS 
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personal atmosphere, indepen- 
dent labels also have to deal with 
the realities of marketing, distrib- 
ution and securing radio airplay. 
Pamplin Communications presi- 
dent/vice chairman Gary Randall 
says he's been pleased at Ghristian 




radio's acceptance of independent 
artists. "I have been so apprecia- 
tive of the way radio has cmhrac ed 
Jeni Varadeau," he says. "Also, 
Church Of Rhythm is out there 
doing well, and Tracy Harris is 
getting airplay on Ghristian AG 
stations. We've been very fortu- 
nate, because radio is the gate- 
keeper of what we do." 



The people at I'amplin have 
been so pleased with their foray 
into the Ghristian record industry 
that they recently started a new 
Ghristian label. Organic Records, 
headed by industry veteran Marc 
Whilmore. Organ ic's first act is the 
Nashville-based band Say-So. 

Many of the prominent inde- 
pendent lal>els go through one of 
the major Ghristian distributors — 
such as Word. Ghordant. Warner 
Christian Distribution or Brent- 
wood, but in a market so Hooded 
with product from both majors 

( itulniioit mi f.iiijr 
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Year-To-Date Charts 

The recap in this Spotlight reflects accumulated sales, as calculated by SoundScan, 
for each week an album appeared on the Top Contemporary Christian chart 
(including those weeks when this bi-weekly chart does not appear in the magazine) 
from the start of the chart year, which began with the Dec. 7, 1996 issue, through 
the April 5 Billboard. The list offers a year-to-date glimpse of how this category is 
shaping up for December's Year In Music issue. 




CONTEMPORARY 
Christian Albums 



Pos. TITLE— Artist— Label 

1 WOW-1997: THE YEAR'S 30 TOP 
CHRISTIAN ARTISTS AND SONGS— 

Various Artists — Sparrow 

2 JARS OF CLAY — Jars Ot Clay- 
Essential 

J WHATCHA L00KIN' 4— Kirk Franklin 
And The Family— Gospo Centric 

« SIGNS OF LIFE-Steven Curtis 
Chapman — Sparrow 

B JESUS FREAK — dc Talk— Forefront 

■ LIFE LOVE & OTHER MYSTERIES— 

Point Of Grace— Word 

7 THE GIFT— Kenny Rogers— 
Magnatone 

8 I LOVE TO TELL THE STORY: 25 
TIMELESS HYMNS — Andy Griffith- 
Sparrow 

■ TAKE ME TO YOUR LEADER— 

Newsboys — Star Song 
10 EMMANUEL: A MUSICAL CELEBRA- 
TION OF THE LIFE OF CHRIST— 

Various Artists— Sparrow 





1 1997 




THE YEAR 
30 TOP CHRISTIAN 
ARTISTS AND SONGS. 







11 CHRISTMAS EVE AND OTHER 

STORIES— Trans-Siberian 
Orchestra — Lava 

12 HEAVENLY PLACE^Jaci Velasquez- 
Myrrh 

13 0 HOLY NIGHT! — Sandi Patty-Word 
M A DISTANT CALL— Susan Ashton— 

Sparrow 

IB UNDER THE INFLUENCE— Anointed— 
Myrrti 

IB BEAUTY FOR ASHES— Crystal 
Lewis— Myrrh 

17 GREATEST HITS — BeBe & CeCe 
Winans— Sparrow 

18 THE MESSAGE — 4HIM— Benson 

IB BLOOM— Audio Adrenaline — Forefront 
2B NO GREATER SACRIFICE— Ray 
Bote— Word 



21 MORE THAN YOU KNOW— Out Of 

Eden— Gotee 

22 LIFE IN GENERAL— MXPX— Tooth & 
Nail 

23 THE CONCERT OF A LIFETIME— Ray 

Bote— Word 

24 GOD— Rebecca St. James— Forefront 
2B I'LL LEAD YOU HOME — Michael W. 

Smith — Reunion 

2B THIRD DAY— Third Day— Reunion 

27 WELCOME HOME — Ron Kenoly— 
Integrity 

28 R.I.O.T.— Carman— Sparrow 
23 WHERE I STAND— Twila Paris- 
Sparrow 

30 WOW- f 996 THE YEAR'S 30 TOP 
CHRISTIAN ARTISTS AND SONGS — 

Various Artists — Sparrow 

31 SHADES OF GRACE— Bob Carlisle- 
Diadem 

32 REPEAT THE SOUNDING JOY— 

Phillips, Craig & Dean— Star Song 

33 THE FIRST NOEL-Steve Green- 
Sparrow 

34 THE WHOLE TRUTH— Point 01 
Grace— Word 

38 FAVORITE SONG OF ALL— The 

Brooklyn Tabernacle Choir— Warner 
Alliance 

38 AVALON— Avalon— Sparrow 

37 TRIBUTE -THE SONGS OF ANDRAE 
CROUCH— Various Artists— Warner 
Alliance 

38 THE REAL MEANING OF 
CHRISTMAS — Various Artists- 
Benson 

38 BROTHERS— Take 6— Warner Alliance 
88 DONNIE McCUJRKIN — Donnie 
McClurkin— Warner Alliance 
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and independents, distribution 
and marketing are challenges. 
Gotee Records president Joey 
Elwood says Christian labels tend 
to be distribution -based and could 
stand to be a little more promo- 
tions-oriented. 

"We supply the market and try 
to create demand to pull those 
units out of the store," says 




Embraced b\ radio: Jen i X'anuuleau 



Elwood. "In the general market, 
they create the demand and then 
supply the demand because they 
are promotions-based, and that's 
how they grow." 

DO-IT-YOURSELF ETHIC 

There are numerous indepen- 
dent record imprints in the 
Christian community releasing 
product, but if an actual tally was 
done, they would probably be out- 
numbered by independent artists 
who record custom albums for 
sale in churches and concert balls 
they perform in as they crisscross 
the country. Though there are 
independent acts in every genre, 
the Christian market probably has 
a higher percentage because of 
church audiences who support 
live music and purchase tapes 
from the artists* autograph tables. 
For years, Southern gospel artists 
have made comfortable livings 
from road sales, and more con- 
temporary acts are finding there 
are advantages to taking their 
careers into their own hands. 

California-based singer/song- 
writer Steve Amerson is an exam- 
ple. "I don't know how you define 
success, especially if you put it in 
the context of trying to be about 
ministry,. ..but I think 1 have 
reached a level of success in the 
fact that my calendar is full, in 
fact, loo full," Amerson says. "I 
own six masters, all of them are 
paid for, and I'm paying myself a 
salary. The ministry is paying me a 
salary and some insurance, and I 
guess if that's being successful. 



then I'm guilty, because that's 
what I've been able to accomplish 
being independent." 

Though he says at times it's 
tempting to sign with a major 
label, Amerson likes the advan- 
tages of being an independent "in 
terms of having control, being 
small and able to move quickly 
and make quick decisions; to say, 
'Hey, I want to do a marketing 
piece focused at this group.' And 
boom. I do it. I don't have to go 




Dohut it himself: Stnv Atnrrson 



through a lot of people." 

On the downside, he cites "lack 
of capital and sometimes not being 
able to get into certain events that 
are pretty much industry-con- 
t rolled." 

Even though there are disad- 
vantages that compete with the 
rewards, ask anyone involved in 
the independent Christian music 
community, and they'll likely sav 
the challenges are worth the pay- 
offs. And as the major Christian 
labels are controlled by a few cor- 
porate entities, radio, retail and 
consumers will likely continue to 
look to the independents for dif- 
ferent musical perspectives. ■ 
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MWW^WT ^% ^iTU W-"- TVFirst, the nation's premier tv infomercial company specializing in bringing home the music to 

B\ ^™ ^™ «B ■ Fa| B™ America, is proud to announce that our hallmark Contemporary Christian/Gospel music collection, 

_ a«^^™ nZj KEEP THE FAITK is iust about read V t0 9° G0LDI 

I B^H |H ■^P^B Our KEEP THE FAITH 30 minute infomercial has been seen by tens-of-millions of people for the past 

■J ^■JT H H 12 months, and has aired nearly 8,000 times on ABC, CBS, NBC, FOX, UPN, and WB affiliates, as 

pi H H H H H well as on some 25 major national cable networks. 

b^^H H ^LpH Before seeing our infomercial, 76% of our customers had never purchased Christian music before. 

HH H ^■^■B Maybe that's why the HIAA reports that the Gospel/Christian genre has grown by an 

P^H bVVH I IB pV^PJ unprecedented 38% since the debut of our infomercial in early '96. 

B H H We would like to honor those artists and record companies that contributed to this effort, and 

PJ PJH pH PJ thank each of them for their belief in the most breakthrough marketing effort in the history of 

HI !■ ■ H ■ tm Gospel/Christian music! 
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Watch for more than a dozen Gaither OJOU? specials in 1997. 
including "Joy In The Camp" airing Saturday, April 26th at 10:00 p.m. ET. 
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by Lisa Collins 

On PURPOSE: "I figure whatever anointing is on your 
life will speak for itself." And for Dr. Beverly "BAM" 
Crawford, that has been the case. In the 20 years span- 
ning her ministry, Crawford has published nearly a half- 
dozen books, built a congregation of 2,700 at her Ingle- 
wood, Calif.-based Bible Enrichment Fellowship, and 
become one of the country's most requested African- 
American female pastors. Now, with the release of her new 
album. "The King Is Coming," on Harmony Records, 
Crawford and her 55-member church choir, dabbed Pur- 
pose, are breaking new ground in gospel. 

The vision Crawford has for the choir is to do it all — 
gospel, inspiration, contemporary. In fact, the title track 
is an anthem co-written by Crawford However, it is cuts 
like "Perpetual Praise" and "Glory, Honor & Praise" (writ- 
ten for the ehoir by Ron Kenoly) that reflect what the pro- 
ject is really about. 

The release marks the debut of Harmony Records. The 
label, the brainchild of Raina Bundy, was actually 
launched in December of last year, as a division of New 
York-based Relativity Records, known for its success with 
acts like Bone Thugs-N -Harmony. 

"They saw what was happening in gospel music and 
approached me last year about doing something," recounts 
Bundy. whose previous label ventures include Fix-It 
Records and Lection Records. 

What Bundy sincerely hopes to do is help raise the stan- 



dard in gospel with acts like Crawford's Purpose as well 
as Oleta Adams, whose gospel project "Come Walk With 
Me" — which ships to retail June 6 — will mark the label's 
second release. Showcases for both artists are planned for 
the Gospel Music Workshop's annual meet in August. 
Bundy has also scheduled regional listening parties 
throughout the country aimed at getting the support of 
key industry players and gospel radio announcers. 

"We're off to a great start," Bundy reports. "I have 
never had this kind of support. [Relativity execs] are 150% 
Iwhind this laliel, and we are fully funded. There will be 
videos and tour support for each artist." 

Thus far. just three acts are signed to the label. Aside 
from Purpose and Adams, Bundy is slating Edwin 
Hawkins' Seminar Mass Choir project, recorded live last 
year in Dallas, for release this summer and has plans to 
sign three additional acts by the end of the year. Christ- 
ian/gospel distribution is being handled through Chordant. 
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IEAVEN ON MY MIND: Atlanta International Records 
(AIR) execs are pleasantly surprised with the success 
they're experiencing with Luther Barnes & the Sunset 
Jubilaires* current release, "Heaven On My Mind," which 
is enjoying heavy national airplay on gospel stations across 
the country, with more stations coming on board. 

AIR reps had been concerned about the light to moder- 
ate airplay Barnes' 18th recording, released in November, 
had been receiving. 

"I'm surprised at the length of time it took to break this 
record," CEO Alan Freeman notes. "I knew it was a hit 
when we were recording it. I just can't believe it took five 
months to get there." 

In support of the release, the label has beefed up in- 
store appearances and radio interviews and has launched 
"The Luther Barnes & The Sunset Jubilaires Heaven On 
My Mind Mother's Day Contest" in 20 major markets. 
Winning moms will receive a phone call from Barnes, din- 
ner for two, and a bouquet of roses. 
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Compiled from a national sample of retail store and rack sales SoanaScan* 
reports collected, compiled, and provided by IIIMH 
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What if you didn't get 
Christopher Brinson's New 
Hit release from the 
Malaco Gospel Group, 
"What IfQod Is Unhappy"? 

...then you would also be 
very unhappy. 



Christopher 
BRINSON 

and The Ensemble 

VMiatff 
God 

Unhappy? , 
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MCA Profits Under Renzer's Reign 

1st Year Brings Chart Highs, Interscope Deal 



I BY IRV LICHTMAN 



NEW YORK— One of David Renzer's 
first-anniversary presents as presi- 
dent of MCA Music Worldwide is a 
corporate record-setting 11 entries on 
Billboard's Hot 100 chart. 

This success is but one of a number 
of reasons why Renzer is celebrating 
a happy first year at the company, 
having arrived there from a decade at 
Zomba Music in New York as its U.S. 
chief. 

Now based in Los Angeles, Renzer 
projects that by June 30, the end of 
the fiscal year for all MCA/Universal 
units, MCA Music Publishing rev- 
enues will show a net publisher share 
gain of 35%, while profits will prove 
similarly impressive (Renzer declines 
to break out results in dollar terms). 

Synchronization dollars, by which 
MCA Music places songs in film, TV, 
and ad jingle projects, are running 
40% ahead of the last fiscal period, 
Renzer adds. 

While Renzer and his staff have 
moved in a number of acquisition 
areas, Renzer says he's gotten a first- 
year corporate birthday present with 
the long-expected finalization of the 
company's acquisition of the hot 
Interscope music publishing arm of 
Interscope Records. 

The Interscope Music deal brings 
to the MCA Music copyright fold such 
talents as No Ooubt and writer 
Tommy Sims. (Sims, Wayne Kil- 
patrick, and Gordon Kennedy co- 
wrote this year's Grammy song of the 
year, "Change The World'"). 

Other signings MCA Music has 
made include the Toadies, writer/pro- 
ducer Brian Morgan, and copyrights 
recorded by Amy Grant, Wynonna, 
and SWV MCA Music's association 
with award winners was dramatical- 
ly enhanced with an Oscar for "You 
Must Love Me," the new song written 
by Andrew Lloyd Webber and Tim 
Rice for the Madonna-starred film 
version of "Evita." 

Interscope Music, which no longer 
has its own president, will continue to 




use the services of its former presi- 
dent, Ronnie Vance, who is now head- 
ing up soundtrack placements and will 
be a consultant to MCA Music for pub- 
lishing matters. 

As he opened up the Latin field for 
Zomba during his last few years 
there, Renzer's first year at MCA 
Music saw the realization of the com- 
pany's first Latin section under VP of 
Latin Music Ivan 
Alvarez, who 
shifted operations 
from New York to 
new- MCA Music 
offices in Miami. 
- In addition, Peter 

T^^L Rodriguez will 

^h^hV ^mm- run MCA Music's 
renzer new operation in 

San Antonio, Tex- 
as, a location that Renzer says is a 
first for a multinational publisher. 

Under Alvarez's aegis, MCA Music 
has just closed on a deal to buy the 
San Antonio-based Tejano publishing 
catalog of Manny Records. Renzer 
notes that EMI has acquired the 
Manny masters, which he says will 
greatly expand the label's consumer 
base. 

Alvarez further notes that since 
owning the Latin section, MCA Music 
has acquired more than 2,000 Spanish- 
language works, including signings of 
individual artists and groups. They 
include Enrique Iglesias (in most terri- 
tories outside the U.S.), Alejandro 
Lerner, Roberto Morales, Aterciopela- 
dos, King Chango, Rosana, Armando 
Larrinaga, Jose Manuel Figueroa, Los 
Visitantes, Ramsey, and MC Skeey. 

"This is shaping up to be a major 
year for MCA Music and should see the 
release of the follow-up album by Ala- 
nis Morissette, to be co-written and co- 
produced by MCA Music's own Glen 
Ballard," says Renzer. MCA controlled 
publishing of all tracks on Morissette's 
first album, which has sold more than 
15 million units globally. 

ALL IN THE FAMILY 

Renzer adds that one of his first- 



"HELP!" 

Over a period of twelve years I have composed over 80 songs and 
incorporated them in 4 plays. 35 of the songs can be sung independently 
of the plays. Their themes vary and may be classified as romantic, 
religious, humorous and slightly satirical. They are "musical" and 
tuneful and I sincerely believe they are worthy of being sung by 
recognized accomplished singers. I am a South African living thousands 
of miles from the musical and theatrical world and consequently 
searching for: 

1. A soprano and tenor with experience and recognized professional 
repute to listen to the tapes and lyrics with a view to singing 
them publicly. 

2. A i"ecording company. 

3. A theatrical company to read and listen to the musical plays with 
a view to their production of the stage. 

Will anyone interested contact me. 
PETER DE VRIES 

(From the I'nited Kingdom) (From the I'nitvd Stales of America) 

Tel: (HK27-11-H23-3628 Tel: 01127-11-823^628 

Fax: 0027-11-892-1658 Fax: 01 127-1 1-892-1658 

P.O. Box 1012 - Bofclbnrg 1 160 ■ South Africa 



year goals was to energize new oppor- 
tunities in "his own family." MCA 
Music's sister labels, film, TV and con- 
cert companies include Universal 
Music Group labels MCA Records, 
MCA Records Nashville. GRR Geffen, 
Interscope, Universal, Rising Tide, 
and Hip-O. 

"We've made more deals within the 
family than ever before," says Renz- 
er, adding that the scope of this 
endeavor is a "full-time job in itself." 
Signings have included Live, Jahborn 
Jahmal (co-writer with Erykah Badu), 
Goldfinger. Reel Fish, Nonchalant, the 
Nixons, Merril Bainbridge, New Edi- 
tion, Mary J. Blige, and Big House. 

On the other hand, Renzer says 
MCA Music has a strong image out- 
side of its family ties. He adds that 
one result of "going head-to-head 
with other multinational publishers" 
is the signing worldwide of act White 
Town (Chrysalis/EMI), currently hot 
on the charts in Europe. The act's 
"Your Woman" is No. 25 on the Hot 
100 Singles chart this issue. 

Abroad, Paul Connolly, managing 
director of MCA's U.K. unit, has made 
worldwide ties with the likes of 
Smashing Pu.npkins, Nine Inch Nails, 
Soundgarden, and White Town. 
Chemical, Renzer further notes, has 
made a "six figure" ad deal in Europe 
for Pirelli Tires. 

Renzer also says that John Brands, 
senior VP of international, based in 
London, has added important ar- 
rangements, including worldwide ties 
with the publishing division of Epi- 
taph Records and the group No 
Effect. 

MCA Music's physical plant is also 
changed under Renzer. "We've just 
completed a 24-track studio in Los 
Angeles that's fully equipped with a 
master-type facility in which MCA 
plans to develop artists and bands as 
well as work with its sister record 
labels to develop projects," he says. 
MCA has also renovated its offices in 
New York and recently moved into its 
new building in Nashville, the former 
studio and offices of Ronnie Milsap. 

Among major staff changes made 
by Renzer have been the appoint- 
ments of Steven Finfer, a lawyer and 
former manager and label executive, 
to run the New York office; Mike 
Bam mis as CFO based in Los Ange- 
les; and senior VP of film and TV 
music Scott James. Ed Arrow, head of 
copyright, is also located in Los Ange- 
les. Another key New York staffer 
brought in by Renzer is Ed Razzano, 
a former ad-agency executive, who is 
manager of creative services and 
reports to James. 

Overall, Renzer says he's beefed up 
the staff so that its worldwide roster 
is about 170, 70 of which are located 
in Los Angeles and 10 in New York. 

Renzer says he now has a marked- 
ly different role at MCA Music than 
he had at Zomba Music. "At Zomba, I 
was responsible for the U.S. market, 
but now I've got the challenge of deal- 
ing with people around the world. I've 
got to be more aware of international 
publishing issues and their impact on 
publishing, such as Mexico's new 
copyright laws." 



NO.l SONG CREDITS 



THE HOT 100 

CANT NOBODY HOLD ME DOWN - Sean "PufTy" Combs. S. Jordan, Carlos Broody, Nashwm Myrick, M. 
Betha. G. Prustopino. M. Wilder. S. Robinson • SooartiM'BMI. Justin Combs. ASCAP, EMI April ASCAR 
Amanl/ASCAP, July Six'ASCAP, NASHMACK ASCAP, M. Betha ASCAR Buchu ASCAP. No Ears ASCAP 

HOT COUNTRY SINGLES * TRACKS 

ONE NIGHT AT A TIME ■ Earl Bud Lee, Eddy Kllgallon, Roger Cook • EMI Blackwood BMI. Golly 
RogerWBMI, Song Island/Ball, Life's A Pitch, ASCAR Neon Sky ASCAP. Hipp Row, ASCAP 
HOT R&B SINGLES 

HYPNOTISE • Christopher Wallace. Sean "Puffy" Combs, Dene Angetettie. Ron Lawrence, Andy Armer. 
Randy Badazz, Ricky Walters. Douglas Davis • Big Poppa ASCAP Justin Combs, ASCAR EMI April. ASCAR 
Mystery System, BMI, Ai mo ASCAP, Badazz/ ASCAR DarWcaBMI. Entertaining, IBM I 

HOT RAP SINGLES 

HYPNOTISE * Christopher Wallace, Sean "Puffy" Combs, Deric Angetettie, Hon Lawrence. Andy Armer, 
Rrimly Badazz, Ricky Wallers, Douglas Davis • Big Poppa ASCAR Justin Combs, ASCAR EMI April. ASCAR 
Mystery System BMI, AJmo'ASCAR Badazz ASCAR Damca BMI Entertaining, BMI 

HOT LATIN TRACKS 

YA MEVOY PARA SIEMPRE • Jose Vaca Flores • EMI Blackwood BMI 



Ira's Non-Gershwin Partners 
Highlighted; L&S' New Int'l Ties 



Ira & FRED & OTHERS: Even for 
show music aficionados, it must be dif- 
ficult to grasp that lyricist Ira Gersh- 
win had 62 collaborators, including, of 
course, his brother George. But the 
most surprising of his co-authors is 
none other than Frederic Chopin. 

Yes, back in 1928, a planned show 
that never was mounted had Ira writ- 
ing words to melodies posthumously 
provided by the great 19th-century 
composer. One lyric was set to a love- 
ly, passionate Chopin etude, the same 
tune of which, with another lyric, 
would well serve singer Jo Stafford 
decades later. 

Gershwin's version was called "My 
All," a song that would say it all as a 
vow of low to be 
sung while a 
bride walks 
down the aisle. 

Gershwin's 
Chopin connec- 
tion and other 
entertaining in- 
sights about the 
Gershwin lega- 
cy were the sub- 
ject of a third and final "Ira Gershwin 
At 100" tribute April 8-9 at New 
York's Weill Recital Hall. 

The idea this time around was to 
present songs whose melodies came 
from writers other than George, and 
that's what! Chopin comes in. 

Ira, even during the Gershwin 
brothers' peak years, wrote songs 
with the likes of Harold Arlen, Ver- 
non Duke, Jerome Meyer, and 
Philip Charig, even writing with fel- 
low lyricist E.Y. Harburg. After 
George's death in 1937, the composers 
included Arlen, Jerome Kern, Kurt 
Weill, Arthur Schwartz, Harry War- 
ren, and Burton Lane. 

And thanks to a wonderful cast of 
singers — Anna Bergman, Kurt Oll- 
mann, and Jeanne Lehman — and 
pianist Steven Blier, who, with great 
enthusiasm, put some of the material 
in historical context, it was an en- 
chanting, civilized event, mirroring 
the other Weill Recital Hall tributes. 

In total, 23 songs without George's 
tunes were presented. In truth, per- 
haps two or three — especially "I 
Can't Get Started," with a melody by 
Duke — are familiar to most audi- 
ences. That doesn't necessarily mean 
lesser quality, only lesser-known 
works, a factor that made the evening 
one of exciting discovery. 

As an encore, each performer sang 




by Irv Lichtman 



a song Ira wrote with George. Their 
continued popularity is not in doubt: 
"Someone To Watch Over Me," "I've 
Got A Crush On You," and "I Got 
Rhythm." For the most part, for Ira, 
that was where the real action was! 

New TIES THAT BIND: Leiber & 
Stoller Music, the repository for the 
great majority of songs written by 
Jerry Leiber and Mike Stoller, along 
with works written by others, has 
realigned its international subpub- 
lishing ties, according to Randy Poe, 
president of the Los Angeles-based 
company. 

The following aie the new Leiber & 
Stoller ties: Rondor Music, U.K., Eire, 
the Benelux, 
Australia, New- 
Zealand; Melo- 
die der Welt, 
Germany, Aus- 
tria, Switzer- 
land; La Honda 
Music, Italy; 
Fuji pacific, Ja- 
pan; Galaxia 
Musical, Mexi- 
co; Clippers Ediciones Musicales, 
Spain, Portugal; and Media Men 
Group, Israel. 

For other territories, according to 
Poe, expect announcements in the 
next few weeks. "We spent well over 
a year researching and visiting with 
subpublishers around the world," he 
says, "and I've got more than 150,000 
frequent -flyer miles to prove it" 

P'GRAM/WILLIAMS DEAL: My 
Gram Music has acquired co-owner- 
ship in the catalog of writer/artist 
Jerry Lynn Williams, whose works 
have been covered by Eric Clapton, 
B.B. King, Ron Wood of the Rolling 
Stones, Delbert McClinton, Bonnie 
Raitt. Roy Orbison, and Clint 
Black. PolyGram will co-own and co- 
administer the catalog with Hamstein 
Publishing Co. His latest album, fea- 
turing several leading rock artists, is 
"The Peacemaker." 

PrINT ON PRINT: The following 
are the best-selling folios from Cher- 
ry Lane Music: 

1. Bush, "Razorblade Suitcase." 

2. Metailica, "Load." 

8. Guns N* Roses. "Guns N' Roses 
Complete." 

4. Dave Matthews Band, "Crash." 

5. "The Schoolhouse Rock 
Songbook." 
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Producer Dudgeon's Flair Felt Beyond His Elton Classics 



BY BEN CROMER 



In 1969, DJM Records hired Gus 
Dudpeon to produce the second 
album by a struggling pianist and 
songwriter who did sessions to 
make ends meet: Elton John. 

"He saw himself as a songwriter," 
Dudgeon recalls. "I was primarily 
commissioned to do the 'Elton John' 
album as sort of a glamorous demo. 
We cut the album in a week, and I 
never stopped grinning from begin- 
ning to end because it all fell into 
place so brilliantly." 

With such tracks as "Your Song," 
"Take Me To The Pilot," and "Sixty 
Years On," the "Elton John" album 
was the start of a fruitful partner- 
ship that resulted in a multitude of 
classic singles in the '70s: "Rocket 
Man," "Daniel," "Saturday Night's 
Alright For Fighting," "Goodbye 
Yellow Brick Road," "Don't Let The 
Sun Go Down On Me," "Someone 
Saved Mv Life Tonight," and "Sorry 
Seems To Be The Hardest Word," 
among them. 

"Once Elton had done what he had 
to do, which was play the piano and 
sing, he left," Dudgeon explains, 
adding that John gave him complete 
freedom to craft the finished tracks. 
"Whatever vou hear on the records 



that's over and above the essential 
construction of the song is down to 
myself and whoever else was work- 
ing in the studio. 

"I also used to dub things onto the 
record that he actually didn't hear 
until the record came out," adds 
Dudgeon mischievously. "It became 
a bit of a game. *I Think I'm Gonna 
Kill Myself wound up with a tap 
dancer on it," he says with a laugh. 

Born September 30, 1942, in Sur- 
rey, England, Dudgeon started his 
career in the early '60a as a "tea 
boy" at the original Olympic Studios 
in London before landing at Dccca 
Records' studios in West H amp- 
stead, London. At Decca, Dudgeon 
engineered the Zombies' classic 
"She's Not There," a task given to 
him when the first engineer was 
unable to complete the session. 

"The producer [Ken Jones] just 
turned around and said, 'Right, it's 
time for you to take over.' I wound 
up continuing to do all their sessions 
after that. As an engineer, that was 
my first No. 1 hit." 

Dudgeon also was responsible for 
engineering one of the ground- 
breaking albums of the '60s: "John 
Mayall With Eric Clapton: Blues 
Breakers." Dudgeon went on to 
engineer a number of other Mike 



Studio, Label Entrepreneur 
Gabe Wiener, 27, Dies 



NEW YORK— Gabe Wiener, one of 
the recording industry's most 
accomplished and most promising 
talents, died April 9 at the age of 
27. The cause of death was unoffi- 
cially listed as a heart attack. 

Wiener was on the verge of mov- 
ing his Quintessential Sound Inc. 
(QSI) recording/mastering com- 
plex from 1600 Broadway here to a 
site at 511 W. 54th St. Ground- 
breaking was scheduled to begin 
this month to add four floors to the 
two-story building on West 54th 
Street. He had hired the Walters- 
Storyk Design Group to oversee 
the project. 

In addition to operating the 
high-end QSI, Wiener presided 
over the PGM, PGM Ars Nova, 
PGM Retrospect, and PGM Con- 
corde record labels, which special- 
ize in recordings of early music. 



In what is believed to be one of 
the last photographs taken of him, 
Wiener, far right, posed with a 
group of industry professionals at 
the recent Audio Engineering 
Society Convention in Munich. 
Shown, from left, are Anthony 
Morris of AGM Digital; Ludwig 
"Stevie" Coss and Martin Bohm of 
Vienna studio MG Sound; Marsh 
Katagiri of Sanken Microphones; 
Chris Stone, CEO of the Los Ange- 
les-based World Studio Group; Jim 
Pace of Audio Intervisual Design 
in Los Angeles; Bernard Fring of 
Brainstorm Electronics of Bel- 
gium; and producer/engineer 
George Massenburg, head of L.A.- 
hased GML Inc. 

Wiener is survived by his par- 
ents, Michael and Zena Wiener, 
and his sister, Jennifer. 

PAUL VERNA 





PRO 
FILE 



Vernon-produced recordings for 
Decca, including discs by Ten Years 
After and Savoy Brown. 

"I never really classified myself 
as a great engineer. I just loved 
music," Dudgeon says, adding that 
he really wanted 
to become a pro- 
ducer. "I was 
interested in the 
construction of 
songs and the 
combination of 
sounds" of differ- 
ent instruments, 
he says. 

Dudgeon's first 
priHluction job was 
an album for EMI 
by Zoot Money's Big Roll Band, a 
group that included future members 
of the Animals and Police guitarist 
Andy Summers. Dudgeon became 
an independent producer in 1968, 
working with such acts as Ralph 
McTell, the Strawbs, and the Bonzo 
Dog Do Dah Band, the legendary 
musical comedy troupe that includ- 
ed Neil Innes and "Legs" Larry 
Smith. He also produced David 
Bowie's epic 1968 single "Space 
Oddity." 

After the "Elton John" album in 
1970, Dudgeon produced "Tumble- 
weed Connection" and "Madman 
Across The Water," albums that 
demonstrated Dudgeon's ability to 



reveal the drama in John's music on 
such tracks as "Burn Down The 
Mission," "Tiny Dancer," and "Mad- 
man Across The Water." 

By 1972, John was making so 
much money that he began to work 
offshore for tax purposes, so Dud- 
geon moved recording to a studio in 
France, the Chateau, for "Honky 
Chateau," "Don't Shoot Me, I'm 
Only The Piano Player," and "Good- 
bye Yellow Brick Road." 

Dudgeon says John was so prolif- 
ic he needed only five days to write 
music for an alhum. "He would 
arrive five days before anyone else 
and write all the songs," Dudgeon 
recalls. Moreover, Dudgeon points 
out that "Goodbye Yellow Brick 
Road" was started in Jamaica but 
was moved to France because the 
Jamaican studio was deemed inade- 
quate. In the meantime, John had 
written a second album's worth of 
material. 

"The only reason 'Yellow Brick 
Road' became a double was simply 
because of the disaster in Jamaica, 
otherwise we'd have done a single 
album," Dudgeon muses. 

When Dudgeon and John parted 
company in the late '70s, Dudgeon 
intended to work on a variety of pro- 
jects. However, he first had to con- 
vince potential clients that he was 
not one-dimensional. 

"We all get pigeonholed," Dud- 



geon says. "When I quit working 
with Elton, all I got offered to work 
with were piano players." 

Eventually, Dudgeon hit the 
charts with "Fool If You Think It's 
Over" by Chris Rea and "Run For 
Home" by Lindisfarne. He also pro- 
duced albums by Elkie Brooks, 
Audience, and XTC. In the '80s he 
built Sol Studios, now owned by 
Jimmy Page. 

Dudgeon's recent productions 
include a 1997 European release by 
veteran Danish pop/country singer 
Henning Staerk for BMG Ariola, 
"Somewhere Someone's Falling In 
Love," a project that includes mas- 
ter guitarist Jerry Donahue. "It's 
five great musicians doing 10 great 
songs," Dudgeon says proudly. 

Moreover, Dudgeon is working on 
a tribute album to the Bonzo Dog Do 
Dah Band that will include George 
Harrison and Ringo Starr. "We're 
doing a demo of 'Jollity Farm' with 
Ringo on vocals and George playing 
ukulele," says Dudgeon. 

Dudgeon's success in finding good 
songs and fostering great perfor- 
mances has been his hallmark for 30 
years, enabling him to move effort- 
lessly from rock and pop to country 
and blues. "I love musicians and I 
love great songwriters," Dudgeon 
explains. "To me they are the 
lifeblood of the whole thing." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (APRIL 19, 1997) 


CATEGORY 


HOT 100 


R8.B 


COUNTRY 


ADULT TOP 40 


MAINSTREAM ROCK 


TITLE 
Artist 
Producer 
(Label) 


CANT NOBODY HOLD 
ME DOWN 

Puff Daddy (Peat. Mase). 
Carlos Broady, Nashiem 
Myrick. Sean "Puffy" 
Combs, Stevie J. 
(Bad Boy/Arista) 


IN MY BED 
Dru Hill 

Daryl Simmons 
(Island) 


RUMOR HAS IT 
Clay Walker/ 
J. Stroud, C. Walker 
(Giant/Tteprise) 


YOU WERE MEANT FOR 

ME 

Jewel 

Ben Keith, Peter Collins 
(Atlantic) 


PRECIOUS 
DECLARATION 
Collective Soul' 
Ed Roland 
(Atlantic) 


RECORDING 

STUDIO(S) 

Engineer(s) 


DADDY'S HOUSE 
(New York, NY) 
Doug Wilson. Michael 
Patterson. Lane Craven 


SILENT SOUND 
STUDIOS 
(Atlanta. GA) 
Thorn "TK" Kidd 


LOUD RECORDING 
(Nashville, TN) 
Julian King 


BEARSVILLE STUDIOS 
S0UNDSTAGE 
(Bears*. NYUashv*.TN) 
Chris Shaw 


HOUSE OF BLUES 
(Memphis. TN) 
Greg Archills 


RECORDING 
CONSOLE(S) 


SSL G Series 


SSL40S4G 


SSL4000E 


Neve 8088/SSL 6000E 
with G series computer 
SSL J9000 


SSL G Series 


RECORDER(S) 


JV 1080 


Studer A820 A827 


Mitsubishi X850 


Studer A800 MOW 
Sony 3348'Studer 0827 


Protools DA88 


MASTER TAPE 


Ampex 499 


3V 996 


Ampex 467 


Ampa 499/Sony 1416 


Ampei 499 


vu: DOWN 
STUDIO(S) 
Engineer(s) 


DADDY'S HOUSE 
(New York. NY) 
Lane Craven 


SILENT SOUND 
STUDIOS 
(Atlanta, GA) 
Jon Gass 


LOUD RECORDING 

(Nashville, TN) 
Julian King 


EMERALD STUDIOS 
(Nashville. TN) 
Joe Baldridge 


LARABEE 

(Los Angeles. CA) 
Greg Archilla 


CONSOLE(S) 


SSL G Series 


SSL 4064G 


SSL 4000E 


SSL G+ wilh Ultimation 


SSL 9000J 


RECORDER(S) 


JV 1080 


Studer A820/A827 


Mitsubishi X850 


Studer A800 


Studer A827 


MASTER TAPE 


Ampex 499 


3M 996 


Ampex 467 


Ampei 499 Studer 
A820BASF 468 


Ampex 499 


MASTERING 
Engineer 


HIT FACTORY 
Carlton Baits 


HIT FACTORY 
Chris Gehringer 


MASTERF0NICS 
Glenn Meadows 


GATEWAY STUDIOS 
Bob Ludwig 


PRECISION 
MASTERING 
Stephen Marcussen 


CD/CASSETTE 
MANUFACTURER 


BMG 


PD0-HTM 


WEA 


WEA 


WEA 



c 1997. BillBoard/BPl Communications, Hot 100. R&B & Country appear in this feature each lime; Mainstream Rock. Modern Rock, Rap. Adult 
Contemporary, Club Pfay, and Dance Sales rotate weekly. 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Garnett Marks 5 Years At IFPI 

Piracy, Technology Remain Priorities 



M BY JEFF CLARK-MEADS 

LONDON — Nic Garnett is a man with 
a mission. 

As the corporate face of the interna- 
tional record industry, he says he feels 
as strongly today about the issues fac- 
ing him as he (lit! when he first took over 
as director general of the International 
Federation of the Phonographic Indus- 
try (IFPI) five years ago. 

However, despite his inward passion, 
Garnett is not a man who has a reputa- 
tion for showing his emotion to the 
world at large. Famous for his public 
restraint and overt equilibrium, he is, 
by his own admission, more likely to be 
thinking through a plan than first 
through the door on an anti-piracy raid; 



PolyGram Execs 
Delaney, Allen 
Traverse Globe 

■ BY ADAM WHITE 

LONDON— Two new international 
postings at PolyGram are separat- 
ed by 10,000 miles but underpinned 
by the company's willingness to 
seek out and promote executive tal- 
ent from anywhere in its world. 

Tim Delaney is relocating from 
Sydney to London to serve as VP of 
international marketing at Poly- 
Gram Continental Europe, a new 
post. Since 1993, he has been man- 
aging director of Mercury Records 
Australia. 

Delaney's successor is Mike 
Allen, currently VP of internation- 
al marketing at PoIyGram's London- 
based international marketing/oper- 
ations (IMO) division (Billboard 
Bulletin, April 15). 

Allen follows in the footsteps of 
such seasoned British music execu- 
tives as Paul Russell, Rupert Perry, 
Peter Jamieson, and Tim Read, for 
whom postings to Australia provid- 
ed early career experience as heads 
of operating companies. "There's 
been a healthy industry track 
record of U.K. executives coming 
here," says Paul Dickson, managing 
director of music operations for 
PolyGram Australia. "Paul Russell 
cut his teeth here in the early '80s, 
for example, and I worked for him 
then." (Russell is now president of 
Sony Music Europe.) 

Allen has served in PoIyGram's 
IMO unit in London for the past five 
years, after tending the interna- 
tional interests of two U.K. labels, 
Chrysalis and Charisma. He will 
relocate to Sydney in June, and his 
i('att\i lined mi page 77) 




he ts a man more Jean-Luc Picard than 
Lieutenant Worf. 

"I like to establish focus and estab- 
lish priorities," says the executive from 
his central London office, five floors 
above Piccadilly 
Circus. "I like to 
analyze things 
so that we are not 
missing the point." 

On the fifth an- 
niversary of his 
tenure at the helm 
of the international 
record industry garnett 
association, the 

jazz-loving, record-collecting Garnett is 
breaking a lifetime habit in talking 
about himself. "I'm always more com- 
fortable discussing an issue than dis- 
cussing how I feel." 

His love of the heart of the matter 
above matters of the heart has, though, 
earned him a respect for a clarity of 
view. 

Garnett's analytical abilities were 
most highly praised in the wake of the 
World Intellectual Property Organisa- 
tion conference at the end of last year 
(Billboard, Dec. 14, 1996). The meeting 
produced two documents central to the 
protection of labels' rights in the digital 
age, and Garnett's legal expertise and 
political acumen were seen as highly 
significant in ensuring their approval 
by the conference in the face of well- 
orchestrated and well-financed opposi- 
tion from global telecommunications 
companies. 

Garnett himself sees these treaties, 
the most significant of which is known 
as "The New Instrument," as one of the 
three most important developments of 
his years in office. 

The other two issues he defines as the 
growth in excess CD-manufacturing 
capacity, particularly in Southeast Asia 
(Billboard, April 12), and the slower- 



than-anticipated development of the 
information superhighway. 

"When I took over in March 1992, we 
were talking then ahout the 'Brave New 
World* of the information society and 
how it was going to revolutionize every- 
thing," says Garnett "Now here we are 
five years later still talking about what 
it's going to do. 

"It's still somewhere up the road. In 
fact, we're spending more time on the 
implications of technological develop- 
ments like DVD." 

Regarding the overcapacity in CD 
manufacturing, Garnett states, "My 
impression is that the equipment man- 
ufacturers have targeted places like 
China — and there is now no practical 
reason why they should not target other 
parts of the world like Eastern Europe 
and Latin America. We're going to take 
a much more aggressive line with the 
equipment manufacturers." 

Controlling the overprovision of CD 
manufacturing capacity — a factor that 
in IFPI's estimation, is directly related 
to the production of unlicensed discs — 
was high on the agenda for the organi- 
(Continued an next page) 



Spain's 1 st Music Awards 
Met With Mixed Reviews 




■ BY HOWELL LLEWELLYN 

MADRID — Rosana, the undoubted 
revelation of Spain's 1996 music scene, 
was the main win- 
ner at this coun- 
try's first music 
awards — a show- 
that has had a 
mixed reception. 

While the orga- 
nizers of probably 
the single-most 
important event in 
rosana the history of 

Spain's music in- 
dustry claimed it as a great success, 
many insiders expressed surprise at 
some of the nominees and winners at 
the April 10 show. 

However, singer/songwriter Rosana, 
who won three of the six categories for 
which she was nominated out of the 
total 17 awards, hatl her success root- 
ed in popular acclaim. The categories 
in which she triumphed were new 
artist, new songwriter, and pop/rock 
album for "Lunas Rotas" (Broken 
Moons). 



Though she was completely unknown 
and had never played live in front of 
more than 80 people when MCA, now 
Universal Music, released "Lunas 
Rotas," her debut album, last June, the 
set has since sold more than 750,000 
units in Spain and has never left the top 
six in the charts. The album was recent- 
ly released in 30 countries, including the 
M.S., and has already sold 115,000 units 
outside Spain, says Universal. 

The first Spanish Music Awards was 
organized by local authors' society 
SGAE, the world's fifth largest group 
with 40,000 members, and the per- 
forming artists' association AIE amid 
a wave of optimism in the industry fol- 
lowing reeord sound carrier sales fig- 
ures in 1996. 

The ceremony w;ls carried live by the 
Cadena radio network and, two hours 
later, by national TV station Tele 5. 

Unlike the Echo or Brit Awards, the 
SGAE/AIE prizes are for Spanish 
musicians only, with the exception of a 
Latino award, whose first winner was 
Gloria Estefan. The principle aim is to 
promote Spanish music abroad, and, 
(Continued on next pQffB) 



Tic Tac Toe Threatened With Loss Of Name 

Agency Says German Act's Rep Is Harming Its Business 



BY WOLFGANG SPAHR 



HAMBURG— The most popular pop 
act in Germany is faced with the 
prospect of losing its name. 

Tic Tac Toe, the all-female trio 
signed to BMG Ariola Hamburg, will 
be forced to find a new moniker if a 
Hamburg media agency of the same 
name, which argues that negative 
press coverage is jeopardizing its busi- 
ness, has its way (Billboard Bulletin, 




newsline... 

PeTER BAMFORD, the man responsible for the commercial direc- 
tion of U.S. retail chain the Wall, is to leave parent company W H Smith 
Group (Billboard Bulletin, April 15). British-based Smith announced 
April 11 that Bamford, managing director of W H Smith Retail, was 
stepping down as a director of the Smith group with immediate effect. 
Smith chairman .leremy Hardie says in a statement that Bamford is 
leaving "on an amicable basis to develop his career elsewhere." Bam- 
ford's departure is part of a package of changes at Smith that will also 
see Richard Handover, former managing director of U.K. music chain 
Our Price, head a new logistics and distribution arm for the Smith 
group. 

The COUNTRY Music Assn. (CMA) has appointed Jan Garich as its 
representative for Germany, Switzerland, and Austria as part of the orga- 
nization's expantled international presence. Garich, a former GM/prod- 
uct management at EMI Electrola in Cologne, Germany, is CMA's first 
full-time representative in the German-speaking territories. 



April 16). 

The band is able to operate as Tic 
Tac Toe because of an agreement the 
agency signed with BMG Ariola Ham- 
burg. However, German media have 
been reporting that the three band 
members — Jazzy, Ricky, and Lee — are 
in fact much older than they admitted 
and that Lee's past, the pajiers claim, 
contains a number of controversial ele- 
ments. 

But Eckart Gundel, managing 
director of BMG Ariola Hamhurg, 
insists that the contract with the Tie 
Tac Toe agency is binding and says 
he is adamant that the group has no 
intention of relinquishing its name. 

Tic Tac Toe, produced by Boerger, 
has become the most successful Ger- 
man act in years. A German precur- 
sor of Spice Girls, Tic Tac Toe has 
become a million-selling group with 
such cheeky songs as "Leek Mich Am 
A. B. Zeh" (You Can Kiss My Ass), 
"Ich Find" Dich Scheisse" (I Hate Your 
Guts), and "Verpiss" Dich" (Get The 



Hell Outta Here). The current single. 
"Warum" (Why), which tells the story 
of the death of a girl addicted to drugs, 
has been No. 1 on the singles charts 
for four weeks, with sales of more than 
700,000 units, according to BMG. 

Despite the recent negative pub- 
licity, Tic Tac Toe fever remains 
unabated. The group's self-titled first 
album has been in the top 10 for 50 
weeks, with sales of more than 
900,000 units, according to BMG. The 
second album, "Klappe Die 2te" (Sec- 
ond Take), which BMG Ariola Ham- 
burg has slated for release Monday 
(21), has already attracted advance 
retail orders of more than 300,000 
units, according to the label. 
"Scheisse" and "Verpiss' Dich" sold 
520,000 and 800,000 units, respec- 
tively. With sales of more than 40,000 
tickets, the current Tic Tac Toe tour 
is sold out. 

Gundel says that the considerable 
marketing and promotion investments 
made by the company after signing 
Tic Tac Toe in August 1995 to break it 
as quickly as possible have paid off, 
giving the entire record retail indus- 
try new stimulus. 

"Over the last few weeks, it has 
become evident that with their honest 
songs. Tic Tac Toe have captured 
young people's imagination," he says. 
"Thanks to a long-term contract with 
the group, it will Ix 1 possible to extend 
their success throughout the entire 
German -speaking region." 
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MTV Regionalization To Enhance Italian Service 



This tttory wan prepared by Jeff 
Clark-Meads ht London and Marc 
Dezzani in Rome. 

MTV Europe is to be seen virtual- 
ly around the clock in Italy from 
Sept. 1 as part of the channel's 
regionalization policy. The next step 
in that initiative, says Brent Hansen, 
president and chief executive of 
MTV Networks Europe, is to give 
the U.K. its own signal. 

Italy is the only country in MTV 
Europe's Southern region; the sta- 
tion's programming there will, from 
September, be broadcast terrestrial- 
ly 23 hours a day by tele-shopping 
network Rete A. The move will also 
enhance MTV's distribution to cover 
the whole of Italy. 

MTV is currently available in Italy 



via pay-TV network Telepiu, which 
carries the station for four hours 
each afternoon and seven hours 
overnight. New legislation in Italy 
means Telepiu soon will have to 
abandon its terrestrial frequency for 
purely satellite and cable distribu- 
tion. 

Hansen says MTV's expanded 
presence in Italy will give the station 
a hugely increased capacity to 
"explore many new programming 
initiatives for Italy." 

He notes MTV began the process 
of regionalization because of the 
increased ability it gives the station 
to tailor programming to better 
reflect the taste of viewers in any 
given region. Of what this means for 
Italy, he comments, "We'll be playing 
much more music and focusing on 



the core of what MTV is about." 

Being able to achieve that focus in 
Italy has not been straightforward, 
Hansen says. "Italy is a difficult 
market. It's crucial that we have dis- 
tribution that's seen 
to be a player be- 
cause there are so 
many channels 
there." 

MTV's activities 
in Italy will be over- 
seen by newly appointed Southern 
region managing director Antonio 
Campo DeH'Orto, who joins the com- 
pany from Italian terrestrial broad- 
caster Canale 6. 

Dell'Orto says that locally pro- 
duced programming will remain at 
four to five hours a day when the dis- 
tribution switch is made in Septem- 




ber, though Hansen states that this 
total will grow rapidly. 

Dell'Orto comments, "I want to 
create a network that will become a 
point of reference for young people. 

"Music will always remain the 
heart of MTV's Italian program- 
ming, but we also want to develop 
other programming and youth 
themes suoh as travel and sport." 

Hansen says his next priority is 
creating a similar service for the 
U.K., which will be split out from 
MTV Europe's Northern service. 

The annual MTV Europe Music 
Awards will be held Nov. 6 in Rot- 
terdam's Ahoy Stadium in the 
Netherlands. Spice Girls and U2 
have been booked to appear, accord- 
ing to the company. 



SPAIN'S FIRST MUSIC AWARDS MET WITH MIXED REVIEWS 



(Continued from preceding page) 

later this year, SGAE and AIE plan to 
set up Spain's first Academy of Music, 
which will from next year organize the 
award ceremony as an independent 
body (Billboard, Feb. 8). 

Observers suggest that, in this first 
edition of the show, some of the nomi- 
nations were inappropriate to their 
category, that some winners were vir- 
tually inactive in 1996, and that rock 
was almost absent from the event 

Critics say that singer Carlos Cano, 
who won the traditional folk award, has 
never before been perceived as a folk 
artist They also note that the classical 
music award went to the Benedictine 
Choir of the Santo Domingo De Silos 
monastery, whose Gregorian chants 
found worldwide success in 1993-94, 
and that rock music was merely 
glimpsed with the video award won by 
Mikel Clemente for Extremoduro's 
single "So Payaso." 

Perhaps the greatest surprise was 
the failure of Los Del Rio's worldwide 
smash hit single, "Macarena," to win 
the international event honor. Ironical- 
ly for an event that is looking toward 
the 21st century, the award went to a 
series of concerts that marked last 
year's 50th anniversary of the death of 
classical music composer Manuel de 
Falla. t 

The world's premiere flamenco gui- 
tarist Paco de Lucia, without a record 
in 1996, won the flamenco artist award 
at the expense of dynamic teenage 
newcomer Nina Pastori, but Pastori's 
main songwriter, Paco Ortega, won the 
flamenco author award. 

Luz, the top-selling female singer 
for the past 15 years, won the pop/rock 
award, veteran singer/songwriter 
Joaquin Sabina took the pop/rock 
author prize, and flamenco-salsa stal- 
warts Ketama won the pop/rock song 
award against two Rosana nominations 
with "No Estamos Lokos." 

A special honorary award for his 
contribution to music went to another 
veteran singer/songwriter, Joan 
Manuel Serrat, who, as he received his 
award, said he was more nervous about 
the soccer game bding played between 
his home city team, Barcelona, and 
Italy's Fiorentina. "And don't think this 
award means early retirement" joked 
the 54-year-old. "It will give me more 
strength to carry on." 

Retirement is a likelihood for aging, 
frail, and blind-from-birth jazz pianist 



Tetc Montoliu, who won the strange 
category of jazz/new age. 

SGAE executive president Teddy 
Bautista, the industry's main mover 
and shaker, said immediately after the 
ceremony that "it went much better 
than I thought, and everybody now 
knows this is a permanent annual 
event. 

"For the first time ever, the Spanish 
music industry is saying, 'Look, we 
exist' " 

AIE president Luis Cobos said the 
important thing was the nomination of 
many young artists. 

Event organizer Carlos Lopez, who 
on May 1 becomes director of BMG 
Ariola Spain, said before the event that 
the most positive feature of the nomi- 
nations was the number of female 
artists included. "They have always 
been relegated to second position, but 



zation's biannual board meeting April 
14-16 m Rome (see story, page 3). 

Protecting labels' rights in the anoth- 
er new context, the growing area of sub- 
scription music services pioneered by 
such companies as DMX and Music 
Choice Europe, is another facet of 
IFPI's raison d'etre. However, in this 
arena, Garnett sees the need for a rad- 
ical new approach. 

"We've got to get away from the tra- 
ditional notion that it's a fight between 
broadcasters as entrepreneurs and 
record companies as entrepreneurs. 
We've got to get away from laws that 
say record companies should have equi- 
table remuneration for the broadcast of 
their works." Garnett argues that 
broadcasting should serve labels rather 
than the other way around. 

"Broadcasting is a set of systems. 
Producers of music should have access 
to those systems to sell their products. 
If we do not, the producers will be 
squeezed out and given a pittance for 
providing this entertainment" 

Asked about the theme of his five 
years at the helm of the IFPI, Garnett 
says, "The main thing is the communi- 
cation with the industry. 

"Five years ago, we were still in our 
ivory tower. Over the last five years, 
we've had more and more involvement 
with the industry. 



now they are triumphant," he said, 
"because women have a special sensi- 
bility that they can transmit very well." 

This, in part explains the unprece- 
dented success of Rosana, whose con- 
cert public is, in the overwhelming 
majority, made up of teenage girls. 
Lopez added that the awards ceremo- 
ny was important to make people see 
that "there are many musicians who 
dedicate their lives and efforts to the 
world of cultural creativity." 

Rosana, who showcased her album 
in Italy just 48 hours before the cere- 
mony, said, "These prizes mean that 111 
sleep a little easier at night My life- 
long maestro is Serrat and I was more 
nervous when he received his award 
than when I won mine." 

Among the artists who performed at 
the ceremony were Miguel Bose with 
Rosario, Javier Alvarez with Pedro 



AT IFPI 

"The industry has never had a prob- 
lem with the idea of fighting piracy but 
we need to be more specific," he adds, 
"we need to know from the industry, 
where do they want us to fight it and 
how do they want us to fight it We need 
to talk to them about how much piracy 
affects their bottom line." 

Garnett says one way of enhancing 
this two-way communication was the 
regionalization of the global group he 
instigated three years ago (Billboard, 
June 25, 1994). Through this, IFPI's 
centralized board structure was 
enhanced with a greater element of 
regional^wwer sharing. Four regional 
boards — for Europe, Asia/Pacific, 
North America, and Latin America — 
were established, and Garnett com- 
ments, "They have shown themselves to 
be extremely efficient ways of getting 
IFPI working on industry priorities as 
opposed to the other way 'round. 

"We have also unproved our opera- 
tions, which has again given new oppor- 
tunities for industry participation in 
what we do. Providing access is a very 
important achievement" 

Asked about his own analytical style, 
Garnett says its effects can be seen in 
the changes he made at IFPI's Euro- 
pean Union liaison office in Brussels. 
Noting the office's new and additional 
staff and its more aggressive presenta- 



Guerra, Rosana singing a Ketama 
song, Galician bagpipe player Carlos 
Nunez with Basque accordionist Kepa 
Junkera and flamenco guitarist Juan 
Canizares, Pastori, and rock veteran 
Rosendo. 

The majors and many indie labels 
grouped in the AFYVE organization 
will have their first music awards cer- 
emony in October or November, under- 
lining the industry's optimism. Poly- 
Gram Spain president Paco Bestard 
was at the SGAEVAIE ceremony, and 
he said, "This is great and I welcome 
the SGAE/AIE initiative, although my 
dream is that eventually we can com- 
bine and have one big Spanish music 
industry award ceremony." 

The winners were voted on by the 
3,500 music-related members of SGAE 
and the 4,000 members of AIE. 



tion of the industry's case, he argues 
that previously "we were too far down 
the European Commission's food 
chain." 

Garnett adds, "I like to analyze and 
get to the point I like to get right down 
to what is really important" 

Such a philosophy is in keeping with 
Garnett's legal training. He has a law 
degree from the U.K.'s Cambridge Uni- 
versity and a diploma in law from the 
University of Bordeaux in France. Hav- 
ing qualified as a solicitor, he joined 
IFPI as legal assistant in 1983 and, 
prior to becoming director general, was 
regional director for Asia and the Pacif- 
ic from 1984 to 199i, before being 
briefly promoted to the post of director 
of international operations and legal 
affairs in early 1992. 

Asked whether the head of IFPI 
needs a colorful personality to be an 
effective figurehead for the record 
industry, he states, "Being in the 
process of creating the kind of profile 
the industry needs, you need to be fair- 
ly careful about the way you do it. 
[Recording Industry Assn. of America 
chairman/CEO] Jay Be r man is a mas- 
ter at this." 

Garnett is known globally for his 
measured approach, and he states, "You 
have to build on your strengths. I can 
(Continued on page 60) 



GARNETT MARKS 5 YEARS 

(Continued from preceding page) 



Belgian Music, 
Vid Industries 
Work Together 

■ BY MARC MAES 



BRUSSELS — Belgium's record and 
video industries have made a joint 
presentation of their annual results 
for the first time. 

In doing so, the local group of the 
International Federation of the 
Phonographic Industry (IFPI) and 
the Belgian Video Federation (BVF) 
stressed the emergence of a grow- 
ing market in which the difference 
between audio and video is increas- 
ingly blurred. 

The two organizations are also 
announcing the launch of the Inter- 
active Federation, which will deal 
with the legal protection of such 
entertainment and information 
media as CD-i, CD Plus, CD-ROM, 
and DVD-rlOM. Marcel Heymans, 
director of both IFPI Belgium and 
BVF, will head the new federation. 

"The current teaming up of the 
audio-video and interactive fields is 
a positive asset for the industry," 
says IFPI Belgium president and 

The teaming of 
the fields is a 
positive asset* 

EMI Belgium managing director 
Dirk de Clippeleir. "We want IFPI 
to become the premier spokesper- 
son for the industry, communicating 
with press and media and becoming 
the face of the record industry." 

The IFPI Belgium figures for 
1996 reveal that the country's record 
industry unproved its unit sales last 
year but suffered a fall in revenue. 

The volume of the market grew 
by 5.4% in 1996 to a total of 26.5 mil- 
lion sound carriers sold, but revenue 
declined by 1.4% to $188 million. 

Says Christophe Turcksin, man- 
aging director of Brussels-based 
independent label Double T Music, 
"The current stagnation is due to 
the replacement market coming to 
an end, and because everything 
comes down to just one carrier: the 
CD. In 1997, 1 foresee further stag- 
nation rather than revival." 

Turcksin adds, "Sales are broad- 
ening, with new releases flooding 
the market every week, but there 
are less sales per product" 

According to IFPI Belgium, how- 
ever, the domestic market still has 
significant growth potential through 
the targeting of the so-called un- 
served audience, which is a proven 
successful tactic. 

Another important part of the 
1996 figures, says the industry body, 
is the growing market share of local 
product which saw a unit growth of 
nearly 20% compared with '95. 

There were strong performances 
from such acts as Axelle Red, Vaya 
Con Dios, Clouseau, Dana Winner, 
and Helmut Lotti. Newcomers Get 
Ready!, dEUS, and K's Choice also 
helped significantly boost the mar- 
ket share of domestic artists, who 
accounted for 32 of the year's 100 
best-selling albums in Belgium. 
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(tpUMW 


14 


11 


SUNANO KAJITSU MIKI NAKATANI WITH RYUICHI 






GIRLS virgin 

DONT SPEAK NO DOUBT iNTHSCOPEAINrvERSAt 

131 PACT WMd'T E~l*i JAIr"1 ItJ.iTD/'v loini » 
rLtASL UUnl 1 L»"U IMU MLItLT ARIOLA 

DONT LET GO (LOVE) EN VOGUE eastwest 
SO STRUNG OUT C -BLOCK «A 


14 


NEW 


MFEO KAVANA nemesis/virgin 


12 
13 


NEW 

15 


IS 


12 


SAKAMOTO for lift 

THE OTHER SIDE Of LOVE RYUICHI SAKAMOTO 


12 

14 

15 


8 

11 
14 


15 
16 


NEW 
NEW 


READY OR NOT THE COURSE the brothers 
ON 9 ON ERYKAH BADU KEDARAMrYEnSAL 


LE FEU CA BRULE TOP BOYS u« wmohx 
UN-BREAK MY HEART TONI BRAXTON arista 


16 


8 


FEATURING SISTER M tor lift. 

TAMASHIINO RUFURAN YOUKO TAKAHASHI king 


17 


4 


BLOCK ROCKIN' BEATS THE CHEMICAL BROTHERS 
freestyle dustaargjn 


14 

IS 


11 
17 


LA TAILLE DE TON AMOUR JANE FOSTIN ariola 
LA DANCE D'HELENE MELI MELO & MISS HELLENE 






MAG0K0R0N0 HASHI/MEOTO MICHI AURORA 






SECRET GARDEN BRJC- SPRINGSTEEN COLUMBIA 






VERSAKLES 






TERUKO (MICHIKO KAWAI) coiumbia 


16 


NEW 


OXYGENE VERTIGO ETC 


19 


7 


WHO DO YOU THINK YOU ARE/MAMA SPICE 


16 


NEW 


GOTTA BE YOU 3T enc 


18 


13 


linVTVnil (JVI lirwi UAWAUHBA uinno 


17 


12 


ENGEL RAMMSTEIN MOroflMusic 






GIRLS virgin 


17 


16 


YOU'LL BE MINE (PARTY TIME) GLORIA ESTEFAN 






FIREBALL B'Z ROOMS 


18 


16 


AIN'T TALKIN' 'BOUT DUB APOLLO FOUR FORTY 






CAN WE SVW rve 


EPIC 

BAILANDO PARADISIO cnr 

TOO JOURS LA POUR TOI 2 BE 3 emi 


20 


14 


AMAI UNMEI UA WCTOR 

ALBUMS 


19 
20 


18 
19 


UN-BREAK MY HEART TONI BRAXTON ARtSTA 
STAIRWAY TO HEAVEN G'S INCORPORATED EMI 


1 


3 


ALBUMS 

THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 


ia 

19 


12 
13 


1 


NEW 


EVERY LITTLE THING EVERLASTING ayextraa 






ntttSTYlE tXrtTfVtRG.ri 


20 


NEW 


YOU SAID WORLDS APART EM 


2 


1 


JUDY AND MARY THE POWER SOURCE eptcsoky 






ALBUMS 


2 


1 


VARIOUS ARTISTS NOW THAT'S WHAT 1 CALL 






ALBUMS 


3 


NEW 


Ml HO NAKAYAMA TREASURY king 


1 


1 


ANDREA BOCELLI BOCELLI polydor 






MUSIC! 36 LM VIK J IM--.-.YbK."J 






4 


3 


MR. CHILDREN BOLERO tors (actory 


2 


2 


BEE GEES STILL WATERS polvdor 
ANDREA BOCELLI ROMANZA poltdor 


3 


NEW 


VARIOUS ARTISTS KISS CLUB ANTHEMS .hi-wam 






ANDREA BOCELLI ROMANZA — • - 


S 


2 


GLOBE FACES PLACES AVE* tray. 


3 


4 




NEW 

2 
NEW 


rv 




6 


ERA AMEND utKum 


6 
7 
8 


4 

7 
8 


SMAP WOOL victor 

MAYO OKAMOTO SMILE TOWUA JAPAN 

AEROSMITH NINE LIVES som 


4 

5 


3 
6 


TIC TAC TOE TIC TAC TOE RCA 

SUPERTRAMP SOME THINGS NEVER CHANGE EMI 


4 

5 
6 


DEPECHE MODE ULTRA mute 

SPICE GIRLS SPICE vikm 

VARIOUS ARTISTS KLUBBHOPPIN' a«wi TtLEvtsiOf- 


3 
4 


2 
5 


PATRICIA KAAS DANS MA CHAIR OXljmbia 
1 AM L'ECOLE DU MICRO D'ARGENT tx label 
JULIEN CLERC JULIEN virgin 
QDif*r j*ioi c cDi/^r .1 

orlL.t UlnLS M'lwB VIFA5JN 


9 


6 


ULFULS LET'S GO raw EM 


6 


7 


SPICE GIRLS SPICE virgin 


7 


NEW 


INXS ELEGANTLY WASTED mKun 


S 


3 


10 


S 


KOME KOME CLUB HARVEST SINGLES 1985-1992 


7 


5 


NO DOUBT TRAGIC KINGDOM iNiEftSCOPtAjNivtnSAL 


8 


!2 


VARIOUS ARTISTS THE OLD SKOOL polvoham 


6 
7 


7 






sew 


8 


15 


SOUNDTRACK ROMEO 4 JULIET Ear 






WittOBAL TV 


NEW 


DEPECHE MODE ULTRA Mute/laB£l3 


11 


9 


YOSUI INOUE/TAMK) OKUDA SHOPPING PORLIPE 


9 


11 


SORAYA ON NIGHTS LIKE THIS MENCURV 


9 


8 


LISA STANSFIELD LISA STANSFIELD ARISTA 


8 


4 


SUPERTRAMP SOME THINGS NEVER CHANGE EM 


12 


10 


TOMOYASU HOTEI SPACE COWBOY SHOW Toshiba 


10 


14 


NO MERCY MY PROMISE mat 


10 


7 


U2 POP i&lANO 


9 


8 


U2 POP tSLAtVO 






em 




13 


SABRINA SETLUR DIE NEUE S-KLASSE Epic 




NEW 


ERYKAH BADU BAOUIZM keOajMiiwvERSAI. 


10 


9 


2 BE 3 PARTIRUNJOUR emi 


13 


11 


ANIMETAL ANIMETAL MARATHON SORT 


12 


16 


ANDRE RIEU STRAUSS & CO P-XYOOR 


12 


NEW 


DAMAGE FOREVER eKufe 


11 


ID 


PASCAL OBISPO SUPERFLU Enc 


14 


12 


PAMELAH SPIRT! COIUMW 


13 


8 


AEROSMITH NINE LIVES Columbia 


13 


NEW 


SOUNDTRACK SPACE JAM atia^c-east west 


12 


11 


DOC GYNECO PREMIERE CONSULTATION virgin 


15 


NEW 


VARIOUS ARTISTS DANCE MANIA DELUXE Toshiba 


14 


10 


U2 POP ISLAND 


14 


4 


WET WET WET 10 the. wcwirs OftiyNt^TjmwoKTjRY 


13 


14 


USA STANSFIELD LISA STANSFIELD ajosta 


16 
17 


14 
13 


EM 


15 


12 
18 


BACKSTREET BOYS BACKSTREET BOYS ayeawugm TRADE 


19 


6 


VARIOUS ARTISTS DANCE NATION 3 — PETE TONG 


14 


NEW 


ALLIAGE ALU AGE mercury 


ASKA ONE TOSHIBA Emi 

YUMI MATSUTOYA COWGIRL DREAMIN' Toshiba 


16 


TOM BRAXTON SECRETS mm 


16 


NEW 


& JUDGE JULES ministry c* sound 
CAST MOTHER NATURE CALLS powoa 


15 


15 


3T BROTHERHOOD epc 






DM 


17 


17 


SOUNDTRACK SPACE JAM eastvyest 


17 


10 


TEXAS WHITE ON BLONDE mfjkuw 


16 


RE 


BEE GEES STILL WATERS poltdor 


18 


16 


TWO-MIX BPM BEST FILES king 


18 


9 


FURY IN THE SLAUGHTERHOUSE BRILLIANT 


IS 


15 


BEE GEES THE VERY BEST OF THE BEE GEES 


17 


17 


DAFT PUNK HOMEWORK labels 


19 


18 


MR. PRESIDENT COCO JAMBOO «EA japah 






THIEVES SPV 






KX.YDOR 


18 


13 


TEXAS WHITE ON BLONDE mercury 


20 


NEW 


SOUNDTRACK NEON GENESIS EVANGEUON ADDITION 


19 


19 


JEAN MICHEL JARRE OXYGENE 7-13 Enc 


19 


RE 


BLUR BLUR fockvwu,it««e 


19 


RE 


NOIRDCSIR 66666.7 CLUB CbtaaAr 






RING 


20 


NEW 


LISA STANSFIELD LISA STANSFIELD ARISTA 


20 


NEW 


SOUNDTRACK ROMEO + JULIET lmi 


20 


12 


ZAZIE ZEN MtrKLwr 


CANADA ISoiindScan) 04/26/97 


NETHERLANDS (StlcMing Mega Top lOO) 04/19/97 


AUSTRALIA iarw 04/13/97 


ITALY 


Musica e Drschl/FIMI) 04/07/97 


1MB 
HBK 


LAST 
wnx 


StNBLES 


TMS 
WEEK 


LAST 
WEEK 


SINGLES 


TMS 
WEEK 


LAST 
WEEK 


ShNGLES 




SINGLES 

FROM DISCO TO DISCO WHIRLPOOL PRODUCTIONS 




1 


1 WANT yOU SAVAGE GARDEN Columbia 


1 


7 


IK ZING EXT UED VOOR JOU JANTJE SMIT mercury 


1 


1 


TRULY, MADLY. DEEPLY SAVAGE GARDEN roadshow 


1 


1 


2 


2 


DON T CRY FOR ME ARGENTINA MADONNA »ARRE» 

BOOS. 

UN-BREAK MY HEART TONI BRAXTON 


2 


1 


DC REGENBOOG FRANS BAUER s MARIANNE 


2 


3 


LAST NIGHT AZ YET bmg 






ZAC 


3 


5 






WEBER TIP TOPiTHArS EwllRTAlNMEHT 


3 


4 


PONY GINUWINE D?tc 


2 


4 


LET A BOY CRY GALA DO rr •0uRsEar / T«rfELin 






UVK&NWM 


3 


3 


MAMA SPICE GIRLS virgin 


4 


5 


DONT LET GO (LOVE) EN VOGUE EaStweST 


3 


2 


DISCOTHEQUE U2 . 


4 


3 


FIRESTARTER PRODIGY n recoro.ros 


4 


9 


HARD TO SAY I'M SORRY AZ YET FEATURING 


5 


6 


BREATHE PRODIGY 


4 


13 


2 THE NIGHT LA FUERTEZZA mitt/newmusc 


5 


4 


GOD BLESS THE CHILD SHANIA TWAIN mercvry 






PETER CETERA bug 


6 


2 


* DONT SPEAK NO DOUBT iNTtRSCOf^AwrvtssAi 


5 


7 


YOUR WOMAN WHITE TOWN 


< 


7 


RETURN OF THE MACK MARK MORRISON ATLANTIC 


5 


2 


1 BELIEVE 1 CAN FLY R. KELLY jivlrouw trade 


7 


8 


FREAK SILVERCHAIR miihmur.'Sony 






BRILLIANT ,'CHRYSAL IS,? M 1 


7 


11 


CANT NOBODY HOLD ME DOWN PUFF DADDY 


6 


4 


FELL IN LOVE WITH AN ALIEN THE KELLY FAMILY 


8 


13 


1 SHOT THE SHERIFF WARREN G txf j*M*ttJtciJtT> 


6 


NEW 


MY LOVE FOR YOU BLACKWOOD aid 


I 

9 


14 
8 


(FEATURING MASE) GAOBOt/AAISU 
ONE MORE TIME REAL MCCOY ARISTA 
INSOMNIA FAITHLESS arista 


7 


12 


EMI 

AINT THAT JUST THE WAY LUTRICIA MCNEAL 


9 
10 


9 
10 


ABUSE ME SILVERCHAIR murwufvsony 

DONT SAY GOODBYE HUMAN NATURE Columbia 


7 
8 


8 

3 


FLASH B.B.E. ii*vv»gj_limi 

SWEET DREAMS SHARON C mc/sur 


10 


9 


LET ME CLEAR MY THROAT OJ KOOL armmn 






CMA 


11 


11 


BREAK MY STRIDE UNIQUE 2 damepcck^ony 


9 


6 


BABY I'M YOURS 49ERS mecmatlyinc 


11 


13 


DISCOTHEQUE U2 ISLAND 


8 


6 


WHEN 1 DIE NO MERCY bmg 


12 


12 


SEXY EYES WHIGFIELD ttwns45tc*ibmg 


M 


10 


NO NAME MARIO PIU/MAURO PICOTTO <■<-. - ■ - 


12 


12 


ONE AND ONE ROBERT MILES FEATURING MARIA 


9 


8 


SUPERGABBER HAKKUHBAR ROADRUNNER 


13 


7 


1 FINALLY FOUND SOMEONE BARBRA STREISAND 


11 


NEW 


DONT SPEAK NO DOUBT --r, : - .,- -■ . 






NAYLER arista 


10 


NEW 


I'LL BE YOUR ONLY FRIEND FLAMMAN S, 






& BRYAN ADAMS AIM 


12 


NEW 


IT'S NO GOOD DEPECHE MODE mut&Bug 


13 


NEW 


YOUR WOMAN WHITE TOWN 






ABRAXAS FEATURING MC LYNX POLVDOR 


14 


15 


LOVEFOOL THE CARDIGANS stoocwlmvTOttxir 


13 


16 


LAURA NONCE* NEK wea 


14 

15 
16 


NEW 

19 
10 


BRILLIANTlOIRYSAlfivtMl 


11 


9 


DON'T LET GO (LOVE) EN VOGUE WARNER 


19 


14 


SAY YOU'LL BE THERE SPICE GIRLS vwm 
UN-BREAK MY HEART TONI BRAXTON bmg 
STEP BY STEP WHITNEY HOUSTON SMC 


14 


9 


THE REAL THING LISA STANSFIELD arista 


DA' DIP FREAK NASTY HARD MOOOTOrtlATTtuo 

STEP BY STEP WHITNEY HOUSTON Oram 

GET DOWN (YOU'RE THE ONE FOR ME) BACKSTREET 


12 


10 


TIME TO SAY GOODBYE SARAH BRIGHTMAN & 
ANDREA BOCELLI Warner 


18 
17 


17 
18 


15 
16 


NEW 

5 


DA FUNK DAFT PUNK virgin 

UN-BREAK MY HEART TONI BRAXTON arista 


BOYS live 


13 


19 


LET A BOY CRY GALA POvroc* 


IB 


16 


TO THE MOON (BACK SAVAGE GARDEN r^oshow 


17 


14 


BELO HORIZONTI HEARTIST *-f nt.iEVSflf 


17 


RE 


BARREL OF A GUN DEPECHE MODE Mim/KHuSE 


14 


NEW 


HEDONISM SKUNK ANANSIE VIRGIN 


19 


NEW 


LOVE ROLLERCO ASTER RED HOT CHILI PEPPERS 


18 


15 


THE NIGHT RITHMO exotic 


18 


17 


IT'S ALL COMING BACK TO ME NOW CELINE 


15 


11 


DON'T SPEAK NO DOUBT INTERSCOPtsjmvERSAL 






YOUNG HEARTS RUN FREE KYM MAZELLE EMI 
ALBUMS 


19 


1? 


WHO DO YOU THINK YOU ARE/MAMA SPICE 






DION C0UJM8M 


16 


IS 


ENCORE UNE FOIS SASH BYTE 


20 


20 






GIRLS virgin 


19 


16 


HARD TO SAY I'M SORRY AZ YET FEATURING 
PETER CETERA LArAEXAfiisIA 


17 
18 


IS 
14 


REMEMBER ME THE BLUE BOY jrvLROLiOH TRADE 
WHY DONT YOU DANCE WITH ME FUTURE 


20 


11 


BREATHE PRODIGY «. recc^w^dmjiSWiu 
ai ni tajc 


20 


18 


THE SAINT ORBITAL nw 






BREEZE poltdor 


1 


1 


SAVAGE GARDEN SAVAGE. GARDEN ... M 






ni niinri 

PINO DANIELE DIMMI COSA SUCCEDE SULLA 
TERRA cgo 
U2 POP island 

NEK LEI GLI AMICI E TUT70 IL RESTO WA 






ALBUMS 


19 


20 


DON'T YOU LOVE ME ETERNAL EMI 


2 


2 


SOUNDTRACK ROMEO * JULIET emi 


1 


1 


1 


1 


SPICE GIRLS SPICE virgin 


20 


13 


LET ME CLEAR MY THROAT DJ KOOL BMG 


3 


3 


NO DOUBT TRAGIC KINGDOM wTE-«ci>fcuNiv£r«Lw 






2 
3 


5 

2 


VARIOUS ARTISTS HIT ZONE 3 SORT 
OUR LADY PEACE CLUMSY Erie 






ALBUMS 


4 

9 
C 


4 

5 
7 


LIVE SECRET SAMADHI radioac t ivluniveps At 
k SPICE GIRLS SPICE virgin 
SILVERCHAIR FREAK SHOW MuftwMXMr- 


2 
3 


2 
6 


4 


NEW 


THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 
VIRGIN 


1 

2 


-1 

NEW 


SPICE GIRLS SPICE virgin 
RUTH JACOTT HARTSLAG am 


4 

5 


3 
4 


JOVANOTTl LORENZO 1997 — L'ALBERO mercury 
ANDREA BOCELLI ROMANZA u. : , . 


5 


3 


BACKSTREET BOYS BACKSTREET BOYS Jtrt 


3 


NEW 


ROWWEN HE2E WATER. LUCHT cnr 


7 


10 


JAMIROQUAI TRAVELLING WITHOUT MOVING 


6 


7 


SPICE GIRLS SPICE virgin 


6 


6 


THE WALLFLOWERS BRINGING DOWN THE 


4 


3 


ANDREA BOCELLI ROMANZA POLVDOR 






CELINE DION FALLING INTO YOU Eire 


7 


5 


PATTY PRAVO BYE BYE PATTY fni-Mito 






HORSE INURSayEAJNNTRSAt 


5 


2 


OE OIJK DE STAND VAN DE MAAN MERCURY 


8 


8 






STUrtNDOEPtC 


7 


4 


CELINE DION FALLING INTO YOU Columbia 


6 


7 


THE KELLY FAMILY ALMOST HEAVEN EAR 


9 


18 


CAKE FASHION NUGGET wrcurv 


6 


13 


LITFTBA MONDI SOMMERSI CMI 


a 

9 

10 


11 
NEW 

7 


AMANDA MARSHALL AMANDA MARSHALL EPIC 
VARIOUS ARTISTS MADE IN THE '80S OUAUTY 
SOUNDTRACK SPACE JAM RH.RtywARNCR 


7 

a 


8 
4 


NO MERCY MY PROMISE bmg 
TOTAL TOUCH TOTAL TOUCH BMG 


10 

11 


6 


LEANN RIMES UNCHAINED MELODY/THE EARLY 
YEARS cubevsqt<y 
U2 POP island 


9 


9 


FRANCO BATTIATO BATT1ATO STUDIO COLLEC- 
TION EMI 


11 


8 


VARIOUS ARTISTS 1997 GRAMMY NOMINEES 


9 


6 


MARCO BORSATO DE WAARHEID polvdor 


9 


10 


8 


LISA STANSFIELD LISA STANSFIELD arista 




pcrytel 


10 


5 


SOUNDTRACK SPACE JAM WARNER 


12 


14 


PRODIGY MUSIC FOR THE JILTED GENERATION 


11 


10 


ZUCCHERO THE BEST OF ZUCCHERO poeyoor 


12 


9 


U2 POP ISLAND 


11 


9 


NO DOUBT TRAGIC KINGDOM inierscopcajna/easal 






CVAIWPOOL/SOm 


12 


12 


FRANCO BATTIATO L'IMBOSCATA mehcury 


13 


12 


AEROSMITH NINE LIVES Columbia 


12 


13 


BEE GEES STILL WATERS poltoor 


13 


17 


TOOL AENIMA KxjvBMC 


13 


11 


ANNA OXA Mil PIU GRANDI SUCCESS! columm 


14 


10 


NO DOUBT TRAGIC KINGDOM interscope/uwveibai 


13 


11 


BZN A SYMPHONIC NIGHT mlrcurt 


14 


13 


HUMAN NATURE TELLING EVERYBODY Columbia 


14 


14 


AEROSMITH NINE LIVES cmumbm 
TONI BRAXTON SECRETS arista 


15 


14 


COLLECTIVE SOUL DISCIPLINED BREAKDOWN 


14 


16 


CIRQUE DU SOLEIL ALEGRIA BMG 


15 


12 


THE CORRS FORGIVEN, NOT FORGOTTEN eastwest 


15 


RE 


16 
17 


16 
13 


atlanik: 

TONI BRAXTON SECRETS lafam/aroia 
JEWEL PIECES OF YOU AtlA/mc 


15 
16 


10 
15 


U2 POP ISLAND 

FRANS BAUER VOOR JOU tiptop/inat^ entertainment 


16 
17 


15 

20 


THE OFFSPRING IXNAY ON THE HOMBRE Columbia 
VAN MORRISON THE HEALING GAME polvow 


16 
17 


16 
19 


CLAUDIO BAGLIONI GLI ANNI 70 RCA 
LUCIO DAL LA CANZONI pressing 


18 


15 


VARIOUS ARTISTS DANCE MIX USA '97 OUAirrr 


17 


20 


ETERNAL BEFORE THE RAIN EMI 


18 


11 


NICK CAVE & THE BAD SEEDS THE BOATMAN'S 


18 


17 


SOUNDTRACK EVTTA warmer bros.-wea 


19 


18 


VARIOUS ARTISTS MUCHMUSIC S BIG SHINY 


16 


18 


3T BROTHERHOOD ERIC 






CALL . i!t 1 :■: r ivn 


19 


15 


JAMIROQUAI TRAVELLING WITHOUT MOVING 






TUNES ua 


19 


12 


SUPERTRAMP SOME THINGS NEVER CHANGE iu 


19 


16 


SOUNDTRACK * VITA wu 






BRYfl 


20 


19 


LIVE SECRET SAMADHI ralxoactiveajnivlrsal 


20 


14 


LIVE SECRET SAMADHI racaoacttvejunwersai 


20 


RE 


LIVE THROWING COPPER rao<>activeaiw£rsal 


20 


NEW 


O.R.O. O.R.O. 3 SUGARnjjiWvWSAL 
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HITS OF THE WORLD 



INI 



■si 



EUROCHART 



04/17/97 



IMS 
WOK 


LAST 
WEEK 


1 


2 


2 


; 






4 


fi 






6 


5 


y 




_ 


_ 


9 


8 


10 


NEW 


1 

2 


1 

2 


3 


3 


4 


4 


5 


NEW 


e 


5 


7 


7 




10 


10 


9 



SINGLES 

I BELIEVE I CAN FLY R KELLY »..' F 

DON'T SPEAK NO DOUBT ■ ^universal 

ENCORE UNE FO IS SASH! BYTE RUE 

LET A BOY CRY GALA do n raws! if /Sccawo 

WARUM7 TIC TAC TOE kca 

TIME TO SAY GOODBYE SARAH BRIGHTMAN & 

ANDREA BOCELLJ eastwest 

WHO DO YOU THINK YOU ARE/MAMA SPICE 

GIRLS virgin 

UN-BREAK MY HEART TONI BRAXTON 
LAfACl/AftlSTA 

DONT LET GO (LOVE) EN VOGUE eastwest 
IT'S NO GOOD DEPECHE MODE mute 

ALBUMS 

SPICE GIRLS SPICE virgin 

U2 POP ISLAND 

ANDREA B OCELLI ROMANZA SUGAR.rCH.nx* 

BEE GEES STILL WATERS fWDOR 

THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 

NO DOUBT TRAGIC KINGDOM . . -plumversal 
SUPERTRAMP SOME THINGS NEVER CHANGE em- 
ANDREA BOCELLJ BOCELLI SUGARS roo« 9 
TONI BRAXTON SECRETS iafaojarista 



MALAYSIA 



XPDC BRUTAL lift 

VARIOUS ARTISTS LAGI GEMPAQ em. 

SITI NURHALIZA AKU CINTA PADAMU SUWAH 

PBMPMM 

KRU KRUMANIA EM 
RAIHAN PUJI-PUJIAN waiweR 
VARIOUS ARTISTS GEGAR BMG 
SOUNDTRACK EVITA WARNUt 
AZ YET AZ YET bmg 

NO DOUBT TRAGIC KINGDOM ikterscofwniversal 
VARIOUS ARTISTS THE POWER OF LOVE warmr 



SWEDEN 



(GLF> 04/11/97 



SINGLES 

IT'S NO GOOD DEPECHE MODE mutlvw 

VANNER TOGETHER mercury 

I'M SORRY DILBA METRONOME 

GULDET BLEV TILL SAND PETER JOBACK mono 

music 

AINTTALK1N' 'BOUT DUB APOLLO FOUR FORTY 

COLUMBIA 

SARA HON ALSKAR MIG BLOND rival 
ENCORE UNE FOIS SASH! Scandinavian 
UN-BREAK MY HEART TONI BRAXTON BMG 
DO YOU WANNA BE MY BABY? GESSLE njND*MEhTAi,EM> 
TEARS NEVER MY STEPHEN SIMMONDS superstudo 

ALBUMS 

SMURFARNA SMURFHITS 2 cm 

ERIC GADD THE RIGHT WAY sikawblrttidelrtch 

DILBA DILBA me ! wunuMfc 

U2 POP island 

WILLE CRAFOORD SAMMA TYP AV ANNORLUNDA 

SAKER TELEGRAM 

SPICE GIRLS SPICE virgin 

NIKLAS STROMSTEOT LANGT LIV I LYCKA 

METRONOME 

RIKARD WOLFF STJARNKLARA NATTER EMi 
ORIGINAL CAST KRISHNA FRAN D LIVE MALA mono 

MUSIC 

CORNELIS VREESW1JK GULDKORN FRAN MASTER 
CEES MEMOARER metronome 



NORWAY 



(VertJens Gang Norway) 04/15/97 



SINGLES 

WHEN SUSANNAH CRIES SWAY universal 
HIT EM HIGH (THE MONSTARS' ANTHEM) B 

REAL, BUSTA RHYMES, COOLIO. LL COOL J & 

METHOD MAN warmer 

FIRE WATER BURN BLOODHOUND GANG 

GEFTENAJWrvERSAL 

ENCORE UNE FOIS SASH! Scandinavian 

ROSES ARE RED AQUA universal 

I BELIEVE I CAN FLY R, KELLY wewabwr 

REMEMBER ME THE BLUE BOY mcg* 

AINT TALKIN' 'BOUT DUB APOLLO FOUR FORTY 

SONY 

DONT LET GO (LOVE) EN VOGUE warmer 
DON'T SPEAK NO DOUBT i u tfrscopEjUntve RSal 



SMURFENE SMUHFEHITS 2 CNR 

BARBRA STREISAND A COLLECTION — GREATEST 

HITS , . . AND MORE sow 

SOUNDTRACK SPACE JAM warmer 

THE CHEMICAL BROTHERS DIG YOUR OWN HOLE 

VIRGIN 

TONI BRAXTON SECRETS euc 
SOUNDTRACK ROMEO + JULIET e« 
U2 POP ISLAND 

UNNI WILHELMSEN DEFINITELY ME .mercury 

JEAN MICHEL JARRE OXYGENE 7-13 sow 

KARI BREMNES MANESTEIN wflKEDG KLIlTlIRVERXSTED 



SPAIN 



(TVE/AFYVE) 04/05v97 



SINGLES 

BLOCK ROCKIN- BEATS THE CHEMICAL BROTHERS 
VIRGIN 

BREATHE PRODIGY xi rccoroingscarolinc 

2 BECOME 1 SPICE GIRLS virgm 

MUEVE TU CUCU MlSSIEGO ginger^olvgram 

DONT SPEAK ZOMBIE max music 

DISCOTHEQUE U2 island 

SWEET KISSES SQEEZER max musk 

GAR OTA NACIONAL SKANK Gingercbs-50nv 

LET A BOY CRY GALA bianco y negro 

SABAH HECTOR SERAL maxmuSC 

ALBUMS 

SPICE GIRLS SPICE virgin 
CAMELA CORAZON INDOMABLE prodlpCOONCS ar 
BACKSTREET BOYS BACKSTREET BOYS jivewirgin 
ELLA BAILA SOLA ELLA BAILA SOLA wswwox 
U2 POP ISLAND 

was an ft LUNAS ROTAS universal 

NO DOUBT TRAGIC KINGDOM interscopcuniversm 

JEAN MICHEL JARRE OXYGENE 7-13 LPiC 

AEROSMITH NINE LIVES cbssont 

JUAN PERRO LA HUELLA SONORA ariola 



PORTUGAL 



(Portugal/AFP) 04,15/97 



SPICE GIRLS SPICE virgin 

DELFINS SABER A MAR bmg 

CELINE DION FALLING INTO YOU COLUMBIA 

RIO GRANDE RIO GRANDE CM 

NO DOUBT TRAGIC KINGDOM interscop&universju. 

U2 POP ISLAND 

VAYA CON DIOS THE BEST OF VAYA CON DlOS 
BMG 

XUTOS & PONTAPES DADOS VIC I ADOS EMI 
SUPERTRAMP SOME THINGS NEVER CHANGE EN 
PEDRO ABRUNHOSA TEMPO polydor 



DENMARK 



(IFPI/N«Hsen Marketing Research) 04/10/97 



DONT LET GO (LOVE) EN VOGUE wahnir 

IT'S NO GOOD DEPECHE MODE mute 

ENCORE UNE FOIS SASH! Scandinavian 

RING A-LING TIGGY fvDVEMi 

DONT SPEAK NO DOUBT 'nterscopeajniversal 

AINT TALKIN' 'BOUT DUB APOLLO FOUR FORTY 

SONY 

REMEMBER ME THE BLUE BOY mega scano-navja 
YOUR WOMAN WHITE TOWN emi medley 
STEMMEN I MIT LIV KOLlG KAJ virgin 
I BELIEVE I CAN FLY R. KELLY jrvEANARNEfi 

ALBUMS 

AQUA AQUARIUM universal 

SHU-BI-DUA SHU-BI-DUA 16 cmc 

LARS Lll HOLT BAND MASAI CMC 

SOUNDTRACK SPACE JAM warmer 

NO DOUBT TRAGIC KINGDOM inttrscoplvunwersal 

U2 POP island 

ONE TWO 12 HITS FRA DEN BEDSTE TID emi-MEOLEy 

TONI BRAXTON SECRETS bmg 

POUL KREBS KOSMORAMA SONY 

NEIL DIAMOND THE ULTIMATE COLLECTION sunt 



FINLAND 



(Scuia/IFPI Finland) 04/13,-97 
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NEW 



SINGLES 

PERSEESEEN KLAMYDIA kraalond 

FIRE SCOOTER club tcolsk-tel 

C'MON BABY YEAH TEHOSEKOITIN levy yhtio 

ANNA MULLE PIISKAA APULANTA levy-vhtio 

IT'S NO GOOD DEPECHE MODE mutlsmd 

BLOCK ROCKIN' BEATS THE CHEMICAL BROTHERS 

VIRGIN 

BREATHE PRODIGY XL recordingS.'Smo 

FLASH B B.E- i kiangllvosi t ivAvtMi 

AINT TALKIN' 'BOUT DUB APOLLO FOUR FORTY 

SONY 

D.I.S.CO. N TRANCE scanc^ywn* iel 
ALBUMS 

AEROSMITH NINE LIVES Sony 

JARI 5ILLANPAA AURINGONNOUSU mtv 

X-PERIENCE MAGIC FIELDS wea 

U2 POP ISLAND 

WALTARI SPACE AVENUE EMi 

ANDREA BOCELLI ROMANZA polydor 

NO DOUBT TRAGIC KINGDOM interscopivUNIVERSAL 

LINDA LAMPENIUS LINDA UMPENIUS 

AXRj AUDIO VOX 

TEHOSEKOITIN K0YHAT SYNTISET lewymtio 
CAPTAIN JACK OPERATION DANCE cologne dance 
LA9JJUM 





BAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SWEDEN: The cosmopolitan city of Stockholm is a long way from the Mississippi Delta, but it is 
home to Eric Bibb, one of the most exciting artists leading the black acoustic-blues revival. His 
new album, "Good Stuff" (Opus 3), showcases his fine fingerpicking guitar technique and a smooth 
but impassioned vocal style with a gospel tinge that owes a lot to Taj Mahal but also reaches back 
to Leadbelly and Big Bill Broonzy. Also featured is the outstanding Swedish slide guitarist 
Goran Wennerbrandt, who plays a 65-year-old steel-bodied National guitar. Despite his North 
European residence. Bibb's roots lie deep in the American blues and folk traditions. His father 
was singer Leon Bibb, who was part of the New York coffeehouse scene in the early 1960s. "I met 
| Bob ] Dylan when I was 1 1 years old when he came to a party at our place," Bibb says, and other 
regular house guests in those days included Judy Collins, Odetta, and Pete Seeger. Bibb, who 
moved to Sweden "because the climate in the U.S. fuels divisiveness between people," sees him- 
self as part of a strong new movement in acoustic blues. "Young black men are reaching to a time 
in their history that was spiritually much stronger," he says. "Their numl>er includes Keb' Mo', 
Corey Harris, and Ben Harper, and I feel great to be a part of it" Bibb will be playing across 
Europe this summer, including an appearance .July 2.T-27 at the U.K.'s most prestigious celebra- 
tion of acoustic music, the Cambridge Folk Festival. niuel Williamson 

FORMER SOVIET UNION: Although the audience here for world music is limited, there is a small but 
stable circuit of alternative/ethnic music concerts, festivals, and events in the countries of the for- 
mer U.S.S.R, These include Humania Music at the Academy of Sciences in Novosibirsk, Siberia; 
Jazz Days, a celebration of the avant-garde, in the port of Archangel in north- 
ern Russia; the biannual Ethnic/World Music Festival in Tallinn, Estonia; and 
the Festival of Alternative Music in Lvov in western Ukraine. A number of indie 
labels also take a healthy interest in such music, including the Moscow-based 
labels FeeDee Records, Kontras Plus, TAU Product, Objective Music, RDM, 
Future Records, Solyd Records, and F Records. One of the most intriguing 
acts to have emerged from this scene is the St Petersburg, Russia-based vocal 
duo Zikr. Consisting of Olga Tkachenko and Igor Silin, Zikr began in 1998 
and has since hatched six locally released albums. The singers perform a queer 
style of ritual, shamanic, scat vocalese that embraces traditions and techniques 
borrowed from Asiatic singing and Muslim and Buddhist chants to create a range of sound and 
tones almost equal to that of a symphony orchestra. The duo has recorded with various extraor- 
dinary musicians over the years, all masters of their respective instruments. These include Russ- 
ian guitarist Alexander Lyapin, veteran St Petersburg jazzman Mikchail "Uncle Misha" Tch- 
ernov, Ukrainian jazz artists Vladimir Solyanik (piano) and Sergey Khmeliov (percussion), 
Crimean Tatar jazz/ethnic guitarist Enver Izmailov, and dkige ridoo player Tommy Mansikka- 
Aho from Finland, who has played and studied the aboriginal instrument in central Australia. 

VALMM YtrKCHKNKOV 

U.K.: After many years of organizing his own reggae awards and festivals, Artwa-signed singer 
and BBC 3 Counties radio presenter Crucial Robbie teamed up with Choice FM radio presenter 
Daddy Ernie to present the first People's Reggae Awards April 5 at London's Grosvenor Rooms. 
The awards, which arc to honor the best of British reggae, were siwnsored by The Voice newspaijer 
and based on votes by the public. The winners included Sylvia Telia (female vocalist), Mafia & 
Fluxy (producer), Saxon (sound system), Fashion (label), Luciano (live show), Jah Shaka (life- 
time contribution), and Bounti Killa (international artist). Performing at the event were Peter 
Hunnigale (voted best male vocalist) and Glamma Kid (best DJ and best newcomer). kwaku 

DENMARK: "Doky Brothers 2" (EMI/Blue Note), the second album by talented jazz siblings the 
Doky Brothers, boasts a distinguished lineup of guest musicians. Al Jarreau, Toots Thielemans, 
John Scofield, Gino Vannelli, David Sanborn, Randy Brecker, and Dianne 
Reeves are among a cast of international heavy weights helping Niels and Chris 
Minh Doky to create a fusion of pop, rock, and reggae together with modern and 
traditional jazz. Guitarist Scofield puts a new spin on Michael Jackson's "Man 
In The Mirror," Reeves offers a novel interpretation of Bob Marley's "Waiting 
In Vain," and Jarreau sings "How Can I Help You Say Goodbye." All the cuts on 
this eclectic set are informed by the siblings' background in melodious Nordic 
music and New York jazz. The brothers' earliest influences came from their Viet- 
namese-born father, who is a classical guitarist, and their singing Danish moth- 
er, who recorded with various local acts in her teens. At the age of 17, having 
switched from classical guitar to piano, Niels went to the U.S., where he attended Boston's Bcrklee 
College of Music. He began his career in New York, playing at such venues as the Village Van- 
guard, the Blue Note, Sweet Basil, and Fat Tuesday's. Bassist/composer Chris, meanwhile, has 
played with various jazz contemporaries and has six albums under his belt as a bandleader. The 
Doky Brothers are currently on the road, with artists on the album featuring at selected shows. 

CHAKLES l-'EKKO 

MACEDONIA (FORMERLY YUGOSLAVIA): Having enjoyed success with the traditional -sounding 
Mile Kolarovski Band and acclaim for his soundtrack score to the film "Before The Rain," multi- 
instrumentalist Dragan Dautovski has now formed an eight-piece band of his own, called DD 
Synthesis. Armed with a full range of traditional instruments that include the katxd, gaidii, ziiria, 
tapaiu tarabitka* and tambitm, the group explores the treasures of Macedonian folk and related 
ethnic music on its first album, released by SJF Records (a division of Skopje Jazz Festival). The 
self-titled set includes two original compositions by Dautovski, "Selska Igra" and "Ljubov I Smrt," 
alongside newly arranged versions of traditional songs, and it combines the complex rhythmic 
traditions of Macedonia with the emotional power that is part of this region's musical heritage. 

PETAR JANJATOVIC 
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International 



U.S. Acts Find Opportunity 
With European Indie Labels 



European independent 

record companies have a long tradi- 
tion of providing opportunities for 
American musicians working out- 
side the U.S. major-label main- 
stream. This week, a few notewor- 
thy examples: 

Next month, Brit- 
ain's Grapevine Rec- 
ords will release the mm^*+ 
self-titled debut album 
from singer/songwriter 
Richard Julian, a set 
that originally came 
out in the U.S. on the 
New York-based indie 
Blackbird. The rush of 
images in Julian's 
songs, sketching 
strange city charac- 
ters and relationships 
gone askew, are the 
product of a first-rate 
urban-folk artist. In 
fact, Julian's career 
has taken him from his 
native Delaware, to 
lounge-act work in Las Vegas, to 
busking in New York, and to gigs at 
the Speakeasy club, a singer/song- 
writer launch pad in Greenwich Vil- 
lage. 

But a folkie tag doesn't do justice 
to the pop accessibility of Julian's 
melodies, his urgent vocals, or the 
energy of his band, led by gui- 
tarist/co-producer Chris Cunning- 
ham, who has previously worked 
with the likes of Marianne Faith- 
full and Gavin Friday. 

Julian's first break in Europe has 
come thanks to Suzanne Vega, 
another artist who shrugged off the 
urban-folkie label early in her 
career; she chose Julian to open for 
her 40-date European tour this 
spring. To bolster Grapevine's 
release of "Richard Julian," the 
singer is expected to return in June 
to play showcase dates in Europe on 
his own. 

Northern Californian folk-rock 
from a veteran artist finds a home 
on Germany's Taxim Records, 
which has released the self-titled 
comeback album from Peter Lewis, 
who made his name in the '60s with 
San Francisco's Moby Grape. Pro- 
duced by a fellow veteran of the San 
Francisco scene, John McFee, and 
featuring a stellar band, including 
former Creedence Clearwater 
Revival bassist Stu Cook, the al- 
bum has received limited notice as 
an import in the U.S. but ranked a 
five-star review in the German edi- 
tion of Rolling Stone. 

Lewis' voice sounds stretched by 
his material at times. Yet such songs 
as "To A Land Of Milk And Honey" 
and the upbeat "Changing" still 
evoke a spirit of optimism that flows 
across the years from the Summer 
of Love, amid lush harmonies and 
acoustic flavorings. For Moby Grape 
fans, Lewis covers "Sittin* By The 
Window," from the band's 1967 
debut album. 

As a 5-year-old German indepen- 
dent label, Taxim, founded by Hans- 
Hermann Pohle and based in 
Asendorf, has found a niche in 
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releasing roots-rock, blues, country, 
and folk repertoire, often from 
American or U.K. acts who may 
have fallen out of fashion in their 
homeland. 

Another of its most recent releas- 
es is from former Nitty Gritty Dirt 
Band guitarist/fiddle 
player Chris Darrow. 
A beautifully packaged 
doublo-CD, it brings 
together two albums, 
"Coyote" and "Straight 
From The Heart," and 
showcases a unique tal- 
ent. On "Coyote," Dar- 
row taps such sounds 
as flamenco guitar, 
Native American flute, 
and Greek bouzouki to 
create atmospheric 
and evocative instru- 
mental soundscapes. 
In contrast, "Straight 
From The Heart" 
unleashes a sparse and 
often raw blues-rooted 
vocal, guitar, and piano style on its 
19 songs of emotional upheaval. 

Elsewhere on the indie-blues 
front, German's Ruf Records has 
recently released a new album titled 
"Reckless" from American blues- 
man Luther Allison, which has 
been picked by for distribution by 
Pinnacle Records in the U.K. Label 
founder Thomas Ruf is a blues pro- 
moter and manages Allison; last 
year, Ruf issued "Where Have You 
Been," a collection of Allison's lire 
performances over the past decade 
at the Montreux Jazz Festival. A live 
album by Taj Mahal titled "An 
Evening Of Acoustic Music" is 
among Ruf's other recent releases. 

TrOUSER PRESS goes world- 
wide, on the Internet. With the U.S. 
publication earlier this year of "The 
Trouser Press Guide To '90s Rock," 
edited by the indefatigable Ira Rob- 
bins (Billboard, April 12), readers 
were well-advised to hang onto dog- 
eared copies of the four previous 
editions in the Trouser Press series, 
as earlier reviews are not duplicat- 
ed in this fifth edition. But the good 
news for cyber-sawy readers world- 
wide is that the content of Robbins' 
first four record guides can now be 
accessed on the World Wide Web at 
httpyAvww.trouserpress.com. 

BORDER CROSSINGS: American 
folk-blues guitarist Chris Smither 
has broken through to well-deserved 
mainstream media acclaim in the 
U.S. in recent months with his lat- 
est album, "Small Revelations," on 
HighTone Records. Smither opens a 
two-month European tour April 29 
at the Bluesfestival in the Hague, 
the Netherlands. 

Home & Abroad is a biweekly col- 
umn spotlighting the activity of the 
international music business and 
artists outside their home markets. 
Information may be sent to Thorn 
Duffy Billboard, 23 Ridgmount St., 
London WC1E 7 AH, or faxed to U- 
171-323-2316. 
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Downchild Still Rockin' 28 Years On 

Veteran Blues Band Comes Up With 'Lucky 13' 



m BY LARRY LeBLANC 

TORONTO— Along with Rush, veteran 
blues rockers the Downchild Blues 
Band, who issued a 13th album, "Lucky 
13," on April 13, are recognized within 
Canada as patriarchs of this city's rich 
musical scene. 

Led by harpist/guitarist Donnie 
Walsh, and with a name inspired by 
Nuesman Sonny Boy Williamson's 1950s 
classic "Mr. Downchild," the band has 
been together for 28 years. It has per- 
formed on bills with such noted blues 
artists as Muddy Waters, Buddy Guy, 
James Cotton, B.B. King, John Lee 
Hooker, Howlin' Wolf, and Bobo Jenkins. 

Currently, Downchild performs 100- 
150 dates per year, mostly in Canada, 
says Walsh. "It used to be 300-350 dates 
[per year], some days two shows a day, 
back in the 70s." 

Downchild's first U.S. date was in 
1974 as the opening act for Rush at 
Cleveland's Agora Ballroom. Since then, 
the band has performed intermittently 
in the U.S., often in the border towns of 
Buffalo, N.Y., Rochester, N.Y., and Seat^ 
tie. In the past two years, Walsh has 
been trying to develop a circuit in 
Southern Florida for the band. 

"Florida is a tough market to crack 
because all kinds of [blues] bands go 
down there in the wintertime," he says. 

From its inception, members have 
drifted in and out of Downchild. Front 
men have included Walsh's brother 
Rick, followed by Tony Flaim, John Wit- 
mer, and its current choice, Chuck Jack- 
son. The band's present lineup also 
includes Mike Fonfara (keyboards), Jim 
Casson (drums), Gary Kendall (bass), 
and Pat Carey (sax). "Donnie and 1 once 
sat down to figure out how many mem- 
bers had been in the band," says the 
band's former manager, Richard Flohil. 
"We got up to 130 members." 

Among the reasons for the band's en- 
during Canadian popularity is that, 
regardless of its lineup, Downchild 
always sounds like Downchild. There is 
nothing overly inventive in its perfor- 
mances, but there's also no w r asted 
notes or pointless jams. "Performing 
music for people who are jumping up 
and down, just rocking and having a 
great time — we try to keep that in our 
minds," says Walsh. 

A former truck driver who once op- 
erated a 60-acre pig farm north of 



GARNETT 

(Continued from page 57) 
contribute more by trying to focus on 
our objectives than by cutting some 
provocative kind of figure in public for 
the industry." 

Garnett says he has an excellent 
working relationship with IFPI chair- 
man David Fine, whose tenure in the 
post is complete in June. "I very much 
hope he will stand again," says Garnett 
"It's very, very easy working for him." 

Such support will be a significant 
assistance to Garnett as he seeks to 
steer IFPI into the future. "Having 
built a profile in the industry, the main 
thing we want to focus on now is anti- 
piracy. We've got to bring in new skills; 
we've got to restructure and refocus. 
We've got to start attacking manufac- 
turing where it obviously infringes upon 
our rights." 



Toronto, Walsh is the business owner of 
the band and handles its affairs from his 
home in rural Burleigh Falls, Ontario. 
Early on, Downchild's managers, be- 
sides Flohil, were David Bleakney with 
Jim McConnell, and then Vic Wilson 
(who also co-managed Rush). But for 
the past 20 years, it's been Walsh who 
has hired the musicians, coordinated 
bookings and recording contracts, and 
received whatever profits were left over. 

He insists that having a manager 
other than himself makes little sense. "A 
manager can't take me much further 
than I am. Also, managers tend to spend 
money without looking at budgets. When 
I spend money, I look at budgets." 

Released independently by Down- 
child Music, "Lucky 13" is being dis- 




DOWNCHILD BLUES BAND 

tributed in Canada by Vancouver-based 
Festival Records. It was produced by 
B^t Carey and Michael Fonfara at Tor- 
onto's Metalworks Studio and Vancou- 
ver's Blue Wave Studio. The songs were 
written by Walsh and Jackson, and like 
previous Downchild compositions, were 
inspired by American blues. 

"I write from inspiration," says Walsh. 
"I've never considered the concept [of 
songwriting]. When the idea of the song 
strikes me, I'm sometimes fortunate to 
be in a position to write it dow T n and 
make a note of it If I'm lucky, I have a 
guitar nearby and I can play it as well." 

Walsh, who grew up in Toronto, was 
first influenced by Elvis Presley, Chuck 
Berry, and Louis Prima & Keely Smith. 
At 15, he was struck by the music of 
Jimmy Reed, a sweet-styled Mississip- 
pi bluesman. Walsh would go to bed 
with Reed's 1961 double album, "Live 
At Carnegie Hall," on the record play- 
er and wake up with it still playing. 

At 18, while living in Windsor, On- 
tario, Walsh taught himself guitar and 
practiced harmonica sitting in the cab 
of the dump truck he drove for a living. 
Working as a clerk at Record World in 
Toronto's Yorkville Village in the late 
1960s .further exposed Walsh to Amer- 
ican blues. "[Record World] had some 
serious [blues] records," he says. 

Downchild came together in June 
1969 after Walsh and bassist Jim Milne 
saw Waters perform at a Saturday 
afternoon matinee at the Colonial Tav- 
ern on Toronto's Yonge Street. Walsh 
told Milne he had a brother who could 
be the new band's singer. 

Downchild's first gig was working 
three days every other week at Gross- 
man's Tavern on Spadina Avenue. 
Things were so bad at the beginning 
that one night Walsh passed the hat and 
got only $16. However, Downchild even- 
tually began drawing packed crowds to 
the tiny club, and American bluesmen 
like Buddy Guy, and James Cotton came 
to jam with the band. 

After Grossman's, Downchild be- 
came a strong attraction at such top 
local bars as the Colonial, Le Coq Dor, 
Abbey Road, and El Mocombo. For its 
first years, however, the band had a grit- 



ty, low-brow reputation. "Many people 
wouldn't hire my band because of that" 
says Walsh. 

To mark the band's 25th anniversary, 
Downchild returned to Grossman's Tav- 
ern for a series of 10 dates. Among those 
who performed with the group were 
Canadian bates bands Big Sugar and the 
Sidemen, as w^ell as Canadian producer 
Daniel Lanois (who had engineered 
Downchild albums in the mid-70s) and 
Canadian harpist/singer King Biscuit 
Boy. Also present several nights was a 
' long-time Downchild fan, Dan Ackroyd. 

Ackroyd has been a Downchild sup- 
porter since the band used to play at his 
Queen Street after-hours club. The 
Blues Brothers' 1978 Atlantic Records 
album, "Briefcase Full Of Blues," in fact 
contains two songs written by Walsh, "I 
Haw Everything I Need — Almost" and 
"Shot Gun Blues" (co-written with with 
brother Rick), as wiell as the Charles E. 
Calhoun and Lou Willie Turner tune 
"Flip, Flop And Fly," all of which were 
featured on Downchild's 1973 GRT 
Records of Canada album, "Straight Up." 

Spurred by the top 20 cover hit of 
Sam & Daw's "Soul Man," "Briefcase 
Full Of Blues" reached No. 1 on The 
Billboard 200 in 1979. 

While Walsh declines to reveal the 
financial windfall provided by the Blues 
Brothers' recording of his songs, he says. 
"Having the Blues Brothers do those 
songs upped my living style a little bit" 

Produced by Bleakney and McConnell, 
Downchikl's first album, "Bootleg," fea- 
tured mostly covers and was recorded 
in a 10-hour stretch for $500 Canadian 
on a 2-track Revox recorder at Toronto's 
Rochdale College. According to Walsh, 
the debut album sold "between 1,000 
and 1,500 copies" when released inde- 
pendently on Special Records in 1971. 
It sold 5,000 copies overall after being 
picked up for national distribution by 
RCA Records Canada. 

For its first few years, Downchild's 
performances were restricted to Toron- 
to. National top 40 radio airplay of its 
version of "Flip, Flop And Fly" in 1973 
enabled the band to broaden its base of 
support That year, trawling in Walsh's 
l'/s-ton Dodge van, the band made its 
first tour of eastern Canada, followed by 
its first tour of western Canada the fol- 
lowing year. Since then, Downchild has 
toured coast to coast at least several 
dozen times, playing every major Cana- 
dian city and most of the minor ones. 

Downchild's prolific catalog consists 
of three albums recorded for the now- 
defunct GRT Records of Canada— 
"Straight Up" (1973), "Dancing" (1974), 
and "Ready To Go"; four albums for 
Toronto's Attic Records — "We Deliver" 
(1980), "Road Fever" (1980), "Blood 
Run Hot" (1981), and "But I'm On The 
Guest List" (1982); and "It's Been So 
Long" (1987) for Edmonton, Alberta- 
based Stony Plain Records. In 1994, 
"Good Time Guaranteed" was issued by 
Downchild Music. Only that album is 
available in the U.S., on Blue Wave 
Records in Baldwinsville, N.Y. 

"I*ve always had rotten record deals," 
contends Walsh. "I've never got any 
money from records. Our best-selling 
album is 'We Deliver,' which sold 40,000 
records. I'd sure like to do that again." 

Attic reissued in Canada a double set 
of "Straight Up" and "We Deliver" in 
1988 and a double set of "Dancing" and 
"Road Fever" in 1991. 
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Consolidation Hurts Alliance Sales 

Restructuring Plan Forces Co. To Take Loss 



BY ED CHRISTMAN 



NEW YORK — In reporting its year- 
end numbers, Alliance Entertainment 
Corp. notes serious erosion in sales 
and operating profits due to its 
efforts to consolidate its distribution 
entities and transform the company 
into a significant music manufactur- 
er. 

For the year ending Dec. 31, 1996, 
the company reported a net loss of 
$148.7 million on sales of $691.1 mil- 
lion. Sales dropped 4.1% from the 



ALLIANCE 

ENTERTAINMENT CORP. 



$720.3 million the company had in 
1995, when it showed a net profit of 
$5.3 million. 

Of the $148.7 million in losses, 
$118.9 million was doe to nonrecur- 
ring charges. In breaking down the 
charges, the company reported that 
$53.9 million was related to the dis- 
position of Brazilian operations and 
the artist management business; 
$33.6 million to a consolidation plan; 
$29.4 million to current industry con- 
ditions, including returns and the 
creation of reserves for accounts 
payables not likely to be collected; 
and $2 million to the termination of 
the nonrecurring charges, according 
to the company's 10-K filing with the 
Securities and Exchange Commis- 
sion. 

In regard to operating results, the 
company's cost of sales was $603.7 
million, including a $40.9 million 
charge, while selling, general, and 
administrative (SG&A) expenses 
were $144.4 million, including a $15.4 
million charge. If the charges are 
subtracted, the company's gross 
profit was $128.3 million and its 
SG&A was $129 million, which means 
that the company had a loss in 1996 



of $700,000 before interest, taxes, 
depreciation, and amortization. In 
1995, the company had $51.1 million 
in earnings before interest, taxes, 
depreciation, and amortization. 

The consolidation plan was an- 
nounced in November 1996. As part 
of that plan, the company said it 
would close six of its 10 warehouses. 
So far, the CD One Stop facility in 
Bethel, Conn., has been closed. Also, 
on the proprietary music side, the 

The plan will result 
in the elimination 
of 851 jobs and 
savings of $25 
million 



company was combining the admin- 
istrative functions of Castle Records' 
U.-S. operation and Concord Jazz 
under the Red Ant Entertainment 
banner. 

The consolidation of the distribu- 
tion and proprietary music opera- 
tions will result in the elimination of 
851 jobs and produce savings of $25 
million, according to the company 
document. 

In breaking out Alliance's 1996 
sales, distribution revenue was $617.9 
million, or 89^ of total sales, while 
proprietary music was $72.9 million, 
or 11%. In 1995, distribution sales 
were 5.5% larger at $654 million, 
while proprietary music revenues 
totaled $63 million. 

In explaining the 5.5% drop in dis- 
tribution business in 1996, the com- 
pany said sales were affected by a 
decrease in export sales and higher- 
than-expected returns. 

In the distribution business, Al- 
liance experienced a dramatic shift 
in sales of major-label product vs. 
independent-label product. In 1996, 
major-label product accounted for 



58% of sales, while independent prod- 
uct generated 35%. The remainder of 
sales were split between accessories, 
video sales, and publication. 

The previous year, major-label 
sales accounted for 42% of Alliance's 
business, while independents took 
42%. Independent product went 
from $303.2 million in sales in 1995 
to $218.7 million in 1996, while 
major-label sales went from $345.6 
million in 1995 to $361.4 million in 
1996. 

In breaking out distribution sales 
by geographic regions, the U.S. 
accounted for 71% of total sales; 
South America and the Caribbean, 
10%; the Pacific Rim, 3%; and 
Europe and other territories, 6%. 

The gross margin of the distribu- 
tion business for the year was 15.1%, 
if 6% in charges are included. In 
1995, the gross margin for that seg- 
ment of the operation was 17.6%. 
Gross margin for proprietary music 
was 42.7%, compared with 44.8% the 
previous year. 

The company filing says that Red 
Ant, which has purchased 50% of 
Delicious Vinyl, will release about 35 
albums in 1997. It also notes that the 
Concord Jazz label, which has a 
library of about 700 albums, will 
release about 80 titles during the 
year. In 1996 the company spent 
$18.5 million for the acquisition of 
proprietary music rights, compared 
with $20.9 million in 1995. 

Capital expenditures during the 
year were $16.2 million, down from 
the $18 million the company spent in 
1995. During 1997, the consolidation 
plan requires about another $20 mil- 
lion in cash, which has already been 
charged against 1996 earnings. 

In the liquidity segment of the fil- 
ings, the company had $8.7 million in 
cash at the end of 1996, compared 
with $12.9 million in 1995. Accounts 
receivable were $164.4 million, down 
from $192.6 million due to the com- 
pany at the end of 1995. 

(Continued on next jxige) 




Victors In Vail. Seattle band Salmon Davis beat out more than 650 unsigned 
bands to win Sam Goody's "UnVailed "97: The Ultimate Band And Board Event," 
held in March in Vail, Colo. Pictured, from left, are Marcia Appel. senior VP, Musi- 
cland; Sam Hudson and Dave French, Salmon Davis; Stephanie Maki, director of 
partnership marketing and national promotions, Musicland; Mark Dresser, 
Salmon Davis; and Brian Maginnis. Request magazine. 

Sony Utilizes Web Site 
For Indie Retail Promo 



NEW YORK— In its efforts to mar- 
ket developing artists, Sony Music 
Distribution is using the Internet to 
drive traffic into 250 independent 
retail outlets throughout the U.S. 

Sony has created a database of 
alternative rock-oriented, indepen- 
dent record stores. Located on the 
World Wide Web at http://www.the- 



stores around the country so that 
visitors to the site would be in- 
formed about good record retailers. 
Then, Rosenthal says, "1 saw the 
potential as a direct marketing 
vehicle, where we could get the 
stores to cooperate with us in.run- 
ning monthly promotions with fea- 
tured artists." 




ird.com, it provides Web travelers 
with background information on 
each store and an incentive, via a 
coupon good for a specific free 
music title, to visit the merchants. 

Josh Rosenthal, VP of alternative 
music marketing for Sony Music 
Distribution, says that the effort 
began with the desire to create a 
database of strong independent 



When browsers enter the Inde- 
pendent Retailers Directory site, 
they see a map of the U.S. and can 
select the state where they live to 
get a listing of independent record 
stores, with information about each 
outlet. 

That information is provided to 
Sony Music Distribution by each 
(Continued on next page) . 




N DT ALL LISTENING 



SYSTEMS 



ARE CREATED EQUAL 



High Level Systems have been in continuous use in high volume 
retail stores for over five years. There are solid reasons why retail 
chains such as Tower Records, The Wherehouse, Harmony House, 
Streetside, EURPAC and hundreds of other retailers feature The 
High Level CD Listening Stations™. 

HEAR THE DIFFERENCE -Our high quality audio systems and 
durable, responsive headphones deliver sound second to none. 

| SEE THE DIFFERENCE in our user-friendly Control Panels 
and full line of rugged, space-efficient fixtures that are 
designed as a point-of-purchase in order to maximize sales. 




EXPERIENCE THE DIFFERENCE that High Level Systems have on 
increased sales and consumer satisfaction. The original 
Listening Station™ company has a lot more to offer than 
the most reliable hardware on the market. When you choose 
High Level, you get the benefit of our years of experience 
and marketing expertise that will change the way you look 
at consumer-interactive systems. 

High Level Interactive -The finest systems available for 
Music, Audio Books, Software, Kids and Polnt-of- 
Purchase Consumer Information. Our two (2) year 
warranty is included in the purchase price. 
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USA— 8033 Sunset Btvd Suite 351 8, Los Angeles, CA 90046.Tel; (8 1 8) 769-7700, Fax: (81 8) 769-71 33 
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SONY UTILIZES WEB SITE 

(Continued from, preceding page) 

store, listing a description of the 
outlet's specialties, its phone num- 
ber, address, E-mail and Web site 
addresses, the. store logo, and direc- 
tions to the store. 

Each month Sony Music Distrib- 
ution features a different artist, 
offering a coupon that can be print- 
ed and redeemed at stores listed in 
the database. In setting up Ben 
Folds Five's "Whatever And Ever 
Amen" album (released March 18), 
Sony offered a coupon good for one 
of two import CD-5s by the band, 
one featuring a cover of Oasis' 
"Champagne Supernova," the other 
a version of "Hava Nagila." 

The marketing initiative is impor- 
tant because "it triggers a call for 
action, to get up from behind their 
computer and walk into the record 
store," Rosenthal states. "We are dri- 
ving incremental foot traffic into 
stores, but the retailers are the ones 
who make the promotion successful, 
creating a win-win situation for them- 
selves, the consumer, and our artists." 

Dave Gottlieb, VP of marketing at 
550 Music, applauds the initiative, 
saying that the Ben Folds Five cam- 



FOR INDIE RETAIL PROMO 



paign paid huge dividends. "We 
monitored that people were going 
into the store to get the CD-5," Got- 
tlieb states. "It was like instant 
market research." 

With the Internet still a few years 
away from becoming a force in sell- 
ing music, Gottlieb suggests that 
"the best thing we can do now is to 
mine away and take all these people 
who are browsing, and help them to 
know about upcoming releases and 
turn them onto stores and make 
those stores a destination." 

Phil Streng, co-owner of the 
Record Service chain, which has 
two outlets, one each in Champaign 
and Urbana, III., says, that the Ben 
Folds Five promotion got a quick 
response, with customers cleaning 
out the store's allotment of the CD- 
5. Similarly, Don Van Cleave, owner 
of the Magic Platter — which has 
two outlets in Birmingham, Ala. — 
says that the store's Ben Folds Five 
CD-5 allocation "blew out in seven 
or eight days." 

He says that the promotion not 
only increased traffic to the store 
but brought in some new customers. 




Silver Celebrants. Ai Trans World Entertainment's A Tnbute to Excellence dinner 
last month at the Rainbow Room in New York, the company and the Manhattan 
Transfer were both celebrating their 25th anniversary in the music business. Shown, 
from left, are Bob Higgins, chairman/CEO, Trans World; Jerry Kamiler, divisional mer- 
chandise manager, Trans World; Manhattan Transfer members Tim Hauser, Janis 
Sieget. Cheryl Bentyne, and Aian Paul; Vinnie Birbtglia, senior music buyer. Trans 
World; and Jim Utwak, executive VP merchandising and marketing. Trans World. 



EXECUTIVE TURNTABLE 



DISTRIBUTION. Brenda Hazell is 

appointed director of urban market- 
ing-end promotion for RED Distrib- 
ution in New York. She was a prod- 
.uct manager for Epic Records. 

HOME VIDEO. New Line Home Video 
in Los Angeles promotes Michele 
Bell to VP of rental marketing and 
Beth Gunderia to director of sell- 
through marketing and names Adam 
Langsbard senior manager of sell- 
through marketing. They were, 
respectively, director of rental mar- 
keting, manager of sell-through mar- 
keting, and a product manager for 
Paramount Home Video. 

David Bishop is promoted to pres- 
ident of MGM Home Entertainment 
in Santa Monica, Calif. He was exec- 
utive VE 

Bob Topping is promoted to VP of 
national accounts and Canadian mar- 
kets for Buena Vista Home Video in 
Burbank, Calif. He was VP and man- 
aging director of BVA Video in 




Toronto. 

Cabin Fever Entertainment in 
Greenwich, Conn., appoints Mary- 
lou Bono manager of marketing, 
sell-through and John Brescia pro- 
gramming and distribution adminis- 
trator. They were, respectively, 
director of marketing for SAR 
Entertainment and a consultant to 
the firm. 

MUSIC VIDEO. Donna Wolfe is 

appointed director of production and 
programming for MTV Internation- 
al in New York. She was director of 
original programming for VH1. 



Rosenthal notes that in addition to 
obtaining a giveaway, the campaigns 
require setup each month and a lot 
of maintenance, as well as a strong 
relationship with retail partners. 
He declines to be specific about how 
much product is given away each 
month. 

Web travelers can access the site 
via the Sony Music home page or 
through appropriate individual 
artist sites that Sony promotes each 
month. Moreover, the Sony Music 
Distribution college representative 
team has launched a campaign to 
publicize the site by giving away 
stickers with the Web address at 
concerts and places where Sony's 
target audience hangs out, includ- 
ing cyber cafes, clubs, bars, malls, 
and computer labs on college cam- 
puses, according to Rosenthal. 

This month, Sony is giving away 
a four-song import CD by Jamiro- 
quai that includes the song "Bullet," 
which is not available in the U.S. on 
the group's new album, "Travelling 
Without Moving." In May, Sony will 
provide stores with a 12-inch of 
mixes of a song called "2Wicky," 
which is on "A New Stereophonic 
Sound Spectacular," an album re- 
leased April 15 by the band Hoover- 
phonic. ED CHR1STMAN 



ALLIANCE 

(Continued from preceding page) 

Total current liabilities were 
$349.6 million at the end of 1996, 
including $267.2 million in accounts 
payable. Long-term debt totaled 
$234.2 million, including $125 million 
in debentures. Of the long-term debt, 
$8.3 million will come due by the end 
of 1997, $9.3 million at the end of 
1998, and $69.6 billion at the end of 
1999. 

Total assets were $613.1 million, 
down from the $645.4 million report- 
ed at the end of 1995. Inventory was 
$164.4 million in 1996, down from 
$192.6 million at the end of 1995. 
Accounts receivables were $173.6 
million, down from the $193.8 million 
due at the end of 1995. 

The company finished the year 
with 1,850 employees. Of that, 498 
were in management and adminis- 
trative functions, 402 were in sales 
and marketing, and 950 were in 
inventory control/warehouse and dis- 
tribution. 

After closing the targeted ware- 
houses, Alliance will operate a 
240,000-square-foot facility in Coral 
Springs, Fla.; a 130,000-square-foot 
facility in Santa Fe Springs, Calif.; a 
13,000-square-foot facility in Los 
Angeles; and a 120,000-square-foot 
warehouse in Albany, N.Y. 



FOR THE RECORD 

Due to an editing error, an article 
in the Merchants & Marketing section 
of the April 12 issue on the National 
Assn. of Recording Merchandisers' 
Best Seller Awards incorrectly stat- 
ed the winner in the alternative 
recording of the year category. The 
winner was "Jagged Little Pill" by 
Alanis Morissette (Maverick/Reprise/ 
Warner Bros.). 



newsline... 



MUSICLAND STORES reports that sales from stores open at least a year 
declined 4.9% in the five-week period that ended April 5. The mall stores 
(Sam Goody, Musicland, Suncoast Motion Picture Co.) showed a bigger 
decrease in same-store sales (5.1%) than the superstores, On Cue and Media 
Play (4%). The company attributes the declines in part to there being one 
less shopping day this year than last. Easter Sunday, on which most stores 
were closed, fell during March this year; last year it was April 7. Musicland 
also blames a "lack of depth in this year's new releases, particularly in video 
releases that drive Easter gift sales." Total sales fell 11.3% in the five weeks 
to $144.6 million from $163.1 million because of the closing of stores during 
the past year. 

A&E AUDI0B00KS. an audiobook imprint, has been launched by A&E Tele- 
vision Networks, the cable TV network and home video company. The intro- 
duction begins with the release June 3 of four audiobooks from A&E's 
Emmy Award-winning, 10-year-old "Biography" series: "Harry S. Tru- 
man," "Jesus," "Patton," and "Nostradamus." A marketing campaign that 
includes in-store listening stations begins the same day at Barnes & Noble. 
New Video is A&E's distributor. The 45- to 90-minute audiotapes have a sug- 
gested list price of $9.95 and are narrated by Jack Perkins. "Biography" 
videos are also marketed by A&E and distributed by New Video. 

CINERGI PICTURES ENTERTAINMENT has agreed to sell its motion picture 
library and most other assets to Walt Disney Pictures and Television in 
exchange for cancellation of $38.4 million in loans by Disney to Cincrgi. Dis- 
ney will also assume some of Cinergi's debts and relinquish its equity inter- 
est in the company. The library includes such films as "Evita," "Judge 
Dredd," "The Scarlet Letter," "Nixon," and "Tombstone." Cinergi retains 
the soundtrack rights to "Evita," however. Under the deal, Cinergi's domes- 
tic film-distribution agreement with Disney has been terminated. Santa 
Monica, Calif.-based Cinergi says that it is "considering its alternatives" 
after the sale and that it might "dispose of those assets not being sold to 
Disney." 



LIGHTYEAR ENTERTAINMENT has acquired U.S. distribution rights to blues 
and rock indie label Viceroy Entertainment 
Group. The first release will be a compilation, 
"Knights Of The Round Table," featuring such 
artists as Jack Bruce and Peter Green, in May. 
Other new titles include a tribute to Green, 
"Rattlesnake Guitar"; "Keeper Of The Flame" 

by Mitch Woods; and "New Address" by Deanna Bogart. Lightvear is dis- 
tributed by WEA 

ALL AMERICAN COMMUNICATIONS says in its annual 10-K financial state- 
ment that operating profit from music and merchandising rose to $2.1 mil- 
lion last year from $10,000 the year before. Santa Monica-based All Amer- 
ican previously reported that music revenue increased 16% to $25.6 million. 
The gains were primarily fueled by "Weird Al" Yankovic's platinum-selling 
album "Bad Hair Day." All American Music has an active roster of 10 artists, 
including James Brown, and has 75 catalog albums in release. WEA is its dis- 
tributor. 

TIME WARNER says it no longer plans to sell New Line Cinema, the movie 
company it acquired last year with the purchase of Turner Broadcasting 
System. Moreover, The Wall Street Journal reports that the company is close 
to obtaining a $500 million credit line to finance New Line's proposed film 
slate. Although the parent company has a major movie company in Warner 
Bros. Pictures, New Line continues to report to Time Warner vice chair- 
man Ted Turner. Another movie studio acquired in the Turner deal, Castle 
Rock Entertainment, has been folded into Warner Bros. 

RHINO RECORDS plans to release anthologies by Phil Ochs and Dick Dale, 
among others, in the coming months. "The Dick Dale Anthology," a 39-track, 
two-CD collection by the "king of the surf guitar," will be released June 10 
at a suggested list price of $29.98. A three-CD set by legendary folk singer 
Ochs, "Fantasies And Farewells: The Phil Ochs Col- 
lection," is scheduled to come out Aug. 5. It features 
53 tracks culled from 11 albums and carries a sug- 
gested list price of $49.98. In other news, Rhino will 
release on June 24 "VH1: More Of The Big '80s," the 
second volume of the collaboration between the record 
label and the cable music programmer. The set's 16 tracks include record- 
ings by Dexy's Midnight Runners, Wang Chung, Devo, Godley & Creme, 
and Tracy Ullman. 

ACCLAIM ENTERTAINMENT, a marketer and distributor of video games, 
reports that it narrowed its net loss to $16.8 million in the second fiscal quar- 
ter, which ended Feb. 28, from $55.7 million a year earlier. Revenue increased 
nearly threefold to $52.3 million from $17.9 million. Despite the improve- 
ment, the company's stock fell 9.3% in Nasdaq trading to $4.25 because 
results were below expectations. 
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the latest trend. . . 



Just smart advertising. 




"/ feel compelled to inform you of the ^ 
extraordinary results we have received from 
our recent advertisement in the January 18, 
1997 issue of Billboard. We have received 
request after request from companies and 
individuals around the world! Although we've 
always been convinced that advertising in 
Billboard really works, we are once again 
assured of this fact. Our advertising dollar 
has certainly been well-invesud! Billboard 
is the perfect medium to promote our 
Libel throughout the world. " 



Francesca Campi 
President, C.A.M. S.r.L 



No bells and whistles. No mini skirts or plat- 
form shoes. Just the longest running fad in the 
music industry... Billboard Magazine. After 103 
years of serving the music and entertainment 
arena and delivering timely, reliable information 
to driven, ambitious professionals.. .200,000 of 
them in 110 countries around the world. ..we're 
still the best place to create excitement about 
your business. 

Smart executives know that advertising in 
Billboard gets results. In fact, nearly 50% of our 
readers report purchasing an advertised product 
or service right out of the pages in Billboard. 
Now we'd never admit to being trendy, but of 
course... getting results is always in style. 



Billboard 



now more than ever. 



New York 
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'213.525.2307 i 
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I t a ly 
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France 



Japan 
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Alliance Seeks Transition Into New Equity Investment 

Hi 



IELPING HANDS: Retail Track 
hears that Alliance Entertainment 
Corp. is looking for "bridge financing" 
to keep things running smoothly at the 
company until it decides which is the 
best way to bring new equity into the 
company. According to sources, 
Alliance is asking the six majors for 
extra dating on payments due. For the 
next few months, the company is 
proposing, with certain variations, to 
make payments a month late. (For 
example, April payments would be 
made in May, May payments would be 
pushed back to June, and so on.) 

The majors are said to be reacting 
cautiously to the request; some have 
granted some form of payment relief 
in exchange for other concessions 
from Alliance, while others are said 
not to haw committed to the request 
yet 

Alliance is said to be tying the 
request into whatever vehicle it choos- 
es to bring new equity into the compa- 
ny. Its options are a rights offering 
aimed at raising $35 million from exist- 
ing investors, or a possible cash infu- 
sion of $100 million-$125 million into 
the company through negotiations with 
an unnamed third party — believed to 
be AiK)llo Advisors — which likely would 
get a significant amount of new shares 
of the company's stock (Billboard, April 
12). Supposedly, after the new capital 
is raised, Alliance payments would be 
brought current. 

Until this month, Alliance has been 
current with the six majors, although 
it has been on hold with many inde- 
pendent labels and distributors for up 
to six months. 

In other Alliance news, sources say 
that two weeks ago, corporate notified 
employees at the Passport facility in 




Denver that it will be shutting down 
that operation. Toby Knobel, president 
of Passport, has been seeking a finan- 
cial hacker so that he can buy the com- 
pany back from Alliance. He had until 
March 31 to come up with a backer, but 
he has been unofficially granted an 
extension by Alliance management, 
according to sources. The notification 
of Passport employees by Alliance is 
seen as a precaution should Knobel fail 
in his quest 



RETAIL 
TRACK 

by Ed Christman 



Alliance did not return calls for com- 
ment. 

OvER THE PAST two years, music 
labels have been hit with a double 
whammy when it comes to catalog 
sales. One, the trend for consumers to 
make CD replacement purchases for 
their music libraries appears to have 
run its course. Two, the music indus- 
try's main distribution channel (music 
retail) has been sick, and subsequently 
catalog sales have been impacted due 
to frequent shortages in open-to-buy 
dollars and the trend by music special- 
ty chains to trim deep catalog from the 
model inventories of many stores. 

In 1995, PolyGram Group Distribu- 
tion (PGD) was one of the first to react 
to the softening of catalog sales by 
naming John Esposito, formerly COO 
of the music and video division of 
Nobody Beats the Wiz, as, in essence, 



VP of catalog sales. While other majors 
suffered a downturn in catalog sales in 
1996, PolyGram's catalog sales 
increased 2% (Billboard, Jan. 11). Other 
majors soon followed in PGD's foot- 
steps as Dave Curtis, who succeeded 
Esposito at the Wiz, was brought in by 
Sony Music Distribution as VP of cata- 
log development; and recently WEA 
named Robert Marick VP of catalog 
development. Also, some labels have 
added catalog sales positions. For 
instance, Jim Dobbe, formerly with 
Abbey Road Distributors, has been 
named director of catalog sales and 
marketing for MCA. 

This year, reactions to catalog sales 
have been more encompassing. EMI- 
Capitol Music Group North America 
created EMI-CapitoI Entertainment 
Properties (Billboard, March 18), and 
PGD launched the PolyGram Catalog 
Development Group (Billboard, Jan. 
11). 

In the latter case, the PolyGram (Cat- 
alog Development Group was created 
by folding PolyGram Special Markets, 
the Chronicles division, and catalog 
sales development into one company, 
headed by Esposito, who was named 
senior VP 

In early April, the PolyGram Cata- 
log Development Group finalized its 
structure, appointing key personnel. 
According to Esposito, the company 
will have three divisions: Bill Leven- 
son, VR who will head up A&R; Bob 
Bell, senior VIJ who is heading up the 
special markets sales group; and an as- 
yetmnnamed VP to head up business 
affairs (Billboard Bulletin, April 10). 

As part of the restructuring, six peo- 
ple left the company: three who 
resigned and three who were let go. 
Esposito declines to comment on the 



departures. 

Among the new appointments, Paul 
Foley, formerly sales manager for the 
Boston PGD branch, was named VP of 
catalog sales, replacing Esposito, and 
Mitch Imber, formerly sales manager 
for the New York PGD branch, has 
been named VP of sales for direct mar- 
kets. Also, George Culapisto has been 
named director of finance; Michael 
Cohen has been named manager of 
television compilations; and Pat 
Lawrence, formerly with Schwartz 
Bros, and Mitsubishi, has been named 
VP of sales for premium products. 

Esposito says that the two PGD divi- 
sions and catalog sales have now "been 
flattened into a single organization. It is 
designed to cover the whole gambit of 
traditional distribution but also make a 
big connection to alternative channels." 

ArOUND THE TRACK: Sources say 
that JFL Distributors, a one-stop/inde- 
pendent distributor in Miami, has 
closed. Calls to the company went 
unanswered. 

MaKING TRACKS: Retail Track 
hears that Bob Kelleher has been 
named CFO at Wherehouse Entertain- 
ment, replacing Henry Del Castillo, 
who left the chain . . . Also, Bob Ander- 
son, formerly senior director of North- 
east sales for RCA, has started at Jive 
as VP of sales . . . Rob Prisament, for- 
merly director of marketing at Essex 
Entertainment, is seeking opportuni- 
ties and can be reached at 914-178-7087 
. . . Joe Heslin, director of credit at 
BMG Distribution, has parted ways 
with that company and is seeking 
opportunities. When he is not sailing on 
Long Island Sound, Heslin can be 
reached at 718-631-4044. 
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MOUSE I 



•Sales over 100,000 

• Best selling album 
at The Disney Store 

Pump up your sates with 
these awesome new mixes: 

by Tony B 



by Chris Cox 



by Richard Humptyvision 
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Cash Money Finds Odd Home In Touch And Go 

Publicist Skirts Conflict With His Band Signed To Indie 



EvERBODY'S IN SHOW BIZ: Out 
here in LA, some friends of ours have 
a band that appears irregularly — that 
is, whenever they can con somebody 
into giving them a gig — in the local 
clubs. 

The fluctuating lineup includes a 
major-label VP of corporate publicity 
(lead guitar), a reporter for a national 
daily (saxophone), a local TV newsman 
. (keyboards), and the head of sales for 
one of Billboard's sister publications 
(rhythm guitar). We will also confess 
that Declarations of Independents has 
been known to step up to the mike as a 
guest vocalist (after not-so-gently prod- 
ding the other guys in the group). 

So, OK, everybody — even journalists 
and record company staffers — wants to 
be a rock star. But this kind of double 
duty can lead to some uncomfortable 
potential conflicts of interest, as Scott 
Giampino of Touch and Go Records in 
Chicago has discovered. 

Giampino handles publicity for the 
Windy City indie's estimable roster; he's 
our press contact there. It's his job to 
humbly suggest that writers spill some 
ink on Touch and Go's bands. 

But what's a puhlicist to do when one 
of those Bands is his very own group? 

Giampino, it seems, is a member of 
Cash Money, a Chicago-based duo that 
has just released its debut album, 
"Black Hearts And Broken Wills," on 
Touch and Go. Previously, Giampino and 
his partner, ex-God And Texas gui- 
tarist John Humphrey, had released a 
single.on local Tug-O-War Records. 

It should be emphasized that 
Giampino is not some Johnny-come- 
lately cheeseball who is capitalizing on 
his label gig. Before establishing Cash 
Money in late 1994, he cut two albums 
with the Rosehips and did gruesome 
duty as a member of the late provoca- 
teur G.G. AUin's band. 

"It was pretty fun," Giampino says of 
the latter experience. "It was pretty 
much what you'd think". . . His fans were 
way crazier than he was." 

After starting up Cash Money — 
which plays in a brazen, blues-based 
style, in the manner of such other roots- 
punk duos as Doo Rag, 20 Miles, and 
Bantam Rooster — Giampino never 
made a move to get signed to Touch and 
Go, but it turns out that label owner 
Corey Rusk liked the act 

Giampino recalls, "We'd do a show, 
and Corey would be there, and he'd say, 
'Wow, I didn't know you were such a 
good drummer' ... He said, 'Give me a 
tape when it's done, and we'll see if we 
can work something out' " 

So Cash Money ultimately became a 
Touch and Go signee. But the idea of 
promoting a group of which he was a 
member made Giampino squirm. 

"I had to think twice," he says. "I was 
nervous about the perception of the 
band, or of me." 

More power to Giampino for resist- 
ing the temptation to chew writers' ears 
off about the group. "I just send [the 
record] out," he says. "We'll do all of the 
[promotional! steps, up to me hawking 
it Well work the tour more. It's a live 
band, as most blues stuff is." 

Cash Money, which toured last year 
with labelmates Man Or Astro-Man?, 
may do some dates ("two weeks max," 
says Giampino, who has a day job to con- 
sider) later this year with the Grifters. 

Since you won't hear anything from 
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by Chris Morris 

Giampino, we'd like to put in a good 
word for Cash Money. It's a rockin' lit- 
tle outfit that's worthy of your attention. 
And how can you knock a group in 
which the drummer has an iron skillet 
as part of his kit? 

Also, collectors note: The album 
cover for "Black Hearts And Broken 
Wills" is the work of fellow Chicagoan 
Jon Langford of the Mekons (another 



Touch and Go act) and the Waco 
Brothers; Langford, an accomplished 
visual artist, graciously contributed the 
snazzy-looking portrait of Giampino and 
Humphrey on the booklet. 

FlAG WAVING: Guitarist/vocalist 
George Bedard has got the sound. If 
it's nifty roots-rock guitar picking 
you're seeking, look no further than 
"Hip Deep," Bedard's second album 
with his band the Kingpins for Ann 
Arbor, Mich.-based Schoolkids' Rec- 
ords. 

As he did on his terrific 1992 
Schoolkids' debut, "Upside!," Bedard 
steps forward on the new disc with a 
crisply played menu of original tunes 
that deftly mine classic blues, rockabil- 
(Continued on next page) 



A Kids' Music Biz Seminar 
Offers Insider's Perspective 

T 




HERE'S NO BUSINESS LIKE . . . 
For years, Regina Kel land has gotten 
calls from people wanting to break into 
the children's music industry. They have 
sought Kelland's 
advice because the 
West Los Angeles- 
based consultant is 
not only one of the 
seminal figures in 
the kids' business 
as it exists today, 
but is one of the 
most truthful, no- 
kelland nonsense sources 

of information on 

the subject. 

Still, for most of those seeking Kel- 
land's counsel, "there's really been noth- 
ing I could do for them," she says. "Most 
of them are single artists with a demo, 
wanting to know how to package and 
sell their product" 

And Kelland's service fees are gen- 
erally too steep for one person. Still, she 
wanted to help, and the possibility of 
creating a seminar geared toward 
beginners, which would deal specifical- 
ly with start-up issues, seemed like a 
feasible way to go. 

"The idea rattled around in my brain 
for more than a year," she says, "but I 
just couldn't get a handle on how to do 
it Then in February, I was having din- 
ner with Cathy Fink and Marcy Marx- 
er [Grammy nominees and a renowned 
children's duo], and we were talking 
about the seminar idea — and suddenly 
I saw how to do it In one concentrated 
seminar, I could present those starting 
out with tools they could apply to their 
businesses." 

And so it has come to pass. Kelland's 
inaugural seminar, "Getting Down To 
Business: The Business Of Children's 
Music," is being held Saturday (26) from 
9 a.m.-noon at the Marina Beach Mar- 
riott Marina Del Ray, Calif. And this is 
just the beginning. Kelland plans to 
take her show on the road over the next 
few months, hitting San Francisco next, 
followed by Seattle, Chicago, Boston, 
New York, and Washington, D.C. The 
seminar fee is $199 (with a 25% dis- 
count for early registration, which was 
due April 12 for the first event). 



The seminar is tailored to those who 
"are starting or thinking of starting 
their own children's label, need fresh 
ideas for a stalled business, would like 
to meet others at the same level of busi- 
ness development or are just interest- 
ed in children's music," says Kelland. 

"Getting Down To Business" begins 
with a "state of the industry" segment 
followed by these areas of concentra- 
tion: packaging, distribution, media, 
marketing, networking, and alterna- 
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by Moira McCormick 



tives to traditional retail. In addition, 
each registrant receives a "resource 
package" filled with listings of contacts 
who contribute to the entire record- 
making process, from duplicators and 
photographers to trade organizations. 

Significantly, says Kelland, those list- 
ed in the resource package came per- 
sonally recommended by people Kel- 
land has worked with. "They aren't just 
names pulled out of the phone book," 
she says. "These are all people whose 
work is valued by professionals. I'm 
hoping that an added result of the sem- 
inar is that these quality independent 
providers will get business from it as 
well." 

One major potential benefit of bring- 
ing together people at the same level of 
development — "those who may still be 
at the starting gate" — is the ever-valu- 
able prospect of networking. Kelland 
recalls being at the annual convention 
of the National Assn. of Independent 
Record Distributors and Manufactur- 
ers 10 years ago, after she and maver- 
ick kids' artist Peter Alsop had formed 
indie label Moose School Records. 
There, she made the acquaintance of 
fellow fledgling entrepreneurs Debbie 
Block, Virginia Calloway, and Bett 
(Continued on next page) 
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Our Everyday 
Low Price on 
Major Label 
CD's: 
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•COMPACT DISCS 
•CASSETTES 
VIDEOS 
•VINYL 
•CO SINGLES 
CASSETTE SINGLES 
•CD-ROM 
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OUR CUSTOMERS ARE ALWAYS 
AT THE TOP OF OUR CHARTS 



Knowledgeable & friendly sales reps ready to 
answer any questions • Same day shipping • Weekly mailer 
Inquire about FREE NEXT DAY DELIVERY 

DIAL 1.800. 899. DISC (3472) 
for your greatest hits 



SCUD MOUNTAIN BOYS 

The Early Year 



This music is lush and laid back. 
Compare it to the Eagles in a good 
way. American music at its best. 
Includes the albums "Pine Box" 
and "Dance the Night Away," and 
some extra tracks too. 
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CHILD'S PLAY 

(Continued from preceding page) 

Sanders. 

"We started networking," Kelland 
says. "We shared ideas — as well as booth 
space at subsequent trade shows — and 
gave each other moral support" 

Not only did the quartet collectively 
have more eyes and ears, which helped 
in terms of business development, 
according to Kelland, but there was a 
sense of togetherness, of working 
toward a common goal "It was great to 
know you weren't the only person doing 
this; it was less like competition and 
more like cooperation." 

And each of these women has gone on 
to achieve recognition: Block with her 
Round River Records and its flagship 
artist Bill Harlcy, easily one of the 
finest songwriters in any genre; Cal- 
loway with her label High Windy Audio 
and its flagship artist, sublime story- 
teller David Holt, winner of this year's 
Grammy for spoken-word children's 
album (Child's Play, Billboard, April.12); 
and psychologist Sanders with her pop- 
ular line of children's relaxation titles. 

Kelland herself became director of 



INDEPENDENTS 

(Continued from preceding page) 

ly, and R&B styles. He also essays a 
handful of classics from back in the day, 
including Little Richard's "Heeby-Jee- 
bies," Elmore James' "Haw-aiian Boo- 
gie," and saxman Red Prysock's 
instrumental "Zip." The group also 
kicks in a rocked-up version of "The 
William Tell Overture." 

Bedard, who was inspired to pick 
up the guitar as a teenager after wit- 
nessing Magic Sam at the Ann Arbor 
Blues Festival, continues to carry a 
torch for American roots styles. 

"It still has vitality," Bedard says. 
"The collusion of black and white tra- 
ditions in the South, that's where this 
stuff comes from. That blending of the 
two streams can still generate fresh 
music. It just depends how you 
approach it." 

In Bedard 's case, the approach con- 
sisted of performing with some of the 
blues masters — Koko Taylor, Light- 
nin' Slim, Big Walter Horton — and 
then applying that knowledge to hiB 
own music. For several years, he was 
paired with guitarist Steve Nardella 
in the Silvertones, a Michigan unit 
that applied a similarly eclectic 
approach to roots forms. 

On "Hip Deep," Bedard has enlist- 
ed a complement of guests to fatten 
the sound of the Kingpins (which also 
feature drummer/vocalist Richard 
Dishman and bassist/vocalist Randy 
Tessier), including a four-piece horn 
section of Detroit jazz players, swing- 
ing harmonica player Dave Morris 
(no relation), and Chuck Berry's 
incomparable pianist Johnnie John- 
son. 

"He's been touring the last few 
years," Bedard says of Johnson, "and 
when he comes to Detroit, we usually 
back him up. He was here for the 
weekend, and I asked if he'd record 
with us." 

Fans outside of Michigan may have 
to wait awhile to catch Bedard's act 
live, since he sticks close to home — 
he's the father of two young children. 
"We don't tour a lot," he says. "We 
generally go out just on weekends . . . 
I'd like to keep my hand in, and maybe 
when my kids are older, [I'll] go out a 
little bit more nationally." 



children's marketing for ASM Records, 
working with Shari Lewis, Fink and 
Marxer, Tom Chapin, Harley, Bob 
Met; rath, Linda Arnold, and the Re- 
Bops. At various times, Kelland has also 
served as an artist manager, booking 
agent, and children's editor/columnist 
for a national publication. 

Kelland says the seminar presents a 
realistic picture of the kids' market- 
place as it pertains to independent 
artists and labels. Which is to say, it's 
far from a rosy picture, as anyone who's 
followed the business since this column 
debuted five years ago knows. Major 
labels are not in the market for 
unknown live artists and probably won't 
be for a long time, if ever. 

"But instead of bemoaning the state 
of the industry," Kelland says, "I'll be 
showing people how to navigate in these 
rough waters." Some attendees, she 
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notes, may reach the conclusion that the 
kids' business is not for them, thus sav- 
ing themselves further time and expen- 
ditures. But Kelland wants to show 
those who do decide to plunge in that 
the whole process can be extremely 
rewarding on a personal level. 

"To come up with the idea of a kids' 
record, and then actually making it 
happen, can be so much fun," she says. 
"Not just the end result but the entire 
execution of the project" 

Kelland notes that her seminar is not 
in competition with any other kid-biz 
conclave — those that feature panel dis- 
cussions by high-ranking executives at 
brand-name entertainment companies. 
"That's already been done," she says, 
referring to the annual Kids' En- 
tertainment Seminars. Details of those 
seminars' 1997 editions will be outlined 
here in two weeks. 
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sales ol 500.000 units, k RlAA certification tor sates of 1 minon units, with multimillion sellers indicated tpy a numeral following 
the symbol, for boaed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by 
the number of discs ind/or tapes. Most albums avaiHW on cassette and CD. 'Asterisk indicates vinyl LP is available. Most tape 
prices, and CO prices tor BMG and WEA libels, are suggested lists. Tape prices marked EQ. and all other CD prices, are 
equivalent prices, which are projected from wholesale pnces. C 1997, Billboard/BPl Communications, ana Soundsciti. Inc. 
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More Vids Going Direct To Sell-Thru 

With Sales Up, Studios Reconsider Release Strategies 



BY ANNESHERBER 



They're Grateful. Monterey Home Video staffers celebrate a "Grateful Dead 
Day" to commemorate the ITA Award won by "Ticket To New Year's." The con- 
cert title streeted Oct. 1, 1996. and continues to sell, along with two other band 
videos. The Deadheads, in the top row, are Christine Bayly, sales manager, and 
Patricia Berg, director of customer service. In the bottom row are Ian Green, 
operations director, and executive assistants Julie Santana and Kathy Sublette. 



NEW YORK— When "Jerry Ma- 
guire" is released on video next 
month, it will be the latest in a series 
of studio attempts to expand the def- 
inition of a successful direct-to-sell- 
through title. 

Conventional wisdom once dictat- 
ed that in order for studios to leave 
as little money as possible on the 
table, theatrical movies that made 
less than $100 million at the box 
office and that were aimed at anyone 
other than 4-year-olds had to be 
released first at a rental price and 



Rank Goes Beyond Duplication With 
VI & A Buy; Wingspan Takes Flight 



UOOD FIT: Rank Video Services America has stepped 
well beyond duplication with the purchase of Video Inter- 
national & Associates (VI&A) in Wayne, Mich. VI&A pro- 
vides more profitable direct-to-retail distribution, fulfill- 
ment, and logistical support, the "value-added" services 
that Rank has long talked about providing to key accounts. 

Not eoineidentally, at the time it announced the VI&A 
deal, Rank and 20th Century Fox Home Entertainment 
unveiled a worldwide duplication and distribution agree- 
ment that Fox Home Entertainment president Bob DeLel- 
lis calls "unprecedented in the video industry." 

VI&A remains autono- 
mous and under the direc- 
tion of president/CEO Sal- 
vatore Craparotta, who 
says the studios have told 
him the deal "adds another 
dimension to Rank." It also 
gives Rank a shot at rev- 
enue from Disney and 
Warner Home Video, both 
of which have their cas- 
settes dubbed by Techni- 
color Video Services but 
also use VI&A. 

However, Rank does not have a stake in Vision Informa- 
tion Services, a VI& A-backed venture unrelated to the pur- 
chase. Vision has developed a point-of-sale information sys- 
tem for Fox Home Entertainment that has enabled the 
studio to track demand and control shipments to retailers 
taking direct delivery. 




THIS 




by Seth Goldstein 



B 



ATTLE PLANS: Military labels keep marching on. Net- 
work Productions in Bethesda, Md., has formed Wingspan 
Network to distribute the "Wings" videos first seen on the 
Discovery Channel. Three five-hour packages are being 
offered: "The Wild Blue," a history of the U.S. Air Force; 
"Wings Of Tomorrow," about 21st-century aviation; and 
"Eagles Of The Crown," a history of the Royal Air Force. 
Steve Nolan, formerly of Turner Home Entertainment, 
runs Wingspan, reporting to Network Productions presi- 
dent Philip Ostium 

On other fronts, PolyGram Video takes on retail distri- 
bution of LaMancha Productions' first "Battlefields" six- 
part series now that Time Life Video's (TLV) direct- 
response exclusive has ended. TLV will control part two 
into next year; sales of both reportedly have been good but 
to a narrowly defined audience. 

LaMancha is preparing an all-Vietnam "Battlefields," 
which promises such major disclosures as footage of Sovi- 
et antiaircraft crews in action around Hanoi and North 
Vietnamese cadres being trained in China. Actor Tom 
Berenger ("Platoon") may narrate the PBS telecast 

LlMITED ACCESS? Warner is looking to unload the PBS 
deal that was part of the Turner Home Entertainment 



dowry, according to some who attended the MIP show in 
Cannes. The studio has limited its PBS announcements to 
repromotions of Ken Burns' "The Civil War" and "Base- 
ball," the two ivimde rk bide r of the catalog. 

Meanwhile, PBS restructured its agreements with the 
major producing stations, including WNET New York, 
WGBH Boston, and KCET Los Angeles. The stations are 
no longer required to funnel programs they keep from 
Warner to PBS Home Video. In the past year, PBS Home 
Video has stepped up program acquisitions and stepped on 
the toes of some indie producers. 

VlDBITS: The basket of 
Warner-distributed DVD 
titles increases by nine this 
month. Additions include 
these from Warner itself: 
"Sleepers" (available April 
1), "JFK: Special Edition 
Director's Cut" (April 8), 
"Michael Collins" (April 8). 
"Batman Returns" (April 
29), "Disclosure" (April 
29), "Driving Miss Daisy" 
(April 29), and "Tin Cup" (April 29). MGM Home Enter- 
tainment contributes "Poltergeist" (April 8), and New Line, 
"The Long Kiss Goodnight" (April 29). 

Discovery Communications, which has attempted to cre- 
ate a home video presence, wants out, we're told. Says one 
MIP observer: "They're shopping the whole line," in hopes 
of landing a studio-distributed label deal. 

West Coast Entertainment's second new-wave store 
opens May 1 in the California Club Mall in Miami. Like the 
model in suburban Philadelphia, which debuted in Decem- 
ber, this one places heavy emphasis on sell-through. Still 
earthbound: the Cyber Cafe, a coffeeshop concept that 
needs further testing. West Coast has drafted former 
Miami Dolphins coach Don Shula for first-weekend 
appearances . . . Lightyear Entertainment in New York has 
released "Marley Magic," a live concert album and video 
featuring members of the Marley family in a tribute to Bob 
Marley. Filmed in New York's Central Park last July, the 
program was originally seen in January on pay-per-view. 

On THE MOVE. Robert Pfannkuch is named president 
of Panasonic Disc Services in Torrance, Calif., which will 
begin DVD replication this summer. The initial output of 
GOO.OOO discs a month is expected to rise to 2 million month- 
ly. Panasonic recently named Harvey Mabry GM of DVD 
sales in Universal City, Calif. As its CEO, Pfannkuch was 
instrumental in making Rank Video Services America a 
cassette-duplication powerhouse. Since leaving Rank (but 
never dropping his rapid-fire delivery), Pfannkuch has been 
a consultant . . . John Ruscin, formerly president of CBS/ 
Fox Video in New York, has returned to Los Angeles to 
become president of Ticketmaster Direct 



then repriced for sale six months 
later. 

As more and more consumers have 
shown an interest in creating home 
video libraries, Hollywood has 
demonstrated an increased willing- 
ness to release theatrical films 
direct to sell-through as long as they 
have been family-oriented or box- 
office blockbusters. 

But in the past few years a num- 
ber of notable exceptions to the rules 
have inspired the majors to dip their 
toes, albeit tentatively, into the sell- 
through waters when releasing 
movies that are neither family-ori- 
ented nor big at the box office. 20th 
Century Fox Home Entertainment 
is, arguably, the most aggressive 
when it comes to direct-to-sell- 
through releases. 

Over the past three years, Fox 
Home Entertainment has repeated- 
ly surprised industry observers by 
successfully pricing "Speed," "Mrs. 
Doubtfire," and last year's "Waiting 
To Exhale" for sale. Although he 
says the studio determines which 
titles will be direct to sell-through 
using a set formula, Fox Home 
Entertainment president Bob DeLel- 
lis also cites a number of variables as 
key to the decision-making process. 

"Obviously, the content of the 
movie is the first thing," says DeLel- 
lis. The movie's repeatability, its per- 
ceived value in the minds of con- 
sumers, and, most important, he 
says, whether the title "skews very 
high female," are also factored in. 

Particularly in the case of "Wait- 
ing To Exhale," which was rated R 
and geared largely toward African- 
American women, it appeared that 




Columbia TriStar's 'Uerry Maguire" is 
going direct to sell-through on the 
strength of box-office sales and its 
similarity to "Sleepless In Seattle," 



Fox was breaking new direct-to-sell- 
through ground. And DeLellis con- 
cedes that if the title had not had 
several things in its favor, Fox would 
have taken a more conservative path 
for its release. 

" 'Waiting To Exhale' had a No. 1 
book, a huge cast, and a No. 1 -selling 
album. And it was a woman's movie," 
says DeLellis. He says that although 
each of those points taken separate- 
ly might not have induced Fox to set 
a sell-through price, together they 
added up. 

(Continued on page 70) 
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At six feet plus in high heels, with platinum hair and perfect curves, 
this year's Playmate of the Year is a scorcher. Who is she? Find out when 
Playboy's 1997 Playmate of the Year video releases on May 6. 

□ 

PLAYBOY HOME VIDEO 

www.playboy.com 

0 1997 Playboy Entertainment Croup, Inc. All Ri|(hU H 
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Early Numbers On DVD 
Hardware, Software Sales 



UVD UPDATE: Thus far. the 
Electronics Industries Assn., 
which tracks sales of TVs, VCRs, 
cellular phones, and the like, has- 
n't released any data on DVD play- 
ers, but some early indicators are 
starting to surface from hardware 
and software suppliers. 

At its marketing presentation 
held April 10 in Los Angeles, 
Thomson Consumer Electronics 
manager of DVD Larry Peace esti- 
mated that 50,000 DVD players had 
been sold to 
retailers in 
the seven 
test cities. 

Pesce, who 
wouldn't esti- 
m a t e sell- 
through num- 
bers, says that 
Thomson ex- 
pects to ship at least 100,000 play- 
ers to stores by the end of the year. 
On the movie side, MGM Home 
Entertainment president David 
Bishop revealed that the supplier 
has shipped 8,000 copies each of 
nine titles. The sell-off rate is hov- 
ering between 30% and 50%, Bish- 
op added. 

"Clearly DVD has won over the 
early adapters," he maintained. 



SHELF 
TALK 



Based on retail feedback. Bishop 
said that early adopters, demo- 
graphically similar to laserdisc 
buyers, have picked up the action/ 
adventure titles that take the 
greatest advantage of DVD's sur- 
round-sound feature. "GoldenEye" 
is MGM's best seller on DVD and 
laserdisc. 

Now the studio is ready to "moti- 
vate the next wave of buyers, who 
have different tastes than laser 
buyers," noted Bishop — meaning 
more dramas 
and musicals. 
Bishop said 
that MGM in- 
tends to re- 
lease four to 
10 titles a 
month in 1997. 

MGM, along 
with distribu- 
tor and DVD partner Warner 
Home Video, is planning its second 
wave of releases, which will include 
"Casablanca," "Rainman," and 
"Singin' In The Rain." 

GROUND ZERO: Universal Stu- 
dios Home Video is devoting a por- 
tion of its World Wide Web site to 
promote its sci-fi catalog. 

(Continued on next page) 
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ESSENTIAL REFERENCE GUIDES 

1 . International Buyer's Guide: The worldwide music & video 
business-to-business directory jam-packed with record & video co's, 
music publishers, distributors & more. $125 

2. International Talent a Touring Directory: The source 
for U.S. & International talent, booking agencies, facilities, services & 
products. S99 

3. Record Retailing Directory: Detailed information on thousands 
of independent music stores & chain operations across the USA. $155 

4. International Tape/Disc Directory: All the info on professional 
services & supplies for the audio/video tape/disc industry. $60 

5. Nashville 61 5/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the 
Nashville region & country music genre. $60 

6. The Power Book Fall 1996 Edition: The ultimate guide 
to radio and record promotion. Lists Radio Stations (Country, Rock, 
R&B. Top 40), Record Companies. Radio Syndicators and Top 100 
Arbitron Markets. $75. 

7. International Latin Music Buyer's Guide: The essential 
tool for finding business contacts in the latin music marketplace. $65 

To order your Directory today, call (800) 344-7119, or (908) 
363-4156. You can fax your order to (908) 363-0338, 
or mail this ad with check or money order to: Billboard 
Directories, P.O. Box 2016, Lakewood, NJ 08701. 
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* * * No. 1 * # * 










1 


1 


5 


SPACE JAM 


Warner Home Video 16400 


Michael Jordan 


1996 


PG 


2296 


2 


2 


6 


THE HUNCHBACK OF NOTRE DAME 


Walt Disney Home Video 
Buena Vista Home Video 7955 


■Vi-natpr 


19% 


0 


2899 


3 


4 


8 


LORD OF THE DANCE 


PolyGram Video 44O0431B93 


Michael Flatley 


1997 


NR 


24.95 


4 


3 


79 


BAM ESI 


Walt Disney Home video 
3i.ena Vista Home Video 942 


Animated 


1942 


G 


?i -3 


5 


6 


6 


FARGO 


PolyGram Video 8006386933 


Frances McDormancJ 
William H Macy 


1996 


I 


1995 


6 


5 


46 


RIVERDANCE-THE SHOW 


VCI 

i jiiiIi ,i 1 Hoirc V ii-r, Lv' C-ot 


Various Artists 


1996 


is 


24 95 


7 


8 


3 


THE BIRDCAGE 


MGM/lJA Home Video 
Warner Home Video M905536 


Robin Williams 
Nathan Lane 


1996 


Ft 


1998 


8 


9 


19 


VERTIGO 


MCA/Universal Home Video 
Jm Dist. Corp 82940 


James Stewart 
Kim Novak 


1958 


re 


19 91 


9 


7 


4 


HONEY, WE SHRUNK OURSELVES 


Walt Disney Home Video 
Buena Vista Home Video 2796 


Rick Moranis 


1997 


re 


2299 


10 


13 


4 


PLAYBOY'S FAST WOMEN 


Playboy Home Video 
Urn Dist.Corp. PBV0819 


Various Artists 


1997 


Ml 


1998 


11 


10 


20 


INDEPENDENCE DAY 


FoxVideo 41 18 


Will Smith 
Jeff Gold bl urn 


1996 


PG-13 


2298 


12 


14 


8 


PLAYBOY'S SPRING BREAK 


Playboy Home Video 
Uni Dial. Cr.rn. PBV0&04 


Various Artists 


1997 


Ml 


1998 


13 


12 


6 


HARRIET THE SPY 


Paramount Home Video 4225 


Michelle Trachlenb^rg 
Rosie O'Donnell 


19% 


"t 


1995 


14 


11 


9 


FLY AWAY HOME 


Columbia TriStar Home Video 82433 


Jeff Daniels 


1996 


PG 


19 98 


15 


15 


63 


GREASE A* 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton-John 


1977 


PG 


14 95 


IE 


28 


55 


COMPLEAT BEATLES 


MGM/UA Home Video 
Warner Home Video 700155 


The Beatles 


19S2 


NR 


998 


17 


31 


3 


PENTHOUSE: FIRE AND ICE 


WarnerVision Entertainment 57018-3 


Various Artists 


1997 


NR 


1995 


18 


19 


10 


CASINO 


Uni Dist. Corp. 82592 


Robert De Ni ro 
Joe Pesci 


1995 


R 


19 91 


19 


17 


71 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 
Harrison Ford 


1999 


PC 


49 98 


20 


27 


2 


PENTHOUSE'S LOST TREASURES 


WarnerVision Entertainment 57019-3 


Various Artists 


1997 


Ml 


19.95 


21 


18 


7 


BEAVIS & BUTT-HEAD: 
LAW-ABIDING CITIZENS 


MTV Music Television 
Sony Music Video 49315 


Animated 


1997 


Ml 


1498 


22 


16 


11 


PLAYBOY'S TWINS & SISTERS TOO 


Playboy Home Video 
Uni Dist. Corp. PBV0805 


Various Artists 


1997 


NR 


19 98 


23 


24 


7 


AEON FLUX: MISSION INFINITE 


MTV Mustc Television 
Sony Musk: Video 49313 


Animated 


1997 


NR 


1298 


24 


NEW> 


THE CRAFT 


Columbia TriStar Home Video 824 1 3 


Fairuza Balk 
Robin Tunney 


1996 


R 


1995 


25 


NEVf> 


SELENA REMEMBERED 


EMI Latin Video 77826 


Selena 


1997 


NR 


1991 


26 


25 


3 


THE SAINT: THE FICTION MAKERS 


Avid Home Entertainment 
Live Home Video 51320 


Roger Moore 


1966 


NR 


9 91 


27 


20 


3 


KORN: WHO THEN NOW? 


Epic Music Video 

Sony Music Video 50153 


Koni 


1997 


Ml 


19 98 


28 


NEW* 


THE BEST BITS OF MR. BEAN 


PolyGram Video B006367793 


Rowan Atkinson 


1997 


NR 


1995 


29 


29 


12 


AB FAB: THE LAST SHOUT 


PolyGram Video 44CO450113 


Jennifer Saunders 
Joanna Lumley 


1997 


NR 


1995 


30 


40 


17 


THE WALLACE AND GROMIT 
GIFT SET 


pop Virion 
DDL. Vlfjeu 

FoxVideo 4101059 


Animated 


1996 


NR 


?i 98 


31 


NEW ► 


EYE FOR AN EYE 


Paramount Home Video 33091 


Sally Field 
Kiefer Sutherland 


1996 


B 


1495 


32 


37 


9 


KIDS 


Vidmartc Entertainment 631 1 


Not Listed 


1995 


NR 


1998 


33 


36 


3 


BARB WIRE 


PotyGram Video 8006399273 


Pamela Anderson Lee 


1996 


NR 


19 95 


34 


NEW ► 


DRAGONHEART 


MCA/Universal Home Video 
Uni Dist Corp. 82826 


Dennis Quaid 
Sean Connery 


1996 


PG-13 


19 9! 


35 


NEWP 


UNLAWFUL ENTRY 


FoxVideo 1977 


Kurt Russell 
Ray Liotta 


1992 


R 


198 


36 


23 


15 


MATILDA 


Columbia TriStar Home Video 86863 


Danny DeVito 
Rhea Pertman 


1995 


PG 


15.95 


37 


21 


24 


TOY STORY 


Walt Disney Home Video 
Buena Vista Home Video 6703 


Tom Hanks 
Tim Allen 


1995 


G 


'i b'S 


38 


NEW ► 


MARY REILLY 


Columbia TriStar Home Video 1 1053 


Julia Roberts 
John Malkovich 


1996 


R 


1995 


39 


NEW* 


GOOSEBUMP: THE WEREWOLF 
OF FEVER SWAMP 


FoxVideo 24394 


Various Artists 


1997 


NR 


14 5! 


40 


22 


37 


CLUELESS 


Paramount Home Video 33215 


Alicia Sitverslone 


1995 


PG-13 


H95 



• RIAA gold cert, for sales of 50.000 unlls or $ 1 million in Mies at suggested retail . A RIAA platinum cert, for sales of 1 00,000 units or $2 million in sales at suggested 
retail. ♦ ITA gold certification tor a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25.000 units and $1 
million at suggested retail for nontheatneal titles. O ITA platinum certification for a minimum sale of 250.000 units or a dollar volume of $18 million at retail lor theatrically 
released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical titles. ■ 1997, BillboaroVBPI Communications, 
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Accessed through http://www.uni- 
versalstudios.com, the site will high- 
light various sei-fi titles, including 
"Battlestar Galactica," "Dune," "12 
Monkeys," and "Brazil." Other fea- 
tures include a chat room with ce- 
lebrity guests, giveaways, trivia 
games, and an "lntergalactic Video 
Gallery." alerting visitors to repriced 
titles. 

The site will be up and running 
April 8- July 4. "The demographics of 
the Web were key in our decision to 
set up the site," says Universal direc- 
tor of catalog marketing Wendy 
Winks. 

Winks says that the Web's appeal 
to an affluent young male audience 
fits the demographics of sci-fi. "We 
thought this was a fun way to reach 
them," she says. 

Although visitors can browse 
through a wide variety of informa- 
tion about Universalis sci-fi offer- 
ings, they won't be able to directly 
order any product from the site. An 
800 number, however, is provided to 
order videos and other merchandise. 

"This site was designed strictly as 
a way to promote the catalog, not sell 
merchandise," says Winks. The site 
also features several contests chal- 
lenging visitors' trivia knowledge. 
Players who are able to answer the 
most challenging level of questions 
will be entered into a drawing to win 
a trip to the Kennedy Space Center 
to see a NASA space shuttle launch. 

A less challenging contest will 
award a trip to Universal Studios. New 
information will be added weekly. 

Winks says that the open chat 
room has lined up "Battlestar Galac- 
tica" stars Richard Hatch and Dirk 
Benedict for a session. Universal is 
in the process of lining up old-time 
directors and special-effects design- 
ers for more online conversation. 

However, Universal isn't ready to 
operate the site on a permanent 
basis. "That's really down the road, 
to set up a dedicated sci-fi area," 
Wink adds. "But we wanted to get 
this up in the time frame of the 
repromotions." 

Throughout the site's limited time 
period. Universal is repricing more 
than 30 titles and will release new 
episodes of "Battlestar Galactica" 
May 29. 

Other titles promoted on the site 
include "The Andromeda Strain"; 
the "Buck Rogers In The 25th Cen- 
tury" TV series; and camp classics 
"It Came From Outer Space," "The 
Mole People," and "This Island 
Earth." Retail prices for all 30 range 
from $9.98 to $14.98. 

RoSIE'S CABBAGE PATCH: Reg- 
ular viewers of "The Rosie O'Donnell 
Show" may have noticed that the 
talk-show hostess has been obsessed 
with the "Cabbage Patch" video 
series, distributed by BMG Video. 

O'Donnell's fixation started about 
two weeks ago after she had become 
fond of "Cabbage Patch" character 
Norma Jean, the new kid at school 
who's having adjustment problems. 
For the past two weeks, she's been 
showing snippets from the video and 
talking up the little girl. 

"The company has not been pre- 
pared for my enthusiasm about this 
product," O'Donnell said during her 
April 7 broadcast. She followed by 
(Continued on page 71) 



A smptooK comes to life. 
A concert comes to your home. 
Ar»<! sales go through the roof. 




Pre order Dale: May 27. 1997 
Street Date: June 24. 1997 
*9509CD SRP: S 14.98 
#9507 Cassette SRP: S9.98 



Pre order Date: Aprils. 1997 
Street Date: May 6. 1997 
♦2017 Video 
SRP: SI 4.95 




Who said dinosaurs can't put on a show? With more than 35 million videos 
sold and Billboard's award for Top Kids Artist for 1996, this is one character 
whose stories and songs will send your sales soaring. To order, 
call your Barney * representative at 1-8004 18-2371. 
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COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


] THIS WEEK 


LAST WEE* 


| WKS ON CI 


TITLE (FMrng) 


Label 

Distributing Label. Catalog Number 


Principal 
Performen 








* * ★ No. 1 ★ * * 




1 


1 


4 


THE FIRST WIVES CLUB IPG) 


Paramount Home Video 326123 


Diane Keaton 
G ! " i awi 


2 


3 


3 


THE LONG KISS GOODNIGHT (ft) 


New Line Home video 
Warner Home Video N4446 


Geena Davis 
Samuel L. Jackson 


3 


2 


6 


COURAGE UNDER FIRE ■■ 


foxVideo 24123 


Deiuel Washington 
Meg Ryan 


4 


10 


2 


THE CHAMBER IB 


MCAAJnivenal Home Video 
Uni Dist- Corp. 82925 


Chris O'Donnell 
Gene Haekm&n 


5 


30 


2 


SLEEPERS IRI 


Werner Home Video 14482 


Jason Patnc 

3u0 PHI 


6 


4 


5 


GLIMMER MAN (R) 


Warner Home Video 14479 


Steven Seagal 
Keenan twxy Vfayarrs 


1 


15 


3 


SUPERCOP H 


Dimension Home Video 
Buena Vista Home Video 9673 


Jackie Chan 


8 


S 


27 


FARGO IRI 


KtfiimYae BOD6-BS931 


Frances McOormand 
William H. Macy 


9 


6 


5 


SPACE JAM IPC) 


Warner Home Video 16400 


Michael Jordan 


10 


14 


6 


2 DAVS IN THE VALLEY IR) 


HBO Home Video 91296 


James Spader 
Eric Stem 


11 


7 


5 


THAT THING YOU DO IPG) 


Fo»Vdeo4141 


Tom Hanks 


12 


1 


; 


LAST MAN STANDING (R) 


New line Home Video 
Warner Home Video N4507 


Bruce Willis 
Christopher Walken 


13 


9 


4 


MAXIMUM RISK (PI 


Colombia TriStar Home Vdeo 27413 


JWHaaade van Cairre 
Natasha Her^'ndRi. 


14 


13 


1 


BULLETPROOF (R) 


MCAAJniversal Home Video 
Uni Dist. Corp 83006 


Oamon Wayans 
Adam Sandler 


15 


II 


12 


PHENOMENON (PG) 


Touchstone Home Video 
Buena Vrsta Home Video 8293 


John Travolta 
Kyra Sedgewick 


16 


12 


9 


TRAINSPOTTING (II) 


Miramax Home Entertainment 
Buena Vista Home Vrdeo 9440 


Ewan McGregor 
Jpnny Lee Miller 


17 


23 


2 


HIGH SCHOOL HIGH (PG 13) 


Columbia TriStar Home VrJeo 62483 


JrmLovttz 


18 


19 


2 


FLIRTING WITH DISASTER (R) 


Miramax Home Entertainment 
Buena Vista Home Video 8759 


Ben Stiller 
Patricia Arpuette 


19 


IG 


s 


BOUND (R) 


Repot Pi:lures H:ne /.dec 6?98 


Jennifer Tilly 
Gina Gershoxi 


20 


17 


9 


JACK (PG-I3I 


Hollywood Pictures Home Video 
Buena Vista Home Video 9180 


Robin Williams 


21 


Z0 


1 


HONEY, WE SHRUNK OURSELVES tPG) 


Walt Disney Home Video 
Buena Vista Home Video 2796 


Rick Moranis 


22 


18 


10 


THE FAN (R) 


Columbia TriStar Home Video B2473 


Robert De Nira 
Wesley Snipes 


23 


21 


15 


A TIME TO KILL (R) 


Warner Home Video 1 43 17 


Matthew UcConauryhey 
ij"'Ju 3ullo:k 


24 


25 


2 


BASQUIAT (R) 


Miramax Home Entertainment 
Buena Vista Horn Video 9676 


Jeffrey Wright 
David Bowie 


25 


27 


8 


FIRST KID (PC) 


Walt Disney Home Video 
Buena Vista Home Video 7896 


Sinbad 


26 


22 


13 


KINGPIN (PG13I 


MGMAiA Home Video 905769 


Woody Harrelson 
Bill Murray 


27 


NEW>> 


THE SPITFIRE GRILL (PG-13) 


Coiumtxa TriStar Home Video 89053 


Wison Elliott 


28 


32 


2 


SURVIVING PICASSO IR) 


Warner Home Video 14483 


Mhony Hopkins 


29 


24 


10 


ILPOSTINOIPG) 


Miramax Home Entertainment 
Buena Vista Home Video 5921 


Massimo Ttoisi 


30 


29 


0 


FEELING MINNESOTA IRI 


New Line Home VHleo 
Warner Home video N4412 


Keartu Reeves 
Cameron Dm 


31 


26 


5 


THE HUNCHBACK OF NOTRE DAME IG} 


Walt Disney Home video 
Buena Vista Home Video 7955 


Animated 


32 


NEW ► 


WILLIAM SHAKESPEARE'S , 
ROMEO I JULIET 


FoxVideo 24143 


Leonardo Dcapfio 
Daire Danes 


33 


NEW* 


MICHAEL COLLINS (Rl 


Warner Home Video 14205 


Liam Neeson 

■ ;|1 J" -f-r] Z 


34 


40 


3 


AMERICAN BUFFALO IR) 


Evergreen Entertainment 10053 


Dustin Hoftman 
Oennis Fran: 


35 


NEW* 


EXTREME MEASURES R 


Cotumtxa TriStar Home Video 94923 


Hugh Grant 
Gene Hackman 


36 


38 


2 


GUNFIGHTER'S MOON IPG 13} 


Cabin Fewer Entertainment CF237 


Lance Henri k&en 


37 


NEW* 


LONE STAR (R) 


Columbia TriStar Home Video 80183 


Oitis Cooper 


38 


31 


18 


THE ROCK (R) 


Hollywood Pictures Home Video 
Buena Vista Home Video 8887 


Sean Connery 
N colas Cage 


39 


37 


t 


TREES LOUNGE <RI 


Lrve Home Video 60291 


Steve Bitsoemi 


40 


"8 


> 


FLY AWAY HOME iPGl 


Columbra TriStar Home Video 82433 


Anns Pacjuir 
Jeff Daniels 



MORE VIDS 

(Continued from page 67) 

Paul Culberg, executive VP of 
Columbia TriStar Home Video, also 
cites collectibility and repeatability, 
as well as how close to the theatrical 
release the video release will come, 
as key factors that his company con- 
siders. "The marketplace has 
evolved, with a broader acceptance 
of what constitutes collectible prod- 
uct," he says. 

According to Culberg. as con- 
sumers continue to display increased 
interest in collecting even nontradi- 
tional sell-through releases, Colum- 
bia has had an "increased openness 



Billboard. 




♦ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nontheatrical titles. 0 1997, Billboard/BPI Communications. 



"Matilda'' arrived in stores in time for 
Christmas. Director Danny DeVito, left, 
and former Columbia marketing VP 
Lon Von Hurwitz showed off a display. 



to sell-through." That's especially 
the case for "Fly Away Home," "The 
Babysitter's Club," and "Matilda," 
Columbia's most recent direct-to- 
sell-through efforts, all of which 
made less than $60 million during 
their theatrical releases. 

"Jerry Maguire" follows the tradi- 
tional formula. The movie, starring 
Tom Cruise, "has performed incred- 
ibly well at the box office," Culberg 
notes. "We have market research 
that says it's a feel-good movie and 
people want to own it." 

One release that was pivotal in 
Columbia's decision to price "Jerry 
Maguire" for sell-though was "Sleep- 
less In Seattle." Culberg says that 
the target demographics for the two 
movies are similar. Although "Sleep- 
less" was originally priced as a 
rental title, when it was re-promot- 
ed at sell-through, "we sold many 
millions and we learned from the 
experience." 

The response at retail to nontradi- 
tional direct-to-sell-through titles 
seems positive. "We sold a lot of 
'Waiting To Exhale,* a lot of 'Speed,' 
and we're looking at this as a new- 
marketing opportunity," says John 
Day, president of Video Connection, a 
division of Movie Gallery. Day plans 
a three-tiered approach for "Jerry 
Maguire." 

"The person who purchases the 
title at MAP [minimum advertised 
price] will get five free rentals as 
well as a ticket to a local triple-A 
baseball game," he says. "People will 
be able to purchase previously 
viewed copies at $7.95, and, for those 
people who don't want to own, we'll 
be renting the title for 99 cents." 

Jack Kanne, sales and rr-H^ing 
executive VP of Paramount Home 
Video, says Paramount evaluates titles 
on a case-by-case basis by determin- 
(Continued on next page) 
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0 


P 
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it 






THIS WEEK 


5 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED, AND PROVIDED 8Y SowdSw* 

mini 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 




II 


1 


1 


2 


SELENA REMEMBERED 

EMI latin Video 77826 




U 


15 SS 


2 


2 


28 


LES MISERABLES: 10TH ANN IV. CONCERT 

VCI CCumbia TriSUr Home Vktoo 88703 


Varrous Artists 


If 


?<95 


3 


3 


4 


WHO THEN NOW? 

Epc Music Vrieo Sony Music Video 501 53 


Kom 


IF 


19 91 


4 


4 


21 


THE COMPLETE WOMAN IN ME • 

PolyGram Video 4400450693 


Stianla Twain 


If 


5 95 


5 


6 


23 


ENLARGED TO SHOW DETAIL • 

PoiyGram Video 4400439253 


311 


If 


IMS 


6 


7 


171 


OUR FIRST VIDEO A* 

Duatstar Video WamerVision Entertainment 53304 


Mary-Kate & 
Ashley Olsen 


SF 


1!95 


7 


9 


21 


NO BULL: LIVE AT PLAZA DE TOROS, MEXICO 

Elefctra Entertainment 4019? 


AC/DC 


If 


19 95 


8 


5 


3 


LIFE, LOVE & OTHER MYSTERIES 

Ward Video 2653 


Point Ot Grace 


If 


19 95 


9 


8 


24 


VIDEO HITS; VOLUME 1 • 

Warner Reprise Video 3 38428 


Van Halen 


IF 


!Q« 


10 


14 


172 


LIVE SHIT: BINGE & PURGE A 11 

EleWra Entertainment 5194 


Metallica 


IF 


J9 9! 


11 


11 


96 


PULSE A 

Columoia Music Video Sony Music video SOI 21 


Pink Floyd 


IF 


;< a 


12 


10 


21 


THE EVOLUTION TOUR: LIVE IN MIAMI 

Epic Muuc Video Sony Music Video 50149 


Gloria Estetan 


If 


[9=3 


13 


17 


162 


LIVE AT THE ACROPOUS A' 

Private Music BMG Video 82163 


Yanni 


If 


19J9JB 


14 


16 


76 


LIVE FROM AUSTIN, TEXAS • 

Epic Music Video Sorry Music Video 50130 


Stevie Ray Vaughan 
& Double Trouble 


If 


19 91 


15 


13 


129 


THE BOB MARLEY STORY A 

Island Video PolyGram Video 4400623733 


Bob Marley 
And The Wallers 


IF 


9 95 


16 


RE-ENTRY 


WHATCHA LOOK1N' 4 

Gospo Centric 72134 


Kirk Franklin 
And The Family 


IF 


19 95 


17 


12 


23 


WOW- 1997 

Sparrow Video Ctiordant Dist. Group 1615 


Various Artists 


If 


19 91 


18 


19 


91 


VIDEO GREATEST HITS-HISTORY A* 

Epic Music Video Sony Musk Video 50123 


Michael Jackson 


If 


19 98 


19 


15 




GET SERIOUS! 

MCA Muse Video 11557 


Ray Stevens 


If 


19 98 


20 


20 


5.: 


THE VIDEO COLLECTION: VOL. II 

Capitol Video 77820 


Garth Brooks 


If 


IMS 


21 


24 


7 


WOMAN, THOU ART LOOSED! 

Integrity Video 2394 


ID. Jakes 


If 


1995 


22 


21 


155 


$19.98 HOME VID CLIFF'EM ALL! A 

Eiektra Entertainment 40106-3 


Metallica 


If 


19.98 


23 


26 


20 


TEEN SPIRIT: THE TRIBUTE TO KURT COBAIN 

PolyGram Video 4400452653 


Nirvana 


If 


11 9-. 


24 


18 


45 


BAD HAIR DAY 

Scotti Bros. Video 5055 


Weird At Vankovic 


SF 


991 


25 


ill 


21 


LIVE AT THE ISLE OF WIGHT. 1970 

Rhino Home Video 72301 


Jimi Hendnx 


IF 


13 Sr. 


26 


23 


21 


BLOOD BROTHERS 

Columbia Music Video Sony Music Video 50139 


Bruce Springsteen 
& The E Street Band 


If 


H-.-. 


27 


36 


6 


THE VIENNA 1 LOVE 

Philips PolyGram Video 37987 


Andre Rieu 


If 


19 95 


28 


27 


123 


HELL FREEZES OVER A 

Geffen Home Video Uni Dist. Corp 39548 


Eagles 


IF 


2J5i 


29 


37 


72 


GREATEST VIDEO HITS COLLECTION 

6 West Home Video BMG Video 1573 


An ■ :..!■. -.-in 


IF 


ll'i 


30 


22 


123 


LIVE! TONIGHT! SOLD OUT!! A 

Gerten Home Video Uni Dist. Corp 3954] 


Nirvana 


IF 


24 5i 


31 


32 


s 


HOMECOMING TEXAS STYLE • 

Chordant Dist. Group 4626 


Gaither & Friends 


if 


!995 


32 


RE-ENTRY 


X-TREME CLOSE-UP A 

PolyGram Video 4400853953 


Kiss 


IF 


195) 


33 


3: 


61 


LIVE AT MADISON SQUARE GARDENA 

Columbia Music Video Sony Music Video 50134 


Manah Carey 


LF 


19 91 


34 


29 


:o 


THE COLOUR OF MY LOVE CONCERT 

Epic Musk Video Sony Music VOeo 50136 


Celine Dion 


IF 


19 91 


35 


28 


)2 


THE BEATLES ANTHOLOGY 

Capitol Video Turner Home Entertainment 5523 


The Beatles 


Lf 


1911 


36 


RE-ENTRY 


REMOTELY CONTROLLED • 

Word Video 1695 


Mark Lowry 


IF 


Zl 9: 


37 


RE-ENTRY 


NARROW IS THE ROAD 

Forerronl Video Chordant Dist. Group 70123 


dc Talk 


If 


19 55 


38 


RE-ENTRY 


UNPLUGGED • 

PolyGram Video 80063003825 


Kiss 


IF 


1995 


39 


34 


22 


SOUVENIRS- LIVE AT THE RYMAN 

MCA Music Video Uni Dal Corp. 1 1509 


Vmce Gill 


IF 


19.91 


40 


35 


26 


MTV UNPLUGGED 

MTV Musk Television Sony Music Video 19 V-50148 


Alice In Chains 


IF 


15'. 



0 RIAA gold cert, for sales of 25,000 units for video singles. • RIAA gold cert, for sales of 50,000 units tor 
SF or LF videos; A RIAA platinum cert, for sales of 50.000 units for video singles; ARfAA platinum cert, 
for saips of 100.000 units tor SF or LF videos; 0 RIAA gold cert for 25.000 units lor SF or LF videos certi- 
fied prior to April 1. 1991; ♦ RIAA platinum cert, for 50.000 units for SF or LF videos certified prior to 
April 1. 1991. LF long-torm SF Short-form V$ Video Single C1997. Billboard/BPI Communications 
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Paramount Pulls Out The Stops For 'Godfather' Rereleases 




Marlon Brando, whose Image will highlight in-store displays, listens to pleas and 
dispenses advice as Don Coheone in the original "Godfather." 



■ BY EILEEN FITZPATRICK 



LOS ANGELES — While 20th Cen- 
tury Fox has "Star Wars," there's 
another trilogy getting special treat- 
ment this year. 

On May 6, Paramount Home Video 
is rereleasing "The Godfather" tril- 
ogy to celebrate the original movie's 
25th anniversary. For the first time, 
"The Godfather," "The Godfather, 
Part II," and "The Godfather, Part 
III" will be released in wide-screen 
digitally remastered editions, priced 
at $24.95 per cassette. 

Each tape includes cast inter- 
views with Al Pacino and Talia 
Shire, director Francis Ford Coppo- 
la, and writer Mario Puzo. 

Trying to blanket the market, 
Paramount has also assembled sev- 
eral boxed sets featuring exclusive 
elements that appeal to "Godfather" 
fanatics as well as the casual movie 
buff. In addition to making the indi- 
vidual titles available in the wide- 
screen format, the studio will dis- 
tribute "The Godfather Collection: 
25th Anniversary Box-Set," which 
contains all three movies in either 
wide-screen or pan-and-scan. Retail 
price is $64.95. 

But wait, there's more — a lot 
more. "The Godfather Collection: 
25th Anniversary Wide-Screen Edi- 
tion" includes all three features and 
the book "The Godfather Legacy," 
written by Harlan Lebo, for $79.95. 

A limited edition, for $149.95, in- 
cludes the trio and an.anniversary 
certificate signed by Coppola. Para- 
mount will manufacture only 5,000 
of these commemorative sets, each 
with a numbered gold plaque on the 
package. 



SHELF TALK 

(Continued from page 69) 

showing a music clip from the video 
and singing along to Norma Jean's 
song, "They Think I'm Crazy." 

"Everyone can relate to Norma 
Jean," O'Donnell cooed. 

BMG had been trying unsuccess- 
fully to book "Cabbage Patch" cre- 
ator Xavier Roberts on her show for 
several months, according to a BMG 
spokeswoman. The makers of the 
Cabbage Patch doll, though, sent one 
to her last Christmas, and that won 



MORE VIDS 

(Contimied from preceding page) 

ing what the rental market is likely to 
absorb and then determining "how 
many units need to be sold to make 
the same or more profit." 

Since the sell-through market 
"seems to be more active than it was 
five years ago" and the rental mar- 
ket has, to some extent, stagnated, 
Kanne suggests Paramount is more 
willing to consider releasing titles 
direct to sell-through. The studio's 
analysis covers two years, taking into 
account, for example, a rental-priced 
release, a subsequent repricing, and 
a repricing in the second year in 
order to predict a title's total earn- 
ing potential. 

Movie executives agree that when 
it comes to pricing decisions, they 
are at the mercy of a fickle movie- 




Paramount Home Video has repack- 
aged "The Godfather" trilogy with a 
making-of cassette and a book as part 
of the 25th anniversary celebration. 



Finally, for die-hard fans, Para- 
mount will release "The Godfather 
Trilogy: 25th Anniversary Com- 
memorative Edition." This set fea- 
tures all three, edited in chronolog- 
ical order by Coppola, into a single 
movie. The complete Corleone fami- 
ly saga, covering 80 years, has a run- 
ning time of nearly 10 hours. 

Accompanying the "Trilogy" set 
is the bonus video, "The Godfather 
Family: A Look Inside," a behind- 
the-scenes look at the filming of 
each "Godfather," talent interviews, 
and screen tests. A companion book- 
let and photos taken during the 
filming will keep idle eyes busy dur- 
ing intermissions. Retail price: 
$149.95. 

"Star Wars" appeals to a family 
audience that desires action and 
adventure without blood and guts. 
"The Godfather" appeals to a strict- 
ly adult audienoe. It's a big crowd 
nonetheless, says Paramount, which 



over O'Donnell. 

No word on whether Roberts will 
finally get on the show, but BMG has 
rushed 400 copies of the series to the 
show. O'Donnell plans to distribute 
the cassettes to her studio audience. 

The BMG spokeswoman says it's 
too early to tell how O'Donnell's 
enthusiasm will affect sales. Howev- 
er, if it's anything like the sales of 
titles featured on Oprah Winfrey's 
book club, retail better stock up. 



going public that either provides big 
box-office numbers or doesn't. How- 
ever, video industry veterans say 
that when it comes to aggressive 
sell-through positioning, some stu- 
dios are more equal than others. 

One distributor who asked not to 
be named cited Howard Stern's "Pri- 
vate Parts" as an example. The 
movie, which is still playing theatri- 
cally, seems to have topped at a rel- 
atively disappointing $45 million. 

"If 'Private Parts' was a Fox 
movie," he says, "they would release 
it sell-through and promote it like 
crazy. But Paramount will play it 
safe. The thing is, the people who are 
interested in the movie will buy it. 
And the people who aren't interested 
in the movie are not going to rent it." 



seeks different types of collectors. 

" "The Godfather' films lend them- 
selves to many different configura- 
tions and there's always been an 
abundance of behind-the-scenes 
footage," says Paramount VP of 
marketing Michael Arkin. 

The series is also priced higher 
than most collector's editions 
because of the prestige factor. "The 
Godfather" and "The Godfather, 
Part II" remain the only original 
and sequel to win best picture 
Oscars. The pair won a total of nine 
Academy Awards. 

And there is the running time. 
"These are long films that more 
than justify the price," says Arkin. 
Each movie averages 2V2 hours. 

Paramount will support the 
release of the "The Godfather" col- 
lector's editions with ads in People, 
Vanity Fair, Premiere, Time, and 
The New Yorker from mid-May to 
June. Dealers can choose between 
two different prepacks available in 
16- and 32-unit configurations. 

A header card on the display 

Billboard. 



prominently features the Godfather 
himself, Marlon Brando. Theatrical- 
sized 25th anniversary commemora- 
tive posters are also available for in- 



store use. Laserdisc versions will be 
available from Pioneer Entertain- 
ment day and date with the cassette 
editions. 
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Top Special Interest Video Sales 


| THIS WEEK 


i 


1 WKS. ON 
j CHART 


Compiled from a national sampls ot retail 
stem salts reports. 

TITLE 

Program Supplier, Catalog Number 






THIS WEEK 


| 2 WKS. AGO 


I WKS. ON 
I CHART 


Compiled from a national sample ol retail 
stores sales reports. 

TITLE 

Program Supplier, Catalog Number 


1 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS - 


i 


3 


9 


* * NO. 1 * * 

NBA AT 50 

■ J.V M rlGiTu, 5-150 


19.9) 




i 


5 


21 


★ * NO. 1 * * 

CRUNCH: FAT BLASTER PLUS 

AiiL-iL't iiav Entertainment SV10O92 


1 93 


2 


5 


21 


THE 1996 WORLD SERIES VIDEO 

Orion Home Video 91096 


MM 




2 


2 


25 


THE FIRM: ABS, HIPS t THIGHS SCULPTING 

BMG Video 80114-3 


19 9S 


3 


2 


49 


MICHAEL JORDAN; ABOVE & BEYOND 

EoxVideo (CBS/Fox) 8360 


14.98 




3 


3 


25 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video 80115-3 


1991 


4 


4 


21 


ins web I mmk 20 runs of utmrnijupurstairxiPEiB 

Orion Home Video 96002 


14 53 




4 


1 


25 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 80112-3 


19.9S 


5 


1 


7 


SUPER BOWL XXXI CHAMPIONS 

PolyGram Video 8006390333 


19 91 




5 


4 


4: 


THE FIRM: LOWER BODY SCULPTING 

BMG Video 80120 


ItM 


6 


8 


368 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVldeo (CBS/Fox) 21 73 


19 98 




6 


7 


57 


THE FIRM: BODY SCULPTING BASICS 

BMG Video 80:10-3 


19.91 


7 


6 


9 


NHL POWER PLAYERS 

FoxVideo (CBS/Fox) 8427 


14 98 




7 


( 


51 


THE FIRM: NOT-SO-TOUGH AEROBICS 

BMG Video 60122 


11-! 


8 


1 


11 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmark Entertainment VM6372 


69 99 




8 


12 


2; 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 801 13-3 


i '■•■> 


9 


10 


IS 


PINSTRIPE DESTINY 

Orion Home Video 96012 


19 98 




9 


> 


31 


CRUNCH: FAT BLASTERS 

Anchor Bay Entertainment SV10025 


9 38 


10 


13 


43 


DREAM TEAM 1996 GOES FOR THE GOLD 

FoxVideo (CBS/Fox) 8343 


14 JS 




10 


10 


59 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 801 1 1-3 


19 98 


11 


NEW* 


NBA IN THE PAINT 

FoxVideo (CBS/Fox) 8323 


14 98 




11 


18 


9 


KATHY IRELAND'S ABSOLUTELY FIT 

L1AV Entertainment 65>-18 


12.99 


12 


14 


85 


100 GREATEST NFL TOUCHDOWNS 

PolyGram Video 4400876793 


14 95 




12 


20 


7 


KATHY IRELAND'S ADVANCED SPORTS FITNESS 

UAV Entertainment 6549 


12.99 


13 


IS 


19 


SUPER SLUGGERS 

Orion Home Video 96001 


14 98 




13 


13 


67 


THE GRIND WORKOUT: FITNESS WITH FLAVA* 

Sony Music Video 49796 


i: Si 


14 


9 


199 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBS/Fox) 5770 


19.96 




14 


IS 


67 


THE FIRM: 5 DAY ABS 

BMG Video 80116-3 


14 :4 


15 


RE-ENTRY 


MUHAMMAD ALL SKILL. BRAINS, 8, GUTS 

MPI Home Video MP7 116 


19 JS 




15 


11 


95 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


a n 


16 


19 


57 


DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 

PolyGram Video 8006353633 


19 95 




16 


NEW> 


THE FIRM: THE HARE WORKOUT 

BMG Video 80124-3 


19 Si 


17 


RE-EKIffr 


DOW GOES FISHINGO 

Victory 


19 95 




17 


16 


15 


CRUNCH: WASHBOARD ABS 

Anchor Bay Entertainment SV10026 


9 99 


18 


RE-ENTRY 


IDOLS OF THE GAME 

Turner Home Entertainment 5426 


■51 




18 


9 


27 


THE FIRM: TOUGH AEROBIC MIX-FIRM PARTS 

BMG Video 801 17-3 


19 Si 


19 


17 


65 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


mi 




19 


NEWf> 


REEBOK: SWEAT FACTORY 

PolyGram video 


14 95 


20 


18 


15 


ICE HOT 

FoxVideo ICBS/Fox) 8426 


IUI 




20 


NEWp- 


THE FIRM: THE TORTOISE WORKOUT 

BMG Video 80123-3 


19 33 



♦ iTA ([old certification lot sale ot 125.000 units or a dollar volume ol $9 million at retail (or theatrically released programs, 25,000 units and SI million at sug- 
gested retail for nontheatrieal titles. O ITA platinum certification for sale of 250.000 units or a dollar volume of $18 million at retail for theatrically released pro- 
grams, or 50,000 units or $2 million at suggested retail for non theatrical titles. C1997. Billboard/BPI Communications. 
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EDITED BY PAUL VERMA 



POP 



t> REAL McCOY 
One More Time 

PRODUCERS: various 
Arista 2324 

It seems like a lifetime Bince Real McCoy 
railed against the parameters at pop radio 
and forced programmers to make room for 
dance music with its platinum-selling 1996 
debut, "Another Night" Since then, there 
has been a slew of copy-cats. But, as they 
say, there ain't nothin' like the real thing. 
And there's nary a sign of sophomore 
slump to be found on this likable, potential- 
ly hit-packed collection. Although the act 
dabbles in mild balladry and the occasional 
hip-hop shuffler, the most appealing jams 
are those carrying its patented Euro-NRG 
sound. The giddy title track is already a 
deserved pop smash, with the equally 
catchy "1 Wanna Come (With You)" and a 
quirky interpretation of Shania Twain's 
"(If You're Not In It Fbr Love) I'm Outta 
Here!" waiting in the wings to follow suit 

► QUEENSRYCHE 
Hear In The Now Frontier 

PRODUCER: P**» Collini 
EMt 56141 

After Queensryche's 1994 album, 
"Promised Land," fell short of its prede- 
cessor — the 1990 breakthrough 
"Empire" — the band could have gone 
down with many of the late-'BOs hard rock- 
ers who lost out to the grunge generation. 
Fortunately, Queensryche brought its 
sound up to date with contemporary stan- 
dards and delivered an album that is 
bound to make noise at mainstream rock 
radio and even has a shot at crossing over 
to modern rock outlets. Led by single 
"Sign Of The Times," the album is deep 
with tracks that promise to keep the 
momentum going, including "Cuckoo's 
Nest" and "Get A Life." 

BARBARA COOK 

Oscar Winners— The Lyrics 0* Oscar Hammerstein 
II 

PRODUCER: Hugh Fofdln 
ORG 91448 

The cabaret/concert star who once graced 
the Broadway musical and the elegant, 
romantic lyrics of Hammerstein are a par- 
ticularly good fit, just as Hammers tein's 
words are a perfect fit to the music of 
Jerome Kern, Richard Rodgers, and Sig- 
mund Romberg — the melody men repre- 
sented here. With smart orchestrations by 
another sure-handed veteran, Peter Matz, 
Cook is given lots of room to swing or sen- 
timentalize. The former approach really 
works on "Lover, Come Back To Me," "I 
Won't Dance," and "Nobody Else But 
Me," while the latter direction includes a 
comfortable, bluesy medley of "Don't 
Ever Leave Me" and "All The ThingB You 
Are." Her rendition of "The Gentleman Is 
A Dope" comes closest to the Cook origi- 
nal-cast sound. This is prime stuff. 



COUNTRY 



GEORGE STRAIT 
Caqftl Your Low With Me 

PRODUCERS: Twiy Brown. George Strait 
MCA11SM 

After 15 years and 21 albums with MCA 



SPOTLIGHT 




MARY J. BtlGE 
Share My World 

PRODUCERS: various 
MCA 11606 

This superstar's third original set 
demonstrates steady song and vocal 
maturity via thickly textured hip-hop 
and contemporary R&B sure to appeal 
to late teens as well as early thirty- 
somethings. Despite a cavalcade of 
top-notch production talent — incluiling 
Track Masters, Babyface, R. Kelly, 
James Mtume, and Jimmy Jam and 
Terry Lewis — the set maintains a cre- 
ative consistency. "Love Is All We 
Need" is lush with snappy instrumen- 
tal flourishes to the cadence of an 
urgent hip-hop beat; "Missing You" 
offers listeners a simple slow-groove 
mood with thoughtful musical changes, 
all wrapped in reverent background 
vocals by Shanice Wilson; and "Every- 
thing" offers a glittering ta|>estry of 
samples held together by the vocalist's 
trademark sonics. 



Nashville, George Strait continues to 
get better and better. Partly, it's the 
maturity in his voice and the authority 
that it carries. It's also the songs. It's 
unlikely that there's anyone in country 
with a better ear for songs. Strait on 
this occasion taps a number of 
Nashville's first-line writers for songs 
both old and new. Old masters Harlan 
Howard and Vern Gosdin are represent- 
ed here, as are such contemporary writ- 
ers as Mark D. Sanders, Gary Nichol- 
son, and Wayne Kemp. Bobby Braddock 
contributes an unlikely county gem with 
"The Nerve." 



ETTA JAMES: Her Best; CHESS BLUES CLAS- 
SICS— 19571967; CHESS BLUES CLAS- 
SICS — 1947-1956; MUDDY WATERS: His 
Best 1947 1955; CHUCK BERRY: His Best, 
Volume 1; JIMMY ROGERS: The Complete 
Chess Recordings; 80 DIDDLEY: His Best; 
BUDDY GUY: Buddy's Blues; HOWLIN' WOLF: 
His Best 

ORIGINAL PRODUCERS: Leonard Chess 4 Phil Chess, 
others 

COMPILATION PRODUCER. Andy McKa* 
MCA/Chess 9367-9375 

Few catalogs in the history of recorded 
music are as rich and vital as the Chess 
masters. Consisting of some of the 
best-remembered work by the above 
artists, the archive is a staple of post- 
war American blues and a testament to 
the foresight of the Chess brothers. 
The latest reissue series consists of 
separate compilations, some of them 
artist-specific, others taking in the best 
work of certain periods. All single-CD 



SPOTLIGHT 




SAVAGE GARDEN 

PRODUCER: Charles fisher 
Columbia 67954 

Buoyed by the gold top 10 single "I 
Want You" and massive success in its i 
native Australia, pop/rock duo Sav- 
age Garden is primed to take the 
U.S. by storm with this outstanding 
debut album. Beyond "I Want You," 
there are several hit-worthy tracks 
here, all of them written by group 
members Darren Hayes (vocals) and 
Daniel Jones (keyboards, program- 
ming, vocals). Highlights include the 
bouncy "To The Moon & Back," the 
tender love song "Truly Madly 
Deeply" — both hits in Australia — the j 
Michael Jackson-inspired "Break Me 
Shake Me," the ballad "Universe," 
and the INXS-reminiscent "Tears Of 
Pearls" and "Violet." A stardom- 
bound group that brings an '80s- 
influenced sound up to date for an 
audience that spans top 40, AC, 
dance, and rock outlets. 



R&B 



IMPR0MP2 
Can't Get Enough 

PRODUCERS; various 
MoJazz 31453 

Youthful act's smooth cabaret style relax- 
es the mind and soothes the ear with sub- 
tle "just kicldn' it" melodies. Jazzy-but- 
not-jazz riffs yield mellowed bliss that's 
accompanied by matured hip-hoppish 
rhythms and demure, albeit often rar- 
efied, vocals. Instrumentals ring steady, 
delivered with restraint and understated 
attitude — the sum of which creates a 



VITAL REISSUES 

albums except for the two-disc Rogers 
set, these releases will serve primarily 
to introduce blues aficionados to the 
titans of the genre. Thoughtful song 
selection and plentiful liner notes add 
luster to an already brilliant set 

THE RAYBEATS 
Guitar Beat 

PRODUCER Martin R U sn«nt 
Bar/None 73 

At the beginning of the '80s, instrumen- 
tal rock quartet the Raybeats were 
among the most distinctive and exciting 
bands on New York's alternative scene. 
Composed of multi-instrumentalist Pat 
Irwin, guitarist Jody Harris, bassist 
Danny Amis, and drummer Don Chris- 
tensen, they owed an obvious debt to 
the surf hands of the early '60s, but also 
managed to reconfigure ail preceding 
forms of instrumental rock with the 
anarchic energy and anything-goes 



SPOTLIGHT 



PAUL SIMON 
GRACE I. AND 




PAUL SIMON 
Graceland 

PRODUCER; Paul Simon 
INTERACTIVE PRODUCER; Ann Derry 
Warner Bros. 46430 

Reissued as an enhanced CD, Paul 
Simon's "Graceland" now offers added 
value to fans interested in the making 
of the epochal album. The interactive 
portion contains illuminating inter- 
views with Simon, guitarist Ray Phiri, 
and Lady smith Black Mambazo's 
Joseph Shabalala; samples of Simon's 
handwritten lyrics; and full perfor- 
mance credits. Furthermore, the disc 
contains footage from the South 
African tour that followed the release 
of the Grammy-winning album. 
Remarkable as it is, the interactive 
content of "Graceland" is not played 
up; in retail bins, the album looks the 
same as the familiar 1986 version, and 
it plays as an audio CD. A fitting trib- 
ute to one of the most groundbreaking 
and inspired recordings in history. 



rolling-waves-of-grain-type vibe. The pah- 
are at their best on "Lovely Day," a muted 
trumpet selection that waxes with decep- 
tive coolness; "Tonight," which offers a 
jazzy platform; and "Can't Get Enough," a 
sonic narcotic sure to take listeners on a 
harmonic sleigh ride. 



LATIN 



* VARIOUS ARTISTS 

Silencfo = Muerte: Red Hot + Latin 

PRODUCER; Tomas Cookman 

H.O.L-AVPolyGfam Latino 41005 

The 10th installment of the benefit series 



verve that typified no-wave New York. 
Their seamless, elaborate arrange- 
ments recall movie-soundtrack melo- 
dramas with cheesy Acetone organ on 
"Tone Zone" and "International Opera- 
tor"; alternate between percolating 
Latinesque riffery and nightmarish 
bar-band blasts on "Cocktails"; trans- 
form jagged sax honks into a splendid, 
soaring overture on "Searching"; and 
couple frenetic beats with a majestic 
melody on "Big Black Sneakers." In 
addition to an enthusiastic cover of Jan 
Berry's "B-Gas Rickshaw" and two 
non-album cuts, the album's highlight is 
"Calhoun Surf," a short, exquisitely 
sculpted slice of Venture-istic twang 
that Minneapolitan Amis brought when 
he left his band, the Overtones, to 
replace original Raybeat bassist 
George Scott III (who died of a drug 
overdose early in the band's career). 



by AIDS awareness outfit Red Hot Orga- 
nization is a genemso 18-song compendi- 
um of mostly philosophical musings of 
societal concerns that teams a broad array 
of Latino rock, reggae, and hip-hop stars 
with several non-Latino notables, includ- 
ing David Byrne, Melissa Etheridge, and 
Laurie Anderson. While Latino rock afi- 
cionados and adventurous college musk- 
enthusiasts surely will latch on to this 
entertaining disc, Ruben Blades' soothing 
"No Te Miento" and the hard-chugging 
Geggy Tah/King Changd entry "Quien- 
quiera Que Seas" are bona fide prospects 
at Latino radio. 



NEW AGE 



*VAS 
Sunyata 

PRODUCERS Aiim Al. Gn-g Ellis 
Narada 63039 

Vas. which means vessel, will draw com- 
parisons to Dead Can Dance and 
deservedly so. Like DC D, Vas features an 
astounding female vocalist, Azim ALL 
singing in a hybrid, wordless dialect and 
playing a hammered dulcimer. And like 
DCD, Vas' music is suffused with percus- 
sive Middle Eastern/Indian grooves, all 
bathed with polished production. But Vas 
is far from a pale imitation. Iranian-born 
and Indian-raised Ali is an ecstatic singer, 
intoning imaginary hymns, chants, and 
prayers over an elaborate percussive land- 
scape by Greg Ellis. From the serenity of 
"Refuge" to the multimovement land- 
scapes of the title track, Vas erects 
minarets of the soul. 



CLASSICAL 



* CHOPIN 

The Two Piano Concertos (Chamber Version) 
Fumtko Shiraga, Yggdrasil Quartet, Jan-Inge 
Haukas 

PRODUCER: UN Schnerfef 
BIS 847 

Those who regularly pass over Chopin's 
concertos in favor of his voluminous solo 
masterworks would be well served by giv- 
ing this disc a spin. Including the world- 
premiere recordings of the concertos in 
smaller, chamber settings, the album fea- 
tures prodigious pianist Fumiko Shiraga 
allied with a string quartet and double- 
bass. Greater transparency and variety of 
color are the benefits of the reduced 
forces, with the beguiling nature of this 
music made readily apparent By rights, 
this disc should be a best seller. Distrib- 
uted in the U.S. by Qualiton. 



CONTEMPORARY CHRISTIAN 



► CAEDMON S CALL 

PRODUCER: Don McCoNisWr 
Warner Alliance B671 

Veteran Christian artist Wayne Watson 
brought this Houston band to the atten- 
tion of Warner Alliance execs and set a 
steamroller in motion. Composed of 
vocalist/guitarist Derek Webb, bassist 
Aric Nitzberg, percussionist Garett 
Buell. drummer Todd Bragg, vocalist 
Danielle Glenn, and vocalist/guitarist 
Cliff Young, the band has an edgy 
acoustic sound that blends pop, rock, and 
folk elements into an appealing musical 
personality. Debut single "Lead Of Love" 
is already a hit at Christian radio. Other 
prime cuts include "Close Of Autumn," 
"Hope To Carry On," "Coming Home," 
and the quirky "Bus Driver." This is a 
promising debut from a band destined 
for widespread success. 



Ml D|I|U|C - SPOTLIGHT Releases deemed by me review editors to desenre s^ REISSUES; Rereleased albums of special artrsuc, archival, and commercial interest, and outstanding coiiec- 

H U>wlVlw ■ tic«sc*worte by c«c* mere artists. PICKS (■>): New releases predicted to hit the top hart of the chart tn the ccjresporxJing format. CRITICS CHOICES {*): New releases, regardless of chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS(XJ): New releases deemed P>cks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Vema. Billboard, 1515 
Broadway, New York. N.Y 10036. Send R&B albums to J.R. Reynolds, Billboard. 5055 Wilshire Blvd.. Los Angeles. CA 90036. Send country albums to Chet Fllppo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, 
Louisville, KY 40219. Other contributors: Havetock Nelson (rap/NY); Irv Lichtman (Broadway/cabaret/N.Y); Brad Bambarrger (classtcal/N.Y); Draw Wheeler (jazj'N.Y); Deborah Evans Price (contemporary Christian/Nashville), Gordon Ely (gospel); John DiBberto (new age). 
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SINGLES 

EDITED BY LARRY FLICK 

POP 



► no MERCY When I Die <3 57i 

PRODUCER: FMP 

WRITERS F. Farran. D. Kawohl. P Bischof Fallen 
stem. D. Warren 

PUBLISHERS. Far M.V/BMG Songs/ Heal songs. 
ASCAP 

Arista 3359 <c/o BMG> KmtWi single) 
With this lovely and instantly memo- 
rable pop ballad. Arista aims to cement 
the future of this charming male vocal 
trio as more than merely a flash in the 
disco pan. It's a realistic goal, given the 
strength of their performance here — 
it's warmly soulful and technically far 
more flexible than what the act has dis- 
played on its previous dance hits. In a 
sea of jeep-styled sound-alike slow 
jams, this Latin-flavored gem should 
stand out quite nicely with its plush 
keyboards and delicate acoustic guitar 
lines. Not to he missed. 

► THE CHEMICAL BROTHERS Block Rockin' 
Beats ino timing loletl) 

PRODUCERS: The Chemical Brothers 
WRITERS: Rowlands, Simons. Weaver 
PUBLISHERS; MCA7omb». ASCAP 
REMIXERS George Issahidis. Chmlupher Monier 
Athalwerks 6195 ICD single) 
The time has come for the Chemical 
Brolhers to complete their transition 
from the electronic underground into 
the mainstream. Clubheads and alter- 
na-nx-k fans have already hailed this 
follow-up to "Setting Sun" as a genre- 
spanning revelation. Next stop? Pop 
radio. And while this is not the act's 
most creatively adventurous effort, it 
certainly is countless notches above 
typical top 40 fodder. After one spin, 
you'll he chanting the hook for hours, 
and the btend of scratchy funk beats 
and acidic keyboards are sure to get 
the body moving. 

WANG CHUNG Dance Hall Days mu 

PRODUCERS: Chris Hughes. Ross CuHum, the Rao 
pino Brolhers. Darren Costin. Richie Warburton 
WRITERS Hughe*. Coslin, Cullum 
PUBLISHER: Chong. PRS 
Geffen 1096 left LM) (cassette single) 

The imminence of the "Everybody 
Wang ('hung Tonight" greatest-hits 
package has triggered an updating of 
the act's biggest hit. The difference is 
that these are not merely remixes. The 
act has recut its vocals with a string of 
Kuro-smart dance producers, which 
gives the song a completely new per- 
spective. The hook is intact, but the 
arrangements range from thumping hi- 
NRG to vigorous house, with a sidestep 
into the land of electronica. Well worth 
revisiting for a second time. It would 
be nice to hear what new material the 
lads in Wang Chung have tucked up 
their sleeves. 

SONIC DREAM Don't Go Breaking My Heart 

(352) 

PRODUCERS: Anders Wagtwrg, Stefan Warnberg 
WRITERS: not lilted 
PUBLISHERS; Flying DucWSony. ASCAP 
REMIXERS: Jupiter. Chris Co., DJ Irene 
Intertill 10166 ico smgte) 
Are ya lonely for Ace Of Base? Well, 
this similar-sounding Swedish act 
should keep you smiling for the 
moment. "Don't Go Breaking My 
Heart" chugs with a synth-happy, reg- 
gae-spiced beat and a bit of throat-rav- 
aging toasting by Gihril "Mr. Gee" 
Jobe. The focal point of the track, how- 
ever, is singer Linn Engstrom, who has 
a reedy voice and an icy-cool delivery. 
She sounds best on the Jupiter remix, 
which perks the song up to a lively and 
easilv programmable disco pace. Con- 
tact:*213-468-3434. 



JON-JUAN k THE TIGER CUBS LEAGUE The 
Ballad Of Tiger Woods (He's The Man Of The 
Hour!) 12 10) 

PRODUCER Cholly Wms Abu 
WRITER: C. Abu 
PUBLISHER: Chotly. BMI 
Blacklile 01 (cassette s.ng*e> 
Now that didn't take long, did it? It has 
been a scant few days since Woods made 
sports history, and the first of what like- 
ly will be an avalanche of celehratory 
singles is released. This one teams two 
African -American boys who warble with 
glee over a bouncy synthetic beat about 
the inspirational impact of t he golf star. 
The recording quality of this single is 
not top*, but that probably will not stop 
lots of folks from seeking out a copy. 
Contact: 702-39!f-27n-1. 



R & B 



► 702 No Doubt (4,10) 
PRODUCER: not listed 
WRITER: no! Irsted 
PUBLISHER: not listed 
Motown 54154 fcaswlle vnglel 

The latest jam from 702 is by far their 
most creatively satisfying and main- 
stream-friendly release to date. The 
hip- hop-spiked groove is right-on, iced 
with a sing-along chorus that is heaps 
of fun. R&H radio will start the ball 
rolling, but you can bet that pop radio 
is going to keep this one active well into 
the spring/summer season. 

► NEW EDITION One More Day 

PRODUCERS Jimmy Jam. Terry Lewts 
WRITERS: J- Harm III. t lewis 
PUBLISHER: not listed 
MCA 3967 ir.'n Uni) (cassette single) 
The third single from New Edition's 
comeback collection, "Home Again," is 
easily its most appealing offering so far. 
It is also perhaps the project's most 
multi format- friendly single, too, with 
its sweet shuffle-beat and swelling, oh- 
so-romantic harmonies. Also, Ricky 
Bell's lead vocals are a revelation . . . 
who knew the man had what it takes to 
be such a seductive soul crooner? Now 
that he's revealed his gift, there's no 
doubt that a solo outing will come along 
shortly. Until then, feast on this 
delightful effort, which should tran- 
scend its R&B radio roots into the pop 
and AC arenas. 

ZAKIYA My Love Won't Fade Away (4 i?> 

PriOUUCtR: Re* Rideout 

WRITERS: R. Rideoul. D. Rtcti, Z Murtnerlyn. A. 
Johnson. S, Hud man 

PUBLISHERS: PotyGram !ntern»tiona|'Uncle Bud- 
difiVZam/WB. A5CAP. Dream Image/Connotation/ 
Warner Tamerlsnc/BaDakc/Super Songs. BMI 
REMIXERS: Cna Jay. Rod Hunter 
DVS 00412 (Co a&mi (CO single) 
Zakiya exudes mucho star power on 
this sleek jeep-soul cruiser. She dis- 
plays a solid phrasing style that 
belies her apparent youth. A sharp 
ear will detect subtle shades of a 
young Gladys Knight. With time and 
experience, this intriguing talent 
should blossom into quite the diva — 
and she is well on the way with this 
toe-tapper, which is enhanced by an 
airplay -friendly guest rap by Charis- 
ma and well-placed samples of "Play- 
ing Your Came, Baby" by Barry 
While. For immediate R&B radio air- 
play. 



COUNTRY 



► REBA McENTIRE I'd Rather Be With You 

Qr2t) 

PRODUCERS: Reoa McEniire, John Guess 
WRITERS: M.D. 5anders, T. NicnoK 
PUBLISHERS: Starstruek Writers Groutf/Marti O , 
ASCAP: EMI BlackwoocVTy-Lsnd, BMI 
MCA 72006 Ifj'o On.) (7-mch singlel 
In McFntire's latest outing, a woman 
skips her cousin's wedding to cruise 
around with her sweetheart. It's a fun, 
different little song. Writers Mark D. 
Sanders and Tim Nichols have crafted a 
great lyric that combines frivolous 



abandon on the chorus and verses 
w here the lyric is pleasantly conversa- 
tional. The listener gets a vivid picture 
of the wedding party that has been 
ditched by two young lovers who'd 
rather focus on their own enjoyment. 
McEntire turns in a lively performance 
that perfectly captures the mood of the 
song, and the result is perfect for sum- 
mertime radio airwaves. 

► AARON TIPPIN A Door 

PRODUCER: Steve Gibson 
WRITERS M.D Sanders, T Nicholi 
PUBLISHERS: Starstruch Writers Group/Mark D . 
ASCAP. EMI Blockwoadi'Ty -Land. BMI 
RCA 64828 (Co BMGI (7 -ncn single) 

Here's another well-written tune by 
Mark I). Sanders and Tim Nichols. 
These guys are on a roll and turning out 
some great tunes. This has an extreme- 
ly strong chorus surrounded by verses 
that paint a sharp picture of a relation- 
ship in trouble, and Tippin's delivery 
keenly expresses the frustration tinged 
with hope and perseverance the man in 
the lyric feels. Gibson's production is 
marked by fiddle and steel guitar and 
perfectly complements Tippin's wonder- 
fully expressive voice. Another great 
single from an artist who is releasing 
some of the best music of his career and 
■honk! be recognized for it. 

RICH McCREADY That Just About Covers It 

(3:07) 

PRODUCERS: Tracy lawrerwe. Flip Anderson 
WRITERS: B Beavers. L Boone 
PUBLISHERS Homesick Cowboy. BMI. Sony^ATV 
Tunes/Cross Keys, ASCAP 
Magnatonc 1 115 (7-incn single! 

The first single from McCready's 
upcoming Magnatone sophomore album 
boasts solid (although a bit routine- 
sounding) production, and a well-writ- 
ten song. The best part of the record is 
McCready's vocal. He sounds a little 
more assured and confident vocally than 
on his debut project, and, if this single 
is any indication, there could be some 
good things to emerge from his new 
release. 



DANCE 



t> RICKIE LEE JONES Living It Up <«a timme nst«J) 
PRODUCER: not listed 
WRITER: not Irsted 
PUBLISHER: not listed 

REMIXERS: Junior Mark Jerome Farley, 

Michael Josephs 

Flip It! 003 (12-incn single) 

Once again. Flip It! dips into the catalog 
of a major-label artist for its singles fod- 
der. This time, singer/songwriter Jones 
has offered a tune from her 1981 album, 
"Pirates," for reconstruction into a dance 
music anthem. Junior Vasquez works his 



NEW & 
NOTEWORTHY 

H00VERPH0NIC PWicky 

PRODUCERS Hooverphonic 

WRITERS: A. Callen, R. Geerts, B. Bacharach. H. 

David. P Henry 

PUBLISHERS; EMI-Awi(SBe>giurrVHoom/New 
Hidden Valley/Casa Davtd/Pierre Henry. ASCAP 
Epic 9B92 tUo Sony) (cassette unfit) 

Talk about inspired used of samples. 
With a portion of the melody from 
"Walk On By" by Hal David and 
Burt Bacharach as its fuel, this elec- 
tronic-pop track takes full pop 
flight. Trippy and soothing, but with 
a spine-crawling groove, this richly 
textured track demands equal atten- 
tion from turntable artists and 
radioheads who are weary of the 
same ol' thing. It certainly has the 
potential to transform top 40 sta- 
tions into a hip place to hang out. 
Use this single as an excuse to 
investigate this act's glorious debut 
disc, "A New Stereophonic Sound 
Spectacular." 



tribal-house magic to maximum effect, 
wearing the song into an epic that DJs 
will rejoice over. Meanwhile, Mark 
Kamins flies in the opposite direction, 
fashioning the song into sleek jeep chug- 
ger that could make the grade at 
crossover radio. 

► ANNNES8Y Hold On tw Majj mum 
PRODUCER: Steve 'Silk' Hurtey 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS: Mousse T„ Blaze 
Perspective 5432 i^a a&mi U2 men singw) 
Although Nesby has been having much- 
deserved success at R&B radio with sev- 
eral cuts from "I'm Here For You." there 
is no denying the soul power antl excite- 
ment she brings to clubland. She storms 
back onto the dancefioor with this spiritu- 
ally charged stomper, which has a vocal 
that will literally make the hairs on the 
back of your neck stand up. The original 
version has a sweet R&B flavor, while 
Mousse T. kicks a remix that is right on 
top of current cluh and crossover radio 
trends. 

S-CONNECTION FEATURING ANABELLE It s 
Gonna Be Alright 14:19) 

PRODUCERS^ S-Connection 

WRITERS J. Rata. A. Eklund 

PUBLISHERS Sidelate'Peermusic. ASCAP 

REMIXERS: Uru do. Jan W . LP Stovring. Mark George. 

Ron Hester 

Happy One/Vinyl -4 60012 lo'o MSI ICO sineje) 

The videogenic Anabelle comes on like 
thus generation's equivalent to France Joli 
on this swishy pop/house jam. The Danish 
singer's theatrical vocal style is a good 
match for the track's retro arrangement, 
which is replete with fluttering horn fills 
and a dramatic ballad ojiening. Uno Clio 
punch up the track with a more l»ass- 
savvy, organ-laced remix that will suit 
harder club floors just fine. 



p» MICHAEL BOLTON Go The Distance M 4D 

PRODUCERS: Walter Alana&erl. Michael Bolton 
WRITERS: 0 Appel, A, Menken 
PUBLISHERS Wa« D*ney. ASCAP; Wondertand. BMI 
Columbia 9996 fdta Sonyi Cassette smart) 
Tis that lime of year again . . . the season 
when Disney unleashes its big animated 
feature, replete with a star-studded 
soundtrack. This time, the movie is "Her- 
cules," and the celeb belter is Bolton — 
who could ask for a better match? The 
singer has a field day flexing his formida- 
ble voice over David Zip|>el and Alan 
Menken's super-dramatic, if often cliched, 
composition. Producer Afanasieff is the 
final crucial piece to this puzzle, working 
with Bolton to arrange this ballad to a 
bombastic orchestral climax. If you like 
your music to explode with larger-than- 
life strings and wailing, there's no need to 
look any further. 

>> PETER CETERA Do You love Me That Much 

mm 

PRODUCER: Micriaet Omartun 

WRITERS L. Hengber. W Robinson 

PUBLISHERS Slarstruck Writers Group. ASCAP: Seven 

Surnmrts/Tiio Tunes. BMI 

River North 51416 (cassette single* 

Cetera knows what suits his voice best, 
and he wisely never strays from it. This 
power ballad shows him at his most com- 
fortable and engaging. He builds from del- 
icate whispers to full-bodied belting within 
an arrangement that rises from simple 
piano accompaniment to an almost rock- 
edged guitar peak. Another easy bet for 
wall-to-wall AC radio play that could actu- 
ally make the transition to top 40, given 
the right promotional TLC. 



ROCK TRACK S 



★ CHEAP TRICK 5ay Goodbye ■ 

PRODUCERS: Cheap Trick. Ian Taylor 
WRITERS. R. Nielsen, R. Zander. T Petersson 
PUBLISHERS: Sony/ATVSongs/CNP42, BMI 
Red Ant 5002 <CD singlet 

The first release from the band's forth- 
coming self-titled album, the gloriously 



melodious "Say Goodbye" is one of Cheap 
Trick's best ever bits of Beatlemania, and 
that's saying something, considering the 
quartet's past achievements in that area. 
"Say Goodbye" radiates warmth and per- 
sonality, and its distillation of power-pop 
verities makes it an obvious add for both 
modern and mainstream rock outlets. The 
CD single features Mike Shipley's "Cheap 
Rock" mix, which compresses the album 
version's technicolor sound stage (to facili- 
tate car radio sing-alongs) and highlights 
the lyrical guitar solo. The B-side, "Yeah 
\eah," is one of the hard rockin' highlights 
from "Cheap Trick" and w ouldn't have 
sounded out of place on the classic "Heav- 
en Tonight." 

* MEDESKI, MARTIN & WOOD Bubble-house 

Ms 171 

PRODUCERS: M.M.W.. David Baker 
WRITERS M M W. 
PUBLISHERS: Pubco/Beal world. BMI 
Gramavision/Rykodlsc 1001 ico single) 

"Bubblehouse" is a funky fantasia from 
groove-jaw. artisans Medeski, Martin & 
Wood's ace album "Shack-Man." and it 
brims with noir atmosphere and rhyth- 
mic invention. Anyone who appreciated 
the soundtrack to "(Jet Shorty" (by John 
Lurie, featuring M.M.W.) will immedi- 
ately warm to this. In addition to the 
album version are stellar remixes of 
"Bubblehouse": a long, freaky one by 
We/DJ Olive, Loop, and Once 1 1 ("BBQ 
Mix") and a tight, utterly cool number 
by DJ Logic featuring hip blowing from 
avant-sax whiz John Zorn ("Dracula 
Remix"). The BP also includes an odd, 
ambient remix of "Spy Kiss" as well as a 
non-album gem. the strutting "Macha." 

* ENUFF Z'NUFF Wheels (no nm.^ listed) 

PRODUCER: Chip. Donme 
WRITER: not listed 
PUBLISHER: not listed 
Mayhem 1 10B2 (CO cuU 
Yes, Virginia, there is life after major 
labels. In fact, in the case of Enuff 
Z'Nuff, life can even be sweeter on the 
indie side of the tracks. This opening cut 
from the hand's new album, "Seven." 
shows 'em in fine form — both as musi- 
cians and tunesmiths. Any rocker with a 
soft spot for a great melody, a cool cho- 
rus, and troubadour vocals will find this 
swirling jam essential listening. In a 
world of justice, top 40 programmers 
would open their minds and make room 
for this single. Guess a groundswell of 
support at mainstream rock radio will 
have to happen first. Anyone in that 
arena starved for something tasty? Con- 
tact: 212-289-8533. 

LYNYRD SKYNYRD Travelin' Man 14,07) 

PRODUCER: not listed 
WRITERS R Van Zandt. L Wilheson 
PUBLISHERS: Pacific WindswepUMCA, ASCAP 
CMC International 87215 <c!o BMG) (CD single) 

This version of the band's classic rocker 
is a blend of new and old. The music was 
recorded this year, and the vocals were 
cut by the late Ronnie Van Zandt in 
1976. It's a questionable move that will 
split the band's audience down the mid- 
dle. Half will regard this as a heart- 
warming tribute, while others will dis- 
miss this as a distasteful money-making 
ploy. In a sense, both are absolutely 
right. Either way, there's no ignoring 
this single. Pick your side. 



RAP 



LAUGH SYNDICATE Thai Restaurant o 001 

PRODUCER: Caradoe Ehrenhalt 
WRITER: not l.sted 
PUBLISHER: not listed 

Street Llfe/E&M 78113 (cA> BMGi (cassette single) 

Taking a page from the Jerky Boys 
book of success, this posse plays a 
prank on a Thai take-out restaurant 
worker by trying to order dishes like 
Wu Tang Clan with a side order Big 
Daddy Kane. It's a cute idea that wears 
thin really fast. Still, rap and R&B radio 
programmers should find this a worth- 
while novelty item. 



QIUfM CQb PICKS ( New releases with the greatest chart potential. CRITICS CHOICE (*); New releases, regardless of potential chart action, which the reviewer highly recommends because ot their musical ment. NEW AND NOTEWORTHY: Highlights new and 
OIHULCOa rjcvrjlQpingacts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Rick, Billboard. 1515 Broadway, New York, N Y 10036 Country singles should be sent to Dobofah Evans Price. Billboard. 49 Music Square W . Nashville. Tenn. 37203. Contnbutors : Doug Reece (L A ), Shawnee Smith (N Y.) 
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HOME 
VIDEO 

EDITED BY CATHERINE APPLE F ELD OLSON 

CHILDREN'S 



THE LAND BEFORE TIME SING ALONG SONGS 

Universal Studios Home Video 
30 minutes, $12.98 

The continuing "The Land Before Time" 
franchise carries on with the release of 
this animated tape that brings all of the 
series' most familiar songs together 
under one video umbrella. Touting the 
same great animation that has graced its 
series predecessors, "Sing Along Songs" 
features Littlefoot and company hosting 
a parade of dino-hits. Among the 10 
selections are "If We Hold Together," 
originally recorded by Diana Ross; "Who 
Needs You"; "Grandma's Lullaby"; and 
more. Universal is pulling out all the 
stops on this one— each video will be 
packaged with a free "Land Before Time 
Activity Center" CD-ROM, courtesy of 
Sound Source Interactive. The studio 
also is prepping an "LBT" boxed-set col- 
lection, to include all of the previous fea- 
ture videos, for $79.98 suggested retail 
price. 

THE ADVENTURES OF MONTY THE MOOSE: 
TUNDRA TAILS 

Alaska Video Postcards 
40 minutes. $19.95 

This home-grown company that special- 
izes in Alaskan travel videos also has 
made a success of the "Monty" children's 
spinoff series. The kids' videos combine 
spectacular wildlife footage with lots of 
bite-sized facts, provided courtesy of an 
animated moose named Monty. "Tundra" 
treks to the alpine plains that are home 
to scant vegetation and such creatures as 
the musk ox, caribou, grizzly and polar 
bears, and real reindeer. Incorporating 
music videos, animated maps, and even a 
local news report from the tundra, this 
video's producers look like they've 
learned a thing or two from National 
Geographic's wildly popular "Really Wild 
Animals" series. But never mind that 
small fact. The program never loses 
sight of its intention to show off the 
beautiful state of Alaska to young view- 
ers, and it completes that task with fly- 
ing colors. 



HEALTH & FITNESS 



DALAI LAMA: SECULAR MEDITATION 

MPI Home Video 

50 minutes, $19.98 

The Dalai Lama is turning up in more 
\ideos than Barney these days. With 
Westerners' increasing desire to escape 
the tensions of everyday life, what better 
teacher to turn to than a man who 
believes that total mind-body happiness 
should be the ultimate goal in life. In this 
lecture, taped in 199f) before a small 
audience, the Dalai Lama discusses the 
benefits of meditation for everyone, no 
matter what their religious beliefs or 
practices. He also touches on the subtle 
differences between strictly religious 
behavior and basic human kindness, 
which he believes is best achieved when 
the mind is focused and not restless. A 
refreshing break from the often frenetic 
pace of traditional exercise videos. 



TELEVISION 



NATURAL DISASTERS 

Real Entertainment 
60 minutes. $19.98 

This summer's slate of disaster movies is 
just one more testament to the desire in 
many of us to be a fly on the wall during 
the most perilous of times. This tape, the 
sixth video in the "Amazing Video Collec- 
tion" series, provides a safe perch from 
which viewers can take in the effects of 
nature's fury during such recent events 



as earthquakes, volcano eruptions, 
floods, and avalanches, as well as the 
heroic rescues that ensue. The majority 
of the footage was collected from eyewit- 
ness accounts and is set to a dramatic 
narrative that heightens the anticipation. 
The anxiety is high and the documented 
rescue efforts commendable. But couch- 
crusaders should beware: Because this is 
the real thing and not a Hollywood fairy 
tale, not every story here has a happy 
ending. 

THE X-FILES 

20th Century Fox Home Entertain me nt 
88 minutes each, $14.98 each 
Fox trots out the fourth installment of its 
growing "X-Files" video catalog for the 
show's early enthusiasts, as well as new 
fans who may have been hooked recently 
on the popular television series. The 
episodes offered here include "Irre- 
sistiblc'V'Die Hand Die Verletzt," 
"Colony "/"End Game," and "Humburg"/ 
"Anasazi." They bring fans up to date 
through the second season's finale and set 
the stage for future releases of upcoming 
shows. The three tapes each contain two 
uncut episodes, plus two collector's cards 
and an exclusive introduction by series 
creator Chris Carter, who sheds light on 
behind-the-scenes antics and personal 
anecdotes about each featured episode. 
Yes, "The X-Files" videos are out there, 
and they're a hot commodity. 



DIRECT TO VIDEO 



DANCE MOVES: KICKIN' IT AT THE CLUBS 

SMV/MTV Home Vtdeo 
40 minutes, $12.98 

"Grind" dancers Kirstin Denehy and 
Anthony Wiggins host this invitation 
into today's hottest dance culture. The 
tour includes a trip to several clubs, as 
well as an African dance studio in down- 
town New York, where percussion rules 
and the hosts provide examples of how 
various ages-old moves have been incor- 



Dream: The Johnny Mercer Musical 

Musical supervision and vocal arrangements 
by Donald Pippin 

Director and choreographer, Wayne Cilento 
Starring Margaret Whiting, Lesley Ann War- 
ren, and John Pizzarelli. 
Royal Theatre, New York 

Elegant, streetwise, with countless 
homages to his Southern birthright, 
the lyrics of Johnny Mercer are 
astonishing in their versatility. More 
than a songwriter who could put over 
a song for demo purposes, he was also 
a charming, professional singer. 

"Dream: The Johnny Mercer 
Musical," a bright recap of about 40 
of mostly his greatest songs that 
opened on Broadway April 3, offers 
yet another insight to Mercer's skills 
in its very title. For it has a melody 
by Mercer himself, as does another, 
later triumph, "Something's Gotta 
Give" which Fred Astaire introduced 
in the film "Daddy Long Legs." Actu- 
ally, he had previously written the 
lyrics to four other film scores star- 
ring Astaire, "Second Chorus," "The 
Sky's The Limit," "You Were Never 
Lovelier," and "Belle Of New York." 

But is "Dream" the best that can 
be sung about Mercer? There are 
many examples where this is so, but 
in a search for visual impact there is 
the problem of lots of dancing, which 
should hardly be a problem at all in a 
musical. Expert as much of it is, the 
dance routines tend to obscure the 
songs themselves. But a revue that 



porated into routines by the likes of 
Michael Jackson and James Brown. 
Then it's time for a one-on-one with 
choreographer Jamie King, who's 
worked with Madonna, *r, and others, 
lieggae artist Nadine Sutherland 
demonstrates ways to keep up with the 
reggae beat. Latin and other musical 
styles get their time in the spotlight, 
too. Viewers are advised to leave their 
workout gear hohind and come pre- 
pared with street clothes and an open 
mind. 



SPORTS 



NBA COURTSIDE COMEDY 

CBS/Fo* Video 

40 minutes. $14.98 

Hosted by the admittedly unfunny 
Amad Rashad, this video is less about 
comedy than it is a tribute to the schtick 
that surrounds the sport of pro basket- 
ball. Credit the production team for 
stretching beyond the tired old bloopers 
genre to come up with some unique 
angles. Interesting new segments 
include player banter between plays, 
hyperactive coaches, tongue-tied 
announcers, overzealous fans, and even 
a segment on uniform etiquette that 
probes such questions as how high to 
wear the socks and how low to wear the 
shorts. Most of the league's superstars 
show up somewhere, and the mood is 
decidedly less intense than in the label's 
championship series. If the question is, 
"How much video mileage can the NBA 
and CBS/Fox squeeze out of the NBA 
franchise?," the answer seems to be 
"endless." 



INSTRUCTIONAL 



INVESTING FOR WOMEN, BY WOMEN 

Financial Education 
30 minutes, $34.95 

Yes, the investment opportunities avail- 
able for men and women today are 



ON ^ STAGE 



commands today's Broadway price of 
admission can't be a composer trib- 
ute that involves folks sitting around 
a piano. 

One of the moments in "Dream" 
that reveals great poignancy is Mar- 
garet Whiting's heartfelt rendition of 
"Shining Hour," a gem with a Harold 
Arlen melody from the film musical 
"The Sky's The Limit" 

She sings the song as G.I.'s drift 
out of a nightclub, perhaps to prepare 
for shipping out to the battlefields of 
World War II. This scene also sets a 
time frame for "Dream" that it often 
lacks. A chronological framework 
that could provide subtle instruction 
on how Mercer's work evolved and 
how it reflected the pop and social 
culture of his times at the peak of his 
career would help solidify "Dream." 

Whiting, it should be noted, pro- 
vides more than a nostalgic backdrop 
to the proceedings. One of the great- 
est pop balladeers of the '40s and '50s 
and a vital factor on the cabaret 
scene today, she is the daughter of 
one of Mercer's acclaimed co-writers, 
Richard Whiting. In fact, she was 
mentored in her career by Mercer, 
who also signed her to a contract 
with Capitol Records. While at the 
label she rewarded Mercer with 
many hits that still warm the heart, 
including her father's "My Ideal." 
Whiting also serves on the Song- 
writers Hall of Fame board of direc- 



exactly the same. But, as this well-con- 
structed tape points out, that's often 
where the similarities end. Because 
women generally still earn less than 
men, save less money, and live longer, 
their options in the financial market are 
unique. Two women who are veterans of 
the investment world outline the poten- 
tial risks and rewards of different types 
of long-term investments, plus factors 
that affect those decisions, such as 
Social Security options, time spent out 
of the work force, and when individuals 
should begin saving. The information, 
presented in clear terms, often with 
accompanying charts and graphs, will 
prove invaluable to some takers. The 
only downside is that the price point is a 
little high for those who may be trying 
to save their dollars for the stock mar- 
ket. Contact: 888-583-3333. 



ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



INTERSTATE '76 

AdMttDH 

Windows 95 CD-ROM 

One of the most innovative and exciting 
games of the year has arrived. "Inter- 
state '76" is a fast-moving retro-charged 
racing combat game that takes the play- 
er back to a time when bell-bottoms 
were groovy and the Fonz was king. Yes, 
it is the 70s all over again. Without apol- 
ogy, "Interstate '76" celebrates the cul- 
tural spirit of the "me decade" with a 
funky soundtrack and several cinematic 
cut-scenes. With a souped-up muscle car, 
the main character embarks on 30 mis- 
sions through open terrain, including 
highways, small towns, deserts, and the 
occasional 7-Eleven. Weapons include 



tors, which Mercer was instrumental 
in creating. 

The cast also features singer/ 
actress Lesley Ann Warren and jazz 
guitarist/vocalist John Pizzarelli. 

Warren, who more than 30 years 
ago played Cinderella in a second 
television adaptation of Rodgers & 
Hammerstein's version of the classic 
fairy tale, is a winning singer and 
dancer. Her presence solidly sug- 
gests serious consideration for a 
future role on Broadway. 

On the other hand, it's not likely 
that Pizzarelli will play the lead in 
"South Pacific." He is, though, very 
comfortable in "Dream," both as a 
vocalist and instrumentalist. 

During a performance, Pizzarelli 
had some words to say to those arriv- 
ing late to their seats in the first row, 
but was so cordial in admonishing 
them that they got the point without 
being humiliated. 

"Dream" is a testament to Mer- 
cer's genius for those who never both- 
ered to directly associate him with so 
many hits. It also shows how effort- 
lessly Mercer moved from the ardent 
melodies of Jerome Kern (e.g., 
"Dearly Beloved") to the bluesy 
urbanity of Arlen (e.g., "Blues In The 
Night" and "One For My Baby"). 
Mercer's musical transition is even, 
despite the show's visuals getting in 
the way. 

IKV LICHTMAN 



flame-throwers and land mines. "Dukes 
Of Hazzard" this ain't! Players can go 
head-to-head via direct modem connec- 
tion, the Internet, or local -area- net- 
works. Buckle up and prepare to put on 
your smiling face. 

FIN FIN ON TE0, THE MAGIC PLANET 

Fujitsu Interactive 
Windows 95 CD-ROM 

One of the strangest CD-ROM releases 
of the year has arrived. "Fin Fin On Teo, 
The Magic Planet" is basically a virtual 
pet program that allows computer users 
to "own" and nurture a computer- gener- 
ated creature. Fin Fin is half dolphin, 
half bird and will likely be a hit with 
kids. However, adults will be fascinated 
by the title's "artificial intelligence" 
backbone, which makes this product 
truly shine. The disc comes with a 
motion and sound detection device that 
allows IMtn to physically interact — lit- 
erally — with Fin Fin. This virtual crea- 
ture responds to verbal commands and 
sudden movements as a real animal 
would. An on-screen graphic indicates 
Fin Fin's current emotional and physical 
states, including happiness, hunger, fear, 
temperature, and thirst. Users can 
interact with Fin Fin or merely observe 
Fin Fin going about its day. However, 
neglect of Fin Fin will result in an ailing 
virtual pet. Fin Fin's fictional world, 
known as Teo, contains three different 
areas, including a forest and a secret 
pond. The title's environment changes 
according to such "real world" factors as 
the time of day and the season. A fasci- 
nating release. 



AUDIO 

BOOKS 

EDITED BY TRUDI MILLER ROSENBLUM 



THE GREAT TURTLE DRIVE AND OTHER 

STORIES 

By Steve Sanfield 

Read by the author 

Backlog Bock services 1916-292-3353) 
50 minutes, S10.00 

This charming collection of four tales by 
professional storyteller Steve Sanfield 
will delight children ages 2-7, as well as 
their parents. "Bit By Bit" relies on the 
repetition of certain phrases, which chil- 
dren love; kids will enjoy chanting the 
words along with the storyteller. 
"Strudel. Strudel. Strudel" is a hilarious 
tale about a married couple who eat 
apple strudel constantly. Through a 
wacky set of circumstances, they end up 
stuck in a trunk with wheels, barreling 
down a hill and through the village. It's a 
whimsical tale thai will have children 
and adults laughing out loud. "The Girl 
Who Wanted A Song" is a more thought- 
ful parable and, unfortunately, is less 
interesting as a result. But the pace 
picks back up with the humorous story of 
"The Great Turtle Drive" in which a cow- 
boy decides to make his fortune by herd- 
ing turtles instead of cows. Sanfield's 
satirical reading makes the absurdity of 
the story even funnier. 

ANNE OF GREEN GABLES 
BY L.M. Montgomery 
Read by Kate Harper 

Penguin Aurtiooooks 
3 noun (abridged). $10.95 
Kate Harper gives a warm, humorous 
reading of Montgomery's classic tale of 
an imaginative, impulsive, turn-of-the- 
century orphan girl, Anne, and her mis- 
adventures. Harper is perfect at con- 
trasting Anne's melodramatic, emotional 
personality with the practical attitude of 
the down-to-earth farm couple who 
adopt her. Gradually, the Cutberts come 
to love the flamboyant girl who has 
livened up their lives. It's a charming 
family story that both kids and adults 
will enjoy. 



HOME VIDEO: All new titles released at sell-through prices are eligible, Send review copies to Catherine ApplefekJ Olson, 622 Oakley Place, Alexandria. Va. 22302. ENTER* ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los 
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74 



BILLBOARD APRIL 26. 1997 




CLASSIFIED ADVERTISING RATES 

1" ■ 1 issue $170.00 PER 

1"- 4 issues $170.00 PER 

1"- 13 issues $150.00 PER 

1" • 16 issues $140.00 PER 

1" - 52 issues $115.00 PER 

MINIMUM RUN FOR HELP WANTED: 1 ISSUE 
MINIMUM RUN FOR SERVICES: 4 ISSUES 
BOX NUMBER: S35.00/RADIO HELP WANTED: $95.00 PER INCH 

CLASSIFIED ADVERTISING IS COMMISSIONAIRE 




SERVICES 



SERVICES 



SERVICES 




We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



I-800-527-9225 

(716)691-7631 • Fax (716) 691-7732 



COMPACT DISCS • 850 EACH 



(Bur. from your CO. rmoiy mil .i and bU po>ikv_) minimum 1000 

Co m plete CD and Casa.tr. PodcogM AvailabU 

1-800-874-4174 

CALL FOR A QUOTE 
Digital Mariwing SytfMM * Digital Audio LXpScation • Compute*- GrapMa 

NATIONAL TAPtfpISC 

1110-46th Avenus North • rteohvWe, TIT37208 



EuropaDlsk specializes In Full service 
compact disc replication. Everything is 
done in-houst*. on-site lor guaranteed quality 
and cost efficiency. Major credit cards accepted. For 
a free catalog or estimate, call; 800-455-8555, ext.31 

•CD-Audio »CD ROM "Vinyl •Cassette 

COMPLETE SERVICES: replicating • mastering • pressing • graphics • fulfillment 



Discs With No Risks. 

75 Varies; Street. New York. NY 10013. (212)-226-440l. cxt.3l FAX (212) 966*156 






1 DUO $1749 

raeraVSISIS 


CD PACKAGE: $975 


I 

INCLUDES: 

• ORIGINATION • 1 COLOR 1 PAGE BOOKLET A 
AND TUY CAM)- • 1 COIORCO 1ABEI' U 
• JEWEL 101 I SHRINK WMF • QUICK TURaUOUND ■ 

" hm fW pat irorf Mm tm tuiooi ifenl ^ 
M-H0UU(D.mTl(USSnn»niUTIN01MOJGIItC p^fcj 


. INCHJMS: 
\ ORICINUION • 4 PAGE BOOKLET with 4-COIOR (OVER. 
1 COLOR SACK end 4 COLOR TRAY CARD • 
CD LABEL FILM & 1 COLOR LABEL IMPRIHM • 
JEWEL BOX S SHRINK WRAP • QUICK TURNAROUND 
* ftnw raw priil-rawy He fti lnAc'i laral 
_ _ ' asp: FOR OUR ml KOCMURE! 


— — -^tajE^ 

■P Rainbe Records and Cassettes 

_H_ 1 738 Berkeley Street. Santa Monica. CA 90404 • lilOi 839 3476 • Fu i!I0i 828-8765 



^COMPACT DISCS 



1000 $1595 



Guaranteed 
Quality 




^^^^■^^^ouR^^ur<^^^2 
WOO SB'S 8NIY $82888 



TOTAL MEDIA INC. 
CALL TOLL-FREE (8BB)466-DISK 
Ida 4,«r7nWf IrVrU CDM \ A Jrwrl CbM 



CD & CASSETTE 



r«rUFONG THE SOUTHWEST - ! 

FioT & Only Dktml Ban Casette System 
& Largest Real Tip* Cassette FAauTYt 

Blink CuMttmi * Prtratirur * Graphic D«.if n 
CWOff CD-Hi ■ CUtttaJ lUfteonf & Cdrtjn, 

G PACKAGES AVAILABlil at»> 
CALL FOR FKIL CATALOG! \dP 

CRYSTAL CLEAR SOUND 

1.800.880.0073 




GUIDE TO 
MASTER TAPE 
PREPARATION 



> DISC MAKERS 

1 -800-468-9353 • htip://www.discmaktirs.coni 



r.' 1 r** r^^T^ *? ^ 

•CD BOOKLETS •FOLDERS -POSTERS' 
•J CARDS-U-CARDS-IAM. PASSLVETCV 




CALL CHRISTINE 21 2-682-6520 
SPEED GRAPHICS 
342 MADISON AVE.. 228 E 45TH. ST. 
uvr , 
IWIOljwXtBPB ,, - , * v ~ hyAi aa 

l ; . iMtS F4tv%B..4B 




CD's $1,450 

(price includes inserts) 
1-800-876-5950 




•ANALOG I DIGITAL /^ASTEKING 
•SONIC RES TOKAT) ON • CD ONE OETS 
•COW ACT DISKS 
'CASSETTES (HIGH SPEED/KEAL TIME) 
•COLOKEV VINYL 
'CUSTOM CASSETTE BLANKS 
•DESIGN • miNTING • PACKAGING 

.3/0 HUDSON 5TK££T 
HACK£NSACK. NJ 07601 
TOLL £K££ I &8S- TRUTON£ 



CIGITRL F&RCS* 

^Bt^P'TOTAL CD. CD-ROM 
t CASSETTE PRODUCTION 



2 1 2-333-5953 



Feel the Power of Excellence- 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Reference Disc 
ISO WEST Seth ST. NY. NY 10019 



PROFESSIONAL 
SERVICES 



ROYALTY AUDITING 

Stop wondering where the money is 
and find oat... for a contingency fee 

Arts Entertainment & Media Management 

TEL 2 1 2-865-0303 - FAX 212-662-1717 
Lynn Stewart Levy, Chief Auditor 




MOO CAM 0» LUMB*. 
■HOBWflt, (Ouotujc) 
ConctcJo H41 107 



IF YOU THINK YOUVE GOT THE 
GREATEST PRODUCT AROUND... 
CHECK US OUT! WITH OVER 14 
YEARS EXPERIENCE IN MASTERING 
AND MANUFACTURING. TO FULFILLMENT 
AND GRAPHIC PRINTING. 
YOU CANT GO WRONG 

CALL US NOW !!! 

AND ASK FOR OUR FREE CATALOG. 
THE 1 NUMBER 2 REMEMBER: 

1 -800-361-81 53 

to-* H %§iel 
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CUSTOM COMPACT DISCS 

AMordable single copy CDs starting al $20. 
$5.00 OFF WITH THIS AD 
46 PRODUCTIONS 

42WSS7 Hawk Circle 

St Charles, IL 60175 
TEL. (800) BSO 5423 
FAX (BOO) 203 1 725 

Contact Us On The Internet at 46P@wwa.com 
Visit our Web Page al http::, www beaches nel46P 



• CD Mastering/Duplication (10/1125) ' 

• CD Manufacturing ( lOOO/Sl 590) 1 

• Cassette Duplication (500/* 300) ■ 

• vinyl Pressing (500/$U00) , 
Call now for Info and custom quota: 

1 800 681 0708 , 

!2A1axDisk • 



DJ SERVICES 



DJ s S COLLECTOHS 

BROUHAHA 

2168 S Atlantic Blvd. Suite 260 
Monterey Park, CA. 91754 

(213) 721-4003 FAX: (213) 728-4373 

Email: Brauhahacd@aol.coai 
Internet: http://www.broahahacd.coai 

For CD Singles (Remixes. Special Tracks). 

a. . ^ .Ml n 



• BROWSER® DISPLAY SYSTEMS • 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

^iliyr-yj l^j^^y^^j^ ^^ at Call 01 write today loj FREE sample Pak 



DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. (S 

401 West Superior i Chicago IL 60610 
I Phone 3ia 622 0823 i ToWnw SOO B22 4410 

""BSSa ?.*?JB»rai t^SQ 



(Continued on next page) 
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INTERNET 



HELP WANTED 




COMPUTERS 



RecordTrak 



Inventory Management 
For Record Store* 



800-942-3008 




Complete POS \ Inventor ]r 
Control lor ALL your re-ord and 
m ult med a store needs' 
Available in Spanish too! 



1-gS8-222-4POS<uh.i 
FU: (919)677-9194 
t-mni P0S@unidi2l.com 
http://www.idcsoft.com 



|youno systims iimitedI 



(ONMTtl SYSTEMS FOt 
TK MUSK f, VIDEO INIUSTIf 

770-449-0338 



MORE THAN 3D VCARi OF EXPCRfCNCE 

iHiinig 



FOR SALE 



Buy direct and save! While other people are 
raising their prices, we are slashing ours Maior 
label CD's, cassettes and LP's as low as 50c 
Your choice from the most extensive listings 
available For tree catalog call (609) 890-6000. 
FAX (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ 08691-0020 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66tt. Street - Dept. S 
Miami. Florida 33166 
PH: 305-591-2188 • FAX: 305-591-7210 
OEALEftS ONLY 



- r i , ■ -ii r ■- . Heavy Mttal • Punt • Jin • Nun • MB • 

* Campus Records £ 

Wholesale Distributor of lul ,„„ r ' 
"Deletl bm| Overstocks" ^ 

874 Albany Shaker Road 

La1H«m. NY 12110 ____ • 
(51 8) 783-6698 J> 
(518) 783-6753 FAX * 

FW 9 t 'miqmr Hlmd of fndrprmJmi mitd o» 
P Major Lutrt n,,.. mmd Uwi-ttarls * 



Any Case S29.22 

ALBUMS. CD'S & 45"s CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
(In NY) 
(516) 563-0633 
Fax: (516) 563-1390 



REACH OVER 200.000 
RESPONSIVE READERS EVERY WEEK - 
CALL 

BILLBOARD CLASSIFIED 
TODAY!! 
800 223-7524 
FAX: 212-536-5055 
212-536-5174 



U.K. AD SALES 

Your energy, initiative and proven track record selling to the 
U.K./European music community (record labels, recording studios, 
retailers, etc.) will contribute to the continued growth of the No. 1 
worldwide music trade publication. 

Results -oriented individual will be compensated with a competitive base 
salary and a commission plan based upon demonstrated success. 

U.K. office based in London. Please submit C.V. and salary history to: 

Box GS, Billboard Classified 
2515 Broadway , New Tork, N.T. 10036 



SALES REPS 

National Distributor of cut-out & 
overstock cassettes & CDs seeks 
experienced sales people for all 
territories. Resume & references 
essential. Fax # (212) 307-0359. 



SINGER TRADITIONAL 

36 hrs Monday-Friday Duties: Sing as Soloist with 
occasional track 119 artist, use knowledge 0' harmony, 
melody, rhyltwn and voice production to achieve viAwJual 
style of vocal delivery Sings loilowmg ie«l and musical 
noiarxm Sometimes memonres score May sing Acappella 
or with music accompaniment Requires ability to smg 
Contralto, Tenor and Baritone and specialize in Reggae music 
lor recording as a Soloist A back group vocalist on 
occasion and also im? performances Training/Eiperience: 
Experience am knowledge ol traditional Reggae Ghanasan 
music Dacjoani dialect COLLEGE DIPLOMA IN MUSIC 
Employer. Goioen Harvest Mus* Inc 514 10th St.. Suite 
600, N W , Washington. D C 20004 Tel: |202) 393-0070 
Fa. (202) 347-0921 



SALES AND MARKETING 

Responsible tor developing sales outside ot 
traditional record retail (including book stores, 
gift shops and direct to consumer sales). 
Liaison with distributors Track and measure 
sales identify and administrate trade and 
consumer advertising possibilities Develop 
reporting system to quantity advertising 
success Administrate direct response 
campaigns. Assist in development of 
marketing campaigns. Must be experienced 

Fax resume with cover letter and salary to: 
Jackson Sanstein. Upaya, 
c/o Tommy Boy Music. 212-3BS-S41 3. 



NEXT PLATEAU ENTERTAINMENT SEEKS: 

■ ASST. GM/PR0DUCT MANAGER 

■ RADIO PROMO . MARKETING ASSISTANT 

■ RECEPTIONIST 

PAX Resume and Salary History 
To 212-941-0509 
(No Calls Please) 



MAJOR MUSIC PUBLISHER BASED IN LOS 
ANGELES SEEKS EXPERIENCED FINANCIAL 
EXECUTIVE TO HEAD US FINANCIAL AND 
ADMINISTRATIVE OPERATION AS: 

VICE PRESIDENT OF FINANCE 

Qualified candidates will have 
excellent accounting credentials and 
related experience within the music 
publishing industry. As part ol the 
management team, the candidate will 
be called upon to lead the organization 
through a rapid expansion phase. 

We are a subsidiary ol a Fortune 500 
entertainment leader, oflering an 
attractive compensation package and 
career opportunities. Please send/tax 
your resume with salary history to: 
Oept VPF/BM/0425, P.O. Box 7478, 
Thousand Oaks, CA 91359-747B. Fax 
(805) 379-2712. EOE 



AUDIO SALES MANAGER 

Aggressive nation wide oudio/video 
manufacturer/distributor is seeking a 
highly productive and experienced 
music sales manager. Experience in 
promotional priced budget and mid-line 
product is a plus! Direct sales to music 
chains, mass merchants, discount 
stores, supermarkets and drug store 
chains Salary/ Commission/ Benefits 
Fax resumes and qualifications to: 
803-548-3335 or mall to: 
PO Sox 7647, Charlotte, NC 28241 
Attn: VP Audio 




Manufacturing Manager Highly respected 
independent music label, seeks an experienced, 
energetic individual to manage all aspects ot 
manufacture including working closely with 
Profjudwr and Product Mrjt Depts 10 assure on-ume, 
hqh quality delivery ol prcduci Requires 3 yrs related 
experience, music industry preferred. Excellent 
organizational, interpersonal skills required: 
knowledge ot print, production processes a must- 
Send resume to: 

HR Director. Rykodisc 27 Congress St., 
Salem HA 01870 



Knitting Factory Works seek experienced 
motivated individuals lor two positions. Sales and 
Marketing Manager for the record label's 
international operations. European Office Manager. 
Based in Amsterdam, this person is responsible for 
operations of the label office and louring agency in 
Europe 

Please fax resume and cover letter to Mark Perlson 

atZT2Z19-3401 



DIRECTOR OF 
MARKETING 

Telarc International is seeking a 
creative and experienced industry 
executive to direct and manage its 
Marketing Department. Solid 
management and communication 
skills are a necessity. Product line 
includes Classical, Traditional Jan, 
Smooth Jazz, Blues and Crossover 
genres. This position will repoil 
directly to the President of the 
company. Must tie willing lo 
relocate to Cleveland. 

Qualified applicants may submit 
resumes and salary requirements to: 

(no phone calls please) 
Telarc International 

Attn.: Human Resources 
23307 Commerce Park Road 
Cleveland, OH 44122 
EOE/m/t/h/v 



************************************************** 

REAL ESTATE TO THE SM 



: Rate $80 

1 inch by 1 column 

* Kara DioGuardi * 

* 1-800-407-6874 • (212) 536-5008 * 

************************************************** 




Bobbie Noreen 
CRS, GRI 



NASHVILLE BOUND?! 

The music business and a GREAT real estate 
market brought me to Nashville from California 
in 1991. tf you are relocating, call me and I will 
show you why I fell in love with Middle Tennessee. 
With over 22 years of real estate experience and 
a personal knowledge of the relocation 
intricacies, I can make your transition a smooth 
one. 

Experience the Difference. 

LEGACY PROPERTIES LLC 

1-800-653-9848 * ( 615 ^ 371-0024 
WebSite: www.legacyiirop.com Fax: 615-371-3235 



NYC ACCOMMODATIONS 



MANHATTAN LODGINGS, NYC 

Short-stay, furnished, luxury 
apartments; superior Bed & 
Breakfast registry; great locations. 
Manhattan Lodgings: 
Tel: (212)475-2090 
Fax: (212) 477-0420 



MUSIC MERCHANDISE 



r Zmachars inc. ^ 

MUSIC MERCHANDISE 
0oa stop dslrlbuUr far pollen, l-riurts. stickers. Hats, 
keyrings buttons, patches, incense. hgMt. j e welry, 
sun glasses, tapestries, and much. much. more-.. 
We are a tervrce based company wM aH ot the latest 
merchant i se available. Gel it all with not one cal I.. . 

NO MINIMUMS SAME DAY SHIPPING 

dealers otihf can lor allomtaHon: 
0-800-2*8-2234 - tai *: (305) 888-1924/ 



WANTED TO BUY 



m.ALSTER 

VND COMPANY 



Musie&VWeo 

JBSSt 



WE BUY 



> Audio Boots > video Games 
> nSE. > Computers 

> laser Discs >Cassettes 



(954) 351-0000 

Fax: (954)351-0561 



WANTED TO BUY 



WE BUY CD STORE ASSETS 

(Inventory, Fixtures Sensormatic, 
Muze We buy it all!!) Eastern USA. 

Call Dave - 
(540) 885-8618 or Fax (540) 885-0456 

$$ CASH SS 



COMPACT DISC OUTLET 

WE BUY 

CD'S JUST CD'S 

PERSONAL COLLECTIONS (100 + ) 
TO ENTIRE STORE CLOSEOUTS 

PH/FAX (610) 532-3333 
E-mail cdoutlet@aol.com 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Books. Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



NOW YOU CAN 
ADVERTISE 
UNDER OUR 
NEW 

INTERNET 

HEADING 
• 

CALL 
Jeff Serrette today 
l-(800)-223-7524 

FAX 
(212) 536-8864 
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POLYGRAM EXECS 

(Continued f mm page .">(>) 

successor will be appointed by 
David Munns, IMO senior VP of pop 
marketing. 

"Mike knows better than anyone 
how a record gets worked around 
the world," says Munns, "and he's 
brokered the many arguments 
between repertoire owners and 
operating companies. He deserves 
this chance to run a label." Replac- 
ing him will be tough, adds Munns. 
"I've just started to get to grips 
with that." 

Among Allen's initial priorities at 
Mercury will be the upcoming solo 
project by Jon Bon Jovi, whose 
Down Under popularity is long 
established; the latest album by 
Scotland's Texas, which exceeded 
platinum sales (75,000 units) in Aus- 
tralia at the start of its career; and 
the much-anticipated debut by 
America's Hanson. He calls Allen "a 
very bright, young PolyGram exec- 
utive coming through the ranks," 
and notes approvingly that "the guy 
still buys CDs every weekend." 

Irish-born Delaney, meanwhile, 
stands to gain regional and Euro- 
pean experience from his new job. 
He joined PolyGram's sales depart- 
ment in Australia in 1989, advancing 
to label manager and marketing 
manager slots, then to commercial 
manager. As Mercury's managing 
director, Delaney is credited by 
Dickson with significant sales 
achievements for such acts as the 
Cranberries, Bon Jovi. LT2, and Elton 
John. 

Currently, Mercury is represent- 
ed on the Australian charts by U2, 
Cake (a top-10 album), and Warren 
G. among others. The company's 
year-to-date market share is around 
the 7.5^ level, according to indus- 
try sources, who also place Poly- 
Gram Australia's overall share just 
shy of 199r (market leader is Sony 
Music, with roughly 21*#). 

Mercury's domestic artist roster 
is "very cool," states Dickson, 
"although I wouldn't say it has been 
incredibly successful commercially." 

He adds, "It's more of an alterna- 
tive label, moving towards the main- 
stream as the mainstream adopts 
their acts." These acts include idio- 
syncratic rocker Dave Graney (an 
ARIA award winner with a new 
album due soon), acid jazz combo 
DIG, and folk/world music-slanted 
trio Tiddas. DIG has gained inter- 
national release through Verve 
Records, while Graney and Tiddas 
are gold-level acts domestically. 

Delaney relocates next month to 
PolyGram Continental Europe's 
London headquarters, where he will 
report to division president Rick 
Dobbis. "I've felt for some time the 
need to have a person in the region- 
al office who is responsible for over- 
seeing and coordinating our mar- 
keting efforts in Europe for U.S. 
and I'.K. product," says Dobbis. 
"Someone on our staff not just to 
work those projects but also to add 
a professional, highly skilled mar- 
keting approach. Tim is that person 
in a technical sense, as well as in the 
record industry sense." 

Delaney will work closely with 
PolyGram continental Europe mar- 
keting VP Monica Marin, his coun- 
terpart, who oversees European 
repertoire. "It'll be a great combi- 
nation," says Dobbis, "and our indi- 
vidual loperatingl companies will 
now benefit from the same quality 
of expertise and experience brought 
to international as well as European 
repertoire." 



Update 



CALENDAR 



A weekly tinting of trade shown, con- 
ivntkms, award shows, seminar*, and 
other events. Send information to 
Calendar, ftillbmird, ISIS B road w ay 
New York; MY. Kliun. 

APRIL 

April 16 20. Impact Super Summit Conference 

XI. Fontainebleau Hilton Resort & Towers. Miami 
Beach, Fla. 215-646-8001 

April 23. 32nd Annual Academy Of Country 
Music Awards. Universal Amphitheater, Los Ange- 
les. 213-462-2351. 

April 23, SESAC Christian Music Awards Her- 
mitage Suite Hotel, Nashville, 615-320-0055. 

April 26. Black Entertainment And Sports 
Lawyers Assn. Midyear Conference. Chicago Bar 
Assn., Chicago. 301-808-0161, 

April 26 May 2, London Music Week. Business 
Design Center. London. 44-171-359-3535. 

April 28-30, Billboard's International Latin 
Music Conference And Awards. Hotel Inter-Con- 
tinental. Miami. 212-536-5002. 

Apnl 28-30. LMNOP: The Music Conference In 
New Orleans. Pontchartrain Hotel. New Orleans. 
504-822-5667. 

April 29. Black Rock Coalition Drum Clinic. 
Musician's Union Local 802. New York. 212-713- 
5097. 

April 29-May 1, Fifth Annual Direct Response 
Television West Expo & Conference. Long Beach 
Convention Center, Long Beach. Calif. 714-513- 
8463. 

April 29-May 1. Digital Audio Production Work- 
shops, 52nrJ Street Digital. Hollywood, Calif, 818- 
508-0060. 

Apnl 3D-May 2. 1997 Radio Only Management 
Conference, Phoenician, Scottsdale, Aru 609-424- 
6800. 

MAY 

May 1. lBth Annual Bassin Breakers, hosted 
try the AEC One Stop Group, Broward County Con- 
vention Center. Ft. Lauderdale, Fla. 800-329-7664. 

May 1-4. Fifth Annual Real Radio 97.1 Celebri- 
ty Art Auction, benefiting the MusiCares Founda- 
tion. Directors Guild of America, Los Angeles 310- 
201-8846 

May 8 TJ. Martell Foundation Humanitarian 
Award Dinner, in honor of David R. Glew. New York 
Hilton, New York. 212-245-1818 

May 14-15. Marketing With Country Music 

Renaissance Nashville Hotel, Nashville. 615-244- 



2840 

May 16-18. Biz/Tech 97 Conference, present- 
ed by the Society ol Professional Recording Services. 
New York Marriott. New York 561-641-6648 

May 17. "African-Americans In Entertainment 
And Media: A Seminar And Forum," Chicago 773- 
924-7421. 

May 21. National Academy Of Songwriters 
Songwriter Of The Year Concert saluting Glen Bal- 
lard, the Palace, Hollywood, Calrl. 213-463-7178. 

May 21-23. MIDEM Asia. Hong Kong Convention 
& Exhibition Centre. Hong Kong 212-689-4220. 

May 21-25. National Assn. Of Independent 
Record Distributors Conference. Fairmont Hotel. 
New Orleans. 606-633-0946. 

May 22-24. 13th International Copyright Soci- 
ety (INTERGU) Congress. Palais Paltry. Vienna. 49- 
89-480-03281. 

May 23-25. Musical Instruments Asia '97/ 
Dance Tech '97 World Trade Centre. Singapore 65 
337-5574. 

May 29. Humanitarian Of The Year Award Din- 
ner, honoring Rupert Murdoch, presented by the 
UJA-Federation entertainment and music indus- 
tries division. Waldorf Astoria. New York. 212-836- 
1126. 

May 30-31. Audio Publishers Assn. Confer- 
ence/Audie Awards. Chicago Marriott Downtown. 
Chicago. 310-372-0546 

JUNE 

June 3-5. Replitech International 1997. San 

lose Convention Center, San lose. Calif. 914-328- 
9157. 

lune 12-15. The Original Music Mecca: Black 
Music Seminar And Expo. Alheneum Suite Hotel. 
Detroit. 810-745-9887. 

June 18, 'A Toast To Frances," music, broad- 
cast, cable, and video divisions of the UJA-Federa- 
uon honors Frances Preston, Essex House, New York. 
212-836-1126 

June 19-21, E3/Atlanta. presented by the Inter- 
active Digital Software Assn., Georgia World Con- 
gress Center and Georgia Dome, Atlanta. 800-3 15- 
1133. 

lune 25. UK. Commercial Radio Convention & 
Awards. Cumberland Hotel, London 44-171-306- 

2603, 

JULY 

July 16-18. Billboard's Fourth Annual Dance 
Musk Summit Chicago Marriott Downtown. Chica- 
go. 212-536-5002. 



GOOD WORKS 



WTUDENT LABEL: Syracuse Uni- 
versity Recordings, a nonprofit student 
label, has released its first recording. 
"Mosaic," thanks to the estate of Dizzy 
Gillespie, which has donated a track 
of the great jazzist performing Char- 
lie Parker's "Moose The Mooch" in 
1981 with the Syracuse University 
Jazz Ensemble. The album also 
includes 10 other tracks that shiAvca.se 
members of the faculty and talent at 
the university's School of Music/Col- 
lege of Visual and Performing Arts. 
According to Philip Metz, a student 
associated with the project, proceeds 
from all album sales will be put back 
into the operation of the label, for 
which student members are devising a 
marketing campaign. The album can 
be purchased by calling Barbara Cim- 
ildoro at the School of Music at 315- 
443-2191. Contact: Philip Metz at 315- 
423-8311. 

Tour aids music in schools: 

Repeating a gesture made last year, 
John Tesh is donating $1 from every 



ticket sold during a (iO-city tour to aid 
a local elementary school's music pro- 
gram. Working in conjunction with the 
National Coalition for Music Education, 
the Avalon World Tour, named after 
Tesh's new album, has also arranged 
donations of musical instruments from 
the Yamaha Corp. and sheet music and 
method books from Hal Leonard Pub- 
lishing. Proceeds from last year's 60- 
city tour totaled more than $200,000. 
The Avalon tour is being sponsored by 
Best Buy and opens Tuesday (22) in 
New York's Carnegie Hall. Contact: 
Todd Brodginski, Mitch Schneider, 
or Melissa Spraul at 818-380-0400. 



FOR THE RECORD 

In the Nashville Music Publishing 
Spotlight (Billboard, April 12), the 
title and writers of a song were 
mis identified. Earl Rose and Victo- 
ria Shaw wrote the Emmv-nominat- 
ed "All For The Sake Of Love." 




Carr Cares. The Kristen Ann Carr Fund raised more than $50,000 at its Fourth 
Annual Winter Semi-Formal fund-raiser in New York. A portion of the proceeds 
from the fund have gone to establish a research fellowship dedicated to the 
study, care, and prevention of sarcoma, a form of cancer that most often strikes 
children and young adults. The fund was established four years ago in memory 
of Kristen Ann Carr. the daughter of music journalist Dave Marsh and artist man- 
ager Barbara Carr, who died from the disease in 1993 at age 21 . Pictured, from 
left, are Julia McCormack, director of major gifts. Memorial Sloan-Kettering Can- 
cer Center; Marsh; llyse Gordon, event chairperson; Sasha Carr, event co-chair- 
person; Michael Solomon. Brick Wall Management and event co-chair; and John 
Ingrassia, senior VR Columbia Records Group. 



LIFELINES 



BIRTHS 

Girl, Carolann Jillian, to Greg and 
Kalhy Schoenbaum, Feb. 21 in 
Orange, Calif. Father is the GM of 
KPLS-AM. 

Boy, Ryan Ross, to Kevin and 
Valerie Beamish, March 11 in 
Nashville. Father is a producer and 
recording engineer. 

Tw r ins, Claire and Sydney, to Jodie 
and Monica Ferneyhough, March 
19 in Toronto. Father is creative 
manager of peermusie Canada. 

Girl. Emma Rose, to Barbara and 
Allan Flaum, March 22 in Mt. 
Kisco, N.Y. Mother owns Toast the 
Town Productions. Father is VP of 
production at Relativity Records. 

Girl, Keira Brielle, to Jack and 
Tirzah Sheeny, March 26 in New 
York. Fat her is VP of sales and mar- 
keting for Dutch East India Trading. 

Girl, Lea Elizabeth, to Ira and 
Sonda Jaffe, March 28 in Los Ange- 
les. Father is president of Famous 
Music Publishing. 

DEATHS 

Vines Carbone, 76, of a heart 
attack, March 31 in Woodland Hills, 
Calif. A tenor saxophonist, Carbone 
played in the Glenn Miller Army Air 
Force Band in England, France, and 
Germany during World War II. 
After the war he became Tommy 
Dorsey's personal manager and 
booked the Dorsey Brothers Orches- 
tra. In 1967, he opened the West 
Coast office of the personal manage- 
ment firm Gerard Purcell Associ- 
ates, where he worked with Eddy 
Arnold, Al Hirt, and Hugo Montene- 
gro, among others. He later became 
involved in the management of 
Bobby Vinton, Bob Newhart, the 
Smothers Brothers, and Frank Sina- 
tra Jr., with whom he was still asso- 
ciated at the time of his death. He is 
survived by his wife, Smitty; sons 
Michael and Steven; two grandchil- 
dren; and a sister and brother. 

George Wiener, 96, of natural caus- 



es, April 8 in Encino, Calif. A Tin Pan 
Alley veteran, Wiener began his 
career as a song plugger for Irving 
Berlin Music and Mills Music, where 
he is credited with breaking the song 
"For Me And My Gal." As founder 
and president of the Wemar Music 
Publishing Co., Wiener published 
such hits as Duke Ellington's "I'm 
Beginning To See the Light" and the 
Isley Brothers' "Shout," among oth- 
ers. He is survived by his sons 
Robert and Stuart; seven grandchil- 
dren; and two great-grandchildren. 

Mae Boren Axton, 82, co-writer of 
"Heartbreak Hotel." of undeter- 
mined causes April 16 at her home 
in Nashville. Axton, the mother of 
country-folk singer Hoyt Axton, 
authored many songs but was best 
known for the breakthrough hit she 
and Tommy Durden wrote for Pres- 
ley. She said it was inspired by a 
newspaper article about a suicide 
victim who left a note reading "I 
walk a lonely street." Axton had a 
tumor removed last year but 
remained very active and attended 
Merle Haggard's 60th birthday 
party two days before her death. 
Born Sept. 14, 1914, in Bardwell, 
Texas, she was raised in Fort Worth, 
Texas, and in Oklahoma but was liv- 
ing in Florida and teaching English 
when she wrote "Heartbreak Hotel," 
Presley's first major pop hit. She 
had begun writing country songs 
when she met publisher Fred Rose 
while in Nashville to write an arti- 
cle for the magazine Life Today. Her 
songs were recorded by such artists 
as Patsy Cline, Little Jimmy Dick- 
ens, Willie Nelson, Haggard, Con- 
way Twitty, W r anda Jackson, Ferlin 
Husky, and Leon Russell. She was 
named an outstanding Tennesseean by 
then-Gov. Lamar Alexander, won 
seven BM1 awards, and was a member 
of the New York Songwriters Hall of 
Fame and the Oklahoma Women's Hall 
of Fame. She was also a charter mem- 
ber of the Academy of Country Music, 
the Nashville Songwriters Assn. 
International, and the Deejay Assn., 
which became the Country Music 
Assn. She is survived by her son. 
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DARS Takes Technology Spotlight 

Internet Shines, Too; DAB Falls Behind 



BY CHUCK TAYLOR 



LAS VEGAS — Despite the radio in- 
dustry's high hopes that digital audio 
broadcasting (DAB) would soon launch 
CD-quality music over the airwaves, 
progress in the initiation of satellite- 
delivered programming (DARS) and 
continuing Internet advances have left 
DAB strapped in the back seat of tech- 
nological progress. 

DAB, which has been an industry 
buzzword since the beginning of the 
decade, has long been targeted as the 
logical leap into the future for radio 
transmission, with its ability to offer 
CD-quality sound. However, at the 74th 
Annual National Assn. of Broadcasters 
(NAB) Convention here April 5-10 — the 
largest annual worldwide gathering in 
the industry — it became clear that 
ongoing political infighting and the fail- 
ure to develop a working system in the 
U.S. haw now held the technology back 
to a point where alternative delivery 
systems seem more promising. 



Such holdups in DAB are almost 
exclusive to the U.S. The technology 
around much of the world, from 
Europe and Canada to Australia, 
China, and South Africa, has already 
been standardized and is in advanced 




stages of testing. Those nations are 
primarily utilizing a European -devel- 
oped system, Eureka-147; a less- 
robust American-made system devel- 
oped by Washington, D.C. -based 
WbrldSpace (which is also involved in 
development of DARS) is used in much 
of the Southern Hemisphere. Both sys- 
tems utilize the L-band for transmis- 
sion. 

But in America, it is the industry's 
mandate to accept only a system that 
will allow stations to overlap DAB on 
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the same FM frequencies they now 
use — in-band, on-channel (IBOC). 
Much of the industry considers such a 
system the smoothest transition from 
analog to digital for broadcasters and 
consumers. 

One of the leading U.S. proponents 
of such technology is USA Digital 
Radio (USADR). A partnership of 
media leader Gannett and the power- 
ful Westinghouse — owner of CBS and 
Infinity radio stations — USADR con- 
tinues to aim for a successful IBOC 
system. The company is backed whole- 
heartedly by the NAB. But while 
USADR's exhibit had been the star of 
past NAB shows, independent testing 
over the last two years revealed an 
alarming number of transmission 
flaws, forcing the company to return 
to the drawing board. A member of the 
USADR team projects that it will 
demo an improved version by 1999. 

In addition, among the 10 or so com- 
panies showing DAB transmitter pro- 
totypes, none loaded U.S. versions on 
the truck for this year's NAB show. 
Even Harris Corp., the one U.S. com- 
pany traditionally touting DAB trans- 
mitter technology, brought only a unit 
designed for the European market In 
fact, in terms of industry buzz and 
prominence at the show, DAB fell short 
over each of the previous years since 
the early 1990s. 

Taking the spotlight now is DARS, 
which will offer national subscriber- 
based, CD-quality radio programming 
with as many as 50 channels of music 
and variety over mini satellite dishes 
suited for home and car usage. Within 
the last month, the service achieved 
Federal Communications Commission 
(FCC) approval and successfully 
endured a costly spectrum auction, 
which granted DARS licenses to two 
companies, American Mobile Radio 
Corp. and CD Radio Inc. (Billboard, 
April 19). 

The two proponents have agreed to 
pay $173 million jointly for the use of 
spectrum for DARS and have 
promised operational rollout in three 
to six years. The service also will like- 
ly be a suitable carrier for high-speed 
data and, at some point in the future, 
could serve as a tie-in between the 
music industry and consumers. 

But because of its potential to blan- 
ket the country, the NAB has long held 
the belief that satellite-based radio will 
economically impair traditional "ter- 
restrial" local radio stations. In fact, 
despite the headlines DARS has 
recently prompted, the NAB glaring- 
ly failed to schedule panels at the show 
dealing specifically with the technolo- 
gy's surfacing issues or potential 
impact in the U.S. 

In his annual opening address to 
broadcasters, NAB president Eddie 
Fritts made his sentiments clear on 
DARS when his only mention of the 
topic was turned around as a state- 
(Continued on page SO) 




Two Views Of NAB. Dance artist Kristine W., left, showed her stuff to some of 
the 80,000 attendees of the National Assn. of Broadcasters show, held April 5-10 
in Las Vegas. Despite her signing to RCA last year, she still performs twice night- 
ly, six days a week, at the Las Vegas Hilton. Federal Communications Commis- 
sion Chairman Reed Hundt, right, delivered his annual address to radio and tele- 
vision show delegates. (Photos: Chuck Taylor) 



I CONVENTION CAPSULES 



Additional 'highlights from the National Assn. of Broadcasters convention, held 
April 5-10 in Las Vegas. 



H 



ALL OF FAMER: Veteran WGN Chicago air talent Wally Phillips was 
inducted into the National Assn. of Broadcasting (NAB) Broadcasters Hall of 
Fame during the show's Radio Luncheon. He has been on the air there for 41 
years — 32 of them in the morning slot — and has been a part of the radio indus- 
try for 50 years. Phillips, who at one point drew half of Chicago's radio audi- 
ence, was introduced at the award presentation by Dick Orkin of Dick Orkin's 
Radio: "How did you do it all those years?" he asked. "1 mean, without even 
once discussing underwear or private parU?" A moved Phillips later com- 
mented before his audience of radio pros, "I feel like Madonna in the Chicago 
Bulls locker room after the press has gone. I don't know where to start." 

PlRATE POWER: According to Beverly Baker of the Federal Communica- 
tions Commission (FCC), more than 100 pirate radio stations are operating 
illegally across the U.S. "We are aware of it, we are working on it, we are doing 
the best we can," she said, adding that the commission shouldn't be the only 
pirate watchdog. "Where's ASCAP? These stations aren't paying their fees. 
But they went after the Girl Scouts?" FCC disciplinary action normally begins 
with a warning, which she said ceases 45% of pirate operations. Other options 
include seizing transmission equipment, injunctions, and fines of $11,000 a day. 
In extreme cases, operators can get up to $100,000 fines and a year in prison. 

JuSTICE STATES ITS CASE: Joel Klein— the assistant attorney general 
of the U.S. Department of Justice's antitrust division who is scowled upon by 
many broadcasters for his involvement in scrutinizing today's flood of mega- 
group sales and mergers — said plainly and simply that he is looking for deals 
that award a company "an unfair amount of market power." He questioned 
broadcasters' criticism of his practices, saying that of the thousands of out- 
lets changing hands over the past year or so, only eight station divestitures 
had been ordered by the Department of Justice. "Many owners act as if they 
may own eight stations in a market when they may own up to eight," depend- 
ing on market size, he added. 

THAT'S ENTERTAINMENT: Bringing the music face forward, RCA dance 
diva Kristine W. put on the ritz during her twice-nightly gig at the Las Vegas 
Hilton. As she twirled through her resplendent 90-minute show with a live 
band, precise dancers, and innumerable costume and wig changes, the savvy 
diva-in-waiting made a point not only to welcome broadcasters, but to men- 
tion the availability of her current RCA album, "Land Of The Living." 

Not IMPRESSED: The most frequent symbol of technology's prominence 
at NAB? The sound of personal cellular phones ringing during sessions, 
speeches, and presentations. Believe me, that's not progress. 

A TOAST, PLEASE: According to Radio Advertising Bureau (RAB) presi- 
dent Gary Fries, beer advertising on radio is a $100 million revenue-produc- 

(Continued on fxtge 80) 
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Wondering what Third Eye Blind's sunny, 
sing-song single "Semi-Charmed Life" is 
all about? The band's front man, Stephan 
Jenkins, isn't shy about letting you in on it. "It's a 
dirty, filthy song about snorting speed and getting 
blow jobs," he says. "It really is funny that people 
play it on the radio." 

The song's sanguine pop sheen may belie its 
R-rated content, but that surface quality has its nar- 
rative function, as it echoes "the bright, shiny feel- 
ing you get on speed," Jenkins explains. "And the 
title, 'Semi-Charmed Life,' refers to a life that's all 
propped up. You know, the beautiful people who lead 
bright and shiny lives that on the inside are all 
fucked up." 

No. <J on Modern Rock Tracks, "Semi-Charmed 



Life" is the first single from Third Eye Blind's self- 
titled Elektra debut album. The band — vocalist/gui- 
tarist Jenkins, guitarist Kevin Cadogan, bassist 
Arion Salazar, and drummer Brad Hargreaves — 
hails from the San Francisco/Berkeley locale, and 




I do ti*l think 1 
tv« to co wn f out 
land say, 'Couples 

who take upeed 
I tone! to hri-uk op, 
so don't do it.* ** 
—Stephan Jenkins of Third Eye Blind 



Bay Area modern rock outlet KITS (Live 105) has 
given enthusiastic airing of the single as well as 
such superior album tracks as the tough-minded, 
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TRACK TITLE 

ALBUM llfLEOf Arm 


ARTIST 

LABLLPflOMOTlON LABEL 










* * * No. 1 * * * 


1 


1 


1 


11 


PRECIOUS DECLARATION 3v«a 


8«No. 1 ♦ COLLECTIVE SOUL 
ATLANTIC 


2 


2 


2 


9 


FALLING IN LOVE IIS HARD ON THE KNEES) ♦ AEROSMITH 

1 V .1.' : K.JMB i 


1 


3 


3 


7 


STARING AT THE SUN 

POP 


♦ U2 

ISLANG 


CD 


5 


8 


9 


GONE AWAY 

OCNAY ON THE MOMBRE 


♦ THE OFFSPRING 

iMii 


CD 


4 


6 


6 


SIGN OF THE TIMES 

•TEAR IN THE NOW FRONTIER 


QUEEINSRYCHE 

■ 


6 


? 




23 


ONE HEADLIGHT 

BRINGING DOWN THE HDRSE 


♦ THE WALLFLOWERS 

NTERSCOPE 


7 


6 


4 


13 


LAKINIS JUICE 

■tt ::;-f i --v.lv. ■ - 


♦ LIVE 


8 


8 


7 


15 


KING NOTHING 

LOAD 


♦ METALLICA 

•LTKIRAILG 


CD 


1C 


12 


10 


VOLCANO GIRLS 

EIGHT ARMS TO ROLD YOU 


♦ VERUCA SALT 

MINTY IRISH OUTMOST GE" 1 EN 


CD 


16 


21 


3 


IF YOU COULD ONLY SEE 


♦ TONIC 


ii 


9 


11 


11 


TUMBLE IN THE ROUGH 

TINY Ml.-S . s:\Gi FROM :i-[ yakan SI' 


STONE TEMPLE PILOTS 

SHOP -■• ! 


(3D 


13 


13 


10 


THE FRESHMEN 

VILLAINS 


♦ THE VERVE PIPE 

RCA 


QD 


14 


17 


7 


PUSH 

■■H'JSSF ir STTMECNE ..Hi -OU 


♦ MATCHBOX 20 

LAVA ATI AM ■'. 


14 


11 


9 


18 


GREEDY FLY 

R-A20RBGADL SUITCASE 


♦ BUSH 

TRAUMA MERSCOPI 


QD 


15 


16 


8 


LIE TO ME 

LIE TO ME 


♦ JONNY LANG 
MM 


is 


12 


10 


14 


ABUSE ME 

'RE Ah SHOW 


♦ SILVERCHAIR 

EPIC 


QD 


21 


26 


4 


MANN'S CHINESE 

NAILED 


♦ NAKED 

RED ANT 


18 


18 


15 


12 


HOPE IN A HOPELESS WORLD 


WIDESPREAD PANIC 

CAPRICORN-MERCURY 


19 


19 


18 


32 


HERO OF THE DAY 


♦ METALLICA 

EI-KTRAf EG 


20 


17 


14 


12 


RESIGNATION SUPERMAN ♦ BIG HEAD TODD 8. THE MONSTERS 

BEAUTIFJL WORLD REVOLUTION 


QD 


26 


33 


5 


RHINOSAUR 

DOWN ON Tl'l UPSIDE 


SOUNDGARDEN 
AIM 


22 


20 


22 


6 


DRIVEN 


♦ RUSH 

V.THt }/ A'lANTlL 


QD 


29 




2 


COLD CONTAGIOUS 

RAZORBLAFX SUITCASE 


BUSH 

TRAUMA NTERSCOPE 


QD 


27 


29 


4 


STALE 


STIR 

AWARE-CAP TOL 


QD 


25 


27 


5 


EXACTLY WHAT YOU WANTED 

AfTERTASIs 


HELMET 

INTERSC0PE 


26 


23 


24 


10 


H. 

AENIMA 


TOOL 

ZLWOlCANO 


27 


24 


28 


6 


WHERE YOU GET LOVE 


♦ MATTHEW SWEET 


QD 


NEW ► 


1 


DON'T WANNA BE HERE 


COOL FOR AUGUST 
WARNER BROS 


29 


22 


23 


8 


OUTTASITE (OUTTA MIND) 

BEING THERE 


♦ WILCO 

REPR it 


QD 


34 




2 


MEDICINE (BABY COME BACK) 

IID0 SPEEDWAY 


♦ ORBIT 

MM 


QD 


NE! 


*► 


1 


FREAKS 

SECRET SAMAOHI 


♦ LIVC 

RAOIOACnvt/MCA 


QD 


35 


35 


3 


WELCOME 


OUTHOUSE 

MERCURY 


QD 


38 






1 DON'T MIND 

HORROR WRESTLING 


DRAIN S.T.H. 

THE ENCLAVE 


34 


28 


25 


18 


A LONG DECEMBER 

RECOVERING THE SATELLITES 


♦ COUNTING CROWS 

L'G^GiF-'LN 


35 


31 


34 


22 


DESPERATELY WANTING 


♦ BETTER THAN EZRA 

SWELLELEKTRA/EEG 


QD 


NEW ► 


1 


JENNY SAYS 

ARE YOU WITH ME* 


COWBOY MOUTH 

MCA 


QD 


39 




2 


ELEGANTLY WASTED 

ELEGANTLY WASTED 


♦ INXS 

MERCURY 


31 


33 


30 


22 


JUST ANOTHER DAY 


♦ JOHN MELLENCAMP 

MERCURY 


QD 


N EW ► 


1 


LIVE TOMORROW 


CHALK FARM 

it: .1MB A 


QD NEW* 


1 


SAY GOODBYE 

CHI AP TRIC. 


CHEAP TRICK 

RED ANT 



Billboard, 



hook-filled "Losing A Whole Year." 

Hearing Third Eye Blind stmj?s on the airwaves 
as he drives across the Bay Bridge has made Jenk- 
ins especially aware of the mass interpretation of 
his work, but he's not necessarily that concerned 
about it one way or the other. "I think people hear 
'Semi-Charmed Life' as a happy summertime jam," 
he says. "And that's fine with me. I don't think the 
song should be so blatant that I have to come out 
and say, 'Couples who take speed tend to break up, 
.so don't do it.' 

"I'm not an advocate for drug use, but 1 don't 
preach against it," Jenkins adds. "And, you know, I 
don't have a position on blow jobs either. People 
should think for themselves when it comes to just 
about everything." 
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TRACK TITLE 

ALBUM TITLE >if ANY 


ARTIST 

LABELS:" '.' TT ', LA&EL 


i i 


1 


7 


* * * No. 1 * * * 

STARING AT THE SUN 3 »«kt >\ No 1 ♦ U2 
POP ISLAND 


CD 


2 


4 


11 


THE FRESHMEN 

A 1 TV f- 


♦ THE VERVE PIPE 


3 


3 


3 


15 


SANTERIA 

SUBLIME 


♦ SUBLIME 

GASO'JNE ALLEY'MUA 


4 


4 


2 


20 


ONE HEADLIGHT 

BRINGING DOWN THE HORSE 


♦ THE WALLFLOWERS 


CD 


6 


7 


10 


YOUR WOMAN 

WOMEN IN TECHNOLOGY 


♦ WHITE rOWN 

BRIL LIANT TiHR'SAT IT. 1 VT 


QD 


10 


12 


5 


SEMI-CHARMED LIFE 


♦ THIRD EYE BLIND 


CD 


7 


8 


8 


GONE AWAY 


♦ THE OFFSPRING 


i 


9 


9 


12 


VOLCANO GIRLS 

EIGHT ARMS TO HOLD YOU 


♦ VERUCA SALT 

MINTY iRESHjCUTPOST.'GEPFEN 


CD 


11 


11 


10 


THE NEW POLLUTION 


♦ BECK 

CGCGEFFEN 


10 


5 


5 


13 


LAKINI'S JUICE 


♦ UVE 

RAG CACTIVE/MCA 


11 


8 


6 


11 


PRECIOUS DECLARATION 

DISC PLINEO BREAKDOWN 


♦ COLLECTIVE SOUL 


QD 


12 


13 


8 


THE IMPRESSION THAT 1 GET ♦ THE MIGHTY MIGHTY BOSSTONES 


QD 


17 


28 


3 


BITCH 

R ;~-'l\.. T-'-- T[Y,T - 


♦ MEREDITH BROOKS 


QD 


13 


18 


6 


EYE 

■THL LCST HIGn'iVA' ' SOL-NDI RALh 


THE ST.' AS HI TNG PUMPKINS 

NOTHiNCvtNTERSCOPE 


QD 


16 


1/ 


5 


ELEGANTLY WASTED 


♦ INXS 

MERCURY 


1C 


14 


14 


7 


WHERE YOU GET LOVE 

B.'.IE SK"' ON MARS 


♦ MATTHEW SWEET 


QD 


22 


33 


3 


★ * *AlRPOWER* * ★ 

IT'S NO GOOD ♦ DEPECHE MODE 

ULTRA UUTkT3EPe.SE 


QD 


20 


24 


5 


NOT AN ADDICT 


♦ K'S CHOICE 




-.IN ME 


560 MUSIC 


QD 


II 


21 


5 


IF YOU COULD ONLY SEE 

LEMON PARADE 


♦ tonic 

POLYDOR.AAM 


20 


15 


11.1 


18 


GREEDY FLY 

RAZORBLADE SUITCASE 


♦ Fil.'SII 


21 


19 


15 


22 


CRASH INTO ME 

CRASH 


♦ DAVF MATTHEWS BAND 


QD 


26 


29 


5 


BATTLE OF WHO COULD CARE LESS ♦ BEN FOLDS FIVE 

WHATEVER ANO EVER AMEN init M'JSIC 


QD 


30 


36 


3 


SONG 2 

lil'JR 


♦ BLUR 

- ■• it.: .it-.". 


QD 


31 


38 


3 


HELL 


♦ SQUIRREL NUT ZIPPERS 

MAMMOTH 


25 


21 


16 


14 


ABUSE ME 

FREAK SHOW 


♦ SILVERCHAIR 

1 PIC 


26 


29 


23 


23 


DESPERATELY WANTING 

FRICTION. BABY 


♦ BETTER THA'v EZRA 

SWELL-'ELEKTRAjEEG 


27 


22 


2b 


7 


YOU WERE MEANT FOR ME 

PIECES Of YOU 


♦ JEWEL 

ATLANTIC 


QD 


32 


32 


6 


SLEEP TO DREAM 


♦ FIONA APPLE 


29 


24 


19 


13 


THE PERFECT DRUG 

"THE LOST HIO-WAr Tvl'TNTTTRACK 


♦ NINE INCH NAILS 


30 


33 


30 


26 


NAKED EYE 

If.-ER IN FEVER U JT 


♦ LUSCIOUS JACKSON 


31 


23 


20 


12 


FEMALE OF THE SPECIES 

SPIDERS 


♦ SPACE 

GUT REACTIVLUNIVERSAl 


QD 


NEW ► 


1 


COLD CONTAGIOUS 


BUSH 

RAUT.'AINTT^i. . F'T 


QD 


35 




2 


WHERE HAVE ALL THE COWBOYS GONE? ♦ PAULA COLE 

THIS FIRE I''. . ' .'■'- BROS 


QD 


N EW ► 


1 


FREAKS 

SECRET SAMADHi 


♦ LIVE 

RADIOACTIVE 


QD 


39 




2 


MEDICINE (BABY COME BACK) 

LIB! DO SPLEDWA- 


♦ ORBIT 

UM 


36 


28 


25 


7 


HEY DUDE 


♦ KULA SHAKER 

COLUMBIA 


37 


31 


27 


19 


A LONG DECEMBER 

RECOVERING THE SATELL TES 


♦ COUNTING CROWS 

CGCGEFFEN 


31 


37 


3S 


21 


THIRTY-THREE ♦ THE SMASHING PUMPKINS 

IT -il. .1 AN THE INFINITE SADNESS VIRG'N 


QD 


NEW ► 


1 


FREAK 

FREAp: -HOW 


♦ SILVERCHAIR 


QD 


NEW ► 


1 


6 UNDERGROUND 

BECOMING X 


♦ SNEAKER PIMPS 

. ■ ■ 




Week of April 6, 1997 



& Falling In Love (Is Haifl On Hie Knees) / 

Aorosmith 
<$ Discotheque / U2 
S 1 Somewhere In The World : 

Swing Out Sister 
® The Real Thing / Lisa Slansheld 
© Love Is All We Need / Mary J. Blige 
® Sometimes / The Brand New Heavies 
® Request Line / Zhane 
<$> Fmalfy / Eternal 
® Everything (It's You, I Mr. Children 
O Change The World IFrom "Phenomenon*) / 

Enc Clapton 

OAmaiUnrnei/UA 
0 Dynamite / Smap 
® Cosmic Girl I Jamiroquai 

Ang-j'.ijij . Yous„ none* r 3Tt'i: O'n.LCa 
0 Les Poemes De Michelle / Ten Moise 
15 Beetllebum / Blur 
© Sunano Kajrtsu ,' 

Miki Nakatam With Ryuicn. Sakamoto 
<0& Elegantly Wasted / INXS 
5> Freestyle / Misty OWIand 
f? Runaway / Nuyarican Soul Featuring India 
& What She Wants I T O F 
© Faces Places/ Globe 

Song For The Dumped / Ben Folds Frve 
& Don't Cry For Me 

Argentina (Rom "Eviia"! ! Madonna 
& Don't Speak / No Dount 
@ That Thing Von Do! / The Wonders 
© Love Is A Wonderiul Thing / Fatima Rainey 
& On & On / Erytah Badu 
Q Shangn • La / Denki Groove 
© Fledglmg Operatot / ComTort 
'5? Precious Declaration y Collective Sou' 
©Hush/Kula Shaker 
© Only You . Pauline Wilson 
® Your Woman / While Town 
® Block Rockm' Beats / The Chemical 

Brothers 
® Early To Bed f Morphmo 
© Reality/Adnana Evans 
9 CoCo Jamboo / Mr President 
® Give Ms Love (Give Me Peace On Earth) ; 

Marisa Monte 
@ Before Today / Everything But The Girt 
& Alone /Bee Gees 

© Every Time I Close My Eyes / Baoylace 
Featuring LL Cool J, H. Hewett, J. Wadey & 
J Daniels 

& Look Up To The Sky / Yoko Oginome 
Circuit No Musume / Puffy 

@ Say If You Feel Alright / Crystal Waters 

® Springtime Kiss / Cosa Nostra 

© Kandy Pop / Bis 

@ 1 Shot The Shernf / Warren G 

®2 Become 1 / Spice Girts 

® Can You Celebrate? . Narnte Amuro 

Selections can be heard on 

'Sapporo Beer Tokio Hot 100' 

every Sunday 1 PM-5 PM on 

J WAVE/81.3 m in TOKYO 



-. jwpioi (Tom ■ noUral urnoK 
O'racus shcuMai »n inenwn « 



jittJj, iupqM by BnaOnaHl rj*U SystBrnj' HaOuo tracV tnrvu (01 Matral Train ndt iUbam am 78 mn 
ait movement. Arpomr iwMN n thow rKcrr-fl nficti ii 



r. tiy rumbo y (MtectiDns. 

♦ VtiKOQ *v»4»DiKy C 1997. BitbuWtVBPl Cornmunt^Mnt. 



B1.3Fm J-UUPUE 

Station inloimation available at 
http://www.infojapan.com/JWAVE/ 
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Adult Contemporary 
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TITLE 

LABEL & NUMBER/PROMOTION LABEL 


ARTIST 










No. 1 * * * 


1 


1 


1 


11 


ALL BY MYSELF 

■ 


♦ CELINE DION 

:> WHlD a! Ho 1 


CD 


3 


3 


16 


FOR THE FIRST TIME 


♦ ",r\Vf LOGblNS 


3 


2 


2 


• 


UN-BREAK MY HEART 


♦ TONI BRAXTON 


CD 


7 


7 


13 


I BELIEVE I CAN FLY 

WARNER SUNSn. ATLANTIC -J^^'JIVE 


♦ R KELLY 


CD 


4 


6 


8 


I'LL ALWAYS BE RIGHT THERE 

UU ALBUM CUT 


BRYAN ADAMS 


CD 


S 


4 


11 


YOU WERE MEANT FOR ME 

ATLANTIC 8702 1 


♦ JEWEL 


; 


6 


5 


13 


VALENTINE JIM BRICKMAN WITH MARTINA MCBRIDE 


s 


1 


11 


12 


IT'S IN YOUR EYES 


♦ PHIL COLLINS 


CD 


ill 


14 


7 


UNTIL 1 FIND YOU AGAIN 

CAPITOL 58633 


♦ RICHARD MARX 


CD 


14 


18 


9 


TOO LATE. TOO SOON 


♦ JON SECADA 


QD 


15 


16 


9 


HAVANA 


♦ KENNY G 


12 


13 


9 


24 


1 FINALLY FOUND SOMEONE ♦ BAR8RA STREISAND S BRYAN ADAMS 
COLUMBIA 78480 


13 


11 


10 


45 


CHANGE THE WORLD 


♦ ERIC CLAPTON 


14 


9 


S 


. 


DON'T SPEAK 


♦ NO DOUBT 


lb 


12 


12 


1 


STEP BY STEP 

ARISTA 13312 


♦ WHITNEY HOUSTON 


16 


16 


17 


29 


WHEN YOU LOVE A WOMAN 


♦ JOURNEY 


17 


1/ 


15 




1 BELIEVE IN YOU AND ME 

ARISTA 13293 


♦ WHITNEY HOUSTON 


CD 


20 


26 


12 


SECRET GARDEN 

.Jl'JMB'A 7/8.1? 


♦ BRUCE SPRINGSTEEN 


19 


18 


13 


24 


IF WE FALL IN LOVE TONIGHT 

WARNER BROS 1 7459 


♦ ROD STEWART 


20 


19 


13 


: 'i 


1 LOVE YOU ALWAYS FOREVER 


♦ DONNA LEWIS 


QD 


22 


20 


11 


EVERY TIME 1 CLOSE MY EYES 

EPIC 78485 


♦ BABYFACE 


22 


21 


23 


5 


IF HE SHOULD BREAK YOUR HEART JOURNEY 

COLUMBIA ALBUM CUT 


QD 


24 


27 


4 


IF TOMORROW NEVER COMES 

FLAVOR i MTE^r.VF.'T ■ 


JOOSE 


QD 


30 




2 


HERE IN MY HEART 


CHICAGO 


QD 


28 


23 


3 


1 DON'T WANT TO 

LAFACE 24229.ARISTA 


TONI BRAXTON 


Adult TOP 40 










* ★ ★ No. 1 * * * 


i 


1 


1 


23 


YOU WERE MEANT FOR ME 

• "I " 


♦ JEWEL 
> Ma jt No l 


2 


2 


2 




DON'T SPEAK 

l ...HI',.' Oil INIfoCL.'IT 


♦ NO DOUBT 


3 


3 


3 


26 


BARELY BREATHING 

AT LANIIC 87027 


♦ DUNCAN SHEIK 


CD 


4 


4 


14 


EVERYDAY IS A WINDING ROAD 

A&M 5B2D32 


♦ SHERYL CROW 


CD 


5 


6 


10 


ONE HEADLIGHT 


♦ THE WALLFLOWERS 


CD 


7 


7 


13 


WHERE HAVE ALL THE COWBOYS GONE? ♦ PAULA COLE 


7 


6 


5 


r> 


LOVEFOOL 

TH*MPrit'.LV )CHMC,W iL? L ! M CLT MFRC'JF 


♦ IHt CARDIGANS 


CD 


8 


8 


12 


1 WANT YOU 

>;gli m&ia ^.'.r< 


♦ SAVAGE GARDEN 


CD 


9 


11 


9 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


10 


10 


9 


20 


A LONG DECEMBER 

OGC ALBUM CUT/GEFTEN 


♦ COUNTING CROWS 


u 


I) 


ID 


41 


IGO BLIND 

RLPRI5L" ALBUM CUT 


HOOT r •. THE BIOWFISH 


12 


12 


12 


24 


UN BREAK MY HEART 

- ' : :0 ARISTA 


♦ TONI BRAXTON 


QD 


13 


20 


5 


ELEGANTLY WASTED 

MERCURY ALBLM CLT 


♦ INXS 


QD 


14 


21 


7 


SECRET GARDEN 

COLUMBIA 77847 


♦ BRUCE SPRINGSTEEN 


CD 


16 


17 


7 


STARING AT THE SUN 

5LAHC 35497 


♦ U2 


is 


19 


14 


42 


COUNTING BLUE CARS 

-1- 


♦ DISHWALLA 


17 


18 


16 


32 


HEAD OVER FEET 


♦ ALANIS MORISSETTE 


18 


15 


15 


11 


ALL BY MYSELF 


♦ CELINE DION 


19 


17 


13 


18 


JUST ANOTHER DAY 

Ml PCUfi, 5788.,. 


♦ JOHN MELLENCAMP 


20 


20 


18 


12 


IF IT MAKES YOU HAPPY 

A&M 581874 


♦ SHFRV1 CROW 










* * * AlRPOWER* * * 


QD 


23 


26 


9 


CRASH INTO ME 

i-.CA ALGUM CilT 


♦ DAVE MATTHEWS BAND 


22 


21 


22 


15 


POSSESSION 

ARISTA ALBUM CUT 


♦ SARAH MCLACHLAN 


23 


22 


23 


20 


DONT LET GO (LOVE) 

EASTWEST 6A23: EEG 


♦ EN VOGUE 


QD 


26 


27 


6 


1 BELIEVE 1 CAN FLY 


♦ R. KELLY 


25 


24 


24 


17 


WHEN YOU'RE GONE 


♦ THE CRANBERRIES 
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CONVENTION CAPSULES 

(Continued from /)«iyc 78) 

er. "If we lost that, it would not be a 
death blow to radio. It would be a 
serious problem for the television 
industry." During a panel discussing 
congressional opinions of broadcast- 
ing issues, a staff member for Sen. 
Conrad Jones, R-Mont., stated that 
whether radio should be allowed to 
carry liquor/beer advertising "is an 
issue between broadcasters and 
advertisers. But the real issue is 
whether the FCC even has the 
authority to regulate in the guise of 
the public interest." 

Irresistible intervention: 

In his annual address before show 
participants, NAB president Eddie 
Fritts stressed that the organization's 
primary goal for the year is keeping 
government out of the broadcasting 
industry's business. "One has to ask, 
why is it so irresistible for the gov- 
erning elite to try to impose their will 
on the entire populace? Probably 
because most people ignore them. So 
now they want to commandeer broad- 
casting to solve all the problems on 
which they've dropped the ball." 

PlECE OF THE PTE: Both West- 
inghouse chairman/keynote speaker 
Michael Jordan and RAB president 
Gary Fries agreed that the time has 
come for radio to go to battle for 
newspaper revenue. Due to radio con- 
solidation following passage of the 
1996 Telecommunications Act, group 
owners are "finding opportunities to 
offer stronger advertising packages 
and to create and attract more sophis- 
ticated radio programming," Jordan 
said. "For the first time, radio has an 
opportunity to take significant mar- 
ket share from newspapers in local 
markets." Noted Fries, "We cannot 
grow if we're competing against other 
radio stations. If we're going to take 
advantage of industry advancement, 
we must work against other competi- 
tive media." 



That's Entertainment. At the Entertainment Radio Network's (ERN) fourth 
annual Country Radio Music Awards in Nashville last month, more than 2.5 mil- 
lion potential listeners tuned in. Above, from left. Neal McCoy, Gary Chapman, 
and James Bonamy hang out backstage, while below, Legend Award winner 
Tom T. Hall strikes a pose with Mike Flower of ERN, artist Bryan White, and Dana 
Miller, CEO of ERN. 




DARS TAKES TECHNOLOGY SPOTLIGHT 



... ,,. 



(Continued from }wge 78) 

ment in support of DAB: "Last week," 
he said, "the FCC auctioned spectrum 
for a satellite-delivered digital radio 
service called DARS. While this ser- 
vice has many technical and opera- 
tional obstacles, we're excited and 
enthusiastic about new developments 
of IBOC [DAB]." 

Already, DARS will go down in his- 
tory as one of the key audio innovations 
of the decade — as will DAB. But in 
terms of their competitive impact on 
one another, the war to win will most 
likely be which technology can first 
deliver CD-quality sound to an already 
sophisticated listening audience. 

Still, the innovation that stands to 
benefit most from the stall in DAB 
development and DARS' road ahead is 
the Internet, which broadcasters are 
already viewing as a potent receptacle 
for radio programming, as well as 
numerous other applications. 

At one of more than a dozen NAB 
sessions addressing Internet broad- 
casting, World Wide Web pioneer 
Peggy Miles, president of Washington, 
D.C.-based Intervox Communications 
and chairman of the International 
Webcasting Assn., pointed to the fact 
that 90% of new computers sold are 
equipped with multimedia speakers. 



According to NAB senior VP 
Richard Ducey, the Internet will 
become particularly attractive because 
of its ability to offer not only worldwide 
broadcasting, but data broadcasting, 
multiple program feeds, broadcast 
data types, and software services, 
among others. "We will also take 
advantage of the technologies to cre- 
ate new services and revenue opportu- 
nities," he said. 

Ducey, discussing its impact on both 
radio and television, predicted that the 
marriage of Internet and broadcasting 
will in no way hurt current radio lis- 
tening or television watching habits. 
"Audiences organize much of their lives 
right now around real-time broadcast- 
ing. They love it and spend thousands 
of hours of their lives each year prov- 
ing it," he said. "With digital broad- 
casting, we can enrich and expand on 
this experience, and develop new busi- 
nesses." 

In a subsequent session on radio's 
utilization of the Net, Miles spelled out 
ways to complement a station's exist- 
ing on-air signal with the Internet: E- 
mail direct promotions to alert listen- 
ers about programs/events the station 
is offering; place text and graphics that 
match the feel of the station's format- 



ics and logos; offer additional informa- 
tion on current programming or sug- 
gest links to related topics; and offer a 
news background source. 

Internet proponents, however, were 
quick to point out that while the Inter- 
net is a working, growing technology 
with tremendous potential for broad- 
casters, it remains in its infancy. "The 
computer and broadcasting simply are 
not yet compatible in realizing the 
potential of the Internet," one panelist 
said. 

Added another, "The Internet adds 
more frustration than anything since 
the post office or the Department of 
Motor Vehicles. It's slow and it doesn't 
do what it says it's going to do. We're 
all still a little bit too proud of showing 
off the new thing we have here, and 
we're forgetting that technology should 
be invisible. Until we make the tech- 
nology really simple, the 85% of the 
audience not on isn't going to happen." 

"We are still in the alpha stages," 
Miles admitted. "Audio is shaky and 
there's the 'World Wide Wait* of the 
Internet being slow. But technology 
breakthroughs are coming that will 
really change the way we hear and see 
the Internet. Yes, right now it looks 
terrible. But that is going to change." 
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While Change Is Certain, Local Radio 
Has Little To Fear From Satellite DARS 



EYE IN THE SKY: To call the immi- 
nent budding of digital satellite radio 
(DARS) a thorn in the side of many 
radio broadcasters is like saying that 
Goliath plucked on Sampson's nerves. 

In the eyes of the National Assn. of 
Broadcasters (NAB), the future ser- 
vice — which promises national reach 
and CD-quality sound — is bound to 
harm existing broadcasters because its 
national reach will undermine the 
efforts of traditional local radio stations 
(see story, page 78). 

It sounds more to me like the organi- 
zation needs a little more faith in its 
already competition -savvy members, 
who are currently reaping the benefits 
of a healthy ad dollar flow, record sta- 
tion sales prices, and an attentive ear 
from Wall Street and lenders. And let's 
not forget that unlike most other tech- 
nology-driven industries, radio has 
avoided the threat of rival advances for 
more than 75 years. 

It's true that the proposed arrival of 
DARS by the end of the decade will 
alter the playing field, perhaps forcing 
the focus away from infighting among 
local market competitors and redirect- 
ing it skyward. But to tag it the ruin of 
local radio seems, at best, a statement 
born of melodrama. 

The fact is, the NAB and radio have 
known about DARS' eventual arrival 
since the beginning of the decade. Time 
and time again, the Federal Communi- 
cations Commission (FOG) delayed the 
new technology's approval and a poten- 
tial agenda for rollout, giving the ter- 
restrially driven radio industry six or 
seven years to aggressively develop its 
own next competitive step: the CD- 
quality digital audio broadcasting 
(DAB). 

The fumbles and missteps toward an 
operable digital radio system hare been 
well documented: Early on, the FCC 
stepped back and told radio to find its 
own way in developing, testing, and rec- 
ommending a suitable system for the 
U.S. Some would say it was pride over 
practicality that led those involved to 
refuse consideration of working sys- 
tems that have since advanced rapidly 
in much of the rest of the world, partic- 
ularly the European-developed Eure- 
ka-147. 



One thing is sure, though: More than 
half a decade's worth of bickering 
between an agenda-oriented NAB, pro- 
ponents, the Electronic Industry Assn., 
and various committees and testing 
groups have left DAB in the U.S. with- 
out a viable system and years behind 




by Chuck Taylor 



the implementation of digital radio 
around the rest of the globe. 

In the meantime, the NAB has con- 
tinually spat out propaganda and held 
meeting after meeting, vehemently 
opposing DARS because of its alleged 
potential to destroy the prosperity of 
current station profitability, particular- 
ly in smaller markets. In doing so, the 
NAB, with a straight face, has staunch- 
ly insisted that the FCC block the pro- 
gression of a new audio service in the 
U.S. to protect the status quo. 

Such a theme is not new. In years 
past, it was surmised that radio would 
ruin the newspaper industry because of 
its instant-information capabilities. Yet 
I still see more newspapers than Walk- 
mans on the subway every morning. 
Television stations believed cable TV 
would lead to their demise and fought 
hard to prevent its spread. Today, with 
the mandated must-earry rules, local 
carriers are actually benefiting from 
the cable industry. And in both cases, 
while the original players were unques- 
tionably impacted and saw an increase 
in competition, they have continued to 
thrive by devising new competitive 
strategies. 

Perhaps I have more confidence in 
the radio programming I hear than the 
NAB, because I firmly believe that 
radio will maintain its standing as a 
vital element of American life, from 
favored market personalities, local 



EXECUTIVE TURNTABLE 



STATION SALES. Evergreen/Chancellor 
Media picks up Oannett's last five sta- 
tions — KHKS (Kiss 106.1) Dallas, 
KKBQ-AM-FM Houston, and WGCI- 
AM-FM Chicago— for a reported $340 
million. Simultaneously, Evergreen will 
spin off KDFC San Francisco and 
WPNT/WLUP Chicago to Bonneville, 
which already owns crosstown WTMX. 
That deal is worth $205 million. Then, 
ABC will pick up the concern's WJZW 
Washington, D.C., and WDRQ Detroit 

Meanwhile, triple-A KFOG San 
Francisco parent Susquehanna S|)ends 
$44 million on Evergreen's 107.7 fre- 
quency, home of KYLD (Wild 107.7) and 
the KSAN call letters. KYLD will relo- 
cate from 107.7 to the 94.9 frequency 
currently occupied by KSAN, whose 
calls (and possible switch from country) 
will end up on 107.7. 

In other sales news, Capstar Broad- 



casting will acquire 36 medium-market 
stations in 10 markets from Patterson 
Broadcasting for $215 million, giving it 
a total of 156 stations and making it the 
largest operator in the U.S., determined 
by number of stations. 

FORMATS. WWRL New York drops its 
15-year black gospel format for R&B 
oldies. The move gives New York its 
first full-time R&B oldies station and 
coincides with WWRL's power increase 
from 5,000 watts to 25,000 watts, made 
possible by its purchase and closing of 
three adjacent suburban AMs. 

SW Networks launches its classic/ 
album rock network, offering daily 
show prep, image production, movie 
drops, entertainment news, and artist 
bios. WAXQ New York, WRKK Pitts- 
burgh, and WWRX Providence, R.I., 
are the first affiliates. 



weather, news, and traffic to concert 
calendars and local advertising. Plain 
and simple, today's radio is a daily part 
of the thousands of communities served 
by the medium. 

What I find ironic is that the NAB's 
focal theme about radio's greatest 
strength is just what I stated above: 
Local is better. As a national service, 
DARS is not devised to replace tradi- 
tional radio's role as an effective 
provider of local information. The para- 
dox extends further because while the 
NAB scorns national programming, the 
industry has certainly done nothing to 
curb the syndication of — nor the rev- 
enues that accompany — such radio 
giants as Howard Stern and Rush 
Limbaugh, two undisputed national 
radio personalties. 

In addition, DARS will be a sub- 
scription-based service for home and 
car. FM and AM remain joyfully free, 
giving radio an inherent advantage. 
There will also be the burden of having 
to buy new consumer receivers for 
DARS, which are estimated to cost 
about $150 more than conventional 
radios, at least in cars. The accompany- 
ing silver-dollar- size satellite dish will 
probably cost less than $20. 

While these costs are far from pro- 
hibitive, we're talking about a pro- active 
stance on the part of consumers. With 
this in mind, I think it's clear that satel- 
lite radio will require a significant roll- 
out period before it can command a 
whisper beside traditional radio service. 

The argument that DARS will hurt 
small markets most because of already 
slim profit margins is a potentially valid 
one. But radio in those regions is tradi- 
tionally much more locally oriented, 
offering tailored programming and 
viewpoints in line with local values and 
issues. In any case, rural listeners have 
as much right to musical programming 
diversity — be it classical, jazz, salsa, 
whatever — as those markets with a 
multitude of signals. 

And it's obvious that in small markets 
today, only those formats promising the 
greatest audience are likely to bring in 
profits, and thus even be offered. With 
DARS, which could deliver up to 50 
channels, those listeners, for the first 
time, will have a rich selection of choic- 
es. Thank heaven (and the satellite sig- 
nals up there) the FCC recognizes the 
promise and practicality of such. 

While the NAB has bombarded 
DARS with criticism, it has maintained 
a hands-off stance over the Internet. 
The obvious: Radio station World Wide 
Web sites promise to complement on-air 
programming. The unspoken: Once 
quality audio becomes a reality on the 
Internet what's to keep people in New 
York from developing a relationship with 
KIIS-FM Los Angeles or LA. residents 
from digging WKTU New York? And 
will this be harmful to traditional radio 
broadcasters and their local ratings? 

No way. As with DARS, the Internet 
has the potential to serve in a novel way 
as a national — even international — 
radio service. But to call this hazardous 
to today's radio seems as absurd as the 
statement that DARS will absorb the 
future of traditional local radio. 

As always, the argument comes 
down to one thing: If market pro- 
gramming is all it should be, locality 
maintains an edge. 



Blossoming Blue Chip Has 
VP Fields In High Gear 



RECENTLY ADDING a fourth sta- 
tion and a third market to his stable 
of outlets has not daunted Tony 
Fields, VP of programming for Blue 
Chip Broadcasting. In addition to pro- 
gramming mainstream/adult combo 
WGZB/WMJM Louisville, Ky., and 
mainstream WIZF (the Wiz) Cincin- 
nati, the 20-year radio veteran now 
oversees Blue Chip's recently bought 
WCKX Columbus, Ohio, with the 
promise of more 
acquisitions to come. 

Since Fields joined 
the minority-owned 
company last March 
from WKKV (V100) 
Milwaukee, WGZB 
has risen 5.3-7.7 12- 
plus between the win- 
ter '96 and fall '96 
Arbitron surveys. Re- 
cently, he's been kept 
busy with changes 
at WIZF, where for- 
mer V100 assistant 
PD Lauri Jones was 
recently named music 
director, and the 
newly acquired 
WCKX, where, among 
other changes, WGZB 
assistant PD Paul 
Strong was recently 
appointed PD/morning man. 

Having to spend about 24 hours a 
week traveling between stations could 
drive some PDs off the road, but 
Fields — who is based in Louisville — 
still feels it's important to be at each 
station at least one day per week. 
While he says that each outlet is 
unique in its market the nature of the 
three cities allows the programmers 
in Blue Chip's three markets to serve 
almost as one programming team. 

"We looked at the stations and real- 
ized the markets were so similar, we 
could be unique in each market, yet 
still use one overall programming 
strategy for all four," he says. "In 
Louisville, you have a 12% black pop- 
ulation. In Cincinnati it's 10%, and 
Columbus is about 12%-13%." 

That's why Blue Chip's mainstream 
stations — WGZB, WCKX, and 
WIZF — play some unusual pop cross- 
overs, ranging from Spice Girls' 
"Wannabe" to Celine Dion's "Because 
You Loved Me" to the Blackout All- 
stars 1 "I Like It" Fields says he wants 
to make sure no new rhythm-cross- 
over outlet targets any of his markets. 
Besides, he says, "a hit is a hit is a hit 
I think it's a question of whether there 
is enough of a niche population to sup- 
port certain hits in that market These 
particular f pop] records test very well 
with our female base. With only a 
10%-12% black population, you want 
all you can get 

"Interestingly, [the stations are] 
pretty much alike in the response we 
get on music research. We've found 
that the Midwest is more of a family- 
values-type area. We often get re- 
quests from listeners for the edited 
versions of songs that are not available 
to the consumer. They're hearing one 
thing played on the station, but when 
they go to buy it, it has all the curse 
words and everything on it" 




TONY FIELDS 

VP ol Programming 
Blue Chip Broadcasting 



In general, Fields is excited about 
the current crop of releases available 
to R&B radio. "So many records are 
testing well. It's almost like you can 
take your pick as to which ones to play 
and not go wrong," he says. 

Fields has a reputation as one of 
R&B radio's tightest programmers. 
This recent 5 p.m. hour on WIZF 
shows why: 702, "Get It Together"; 
Zhane, "Request Line"; Heavy D, 
"Big Daddy"; SWV, 
"Can We"; Spice 
Girls, "Wannabe"; 
Parliament, "Flash- 
light"; R. Kelly, "I 
Can't Sleep"; Monica, 
"For You I Will"; MC 
Lyte, "Cold Rock A 
Party"; Maxwell, "As- 
cension"; and Marian 
Carey, "Always Be My 
Baby." 

Here's a recent 
hour on WCKX: 
BLACKstreet, "The 
Lord Is Real"; DJ 
Kool, "Let Me Clear 
My Throat"; Maxwell, 
"Ascension"; 702, "Get 
It Together"; Keith 
Sweat, "Twisted"; 
Freak Nasty, "Da 
Dip"; Funkadelic, 
"(Not Just) Knee Deep"; New Edition, 
"Still In Love With You"; Monica, "For 
You I Will"; Ghost Town DJ's, "My 
Boo"; Puff Daddy, "Can't Nobody 
Hold Me Down"; Montell Jordan, 
"What's On Tonight"; and Chantay 
Savage, "I Will Survive." 

And here's one on WGZB: Dru Hill, 
"In My Bed"; Ginuwine, "Tell Me Do 
U Wanna"; Notorious B.I.G., "Hypno- 
tize"; SWV "Can We"; Babyface, "For 
The Lover In You"; Makaveli, "Toss It 
Up"; «?*, "Somebody's Somebody"; 
BLACKstreet, "Don't Leave Me"; 
Jodeci, "Get On Up"; Heavy D, "Big 
Daddy"; Spice Girls, "Wannabe"; and 
H-Town, "Knockin' Da Boots." 

When WCKX retooled its air staff, 
it did so with many of the staffers 
from WMJM, which then moved to 
digital automation. "We use a com- 
puter system from Digital Concepts 
Systems to run our daily music pro- 
grams in Louisville and Cincinnati, 
and it's soon to be in place at the 
Columbus facility. It really frees up 
the DJ's time to concentrate on the 
content and presentation of his show," 
Fields says. 

As for how his staff is adjusting to 
digital, Fields says, "We have a lot of 
younger people working for us, and 
the majority are computer literate. I 
still like to hit a CD, but you know; you 
have to change with the times." 

Fields praises Blue Chip founder 
and president Ross Love for his com- 
mitment to the company's markets. 
"He pumps thousands of dollars into 
the community to make sure that we 
give support back to the community 
that supports the radio station. 

"The goals for Blue Chip are to own 
several [more] urban properties by 
the year 2001 and to manage and 
operate them with the highest stan- 
dard of professionalism," he says. 

DANA ILALL 
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Gaylord CEO To Retire; VH1 
Show Helps Save The Music 



UAYLORD EXEC EXITS: Gaylord 
Entertainment CEO/president E.W. 
Wendell has announced his intention 
to retire May L Gaylord COO Terry 
E. London, a company veteran who 
has been with Gaylord and its previ- 
ous incarnations, including Opryland 
USA, for 47 vears, will replace Wen- 
dell. 

Gaylord recently sold 

TNN and CMT to West- 
inghouse/CBS, but still 
retains ownership in 
many music ventures, 
including CMT Interna- 
tional, Christian clip pro- 
grammer Z Music Tele- 
vision, and Grand Ole 
Opry. 

Vhi HONORS: VHTs 
annual charity event 
"VHI Honors" rocked 
the Universal Amphithe- 
atre in Los Angeles April 
10. The highlight of the 
evening was the surprise 
appearance of George 
Michael, w r ho joined Stevie Wonder 
for an impressive version of "Living 
For The City." 

Other memorable performances 
included ^s "Holy River," Steve Win- 
wood and Chaka Khan's "Higher 
Love," and James Taylor's "Shower 
The People." The show's concluded 
with an anticlimactic and all too brief 
medley of ^s "Take Me With IT and 
"Raspberry Beret." 

Other performers on the show 
included Celine Dion, Sheryl Crow, 
the Wallflowers, Levon Helm, and 
Emmyiou Harris. 

"The Nanny" star Fran Drescher 
was surprisingly good as the event's 
host, despite some industry skepti- 
cism about her ability to carry the 
entire show. Drescher's infamous 
nasal laugh was kept to a minimum, 
which helped to silence the concerns 
of jaded attendees. 

The channel and its president, John 
Sykes, should be commended for giv- 
ing something back to the communi- 
ties in which VHI airs. The event 
raised $150,000 for VHl's new Save 
the Music program. The money will 
be used to purchase musical instru- 
ments for public school systems. 

Playstation music videos.- 

Sony Computer Entertainment 




by Brett 
Ativood 



America is bringing music videos 
from select Sony acts to some owners 
of its PlayStation video game system. 
The debut issue of Sony's new CD- 
ROM-based interactive magazine, Un- 
derground, contains two complete 
full-screen music videos by Sony label 
artists. However, the clips are hidden 
^^^^ in the disc and can be 
obtained only when 
gamers discover the cor- 
rect combination of but- 
tons to press on their 
game controller. The 
quarterly electronic 
magazine debuted in late 
March and was mailed 
direct to PlayStation 
owners who filled out 
their registration cards. 

Bandstand days: 

The long-running televi- 
sion series "American 
Bandstand" is the sub- 
ject of an hourlong docu- 
mentary, "Bandstand 
Days," which will begin 
airing June 30 on select PBS stations. 
The special marks the 40th anniver- 
sary of the series, which influenced 
music, fashion, and teen fads from the 
'50s through the '80s. "Bandstand 
Days" will feature classic clips from 
the program, as well as interviews 
with many of its original dancers. 

QuiCK CUTS: The Gospel Music 
Assn. is readying the second annual 
Christian Music Video Seminar, to be 
held Sunday (20)-Thursday (24) in 
Nashville. The event includes several 
panels of interest to Christian music 
video programmers, producers, and 
promotion executives, including "The 
Business Of Ministry And Music 
Video" and "Music Video And Youth." 
Contact Brenda Broadstreet at 615- 
242-0303 for registration information 
. . . Arvada, Colo.-based music pro- 
grammer "Jazz Alley TV" recently 
celebrated its fifth anniversary . . . 
VHI is airing repeats of the music 
series "The Midnight Special," which 
originally aired on NBC from 1973- 
1981. The program airs Mondays and 
Thursdays at 9 p.m., with repeats at 
midnight, as well as Saturdays at mid- 
night and Sundays at noon . . . 
Johns + Gorman Films/Music Video 
has signed directors Ralph Ziman, 
George Dougherty, and Todd Levin. 



PRODUCTION NOTES 



LOS ANGELES 

Norwood Cheek was the eye behind 
"Battle Of Who Could Care Less" by 
Ben Folds Five. The clip was produced 
by Rob Howard; Dermott Downs 
directed photography for Bonfire 
Films. 

Dolly Parton's "Peace Train" video 
was the work of director Christopher 
Ciccone (Madonna's brother) for Bed- 
ford Falls. Michele Abbot produced; 
Gcorjrio Scali directed photography. 

NEW YORK 

Satellite Films director Chris 
Applebaum was the eye behind the 



clip "Sink To The Bottom" by Foun- 
tains Of Wayne. Adam Stern pro- 
duced, while Anghel Decca directed 
photography. 

Bettie Serveert's "Co-Coward" 
video was the work of director Scott 
Marshall; Tara Goss produced. 

NASHVILLE 

The video for "I Need You" by 
Trisha Yearwood was the work of 
Gerry Wenner. Robin Beresford pro- 
duced for Planet Pictures Inc. 

Joe Diffic's "This Is Your Brain" clip 
was directed by Roger Pistole for Stu- 
dio Productions. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours dally 
1899 9th Street NE, 
Washington. D.C. 20018 

1 KRS-One, Step Into A World 

2 Foxy Brown Feat. iay-Z, I'll Be 

3 SWV. Can We 

4 The Notorious B.I.G., Hypnotize 

5 Puff Daddy Can't Nobody Hold Me Down 

6 Li P Kim, Crush On You 

7 Heavy D, B«g Daddy 

8 Mary J. Blige, Love Is All Wb Need 

9 Joe, Don't Wanna Be A Player 

10 Ray J, Let It Go 

1 1 Rome, I Belong To You 

12 Rza, Tragedy 

13 Michael Jackson, Blood On Trw Dance Floor 

14 Outkatt. Jazzy Belie 

15 Eric Berwt, Femininity 

1 6 Glwstface Kilah, All That I Got Is You 

17 Dm Hill, In My Bex) 

18 Mint Condition, You Don't Hive To Hurl... 

19 T«ha Holiday. Just The Way You Lite It 

20 Warren G, I Shot The Sheriff 

21 Blackstreet, Don't Leave Me 

22 Ginuwine, Tell Me Do U Wanna 

23 FrankJe Cutlass, The Cypher 

24 Allure. Head Over Heels 

25 Erykah Badu, Next Lifetime 

26 Kenny Lattlmore, For You 

27 112, Cupid 

28 702, Get U Together 

29 Rahsaan Patterson, Stop By 

30 Jarniroquai, Virtual insanity 

* * NEW ONS* * 

702, No Doubt 

Damage, Love ll Love 

Tha Truth f/Kerth Murray, Makin' Moves 

Goodfellai, If You Walk Away 

Veronica, No One But You 

Faithless, insomnia 

Ronnie Henson. What Are We Gonna Do 

Toni Braxton, I Don't Want To 

AsMord Simpson wMay* Angelou. What H 



arae 



Continuous programming 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Terri Clark, Emotional Girl 

2 Mila Mason, Dark Horse 

3 Tracy Lawrence, Better Man. Better Off 

4 John PAcfuel hhrtprntfi, 1 Us Vou A UHe 

5 Tracy Byrd, Don! Take Her She's Al I Got 

6 Kevin Sharp, She's Sure Taking It Well 

7 Patty Loveless, The Trouble Wltti The Truth 

8 Clay Walker, Rumor Has It 

9 Sawyer Brawn, Six Days On The Road 



10 Bill Engvall. Here's Your Sign 

1 1 Lome Morgan, Good As I Was To You 

12 Collin Raye, On The Verge 

13 Kathy Mattaa, 455 Rocket 

14 LeAnn Rimes, The Light In Your Eyes t 

15 Alan Jackson, Who's Oealin' Who 

16 Deana Carter, Count Me In 

17 Joe Dime, This Is Your Brain T 

18 Akson Krauts 1 Union Station, find My ., 

19 Daryle Singletary, The Used To Be's t 

20 Son* Of The Desert, Whatever Comes Fust j 

21 Kim Richey, I Know t 

22 James Bonamy, The Swing t 

23 Lee Arm Womack, Never Again, Again 1 

24 Vince Gil, A Little More Love t 

25 Pralrte Oyster, One Way Track t 

26 Big House, Cold Outside t 

27 Trace Adkins, (This Ain't) No Thinkin'.,. 

28 Tanya Tucker, Little Things f 

29 Tammy Graham, A Dozen Red Roses 

30 Little Texas, Bad For Us 

31 Mark Wilts, Places I've Never Been 

32 Krts Tyler, Keeping Your Kisses t 

33 Martina Mcflnde, Cry On The Shcoide- Of. 

34 Trisha Yearwood. I Need You 

35 Regina Regirta, Right Plan. Wrong Man 

36 Anrta Cochran, i Could Love A Man Like That 

37 Cledus T Judo, Cledir, Went Down To Flown 

38 Nikki Nelson. Too Little, Too Much 

39 Kentucky Headhunted, Singin' The Blues 

40 Stephanie Bentley, The Hooethest Song 

41 Mary Ctupin Carpenter, The Better To Dre 

42 Crystal Bernard, State Of Mind 

43 Caryl Mack Parker, One Night Stand 

44 John Jennings, Everybody Loves Me 

45 Holly Dunn, Leave One Bridge Standing 

46 Skip Ewing. Mary Go Round 

47 Bellamy Brothers, She's Awesome 

48 Thrasher Shiver, Be Honest 

49 Mark Chesnutt, 1 el It Ram 

50 Emillo, I'd Love You To Love Me 

t Indicates Hot Shots 

* * NEW ON5* * 

Batllie 1 The Boys. The God's Honest Truth 
Pam Tillis, All The Good Ones Are Gone 
Rich McCready. That Just About Covers II 
Travis Tritt, She's Going Home With Me 

Continuous programming 
1515 Broadway. NY. NY 10036 

1 U2, Stanng At The Sun 

2 Puff Daddy, Can't NoooQy Hold Me Down 

3 Aerosmith. Falling In Low 

4 Blackstreet, Don't Leave Me 

5 Jarniroquai. Virtual Insanity 

6 Live, Freaks ** 

7 Squirrel Nut Zippers, Hell 

8 The Verve Pipe, The Freshmen 

9 Hanson, Mmmbop ** 

10 The Notorious B.I.G.. Hypnotize 

1 1 Fiona Apple, Sleep To Dream 

12 Spice Girts, Say You'H Be There 

13 Collective Soul, Precious Declaration 

14 Blur, Song 2 



15 Babyface, Every Tune I Close My Eyes 

16 The Offspring, Gone Away 

17 Sublime, Santerwj 

18 Sheryl Crow, Everyday Is A Windng Road 

19 Beck, The New Pollution 

20 Mighty Mighty Bosslones, The Impression 

21 Ghoitface Kilbh, All That I Got Is You 

22 Monica, For You I Will 

23 Veruca Salt, volcano Girls 

24 Warren G, I Shot The Sheriff 

25 Paula Cokt. Wlere Have Ai The Cowtw Gone' 

26 Mary J. Blige, Love Is AH We Need 

27 Shaquille O'Neal, Strait Playin' 

28 Luscious Jackson, Naked Eye 

29 Oru Hill. In My Bed 

30 Savage Garden, I Want You 

31 Foxy Brown Feat. Jary-Z, I'll Be 

32 Sihmrchair, Freak 

33 Third Eye Blind, Semi-Charmed Life 

34 Tonic, ll You Couk) Only See 

35 The Wallflowers, One Headlight 

36 Matthew Sweet, Where You Get Love 

37 INXS. Elegantly Wasted 

38 White Town, Your Woman 

39 Jewel, You Were Meant For Me 

40 Mark Morrison, Return Of The Mack 

41 Wtleo. Outtasite 

42 Jonny Lang, Lie To Me 

43 Ul' Kim, Crush On You 

44 Kuia Shaker. Hey Dude 

45 DJ Kooi, Let Me Clear My Throat 

46 No Doubt, Don't Speak 

47 The Cardigans, Lovefocl 

48 Ginuwine, Tell Me Do U Wanna 

49 Az tel. Hard To Say I'm Sorry 

" Indicates MTV Exclusive 

- * NEW ONS* * 

Foo Fighters, Monkey Wrench 
Toni Braxton, I Don't Want To 

OTNN 

THE NASHVILLE NETWORK . 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Tracy Byrd. Dont Take Her She's All I Got 

2 Patty Loveless, The Troutfe With The Truth 

3 Collin Raye. On The Verge 

4 Martina McfMt. Cry Cm The Shoulder Of.. 

5 Bin. Ray Cyrus, Three Little Words 

6 John Mlch*N Montgomery, i Mm Cov A Offlt 

7 Lome Morgan. Good As I Was To You 

8 Terri Clark, Emotional Girl 

9 Kathy Mattea. i55 Rocket 

10 Clay Walker, Rumor Has It 

1 1 Vince Gill. A L/tUe More Love 

12 LeAnn Rimes, The Light In Your Eyes 

13 Stephanie Bentley. The Hopechest Song 

14 Bill Engvall, Hem's Your Sign 

15 Kevin Sharp, She's Sure Taking It Well 

16 Vila Mason, Dark Hone 

17 Lee Ann Womack, Never Again, Again 

18 Sawyer Brown, S<* Days On The Road 

19 Little Texas. Bad For Us 

20 Cledus T Judd. Oedus Went Down lb Florida 

21 Daryle Singletary. The Used To Be's 



22 Sons 01 The Desert. Whatever Comes First 

23 Tracy Utarence. Better Mart, Better Off 

24 John I Audrey Wiggins, Some*here in Love 

25 James Bonamy. The 5wing 

26 Joe Difflc. This Is Your Brain 

27 Alison Krauss f. Umen Station, Find My 

28 Bellamy Brothers, She's Awesome 

29 Trisha Yearwood. I Need You 

30 Thrasher Shiver. Be Honest 

* * NEW ONS* * 

Gary Allan, From Where I'm Sitting 
Anita Cochran, I Could Love A Man Uke That 
Skip Ewing, Mary Go Round 
Ray Stevens, Too Drunk To Fish 
Pam Tillis, All The Good Ones Are Gone 
Trans Tntt & John Force, She's Gang Home With Me 
Billy Yates. I Smell Smoke 




Continuous p 
1515 Broadway, NY. NY 10036 

1 Sheryl Crow. Everyday Is A Wirxkng Road 

2 The Wallflowers, One Headlight 

3 Paula Cole, rVhere Have Ai The Cowtovs C*ne> 

4 Jewel, You Were Meant For Me 

5 Celine Oion. All By Myself 

6 Duncan Sheik. Barely Breathing 

7 Savage Garden. I Want You 

8 Bruce Springsteen, Secret Garden 

9 The Cardigans. Lovefool 

10 Spice Girls, Say You'll Be There 

11 Ho Doubt Don't Speak 

12 The Holy River 

13 U2, Staring At The Sun 

14 INXS. Elegantly Wasted 

15 Mchael Jackson. Btood On The Dance Floor 

16 Bee Gees, Alone 

17 Shawn Cohrin. Sunny Came Home 

18 John Mafkmcamp, Key West intermezzo 

19 Sheryl Crow, If It Makes You Happy 

20 Counting Crows, A Long December 

21 Odm Dion, rt t At Goring Sack To Me Hm 

22 Erykah Badu. On & On 

23 Jon Secada, Too Late, Too Soon 

24 Duran Duran, Out Of My Mind 

25 Rod Stewart, infatuation 

26 En Vogue. Don't Let Go (Love) 

27 Seal. Fry Like An Eagle 

28 Richard Man, Until I Find You Agam 

29 Sheryl Crow, Leaving Las Vegas 

30 Van Halen. Hot For Teacher 

* * NEW ONS* * 

Meredith Brooks, Brtch 

Torn Braxton, I Don't Want To 

Cyndi Lauper, You Don't Know 



THE CLIP LIST 



A SAMPLING OF PL AYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 26, 1997. 




Continuous programming 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Makaveli, Hail Mary 

BOX TOPS 

Notorious B.I.G., Hypnotize 

Wests* Canaan. Ca^tM U»*r > «yrj Go sok 

Ul' Kim. Crush On You 

Spice Girts, Wannabe 

112, Cupid 

Spice Girts, Say You'll Be There 

Az Yet, Hard To Say I'm Sorry 

Joe, Don't Wanna Be A Play a 

Zakiya, My Love Won't Fade Away 

Mary J. Bilge. Love Is All We Need 

Mac MaH. Telly 

Tru, I Always Feel Uke,.. 

Billy Lawrence, C'mon 

Eric Benet, Femininity 

Foxy Brown Featuring Jay-Z, I'll Be 

Lady Of Rage, Sho Shot 

Puff Daddy, Can't Nobody Hold Me Down 

Oudcatt, Jazzy Belle 

Joose, If Tomorrow Never Comes 

Dru Hill, In My Bed 

NEW 

Am bersons ho wet. Running Song 
Buckshot Lefonque, Music Evolution 
The Cardigans, Been It 
Crystal Waters, Just A Freak 
Erykah Badu, Next Lifetime 
Fountains Of Wayne, Sink To The Bottom 
Funky Green Dogs. Fired Up 
Naked, Mann's Chinese 
Nuno, Crave 

Robin $.. H Must Be Lew 
702, No Doubt 

Selena. Last OanccDrsco Medley 
The Suicide Machines, SOS 
Kenny G, Havana 



Legal Tender, Nobody 
M.A.Y.H.E.M.M.. Crucial 
Tha Truth, Makin' Moves 



Houtrvim auua 
Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

DJ Shadow, Midnighting Perfect VVbrid 

Earn Cerwnsm 1 Stow Fat, Somenrg 1: Brag Wxw 

Matchbox 20, Push 

The Lemonheads, The Outdoor Type 

Pavement, Shady Lane 

Folk Implosion, Insinuation 

Elliot Smith, Coming Up Roses 

Souirtgun, Mary Ann 

Robyn, Do You Know 

T.D.F., Rip Stop 

Daft Punk. Around The World 



C3 



Continuous programming 
299 Queen St West 
Toronto. Ontario MSV225 

Jonny Long, Lie To Me (new) 

Live. Freaks (new) 

Texas, Say What You Want (new) 

Notorious B.I.G., Hypnotize (new) 

Hanson, Mmmbop (new) 

Savage (harden, I Want You 

Our Lady Peace, Superman's Dead 

Aerosmith, Falling In Love 

Collective Soul, Precious Declaration 

Spice Girts, Say You'll Be There 

Live, Laktni's Juice 

Amanda Marshal, Dark Horse 

Veruca SaK, Volcano Girls 

Whrtney Houston, Step By Step 

Beck, The New Pollution 

White Town, Your Woman 



Continuous programming 
II II Uncoln Rd 
Miami Beach, FL 33139 

Aerosmith, Falling In Love 

Control Machete, Comprendes Mendes 

INXS, Elegantly Wasted 

Depeche Mode, Barrel Of A Gun 

Live, Lakini's Juice 

Collective Soul, Precious Declaration 

Faithless, Insomnia 

Dav>d Bowie, Little Wonder 

U2, Stanng At The Sun 

Moenla. No Puedo Estar Sin Ti 

White Town, Your Woman 

Marilyn Man son, Tourniquet 

La Dosrs. Lotena 

The Wallflowers, One Headlight 

Guillotina, Aqui 

Nacho Cam, vlvimos Siempre Juntos 
James. She's A Star 
Alefcs Synttki Y La Gente Normal, Sin Ti 
Cafe Tacuoa, Como Te Extra no Mi Amor 
I fSaag, Why s Evejytedy AhMSyi Piomi' On kkr 



Mm 



1/2 -hour show weekly 
Signal HIU Dr 
Wall. PA 15148 

Out Of Eden, More Than You Know 

Three Crosses, MKhaelangelo 

Altar Boys, Forever Mercy 

Jesus Music, The Bon 

Carman, Witches invitation 

Babbie Mason, Unity 

Anointed, Under The Influence 

Joyce Lynn Price, Counting My Blessings 

Jaci Velasquez. Urt Lugar Celestial 

Bryan Duncan, When It Comes To Love 




Five hours weekly 
223-225 Washington St 
Newark. NJ 07102 

Amanda Marshall. Fall From Grace 

Leather Hyrnan, Girlfriend 

Richard Marx. Until I Find You Again 

Powerman 5000, Tokyo Vigilante * 1 

Built To Spill. Untrustabte 

Collective Soul, Precious Declaration 

Depeche Mode, It's No Good 

Third Eye Blind. Semi-Charmed Life 

Duran Duran. Out Of My Mind 

Brand New Heavies, Sometimes 

Us3, Come On Everybody 

Local H, Fritz's Comer 

Shawn Cohrin, Sunny Come Home 

Tonic, It Only You Could See 

Bush. Greedy Fly 

Warren G. I Shot The Sherrif 

Norman Brown, After The Love Is Gone 

Kenny G, Havana 

Elements Of Lire, Sweet Love 

Star 69, I'm Insane 



CMC 



CALIFORNIA MUSIC CHANNEL 



IS B.I.G., Hypnotize 
Mary J. Bilge. Love Is All We Need 
U* Kim. Crush On You 
112. Cupid 
SWV, Can We 
Bitty Lawrence, C'mon 
Aliure, Head Over Heels 
Brand New Heavies, Sometimes 
Tracey Lee, The Theme 
Monica, For You I Will 
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APRIL JOTH- 7tOOPM 
SPECIAL AWARD PRESENTATIONS: HERB ALPERT, JOSE JOSE, EMMANUEL 
LIVE PERFORMANCES BY HERB ALPERT, ROBI ROSA & LA TROPA h 

The awards show will be the finale of Billboard's 8th Annual International Latin Music Conference, 
being held April 28 - 30 at The Hotel Intercontinental, Miami. 
For information regarding the entire conference, including the awards show, call Maureen Ryan at (212) 536-5002. 
To reserve tickets for the awards show only, please call Michele Jacangelo at (212) 536-5088. 



POP, CLASSICAL STARS TEAM FOR CARNIVAL!' 

(Continued from jxige 1) 



help save the natural resources of the 
rain forests. 

Scheduled for a worldwide release 
April 29 on RCA Victor, "Carnival!" 
features 16 songs by such talents as 
Sting, Elton John, Madonna, Annie 
Lennox, Paul Simon, Ruben Blades, 
Luciano Pavarotti, James Taylor, the 
Chieftains, Katia and Marielle 
Labeque, Zucchero, and 10 interna- 
tionally known classical artists per- 
forming Camille Saint-Saens' "Carni- 
val Of The Animals." 

A portion of the album proceeds will 
benefit the Rainforest Foundation 
International, founded by Sting and his 
wife, Trudie Styler. 

"Carnival!" will land in most stores 
one day before the Rainforest Foun- 
dation's annual benefit concert April 30 
at New York's Carnegie Hall. But 
retailers in the New York metro area 
will get the album about one week prior 
to the benefit, according to the label. 

The album marks the first time the 
Rainforest Foundation has looked to 
music retail to raise funds. Since its for- 
mation in 1989, the charity has raised 
more than $6 million via its concerts 
and other efforts and protected an area 
the size of Switzerland in the Brazilian 
Amazon from destruction, as well as 
contributing to the preservation of 
other sizable chunks of the rain forest 

"Everyone connected with nonprof- 
its is in a constant battle to raise 
funds," says Styler, "and this [mix of 
classical and contemporary music] 
hadn't been done before." 

Although benefit albums are nothing 
new to music buyers, the combination 
of pop, world, and classical artists sets 
this release apart, says BMC Classics 
president Cor Dubois. 

"When Trudie described the blend 
between contemporary and classical 
artists, I knew this was right up our 



tribution deals, sources say. 

Though specific financial terms of 
the deal were not available, a source 
says that AOL is providing a financial 
incentive to BMG to deliver new sub- 
scribers to the Internet service 
provider. The company will receive a 
small fee for each AOL subscriber it 
brings in. 

"This deal builds a bridge between 
traditional audio CDs and the Inter- 
net," says Kevin Conroy, senior VP of 
marketing for BMG Entertainment 
North America. "The amount of time 



OFFENSIVE LYRICS' 

(Continued from page 6) 

mittee by Democratic Delegate Rev. 
Emmett C. Burns Jr. (Billboard, 
March 1), failed to muster enough 
votes to be passed to committee level. 
Seagram owns two distilleries in 
Maryland. 

A similar but non-legislative call last 
June from Tucker, president of the 
National Political Caucus of Black 
Women, to dump Seagram stock also 
failed when state officials characterized 
the move as "not consistent with fidu- 
ciary responsibility." 

Seagram owns the Universal Music 
Entertainment Group, which includes 
Universal, MCA, and Interscope 
Records. 

Russinoff says of the pending bill: 
"This is C. DeLores Tucker playing 
censorship politics with the pension 
funds that thousands of Texas state 
employees depend on." 



alley," says Dubois. "We operate in a 
niche and have a lot of know-how in 
marketing to the mainstream pop audi- 
ence, but also to the classical and chil- 
dren's market." 

BMG Classics U.S. VP/GM Harry 
Palmer agrees that the quality of the 




STYLER 



artists on "Carnival!" will set this apart 
from other benefit albums. 

"To me it's a worthy cause, but it 
comes back to the music," says Palmer. 
"It's a great collection of artists that 
aren't overly beating the drum for the 
cause — it's the music that will interest 
consumers." 

To get the music, and the message, 
to the widest possible audience, RCA 
intends on covering all the bases for 
"Carnival!" 

A half-hour behind-the-scenes spe- 
cial about the making of the album is 
slated to begin running on VH1 in late 
April, to be followed by at least five 
repeat showings during May. 

A 30-second public service 
announcement featuring "Carnival!" 
artists is scheduled to air on VHl, E!, 
Lifetime, and the Discovery Channel. 

In addition, the spot will run on "Sat- 
urday Night Live," "Good Morning 
America," and "The Today Show." 

Print advertising will appear in 



that many music consumers spend 
online is staggering, and it is growing 
daily. As a major music company, it is 
in our best interest to have a presence 
as consumers navigate through the 
Internet" 

BMG will continue to create ECDs 
that contain bandwidth-heavy multi- 
media content, Conroy says, such as 
music videos, that can be accessed 
without an Internet connection. 

The first AOL-connected CD titles 
should be available as soon as June, 
according to Conroy. 

A small AOL logo will appear on the 
bottom portion of the artwork on the 
back of each CD's packaging, and an 
informational card will be inserted into 
each participating release. Some titles 
may also contain a sticker with the 
AOL logo. Eventually, Conroy says, 
the two companies may team for a co- 
branded in-store merchandising pro- 
gram. 

The AOL access software, which will 
reside on the unused portion of the CD, 
offers 50 free hours of the service to 
consumers who sample the online ser- 
vice. 

Once installed, the software will 
launch users immediately to one of 
BMG's music or artist sites on the 
Internet. AOL and BMG are creating 
three customized World Wide Web 
browsers that will contain creative ele- 
ments drawn from each of BMG's 
genre-specific Web sites, including the 
R&B, hip-hop, and rap-themed Peeps 
Republic (http://www.peeps.com); the 
modern rock-oriented Bugjuice (http:// 
www.bugjuice.com); and the country- 



Interview, Us, New Age Journal, 
Tower Pulse!, Time Out, Gramophone, 
Classic CD, and the Advocate. The 
album will also be advertised on BMG's 
and the Foundation's World Wide Web 
sites. 

A wide range of radio stations, 
including triple-A, AC, college, NPR, 
and more than 300 classical stations, 
will be serviced with the album April 
17. 

In addition, RCA is releasing a spe- 
cial CD single of the Saint-Saens "Car- 
nival Of The Animals" track to classi- 
cal stations. 

Dubois says legal complications pre- 
vent the label from releasing any other 
single to radio or retail. 

Although Styler serves as a first- 
time producer with this album, she 
credits pianist Lab6que with spear- 
heading the classical end of the project 

"Katia did our benefit concert last 
year and wanted to assemble a group 
to perform 'Carnival Of The Ani- 
mals,' ■ says Styler. "I was asked to 
produce another 45-50 minutes [for 
the CD]." 

Styler then hooked up with BMG 
Classics' Europe VP of marketing 
Jozua Knol for the distribution deal 
and began writing letters to assemble 
the talent 

"I first went to Annie Lennox, who's 
our neighbor," says Styler. "She 
responded in about 10 minutes." 

Styler asked all contributors to 
select a song for the set that brought 
back memories of their childhood. 

"Some chose music that inspired 
them as a child, and some of the music 
is a call to activism," says Styler. 

"Trudie explained the concept so 
well that I had a clear picture of what 
she was doing and what song I wanted 
to do," says the Chieftains' Paddy 
Moloney. 



slanted Twang This! (http://www. 
twangthis.com). 

Consumers will receive software 
with a genre-specific browser that cor- 
responds to the type of music they pur- 
chase. Though the specific design of 
these new browsers was still being 
determined at press time, Conroy says 
that each will contain user-friendly 
buttons that take Web surfers to exclu- 
sive content information, and contests 
relating to BMG artists and music. 

BMG will be respectful and accom- 
modating if any artiste express con- 
cerns about having the software con- 
tained on their CDs, according to Dick 
Wingate, marketing/new media con- 
sultant for BMG Entertainment North 
America. 

"We are positioning this as an 
added-value opportunity for artists 
and their management, but no one is 
requiring this to be on every BMG 
release," says Wingate. 

As with some of its previous ECD 
releases, BMG plans to expand its 
existing database on Internet-con- 
nected music consumers to promote 
and possibly sell new and catalog 
releases via E-mail (Billboard, April 
12). 

"The music always comes first, of 
course," says Conroy. "But, from a 
marketing standpoint this is a way to 
frankly learn more about consumers. 
We can then do a better job at retain- 
ing them as fans, but also to introduce 
them to new music that they will be 
interested in because we have taken 
some time to learn about them." 

It is likely that other music compa- 



Moloney's choice is "An Gaoth 
Aneas" (The Winds From The South), 
an 18th-century Irish folk song. "When 
I hear that song, I imagine being at my 
grandmother and grandfather's farm 
in County Laois," Moloney says "It's a 
nice piece to pass on." 

Sting chose the English folk song 
"The Water Of Tyne," which he per- 

THE CHIEFTAINS 

forms with his friend Jimmy Nail. Both 
artists are from the same hometown of 
Newcastle. 

"Trudie told me she wanted a song 
from my childhood," says Sting, "and I 
remembered this song from 40 years 
ago." 

Other songs on the album include 
several lullabies, such as Shawn 
Colvin's "All Through The Night" and 
Bette Midler's "Sweet And Low." 
There are also inspiring anthems, such 
as Madonna's "Freedom," which she 
composed with Dallas Austin especial- 
ly for "Carnival!," and Italian singer 
Zucchero's "Va Pensiero" (Fly, 
Thoughts), which conveys a message of 
peace and hope. 

The inspirational theme continues 
with the banned ANC National 
Anthem, "Nkosi Sikelel' I Afrika" 
(Lord Bless Africa), performed by 
Sharon Katz and 26 members of Peace 
Train, the first interracial youth choir 
of South Africa. 

In the liner notes of "Carnival!" the 
singers offer the inspiration behind 



nies will strike similar deals with soft- 
ware companies, according to Seema 
Chowdhury, an analyst with Forrester 
Research. 

"This is a smart move for BMG," she 
says. "It doesn't cost much to add a 
logo to the jewel case and put the soft- 
ware on the unused space of the CD. 
This is already happening in the com- 
puter game [industry], where [CD- 
ROM game makers] are adding Inter- 
net-access software to their discs. I 
would expect that this Is just the first 
of many deals among labels." 

However, Chowdhury cautions that 
AOL's 50 free hours of Internet access 
may be too generous. 

"They may be setting themselves up 
for some consumer turmoil," she says. 
"Some of their existing subscribers 
might go out and use the software to 
log on with free accounts." 

AOL, which has approximately 8 
million subscribers, recently cut back 
its promotion campaign for attracting 
new subscribers amid customer com- 
plaints and lawsuits claiming the ser- 
vice was not meeting access demands 
by its existing subscriber base. 

However, AOL is spending millions 
of dollars on system upgrades to allow 
more consumers to get online without 
receiving a busy signal. 

"We are well into our $250 million 
upgrade and have expanded our capac- 
ity to accommodate more users," says 
AOL spokeswoman Wendy Goldberg. 
"Our customers are feeling more com- 
fortable with the improvements to the 
service, and we are moving forward in 
our marketing again." 



their performances and explain why 
they wanted to participate in the pro- 
ject 

While Styler enlisted the contempo- 
rary artiste, Labeque toiled over con- 
flicting tour schedules to gather the 
eight musicians to perform "Carnival 
Of The Animals." 

"It really was a miracle that it came 
together," says Labeque, who orga- 
nized the "Carnival!" orchestra with 
her sister Marielle. 

Featured on the 25-minute piece 
are the Labeque sisters on piano and 
violinists Viktoria Mullova, Alexej 
Nagovitsyn, and Yuri Bashmet. Cel- 
list Misha Maisky, bassist Gary Karr, 
and clarinetist Richard Stoltzman 
round out the ensemble, which had 
never performed together before 
"Carnival!" 

The piece was recorded last Decem- 
ber when the artists were home for the 
holidays. Some of their children also 
have small parts in the piece. 

"I like the idea of having different 
musical roots involved in the album," 
says Labeque. "I have also wanted to 
do something special for the Saint- 
Saens piece. I was happy to participate, 
because we don't have a solution for all 
the world's problems. But at least we 
can be aware of them, and it was a good 
way to gather my personal friends and 
share our music with everyone." 

TIME SENSITIVE 

Like Labeque, RCA Victor market- 
ing manager (US.) Kate Winn says the 
biggest challenge "Carnival!" present- 
ed was getting the album out on time. 

Styler's goal was to have the album 
out to coincide with the Carnegie Hall 
concert date. 

"The album is very time-sensitive 
and had intense packaging considera- 
tions," says Winn, who adds that the 
CD is packaged in recycled paper and 
plastic. "We think the hardest part is 
over." 

BMG has assigned Winn and BMG's 
Red Seal marketing manager (U.S.) 
Carlos Alicia to jointly market the 
album. 

The company has also hired an inde- 
pendent radio promoter to alert sta- 
tions about the album, but its main 
focus will be on retail. 

The executives view the mixture of 
contemporary and classical artists as a 
plus for the project. 

"This is a known repertoire," says 
Alicia of the classical element, "and 
after all, James Taylor is touring with 
orchestras these days." 

Dubois expects to ship nearly 
500,000 units of "Carnival!" worldwide, 
but predicts sales could "easily go high- 
er." Retailers appear to be ready. 

"Between the publicity surrounding 
the concert and the VHl special, we 
will position the title well," says Bor- 
ders Books & Music triple-A and pop 
buyer Bob Reamer. "In the long run, 
we expect it will have cross-merchan- 
dising potential within our classical and 
kids' departments." 

Borders will prominently place the 
release at the front of stores at a sale 
price and on listening posts, Reamer 
says. 

"These are all Borders artists," says 
Reamer, "and it should sell well for us." 

At the April 30 benefit concert, 
Sting, John, Zucchero, and the "Car- 
nival Of The Animals" orchestra will 
perform their cuts from the album. 

Other performers scheduled to 
appear are Lyle Lovett, Stevie Won- 
der, Bonnie Raitt, Bobby McFerrin, 
and comedian Garry Shandling. The 
event will be hosted by Sting, John, 
and Taylor. 



BMG, AOL DEAL PUTS SOFTWARE ON RELEASES 

(Continued from page 6) 
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SOURCE-TAGGING SUIT SETTLED OUT OF COURT 



(Continued from page I) 

retail trade group the National Assn. of 
Recording Merchandisers (NARM), 
which was sparked by NARM's recom- 
mendation of an acoustic-magnetic 
technology for tagging. Checkpoint's 
competing anti-theft system, used by 
Target and several other retailers, is 
based on radio frequency technology. 

As part of the settlement, NARM 
sent a letter to the heads of the six 
major music distribution companies 
requesting that they meet with Target 
to discuss its concerns (Billboard Bul- 
letin, April 15). 

NARM also urged the manufactur- 
ers to begin placing on CDs tags sup- 
plied by Sensormatic Electronics — 
whose technology the trade association 
recommended in 1993 — for shipments 
to retailers that use that system. 

Pam Horovitz, president of NARM, 
says, "We really want both these 
things. We're hopeful the record com- 
panies will put some energy into both 
projects at the same time. They've done 
a lot of work already field-testing 
acousto-magnetic. We're hopeful they 
can go back to those efforts." 

For the first time, NARM is backing 
away from its advocacy of a single tech- 
nology standard and asking music ven- 
dors to consider the possibility of apply- 
ing more than one kind of tag on CDs. 
In its letter to the music distributors, 
NARM says, "The i>urpose of the meet- 
ing will be to let Target executives dis- 
cuss with you the concept of multiple 
tags or tagging of music products, 
specifically with the radio frequency 
technology." 

Horovitz says, "Everybody's gone 



under the assumption that multiple 
inventories just weren't feasible. Itwras 
accepted as fact What Target said to 
us was that a lot has changed since we 
first looked at this notion [in 1985-861. 
In the last few years, a lot of companies 
in a lot of industries have faced the 
same situation — different powerful 
retailers buying the same product from 
the same vendors but using different 
EAS [electronic article securityl sys- 
tems — and have found ways to deal 
with it." 

Target executives declined com- 
ment. A spokeswoman says, "At this 
point they're really not comfortable dis- 
cussing plans, how we're going to pro- 
ceed." 

Although the music distributors are 
amenable to meeting with Target, 
they are far from being committed to 
multiple tagging. This procedure, 
which is common in other industries, 
could mean applying more than one 
tag on a CD or installing one kind of 
tag on one batch of CDs and another 
type of tag on a different batch, 
depending on the form of EAS a retail 
account uses. Music executi%'es have 
generally been unenthusiastic about 
either method because of the costs 
involved and possible inventory man- 
agement problems. 

Russ Bach, president of EMI Music 
Distribution, says, ''We're available and 
willing to discuss it with Target. But 
I'm not moving machines in tomorrow 
to start this. It's only fair we really look 
into the whole situation before making 
a decision." 

Jim Caparro, president of PolyGram 



NELONS ARE FULL OF 'PRAISE' ON HOMELAND SET 

(Continued from gflflg 9) 



Thompson has been with the Nelons 
since his marriage to Kelly 18 years 
ago. During its 20-year history, the 
group has undergone some personnel 
changes, but Thompson feels the cur- 
rent lineup is particularly strong. 
"It's one of the best groups we've 
had," he says. "There's a great vocal 
blend, and everyone gets along 
great." 

Traylor says Homeland has an 
extensive marketing campaign 
planned for the release that will 
include a strong advertising push 
along with retail promotion, which 
includes supplying posters and other 
point-of-purchase materials. 

Homeland's campaign includes a 
strong push to radio that will have the 
Homeland staff working the project 
alongside independent promoters. The 
first single, "Waiting On the Word," 
will be aggressively promoted to 
Southern gospel stations. 

Paul Heil, producer/host of the 
nationally syndicated radio program 
"The Gospel Greats," predicts the 
album will be another successful mile- 
stone in the Nelons' career. "The 
Nelons never fail to produce out- 
standing recordings that appeal 
across the board, going even well 
beyond their well-established South- 
ern gospel roots," he says. "I always 
eagerly look forward to a new Nelons 
release." 

Erik Graham, music coordinator for 
the Berean Christian Store in Fresno, 
Calif., anticipates that the new Nelons 
album will be one of the best-selling 
releases in Southern gospel this sum- 
mer. "This store has been here for 40 
years, and a lot of acts have come and 
gone," he says, "but the Nelons have 
always been consistent" 

On April 29 in Opryland's Roy Acuff 
Theater, the Nelons will be filming a 



longform video, slated for June release, 
that will feature songs from their 20- 
year career as well as music from the 
new album. When the video hits retail, 
it will be feature a sticker promoting 
the group's 20th anniversary. 

Traylor says there are additional 
plans in the works to commemorate 
the act's 20th anniversary. Details are 
pending. 

Not content to rest on their laurels, 
however, the Nelons are busier than 
ever. Booked by Ed Harper of Harp- 
er & Associates, the group maintains 
a hectic schedule. It just finished a 
tour of the West Coast and is sched- 
uled to perform during Gospel Music 
Week's "Cafe GMA— Southern Style" 
showcase on Tuesday (22). Kelly 
Nelon Thompson and daughter 
Amber will also be Dove Awards pre- 
senters. 

Following GMA week, the group 
heads west again to participate in the 
first Great Western Quartet Conven- 
tion in Fresno, a spinoff event of the 
National Quartet Convention's fall 
Southern gospel conference in 
Louisville, Ky. 

"I think the Nelons are singing bet- 
ter than they ever have," Traylor 
says. "It has to do with the material 
and a real calmness in the group that 
replaced the uncertainty [during the 
personnel changes]. The Nelons now 
have enthusiasm, stability, and ability 
as a group that is excellent." 

Rex Nelon attributes the group's 
longevity to determination. "When we 
started 20 years ago, we determined 
that there would be some slack times, 
but that we would not give up," he 
says. "We didn't intend to be driven 
out by setbacks. We've stayed with it 
and have tried to find good songs, 
basically [through] perseverance and 
commitment." 



Group Distribution (PGD), says, 
"NARM has put forth a number of 
alternative considerations, all of which 
have to be reviewed and analyzed from 
an operational and financial perspec- 
tive. Finding a cute solution is not in 
anyone's best interest We're not going 
to have a quick fix and then the wrong 
solution." 

PGD was the only music company to 
start source-tagging. It was snipping 
CDs with Sensormatic tags last sum- 
mer until it was slapt>ed with the same 
lawsuit that Target and Checkpoint 
filed against NARM. PGD agreed to 
stop tagging product, and the suit 
against it was dropped. 

Caparro says, "We believe 
[NAHM's] criteria were right. The 
solution NARM arrived at was right. 
We're horribly disappointed that the 
threat of a lawsuit by one retailer 
brought the issue to where it is today." 

The two major electronic security 
companies take different views of the 
outcome of the lawsuit and the 
prospects for source -tagging in the 
music business. 



Dave Shoemaker, VP of business 
development for Checkpoint, says, "In 
all other markets where there's source- 
tagging, manufacturers have done mul- 
tiple technologies. It's always best to 
let market forces do their thing." He 
says his company "will work with 
[music] manufacturers on logistical 
issues." 

Checkpoint views the settlement of 
the suit as an opportunity to increase 
its market share in the music industry, 
which some sources place at 10% or 
less. Its biggest customers are Circuit 
City, Kmart, and a number of Trans 
World Entertainment's stores. 

Sensormatic, which says it supplies 
anti-theft systems to more than 60% of 
the traditional music retail market (and 
85% of all music merchants that have 
EAS systems), says that the lawsuit 
and delays have deprived the majority 
of music merchants in the U.S. of the 
opportunity to reduce their losses due 
to shoplifting. 

Although Sensormatic acknowl- 
edges that multiple tagging has 
worked in some industries, Debbie 



Coller, the company's director of cor- 
porate communications, says, "I don't 
think the CD packaging lends itself to 
two tags." 

At present, retailers must apply 
their own electronic tags on CDs in 
their stores or distribution centers, 
which creates higher labor costs. And 
because the tags have to be applied to 
the outside of the CD, they are easy for 
savvy shoplifters to remove. In source- 
tagging, the tags would be hidden. 

However, the music companies have 
made it clear that if they install the tags 
they will pass along the costs to retail- 
ers. When PolyGram passed on its 
costs last year, Target argued in its suit 
that the action was unfair because the 
merchant derived no benefit from Scn- 
sormatic-tagged CDs. 

Bach says, "The costs will be passed 
on. There have been no price increases 
in the business in three years. I can't 
absorb it. But the retail community 
needs to pay what they're paying cur- 
rently to do tags in-house. It's time to 
go back to the retail community and 
ascertain what that is." 




Your CD. Your baby. You're not going to trust 
just anyone to duplicate and deliver, are you? 
Except maybe someone who's spent 14 years 
managing projects and meeting deadlines. 
Someone with competitive prices, 
one of the lowest error rates in the industry 
and an international award to prove it. 



For details call 1 -800-MEGASOFT (634-2763) and ask about our 
unique packaging solutions. Visit us on the Web at http://www.megasoft.com/cdaudio.html. 
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'PRODUCERS' PRODUCER: THE MAN BEHIND A CLASSIC 

(Continued from page 1) 



you got it, flaunt it!"; "It's only a flesh 
wound, lambchop!"; "Money is 
honey!"; "I'm wearing a cardboard 
belt!"; "You getting my drift?"; "He 
who hesitates is poor!"; "Don't be stu- 
pid, be a smartie, come and join the 
Nazi party!"; and "You have exactly 
10 seconds to change that look of dis- 
gusting pity into one of enormous 
respect!" The welter of oddball apho- 
risms usually culminates in the spon- 
taneous cantillation of a couplet from 
the movie's signature song: "Spring- 
time for Hitler and Germany!/ Winter 
for Poland and France!" 

What's being declaimed, of course, 
is a much-undervalued movie classic 
that has long since outgrown its cult. 
Cited as a "Trashed Treasure" in the 
recent book "The Critics Were 
Wrong: Misguided Movie Reviews 
And Film Criticism Gone Awry" 
(Citadel Press, 1996), "The Produc- 
ers" is now a familiar presence on 
most screen comedy "10 best" lists. 

The basic plot of "The Producers" 
concerns Max Bialystock (portrayed 
by ample actor Zero Mostel), an 
aging, amiably unscrupulous Broad- 
way producer still coasting on the 
chance achievements of his salad 
days. Shifting dust in a dingy office- 
billet just a short stumble off Shubert 
Alley, Bialystock spends his time 




Lyndon Johnson, Glazier, and John F. 
Kennedy at Eleanor Roosevelt's 65th 
birthday celebration in 1949. 



booking shakedown-minded play- 
dates on his sagging casting couch, 
where he nuzzles sex-starved old bid- 
dies in order to bilk them out of 
financing for his nonexistent stage 
projects. Bialystock's sleazy inter- 
ludes are only occasionally interrupt- 
ed by visits from a rent-collecting 
landlord, other hastily scheduled 
trysts, or the periodic arrival of pesky 
bookkeepers. On the fateful after- 
noon when all such forces converge, 
the physically, morally, and fiscally 
overtaxed Bialystock is forced to con- 
front the imminent collapse of his iffy 
enterprise. 

Leopold Bloom, a neurotically 
repressed accountant (embodied by a 
wild-haired, bug-eyed, young Gene 
Wilder), quickly grasps the depths of 
Bialystock's professional rat hole, 
permitting himself the guiltily mis- 
chievous observation that, for a man 
in Bialystock's straits, redemption 
from total ruin is "simply a matter of 
creative accounting." 

How so? Bialystock importunes. 

"If he were certain that the show 
could fail," Bloom replies, "a man 
could make a fortune. Let's assume 
just for the moment that you are a 
dishonest man." 

"Assume away," Bialystock encour- 
ages. 

"You simply raise more money than 
you really need," says Bloom. "If you 
were a really bold criminal . . . you 
could have raised a million dollars, 
put on a $60,000 flop, and kept the 



rest." 

"But what if the play's a hit?" Bia- 
lystock wonders. 

"Well, then you go to jail," Bloom 
assures. "See, once the play's a hit, 
you have to pay off all the backers, 
and with so many backers there could 
never be enough profits to go 
around." 

"So in order for this scheme to 
work," Bialystock surmises, "we have 
to find a sure-fire flop!" 

Thus is implanted the nefarious 
notion of deliberately mounting the 
worst musical in Broadway history, 
penned by the lousiest hack play- 
wright in Christendom, guided by the* 
most talentless director ever to post a 
casting call (i.e., Roger Debris, played 
by Christopher Hewett — "He's the 
only director," Bialystock brags, 
"whose plays close on the first day of 
rehearsal!"), and starring the delud- 
ed dregs of the theater world's rank 
unemployables (Dick Shawn portray- 
ing an inexplicably hippie-dippy 
Hitler with an effeminate redneck 
streak). The cost of the calculated 
miscarriage is to be absorbed via Bia- 
lystock and Bloom's subterfuge of 
selling some 25,000% of the produc- 
tion to gullible dowagers. 

Rifling through Bialystock's pri- 
vate athenaeum of slush-pile scripts 
in search of the ultimate dramaturgic 
debacle, they discover literary unsa- 
voriness in extrenm in the overmuch 
manuscript of a West Village fascist, 
Franz Leibkind (Kenneth Mars), 
whose homage to his beloved Fiihrer 
is titled "Springtime For Hitler: A 
Gay Romp With Adolph And Eva At 
Berchtesgaden." 

How, Bialystock and Bloom exult, 
can the^ fail to fail with such "a dis- 
aster, a catastrophe, an outrage" for 
thespian fodder?! 

Yet they do, simply because 
"Springtime For Hitler" is too sub- 
limely asinine for an aghast public to 
ignore. Characterized by the jaw- 
droppingly tasteless goose-step 
choreography of its Busby Berkeley- 
esque dance routines, the show that 
dares celebrate "Hitler with a song in 
his heart" becomes an unqualified 
smash, thereby landing the swindling 
producers in the slammer. 

No mere plot synopsis of "The Pro- 
ducers" could prepare audiences for 
the experience of the film itself, 
whose proceedings are so crammed 
with brash quips, boorish nuance, and 
profuse peculiarity that it's one of the 
few cinema romps that proves far 
more hilarious on the 12th or 24th 
viewing, making it a natural for 
revival houses as well as the home 
video market that emerged in the late 
1970s. (The film was issued on video 
by Nelson Entertainment/Embassy 
Home Entertainment "in 1987 and is 
available on laserdisc from the New 
York-based Voyager Co.) 

"The Producers" marked the 
screenwriting and directorial debut 
of former TV sketch comedy writer 
Mel Brooks, with the belief that 
Glazier invested in the fledgling 
writer/director forever altering the 
thrust of Brooks' career. 

"It is like a great ending to a great 
movie, with big music, to see 'The 
Producers' being entered into the 
Library of Congress," says Brooks, 
"because we scrambled and scratched 
to bring it into existence. And Sidney, 
I love that guy. He really is responsi- 
ble for my film career, for giving me 
that leg up and helping me. Very few 
guys helped me at the beginning. Sid- 
ney was the only one who did it, and I 
really owe that guy a lot" 




Eleanor Roosevelt and Glazier present 
a $100,000 check for cancer research 
to Dr. William Gardner, top. Poster for 
"The Eleanor Roosevelt Story," 1965, 
below. 



LOVE AND AMBIVALENCE 

There are many others who owe 
inspirational debts to the producer of 
"The Producers," whose cinematic 
skiick became the inspiration for 
dozens of derivative catch phrases 
and Madison Avenue advertising cam- 
paigns, like the "If you've got it, 
flaunt it" pitch Lois/USA graphic 
designer George Lois conceived for 
Braniff Airlines. The film's outre" ora- 
tory is likewise echoed in the titles 
and liner texts of various rock and 
pop albums over the years, ranging 
from Sam Phillips' 1996 "Omnipop 
(It's Only A Flesh Wound 
Lambchop)" to George Harrison's 
1974 solo album "Dark Horse," whose 




Glazier and Jacqueline Kennedy 
attending the premiere of "The 
Eleanor Roosevelt Story" in 1965 at 
New York's Cinema Rendezvous The- 
ater. 



jacket centerfold opened to show a 
photo of Harrison and actor Peter 
Sellers strolling around Harrison's 
Friar Pari* estate in Henley-on- 
Thames, England. A bubble above 
their heads quotes from Bialystock's 
carefree line to Bloom: "Well Leo, 
what say we promenade through the 
park!" 

As Harrison explained to this 
writer in 1987, "[Sellers] was a con- 
siderable influence on my getting into 
the film world [with HandMade 
Films, launched by Harrison in 1979], 
because Peter used to come to my 
Henley house with all these 16 mm 
films and we'd sit 'round and have 
dinner and watch. His favorite pic- 
ture — which has been mine ever since 
Peter showed it to me — was Mel 
Brooks' 'The Producers.' You have to 
see it 15 or 20 times to appreciate all 
the mad, witty dialogue. To go back 
to HandMade Films, I just wish we 
were making 'The Producers' all the 
time, and with the same cast!" 

For Sellers' part, he was so taken 
with the movie (which he discovered 
accidentally during a private screen- 
ing when a new Federico Fellini film 
was unavailable) that, as Glazier 
notes, "he ran full-page ads in The 
Hollywood Reporter and Variety — he 
was a lovely man, crazy, but lovely." 

Since Sellers was the coolest comic 
film actor of the '60s on the strength 
of "Dr. Strangelove; Or, How I 
Learned To Stop Worrying And Love 
The Bomb" as well as the "Pink Pan- 
ther" movies, the jacket copy for 
RCA's "The Producers" soundtrack 
album plucked the choicest portions 
of Peter's lavish praise: "Last night I 
saw the ultimate film . . . Brilliantly 
written and directed by Mel Brooks, 
it is the essence of all great comedy 
combined in a single motion picture. 
Without any doubt, Mel Brooks dis- 
plays true genius in weaving togeth- 
er tragedy-comedy, comedy-tragedy, 
pity, fear, hysteria, schizophrenia, 
inspired madness, and a largess of 
lunacy with sheer magic. The casting 
was perfect. Those of us who have 
seen this film and understand it have 
experienced a phenomenon which 
occurs only once in a lifetime." 

But for those who didn't under- 
stand it, The New York Times review 
on March 19, 1968, by Renata Adler 
mirrored more closely the prevailing 
critical perplexity toward the blunter 
aspects of the film's baroque style. 
"Some of it is shoddy and gross and 
cruel; the rest is funny in an entirely 
unexpected way," Adler asserted, 
concluding, " 'The Producers' leaves 
one alternately picking up one's coat 
to leave and sitting back to laugh." 

Which, of course, was exactly the 
movie's intention, its own moral and 
emotional ambivalence in sync with 
the uncertain social mood during 
1968 — a year that would see the 
domestically demoralizing Tet Offen- 
sive by the Viet Cong in Vietnam, 18 
well as draft card burning, the assas- 
sinations of Dr. Martin Luther King 
Jr. and Bobby Kennedy, race riots, the 
moon-circling flight of Apollo 8, the 
remarriage of Jacqueline Kennedy to 
Greek shipping magnate Aristotle 
Onassis, and the opening of the 
acid-, peace-, and oral sex-champi- 
oning rock musical "Hair." Whether 
watching White House incumbent 
Lyndon Johnson renounce a second 
full term as he drowned in the Viet- 
nam quagmire, or witnessing presi- 
dential bids by George Wallace and 
Richard Nixon based on rallying fel- 
low citizens' hatred or fear of one 
another, America in '68 was no 



stranger to the grotesque misappli- 
cations of power that "The Produc- 
ers" satirized. 

Considering leading critics' con- 
flicted attitude toward the picture 
(The New Yorker's Pauline Kael 
observed that "for satire of the the- 
ater as good as Brooks' gags at their 
best, one can endure even the rank 
incompetence and stupidity of most of 
'The Producers' "), both Glazier and 
Brooks expected to find an empty 
house on opening day of its exclusive 
New York run at the Fine Arts The- 
ater on East 58th Street. 

"Sidney and I went over to the first 
show, and it was packed — in the 
morning!" says Brooks with raspy 
bluster. "You couldn't get a seat! It 
ran for a year in New York and a year 
in L.A., but it caught on nowhere else 
in the country, except maybe a little 
bit in Chicago." 

Which only redoubled industry 
astonishment at Academy Awards 
time, when "The Producers" earned 
two Oscar nominations — Gene Wilder 
for best supporting actor and Mel 
Brooks for best story/screenplay 
written directly for the screen. Most 
surprising of all, novice screenwriter 
Brooks won, beating out heavyweight 
competition like Stanley Kubrick and 
Arthur C. Clarke for "2001: A Space 
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Mflton Berle and Phyllis Diller present 



Glazier with the Oscar for "The 
Eleanor Roosevelt Story." 



Odyssey" and John Cassavetes for 
"Faces." 

Now, as we approach the 30th 
anniversary of the fateful day (May 
22, 1967) that shooting started in New 
York on a film project that no partic- 
ipant really ever felt confident would 
be released, it seems only fair that 
the man most responsible for making 
that cockamamie dream a reality 
should be permitted to offer his own 
untold account of the production that 
became "The Producers." * 

"A lot of people had turned me 
down," recalls Brooks. "Sidney de- 
serves a lot of salutes and credit at 
this point." And it was Glazier's own 
difficult personal journey from obscu- 
rity that left him uniquely qualified 
for and sympathetic to Brooks' vision 
of a cruel, capricious, yet unexpect- 
edly tender w r orld as captured in "The 
Producers." 

"Naturally the film was ridiculous," 
says Glazier, "and the deception that 
takes place within the movie was 
shocking, with Bialystock trying to 
screw those old women out of their 
savings; not to mention his hunger for 
cash, calling the stacks of money 'my 
babies.' This was basic, animal stuff, 
but actually very human in its re- 
sponses, too. The story of how Mel 
and I got involved in the thing is so 
strange, all a bunch of accidents and 
coincidences, that I'd always thought 
nobody would believe any of it, any- 
how. So why the hell should I bother 
(Continued on next page) 
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telling my side?" 

Brooks thinks he knows why. "He- 
cause, unlike Sidney," he says, "most 
movie executives and producers are 
usually boring and dull and not well 
read. They don't care about art or 
painting, they just care about profits. 
But Sidney was always an artist; you 
could talk about anything with him — 
great literature, life, and love. 

"I moved out to L.A. in 1972 to do 
the 'Blazing Saddles' picture and 
stayed," Brooks says, "but I miss New 
York because New York to me is a 
European city where you can sit and 
have coffee and talk all night. To me. 
New York is Sidney Glazier: witty, 
bright, sophisticated, tolerant, good 
company — with occasional flashes of 
temper from honest points of view — 
and then you hug and kiss after it. 

"Ultimately 'The Producers' was 
very much a New York movie," 
Brooks continues. "And Sidney was 
my father and my brother while we 
did it, and he held my hand. I wonder 
if anyone ever did that for him?" 

ESCAPE FROM THE ORPHANAGE 

"Basically, I grew up in an orphan- 
age, the Hebrew Orphan Home on 
Green Lane in Philadelphia," says 




Zero Mostel. Kenneth Mars, and Gene 
Wilder in a scene from "The Produc- 
ers." 



Glazier, passing a sunny afternoon 
sipping cappuccino in a quiet bistro 
on Manhattan's Upper East Side. 
"But I didn't start out in that terrible 
place. I was put there." 

Born May 89, 1916, Sidney was the 
second of three sons by Jake Glazier 
and the former Sophie Sehekid, a 
young Russian-Polish couple from 
Minsk who emigrated to America 
around 1912. Jake, a prospering car- 
penter, owned three houses on Moun- 
tain Street when he died suddenly in 
the national influenza epidemic of 
1918 (which killed some 20 million 
people). Shortly afterward, Sophie 
fell in love with another man, Solomon 
Levick, who already had three chil- 
dren of his own. 

"Basically, this man didn't care to 
raise me or my two brothers," says 
Glazier, "and my mother, in her awful 
irrationality, decided my brothers and 
I would Ik* better off in this orthodox 
Jewish institution. Her reasoning and 
the pain it brought us both remain 
incomprehensible, unfathomable. I 
was 5 at the time, my younger broth- 
er Harry was 4, and my older broth- 
er Tom was almost 7. 

"Back then, you were supposed to 
have no living parents in order to be 
admitted to an orphan home; years 
later, we learned that she actually 
paid to bend the rules. I can still see 
the glow of the globe-shaped desk 
lamps on either side of the police 



chamber where these matters were 
decided, and we w r ere sent away. 

"My mother, she'd come in tears 
every Sunday to visit and bring us 
strudel. When 1 was 12, 1 had appen- 
dicitis, and I made her promise to 
take me out of the orphanage after 
the operation, but she didn't. 

"I always planned to run away from 
the home, but my brother Tom, who 
also hated the place — with its constant 
chill, lousy food, and bare beds — was 
the one who left first. As an innocent 
kid, I was molested sexually by a guy, 
a do-gooder volunteer at the orphan- 
age, and I ran away once but came 
back, having nowhere else to go. 

"I eventually took off for good w'hen 
1 was 15. My mother let me stay with 
her second family for just a month, 
but then I had to go. Luckily I found 
a job for $9 a week as an usher at the 
Bijou, a burlesque theater on Eighth 
and Race streets in Philadelphia, and 
was able to rent a room." 

It was at the Bijou that Glazier dis- 
covered films. "They'd have 'last run' 
movies in between the stage acts, 
which were usually baggy-pants 
comics and exotic dancers. The first 
motion picture I ever saw was a doc- 
umentary called 'Inside Africa.' I in- 
stantly realized that films would 
always be the loveliest and best 
escape from the troubled life I inher- 
ited." 

Sidney's younger sibling, Harry, 
would go on to be a successful cloth- 
ing salesman, leading an otherwise 
unassuming life until he died of can- 
cer at 38, Older brother Tom Glazer 
(he dropped the "i" from his sur- 
name), rapidly gained fame as a 
broadcaster, composer, and recording 
artist. A former tuba player in an ad 
hoc orphanage ensemble, he took up 
the string bass in military and jazz 
bands and then became a guitar- 
ist/folk singer specializing in novelty 
songs. 

Tom hosted his own ABC radio pro- 
gram from 1945 to 1947, making his 
New York Town Hall concert debut in 
1948. He's the author of a host of clas- 
sic American folk and pop standards, 
including "A Dollar Ain't A Dollar 
Anymore," "Old Soldiers Never Die," 
"A Worried Man," "Melody Of Love," 
"More," "Till We Two Are One," and 
"Skokiaan (South African Song)," 
which became a hit during 1954 for, 
by turns, the Four Lads, Louis Arm- 
strong, Ray Anthony, and Perez 
Prado and was a showpiece for jazz 
great Johnny Hodges on his excellent 
"Used To Be Duke" album for Verve. 
Glazer also wrote the score for "A 
Face In The Crowd," the hit 1957 
movie written by Budd Schulberg and 
directed by Elia Kazan. 

Billed as Tom Glazer & the Do- Re- 
Mi Children's Chorus, he also made 
frequent appearances with the 
Philadelphia Orchestra and issued a 
series of popular children's albums in 
the late 1950s and early 1960s on the 
Washington and Wonderland labels, 
including "Tom Glazer Concert" and 
"Songs Children Sing In Latin Amer- 
ica." Signed in 1963 to Kapp Records, 
Glazer notched a No. 14 Hot 100 sin- 
gle that summer with "On Top Of 
Spaghetti," a parody of "On Top Of 
Old Smokey" ("On top of spaghet- 
ti/All covered with cheese/I lost my 
two meatballs/When somebody 
sneezed"). Among his many well- 
received music books and anthologies 
is "Tom Glazer's Treasury Of Folk- 
songs For The Family." 

As for the other remnants of Glaz- 
er's own shattered family, his 
estranged mother died in the late 
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1930s and his brother Sidney would 
build a career that would intersect 
with the music and motion picture 
industries, albeit by a much more cir- 
cuitous route. 

"Besides my job at the Bijou," Sid- 
ney remembers, "I made extra money 
steering patrons leaving the bur- 
lesque show to a local madam who ran 
a house of prostitution. I'd get half of 
any fee I quoted them over the cheap- 
est price of $2; I'd I write a Roman 
numeral code on the back of the card 
I'd hand over with the house's 
address, and when they'd hand it to 
the madam, she'd turn it over and see 
the rate I'd given them." 

Glazier worked his way up to 
become the traveling tour coordina- 
tor for the five-theater Independent 
Burlesque Circuit owned by one Izzy 
Hirst, later managing the Mayfair 
Theater in Dayton, Ohio. Enlisting in 
the Army shortly before the Japan- 
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ese bombed Pearl Harbor in 1941, the 
newly married Glazier was shipped 
overseas in World War II as a second 
lieutenant. "I commanded 100 black 
troops in Darwin, Australia, and New- 
Guinea for almost four years," he 
says. "We were a truck company, a 
support unit of the 380th Bomb 
Group, carrying live ammunition to 
the B-24 planes in the Air Corps." 

BREAKING INTO SHOW BIZ 

Receiving his honorable discharge 
in San Francisco in 1945, he granted 
his first wife a divorce ("It was sad; 
we hardly knew each other," he says) 
and made his way back east, finding 
an apartment off Central Park West 
in Manhattan. "I met and moved in 
with a woman who was a nymphoma- 
niac," he confides. "She drove me 
crazy." 

An acquaintanceship with a West 
Side club owner led to a post as night 
manager at the Apollo Bar on 125th 
Street. "That's when I first smoked 
pot, saw Duke Ellington play, and met 
Billie Holiday," says Glazier. "Elling- 
ton would come in with Holiday, who'd 
usually get up and sing a couple of 
songs, like 'Strange Fruit,* and when 
Ellington was going away to England 
in *48 |to tour with a variety show], 
some of the musicians who stayed 
behind needed a place to hangout." 

Glazier allowed saxophonist 
Hodges to use a back room in which 
he could drill a small combo that 
included Lawrence Brown, Sonny 
Greer, and other chums. As a result, 
the Apollo Bar was continually 
packed, and Hodges found the confi- 
dence to take a band out on his own 
in 1951. 

Sidney, meanwhile, had the good 
fortune to hit the numbers game at 
the same time he found a day job 
under the G.I. Bill as an apprentice 
jeweler at an upscale store on Madi- 
son Avenue. When a Harlem bookie 
strolled into the posh shop to pay him 
$(i00 on a dollar l>et ("In those (lays," 
Glazier explains, "$600 was like 
$6,000"), he suddenly found himself 
free financially to plot his own des- 
tiny. 

Glazier left the jewelry business, 
and, through a left-wing accountant 
friend, he took a position selling 
bonds at 4^ for the new state of 
Israel. The charismatic and idealistic 
orphan proved a natural fund-raiser 
and was soon a star in the organiza- 
tion. That success led to an offer to 
become executive director of the 
Eleanor Roosevelt Cancer Founda- 
tion, where he also excelled. 

"At this point in my life, I'd had 
four years of analysis to deal with the 
tragedy and abuse I knew as a kid," 
says Glazier, "and I was in a better 
position to empathize with other peo- 
ple's pain. Given my left-wing politics, 
I had thought that Eleanor Roo- 
sevelt's crusade in the United Nations 
to get the Universal Declaration of 
Human Rights adopted [on Dec. 10, 
1948] was extraordinary, and my 
experiences in Israel meeting Jews of 
every race and color made me grasp 
the greatness of such international 
gestures. 

"So after I got the directorship of 
her cancer foundation. I got to know 
Mrs. Roosevelt, a wonderful but high- 
ly independent lady who'd pull your 
hand down in the street when you'd 
try to hail a cab for her, hurrying off 
to grab the taxi on her own. I came to 
understand her background, how she 
was rejected by her family as a girl, 
them treating her like the ugly duck- 
ling, and how she had to get past the 



later emotional rejection in her mar- 
riage with | President) Franklin Roo- 
sevelt in order to make a life for her- 
self. As 1 learned these things, her 
courage really touched me, and we 
became good friends." 

When Roosevelt died in 1962, the 
deeply saddened Glazier felt her lega- 
cy remained underappreciated. 
"There had been no major biogra- 
phies of her or Franklin at that point, 
and she was still a controversial fig- 
ure," says Glazier, "with her private 
life and the E<OOtfl of her personal drive 
still publicly undiscussed. I felt there 
should be a movie about her, a docu- 
mentary of the kind that fascinated 
and uplifted me as a kid. but I still 
didn't know what the hell a movie 
was! After reading a beautiful eulo- 
gy of her in The Nation by Archibald 
MacLeish" — the distinguished poet. 
Harvard professor, and former assis- 
tant secretary of state who drafted 
the constitution of UNESCO — "I con- 
tacted him, visited him in Conway, 
Mass., and asked if he'd write the 
script for the project." 

It took Glazier two years to raise 
the $90,000 necessary to fund the 
documentary, which was culled from 
existing footage that Roosevelt's son 
James authorized him to use from 
public and private sources around the 
world. Glazier also persuaded noted 
journalist Eric Sevareid and 
Eleanor's cousin and childhood com- 
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panion, Mrs. Francis Cole, to provide 
additional narration. 

The remarkable results, which 
Glazier edited and organized in close 
collaboration with director Richard 
Kaplan, were revolutionary in their 
intimacy and mood-building momen- 
tum, the production utilizing inventive 
panning effects and narrative tech- 
niques that would l>e familiar 40 years 
later when employed in documen- 
taries like Ken Burns' "The Civil 
War." 

As New York Times film critic 
Bosley Crowther wrote after its pre- 
miere in November 1 9fi5, "Tears have 
not trickled so frankly and unasha- 
medly from my eyes and pride has not 
surged so strongly and sincerely in 
my heart while watching a motion pic- 
ture ... It is inconceivable to me that 
anybody could fail to be touched and 
exalted by this film. It has a quality 
of truthfulness and eloquence that 
should cancel all prejudice." 

Voters at the 1965 Academy 
Awards concurred, presenting 
Glazier with the best documentary 
feature Oscar for the American 
International film 'The Eleanor Roo- 
sevelt Story." 

Glazier also found a new love dur- 
ing the shooting of "The Eleanor Roo- 
sevelt Story," marrying production 
assistant Yungmei Tang on Thanks- 
giving Day 1964, with their child, 
Karen, arriving a year later. Tang 
was the daughter of novelist Han 
Suyin, whose "Lowe Is A Many-Splen- 
dored Thing" had been the top box- 
office attraction of 1955 in its film 
version, earning an Academy Award 
(Continued on next page) 
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nomination for best picture (it took 
the Oscars for title song, score, and 
costuming). 

HOOKING UP WITH MEL 

Having leapt to the creative pinna- 
cle of his new profession. Glazier 
enjoyed immediate status as a person 
who could do the impossible with a 
modicum of resources. Enter Mel 
Brooks, a 10-year veteran of the TV 
writing staff for Sid Caesar's "Your 
Show Of Shows" and its follow-ups, 
who had recently co-created the "Get 
Smart" TV comedy series with Buck 
Henry. 

Brooks' agent, Barry Levinson (not 
to be confused with the writer/director 
of the same name), was a good friend of 
Glazier's. Levinson told Glazier that 
Brooks was an overnight Oscar phe- 
nom, too (Brooks and Carl Reiner hav- 
ing collaborated on the improvisational 
cartoon short "The Critic," which 
copped its golden statuette in 1963) and 
that they should meet. 

Levinson informed Brooks that 
Glazier was a miracle worker who 
could get anything off the ground — 
even the bizarre "Springtime For 
Hitler" concept Brooks had been tin- 
kering with for four years as a novel, 
then a play, and most recently as a 
film property. 

"United Artists had already turned 
the idea down," says Brooks. "They 
said it was Borscht Belt humor. I 
believe that someone at Universal, 
maybe it was I MCA/ Universal Pic- 
tures president] Lou Wasserman, 
said he liked it, but said, 'Would you 
change it to Mussolini, who is more 
attractive than Hitler?' I said, 
'What?! A lot of people sorta liked 
Mussolini — but everybody hated 
Hitler. That's the point! We need that 
hatred!' 

"So I was getting nowhere," Brooks 
continues, "and there were a couple 
of years there where 1 was really 
broke; I couldn't make a living. Sid- 
ney was presented to me as the 
answer; he was the white knight. 1 
went to his office with Barry, who 
said, 'I want you to hear Mel talk 
about his script.' 

"Sidney said to me, 'Do you have 
time?' and I said, 'I have all the time 
in the world, I'm unemployed!' So he 
was eating lunch; he had taken a bite 
of tuna fish on rye and swallowed it 
down with some coffee when I began 
to sing 'Springtime For Hitler.' He 
exploded; the tuna fish and coffee 
were all over his office. He fell off his 
chair, he was hysterical, and he said 
the movie was funny, touching, and 
said a lot about greed vs. love and was 
a very important movie. So I ran with 
him; I was very grateful." 

"The truth is, nobody would go 
near Mel for a feature picture," says 
Glazier. "He did everything off the 
top of his head in television, for the 
Sid Caesar show and elsewhere, but 
he had a remarkable sense of how to 
create humor in the moment, which is 
why I loved it when he acted out the 
script for me, improvising the unfin- 
ished parts from a three-page synop- 
sis, doing all the German accents. 

"Even when we shot the movie, I 
never had a real script until we were 
done. We just got pages every day 
from Mel's secretary, a woman named 
Alfa-Betty Olsen, who sat up all 
night, typing 'til dawn. But I laughed 
so much during that first meeting in 
my office that I thought I had pissed 
in my pants until I looked down and 
saw I'd only spilled my coffee. Never 
laughed so hard in my life." 

Budgeting the film at $1 million, 



Glazier flew to Florida with Brooks 
to meet with some backers who'd 
regretted turning him down for "The 
Eleanor Roosevelt Story" (this time 
they bit), but he looked to indepen- 
dent producer Joseph E. Levine for 
the largest share of the financing — 
$500,000. 

A struggling New England theater 
owner turned distributor, the Boston- 
born Levine had made a killing with 
his newly formed Embassy Pictures 
in the late 1950s, buying up, dubbing 
in English, and then remarketing 
Italian muscle epics like "Hercules" 
and Japanese sci-fi matinee grist like 
the "Godzilla" series. 

"This was a time when Levine 
wanted to do more than 'Hercules Un- 
chained,' " says Brooks. "In the same 
year he made a deal to do 'The Grad- 
uate,' 'The Lion In Winter,' and 
'Springtime For Hitler,' but he said, 
'You've got to change the title. Most 
of the people I know in distribution 
will never put "Springtime For 
Hitler" on their marquees — they just 
won't do it.' So I went along with sim- 
ply naming it 'The Producers.' 

"Levine didn't want me to direct it, 
though. I convinced him, explaining 
that I was a floor director for 'Your 
Show Of Shows' and knew how to 
physically direct comedy sketches 
and get humor from people like Sid 
Caesar and Imogene Coca. Later, he 
blew a gasket when I said he had to 
give me final cut. He said, 'Your first 
movie, final cut?! Who do you think 
you are, Attila the Hun?' But he gave 
in, and I've never relinquished it on a 
movie since." 

Back in 1963, Brooks had impul- 
sively promised Wilder the part of 
Leopold Bloom, borrowing the char- 
acter's name from James Joyce's 
"Ulysses." At the time, Wilder was on 
Broadway, playing the small part of 
the chaplain opposite Brooks' wife, 
Anne Bancroft, in Bertolt Brecht's 
"Mother Courage." 

Brooks recalls, "Gene used to sit in 
the dressing room with Anne and I at 
the Martin Beck Theater and say, 
'Why are they laughing at me? My 
big speech is not supposed to be 
funny, it's supposed to be touching!' I 
said, 'Ah, so what? You are a natural 
comic, you look like Harpo Marx! 
What else do you want? And when I 
told him about the part of Leo Bloom, 
he said, 'Oh, come on, when it comes 
to movies, no one will ever think of 
me.' But I talked him into it." 

The next objective was securing 
Sidney's first choice for Bialystock, 
Zero Mostel. Glazier knew Mostel 
from Zero's dark days as a blacklist- 
ed actor during the McCarthy era, 
when Glazier kept him afloat by buy- 
ing his paintings and getting his lec- 
tures booked at B'nai B'rith meet- 
ings — "Talking funny in front of old 
Jewish women," in Glazier's words, 
"for $500 a night." Sidney sent Mos- 
tel's lawyer 60 pages of Brooks' script 
but gut no response. 

"A month later," says Glazier, "Mel 
and I went to the theater to see the 
stage comedy 'Don't Drink The 
Water,' and Mostel and his wife were 
sitting in the row directly in front of 
us. I tapped Zero on the shoulder and 
said, 'You son of a bitch! I, your dear 
friend, send you a script that's per- 
fect for you, and you don't even have 
the decency to reply?!' 

"Mostel got red in the face, turned 
to his wife, Kate, who was really his 
main adviser, and said, 'What is Sid- 
ney talking about?' Turns out that his 
attorney had hated the script and 
never showed it to him. That snake in 



the grass!' Mostel yells, right in the 
theater. I sent the script to his house 
the next morning." 

"Kate read it," Brooks recalls, "and 
told me, 'He's doing it!' I said, 'What 
did Zero think?' She said, 'I haven't 
talked to him yet, but I am telling 
you, he is going to do this!' She loved 
it so much." 

PROBLEMS WITH ZERO 

Once Zero arrived on the set, how- 
ever, he turned into what Glazier calls 
"an absolute horror." 

"He was brilliant in the part, but he 
actually quit once in the middle of the 
picture," says Glazier. "I was at the 
dentist when it happened, and I had 
to run over to the set, holding my 
bloody mouth, spending an hour get- 
ting Zero and Mel to agree. This 
occurred in the middle of the scene 
around the fountain at Lincoln Cen- 
ter — something about the water made 
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Zero angry. I'd gone to a lot of trouble 
to get Lincoln Center to let us use the 
fountain, and I wanted to keep that 
scene because it cost us nothing! 
Afterward, I went backstage at 'A 
Funny Thing Happened On The Way 
To The Forum,' the Broadw T ay show 
Mostel was in at the time, and I paci- 
fied him. I'd taken my daughter, 
Karen, to help me melt his heart, and 
as we were leaving, I turned to this 
sweet little child and I said, laughing, 
'Didn't Daddy tell you Zero was an 
impossible old fart?' " 

"It was very tough," Brooks agrees. 
"Zero had a mind of his own. I was a 
first-time director; he was a big 
Broadway star. He wasn't about to lis- 
ten to a little xhmeck from Brooklyn. 
I was firm and finally got everything 
I could get out of him by shaming him 
into it, because I would do the part 
almost as good as he did it, and then 
he would get angry and top me." 

When Mostel wasn't going AWOL, 
the production was usually running 
into other snags and obstacles, with 
Brooks relying on Glazier as "the real 
engine and the motor and the power" 
behind the problem -solving. 

"Joe Levine would look at the rush- 
es every evening and frown," says 
Glazier. "Somebody in his company 
would usually call and say, 'The boss 
doesn't like it.' After a while, I got 
exasperated and answered, 'So he 
doesn't like it. What the hell does he 
want for half a million?' " 



"Every time we needed money or 
more materials, Sidney somehow 
found it," says Brooks. "There is a 
forager-soldier called Stanislaus 
Katczinsky in the book 'All Quiet On 
The Western Front,' who always finds 
some bread or eggs in the farms for 
his fellow troops. My nickname for 
Sidney was Katczinsky. I'd say, 
'Katczinsky, I need better costumes 
or money for another ad!' 

"I'll never forget the night we were 
shooting the scenes at the 48th Street 
Theater for the crowds attending the 
'Springtime For Hitler' premiere who 
were coming out stunned during the 
intermission break. We only had 11 
people on the sidewalk and my assis- 
tant was making excuses, but Sidney 
ran around the theater district and 
got me a dozen or two more extras 
right on the spot." 

Amazingly, Glazier brought the 
film in under budget, at $941,000, but 
he couldn't rustle up a receptive 
crowd for the initial public screening 
of "The Producers," which took place 
Nov. 22, 1967, in Philadelphia. 

EVEN THE BAG LADY FELL ASLEEP 

"The screening was on a snowy 
evening," Glazier recalls, "and in all, 
including the Embassy people, there 
were about 38 people in the audience. 
Nobody laughed. Joe Levine turned 
to me and said, 'You and Brooks are 
full of shit. Stick this picture up your 
ass!' " 

"Levine walked over to me," says 
Brooks, "and he said, 'We have got to 
talk about if we should open this or 
not.' He pointed to a bag lady in the 
audience and said, 'Look, even she fell 
asleep!' I was very depressed, and as 
I came home with Sidney, I thought 
maybe this project I'd worked on for 
10 years would never happen after all. 
But Sidney didn't agree; he never 
quit." 

When it came time to accept his 
screenwriting Oscar for "The Pro- 
ducers," at April *fi9 ceremonies at 
the Dorothy Chandler Pavilion in Los 
Angeles, Brooks was as humble, 
grateful, and taciturn as an embat- 
tled comic idealist could manage. Tak- 
ing the award from presenters Don 
Rickles and Frank Sinatra, Brooks 
announced, "I'll just say what's in my 
heart: ba-bump, ba-bump, ba-bump." 

Glazier, meanwhile, continued 
believing in Brooks. "Incredibly," 
Brooks says, "he went out during the 
early run of 'The Producers' and 
raised another $900,000 for me to go 
to Yugoslavia to make my next script, 
'The Twelve Chairs,' an arcane com- 
edy about early Soviet history! No 
one else could have ever done that." 

Indeed, Glazier roared onward as 
if he were Hollywood's most self- 
empowered mogul, creating a distri- 
bution company called Universal 
Marion Corporation Pictures to han- 
dle a host of well-regarded movies, 
including "Quackser Fortune Has A 
Cousin In The Bronx," starring 
Wilder and Margot Kidder; Luis 
Bunuel's "The Milky Way"; the styl- 
ish horror-suspense thriller "The 
Bird With The Crystal Plumage"; the 
post-holocaust satire "Glen And Ran- 
da"; and a half-dozen other strong 
films. Glazier also brought his pro- 
ducer's affinity for documentaries to 
a 1969 comedic spoof of the form 
called "Take The Money And Run." 
which was director Woody Allen's 
first original feature. 

Afterward, Glazier turned his hand 
to television, winning a Peabody 
Award for "Catholics," a 1973 drama 
about traditionalism vs. reform in the 



post-Vatican II church, starring Mar- 
tin Sheen and Trevor Howard and 
directed by Jack Gold. It was during 
this period that Glazier's second mar- 
riage foundered, and he was forced to 
choose between following Mel Brooks 
to California or staying in New York 
to be near his only child. 

"Mel really wanted me to accompa- 
ny him out West," says Glazier. "He 
wanted us to keep going together and 
work on 'Blazing Saddles' and so on. 
But when Yungmei and I broke up, 
Karen w : as about to turn 6, and I 
couldn't face leaving her behind or 
only seeing her a portion of every 
year. I felt that my daughter needed 
me, and having been an orphan, I was 
determined history wouldn't repeat 
itself." 

"California may be healthier 
because of its diet," Brooks advises, 
"but it is not so healthy for the mind. 
I understood and respected Sidney's 
decision." 

And so Glazier remained in Man- 
hattan, looking after various business 
interests, fostering a lasting friend- 
ship with his ex-wife, and helping 
raise their daughter, who's now mar- 
ried, pregnant, and teaching first- 
year creative writing in Massachu- 
setts at Williams College, her alma 
mater. 

As for Glazier himself, he still goes 
to the movies, reads voraciously 
("Some scripts, yes, that I consult on, 
but mostly good novels by people like 
my buddy Brian Moore and any 
decent biographies I can find"), and 
he occasionally catches his old films 
on the late show or PBS. "The 
Eleanor Roosevelt Story" aired on 
New York's W NET-TV opposite the 
'97 Academy Awards telecast, and the 
producer channel-surfed between the 
two as the spirit moved him. 

As a rule. Glazier avoids the lime- 
light (it took a decade to coax him into 
this interview). Yet he continually 
finds himself beckoned back into its 
glow by sudden outpourings from 
fans, particularly younger devotees 
of "The Producers," who tell him that 
the comedy's rabid following now 
includes touring rock bands like 
R.E.M. and Elastica. which find the 
movie a dependable hotel/bus diver- 
sion. 

And sometimes unsolicited public 
reactions to "The Producers" com- 
bine the personal and the profes- 
sional in ways only Glazier could 
have made possible. For instance, in 
March of this year, while having din- 
ner at the fashionable Indochine 
restaurant in West Hollywood. Calif.. 
Glazier was recognized by actor 
Harvev Keitel, who introduced him- 
self. 

Keitel explained that back in the 
summer of 1967, while a starving 
unknown actor in New York, he'd 
been an extra for "The Producers," 
hired to appear on camera in the 
sidewalk crowd scene during inter- 
mission at the "Springtime For 
Hitler" premiere. Unfortunately, the 
assistant director had wanted to 
remove Keitel from the shot because 
he wasn't wearing a tuxedo. 

Hearing the dispute, Glazier 
stepped in and told the A.D., "He's 
wearing a dark overcoat, so he looks 
OK. He can stay." 

"Because of you," Keitel told 
Glazier. "I was in a movie for the 
first time in my life — and you paid 
me 35 bucks!" 

"On the contrary, young man. I 
paid you 25 bucks," corrected 
Glazier, giving Keitel a hug, "and you 
were worth every penny!" ■ 
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1 ALL BT MYSELF (ItK Carmwi. BMI/Songs Of 
Poly&am Irl I. BMI I HI 

0 8ARELY BREATHING (Duncan She*. BMI/Happ Don 
BMl/iCarMis BMG. BMI) HL 

2 BIG DADDY {Dotal SMIySoul On Soul. ASCAP/EMI 
April. ASCAP/Rielmao, ASCAP) HL/W8M 
BITCH (Kissing Bootfi, BMLWamer-Tamertarw. 
BMIiHidden Pun. BML/Sustn Too, BMI) 

CALL ME (Warner ChappeH, PRVEdriion.'Get tntu 
Mag»jtdi1ion Beam, 'Private Area) W8M 
CUT N0B0DT HOLD ME DOWN Uustr. Ccmfa& SMlSuprtiil. 
SMlTiMI April. ASCAP/Afflani, ASCAP/Wy aSCAP.HaSM- 
VACK, ASCAP.-M M* ASCAf^B^hu, ASCAPI HL 
CHANGE THE WORLD (FROM PHENOHEK0*) (W. 
ASCAP.'IrnnscDpe, ASCAP/EMI Omhan ASCAP;Bisk Loabtd. 
ASCAP/FntwwiWV ASCAP.Caieffl BMG. BMI.'MCA) HUWBH 
COME ON (BK Lawrence BMlWarner Chappnll. 
BMVnOO Watts. ASCAP) WBM 
CUPID lAm, ASCAP/EMI A(ri. HSCAP..6;inr ASCAP.C SilU. 
ASCtf/Kwr MM, ASCAP/Jus»n ComtJi. ASCAP) ft 
DA' DIP [Enc Timrnons) 

DESPERATELY WANTING (I»mative, BMlAVamer- 
Tamerlane BMI) WBM 
DISCOTHEQUE (MHBMl lot I, ASCAP) HL 
DO G S GET TO GO TO HEAVEN? ISytlesons. 
BML'Steady Mobtun' BMl'FMI Blackwood. BMI) HL 
DONT CRT FOR ME ARGENTINA (FROM EVITA) 
(MCA ASCAP) HI 

DON'T KEEP WASTING MV TIME (led On, 
BMl-^arman, ASCAP/ Arcbess, BMI) 
DONT LET GO (LOVE) (FROM SET IT OFF) l0rfcy»«d tare 
BMlrWco, BMl/Sailandra. ASCAP..TJne 01 GVfln Hot, 
ASCAPrlVB ASCAP.'Bell Star ASCAP/Aimo ASCAP] WBM 
DON'T STOP MOVIH' (MCA ASCAP) HL 
EVERYDAY IS A WIKDIK6 ROAD 'Wjrntf lameriyw BMl.'Oli 
Crew BAM.Trons.ty. BMl'ffeter. &Vl,'YVeenie Slard BMI1 WBM 
EVERT TIME I CLOSE MY EVES I Soity/ATV LLC, 
BMl.'Ecal. SMI) HL 

FALLING IK L0YE (IS HARD ON THE KNEES) (Swag. 
ASCAP.'AerostJl)^. ASCAP.-WCA ASCAP/EMI Apnl, ASCAF) NL 
FIRED UP! (MURK. ASCAP) 
FIRESTARTEB (FMI Virgin ASCAP iDnforgetlaUe Songs. 
BMlWect Son£i BMI.'Zomha BMVWrA EMI) HLYiBM 
FLY UKE AN EAGLE (FROM SPACE 1AM) (Saito, ASCAP;< HL 
FOR YOU I WILL (FROM SPACE JAM) (Ftealsnngs 
ASCAP/WB ASCAP) WBM 
FOR YOU (Colourd. ASCAP/PSO. ASCAPI WBM 
THE FRESHMEN QM Flips. ASCAP/T.MI Apnl, ASCAP) HL 
FUU OF SMOKE (Poetry In Motion. BMI) 
GANCSTAS MAKE THE WORLD GO ROUND Gangsla 
Boogie ASCAP/WB. ASCAP/Real N Rutt. ASCAP/Bau 
Pipe. ASCAP/Wama -Tamerlane. BMI) WBM 
GET IT TOGETHER (Check Man, ASCAP/Ttesv Nitty S. 
Capone, ASCAP/WB, ASCAP) WBM 
GET UP (LB Fam ASCAP/Clarh s Iruc Funk. BMl-U- Sea. 
ASCAP./Sarab. BMI/Trivgn, BMl'TMl Apnl. ASCAP) HL 
GHETTO LOVE Herts. A5CAP,'BDP tSUP.'Ubmt ASCAP 'tJr.ng 
Die kna BMtSo So Oe- Anwcan SMtfUl Apnl. ASCAP/V 
Contral. ASCAP/Ttroyiw' Tarcums. ASCAP) WBM 
HARD TO SAY I'M SORRY (OouWe Virpj. 
ASCAP/Warnei-Tamarlane. BMI/tcaf. BMI) HbWBM 
HAVANA (Ken'iy G, BMI/Sony/ATV Tunes LLC 
ASCAP/Wallywrli), ASCAP) HL 
HEAD OVER HEELS iSo^'ATV Song. BM/Rve. BMl/lll Wil 
ASCAP.-ZDuita. ASCAP/SJan U Well. aSCAP.'JWI* i Jams 
LLC ASCAP/121 l>r>Jf< BMl'lunpinj; 8«an. BMI> HL'WBM 
HERE'S YOUR SIGN (GET THE PICTURE) |Mfl Spirs. BMl'StviblW 
EMISonp 01 FWfGrairi Int'l BVIYrpn Trter. BMI] HL 
HYPNOTIZE iBig Poppa. ASCAP/Justm Combs, 
ASCAP/EMI April ASCAP/Myslery System , IMUMhlD, 
ASCAP/Bada^, ASCAP/'Danica BMlFrlenamng, BMI) 
I ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) 
■Bun hi Avenue, BWB<i P. BMCBeats By The Pound, BMI) 
I BELIEVE I CAN FLY (FROM SPACE JAM) (Zombs. 
BMI/R Kefty BMI) WBM 

I BELIEVE IN YOU AND ME (FROM THE PREACHER'S WIFE] 

■iCtistlcs Hoppetnan. BMl'WaiV Banter, BMI 'John a Irian 
Hirw BMi/Liruer. BMI/EMI Bla^wmd. BMI) HL'YttBM 
I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) 
(Mike's Rap, BMI) 

I EKMtl WANT W LOVE ME SOME HIM (tally. BUi/T^-nba. 
BMI/EMI BMI/tesadida. BMt'Sailandra, ASCAP/Akrw. 
ASCAP/Pbyming, BMI/Tm True. ASCAP) WBM 
S9 IF TOMORROW NEVER COMES fMapr Bob. 

ASCAP/BMG. ASCAP) WBM 
49 I UKE FT (Longrtudfl. BMI) WBM 
U I'LL IE iStvn U Wei. ASCAP/Jfay's lams LL C , BAtl<Tw«lve 
And Under. BAA' -Jumping Bean LL C , BMl'lil Lu Lu. BMl.'A La 
Mode. ASCAP/Rene Moore ASCAP/EMI V/gr ASCAP) HI 
48 I'M NOT FEELING YOU fFunkiruster Flei, ASCAP/Relana. 

ASCAP/Silly. BMI/Sequins At Noon. ASCAP/Borm . ASCAP) 
14 IN MY BED (Brown Lace, BMI/Zomoa. BMI/Stacegoo. 

BMI/Wamer -Tamerlane. BMl'Boobie-Loo. BMI) WBM 
70 INSOMNIA (EMI Slack mod. BMt/Wampan BMfBMG, 

ASCAP/Warrter Chappell, PRS/WB, ASCAPI HL/WBM 
29 I SNOT THE SHERIFF IZomba. ASCAP.'Hwse Of fun, BMI 3.1 J 
LLC, ASCAP/Cayman, ASCAP/PolyCram. ASCAP/T(tty-S« Hope 
Road. ASCAP/TJdml. ASCAP/PolrtTam Int'l, ASCAP) HL/WBM 
99 IT'S ALL ABOUT U (Al's Street, ASCAP/Almo, 

ASCAP/Sailandra, ASCAP/Reermo. ASCAP) WBM 
69 IT'S ALRIGHT, ITS OK (Ahatella. BMI/Warrwr 

TamerlaflB. BMlAaniamino, BMI) WBM 
TI ITS IN YOUR EYES (Phil Collnis. PRS/Hit & Run 
PRS/Wafner-Tamertane. BUI) WBM 
I WANT YOU (EMI Blackwood, BMI/EMI. 
BMl/Routficut. BMI) HL 
JAZZY BELLE (Organized Now. BMl/Hrtco, 
BMI/Chrysalis, ASCAP/Gnat Booty. ASCAP) WBM 
JUST ANOTHER DAY {Wmdswept Pacrfic, ASCAP/Full 
Keel. ASCAP) WBM 

JUST THE WAV YOU LIKE IT (Pnceless. BMI/Steven 
Jordan, BMI/Joe's, ASCAP/MuSic Corporation Ol 
America. BMl/The Pnce Is Right, BMI) HL 
LET IT GO (FROM SET IT OFF) (Human Rhythm, 
BMI/Daaa" 1 , ASCAP/Fat Hat, ASCAP) 
LET ME CLEAR MY THROAT (Kool, ASCAP/UR. 
ASCAP/WB, ASCAP) WBM 
A LITTLE BIT OF ECSTASY (Rhythm, BMI) 
LUCHNI AAA (THIS IS ID (Prttjins. ASCAP/Sroba Dot. 
ASCAP/Salr Slrulhers ASCAPAoiiy/ATV Tune, LLC, ASCAP/Buoje 
fV V:::*n BULSongS 01 ; Intl. BMD HL 
MY BABY DADOY (Peflper Drive, BMI. / Raw Cast, 
ASCAP/TMI April. ASCAP/Steel Chest. ASCAP/Heavy 
Harmony. ASCAP) HL 

NAKED EYE (EMI April. ASCAP/Grand Royal. 
ASCAP/Luscious Jackson, ASCAP) HL 
NOBODY (Keith Sweat. ASCAP/WB, ASCAP/E/A, 
ASCAP/Scottsville. BMI/EMI Blackwood. BM1I HL'WBM 
HO DIGGITY lOonnl ASCAP,'Zom3a, ASCAP.Chauncey Black, 
ASCAP,'Sr«*in' Sounds, ASCAP.'Oueenpen, ASCAPfilDI, 
BMI.'Sony/Arv Tunes UC. ASCAPi^B ASCAPI nBM 
N0THIN' CUT THE CAV1 HIT (FROM RHYME 1 REASON) 
(Real N Ruff, ASCAP/Siige. ASCrV.'Erirjm's. ASCAP/Hich 
Pnesl. BMl.tnsign. BMl/Eamous, ASCAP) HL 
ONE MORE TIME [Copyright Contral) 
ONE NIGHT AT A TIME (EMI Blackwood. BMI/Goiry 
Rogers, BMI/Song Island, BMI/Lrfe s A Pitch. 
ASCAPWoon Sky. ASCAP/Hipp Row, ASCAP) HL 
ON t ON i Divme Pimp. ASCAP /Tribes Ol Kcdar, 



17 



28 



Billboard. 



APRIL 26, 1997 



Hot 100 Singles Sales 

Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units soW to SoundScan, Inc. This data is used in the Hot 100 Singles chart soundScsn* 

mm 



THIS WEEK | 


I 

1 


2 
-3 


TITLE 

AHTlST (tABEL'PROWOTiO'i LADELl 




| 


i 
: 


h 
< 


TITLE 

ARTIST ILABELRftOMOTION LABELI 


1 




14 


* * NO. 1 * * 

CANT NOBODY HOLD ME DOWN 


38 


35 


1 


urAn rrvrFD urr c 

NLAU UVtlY TICLL^ 

ALLURE FEAT NAS iwai.y mashh-.i KA,- 




39: 


43 


I 


I'M NOT FEELING YOU 

YYETTE MICHEU ILLXJDEIC.A' 


J 




1 


HYPNOTIZE 

H- 'iuTORiOLS R G i&tO ' ■ ■' ■'• 


40 


32 


5 


EVERYDAY IS A WINDING ROAD 

SHERYL CROLY '■ ." 


3 


3 


14 


WANIMARE 

SPICE G:RLS VIRGIN) 


41 


36 


7 


Bra ircT i irar 
KtULILLiI unt 

7HANF IILITOWN'MOTOWNI 


4 


2 


6 


I'LL BE 

muRnnui jAtj . .tr - . ■ .;.-.■«[->.■ t. 




42 


3.3 


34 


FIRESTARTER 

I'RJDUVi.l Mur-.MAVIRILN'A.A«N[PtiRJj 


5 


S 


1 


FOR YOU I WILL 

MOWCA p;i.M ■.>(. SU^StT ATLANIIC: 


43 
44 


52 5 


ccr*Dcr rionru 

bCCIYtl UAKULN 

UK "'I '..I'll 'v.,! II 1 'I II 1'Ji.lA 


6 


6 


11 HARD TO SAY I'M SORRY 

lu A.'YEtl(*r *LIER EiTFRA JAfHELARISTAl 


'.3 


5 


cun aji irr 
otiu rYU r r 

TELA FEY' HXlWulVlL 


I 


IB 


9 MY BABY DADOY 

L E fllX* t li£ e3J '3f.i uiS-JiriLiLr/'CLSfliSII 


45 


42 


11 


Dl CACC rVlAJ T ^ft 

RLEA5E PON I GO 

NO MERCY (ARtSTAi 


X 


IE 


, 1 BaOHS TO YOU ttVERT TWE 1 S£E your TACB 

" ROME IHCAl 




41 


46 


13 


IJSC0J3^M>^]N IJ.RAND R0TAL..CAPITOL: 
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YOU WERE MEANT FOR ME 

JEWEL i All 


53 




1 


CTADlUr AT TUT CI IM 


16 


13 


9 


CUPID 


54 


55 


3 


COME ON 

B.L'.Y LAARtKt ft.M UC IYTE IEASTWFST,TfG!' 


17 


s 


5 


ALL BT MYSELF 
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NO TIME 
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ONE MORE TIME 
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STOP THE GUNFIGNT 
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DONT KEEP WASTING MY TIME 
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1 WANT YOU • ♦ SAVAGE GARDEN 
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ALL BY MYSELF ♦ CELINE DION 
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RETURN OF THE MACK ♦ MARK MORRISON 
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G BAILLERGEAU.V.MERRITT IGERALD BAIUERGEALIJ (CUD) RCA 64759 
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DA' DIP« ♦ FREAK NASTY 
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YOU DON'T HAVE TO HURT NO MORE ♦ MINT CONDITION 
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THE FRESHMEN ♦ THE VERVE PIPE 
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38 
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LET ME CLEAR MY THROAT ♦ DJ KOOL 
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GANGSTAS MAKE THE WORLD GO ROUND ♦ WESTSIDE CONNECTION 

ICECUBE ii.'F C..['.i . ". ; ^'.'iC'i.T [i'zl.X I'HtLUi (CUD) ii; LENCH MOB PR ClfiiH' 
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S. ROUSE ( B.ENGVALL.S, ROUSE. RSCAIFE) It \U> v WARNtw BROS. 17491 
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TOO LATE, TOO SOON ♦ JON SECADA 
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HEAD OVER HEELS ♦ ALLURE FEATURING NAS 
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FALLING IN LOVE (IS HARD ON THE KNEES) • ♦ AEROSMITH 
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I'M NOT FEELING YOU ♦ YVETTE MICHELE 

ri INK MASTER FLEX (M r-R'--'." i.-LVti' L ■■' - HAi- (Cl (Dj [E 1 0 B 6479MCA 


44 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 





LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE 

PRODUCER (SONGWRITtRl 


ARTIST 

LABEL * NUMBERiPRO MOTION LABEL 


PEAK 
POSITION 


49 


46 


48 


21 


1 LIKE IT 

S GKiRGt M Rv[:"!ICL-:/." ^K'. 
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TALK TO ME 
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PLEASE DON'T GO ♦ NO MERCY 
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SAV... IF YOU FEEL ALRIGHT ♦ CRYSTAL WATERS 
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SINGLES 
SPOTLIGHT 



Jw/ TTteda Sandiford-Waller 



OlNGLES SALES, CONTINUED: As noted in the last two Hot 100 Spot- 
lights, fewer retail singles have been released in 1997 than in years past I 
asked several national singles sales directors to shed light on some of the 
reasons why. Speaking under the condition of anonymity, all the sales rep- 
resentatives contacted for this piece said that the practice of deep discounts 
is the No. 1 reason commercial singles have been scaled back. Essentially, 
labels don't make a lot of money off singles, and when you take into account 
the extra expense of paying retail accounts program fees to put titles on sale, 
combined with issuing full credit for excess stock, the category becomes a 
bigger money drain. 

Another reason fewer singles are being scheduled is the belief that they 
cannibalize album sales. This view is somewhat supported by a survey recent- 
ly conducted by Strategic Record Research. Of the respondents that recent- 
ly purchased a single, 84% said they would have bought the album if the sin- 
gle was not available. When you consider that the list price for an album on 
CD is $16.98 and the CD single is $3.49, clearly there is more profit to be 
earned from albums. If you believe that singles hurt album sales, please note 
that this issue Paula Cole's Imago album "This Fire" (No. 39 on The Bill- 
board 200) posts a 29% gain, while her single "Where Have All The Cowboys 
Gone?" (No. 21 on Hot 100 Singles Sales) improves 36% at retail. 

One such director says timing is another reason that there appears to be 
fewer commercial singles. Many singles do not hit retail until one or two 
months after the song's release to radio and video outlets, a ploy to snare 
higher chart debuts. 

In an effort to enhance value for consumers, many configurations now 
include live edits, non-album cuts, and enhanced-CD screen savers. For exam- 
ple? when the commercial single of Spice Girls' "Say You'll Be There" (Vir- 
gin) goes to retail May 6, it will include the non-album cut "Take Me Home." 

The SECOND TIME AROUND: Depending on your perspective, remakes 
can be perceived two ways: as a creative cop-out or as a testament to the endur- 
ing quality of a song. There are five straight-ahead remakes on the Hot 100, 
at Nos. 7, 9, 59, 68, and 84. If you use a liberal definition of remake, we would 
have to include seven rap singles that rely heavily upon the melody and lyric 
from another song. Those titles are at Nos. 1, 11, 29, 40, 42, 82, and 85. 

How did the original songs perform on the Hot 100 when they were 
released? Celine Dion has introduced Eric Carmen's "All By Myself* to a 
new generation of music lovers. The original stalled at No. 2 on the Hot 100. 
Chicago's "Hard To Say I'm Sorry" enjoyed two weeks atop the Hot 100 in 
1982. Garth Brooks never released "If Tomorrow Never Comes" as a retail 
single, so it never charted on the Hot 100; therefore, Joose's version at No. 
59 is the first time the song has reached the chart. There have been several 
versions of "Don't Cry For Me Argentina" but only one charted before 
Madonna's remake, a disco version by Festival, which peaked at No. 72 in 
1980. With one exception, these remakes have not charted as high as their 
original versions. For example, Seal's cover of "Fly Like An Eagle" stalled 
at No. 10, while Steve Miller's version reached only No. 2 in 1977. However, 
of all the remakes currently on the Hot 100, Madonna's version is the only one 
to perform better on the chart than the original. 
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IFPI MEETS ON PIRACY 

(Continued from page 3) 

opmenta during the last 12 months had 
been a new law criminalizing bootleg- 
ging for the first time and the creation 
of FPM under the auspices of IFPI's 
Italian group FIMI, which, according 
to Fine, had led to a series of success- 
ful raids against pirate operations 
(Billboard, March 29). He said the next 
step was the proposed new law carry- 
ing, as it does, tough new penalties for 
distributors and vendors of unlicensed 
product. 

"We hope [the bill] will pass through 
parliament as soon as possible," said 
Fine. "We urge the government to 
strengthen enforcement against these 
pirates. We hope our visit to Rome and 
the 'Three Days Against Piracy' will 
demonstrate how seriously the inter- 
national recording industry takes the 
problem of piracy; it is in everyone's 
interests that a solution is found and 
found quickly." 

According to FPM managing direc- 
tor Enzo Mazza, the proposed new law 
is a significant step-up in severity com- 
pared with existing measures. He com- 
ments, "The first important element is 
that the bill implements the interna- 
tional TRIPS [Trade Related Intellec- 
tual Property Rights] agreement. It 
also includes increased penalties of up 
to five years' jail for offenders and 
heavy fines for those found selling 
pirate product — including traditional 
retailers. Until now, the maximum 
penalty here has been just three 
months' jail and maximum fines of 
around [$1,500]." 

Mazza adds, "For the first time [in 
Italy], the law also gives magistrates 
the right to order the destruction of 
pirate material prior to a case coming 
to court, with just a few samples 
retained by prosecutors for evidence." 

Mazza says the proposed- new law 
also officially recognizes such industry 
organizations as KIMI and FPM as 
having the right to be automatically 



informed by judges on pending and 
current court cases. "Until now, this 
has been the prerogative of each 
judge," says Mazza. 

The bill would also allow courts to 
sequester property bought with the* 
proceeds of piracy. 

The bill, which had been expected to 
be ratified this month, has been held up 
to allow further consultation with 
industry organizations and because of 
the Italian parliament's preoccupation 
with emergency budgetary, social 
reform, and foreign affairs issues. Dis- 
agreement over the deployment of Ital- 
ian troops to Albania nearly brought 
down the fragile ruling coalition earlr- 
er this month. 

Roberto Citterio, president of both 
FPM and EMI Music Italy & Greece, 
says that in 1996, 1.3 million illegal 
recordings were seized in Italy. "Coop- 
eration with the customs authorities 
has been very important in achieving 
this," he says. 

IFPI, FPM, and FIMI officials say 
that pirate product arrives in Italy 
from Bulgaria, Romania, and Asia and 
that the .distribution of illicit material 
through Italy into the rest of the EU 
remains a problem. Many of Italy's 
own pirates, they state, are based in 
the tiny nation of San Marino, an 
autonomous country situated within 
Italy's borders. 

IFPI director general Nic Garnett 
says that despite the anti-piracy 
advances in Italy, there is still plenty 
of ground to cover (see story, page 56). 

One of Italy's judges specializing in 
anti-piracy, Giuseppe Corasaniti, 
attended the IFPI meeting and com- 
mented later that recent action against 
pirates had been achieved through 
close cooperation between specially 
trained law officers and magistrates. 
"The proposed new law will have to 
include new and more effective powers 
of investigation and coordination with 



international anti-piracy specialists," 
said Corasaniti. 

Announcing the informal seminar 
between British and Italian authorities 
to be held May 30 at the British 
embassy in Rome, ambassador 
Richardson commented, "The [U.K. 
government's] Department of Trade & 
Industry has been taking a keen inter- 
est in the piracy situation here and is 
lending its full support" 

Richardson said that magistrates, 
police chiefs, government ministers, 
and anti-piracy specialists from the 
U.K. and Italy had been invited to the 
seminar. 



WARNER MUSIC 

(Continued from page 6) 

al problems." 

Despite the declines, Warner Music's 
WEA remained the No. 1 distributor in 
domestic market share for the quarter, 
at 19.4%. But in the same period last 
year, its share was 22.3%. 

In the quarter, the company's best- 
selling albums were the "Space Jam" 
soundtrack (Warner Sunset/Atlantic); 
two albums by LeAnn Rimes, "Un- 
chained MelodyyThe Early Years" and 
"Blue" (Curb); and "Pieces Of You" by 
Jewel (Atlantic). 

Atlantic led all labels in market share 
for current albums in the first quarter, 
at 10.96%. 

Time Warner's filmed entertainment 
unit, which includes the movie, home 
video, and television businesses, had a 
profitable first quarter, with a 10.3% 
increase in cash flow. Revenue declined 
4% to $1.17 billion. Although Warner 
Bros, did not have a big box-office hit 
during the quarter, it posted solid 
results from its home video and inter- 
national syndication businesses, 
according to the company. 



A&M TO BOW SOUNDS OF BLACKNESS' LATEST 

(Continued from mQe 9) 



Bubbling Under Itsts the top 25 singles under No. 100 
which have not yet charted 



are on a path to destruction, and we're 
making our cry, our prayer through 
music." 

In an attempt to touch all listeners, 
"Time For Healing" features the 
group's usual spiritual, gospel-like 
tracks, along with a few blues numbers 
and a jazz track with organ player Jack 
McDuff. Among other highlights are a 
cover of the 0* Jays' "Love Train"; a 
rendition of the Pointer Sisters' "Yes 
We Can Can," titled "U Can Make It If 
U Try"; and two tracks with Salt-N- 
Pepa. 

Translating the album's words to 
action, A&M is promoting a "Day of 
Universal Healing" May (i at U.S. radio 
and retail. 

"We're using the opportunity to 
bring focus to what we, as individuals, 
can do to heal our corner of the world," 
says Thornell Jones, A&M's director of 
product development (U.S.). 

Stations and retailers are being sent 
packages that include elements tied 
into the Day of Universal Healing, such 
as the album, candles, and signage. 

The ensemble will also embark on a 
Day of Healing mini-tour to major 
cities during the album release week, 
with a portion of the performance pro- 
ceeds benefiting various charities. 

The promotion is also being worked 
at gospel radio, bookstores, and video 
outlets. 

The single went to radio. April 1 and 
its clip was serviced to video outlets 
March 17. A&M also serviced salons 
and African-American bookstores with 



CDs April 9 for in-store play. 

Though Jones believes that format 
"walls" might prevent the message 
from crossing over to mainstream 
radio, the print campaign will include 
the major dailies and mainstream mag- 
azines. A story on the act is scheduled 
to run in USA Today, and a perfor- 
mance on a major TV morning show is 
in the works. The single will be poly- 
bagged with the June/July issue of Vibe 



magazine as part of the label's "Urban 
Renewal" sampler. 

Plans for the Day of Universal Heal- 
ing have not yet been developed inter- 
nationally, but the single was made 
available at radio internationally March 
24. Sounds Of Blackness is scheduled 
to tour Japan in July. 

A&M is also making "Time For 
Healing" available through Christian 
mail-order catalogs. 



COMMENTARY 

(Continued from pageb) 

and raise public awareness of the cul- 
tural and social harm being done to 
Italy by piracy. The new anti-piracy law 
is a welcome first step, but leaves loop- 
holes that, if unfilled, will continue to 
undermine the fight against piracy on 
the ground. For example, there needs 
to be specific measures to increase 
criminal sanction^ against piracy, and a 
central anti-piracy unit is needed in 
Rome to improve coordination between 
various enforcement agencies. 

Italy's role in battling piracy is far 
from limited to its own territory, how- 
ever. On the contrary, its new-found 
success as a music exporter gives Rome 
an even stronger interest in stopping 
piracy abroad. A huge pirate industry 
in Eastern Europe, spearheaded from 
Bulgaria, chokes our industry's devel- 
opment in that region and increasingly 
menaces well -established markets in 
the European Union. Only last month, 



100,000 Bulgarian CDs were seized in 
the Netherlands — just a small fraction 
of the country's almost totally illegal 
production capacity of more than 20 
million units. And best-selling Italian 
repertoire, pirated at virtually no cost 
but extremely high in quality, is paying 
the price. 

"Three Days Against Piracy," there- 
fore, carried a vital international, as 
well as a domestic, message. Our 
industry needs governments such as 
Italy's to protect their own interna- 
tional interests by adopting aggressive 
trade policies against piracy abroad. 
The European Union, like the U.S., has 
strong trade instruments and immense 
political influence at its disposal to 
exert pressure on countries like Bul- 
garia to meet its international copy- 
right obligations. Italy has a leading 
role to play in making sure they are 
used to maximum effect. 
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^^^^ THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
COLLECTED, COMPILED. AND PROVIDED BY 
■ M SoundScan" 
*#V»# AP„,L„7 I""" 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMHER/OtSTRI BITTING LABEL (SUGGESTED LIST PRICE OR EQAJTVA1ENT FOR CASSETTE/CD) 


PEAK 

POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBERjDISTRIBUTIMG LABEL [SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


1 


1 


1 


4 


* * No. 1 * *- * 

THE NOTORIOUS B.I.G. BAD BOV 73011 '/ARISTA (19.98/24.961 3 m*5 at No. 1 LIFE AFTER DEATH 


1 


54 


42 


36 


26 


mi iMTi kir ronuic a w ijdie. r- tttm m no i -> no DrpnurDiwr TUT CATCI I ITCC 
LUUrl 1 IPiVi LnUYO A JW. .'a 4/3 'iir r UN ! iu.HS/ 1 / s»i Kr.L.UV t mlNU Int. oHI t LLI 1 to 


1 


55 


49 


49 


45 


METALLICA A' ELEKTRA61923*/tEG11098/16.98) LOAD 


1 


2 


2 


3 


10 


SPICE GIRLS A VIRGIN 42174 [10.98/15.961 SPICE 


2 


3D 


63 


70 


9 


BILL ENGVALL WARNER BROS 46263 (10.98/16.98) ■ HERE'S YOUR SIGN 


56 


3 


3 


4 


22 


SOUNDTRACK A' WARNER SUNSn/ATUUVTlt B2961/AG [11.98/17.981 SPACE JAM 


2 


57 


18 


59 


22 


UL* KIM • UNDEAS/BIG BEAT 92733VAG (10.98/16.96) HARD CORE 


]] 


4 


4 


2 


57 


CELINE DION A* 550 MUSK 67541*PIC (10 98 EQ/17.98) FALLING INTO YOU 


1 


58 


46 


51 


25 


WESTSIDE CONNECTION A lench mob W583*/prx>rity (io 9&16.9B1 BOW DOWN 


2 


5 


5 


8 


41 


THE WALLFLOWERS A : ' wnnscon soobb do 9U16.9BI ■ BRINGING DOWN THE HORSE 


5 


59 


40 


56 


3 


JON SECADA SBK 55897/i-Mi 110.98/15.96] SECADA 


40 


6 


6 


6 


61 


JEWEL A 1 ATLANTIC 82700/AG (10.98/15 981 B PIECES OF YOU 


4 


60 


44 


43 


20 


SOUNDTRACK A' arista 18951 (10.98/16.981 THE PREACHER'S WIFE 


3 


7 


7 


7 


5 


SOUNDTRACK EMI LATIN 55535/EWI (10 98/16-98) SfiLtNA 


7 


61 


56 


57 


49 




37 


B 


12 


14 


9 


ERYKAH BADU A KtOAH 5302/mjniversal UC .98/15 98) BADUIZM 


2 


62 


59 


76 


31 


FIONA APPLE 9 CLEAN SLATE/WORK 67439/EPIC (10 96 EO/16 98) 81 TIDAL 


$g 


9 


9 


9 


9 


n^™5 l ?! l r S,i« i «i UNCHAINED MELODY/THE EARLY YEARS 
CURB 77856 (10,98/15.98) 


1 


63 


58 


72 


9 


VERUCA SALT minty rRESMOUTP0ST3000iXiEFrEN (10 96/16.96) EIGHT ARMS TO HOLD YOU 


55 


10 


11 


15 


31 


BLACK STREET A J INTERSCOPE 90071* (10. 98/16. 9B) ANOTHER LEVEL 


3 


64 


52 


44 


24 


BABYFACEA EPIC 67293* (10 98 EO/16,98) THE DAY 


6 


11 


10 


10 


67 


NO DOUBT A : TRAUMA 9? 580* /INTERSCOPE (10 98/16,98) H TRAGIC KINGDOM 


1 


(45) 


69 


100 


13 


JAMIROQUAI woRK67903/EPtC(10 98EO/16.987' TRAVELING WITHOUT MOVING 


65 


12 


8 


5 


4 


AEROSMITH COLUMBIA 67547 (10 98 £0/16,98) NINE LIVES 


1 


66 


62 


54 


17 


SOUNDTRACK EPIC SOUNOTRAX 67910/EPIC (10 96 EO/17 90) JERRY MAGUIRE 


54 


13 


14 


12 


6 


U2 ISLAND 524334* (11.98/17.98) POP 


1 


'jr> 


NE«t> 


1 


ALABAMA RU 67426 1 10.9*16.98) DANCIN' ON THE BOULEVARD 


67 


(3D 






1 


* * * Hot Shot Debut* * + 

THE CHEMICAL BROTHERS astralwerks 6180'CAROUNE (1 1.98/16.98) DIG YOUR OWN HOLE 


14 


66 


51 


30 


9 


VARIOUS ARTISTS Grammy 5S329JCKRONia.ES 110.98/16.981 1997 GRAMMY NOMINEES 


14 


NEW ► 


69 


60 


53 


28 


KENNY G A' urista 1B935(109»16 98| THE MOMENT 


2 


15 


13 | 13 


5 


SCAR FACE RAP A LOT/NOO TRY BE 42799*MRGIN (10,98/1698) THE UNTOUCHABLE 


1 


3D 


NEW ► 


1 


RICHARD MARX UPilOL 31528 iio.98j16.98) FLESH AND BONE 


70 


(16) 


NEW* 


1 


BIG MIKE RAP-A-LOWOO TRY BE 44099A/1RGIN (10.98/16.98) STILL SERIOUS 


16 


71 


57 | 45 


4 


TRAPV 1 AWRFMPF ATI amtit n^OfX^AC nn mm oa< THF PDA^T K PI EAR 




17 


16 


16 


40 


LEANN RIMES A 1 CURB 77621 (10 98/15 981 BLUE 


3 


'77 1 


NEW ► 


i 


WYNONNA CURB 1 1583 (10.98/16 98) COLLECTION 


72 


IB 


18 


17 


43 


TONI BRAXTON A* LAFACE 2602O/ARISTA (10.98/16.98) SECRETS 


2 


73 


66 


52 


30 


CAKE A CAPRICORN 53286 7/MERCURV 110.98 EO/16.981 OH FASHION NUGGET 


36 


19 


20 


20 


22 


VARIOUS ARTISTS A ARISTA 18943(10.98/17.98) ULTIMATE DANCE PARTY 1997 


17 


74 


54 


34 


22 


SOUNDTRACK A' WARNER BROS 46346(21.98/27.98) *EVITA 


2 


20 


17 


21 


23 


M AKAVELI A' tuf nnM km i i imimati. tuf 7 hav tuciidv 
DEATH ROW90039*WERSraPE(10.9*]6 98> THE D0N KILLUMINAT,: THE 7 DAY 'HEORY 


1 




75 


70 


32 


33 


1 12 • BAD BOY 73009/ARISTA (10.98/15.98) 112 


37 


21 


19 


18 


S 


LIVE RADWACTIVE H590*/WCA U0 96/16.98) SECRET SAMADHI 


1 


76 


73 


78 


28 


TR ACF ADKI W<i A nprm na^uuii i c *T>11 nn ou/lfi Ofli DRFAMIN* Dl IT 1 Dl in 
1 nHLL HUniD3 W CArl lUt NA5MVKLL 3/tt£ [ ID ID UHtHMIIl UUI LUUU 


73 


22 


21 


26 


37 


SUBLIME A GASOLINE ALLEY 11413/MCA(10.98/]6.98) SUBLIME 


21 


'JD 


NEV 


»► 


1 


KISS MERCURY 534725 11 1.98 EOJ17. 96) GREATEST KISS 


77 


23 


23 


29 


5 


SOUNDTRACK COLUMBIA 6791 7 (10 9B £0/1696) LOVE JONES: THE MUSIC 


23 


71 


64 


55 


17 


THE CARDIGANS • IRAWttEJ*ST(aH(IUIS131l7/tlEJ)(MW 11093 EOJ1693IB FIRST BAUD ON THE MOON 


35 


24 


15 


11 


3 


UflQDrM C TAUT A 1 (Ylk r\\iCB Vf 'il ID CUfll II tit [J (DCAI itv'i 

G FUNKVDEF JAM 53 7 234 '/MERCURY (10 98 EO/16 9B) 


11 


79 


77 


73 


6 


VAN MORRISON rolYDOR 537101/um (10 98-16 981 THE HEALING GAME 


V 




98 


125 


11 


JONNY LANG UH 540640 (8.98/10 98) ■ LIE TO ME 


80 


® 


NEW ► 


1 


CRIME BOSS FEATURING THE FEDZ CONFLICTS & CONFUSION 

SUAVE HOUSE 1 566/RELAT1VTTY 110.98/16.98) 


25 


81 


78 


85 


22 


KENNY CHESNEY SNA 669067RCA no 98/15.981 ■ ME AND YOU 


?8 


26 


27 | 25 


29 


SHERYL CROW A aam 54058/ no 9tv.6 <mji SHERYL CROW 


g 




85 


108 


5 


MARK MORRISON Atlantic 82%3/AG no 98/15 .981 ■ RETURN OF THE MACK 


82 


(2T) 


NEi 


¥► 


1 


SOUNDTRACK capitol 55567 (io 9815 ROMEO + JULIET VOLUME 2 


27 


(3D 


83 


88 


13 


DUNCAN SHEIK Atlantic 82879/AGllo.96,T5£UH DUNCAN SHEIK 


83 


28 


24 


23 


5 


COLLECTIVE SOUL ATLANTIC 82984/AG (10.98/16 98) DISCIPLINED BREAKDOWN 


16 


84 


67 


61 


10 


SILVERCHAIR • EPIC 67905 110.98 EOJ16.98) FREAK SHOW 


12 


29 


25 


28 


10 


THE OFFSPRING COLUMBIA 67810* (10.98 EO/16 98) IXNAY ON THE HOMBRE 


9 


IS 


74 


74 


24 


ALAN JACKSON A arista 18813110 93/16.98) EVERYTHING 1 LOVE 


12 


30 


22 


22 


31 


DEANA CARTER A nin 1 SHAVE MY LEGS FOR THIS 7 
CAPITOLNASHVIUE 37514(10.98/15.9BIB run mio. 


10 


66 


71 


68 


58 


.311 A'CAmiCOHN942O41/MERCURY(10.98E0/16.96) 311 


12 


31 


26 


24 


24 


SOUNDTRACK A 1 Capitol 37715(10.98/15.98) ROMEO + JULIET 


2 


87 


82 


67 


11 


JIM BRICKMAN winohamhiu 11211 (1098/1698) PICTURE THIS 


.13 


I ,) 


NEWO 


1 


CLAY WALKER GIANT 24674/WARNCR BROS. (10.98/16.98) RUMOR HAS IT 


32 


M 


61 


32 


7 


SwuSlSSn (.0.98/17 98, HOWARD STERN PRIVATE PARTS: THE ALBUM 


1 


33 


36 


46 


18 


THE VERVE PIPE • RCA 66809 (10 98/15.96) ■ VILLAINS 


33 


19 


72 


77 


61 


2PAC A' DEATH ROW/1NTERSCOPE 52 4204 '/ISLAND (19.96/24.98) ALL EYE2 ON ME 


1 


34 


29 


39 


27 


GINUWINEA 550 MUSIC 6768VEP1C (10 98 £0/16.961 B GINUW1NE... THE BACHELOR 


29 


90 


76 


71 


9 


JKSXiSiSS 1^ cio\ FUNKMftSTER FLEX THE MIX TAPE VOLUME II: 60 MINUTES OF FUNK 
LOtfO 67472*iHCA (10.96/16.96) 


19 


35 


37 


48 


7 


SOUNDTRACK jrvt 41604* (l 1,96/16 961 BOOTY CALL 


24 




99 


126 


7 


VA7LI ITT TAYAJkl rjEiii i /ti'n- ir.T. , r -.^ ti n 1 1 A boil B ndi MB VA/r*lAjlirM IM TL/^UMni fVV 

WHIIL IUWN BRILLIAWT1/CHRYSALIS 5612WEMI (10 9a' 15 98) iB WUMLiN ItN ILLMINULUUT 


91 


CD 


61 


159 


3 


★ * ★ Greatest Gainer* ★ * 

SOUNDTRACK wrqn 42959 (1098/16 98) THE SAINT 


36 


92 


75 


65 


3A 


VARIOUS ARTISTS ▲ TOMMY 90V 1163 (10.96/16.96) JOCK JAMS VOL. 2 


10 


37 


31 


40 


19 


DRU HILL • tSlANO 524306 (10.98/16.961 B DRU HILL 


23 


(IT) 


NEW* 


J 


CHRIS ROCK LWlajmyVOR^S SOOOaCEFFEN (10-9&/16.98I ROLL WITH THE NEW 


93 


L 3 * J 


NEWJV 


' 1 


O UL OUMLILIO i IK^ilPJ Ht^tfW 1 |IJ ^IV I D.^l VA/nplQ L71 1 n\_7rvl L_ 




38 


30 


31 


33 


AALIYAH A BACKGROUND 92715/AG 110 98/16.98) ONE IN A MILLION 


18 


95 


61 


83 


on 


VMrliyU) nn II3I3A IUMMY BUT 1 lit (1U WJI JWL.r\ JnMO VUL. 1 


30 


CJD 


55 


69 


10 


PAULA COLE IMAGO 46424AVARNEK BROS. (10.98/15 98) B THIS FIRE 


39 


96 


91 


60 


g 


JOHN TESH GTSP 537112 (10 96/16 98)' AVALON 


55 


40 


34 


3', 


43 


BECK A DGC 24823'fiCrTEN (10 .98/16 98) ODE LAY 


16 


97 


92 


95 


27 


MARK YN MfllSKOM A h/iThini* orwtfjtNTt&irtisx /inatt/iAQRi ANTIPHRI^T ^1 IPFR<;TAR 


3 


41 


28 


27 


21 


BUSH A' TRAUMA 90091 '/INTERSCOPE (10.98/16.981 RAZORBLADE SUITCASE 


1 


98 


87 


97 


21 


TONY TEINI TflNF m ui-wn ihy ^/.^n .1 n aw fit. i a qri Hill IRF OF Ml l^ir 


32 


42 


32 


37 


8 


TRU NO LIMIT 506607PfllORITf (12.98/18.98) TRU 2 DA GAME 


8 


99 


93 


86 


5 


LEVERT ATLANTIC 82986/AG (10.98/16.98) THE WHOLE SCENARIO 


49 


43 


39 


58 


3 


SflTole Ed 7.98, ' KT ™<' T00 ^ lmm >* ™ GR£ATEST m ° F KENNT l0GGINS 


39 


400) 


113 


124 


24 


SHAWN COiVIN COLUMBIA 671 19 (10,98 EO/16 .98) A FEW SMALL REPAIRS 


39 


44 


33 


33 


42 


KEITH SWEAT A' ELEKTRA 61 707VEEG (10.98/16 38! KEITH SWEAT 


5 


101 


90 


92 


23 


1 1 ICflrtl IC lAr't/CAIJ pDAiiri Dnun- itcu • r .oiirM j%n none no\ CCUCD IKI m;CD f*M IT 
LUoLIUUo JALRSUPI LiHANL' HUYflL J33i4 ,'TJAPl 1 OL ( ID.vbi I i.ao) rtYLK IM rtVtK UUI 


72 


3D 


50 


62 


3 


ALISON KRAUSS 8. UNION STATION . nNr _„ W ar,nr 

ROUNDER 0365 19 98/15.981 3U LU " U iU «™'^ 


45 


102 


94 


84 


23 


KEVIN SHARP • 143/ASYlUM 61930EEG (10.98/15.96) ■ MEASURE OF A MAN 


111 


46 


45 


41 


50 


DAVE MATTHEWS BAND A' RCA66904 (10.98/16J8) CRASH 


2 


(103) 


NEW* 


1 


SOUNDTRACK UMDON82S867II0 98/16 98) GROSSE POINTE BLANK 


103 


47 


47 


50 


8 


VARIOUS ARTISTS COLD FRONT 6242/K-TEL (12.9017.961 CLUB MIX *97 


47 


104 


80 


96 


26 


KORN • IMMORTAL 67554/EPK (10 98 EQ(16.981 LIFE IS PEACHY 


3 


3D 


"65 


81 


10 


SQUIRREL NUT ZIPPERS mammoth 0137* (10 98/15 98) BH HOT 


48 


105 


96 


113 


24 


AZYET»LAFAC£26O34)ARISTAI10.98/15.98l AZ YET 


bO 


49 


41 


42 


96 


ALAN IS MORISSETTE A' HWERICKjREPRISE 4S90UWARNER BROS. (10.98/16 98) B JAGGED LITTLE PILL 


1 


106 


79 


103 


3 


REAL MCCOY arista I8%5 (10 98/16.98) ONE MORE TIME 


79 


50 


38 


38 


8 


SOUNDTRACK NOTHING 90090/INTERSCOPE (10.98/16.98) LOST HIGHWAY 


7 


107 


106 


90 


23 


SOUNDTRACK • P(AYTONEytPICSOU(iOTRAX6782»EPK:(l096E(yi7.98l THAT THING YOU DO! 


21 


51 


35 


19 


3 


QUEENSRYCHE emi 56U1 (10 98/16.98) HEAR IN THE NOW FRONTIER 


19 


108 


102 


141 


11 


KENNY LATTIMOREC0lUMBiA67l25([098Eai6 98iBB KENNY LATTIMORE 


102 


52 


53 


64 


5 


THE MIGHTY MIGHTY BOSSTONES big rig 53«72imerojr» (10 98 EO/16.981 LET'S FACE IT 


45 




123 


164 


5 


BLUR EO0CvPARL0PH0NC42876/VIRGIN(1098/16.9B) BLUR 


89 


53 


43 


47 


21 


FOXY BROWN A VIOLATOR/DEE JAM 533684*/M£RCURr [10.98 EO/16.981 ILL NA NA 


7 


110 


86 


63 


19 


BILL WHELAN • CELTIC HEARTBEAT 82816/AS 11 1 98/17 981 ■ RIVERDANCE 


48 



( ) Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales ol 50d*.000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates LP Is available. Most tape prices, and CD prices tor BMG and WEA labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removedtrom Heatseekers this week 
IB indicates past or present Heatseeker title, c 1997, Billboard/BPI Communications, and SoundScan, Inc. 
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Every 60 Seconds, 

Someone In America Succumbs 

To Leukemia, Cancer, or AIDS. 

Shocking. 

Over half a million cancer or AIDS-related deaths 
are expected to occur this year ... 1 ,500 victims each 
and every day. . .with one out of every 4 deaths in 
America attributable to these dreaded diseases. 

And we are all at risk. 

In the U.S., 1 of every 2 men and 1 of every 3 
women will face cancer during his or her lifetime. 
A truly sobering statistic. 

Right now. The T.J. Martell Foundation 
needs your help more than ever. 

Because every minute counts. 

We're All Part Of The Cure. 



Please join us: 

Thursday, May 8, 1997 

The T.J. Martell Foundation 

For Leukemia, Cancer & AIDS Research 

1997 Humanitarian Award Dinner 

Guest Of Honor 
David R. Glew 

Chairman, Epic Records Group 

The New York Hilton 
New York City 
Reception 6:30 PM 
Dinner 8:00 PM 

Emcee 

Gloria Estefan 

Presenter 
Mariah Carey 

Entertainment 
Celine Dion 

for tickets or moie information please 
contact Muriel Max ?l? ?45- 1818 
htlp://www.lpiiailellfoiindation.org 

Be a pari of the I si Annual TJ Martell Internet 

Auction ill Cnlebrity Memorabilia, lealuting 

items Iroin some ol music's biggest slais. 

link your station to the event. Contacl Aaron foreman at 

Epic Records 310 41'J ?0!>/ oi visit our website at: 

Mtp://sl reaiiiiiiedia.com/aiiclioiiline/ 
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WEEK 


3i 


2 WKS 
AGO 


WKS ON 
CHART 


A Bt r '? T MKHDSTRIBUTINGIABE (SUGGESTED LIST PRICE OR EQUIVALXNT FOR CASSETTLvCO)^'^"^ 


PEAK 
POSITION 


QD 


NEW ► 


1 


TRACEY LEE BYSTORM 53O36*/UNIVERSALU0.9&15 9e>ll MANY FACEZ 


111 


112 


133 


104 


4 


1 ( A ?! C ?^^!'7™,T« S ™, THE SIMPSONS: SONGS IN THE KEY OF SPRINGFIELD 

RHINO 72723 110.99/13 9ol 


103 


113 


100 


91 


74 


TRACY CHAPMAN A 1 euktra 61850EEG U0.WI6 981 NEW BEGINNING 


4 


114 


97 


80 


77 


THE SMASHING PUMPKINS A 8 lipi 1 ON TOI 1 IF AND THF INFINITF SAnNF^S 
VIRGIN 40861 (19 9*24.98) UJLLIt KNU 1 nt 1NMNI 1 1 a«L)Wt3S 


1 


115 


84 


75 


g 


Sw 6«" ™» eq«6 98, MUGGS WESENTS...THE SOUL ASSASSINS CHAPTER 1 


20 


116 


101 


99 


52 


BROOKS fa DUNN A' arista 18810 (10 98/15 98) BORDERLINE 


5 


117 


111 


109 


25 


VAN HALEN WARNER BROS. 46332(11.98/17.98) BEST OF VOLUME 1 


1 


118 


95 


94 


29 


ELTON JOHN A MCA 11481 (10.98/16 98) LOVE SONGS 


24 


119 


107 


115 


28 


TOOL A ZOO 31087* (10 9lsV16 98) AEN IM A 


2 


120 


105 


131 


5 


AFTER 7 virgin 42756 O0 98/15.98) THE VERY BEST OF AFTER 7 


97 


121 


115 


151 


21 


MONTELL JORDAN DEFJAM 533191VMERCURr'n0.98 EQ/16.98) MORE... 


47 


122 


109 


116 


20 


™S« A ^ ( l098/,6,8, ENIGMA 3 LE ROI EST MORT. VIVE LE ROI! 


25 


123 


101 


117 


IS 


702 BIV 10 530738'/MOTOWN CB.98/16 98) B NO DOUBT 


82 


124 


128 


192 


3 


TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16 98) COMPLICATED 


124 


125 


88 


79 


LL 


SNOOP DOGGYOOGOA'l)EATMROW9O038-flNTERSCOPEI]0.98/16>8) THA DOGGFATHER 




126 


ICS 


106 


18 


TRACY BYRD MCA 1 1485 (10.96/16.98) BIG LOVE 


106 


127 


89 


93 


11 


HS^£!SSn a O.W16JM MASTER P PRESENTS.. .WEST COAST BAD BOY2 II 


8 




162 




2 


* * * Pacesetter * * * 

TONIC POLYDOR 53104Z/AAM (8.98/10.98) ■ LEMON PARADE 


128 




143 


185 


6 


MATCHBOX 20 lav» 9272:,*gi7 98/11 98) ■ YOURSELF OR SOMEONE LIKE YOU 


129 


130 


122 


114 


22 


ROD STEWART WARNER BROS. 46452(11.98/17 98) IF WE FALL IN LOVE TONIGHT 


19 


131 


110 


105 


29 


f*l IUT Dt Af*1£ A - <■ \ ttcii fin oa/ic nai TUT PDETATETCT LJ1TC 

LLIN1 BLACK A RCA 66871 [10. 9*16 98) IMtoKLAItol Mild 


:? 


132 


130 


137 


5 


\t A D 1 fll tC ADTICTC mtxtm cifAnuiim rv-u 1 1 t Hiaiif fvat f\ AM/^C fill V II C h \lf\\ 1 1 MC £ 

VAKIUUb AH I lol 3 QUALITY 6 7 60 WAR LOCK 112.96/16.981 UAINLt MIA U.o.A. VULUML 0 


125 


133 


112 


87 


39 


SOUNDTRACK A REPRISE 46560'VVARNER BROS. (11 98/17.981 PHENOMENON 


12 


ijBa 


HE-ENTRY 


c 

3 - 


TONY BENNETT TONY BENNETT ON HOUDAY ■ A TR BUTE TO BILLIE HOLIDAY 

COLUMBIA 67774 (10 98 £071 7.98) 


101 


(135) 


NEW ► 


1 


THIRD EYE BLIND ELEKrRA620l2/EEG(l09a/l6.98)O THIRD EYE BLIND 


135 


(136; 


NEW ► 


1 


3X KRAZY N0OTRYBE4296DYlRGIN(1098/)698lB STACKIN CHIPS 


136 


137 


114 


111 


50 


MINDY MCCREADYA bna66806(109S/16,98iB TEN THOUSAND ANGELS 


40 


138 


119 


119 


3 


NANCI GRIFFITH elektra 62015VEIG (10.98/16 981 BLUE ROSES FROM THE MOONS 


119 


139 


116 


66 


3 


MATTHEW SWEET ;jo 10 si' 16 53. BLUE SKY ON MARS 


66 


G5D 


140 


156 


86 


COLLIN RAYEA OK 57033 (10.98 £0/15 981 1 THINK ABOUT YOU 


40 


141 


131 


145 




HEART Capitol 53376 0 0 98715.98) THESE DREAMS — HEART'S GREATEST HITS 


131 


Hi 


126 


121 


10 


KATHY MATTEA mercurv Nashville 532899 (10 98 EQ/16 98) LOVE TRAVELS 


121 




118 


130 


90 


BONE THUGS-N-HARMONY A 4 RUTHLESS 5539'jRELATIVITY (10.94VT5 981 E. 1999 ETERNAL 


1 


144 


147 


153 


20 


VARIOUS ARTISTS POLYDOR 535877/ASM (10 98/16 98) PURE DISCO 


83 


145 


134 


135 


15 


BLOODHOUND GANG republic 25124/geffen (10.9&T6.9B) ■ ONE FIERCE BEER COASTER 


57 


146 


133 


120 


6 


PH^""^ 98, -B MICHAEL FLATLETS LORD OF THE DANCE 


116 


147 


129 


123 


23 


REBA MCENTIRE A MCA 11500(10 98/16 98) WHAT IF ITS YOU 


li 


148 


135 


139 


77 


ALAN JACKSON A 1 ARlsta 18801 (10 98716 98) THE GREATEST HITS COLLECTION 


5 


149 


121 


126 


20 


VARIOUS ARTISTS DEATH row 50677'ffRlORrTV (19.98/23 981 DEATH ROW GREATEST HITS 


35 


150 


138 


152 


50 


KIRK FRANKLIN AND THE FAMILY • ia/uatoua i /v>viw a 
GOSPDCENTRIC 72127 19.9*15 981 WHATCHA LOOK1N 4 


23 


151 


132 


122 


79 


GARBAGEA aumo sounds 80CO4'/geffen 110.98/16.981 BB GARBAGE 


20 


152 


117 


107 


31 


NEW EDITION A' MCA life:- (10.98/16.98) HOME AGAIN 


1 


(153) 


179 




2 


CARMAN sparrow 51565 (12 98715.98) 1 SURRENDER ALL— 30 CLASSIC HYMNS 


153 


154 


145 


144 


5 


MORPHINE DREAMWORKS/RVKOD6C 50009X3 EFT EN (1098/16.98) LIKE SWIMMING 


67 


155 


124 


102 


4 


HELMET INTERSCOPE 90073* (10 98/16.98) AFTERTASTE 


47 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


156 


142 


89 


3 


ROLLINS BAND Dreamworks 50007/geffen (10.98/16 9BI COME IN AND BURN 


8') 


157 


148 


171 


4 


BEN FOLDS FIVE CAROUNt'550 MUSIC 6776ZB>IC (10 98 ELY16 98) WHATEVER AND EVER AMEN 


90 


158 


144 


142 


29 


JOHN MICHAEL MONTGOMERY • WHAT , D0 THE BEST 
ATLANTIC 82947/AG 110.98/16.98) 


39 


159 


151 


167 


11 


ENRIQUE IGLESIAS fonovisa 0001 (10 98/16.98) VIVIR 


33 


160 


127 


140 


18 


TFI A ci iauc ur* kf • kauhvi stivitv (in qr/i <; oti PIFPF OF MIND 
1 tLA bU*t L nu/ac l33dinUAIIVIIT liu /d 1 j 701 n tv. t vr iminn 


70 


161 


136 


160 


24 


GHOSTFACE KILLAH • RAZOR SHARPjEPIC STREET 67729VEPIC (10-98 EQ/16-98) IRONMAN 


2 


162 


120 


112 


11 


SOUNDTRACK • DEATH ROW 901 14VINTERSC0PE 110 98/16.981 GRIDLOCK'D 


1 


163 


141 


129 


23 


TERRI CLARK • MERCURY NASHVILLE 532879 (10.98 E0/16.98I JUST THE SAME 


58 


164 


150 


146 


25 


JOURNEY A COLUMBIA 67514 (10 98 EQ/16 98) TRIAL BY FIRE 


3 


165 


172 


175 


45 


BRYAN ADAMS • A&M 540551 110.98/16 98) 18 TIL 1 DIE 


31 


166 


125 


118 


13 


SOUNDTRACK • buzz tone 50635vpriority (10.98/16 .981 RHYME & REASON 


16 


167 


137 


136 


48 


SELENA aV EMI LATIN 34123/EMI 110 .98/16 .981 DREAMING OF YOU 


1 


166 


153 


169 


3 


WILD ORCHID RCA 66894 no 98715 98i D WILD ORCHID 


1:3 


169 


155 


183 


24 


MINT CONDITION perspective 54902&'«M no 9&>14.98) DEFINITION OF A BAND 


76 


170 


174 


195 


13 


LORRIE MORGAN • bna 66847/RCA (10.98/16.9B) GREATER NEED 


62 


171 


163 


172 


52 


RAGE AGAINST THE MACHINE A EPIC 57523* (1098 EQ/16 .98) EVIL EMPIRE 


1 


172 


159 


155 


9 


BIG HEAD TODD & THE MONSTERS BEAUTIFUL WORLD 

REVOLUTION ?4661, n Af/iRNt*7B'?"^i. ; ! _ yd' * & . 93 1 


54 


(2D 


187 




2 


VARIOUS ARTISTS BOOTY MIX 2- THE NEXT BOUNCE II 

INTERSOUN0 9510 110.98/16.98) 


173 


574) 


NEW ► 


1 


ERIC BENET warmer BROS 46270(10.98/15.98) HE TRUE TO MYSELF 


174 


175 


146 


149 


29 


SOUNDTRACK ▲ EASTWKT 61951^EG (11.98/17.99) SET IT OFF 


4 


176 


156 


166 


23 


LL COOL J • DEFJAM 534125*/MERCURY(ll .98EO/17.981 ALL WORLD 


29 


177 


178 


184 


7 


DAVID KERSH curb 77848 (10. 98715. 98) ■ GOODNIGHT SWEETHEART 


169 


178 


177 


182 


55 


HBVflW WHITF A t<v> nu filflftfiiTFr fin ao.'i «; qr\ RFTWFFN NOW ft. FORFUFR 


52 


179 


161 


150 


50 


tuc rDAMRFROirC A> ici anh ^^j^-sj- nn atL'if. aa\ TO THF FfllTHFI II nFPARTFn 


4 


180 


158 


162 


61 


Fl 1 fi F FQ A ^ Dl ITCUi^l ICC £71 Altr-fU 1 IAJDiA 1 T f\ OA cr\n £ Ml TUC QPOPF 


1 


181 


152 


161 


80 


MARIAH CAREY A* Columbia 66700 (1098 EQV16 98! DAYDREAM 


1 


182 


166 


179 


25 


SOUNDTRACK CAPITOL37190(10.98/16 98} TRAINSPOTTING 


48 


183 


157 


148 


22 


NO MERCY ARISTA 16941 (10.96/15 SB) D NO MERCY 


104 


184 


164 


170 


28 


LUTHER VANDROSS A lv67553*/EPiC(30.98E0/1698i YOUR SECRET LOVE 


9 


185 


166 


163 


51 


GEORGE STRAIT A' mca i hzq (io 9a i6 98) BLUE CLEAR SKY 


7 


(ID 


NEW ► 


1 


ROY ORBISON virgin 42350(10.98/16.98) THE VERY BEST OF ROY ORBISON 


186 


187 


149 


98 


15 


SOUNDTRACK PHILIPS 454710 ( 10.9671 6.981 SHINE 


59 


188 


154 


157 


23 


un THIlfl^ FA MM V A un tmih-'; )*,f.\*iar\ htmtv ii n oa ift oet FAMII Y "nPRIPTI IRF^ 

WIU inUVlj rHinlLl A MU 1 nlAjo 1 3ui ^PltLJ^I IVI 1 T 1 1 U.7CV 1 v r ^LVI ll_ T O^ni r 1 UnLj 


2 


189 


183 


187 


21 


^ A' NPG 54982,'EMI (22 9&'^4 98) E M A NCI PAT ION 


11 


190 


165 


147 


22 


W INDTRArk A (Vii nuRia tlMl nn on F(i/n qri THF MtRRDR HA^ TWfl FAPF*? 


16 


191 


139 


127 


9 


CAMP LO profile 1470* no.9S'l5.98) UPTOWN SATURDAY NIGHT 


21 


192 


160 


191 


13 


PEGGY SCOTT-ADAMS MISS BUTCH 40O3.'MAR0IGRAS (10.98/16 98)0 HELP YOURSELF 


72 


193 


173 


189 


33 


OUTKASTA LAfACE ?6029*.'ARlSTA (10 98/16 981 ATLIENS 


2 


194 


189 


158 


69 


JARS OF CLAY A ESSENTlAb'SILVtRTONE 4158Q , JIV£ (lO S&'lS 98) B JARS OF CLAY 


46 


195 


186 


154 


24 


VARIOUS ARTISTS • wftW-lQO/7. THF VFAP'^ 'Ifl TOP CHRISTIAN ARTKK AND <10N^ 

^ . . VikJtjUJ i , int. ' t/in o OU Iv/rLpnniollrtii nniiOlO nfTlLV ovi'VlJ 

SPARROW 51567 (15 9S'17 98) 


71 


196 


171 


133 


5 


SOUNDTRACK fantasy 16001 (16 98 CD) THE ENGLISH PATIENT 


133 


197 


181 


155 


6 


PETRA TOBD 6793MPIC (10.96 Ed'15 98: PETRA PRAISE 2 WE NEED JESUS 


155 


198 


176 


136 


42 


QUAD CITY DJ'S A QUAORASOUNO'BIG BEAT 82905VAG (10.98/16.981 GET ON UP AND DANCE 


31 


199 


170 


134 


31 


STEVEN CURTIS CHAPMAN • sparrow 51554 (9 98/15 98) SIGNS OE LIEE 


20 


200 


194 


174 


27 


POINT OF GRACE LIFE LOVE & OTHER MYSTERIES 

WORD 67698* PIC (10 9BEQT5.98) 


46 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



112 75 
2P« 89 
311 86 
aXKrazy 136 
702 123 

Aaliyah 38 
Bryan Adams 165 
Tra« AdKins 76 
Aero&mrln 12 
After 7 120 
Alabama 67 
Fiona Aptfe 62 
A/YM 105 
Babytace 64 
EtyfcahBadu 8 
Beck 40 



Erx P. 



174 



Ben FoBS Five 157 
Tony Bennett 134 
Big Head Todd & The Monsters 172 
B.gMikc 16 
Clint Black 131 
BLACKttrwt 10 
Btoodnound Gang 145 
Blur 109 



Jim Bnckman 87 
Brooks & Dunn 116 
fory Brown 53 
Bush 41 
Tracy Byrd 1 26 

Cake 73 

CampLo 191 

The Cardigans 78 

Marian Carey 181 

Carman 153 

Oeana Carter 30 

Tracy Chapman 1 1 3 

Steven Curtis Chapman 199 

The Chemical Brothers 14 

Kenny Chesney 81 

Tern Clark 163 

Paula Cole 39 

Collective Soul 28 

Shawn Calvin 100 

Counting Crows 54 

The Cranoerntt 179 

Cnme Boss Featunng The Fedz 25 

SherylCrow 26 



Kenny G 69 
Warren G 24 
Garbage 151 
Ghosttace Killah 161 
Ginuwine 34 
Nanci Gnftrth 138 
Ron an Hardiman 146 
Heart 141 
Helmet 155 
Ennoue Iglestas 159 
Alan Jackson 85. 148 
Jamiroquai 65 
Jars Ot Clay 194 
Jewel 6 
Elton John 118 
Montell Jordan 121 
Journey 164 
David Kersh 177 
Kiss 77 
Horn 104 

Alison Krauss & Union Station 45 



Jonny Lang 80 
Kenny Lattirnore 
Tracy Lawrence 
TraceyLee 111 
Levert 99 
UP Kim 57 
live 21 
LLCoolJ 176 
Kenny Loggtns 43 
Luscious Jackson 



71 



jo: 



Makaveli 20 
Maniyn Manson 97 
Ricltard Marx 70 
Matchbox 20 129 
Dave Matthews Band 46 
KathyMattea 142 
Maxwell 61 
Mindy McCready 137 
Reba McEntire 147 
Metaitica 55 

The Mighty Mignty Bosstones 52 

Mint Condition 169 

John Michael Montgomery 1 58 

Lome Morgan 1 70 

Alans Mohssette 49 

Morphine 154 

Mark Morrison 82 



Van Morrison 79 
Mo Thugs Famify 188 
New Edition 1 52 
Ho Doubt 11 
Uo Mercy 183 
TherUtonousB.l.G. 1 
The Offspring 29 
Roy Ortxson 1 B6 
Outkast 193 
Petra 197 
Point 01 Grace 200 
+ 189 



Rage Agaiist The Machine 171 
Collin Raye 140 
Real McCoy 106 
LeAnn Rimes 9.17 
ChrtsRock 93 
Rollins Band 156 

Bo* Scares 94 
Scarf ace 15 
Peggy Scott Adams 192 
JonSecada 59 



Selena 167 
Kevin Sharp 102 
Duncan She»k 83 
S<lverchair 84 

The Smashing Pumpkins 1 14 
Snoop Doggy Dogg 125 
SOUNDTRACK 

Booty Call 35 

The English Patient 196 

Evita 74 

Gridlock a" 162 

Grosse Pointe Blank 1 D3 

Howard Stern Pnvate Parts The 

Album 88 

Jerry Magurre 66 

Lost Highway 50 

Love Jones The Music 23 

The Mirror Has Two Faces 190 

Pheromenon 133 

The Preacher's Wrle 60 

Rhyme & Reason 166 

Romeo + Juliet Volume 2 27 

Romeo + Juliet 31 

The Saint 36 

Selena 7 

Set It Oti 175 

Shine 187 

Space Jam 3 



That Thing You Dot 107 

Trainspotting 182 
ScaceGirts 2 
SquimH Nut Zippers 48 
Rod Stewart 130 
George Strart 185 
Sublime 22 
Kenn Sweat 44 
Matthew Sweet 139 
Tela 160 
John Tesh 96 
Third Eye Blind 135 
Torttc 128 
Tony Tom Tone 98 
Tool 119 
Tru 42 

Tanya Tucker 124 
U2 13 

VanHalen 117 

Luther VarvJross 184 

VARIOUS ARTISTS 
1997 Grammy Nominees 68 
Booty Mix 2; The Next Bounce II 
173 



Death Row Greatest Hits 149 

Funkmaster Flex The Mix Tape 

Volume II. 60 Minutes Ot Funk 90 

Jock Jams Vol. 1 95 

Jock Jams Vol . 2 92 

Master P Proem's We»1 Coast Bad 

Boyzll 127 

Muggs Presents .The Soul 
Assassins Chapter 1 115 
Pure Disco 144 

The Simpsons: Songs In The Key Ot 
SpriiiLj-'ek) 112 
Ultimate Dance Party 1997 19 
Wow- 1 997: The Year's 30 Top 
Christian Artists And Songs 195 

Veruca Salt 63 

The Verve Pipe 33 

Clay Walker 32 

The Wallflowers 5 

West side Connection 58 

BillWhelan 110 

Bryan White 178 

White Town 91 

WW Orchid 166 

Wynonna 72 



94 
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NORDIC BOWS SALES OF DIGITALLY SENT MUSIC 

(Continued from page 6) 



that have only appeared on 78 rpni 
vinyl, says founder Kent Keifer. 

"This is a great way to get songs 
that have never been issued on CD," 
he says. "I'm sure that this is upset- 
ting to those in the industry that think 
this may eventually eliminate physi- 
cal product. But, I don't see that hap- 
pening . . . We plan to offer titles that 
would not sell in a physical medium. 
Maybe they wouldn't sell enough to 
justify printing up thousands of 
copies, but there is still a limited 
demand." 

A typical three-minute song is 
downloadable in about eight minutes 
on a 28.8 kbps modem, according to 
Keifer. Audio is played back through 
MPEG-Layer 2- and Layer 3-com- 
patible Internet audio software, 
including WinPlayS and XingSound. 
Nordic Records DMS also offers liner 
note and artwork information to 
accompany the downloaded music, 
according to Keifer. 

Once the consumer has downloaded 
the song to a computer hard drive, it 
can then be reproduced on a CD-R 
disc. The online retail site is banking 
on the rising popularity of CD-R 
drives, which are now being sold for 
as little as $300 in some markets. In 
addition, the price for blank CD-R 
discs has plummeted to as low as $5. 

Nordic aims to sell music for about 
one-fifth of what it would cost on CD, 
according to Keifer. 

Music transactions are conducted 
with CyberCoin, an electronic micro- 



"The music is wholesome; it's the 
heart of America." 

The tour, which originated in 1995, 
is intended to spotlight new and up- 
coming artists with Monday-through- 
Friday free concerts in Wal-Mart park- 
ing lots across the country. In-store 
autograph sessions follow the concerts. 
The newest releases from participating 
artists are featured in 1,400 Wal-Mart 
stores. This vear, the tour will hit more 
than 260 cities. 

Appearances on the tour for an up- 
and-coming artist, says Curb Group 
national sales director Benson Curb, 
arc crucial. 

"We sell so many records through 
Wal-Mart," says Curb, "that having 
that identity with Wal-Mart and with 
the country consumer, knowing that 
they can get those records through 



line. A&E's "Biography" tapes are 
the only videos carried by Barnes & 
Noble. Last year, Savage and COO 
Susan Margolin got prime floor space 
in the Borders Books & Music chain 
for the History Channel, another 
A&E venture. Borders, a major sell- 
through retailer, is expected to be 
among those stocking the MTM re- 
leases. 

The time and effort New Video has 
lavished on A&E helped land Mary 
and company. "There could have been 
others," says Ken Markman, MTM 
senior VP of worldwide marketing and 
consumer products, noting the inter- 
est of bigger labels. "We would rather 
he a focus of attention. This is a good 
fit and a wonderful opportunity." 

Markman, who won't comment on 
the UAV relationship, anticipates New 
Video devoting the same energies 
toward developing an MTM brand, 



payment system that allows Web 
users to make small purchases secure- 
ly over the Internet. The same service 
is used by several large and small 
merchants, including ESPNet Sport- 
Zone and Virtual Vegas. 

After an 8-cent processing fee is 
deducted by CyberCoin, revenues are 
split 50/50 with labels that agree to 
provide exclusive music to the site. 
Revenue generated from sales of 
nonexclusive music to the site is split 
60/40, with Nordic receiving the larg- 
er share. 

Participating labels and artists, 
which will be able to audit their online 
sales through a secured Web site, are 
responsible for paying artists and pub- 
lishers, according to Keifer. All costs 
of encoding and archiving music on 
the Web site are handled by Nordic. 

Keifer says that his business has 
legal clearance on all songs sold on the 
Internet and that the site will ulti- 
mately provide artists, labels, writers, 
and publishers with new sources of 
revenue for their copyrights. 

"Many labels already have mechan- 
ical license deals that are broad 
enough to cover this technology," says 
Keifer. "We want to make sure that 
we pay more in royalties than people 
get in their physical product deals . . . 
That money goes to the people who 
own the masters and publishing rights 
and are willing to extend the licensing 
rights for digital transfer." 

However, Keifer says, the site does 
not have an Internet audio perfor- 



Wal-Mart, is very important." 

Curb says the CMT presence is a 
bonus. "Having that CMT tie-in with 
Wal-Mart is a big part of helping along 
new artists that don't have the radio 
exposure right away. It can give them 
tour and TV exposure they wouldn't 
otherwise have." 

He adds that the tour was a very big 
part of developing new Curb artist 
David Kersh, who has made numerous 
Wal-Mart appearances. 

"We set aside some dates for David 
to play for them, and Wal-Mart got 
behind that record right from the 
beginning," he says. "And they really 
led the pack in terms of sales. We've 
seen that impact on his sales. We think 
the tour is a great concept, and if peo- 
ple aren't participating, I think they 
might be losing out" 



which MTM will support with "a very 
aggressive" cross-promotional strate- 
gy involving its other TV shows, con- 
sumer products, books and magazines, 
and a World Wide Web site. New 
Video is placing the MTM logo "front 
and center. We're developing a family 
look for all the series," says Margolin. 

New Video and MTM both figure to 
exploit the nostalgia for "classic" TV, 
as seen on Nickelodeon's "Nick At 
Nite." The releases, starting with a 
best-of "Mary Tyler Moore" collection 
this year, will be positioned in what 
Margolin calls "the core collectors 
market. We couldn't time it better if 
we tried." 

Initially, the emphasis will be on 
retailers and catalogs best able to 
move boxed sets. Savage indicates 
that mass merchants, capable of mov- 
ing quantities of individual cassettes, 
"are down the road apiece." 



mance licensing agreement with 
ASCAP or BMI, since it is not net- 
casting Internet-delivered music. 
However, the site does contain 30-sec- 
ond samples of the tracks that it sells. 

"There are lots of pirates out there 
doing the same thing, but we are legit- 
imate," says Keifer. "We are just a 
record store that happens to be sell- 
ing music delivered online . . . Our 
biggest challenge is that we are grow- 
ing too fast. We have put this togeth- 
er on a shoestring budget with a nom- 
inal staff. So many people have given 
us clearances for their titles, but we 
don't have enough equipment to put 
them all on the Internet yet." 

Others in the industry are some- 
what cautious about the legal issues 
and commercial viability of selling dig- 
itally downloadable music. 

"It seems to be an idea whose time 
has not quite yet come," says Seema 
Chowdhury, an analyst with Forrester 
Research. "Retailers aren't going any- 



The case does not involve Warn- 
er/Chappell's continuing rights to the 
song in international markets. 

In his decision, Baer rejected 
Warner/Chappell's claim that that 
the original 1969 grant is unambigu- 
ous in that there were no limitations 
on its terms. 

Ahlert had contended that Warn- 
er/Chappell was not entitled to roy- 
alties for the soundtrack version of 
the Cocker recording because, under 
terms of the grant, the only rights 
that Warner/Chappell retained after 
termination were limited by its 
license with A&M. Thus, those rights 
are confined to A&M's own produc- 
tion of the recording, not its appear- 
ance on the "Seattle" soundtrack. 

In his opinion favoring Ahlert's 
position, Baer notes that A&M's 
license specifies that it "covers only 
the particular recording mentioned 
herein," and that the bottom of the 
license is specified "Record No. SP 
4182 Recording Artist Joe Cocker," 
which, in Baer's view, means that use 
of the Cocker recording other than 
A&M's manufacture of it with that 
specific number would not fall under 
the Warner/Chappell grant. 

According to Fred Greenman, of 
the New York law firm of Deutsch 
Klagsbrun & Blasband, who filed an 
amici curiae (friend of the court) 
brief with the court on behalf of the 
Songwriters Guild of America and 
the Authors Guild, the essence of 
Baer's decision is that if "a recording 
needs a new license after termina- 
tion, it has to be issued by the new 
publisher, who is entitled to collect 
royalties." 

Although it could not be confirmed 
at press time, it appeared highly like- 
ly that Baer's decision would be 
appealed. "It's certainly appealable," 
says Eugene L. Girden of the New 
York law firm of Shukat, Arrow, 
Hafter & Weber, which represents 
Warner/Chappell. "The court avoid- 
ed the Mills decision." 

Don Biderman, Warner/Chappell's 
Los Angeles-based executive VP of 
business affairs/general counsel, 
comments, "Obviously we disagree 
with the decision. We are reviewing 
our options." 

The plaintiff was represented by 
Robert C. Osterberg of the New 
York law firm Abelman, Frayne & 
Schwab. 

"Bye Bye Blackbird" was written by 



where soon. People still like to browse 
in stores . . . But what should make 
people worry is the electronic rights 
issue. For the past year or so, the 
entertainment industry has been try- 
ing to figure out what lights they do 
and don't own in regards to digital dis- 
tribution . . . This walks a fine line, 
since the issue is not yet solved." 

Labels that want to license or 
directly sell music for digital download 
should ensure that they have the right 
to legallv do so, according to -I ill Alofs, 
founder of the Mill Valley, Calif.-based 
Total Clearance, which specializes in 
multimedia and Web site clearances. 

"This is most likely the first of 
many Internet-based businesses that 
sell music this way, but there is still 
the need for caution," says Alofs. 
"There could be risks involved, since 
there are still-unresolved legal issues 
in this area." 

Representatives for the National 
Music Publishers Assn. were not avail- 



the late Mort Dixon and Ray Hender- 
son in 1926. Utilizing terms of the old 
1909 Copyright Act, they obtained pub- 
lishing rights to the song after the first 
28 years of copyright from Remick 
Music, assigning the remaining 28 
years to Warner/Chappell. With the 
1976 Copyright Act, however, the 
estate of both writers in 1982 got an 
additional 19 years of copyright life for 
the song and made a publishing deal 
for that term extension with Ahlert's 
company. 
TriStar, the film unit of Sony that 



ital Systems Inc. of Los Angeles, has 
been marketing the DigiCon 2, a de- 
vice that blocks the SCMS chip, ac- 
cording to RIAA VP/associate direc- 
tor of anti-piracy Frank Creighton. 

While the AHRA exempts profes- 
sional DAT recorders, the DigiCon 2 
was unequivocally marketed at con- 
sumers through mail-order catalog 
Musician's Friend, according to 
Creighton. 

"They advertised it as an intermedi- 
ary device between the recording 
device and the playing device to enable 
the recording device to read [the tape] 
as a nonprotected sound recording," 
says Creighton. 

On April 9, RIAA investigators raid- 
ed Technolab's Los Angeles premises 
and confiscated approximately 50 Digi- 
Con 2 units in the process of being 
manufactured, according to Creighton. 
In addition, the RIAA seized circuit 
boards, casings, instructional manuals, 
and other materials used to manufac- 
ture the DigiCon 2 — which Technolab 
was selling for approximately $200. 

Prior to executing the raid, the 
RIAA had obtained a temporary 
restraining order against Technolab. 
An RIAA statement says the Wash- 
ington, D.C.-based association is now 
seeking "preliminary and permanent 
injunctions barring the defendants 
from any further manufacturing, 
advertising, or distribution of the Digi- 
Con 2; a court order requiring the 
defendants to give up their inventory 
of DigiCon 2s for destruction; [and] 
statutory damages in the amount of 
$2,500 per device involved in any viola- 
tion." 

While Creighton admits that there 
is sometimes "a fine line" between con- 



able for comment at press time. 

Another company, N2K Entertain- 
ment, is preparing to debut its own 
digital download retail service, e_mod. 
The firm has already set up a Web site 
(http://www.emod.com) which offers 
free digital downloads of tracks by 
David Bowie, Dave Grusin, and Blake 
Morgan. The site expects to begin 
charging for downloadable CD-quality 
music bv summer, according to JJ. 
Rosen, senior VP/GM of N2K. 

"Our company believes in the busi- 
ness model of distributing music 
over the Internet, but we are con- 
cerned about treating the artists and 
publishers properly," says Rosen. 
"We don't feel comfortable begin- 
ning to sell this way until all of the 
issues are resolved, including the 
ability to track and account for artist 
royalties, mechanicals on the pub- 
lishing side, and the security aspect 
of the transaction." 

BRETT ATWOOD 



released "Sleepless In Seattle" in 
1992, originally planned to use newly 
recorded versions of "Bye Bye Black- 
bird," but decided instead to use an 
edited version of the Cocker perfor- 
mance. Had newly recorded versions 
been used, Warner/Chappell would 
have had no claims to royalties. 

However, with TriStar opting for 
the Cocker version of "Bye Bye 
Blackbird," both Ahlert and" Warn- 
er/Chappell made royalty claims to 
the mechanical collection group 
Harry Fox Agency. 



sumer and professional DAT machines, 
he says there was no mistaking Tech- 
nolab's advertising and marketing as 
being geared to consumer-level DAT 
users. 

A mainstream format in recording 
studios, DAT never caught on as a con- 
sumer medium. Nevertheless, a small 
population of nonprofessional record- 
ing enthusiasts use low-cost portable 
DAT units. 

At press time, Technolab principal 
Daniel Sobotta had no comment on the 
RIAA action. 



ARBITR0NS 

(Continued from page 6) 

WKTU's tumble from a 6.2 share of 
the audience to 4.8 also allows soft AC 
and former market leader WLTW to 
take over the No. 2 spot among New 
York listeners, even though its share 
dipped from a 5.9 to 5.7. 

The ratings action makes it quite a 
week for Chancellor Media, which 
owns WKTU, WLTW, and WHTZ, fol- 
lowing its recent purchases of WKTU 
from Evergreen Media and WLTW 
from Viacom. 

Rounding out the top five in New 
York are oldies WCBS-FM, dipping 
slightly from a 4.5 share to 4.4; and 
Spanish WSKQ, up from a 4.3 to 4.4. 
Other notable moves: N/T WCBS-AM, 
in ninth place 12-plus, with a rise from 
3.0 to 3.4; Spanish WPAT, at No. 11, 
up 2.9 to 3.4; and struggling classic 
rock WNEW, which moves up from a 
12 to 1.8. 

In Los Angeles, Spanish KLVE 
maintains its stronghold at the top, 
(Continued on next page) 



CMT, WAL-MART EXPAND TOUR PARTNERSHIP 
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IN-STORES AT BORDERS BENEFIT STARS, NEW ACTS 



(Continued from page 1) 

In recent weeks, such star perform- 
ers as Richard Marx have visited Bor- 
ders stores on the East Coast, while 
critically acclaimed songstress Lori 
Carson put in a few performances at 
Borders stores in Atlanta and the Los 
Angeles area. 

Other star acLs that have made stops 
at Borders stores include Lyle Lovett, 
who brought along special guest Sting 
to a performance at a Chicago store; 
Mary Chapin Carpenter; Dave Bru- 
beck; Wynton Marsalis; Cassandra 
Wilson; Joan Baez; and B.B. King. 

The book and music web has also 
helped new talent find a following. Para- 
chute/Mercury act Grey Eye Glances 
was signed after then-Mercury senior 
director of A&R Tom Vickers caught 
the trio performing at a Borders store 
(Billboard, Feb. 8). David Belote, Mid- 
west regional manager for PolyGram 
Classics & Jazz, credits Borders per- 
formances by new age act Secret Gar- 
den with helping to break the group. 

Artists set to visit various Borders 
stores include avant-garde composer 
Philip Glass, while Razor & Tie 
singer/songwriter Dar Williams is due 
for some dates this summer. A tie-in 
with the Lilith Fair, which will include 
in-stores, is being planned for July. 

What sejiarates Borders from other 
traditional music retailers that stage 
in-stores is that the chain has commu- 
nity relations coordinators (CRCs) at 
each location, whose job is to handle in- 
store performances and events. 

Soon after Borders opened its first 
books and music store in 1992, the 
chain began hosting music events at 
various locations. 

Initially, the in-stores were handled 
on a local basis, but by September 
1996, Borders opted to bring in Ann 
Dickens as the national event coordi- 
nator in its home office in Ann Arbor. 
Some events are still staged on a 
regional basis, but the arrival of Dick- 
ens made it possible to put on national 
tours of the chain's stores. 

Besides the general goodwill gener- 
ated by the in-stores, the performances 
are also good for sales. According to 
Dickens, 50%-75% of attendees at an 
in-store performance purchase some- 
thing on the day of the performance, 



ARBITRONS 

(Continued from jjqgc 95} 

despite an alarming downward trend 
from a 6.9 share to 6.0. Its nemesis is 
no doubt KSCA, which recently 
flipped from triple-A to Spanish and 
roars from a 1.1 share to a 3.5. It now 
ranks No. 6 in the market. 

The remainder of the top five hold 
stable in L.A. Following KLVE in 12- 
plus ratings are R&B KKBT (the 
Beat), top 40/rhvthm KPWR (Power 
106), N/T KFI, and jazz KTWV. 

Aside from KSCA's dramatic rebirth, 
modern rock KROQ shows a marked 
increase from 2.9 to 3.4 after a yearlong 
trend downward, bottoming out last 
quarter. Classic rock KCBS also edged 
toward better days, reversing its down- 
ward surge with a 1.9 to 2.8 climb. 

In the nation's No. 3 market, Chica- 
go, N/T WGN held its customary lead, 
even with a 6.6 to 6.2 drop 12-plus. 
R&B WGCI held on to No. 2, despite 
its wallop of a hit from a 6.5 share to a 
5.5. New at No. 3 is AC WLIT. which 
achieved its highest ratings in a year, 
up from 42 to 5.1. Following with gains 
were No. 4 top 40/rhythm WBBM 
(B96), up 4.7 to 4.8; and R&B adult 
WVAZ, leaping from 3.9 to4.5 12-plus. 

Market ratings will be listed in Bill- 
board beginning with the May 3 issue. 



and those purchases often lead to 
incremental sales generated by con- 
sumers going on to expose friends or 
family members to the music. 

The valuable exposure the stores 
offer is no secret to local acts. Accord- 
ing to Dickens, at some locations Bor- 
ders stores have already booked local 




talent through August. 

Another key to Borders' success 
with in-stores is the fact that the stores, 
which feature music as a secondary 
business to books, reach a different 
clientele than traditional record stores. 

"The Borders music store reaches so 
many different people that have 
dropped out from buying music," Dick- 
ens says. Borders' casual atmosphere, 
which often features a coffee shop, has 
brought some of those consumers back 
to buying music. 

The fact that an in-store at Borders 
reaches the often elusive adult audi- 
ence hasn't been lost on label execu- 
tives. Capitol Records VP of artist 
development (IJ.S.) Rob Gordon says a 
Borders tour was the perfect vehicle to 
launch Richard Marx's new "Flesh And 
Bone" album and to draw attention to 
Marx's "Fight For The Arts" cam- 
paign, with which the artist hopes to 
drive home the importance of arts edu- 
cation in schools to Washington, D.C., 
decision-makers. 

"We were looking for a way to get 
Richard to kick off the project with 
something different," Gordon says. 
"We felt the best way to reach his audi- 
ence, which is really the Borders demo, 
is to do a Borders tour." 

Midway through the tour, which 
kicked off April 8 to coincide with the 
release of "Flesh And Bone," Marx is 
pleased by the experience. "In the old 
days, you would do an in-store by com- 
ing in, sitting down at a table, and sign- 
ing everyone's stuff," he says. "But this 
has been unbelievable. When I walk in, 
every employee is wearing a hat or a T- 
shirt that says 'Fight For The Arts,' 
and that is the whole reason behind this 
Borders tour." 

While Marx performs acoustically 
accompanied by a guitar player for 30-45 
minutes, he finds that the most valuable 
aspect of the Borders tour is the platform 
he has to discuss the "Fight For The 
Arts" campaign and distribute letters 
that attendees can send to their local rep- 
resentatives. "When people come to a 
concert hall, they are coming to be enter- 
tained," Marx says. "They're not coming 
to be preached to or challenged." 

At Borders, however, Marx says he 
feels comfortable bringing up an agen- 
da apart from his musical performance. 
"From an entertainment standpoint, I 
can play some songs, old and new, but 
then we can get into what's really 
important," he says. "I tell the people 
about what I've been learning and the 
dire situation that arts and music in 
public schools are in. The reaction has 
been unbelievable." 

According to Gordon, Borders will 
donate a percentage of sales of Marx's 
album to the "Fight For The Arts" 
campaign, and Capitol plans to match 
the chain's donation. 

Marx isn't the only artist who has 
utilized Borders' appearances for a 
cause. Jazz legend Brubeck performed 



at a Washington, D.C.-area Borders in 
a benefit for Marian McPartland's 
highly regarded hut budget-starved 
"Piano Jazz" program on NPR. The 
fund-raiser culled $20,000 and is pri- 
marily responsible for keeping the 
show on the air. 

In honor of Carpenter's in-store 
appearances, Bor- 
ders donated funds 
to local pediatric 
AIDS foundations, 
a cause that the 
singer champions. 

Julia Sweeney 
will make an ap- 
pearance May 2 at 
marx the Borders in 

Santa Monica, 
Calif., to promote her new Warner 
Bros, album, "God Said Ha!," which 
deals with her brother's illness with 
cancer. A percentage of sales of the 
album at Borders will benefit a local 
cancer research organization. 

Marx adds that Borders has an ideal 
atmosphere for in-store performances. 
"It almost has a coffeehouse vibe, and 
it totally lends itself to it," he says. 

Restless recording artist Carson 
agrees. "I wanted to go out during the 
weeks following the release of my 
album and play a bunch of shows with 
just me and the guitar, and I decided a 
good way to do that was to do some in- 
stores," she says. "It seemed like Bor- 
ders would be cozy and a little warmer 
than the average record store." 

While Carson also did in-stores at 
Tower Records outlets, the three Bor- 
ders shows gave her a chance to reach 
a different audience. On April 5, Car- 
son performed at Borders stores in 
Santa Monica and Glendale, Calif. 

Restless head of sales (U.S.) Tammy 
Kizer says the Santa Monica and Glen- 
dale crowds represented "entirely dif- 
ferent demos of music buyers." While 
Carson's Santa Monica appearance 
was attended by musicians, friends, 
and industry types, as well as some 
Borders shoppers, the Glendale 
appearance drew more families. 
"There were families with children and 
teens and people that were just shop- 
ping in the store and heard the music 
and came over, and many bought the 
record," says Kizer. "It definitely 
achieved the goal of exposing new fans 
to her music." 

Young acts still building a following 
are somewhat amazed that they can 
draw a crowd at a Borders store. 

Dwayne Keith, pianist/vocalist for 
the Maple Shade, N.J., trio Grey Eye 
Glances, says playing Borders was a 
key to the band developing a fan base 
and landing its record deal. 

"A band entering a new market 
where they have never performed 
before can go to a Borders and draw- a 
crowd," he says. "If we went to a club, 
it wouldn't be crowded, but at a Borders 
on a Friday or Saturday night there are 
a lot of people there. Especially in sub- 
urban areas, where the only other thing 
to do is to go to a movie." 

The musician's knowledge about 
Bordei-s comes not only from Grey Eye 
Glances' frequent gigs at the chain, but 
also because Keith spent four years 
working as a CRC at Borders stores in 
New Jersey and Philadelphia suburbs. 

Grey Eye Glances, which has drawn 
up to 400 people at some of its Borders 
appearances, saw first-hand the bene- 
fit of performing at the chain when it 
played a series of dates following the 
Feb. 11 release of "Eventide," its Para- 
chute/Mercury Records debut 

Even prior to its major-label bow, 
the group sold nearly 9,000 copies of its 
two self-released CDs, "Songs Of Leav- 



ing" and "Further On . . . ," primarily 
by performing at Borders stores (Bill- 
board, Feb. 8). 

Mercury VP of marketing (U.S.) 
Marty Maidenberg, who has worked 
with Grey Eye Glances, notes that 'tra- 
ditional record stores have a certain 
type of consumer that shops a lot — 
there's a younger demo. At Borders, 
there are more adults that are not nec- 
essarily shopping for music all the 
time, but it is someone with a little 
more expendable money, and once they 
are in a Borders, they are not watching 



their dollars as carefully as the teen in 
the record store." 

While Maidenberg adds that Bor- 
ders is a great launching pad for spe- 
cific acts that appeal to the chain's tar- 
get demo, he cautions, "There is such 
a thing as too much of a good thing that 
will spoil it for everyone. It works for 
certain bands, but we don't want to do 
it with everyone and dilute it" 

Assistance in preparing tins stonj ivan 
provided by Bill Holland hi Washing- 
ton, D.C. 




by Geoff Mayfield 

StILL B.I.G., AND BIGGER STILL: Sales on the Notorious B.I.G.'s eeri- 
ly titled "Life After Death" declined by 35.5% from the prior week, but the 
one-week sum of 197,500 units still stands tall, leading the No. 2 Spice Girls 
(139,000 units) by a 42% margin. 

For the morbidly curious, three-week sales for B.I.G.'s set (including the 
6,000 units that were rung prior to the album's March 25 street date) stand 
slightly more than 1.19 million units, about 12% ahead of the sales that 2Pac's 
posthumous Makavcli title had after its first three weeks during last year's 
fourth quarter. And conspiracy theorists will be pleased to know that news of 
B.I.G.'s death has reinvigorated speculation, so prevalent at the time of 
Makaveli's release, that 2Pac was not really killed last September, a nugget 
that a 9-year-old hip-hop fan recently shared with me. 

AhEAD: Meanwhile, B.I.G.'s three-week reign at No. 1 ends the turnover 
that spot has seen since February, when No Doubt's eight-week streak ended. 
From the Feb. 15 Billboard, when the soundtrack from 2Pac's "Gridlock'd" 
debuted at No. 1, The Billboard 200 had a different chart topper in each of 
nine consecutive weeks. Although Depeche Mode, whose last album debuted 
at No. 1 with 152,000 units in 1993, poses a threat "Life After Death" stands 
a chance to chalk up a fourth consecutive week. 

NEAR: With the Puff Daddy album that was once set for release April 15 
now indefinitely delayed, Depeche Mode is a lock for next week's Hot Shot 
Debut. MCA drops two big ones Tuesday (22), Mary J. Blige and George 
Strait, with the latter holding a real threat to debut at No. 1. 

The next Super Tuesday appears to be May 20, which has new titles from 
Michael Jackson, Foo Fighters, John Fogerty, and I XI Quik-produced Suga 
Free penciled in. Paul McCartney and Prodigy were also aiming for May 20, 
but the former has been pushed back one week and the latter is not expected 
to arrive until June. 

DEALING PUNCH LINES: Comedian Chris Rock bows at No. 93 with 12,000 
units on his DreamWorks outing, which is about a third of what his 1991 Atlantic- 
marketed album shipped in its entire life. The start delights Geffen numbers 
wizard Dave Garbarino, who points out that comedy albums often take longer 
than music albums to reach their full potential. Adam Sandler's first Warner 
Bros, set, for example, started with less than 3,000 units in October 1 993, falling 
shy of Heatseekcrs, but it went on to move some 1 . 1 million units on SoundScan, 
while Jeff Foxworthy's debut on the same label moved about 1,000 units in 
June of that year, but has gone on to register 1.8 million units. 

Comedy continued to send labels laughing all the way to the bank last year, 
with '96 titles by Sandler and "Weird AI" Yankovic earning platinum status, 
the latter doing so for the first time, and Foxworthy's "Crank It Up — The 
Album" going gold. 

Garbarino is also quick to boast that of the four comedians who were previ- 
ously marketed by Geffen, three (Joan Rivers, Bill Cosby, and Andrew Dice 
Clay) earned gold certifications. The only laughmeister to miss for the label 
so far has been Whoopi Goldberg. 

RESEARCH REVISITED: Don't run too far with that research report that 
suggests MTV is not the album catalyst it once was (Billboard, March 22). 
While the channel's shift to programming like "Road Rules" and "Singled Out" 
may have a cooling effect, the growth of the Verve Pipe (36-33), the only act 
from the last issue's top 40 to show any kind of gain, and more recently, the 
rise by Jamiroquai (69-65, a 10% gain), shows that MTV still packs some mus- 
cle .. . Tony Bennett's re-entry at No. 134 reflects a 250% increase in the 
wake of a stop on Oprah Winfrey's show, while daytime's other queen, Rosie 
O'Donnell, throws gas on the fire that radio has built for Paula Cole (55-39, 
a 29% gain). "Live With Regis & Kathie Lm" helps the Squirrel Nut Zippers 
(65-48, a 25% gain) but can't help Matthew Sweet (No. 139), who also played 
"Late Show With David Letterman." 

AdVANCE DANCE: Music critics have predicted a techno boom since the 
end of last year. The best evidence so far that one might unfold comes from 
the Chemical Brothers' bow at No. 14 on The Billboard 200 (48,000 units). 
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CHARTS REMAIN HEAVY WITH SOUNDTRACKS 

(Continued from jxige 1) 



board began using SoundScan data to 
compile the chart. 

This issue. The Billboard 200 con- 
tains 20 soundtrack releases. The 
strength and staying power of most of 
these titles indicate that such film spin- 
offs will continue as a chart power- 
house for some time to come. 

As ever, many of the top-selling 
soundtrack sets are tied to high-gross- 
ing pictures. The current chart champ, 
Warner Sunset/ Atlantic's "Space 
Jam," No. 3 this issue in its 22nd week, 
spins off the Michael Jordan/Bugs 
Bunny animated basketball fantasy, 
which grossed more than $90 million in 
its U.S. theatrical run. The album, 
which has produced four hits on Bill- 
board's Hot 100 Singles chart, is being 
buoyed by the film's release as a sell- 
through-priced home video; "Space 
Jam" is No. 1 on Billboard's Top Video 
Sales chart this issue, as well as No. 9 
on the Top Video Rentals chart 

Other soundtrack releases are being 
lofted by their films' current box office 
successes. EMI Latin's "Selena," fea- 
turing hits by the late Hispanic star, 
who is the subject of the Warner Bros, 
biopic. holds at No. 7 this issue; the fea- 
ture has grossed more than $30 million 
theatrically in three weeks. Likewise, 
Virgin's soundtrack for "The Saint" 
has climbed from No. 68 to No. 30 this 
issue in its third week on The Billboard 
200; the Paramount feature has col- 
lected more than $31 million in theaters 
after a week in release. 

Some film hits that have already left 
theatrical screens continue to show- 
long legs on the album chart: This 
Issue, volume two of the soundtrack to 
"Romeo + Juliet," director Ba2 
Luhrmann's radical modernization of 
Shakespeare's romantic tragedy, 



(Continia il fmni ptuje 10) 

sional on Argo. Harle also appears on a 
new album of Birtwistle's music, "Pan- 
ic." The Argo set features as its title 
work the concerto Harle debuted at 
the '95 BBC Promenade Concerts in 
London. The performance garnered 
the largest audience ever for a musical 
premiere (broadcast to 100 million 
people in more than 10 countries). Out 
earlier this year in Europe, "Panic" 
will be available as a special import in 
select U.S. stores in May. 

In the U.K., Harle's considerable 
profile for a classical musician — he was 
the subject of a 1988 BBC TV special, 
"One Man And His Sax" — helped gal- 
vanize strong retail support at such 
outlets as Farringdons Records and 
the Virgin Megastores. "Terror & 
Magnificence" is "ideal for our custo- 
mer: alternative leaning and not too 
stuffy," says Chris Tooth, classical pro- 
duct manager for the Virgin/Our Price 
web. "It was our best-selling classical 
release in October, and since classical 
buyers don't always pick things up 
right when they come out, the disc has 
continued to tick over nicely." 

In the U.S., "Terror & Magnifi- 
cence" is the highest- profile Argo re- 
lease since Nyman's soundtrack to the 
film "Carrington," with the label bank- 
ing on the Costello connection (realiz- 
ing that Warner Bros, puts worldwide 
sales of "The Juliet Letters" at more 
than 300,000). Greg Barbero, VP of 
London Records (U.S.), says Argo's 
campaign will be one of its most "ag- 
gressive" to date. The label acquired a 
( astello fan maihaft list from fykodise 
(which issues Costello's pre-Warner 
Bros, catalog) in exchange for putting 
info on his Ryko discs in the "Terror" 



enters The Billboard 200 at No. 27. The 
initial soundtrack, sporting hits by 
Garbage and the Cardigans, remains 
on the chart at No. 31, in it* 24th week. 

A few soundtracks have enjoyed 
great success even as their movie vehi- 
cles have pancaked at the box office. 
The Jive soundtrack for "Booty Call" 
rises two slots to No. 35 on The Bill- 
board 200 this issue, but the black-ori- 
ented comedy from Sony had garnered 
a meager $19 million by April 8, the last 
date its grosses were tracked by The 
Hollywood Reporter. Likewise, Noth- 
ing/Interscope's "Lost Highway" 
soundtrack has climbed as high as No. 
7 (it is at No. 50 this issue), but director 
David Lyneh's cryptic picture has tal- 
lied only $3.4 million for October Films. 

Film soundtracks have been a force 
in the music business since the '50s, 
when the movie versions of popular 
musicals ruled the charts: Rodgers and 
Hammerstein's "South Pacific" spent 
31 weeks at No. 1 in 1958, while Bern- 
stein and Sondheim's "West Side 
Story" held the top slot for 54 w r eeks 
(still a record for an album) in 1902. 
Later, soundtracks dominated by one 
artist hit the top: "Saturday Night 
Fever," led by the Bee Gees* hits, stood 
at No. 1 for 24 weeks in 1978, while 
Prince's "Purple Rain" topped the 
chart for 24 weeks in 1984. 

But, in the '90s, the focus has shift- 
ed to multi-artist collections that 
emphasize cutting-edge modern rock 
or hip-hop acts, and, as the recent 
record-setting week proves, audiences 
appear to crave these movie-driven 
vehicles as never before. 

Retailers suggest that by piggy- 
backing on the enormous advertising 
and promotional campaigns being 
mounted by the studios today, the 



booklet, and it plans to send nearly 
7,000 fans postcards and cassette 
samplers featuring songs from "Mis- 
tress Mine" and "The Three Ravens." 

For promotion and possible broad- 
cast, Argo is editing a videotape of the 
complete "Terror & Magnificence" 
concert last fall at Royal Festival Hall, 
which featured not only the album 
material but Costello singing Dow- 
land's "Flow My Tears" and a new 
Harle arrangement of his classic "Ship- 
building." Barbero says an abbreviat- 
ed live version of that show may come 
with a mid-summer tour being planned 
in which Harle, Costello, and company 
will perform on radio programs and at 
selected retail outlets along the East 
and West Coasts. 

A tour of actual concert venues is 
being bandied about for the fall. (Harle 
as a composer is managed by ICM in 
London; as a performer he is managed 
by IMG in London. His compositions 
have been published by PolyGram, but 
he is currently moving to 
Chester/Schirmer. ) 

Argo can count on several public 
radio outlets already eager to play 
"Terror & Magnificence," including 
two New York stations. On May 13, 
WNYC music director John Schaefer 
will debut the album on his nightly 
"New Sounds" program, and that 
week, WFUV will also slot the disc in 
its "Longplayer" feature. 

Rita Houston, music director for the 
triple-A WFUV, says, "With certain 
core artists of ours, like an Elvis 
Costello, our listeners are eager to hear 
everything they're involved in and 
appreciate the station bringing this 
more offbeat stuff to their attention." 



labels garner immediate benefits. 

"Particularly when the movie busi- 
ness is doing healthy business at the 
box office, and film companies are 
putting millions of dollars in advertis- 
ing into their films, we're going to see 
some benefit from that," says Bob Bell, 
new-release buyer at the 240-store 
Wherehouse Entertainment in Tor- 
rance, Calif. 

"(The soundtrack albums] have a 
natural promotional vehicle that goes 
with them, so you're capturing every- 
body's imagination," says Mike Dreese, 
president of the 17-store Newbury 
Comics chain in Boston. 

The current streak of soundtracks 
may also be accounted for by the rela- 
tive paucity of big-name releases dur- 
ing the first quarter of 1997. Albums by 
the Notorious B.I.G., Aerosmith, and 
U2 were among the few new titles to 
climb into the top 10 near the end of the 
quarter, leaving plenty of room for 
soundtracks at or near the chart peak. 

"It's a good substitute for new super- 
star product," Bell says, 

Dreese believes that soundtracks 
simply offer the consumer more in 
terms of quality and variety than cur- 
rent albums by individual artists. 

"A lot of it speaks to the poor aver- 
age quality of your typical release," 
Dreese says. "It's a value thing . . . 
You've got two or three singles on one 
[soundtrack). If five groups [on the 
album! are familiar to you and three 
aren't, it makes for a very good pur- 
chase." 

Label executives involved in the pro- 
duction of soundtrack albums see them 
as the American equivalent of U.K. hits 
compilations (like "Now That's What I 
Call Music! 36," the most recent in a 
long-running series of U.K. comps and 
the current chart-topper there). 

"It's like buying a Rhino (compila- 
tion]," says Karyn Rachtman, VP of 
soundtracks/ A& K at Capitol Records 
(U.S.), and co-executive producer of 
both "Romeo + Juliet" soundtracks. 

Atlantic senior VP ( U.S. ) Craig Kali- 
man, who served as co-executive pro- 
ducer of the "Space Jam" soundtrack, 
says, "In the U.K., Europe, and around 
the world, compilation albums are 
some of the biggest sellers year in and 
year out. The soundtrack, interesting- 
ly enough, is kind of filling that same 
need that people have for variety." 

SOUNDTRACK BREAKTHROUGHS 

The buffet-platter variety of artists 
on soundtrack albums makes them a 
useful tool for the promotion of new or 
developing acts. 

Lew Garrett, VP of purchasing at 
the 315-store Camelot Music in North 
Canton, Ohio, says, "[Soundtracks 
become] a very convenient way to 
expose new acts to the public, or [new] 
acts that may have two or three tracks 
but don't have a project ready yet, or 
established acts that don't have a pro- 
ject ready." 

One recent beneficiary of soundtrack 
exposure was Elektra's new R&B 
vocalist Ray J. The 15-year-old 
singer — brother of R&B starlet and 
sitcom star Brandy and a TV and 
screen performer in his own right (Bill- 
board, Feb. 8) — received a career 
liftoff when his song "Let It Go" was 
included on the platinum EastWest 
soundtrack for "Set It Off." The track 
has climbed as high as No. 25 on the 
Hot 100 and stands at No. 17 on the 
Hot R&B Singles chart 

Ray J credits Elektra Entertain- 
ment Group chairman/CEO Sylvia 
Rhone with the idea of including the 
song on the soundtrack, which was 
released in November, five months 



before the March 25 arrival of the 
singer's debut set, "Everything You 
Want" 

"Just being on 'Set It Off was a lot," 
Ray J says. " 'I^et It Go' was not that 
visible in the movie, but it gave me the 
credibility that I needed. I was happy 
that I had a chance to be on a sound- 
track with a lot of talented artists who 
were already platinum. 

"It's good for all artists," he adds. "I 
probably will be on several other 
soundtracks in the future." 

Everclear singer/guitarist Art Alex- 
akis doesn't entirely share Ray J's con- 
viction that soundtrack exposure is a 
big plus. "A lot of younger bands will 
wind up on three or four soundtracks 
in a year," he says. "1 think that's total 
over-saturation. You've got to hold 
your cards to your chest." 

However, Alexakis, who says he was 
a big fan of Luhrmann's 1992 feature 
"Strictly Ballroom," acquiesced to a 
request to contribute a song for the 
"Romeo + .Juliet" soundtrack. 

Everclear was working on material 
for the follow-up to its platinum 1995 
Capitol album, "Sparkle And Fade," 
but, Alexakis says, he knew that one 
track, "Local God," wouldn't make the 
record. But, he adds, the song, which 
ended up as one of the key elements of 
the "Romeo + Juliet" soundtrack 
album, serves as a useful indicator of 
the group's future intentions. 

"Soundtracks are a good way of let- 
ting people know wiiat direction you're 
moving in," Alexakis says. "We're mov- 
ing in a more groove-oriented, disso- 
nant direction." 

Though Alexakis still views con- 
tributing to soundtracks as a "dicey 
business," he adds, "from a career point 
of view, it can help if it's the right song 
at the right place at the right time, if 
you don't over-saturate yourself." 

Recent history has proved that a 
mammoth campaign behind a the- 
atrical re-release can even ignite 
sales on soundtrack catalog titles. 

In January, 20th Century Fox re- 
launched the "Star Wars" trilogy with 
immense hoopla. Joe Mozian, director 
of marketing (U.S.) at RCA Victor, 
which holds the license to issue the 
John Williams orchestral scores for the 
films, notes, "Every licensee was 
caught up in a marketing frenzy." 

The soundtracks for the three fea- 
tures were all significant hits during 
their original releases: "Star Wars" 
rocketed to No. 2 in 1977; "The Empire 
Strikes Back" shot to No. 4 in 1980; 
and "Return Of The Jedi" hit No. 20 in 
1983. 

Tying in to the re-release of the 
movies, RCA Victor issued all three 
titles in two separate two-CD pack- 
ages — a slip-cased, booklet-style "lim- 
ited edition" version (250,000 units for 
"Star Wars," 200,000 units for the 
other two films) and a regular issue in 
a slim-line two-CD jewel box. 

"These movies have a real collector 
quality to them," Mozian says. "People 
want to own every element attached to 
them ... I was thinking of putting out 
a quality collectible package." 

The strategy appears to be paying 
off for RCA Victor. The "Star Wars" 
reissue rose as high as No. 49; "The 
Empire Strikes Back" peaked at No. 
60; and "Return Of The Jedi," which 
includes new music composed for the 
re-release by Williams, flew to No. 51. 
Mozian says that BMG is sold out of the 
"Star Wars" limited edition, and that 
only about 4,000 units apiece of the 
other two titles are still in the ware- 
house. 

Retailers are convinced that the flow 
of soundtrack titles will continue. 



thanks to the abiding interest of labels 
in such product and their ongoing poj>- 
ularity in the marketplace. 

"It seems like a lot of the majors and 
some of the independents have started 
soundtrack divisions and are actively 
pursuing those soundtrack projects," 
Wherehouse's Bell says. 

Camelot's Garrett says he's certain 
that the soundtrack surge will contin- 
ue, "because they're so successful. In 
our industry, anything successful is 
widely copied or imitated." 

The parade of new soundtracks 
starts Tuesday (22), when Asylum 
releases its package for 'Traveller," 
the forthcoming Bill Paxton/Mark 
Wahlberg feature. The rare country- 
oriented soundtrack includes tracks by 
Randy Travis, Mandy Bamett, Jimmie 
Dale Gilmore, k.d. lang, the Cox Fam- 
ily. Royal Wade Kimes, and Ixm Ann 
Barton. 

Warner Bros.' "Batman And 
Robin" soundtrack, due June 3, looms 
as the title to beat this summer; both 
Prince's 1989 "Batman" and the 1995 
multi-artist "Batman Forever" — 
which spawned hits for Seal, U2, and 
Method Man — went double-platinum. 
According to a label spokesman, the 
still-unfinished album for the new 
film starring George Clooney will 
include two Smashing Pumpkins 
tracks, as well as contributions from 
Jewel, Me'Shell N'degeocello, Bone 
Thugs-N-Harmony, Underworld, 
Soul Coughing, Eric Benet, and the 
Goo Goo Dolls. 

A couple of [wtential summer block- 
busters will be represented by orches- 
tral scores: On Tuesday (22), Varese 
Sarahande will issue Alan Silvestri's 
score for the Tommy Lee Jones spec- 
tacular "Volcano," while, on May 20, 
MCA will release John Williams' music 
for "The Lost World." Steven Spiel- 
berg's sequel to "Jurassic Park." 

And, just as "B" pictures often cap- 
italize on major hit films, an indie 
label will seek to cash in on a major 
label's good fortune: On May 0, Oglio 
Records will release the soundtrack 
to "Tromeo & Juliet," Troma Enter- 
tainment's gnarly rewrite of Shake- 
speare. Artists include Sublime, 
Motorhead, the Unsane, the Wesley 
Willis Fiasco, Supernova, the Ass 
Ponys, and Superchunk. 
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AN UPDATE ON r.r.M< , EVENTS «. HAPPENINfiS 



Hosten & Guynn Assume New 
Positions At Airplay Monitor 



Heston Hosten and Jon Guynn 
have been named to new senior 
positions on the Airplay Monitors 
by Howard Lander, president of 
the Billboard Music Group. 

Hosten, who is leaving 
his post as director of radio 
and charts for Broadcast 
Data Systems (BDS), has 
been named Airplay Moni- 
tor editor in chief, responsi- 
ble for editorial content in 
the four editions of Airplay 
Monitor. Hosten, a five-year 
veteran of BDS, worked his 
way up from administrative 
assistant to R&B adminis- 
trator before being named 
to his present post two 
years ago. Before joining 
BDS, he majored in public 
administration at John Jay College 
of Criminology and business admin- 
istration at LaGuardia College. 

Hosten has served as BDS' chief 
liaison with the Airplay Monitor 
publications and was responsible 
for dramatically increasing the 
number of monitored stations in 
several formats. In his new capaci- 
ty, he will be responsible, in part, 
for creating a greater synergy be- 
tween the two organizations. He'll 
work with Airplay Monitor editor 
Sean Ross, the Airplay Monitor 
managing editors and chart man- 




agers to create a greater focus on 
the BDS information that is at the 
heart of Airplay Monitor. 
Guynn, currently national adver- 
tising manager for the Air- 
play Monitors, is promoted 
to general manager. He re- 
tains his sales duties while 
assuming the responsibility 
for Airplay Monitor busi- 
ness operations, including 
production, marketing, fi- 
nance, and circulation. 

A graduate of Bowling 
Green State University, 
Guynn worked for IBM and 
The Cleveland News-Herald 
before joining Billboard in 
May 1989 as advertising 
sales representative, based 
in New York. He relocated 
to Los Angeles in 1992, when he was 
named Billboard's Western advertis- 
ing manager. He became Airplay 
Monitor's first full-time employee 
when he was named national adver- 
tising manager in 1993. 

Both positions take effect May 5 
and report to Lander, who also 
serves as publisher of Billboard. 

"This reorganization ensures the 
Monitor publications of enthusiastic 
and talented leadership that will 
enable us to continue growing this 
important operating division of the 
Music Group," Lander said. 



Tongues Wag Over 'Kiss' Bio 
From Billboard Books 



"Kiss & Sell: The Making of a Su- 
pergroup" is an eyewitness account 
of the rise and decline of the '70's 
most provocative rock band. 

Author C.K. Lendt spent 12 
years on the road with the mysteri- 
ous rock group. This tell-all offers a 
behind-the-painted-faces look at the 
lifestyles and indulgences 
of perhaps the wildest rock 
band ever. These pages de- 
scribe in graphic detail the 
on-the-road antics of Gene 
Simmons and Paul Stanley, 
who never met a groupie 
they didn't like, and Peter 

Criss and Ace Frehley, ' 

whose hard drinking and excessive 
lifestyles eventually ended their 
time with Kiss. 

Lendt's first assignment out of 
grad school was to represent Kiss 
on the road. He had no idea that he 
would learn the ins and outs of the 
legendary underworld of sex, 
drugs and rock and roll. From New 
York to Los Angeles, Australia to 



?8K 



Italy, Lendt remained a fundamen- 
tal part of the group, growing from 
business escort to friend. 

The book's cool approach to the 
unbelievable yet true experiences 
of the four members of Kiss, offers 
the reader an unusually candid in- 
sight into their outrageous life- 
styles. Lendt also includes 
details regarding the ex- 
travagant spending habits 
of a band that went from 
being wealthy to broke in 
less then a decade. 

The straight-forward 
perspective found through- 
' out "Kiss & Sell: The Mak- 
ing of a Supergroup" makes it a 
perfect read for anyone looking to 
explore the behind-the-scenes world 
of rock and roll. 

"Kiss & Sell: The Making of a Su- 
pergroup" will be available on May 1 
from Billboard Books in hard and soft 
covers. For more information contact 
Molly Schaeffer at Tom Doody & As- 
sociates 312466-9100 x226. 
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Visit our Web site at http://www.billboard.com 
Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbell@billboard.com 



Can't Hold The Notorious Down 



CHART 



BEAT, 



I HE HAD BOY LABEL has a lock on the top two posi- 
tions on the Hot 100, as "Can't Nobody Hold Me Down" 
by Puff Daddy ( Featuring Mase) remains No. 1 for a 
sixth week, and "Hypnotize" by the late Notorious 
B.I.G. enters the chart at No. 2. That gives Sean 
"Puffy" Combs writing and producing credits on the 
top two singles. While some writers and producers have 
held down the top two spots, it's rare when one person 
has written awl produced the top 
two. Jim Steinman did it the week 
of Oct. 18, 1983, with double cred- 
its on Bonnie Tyler's "Total 
Eclipse Of The Heart" and Air 
Supply's "Making Love Out Of 
Nothing At All." In 1978, Barry, 
Robin, and Maurice Gibb wrote 
and produced "Night Fever" and 
"Stayin' Alive," which were No. 1 
and 2 the same week. 

"Hypnotize" is only the second 
single in Hot 100 history to debut at No. 2. The first 
was "Tha Crossroads" by Bone Thugs-N-Harmony. 
When that single went to No. 1 in its second week, it 
tied the Beatles' "Can't Buy Me Love" as the fastest- 
rising chart-topper of the rock era, outside of singles 
that entered at No. 1, If B.I.G. tops the Hot 100 next 
week, "Hypnotize" will join "Can't Buy Me Love" and 
"Tha Crossroads" as the singles that took the quickest 
leaps to pole position. 

The Notorious B.I.G. has two singles debuting on the 
chart this week, as "Stop The Gunfight" (Deff Trapp) 
by Trapp featuring 2Pac and B.I.G. enters at No. 89. 
That puts B.I.G. in an elite club with the Beatles and 
New Kids On The Block as acts who had two singles 
enter in the same week, but the rapper is the first artist 
to do so posthumously. B.I.G. actually has three titles 
on the chart, as "Runnin' " (Mergela/Solar) by 2Pac, 
the Notorious B.I.G., Radio, Dramacvdal, and Stretch 



by Fred Branson 



rebounds 92-81, besting its previous peak position of 
No. 84. 

Over on Hot R&B Singles. "Hypnotize" bows at No. 
L, and the next-highest new entry is "Stop The Gun- 
fight" at No. 41, giving B.I.G. the top two debuts on 
that chart. 

It's likely that "Hypnotize" will be the single to end 
the reign of "Can't Nobody Hold Me Down" on the Hot 
100, which would give the Bad Boy 
label two consecutive chart-top- 
pers. It would also give Combs 
back-to-back No. 1 hits as a writer 
and producer. Meanwhile, B.I.G.'s 
"Life After Death" continues to 
rule The Billboard 200 (see 
Between the Bullets, page 90). 

JlVE TALKING: You'll believe a 
man can fly — at least in the U.K.. 
if not in the U.S. R. Kelly's inspi- 
rational "I Believe I Can Fly," from the soundtrack to 
"Space Jam," peaked at No. 2 on the Hot 100, but it has 
moved to the top of the British singles chart, displacing 
"Richard III" by Supergrass. It's a great week for Jive 
in the U.K.: In addition to holding down the No. 1 posi- 
tion, the label has two other titles in the top 20. "Under- 
water Love" by Smoke City rises 17-8, while "Can We" 
by SWV is new at No. 20. Considering that the label 
has also been having success in Britain with the Back- 
street Boys from Orlando, Fla., everyone at Jive should 
be ecstatic with these latest chart positions. 




I N-BROKE HER STRIDE: Mike Warner, Chris 
Bigham, and Don Kondik all sent E-mail noting that 
Toni Braxton's "Un-Break My Heart" had a 25-week run 
in the top 10. That tics Chubby Checker's "The Twist" 
for the longest stay in the top 10, although that legendary 
single took two chart runs to rack up 25 weeks. 
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TOTAL 188,149,000 205,204,000 (UP 9.1%) 
ALBUMS 158,115,000 169,557,000 (UP 7.2%) 
SINGLES 30,034,000 35,647,000 (UP 18.7%) 



13,465.000 



13,825,000 
DOWN 2.6% 
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12,600,000 
UP 6.9% 



CD 1 1 2,499,000 1 28,565,000 (UP f 4.3%) 

CASSETTE 45,113,000 40,627,000 (DN 9.9%) 
OTHER 503,000 365,000 (DN 27.4%) 
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2,770,000 
DOWN 4.3% 



2,367,000 
UP 12% 



NORTHEAST 
MIDDLE ATLANTIC 
E NORTH CENTRAL 
W. NORTH CENTRAL 

ROUNDED FtGURES 



11,278,000 1 1,230,000 (DN 0.4%) 

27,505,000 29,764,000 (UP 8.2%) 

32,767,000 35.298,000 (UP 7.7%) 

12,276,000 13,316,000 (UP 8.5%) 



SOUTH ATLANTIC 
SOUTH CENTRAL 
MOUNTAIN 
PACIFIC 



34,776,000 38.140,000 (UP 9.7%) 

27,489,000 31,616,000 (UP 15%) 

11,845,000 12,987,000 (UP 9.6%) 

30,212,000 32,854,000 (UP 8.7%) 
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>U.S./Canada: Dan Dodd - 213-525-2299 
Mexico/West Coast Latin: Daisy Ducret - 213-782-6250 



EAST/CANADA 
212-536-5004 - PH 
212-536-5055 - FAX 
KEN PI0TR0WSKI 
PAT ROD JENNINGS 
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212 
21 ] 
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LE2 

SOUTHEAST 

61 
61 
LE 
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30 
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ASIA PACIFIC 
Si ngapo 
Hong Koi 
CLINCH 

AUSTRALIA 

613-9824-8260 - 
613-9824-8263 - 
AMANDA GUEST 



FRANCE 

331-4549-2933 
331-4222-0366 
FRANCOIS MILL 



WEST COAST LATIN/ 
TEXAS-MEXICO 

213-782-6250 
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ITALY 
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JAPAN 

213-650-3171 
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GRAMMY® WINNER - 
ALBUM OF THE YEAR 

FALLING INTO YOU" 



22 MILLION COPIES 
SOLD WORLDWIDE 
9 MILLION COPIES 
SOLD IN THE U.S. 
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Feeling Productions Inc. 
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